1011 Korean Management Review Vol.50 Issue.4, August 2021(pp.1011~1036) http://dx.doi.org/10.17287/kmr.2021.50.4.1011

Factors Affecting Customer Preferences in E-commerce
Delivery Packaging Types for Fresh Food®
22RI0IES| REEX HEfH AH[Xt ME U AHSHQROI

Yoon-Joo Park(First Author)

Associate Professor in Business Administration Department at
SeoulTech University

(yjpark@seoultech.ac.kr)

The online grocery shopping is rapidly growing due to COVID-19, which results in large volumes of
delivery packaging waste. Many online supermarkets aware this environmental problem nowadays and
deliver goods in recyclable “paper bags/boxes” or reusable ‘insulated bags” in Korea. However, controversies
over both types of delivery packaging in terms of eco-friendliness continue. This study comparatively
analyzed consumer preferences for three types of packaging, namely “paper bags/boxes,” “supermarket
insulated bags,” and newly suggested “personally owned insulated bags” in this paper and analyzed the
factors affecting to them. The data of 218 consumers who regularly buy fresh food online were collected
by a survey conducted through a July 2020. By analyzing this data using ANOVA and linear regression
analysis, we found that consumer most prefer to receive groceries using suggested “personally owned
insulated bags” than the other two types. Also, “perceived importance of temperature maintenance” and
“perceived eco-friendliness” had statistically significant effects on preference by packaging type. This result
implies that “personally owned insulated bags/coolers” can be the eco-friendly alternative packaging
method for online grocery market, thus if online supermarkets add this packaging type, they will be able
to improve a green corporate image as well as improve consumer satisfaction.
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(Table 3) M2Xe| olTEH 2
R N=(E) | H&(%) Y= W= (v H & (%)
9 *A4 113 51.8 A& 76 34.9
o}/g 105 48.2 771 66 30.3
20~29 A 32 14.7 o 12 5.5
- 30~39 Al 92 42.2 K 12 5.5
40~49 Al 76 34.9 AFAY | A5 8 3.7
50~59 Al 18 8.3 35 6 2.8
n5u £ 26 11.9 =5 6 2.8
g | g 9 168 77.1 A5 6 2.8
et o] 24 11 71EH(2%1] 7 26 11.9
g4y 7 3.2 o 113 51.8
AP Fy 32 14.7 AR oly e 105 48.2
dyTT
] /AHA 110 50.5 300 W+ 30 13.8
A | AeA 31 14.2 300~500 T+ 67 30.7
T /2] 22 20 9.2 45 500~700 T+ 67 30.7
7| & /4042 9 4.1 700~900 T 34 15.6
7| e 9 4.1 900 Y 23} 20 9.2
(Table 4) 42xte| 22felnlE ol fH
PR Bl () H & (%)
A7 LapolnlE 23] ~43 143 65.6
o]-&3] % 53 ~83| 54 24.8
45 71%) 83 o4 21 9.6
4o oln 174 13 6.0
e oj:}g 07H$ 270 92 42.2
(A2 6 749) 370 65 29.8
470 o)’ 48 22.0
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B Bz 4 270 61 28.0
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(Figure 4) A7z

Yepdthz 2 4 JJE=d (Nunally, 1978), A4
AT HFE BT 0.76 o) A =g Yehfo],
HHe 2 Aldm U3 A3yt AdE sl
=0s ¢ F Ut
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4.2 272y AL

AR A 7P HI: Lkl nlEY §E ¥
A GEQl ‘Fol A/ 7HY, PHEA & Busby
7)ol G/ B 7bu}/ofo] Auk Aol Tl AH
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AZE 292 F 24EH 2 AFEH S 35t
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Feow U, deoz, oJda Aol B

& A &l om 93t} (Table 8)3}
o] 9 EARA(ANOVA)S 5343 23, ol
2 A As5e Aol
95%A3 57N £l B5ErHp (0.05).
o|e]3 ol Mk WA 02 M3 H g} (Table
9ol AAG sk o] AFEH L e on,
2 A% ARG Bgrhg/ohel ks = whEA
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(Table 6) Al2|= U EjetM 2AM

