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(Bhattacharya, Korschun, and Sen, 2009),
HAAE S A SEUSS] e #AFES
ol aAFAAES} 7G4 HRE AT E de 2

23t Zo|th(De Wulf, Odekerken-Schréder, and
Tacobucci, 2001). FAA 2 B2BAZ A 714
o] CSR¥F2 WATHS 9 JEY 7|9 o
gk Tk} el WA T el o vk wet
A B Ao e A At 4ol CSRZ

Fol WAE Tl wAde st dEs AgE=E
T ke A estel ndwA A At v|A]
= 985 golstuat gt} A2 Palmatier,

Dant, Grewal, and Evans(2006): B2BA @
dedo A BAFAF el JFS v = T8
S A|AlBkaL Qi

w AFolMe FAEG CSREEC] A AA
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AL ANE sAd] FEeAE 1 o]b
AFEo] BAAY Al(relationship quality) S 74
she AEe BY, a8l #ATES dANRE
FEte I AQ 90 g AAF L] wEe ]"/P
(Palmatier et al. 2006). © Yoz} #A 9] &
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Folle F8 W07l = stth(De Wulf et al.,
2001). 2fl% =-staL ole) Az} A 59
do]l Fd=o] e CSREs #AZE vizlet
= gaqlol #A A 7t 724 AAE U3
O‘i:ﬁ% BEHo 2 AgE o] gth(Bhattacharya
et al., 2009). Bhattacharya et al.(2009)<

CSRE%JJr wAEE, #A9 A 3t #AE M
Aozt Ao Homburg et al.(2013)<
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T3 WA TE Ao AAHE BAASE 7710
U &Y Afol® 719 2R FASHA Koke
Hgo]7] wiel EAAQ Mo R wIEzl Rl
HHex: Palmatier et al., 2006).
oz ® A7e WA A FHa%E e
A JAE Helaat vt #AY 2 A9
FagarE ol AR gt dAYT JHeAdel
Ao = EF3ta(Palmatier et al., 2006:
Ulaga and Eggert, 2006), ¢l 7t #AE &
FAORE 3 AFe 753 Aot 71& &
2 CSR¥EF w3 AlE, Alge 54,
Y T N WsE o] dARY ‘”147}
ol AF7t oA gtk 71E 4N AT
R B = I O L e 4474]7}
A 7o WrR Y| e okglon,
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WAEY, dARS oAwgh 2pd A Fg3 WA
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45 A

1"401 A, 71

oﬂ e
B
=
>
rt[',

L%j
£ EE} 474113}7%1% T ol &
E A2 "oz A AR Aoz
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< @9 o]z (Homburg et al.
2013: Sen, Bhattacharya, and Korschun,
2006), #ATFES 91 w83 Tl #AAFAR
olgl & 4 Slth(Palmatier, Jarvis, Bechkoff,
and Kardes, 2009). 719 CSRZ-&<& ola| ¥
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et al., 2009). #A A9 &€& ‘1Mo FES}
o 714 #ANA LA stE AAME|2E Hold
F71H8 el e g2 o)== (Gwinner, Gremler
and Bitner, 1998), 719¢ CSR&&< A &
el Al wetapg ol A B = = F71H4Ql FElo s
& & 9lth(Bhattacharya et al., 2009). 3 #
AFARE 28 A5 A ARE w8, ve
Ao digk AWAQl TR A oJE =t (Palmatier
et al., 2006), 7192 CSR&&ES FEY| tigt
w3 FAE Fhety] i dAFARE & F
ATt Palmatier et al.(2009)& 172 Eo] #AF
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% v 9lth. o]
& Ad shevsle] naw

AAE AN £ 988 EO#

"TL:E:% 2 Carroll(1979)°] AAAA W 7}
A G, 5 AAE A9LF, HA UL, &9
z ﬂ% 5, a8, AdAE dddFor FE9

Aok 2y BZBHEH meto] CSREFS AYe
AR AFE Asta HF-T olsdAA | 2
g} Homburg et al.(2013)¢] AMHE3FAY AFd<
& CSR(1# ol #AAE tdoz ¢ 24
AgE), AAH CSR(27F old @A = T3}
At 12k olej#A A el ek CSREE %ﬂ

