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Few people will be able to live a day without being exposed to information. Whether it’s through books,
YouTube or Internet searches, people live by searching and accepting various information every day, with
different routes. However, compared to the vast amount of information, people have physical limitations,
including time and cognition, so they process all the information exposed to them in their own ways.
Among the various problems that may occur in this process, the damage caused by the inclusion of
misinformation in the individuals information acceptance process is so great that it cannot be overlooked.
Therefore, in order to create a healthy information-accepting environment, this study focused on exploring
factors that affect the process of recognizing information as fact or false when people encounter it. As a
result of empirical analysis of the structural model using PLS-SEM, the source’s credibility had a significant
effect on the perceived falsity of the information. It was also confirmed that the effect of confirmation
bias was significant among the moderating effects of the three receiver characteristics. In other words,
the greater the belief in the source who provides information, the higher the level of a true recognition of
the provided information, and the difference in the degree of influence of public confidence on the
information acceptance process is occurred depending on each person’s opinion.
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A oo U@ olals B4 5 AEE i
v} A2 5, g BEY 28 5 52 o
Hat A K 8% S A7 389, R,
6egos A= THR T4 IAE JE 3

B39
2ATgolq 2Audle] GE YA 4 Ak
R, A, A A9, A 534, Qe
22 5 571 Jlg wdse BAadd. AdA
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T3 AT RN H ] A depg f3st FEY MY E A F e A4 o] oA oA
A AR EA el tgk g4 oz Fostglon <l Ae A=l 20~40U) A AE ddAR A%
A AeE TH YAE HER :rL 49 37HA] 23 seith AERAF 717 20219 119 195H 30
2 ZAs. Al 2242 UEYE e 7] A7 AAEtg o F 21959 S5 Wtk o
=4 SUEE ZJosiglon, 74 YAE Az & T 22 e d5dos s 39, 23AU 2
d Bgoz =Hs9). e F2 T B SHe A 21159 &
(Table 1)ell Ag7HA AW d W59 244 B3 JF EAd A8l (Table 2) F#9
2o 2 78 74 BHA Fud THES A ATEATH 545 sttt
Sttt Ege Aty AP BATFA7} 298t SNU
HEA D Abo]Ecf|A] Zef A&H R 0|77} H o
4.2 A2y 3 2AE 2 COVID-199] gt F 2 A3}, =3k AL
gEo] AAA AAJNA & & gle Hujet HEE
2 AFdAe H2 UIE o 24 221 wiA Azat7] el Aek Fro] AMIE AYE HEE A
£ Bl AEE A3 Aol de AEe deR gt T3k g o] JRY FAlEs &
22l AERALE Fdstant. F et d7E el gat7] fall A7, A8, AAVEAME A &
2eRldA FEE e Aoz BHde] glu 242y & g =9 *év‘}oﬂ’ﬂ JEE AFste FE
(Table 1) gifeo| =2td Mo ol 28 74 HIEH
W 277 A9 FaEd
0 g WolSolE Algo] AlgH 4R b Azee 74
R G e j‘;i xéco]- 1= Al AZA AE tiAl AR A7 Yu & Jeong(2020)
JH o] MAAo| 1 HAGHA FHE A|Tsln US> Holgtx
AEA ;;Al*a}‘—] g o e Areta 5 Jer Hovland & Weiss (1951),
= Ere Pornpitakpan(2004),
/; KaR ! Budel A8 }t JR7} Sul=d ged OKeefe(2016)
i S AANE Aol B FEA Azt e A Jang et al (2013)
) P! Huo] AlFehs FEE FE FEA Drkhd SulEn A Lee ot al (2019)
0| a AR A wleA R '
dld FHe da] ofn] oA WA= e U F=(# .
A | A de, G2 Ay 390 Fase 2 o fioh & Min(2012),
PEED Wi Et EE XJ,E_OH 3 FHoe FREAE 2748 29 Hurtt(1999),
T HEE A 4ste 4% DiFonzo et al.(2016)
o oo tigt oldle} &4 T8 FE(w2 vdel F2 7, W Craft et al.(2017),
T2 EE A S
£ 2y 248 59) Lee & Yang(2017)
_ 5 A =R VS| 2} A=z o4
Mg gy | E 5B B Gri R SERRET AR | ko et al202)
Qe 27 Al S OFE 7|44 e -
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(Table 2) 217+ EAX E4