TS Cronbach
1 2 3 4 5 Alpha
2EfA1 .870 -.061 158 150 .051
LERA2 .851 .005 172 126 031 0.833
ZE=RA3 .807 .044 .023 -.044 .085
A8 .029 .878 -.025 .069 -.014
TA992 .000 .842 -.059 -.008 .019 0.848
993 -.034 .900 -.051 017 014
2873491 -.058 -.027 .815 .029 77
287342 003 -.064 .841 027 212
2187343 .2h9 .028 .740 132 .033
2187344 -.049 -.044 .756 110 178 0.996
2187345 -.034 -.068 775 .076 77 '
2187346 193 -.020 780 .095 .070
28737 .230 -.055 811 .047 .082
2187348 147 017 .844 -.044 .066
7HERNTE] .288 -.031 145 .765 .039
THARAE2 102 .016 .089 .900 -.002 0.812
7HARIES -.100 .092 .064 .833 -.030
A= paasy| 192 .070 .250 -.296 .706
HHERAED .065 014 281 .001 .843 0.767
HHERAES -.015 -.039 159 180 .804
Kaiser-Meyer-Olkin(KMO) % A3, .825
Bartlette] ©¢134 A% AL Fhol Al F 2518.926
df 190
ol 0.000
(Table 7) wE=% e 2H[XL MZT Xjolof Cist 7|=SAH2
&g FH B EHA <9
oA/ 7 4.181 2.087 3
WfEA S Byl 4.784 2.209 2
JHOlE & HAi7pHk/obo] AubA 5.172 2.076 1
(Table 8) REXY el 2H|Xt MZT Xfolof CHst E4HEA Zn}
A58 Hre BAF F o3&
-7t 108.698 2 54.349 12.040 .000
AU 2938.759 651 4.514
A 3047.457 653
1028 Korean Management Review Vol.50 Issue.4, August 2021
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(1) %499 ) 293 FAel(1) | Exd o IEER
oA/ 7 nfEN S By -.603* 0.204 0.013
Aol E & Bg7b -.991* 0.204 0.000
nEA & b Zo| A}/ 7hit 603" 0.204 0.013
Au§ Bi7b -0.388 0.204 0.164
MARA Hy7hg/ Fol A/ 7V 9913* 0.204 0.000
ofe] Mz U}Ezﬂ% b 0.388 0.204 0.164
(Table 10) A2tEA Z1}
EAFH 25 A =4 99 AN REEI AR P 187373
Fo 4/ 71 -.182** 0.06 0.08 -0.07 -0.06
e (0.01) (0.39) (0.22) (0.31) (0.42)
e Hyrhi .324** -0.02 0.07 0.12 .163*
Aok (0) (0.81) (0.34) (0.08) (0.02)
ANHG B/ 0.07 -.149* 0.09 .133* .318**
ofelztiz doE (0.32) (0.03) (0.18) (0.05) (0)
¥ Foea P <0.001 *F: <0.01 *: <0.05
olERT} fofu|eiA VAl YehA At b o2 Ueiga, /HAUEE o Rzt
A gehs TAFEUS & & A%k 24, 7 gle Ao® eyt &, ex A9 dg Q)
A Hilol A= o] ‘Foldal/7hy, mEAS By & FoldA/ /b Wd & Nzes &
P, 28 RS/ Brp/ofolamba’ 7 (-0.182)9] A#BA} e ¥ WEHE By
o] et ab)at AEEdE EARoR gon s MEEeE 9k(+0.324)9 ARTIA YE
& Aol7} Yrhe AEL £5% Yok Ao Uy, ot LEfA Wt 914e]
S0z A L& fA0] U A B e AMAEC] By Ao B: T4 FES A
A e digk A4, T R, BdE W gep] i o addEn 24 A3 we
=, A9 B A4 50l KB Fehel B Q'S ARG wushl/clol sy HEES) &
St B A} & §E°ﬂ n 2 g ddd eSS (-0.149)9] Z&AAZ}F dlen, ol Hi$H &
AZ] st HuEA 2 AARNS FPAE Fol BAY A avlAe] BAPE EE ofo] 2}
ol AHEA (correlation analysis) 3 A3t= 2R A BAE 4 QlojA & q 27| &
(Table 10yl #AAlg vpe} Zom "% Fx]o tf d Ao 33 & F Utk FEHEA dgt
o Q) HAls Wty WA ek A A2 VIIES BEuyrpi/ofo]aubAe tigh ]
A8 Ao 3t A3t FHIAL e A A A3} 2(+0.318) ARAAE 7AH,
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ERE B/ He 4(+0.163)9] ZARAES 2t Sk AlRA o, aHAY R A gk Q14
et ol 2P A0l e 2 FHE 2 FlA/ /P Aikd 59 9% A
AMg-g7gdol e T4Fe v o JeFHer £k WEAE BYrpY dsEd ¢(+)9 4
A4S /‘W é%i = g en, AAES  FE vidve 237t =EF] 7M. H2as H2b
Hu7pg/ofo| ko] 'mEA S HYZPpY el A = AET. S, anake] A4 AEd g oA
A8l 27 UH—?coﬂ BhAoR oS 1444 °H A AL Fol A/ /MY Ak F
TRIHE Q4Ho] B Fof FHAAE Uehl ()9 9Fe viAE B, vEAS Byrpd A
EAeZ N F . 2 9, B iy 5 F(+)9 JFS wAg, oy, AARG
7b HRJAER Brpg/ofo] ~ukagl ¢F(+0.133) BWrpd/ofojaubae] Ag AAR By 7]%o|
o FAAAE seve At m2HYE, ol UgdE RE fA B Qo] fojn|d g
& Aol 4§ 7Hd H2eshs WiiE e Aol & nAA] Reke Ae® yeht 7 H2cee 7174
o 5, Billo T 52 26 54 L)l = ofd] tig WEE A e goy,
ntES] Haloo} v £ FEidl AHAESG By THIES Hrpg/oto]zutaie] By F]go] &)
7hg/oto| 28t S Adthe Ade dMstr] of  AF Hid By spdel] webM Aelzt 97] wWiE
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1030 Korean Management Review Vol.50 Issue.4, August 2021



Factors Affecting Customer Preferences in E-commerce Delivery Packaging Types for Fresh Food

(Table 12) A771Mde| =H=d 0%

! p A3}

Hla: 2249 vh=el §5 23 QU FoIA//bY, WEAE LMY, 22270 0 .

QAu A/ Bzp/ofo] 2 xe] tigh &M dsellE 2polzt 9IE Aol ‘ B

H2a: &8|Ake] A4 A% gl QA" 2xfA] 5948 Foldal/7hle] AEka -

R()e 93 vl glelh 0.006 A

H2b: &BjAke] 2l A& gk JAE REfA] 2842 nfEXE Hyr7p) Ase -

o A1) G 112 Aol 0.000 e

H2c: &H|AR] 214 2)Fe] tigt QA 2244 $84E AR f Buyrhg/olo] A o

ks AEEd A (+)9 98 nA Foln. 0.755 714

H2d: &HjAte] Blerifdes iQIE G Byrpd/ofo] 2t dad 7(-)9f 93 -

A Ao}, 0.87 77}

H2e: &H[ZLS] 7HERIE = nlEA S B7b Mo §(-)9 d3& nd Zelt 0.935 712

H2f: ZH]Ake] 21878 tigh Q14 AR F Buzhd/ofo]2dka’ Agwol % o

(+)9) 9% v o, 0.000  AH
H2g: 2H|Are] FA8 et Q14 THQAES Buyrpd/ofo] ~ukx’ Mamef F(-)

o] &g u|H Holt} 0.052 712+

N

.
THER G By

O

T
DO
)

N
o
o
il
o
.
ol\
ol
S
o
AC)
o,
=)
|
iflad
1o
H o
Mo ®l oo
% b4 of
o = FN o=

-
X
¥
=
b

Sk >;

o
>

x

ro

au}

>

T oo o

o

f

4 o3k Aoz vehh H2rs A

Wb /ofo] 227} %
VIR AT o] B A1EE WYNIA %
ovl, ‘whEdg Wby waN ANEAe) 7]

A=A H

Korean Management Review Vol.50 Issue.4, August 2021

ofo] ~Ek Ao g HE kol 95%418 FFo A=
Qe v|AA Rohe Ao vdeh} M Hoge
e 0/4 A% owb

H]X} ’\*i‘i"ﬂ =
£ 5% Y. (Table 12)
= AT 7MY AP RE =4 F o7 YERIT

1031



Yoon-Joo Park

4

2EAE 7]

TNAESf Hg7pg/olol

G} Al

°of %

A

}

o X

2l

&

Al o

of
1
of)

RED

X

!

ofell i

LAYA7NA] o,

o
=

A71&

Ha7] ot &, AelRel

P 93 ehate] Bt nlael ofo] st

O

o

B
)