R T2 i v (%)
oz} 129 61.1

d 7t 82 38.9
&7 211 100.0

20t 161 76.3

o 30 43 20.4
40t} 7 3.3

&7 211 100.0

158 £ 72 34.1

- Hgtn %9 101 47.9
o et o) 38 18.0
A 211 100.0

4 117 55.5

754 6 2.8

A 9 4.3

A4 &2 18 8.5
(ke 50 23.7

71k 11 5.2

&7 211 100.0

S 169 80.1

A9 s 9 42 19.9
&7 211 100.0

o xAgon o A
A, w2, vlolH %E:LE *d ‘é}i’iﬂr

A7 SPSS 25.0 ol g3l 24E7Y
Q1) AFALS AZsH7] 9 AR o BT}
Fz BAS syt 1802 AZo] &8
A dlolHE vECe 2 SmartPLS 3.0(Ringle et
al, 2015)< o]&dto] HHA FAlHo] Ao
A ze sl mA e 9F 3 Al KA e &
4o 2AENRE AWK AP T2EFE VER
PLS-SEM (partial least squares structural
equation modeling) 7I"& &3l A5t} 53
2wt EYuss F5u5e BAE 12

= ofl

4,
m
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AEA, e

DAL A

2% 24l a¢ Wz 271
(2nd order factor) S 331t}
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QQ01BAS syt 29 FEHhHe F290]
FEHE AL, 89% FAAT = WHe W
& g3 AV BA 7HsA S BAE] 9
sto] Awe]Adu 5 HgW g o] §t%itt. o]
7} g9l gk AAjgte] 0.55 stgste 3 =
GG S Adste 32 AAGA. o]
A w2 BE A E S45te 67K £ T 1%

o] AAEA}. 4 A3t KMO #el 0.902% 1 7}

7He- Ao 5101301 golEA 9l A3 A& (Kaiser,
1/}5}‘4\3}. 6744 a<le] 4
ok 7T1%°17 EE 8919

}\
Wale AA Babv)g
1 oA

ololAl k& 1 9] F(Kalser 1960), .91 tigt
=3 AAFZ ZF 0.5 o]l (Crocker &
Algina, 1986). °o|& Fa] A& AFE3 SH =T
7 BgEE A 4 QY. dlY 2MEe

(Table 3>l AAISFATE,

B APoAE 254 Fee d7ude 97
7] el PLS-SEM /1< ol §3el 98 4%
24 3y

< A5t gutdgo g A nd
& ZEAFEAS 7bke 7 3= CB-SEM(covariance
based structural equation modeling) ¥ F&Z
2AFEE 7N 2 34 oAk HAsshe Rdl
ZH= PLS-SEMO.2 A #8¢ 4 dt}. CB-SEM
S A5k 340 2 a8 o2 AMOSY LISREL
o] 9Jomn PLS-SEM9 #4 =42E SmartPLS
7] AHgE 1 9tk CB-SEM2 &30 gk o
Agk 7Pgo] SFEW FEo| Ao LAY ByE
FAe ¢ e v PLS-SEML Ho|He| ®%
TP o] Fofkx] gom AREQl A ALE 71s
o}

AR Fe BAE et

[e]

o.

P

o P 24 £ QB9 el A
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B Ar 12 ox

25 A20l5 Y9 (cronbach's @) # 5341
(composite reliability: CR)E AF&3}s]

TER S AU JRANA| & HHF AT
(average variance extracted: AVE)S E&| %
7Ftath. B £9] 78715 T 2 AA,
AFE 7 AR F BRI E g2 0.75 238
of st AEuts Yt gk g 0.7 o] Fhel A
2=t (Nunally & Bernstein, 1994). 4, 15
BA B R S AR AR A% 52 0.7
ojgolA gt 0.45th #ow g WM A A s oF
&} (Hair et al, 2011), BEFE 32 0.5
oldolw niEA sttt 7k & lth(Fornell &
Larcker, 1981). =9 AlF& 3 5
A 2475 AslsE (Table HE

Htadat gk 5 SR EE B 0.7 OI%OI‘J%,

oIl Qi
o
e m

o,

AEANA = hHE 0.7 oo 3% +58 %
Z319 1 YA E 0.6~0.79 #< 7o 0.4
g otglate FuS st AEdATE g2
2 ZE Al ¥l ¢ YuRs BF 0.5 odo|9le
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(Table 3) FH=72| BHEE 24 Z1t

9% 8
1 2 3 4 5 6

A8 AEA1 0.853 0.082 0.186 -0.004 0.120 0.066
T4 ARA2 0.827 0.055 0.167 0.022 0.142 0.020
Y 4843 0.816 0.088 0.274 0.143 0.077 -0.045
A AEA4 0.814 0.035 0.140 0.049 -0.057 0.026
A8 243 0.793 0.204 0.294 0.169 0.102 -0.047
418 242 0.786 0.156 0.265 0.178 0.049 -0.090
A8 AFA41 0.752 0.146 0.344 0.125 0.126 -0.106
2419 WgAl 0.739 0.119 0.067 0.345 0.123 0.030
e R 0.696 0.241 -0.089 0.399 0.107 0.097
A1 njF 44 0.656 0.231 -0.085 0.428 0.095 0.129
TAE A4 0.650 0.165 0.279 0.203 0.093 0.020
A8 w42 0.604 0.289 -0.108 0.316 0.076 0.064
3lo) 39 g4 0.173 0.803 0.004 0.140 -0.075 -0.138
3lo) 39 42 0.151 0.755 0.108 0.055 0.036 -0.104
3le 39 45 0.039 0.741 0.080 0.095 -0.091 -0.144
3lo)39] 43 0.236 0.620 -0.032 0.119 -0.020 0.013
3]o 39 gl 0.148 0.576 0.072 0.096 0.122 -0.195
A7+ A3 -0.293 -0.058 -0.789 -0.130 -0.073 0.098
A7+ A1 -0.306 -0.098 -0.781 -0.074 -0.087 0.098
A ZHE 342 -0.406 -0.037 -0.724 -0.169 -0.078 0.068
A2 0.357 0.210 0.101 0.806 0.128 -0.012
gAY 0.290 0.197 0.189 0.684 0.140 -0.001
WY 0.351 0.146 0.288 0.600 0.089 0.052
HHo| MdA /343 0.117 -0.033 0.037 0.035 0.864 0.048
Aue] NdA FAA2 0.192 0.007 0.000 0.075 0.848 0.079
AHo| AdA 341 0.101 -0.010 0.181 0.176 0.701 0.130
T2 ZE A4 -0.063 -0.100 0.023 0.007 0.174 0.695
2 ZEEAS 0.082 0.000 -0.122 -0.038 -0.005 0.629
T2 FE A2 0.089 -0.275 -0.088 0.011 0.043 0.626
2 FE A3 0.036 -0.068 -0.026 -0.018 -0.030 0.566
w2 FEHHAL -0.073 -0.059 0.013 0.086 0.073 0.539
ofo]Zll gk 11.019 3.505 2.447 2.125 1.552 1.350
TEEH%) 35.544 11.307 7.894 6.856 5.007 4.354
FHEAH%) 35.544 46.850 54.744 61.601 66.608 70.962

KMO = .902, Bartlett's (p<.000)
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(Table 4) WHY 2dzhd M2z & HSELY 24 20

e & SJAAAZF aensdy NI = B EAFE

CT1 0.848
CT2 0.870
CT3 0.891
CT4 0.774
CP1 0.862
_ CP2 0.838

AL p3 0574 0.956 0.962 0.678
CP4 0.808
CAl 0.834
CA2 0.704
CA3 0.794
CA4 0.762
FALL 0.910

27k 874 FAL2 0.912 0.905 0.940 0.840
FAL3 0.927
CB1 0.879

gzAg CB2 0.917 0.877 0.923 0.801
CB3 0.889
SKE1 0.768
SKE2 0.852

3] o] 9] SKE3 0.695 0.849 0.891 0.621
SKE4 0.838
SKE5 0.779
NL1 0.628
NL2 0.765

w2 A NL3 0.652 0.756 0.832 0.499
NL4 0.704
NL5 0.773

GA o H7A FE F2 Fornell-Larcker 715 9 dom ol 7|EY AxE HlE e Ht 7
o)