2 8 Aq3

o]

ek, oo}

Ao,

MIEERES

°

A7} Bl

N LEelntEe] w3E HojA,

bl
%

<+
<lii
oR

2| 7be] ofo] 2t o] E BES b

L
T

7h

o

4 5

A

D
A

A,

L

Az A ol Fol7] W]

“Amazon Frustration-Free Packaging
Computers and Electronics in Agri-

el BygEn

i
x

“Analysis of the effects of package design on
the rate and uniformity of cooling of stacked
pomegranates: Numerical and experimental

Program Certification Guidelines’.
Ambaw, A., M. Mukama, and U. L. Opara(2017),

culture, 136, pp.13-24.
Ambrose, G., and P. Harris(2017),

studies,”

7] Wzl
Amazon(2018),

Sk
o

9

L

-

B =9d Al &mjat

o]_aé "
o] 2eQIntET} FHS
&3

=]
s

i)

X

o,

=)

A= ool 7k

to] & E7} o]

7]
171 o

o

0

1

L 914 271

k=
B
o)

= 9o
bk
EE
W B 7P ofo] 2t

=

I

]

AE oG Bulyh T ofo] AukATL 9)
=
=

GER

QAuG Hsh/olo] 2
Big7hgelu} ofo] 20}

H| z}
3o
g}

o

™
e

oSS
o
"W
"

=
)
—_
o

ihin

o

A
o
il

T

X

“Packaging the

brand: the relationship between packaging

70°

B

Bloomsbury

design and brand identity,”
Korean Management Review Vol.50 Issue.4, August 2021

+ 3]

k9
o

&

2
e

af

9

9
1032

olo.
1=



Factors Affecting Customer Preferences in E-commerce Delivery Packaging Types for Fresh Food

Publishing.

Agariya, A. K., A. Johari, H. K. Sharma, U. N.
Chandraul, and D. Singh(2012), "The role
of packaging in brand communication,” Inter-
national Journal of Scientific & Engineering
Research, 3(2), pp.1-13.

Beaudoin, P., M. J. Lachance(2006), "Determinants
of adolescents’ brand sensitivity to clothing,”
Family and Consumer Sciences Research
Journal, 34(4), pp.312-331.

Chan, R. Y.(2001), "Determinants of Chinese
consumers  green purchase behavior,” Psy-
chology & marketing, 18(4), pp.389-413.

Chung, H.-Y, A.-R. Ahn(2008), "Effects of Service
Quality Attributes on Customers” Satisfaction
in the Door-to-Door Delivery Service and
On-line Shopping Mall Context,” Journal of
the Korea Contents Association, 8(7), pp.
174-181.

CLO(2017), "Aesthetics of Packaging, Comparison
of 3 fresh food early morning delivery
companies,” http://clomag.co.kr/article/2459

CLO(2017), "Find an alternative of EPS, The birth
of Market Curly Eco Box,” http://clomag.
co.kr/ article/2389

CoupangDesign(2020), “The box is gone.. What is
the bag in front of the door?,” https://brunch.
co.kr/@coupangdesign/24

Defraeye, T., R. Lambrecht, A. Ambaw, M. A. Delele,
U. L. Opara, P. Cronje, and B. Nicolai
(2013), "Forced-convective cooling of citrus
fruit: package design,” Journal of Food En-
gineering, 118, pp.8-18.

Defraeye, T., P. Cronjé,, T. Berry, U. L. Opara, ,
A. East, M. Hertog, and B. Nicolai(2015).
Towards integrated performance evaluation

of future packaging for fresh produce in

Korean Management Review Vol.50 Issue.4, August 2021

the cold chain. Trends in Food Science &
Technology, 44(2), pp.201-225.

Dehghannya, J., M. Ngadi, and C. Vigneault(2012),
“Transport phenomena modelling during pro-
duce cooling for optimal package design:
Thermal sensitivity analysis,” Biosystems
Engineering, 111(3), pp.315-324.

Escursell, S., P. Llorach, and M. B. Roncero(2020),
“Sustainability in e-commerce packaging: A
review,” Journal of Cleaner Production,
124314.

Frank, B. B.(2014), "Corrugated box compression
e A literature survey,” Packaging Techn-
ology and Science, 27, pp.105-128.

Grimmer, M., A. P. Kilburn, and M. P. Miles(2016),
“The effect of purchase situation on realized
pro-environmental consumer behavior,” Journal
of Business Research, 69(5), pp. 1582-1586.