WAA AR TAAH S AL tH(Henseler et al, T2 934 vk, HTMT Hl&df 93¢ sHHEers
2015). apAI%t o] AFE59 Aol tial vHA Ao FE&7FS dubHoR (.85 e 0.90EH
ANZro 2 vlgHE Henseler et al.(2015)2] A+ Ztolot Bt} (Henseler et al, 2015). (Table 5)
AlEdlold 2z Uk AT oA WY S & Y EE W I HTMT Hl&°] 0.85 njke]
A GA FoekA Edthe A Qsidt. B2 B Ao Aled Az e Ed
13e @4 5314 Henselere A2 H71 SRFGITH

A1 2 HTMT (heterotrait-monotrait) & #lta}

[
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(Table 5) Heterotrait-Monotrait Ratioof 2/t ZHHEIEA 24 Z}
W e A9 314 i 3939 w2 FHHA
Ee 1
Azt 344 0.575 1
S 0.670 0.474 1
3] ]9 0.413 0.237 0.425 1
2 EE A 0.105 0.156 0.066 0.312 1

5.2 =2 4l 7IMAE

Aol e A At AR 2 472 7h
A& A4s] 918 PLS-SEM 7S 24319
(Bootstrapping, 50003]). 4 ZA 52| F<]/del
sl ARshr] A "4 1 dsadAe 58 g4l
o 23 Y& VIF #(Inner VIF Values)o] 5% 5
ngko 2 thEgAd S EA8H] as

-0 O o)} 2~
Chro 2 bRl AR et 2oke] PLS-SEM ¢

A=k
L
KN
=

wH = ET?&I]\‘:}

3t 2+S om gt (Hair et al, 2011). gko] 19 7}
THeFE o2 A4 9 rdo] §-8Alo] =11 Wi
2 0o 7igthd 2do] f8Ado] vt B 4 9
B B ApdAe Fxrdo AFA L} 0.4962
2 HE FF] AWYE S /A1 JS5S ¢ 5 AUtk
FAE AYAF w3 0.465%2 2 2ol 7} glleh
7P A o RE Au R A FRH
ZgoA kg d AxZ FAAE FAH A 714 8t

9 FHLE BE FAY Sgo] FANOR fel
FoM FRede] Ay ouishs AYA5(£?) T (.001)E FAUt. o R ATRY 4
£ 0.75019 2 gk, 0.5019 F3tgk, 0.25019 oF A (Figure 2)5 B9 WA FEYA F4le
" . H2 H3
0340 ™. - -0.006
(5.131%%x) ™ (0.064)
H1 a X2tE oA
-0.479 f (R*=0.496)
(6.918%++) .
i -0.183
H4 i (0.956)
(A2 t-value, ¥5HHE
*p(0.05, *p{0.01, *++p(0.001
(Figure 2) o=@ A Zn}
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A2 374 (8=-0.479, t-value=6.918)°l +
()9 S A2 AFo] U= 7Hd H
2 AYEHAY. 5oz F3Hge Jrdel F4l
g3} A Z4H o FA Abo] FRANAM FAHCE
gt A (+)e] 832 2Hste s Fst571
(8=0.340, t-value=5.131), 7Fd H2E AA =
A}, AR g o)) A8 (8=-0.006, t-value=
0.064)2 w2 2E™A] 9=F(3=-0.183, t-value=
0.956)& ZAEAF7F 7 ellA A3 g upe} 2ol
F(0)9 g 7Hld = Falg s A2tE s34 AL
o] ARAA freet 24 R HNE 7HAA Kkt

w2t 7Hd H3, H4= 25 712453, & a4
oA FH A A% Az= (Table 6)°

Ll )

d A g ASHYe] HErE 5 744
T Aol Ag FrIL A T #el g Al 5
of FATIL QAT GrA] FAlH] HE
o Azt oAl mAE F(-)H dFol 45y
e AR Yt Al 7 #84 £ § $AH
o fold YIS nA e F5AF] 2HEH 1
W ZE (Figure 3)] ZAIsIATEH