Hao, Y., H. Liu, H. Chen, Y. Sha, H. Ji, and J.
Fan(2019), “What affect consumers’ willingness
to pay for green packaging? Evidence from
China,” Resources, Conservation and Recy-
cling, 141, pp.21-29.

Isa, S. M., and P. X. Yao(2013), ‘Investigating
the preference for green packaging in con-
sumer product choices: A choice-based conjoint
approach,” Business Management Dynamics,
3(2), 84.

Jang, J-W., and S.-I. Kim(2019), "Packaging Design
to Maintain Food Freshness of E-Commerce
-Focused on Domestic and International
Cases,” Journal of the Korea Convergence
Society, 10.7, pp.115-120.

Joshi, Y., and Z. Rahman(2015), "Factors affecting
green purchase behaviour and future research
directions,” International Strategic Manage-
ment Review, 3(1-2), pp.128-143.

1033



Yoon-Joo Park

Jung, C.-H.(2009), "The Relationship between
Delivery Service Quality and Performance
in Internet Shopping Malls,” The Journal of
Internet Electronic Commerce Research, 9
(2), pp.51-80.

Kim, S.-W., S.-H. Lee, S.-J. Moon(2018), “Influence
of Consumer’s Environmental Consciousness
on Purchasing Behavior of Eco-friendly
Products,” Journal of Marketing Studies,
26(3), pp.56-72.

Kong, W., A. Harun, R. S. Sulong, and J. Lily(2014),
“The influence of consumers perception of
green products on green purchase intention,”
International Journal of Asian Social Science,
4(8), pp.924-939.

Korea Conformity Laboratories(2020), "The study
of field application for reducing distribution
packaging materials,” https://www.prism.
go.kr//homepage/origin/retrieveOriginDetail.
do:jsessionid=7122D03B44102FB89F99981
A63793465.n0de027pagelndex=1&research_
id=1480000-201900330&cond_organ_id =
1480000&leftMenuLevel =120&cond_research
_name=&cond_research_start_date=&cond
_research_end_date=&pageUnit=10&cond
_order=3

Korea Ministry of Environment(2019), “Enforcement
Rules of the Act on the Promotion of
Resource Saving and Recycling’

Korea Ministry of Environment(2021), “After sup-
plementing detailed instructions "No repac-
kaging, Execution in January 2021," http://
www.me.go.kr/home/web/board/read.do?
pagerOffset =0&maxPageltems=10&max
IndexPages=10&searchKey = &searchValue
=&menuld=286&orgCd=&boardld=1379
640&boardMasterld=1&boardCategoryld=

1034

39&decorator=

Laroche, M., J. Bergeron, and G. Barbaro-Forleo
(2001), "Targeting consumers who are willing
to pay more for environmentally friendly
products,” Journal of consumer marketing.

Lichtenstein, D. R., N. M. Ridgway, and R. G.
Netemeyer(1993), “Price perceptions and
consumer shopping behavior: a field study,”
Journal of Marketing Research, 30(2), pp.
234-245.

Marsh, K., and B. Bugusu(2007), "Food packaging
—roles, materials, and environmental issues,”
Journal of Food Science, 72(3), pp.R39-
R55.

Naiyi, Y. E.(2004), "Dimensions of consumer’s
perceived risk in online shopping.” Journal
of Electronic Science and Technology, 2(3),
pp.177-182.

Olson, E. L.(2013), "It's not easy being green: the
effects of attribute tradeoffs on green pro-
duct preference and choice,” Journal of the
Academy of Marketing Science, 41(2), pp.
171-184.

PackNet(2019), "Market Curly’s All Paper Challenge,”
http://www.packnet.co.kr/news/n_
read.html7newsid=9790&listpage=n_search.
html).

Pathare, P. B., U. L. Opara, C. Vigneault, M. A.
Delele, and F. A.~J. AlSaid(2012), "Design
of packaging vents for cooling fresh horti-
cultural produce,” Food and Bioprocess Tech-
nology, 5, pp.2031-2045.

Paul, J., A. Modi, and J. Patel(2016), “Predicting
green product consumption using theory of
planned behavior and reasoned action,’
Journal of Retailing and Consumer Services,
29, pp.123-134.