(Table 6) 7K™ Zx}

EFHA T 5A%

M| ame 2 - 2
H1(-) -0.479 -0.450 0.069 6.918 0.000 A e
H2(+) 0.340 0.324 0.066 5.131 0.000 A el
H3(-) -0.006 0.015 0.096 0.064 0.949 717}
H4(-) -0.183 -0.059 0.191 0.956 0.339 712

1.00
0.75 “‘mh
os0{
H“"‘mmx e
W pog iy~ BRg
g e | el
ﬁmr 0.00 = \mx
= S
025 ...":'ﬂ'::‘“~xm
.0.50 \ i
078 :
-11 -10 08 08 -0F 06 -05 -04 03 02 01 00 01 02 03 04 05 06 O7F 08 089 10 1.1
zuy
— HZHHF1SDHMH — ESHY TEINA HEZ@MA 1 SDOUA
(Figure 3) =&Hee| =MEL}
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Vi. E 9 2 AT Fudd g gAe] gud g A
o VAL 9FE 28T 5 A& FE4 54 A
Mg ANGE oL o8 GFAFU el 24
& AT JudY FAlYo] HRY A4d s FHE HYS ISt d5AF ol W2 A
Aol A s dF A dSUE, BT dF - sAlHe] SUHERS FHIF ARt AAEE
281 & dEHEA 5 A 7K S8 $40] 7 AR EE T35 gasA T S5AG FF0] 58 7
Ae 2AE3E A4 FFskld. AT 717 F Ahshke A=t Aoy (Figure 3)
AT Y e gueA] e 2EEH4E yehlle o Jd=E AuEd JRAS FE AT JE
H3, HAZ A9 Uiz F 742 7hdo] A9 74 Qe 7H# e Al #36te JELAF=
o 24 23, R W Y A4 ol As A4E JR S sl H2 AL ¢ T
ot Juo A 749 sl74o] Aastgith. o] Sinh oAl Ee AlgE AFEIE 2 AR ois o
© Atgreol JHE Algete A e 25 J3h= A HAA| opdA]e] whe} HH o] th FA4l
AdsE olg JHdo] ddste FJEE A%l go] FHe] A Aol mA = JF H=7t o]
I AskE A= dold e ofnditt. o= 9 Zhdta A & 5 3o
APATFel A o kel o] Hovland & Weiss & AolA 8] FJolFo] A % w2 2
(1951) o|F= Agd gepo] 341y Ad 259 Al 932 A% A 44 5177 Aol #AE
FH 557 AT SNSE HIEE 245 24v] fofshA 2] Faldld. FF9 FEL &
Hol EE< ofdste Ahgaclzhd 29 d=sl  EHA A7 g A Az s 73]
T Fae me A 4 glo] B FEE Ao ® WA Ae ddo] glled ole 3T FEo]
o kARt =2l A, QAR A @Al el Aol A A B SE AR tef w2 AFE B
HEHE WAL v FEot F8et= A2 7 ©l= DiFonzo et al.(2016)9] £43= & 23
ottt o S glo] AFE 2 HEe A9 g 3 o}, o] Ao dRler doFe IS =
oA Agd FE 9fo] fhE 25 dFe WA Aot Ao HE AAd & 5 Aok & A
Hed 2 5 JEde) o] tEAelth 8 M AR FofFoe FRUAd FA% AR, F
7 Aztele JRe Age AAY 2 5 UE 7Y Fo] ohd vl =39 BlEolth(Hodgin &
T o ARt oo} Adglel Azt FAlE 4+ Kahne, 2018). st 39 £d& S50 14
o] B2 ARALFF oj5o] Hops HJHA taf & FE TS AHF AFATI F39] AT
HOE oy glo] Woksd 7heAol o, Wttlel  AHolrld o] & S4ste =t e Aol w7l
BT AR #E8 o] HoRita & £ 3lg ofd & AR A& TtedA oFE 27
SHAIRE 54 AEIF A £ ARler dAHE oyt oY FEE 12 W 2HEIt vehg
el wret grde FAHT G AR A G2 LS dF ol F gin fFo] 4F
© ¥et JHE F8ohe AHEE SAC wet 3 29 w2 2ERA] 92 v S AR {9
A7) GE &8l BAA 5 9l of5 n#stel @ Aol opdAlgtE £ Aol 7PgE mhek 2
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