Korean Management Review Vol.50 Issue.4, August 2021



Factors Affecting Customer Preferences in E-commerce Delivery Packaging Types for Fresh Food

Rokka, J., and L. Uusitalo(2008), "Preference for
green packaging in consumer product choices-
do consumers care?,” International Journal
of Consumer Studies, 32(5), pp.516-525.

Rundh, B.(2013), "Linking packaging to marketing:
how packaging is influencing the marketing
strategy,” British Food Journal.

Singh, G., and N. Pandey(2018), "The determinants
of green packaging that influence buyers’
willingness to pay a price premium,’
Australasian Marketing Journal (AMJ), 26
(3), pp. 221-230.

Statistics Korea(2021), “Online shopping trend,”
https://kostat.go.kr/portal/korea/kor_nw/
1/12/3/index.board

Underwood, R.L. and N.M. Klein(2002), "Packaging
as brand communication: effects of product
pictures on consumer responses to the
package and brand.” Journal of Marketing
Theory and Practice, 10(4), Fall, pp.58-
68.

Underwood, R. L.(2003), "The communicative power
of product packaging: creating brand iden-
tity via lived and mediated experience,”
Journal of Marketing theory and Practice,
11(1), pp.62-76.

Van Rompay, T. JL, M. L. Fransen, and B. GD
Borgelink(2014), “Light as a feather: Effects
of packaging imagery on sensory product
impressions and brand evaluation,” Mar-
keting Letters, 25(4), pp.397-407.

Yam, K. L., P. T. Takhistov, and J. Miltz(2005),
“Intelligent packaging: concepts and appli-
cations,” Journal of Food Science, 70(1),
R1-R10.

Young, S.(2004), ‘Breaking down the barriers to

packaging innovation,” Design Management

Korean Management Review Vol.50 Issue.4, August 2021

Review, 15(1), pp.68-73.

McDaniel, C., and R. C. Baker(1977), "Convenience
food packaging and the perception of product
quality,” Journal of Marketing, 41(4), 57.

Loose, S. M., A. Peschel, and C. Grebitus(2013),
‘Quantifying effects of convenience and
product packaging on consumer preferences
and market share of seafood products: The
case of oysters,” Food Quality and Preference,
28(2), pp.492-504.

DRASKoVIC, N.(2010), “Packaging convenience:
Consumer packaging feature or marketing
tool?,” International Journal of Management
Cases, 12(2), pp.267-274.

Marsh, K., and B. Bugusu(2007), "Food packaging
—roles, materials, and environmental issues,”
Journal of Food Science, 72(3), R39-R55.

OpenSurvey(2020), “Online Grocery Purchase Trend
Report 2020,” https://contents.opensurvey.
co.kr/ form_online_grocery 2020.html

Silayoi, P., and M. Speece(2007), “The importance
of packaging attributes: a conjoint analysis
approach,” European Journal of Marketing.

Robertson, G. L.(2013), "Food Packaging: Principles
and practice (Third., p. 703),” Boca-Raton,
Taylor & Francis Group LLC.

Thompson, J. F., F. G. Mitchell, R. T. Rumsey, R.
F. Kasmire, and C. H. Crisosto(2008),
“Commercial cooling of fruit, vegetables and
flowers,” (pp. 61). California: University of
California.

Yonhap News TV(2020), "Terrifyingly spilled dispos-
ables due to COVID19... a fear of garbage
crisis.” https://www.yonhapnewstv.co.kr/
news/MYH20201007001800641

Yonhap News(2019), “Online shopping growth causes
over-packaging.. 40% of domestic waste is

1035



Yoon-Joo Park

packaging material,” https://www.yna.co.kr/ environment-friendly package design,”
view/AKR 20191018035700004 HanYang University
Yong, J.-K.(2010), “A study on sustainable

* The author Yoon-Joo Park is an associate professor in the department of business administration in SeoulTech
University. She received bachelor's & master's degree from Korea Univeristy and Ph.D. in management engineering from
KAIST. She worked as a visiting scholar in Stern Business School in NYU and a manager in Samsung Life Insurance.
Her research interest is business intelligence and eco-friendly business.

1036 Korean Management Review Vol 50 Issue.4, August 2021



	온라인마트의 유통포장 형태별 소비자 선호 및 영향요인
	Ⅰ. 서론
	Ⅱ. 이론적 배경 및 가설
	Ⅲ. 연구방법
	Ⅳ. 분석결과
	Ⅴ. 시사점 및 한계점
	참고문헌