AL dRelA e Ak A - EFRlA At
23S oulate Aola, whd 23 ofs| A }
gt CSR%

X

2 o & K om

A S0 7199 49

A} o el A=}
Az AGAEEY H| oﬂﬂ‘ﬂ < 22 olaj#
T&3h= Zo|th(Freeman, 1984). Caroll(1979)
¢ CSRE& 249 % 444 Addsat WA 44
ggo] A9, &2l4 CSREEH A4 CSR
o] AxHe olfe AAA, HE dFe Al
= FellM = B4AQl Aol A|Rt, o] F 74A] CSRZ
ol o AR, 7193 AR 719 AKEl A A kel 7]
wzo] E4 244 7S Ay 7] vt
(Carroll and Shabana, 2010). =, ©<=3k 244l
o] oloukg melshe o] obd ARSI KA ] th
u7F A 3 e AU LEolgte Aot
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HYSHATL ®483 ®M6E 20194 12

FAY &S we Ao

gefata, olglHAAEA Hg
A AREA Al 719 IS
e AFgtt, olgjdAAo] &
29, 7]go] A |
A=A 01 DA d-gsteAld met 7] A4 Tl A
O 932 A e Aer dHA dth(Maignan,
Ferrell, Ferrell 2005). th=2 2?4 o] 3l &A A}
QA AR 7gA Tl e FLOHA
71978 Zhofl J &L w1z

oo B dAFE olsj@AA By HE WA F

W FEotual gt =74 A

WAL olsf AAAE ek s ]Oﬂ e 714
o s Azt ol BAA AL
71978 2HEA) & s] At (Freeman, 1999).
T4 of&l|#AA}L o] E(instrumental stakeholder
theory)& CSRZ%°| ol #AAEI #7141
43 o]9o] ¥=(beneficial) #ATFHES T8 =
E2 3} (Bhattacharya et al., 2009)& A dl|A]
& Al Agetrta Attt

K
H
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:J_
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:°.‘=
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=78 g2

@
L
X

1

2.3 A7 NN =22

oge wolg FFARR, J1Y T AN F
W CSREF(IIFFOSR, A4 CSR)E 7]
Q1) AN ARG WA T2,
249 G A2el Azel4 BAdY o
488 ¢ 9% Aoz dgade. WP

TAFEAS BAF Y2 BAAQ A FE] HPa
0150]7] wjol| (Palmatier et al., 2006), 719

CSR2 %o] wEAA AN QA wfete BAC] A
’ﬂﬂ, ARl AN Y-S v
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and Hunt(1994)°] wg} &9, 412 (commitment-
trust theory)< T&ﬁ]‘?}%— 2 A%s¥tH(Ulaga
and Eggert, 2006). #A=92 7H e #AE
A&ste e dior FoHa, AlFe wddA
A SFEU ] gk Az 3 Aol tigk Apalgke
2 Fog¥tt(Morgan and Hunt, 1994). »kA2
O 7 FANEL uA4 BEY kY] Ao tEt 4
MA, A Bl FoEn. #ATESS A
e v 23S T o, AwkAl A
A TAH = IATELE= 20 (Palmatier
et al., 2006).

npA ko 2 w9 AL 719 T Al BAEH
o 344 Jgs | Sl k. Palmatier
et al.(2006)< #
35 2 AUAE Bl ws
WA el A dFE = =
How Aot it} oY =&

=43 3 (a3 13} 2},

(<]

o
)
RN
N,
o
-
ox g
s

fl oy 1o 1o

o mx alnr &

S

2.4 AF7Hd ME

2 d7E A48 CSRBE] WADE, FUAs)
FARE BAZY B FFAT neldle] HES

752 BH A4 CSREE
o) s L

3 Jeee JeA

T

<] w
A, otdl A7 2FM BrAdAl WAEE 7
7} stk B2BA HeelA EHEZM CSREF

%12l Homburg et al.(2013)2

45 2HEE JEH g Az /1‘—]?4
A4 CSREEY 2HE &
ANste] CSREE el
A3 vk et o] FHE

rlo

>~
-l\r
o2,
Q
w2
j=s]

FAEL FM0R AYFY CSREED 14-7]
§ 2t BN Bl @ ANH CSREET A1)

He] #AE EAA oY fold 23E A=
ofith. Park, Lee, Kim(2014)& A% A9
Al WA /weA Age A4 A

A%A 4l

AR A e g A FeE

o
=
g Aetel 433 o ok S A%, o FE

HE4(2009)2 A4 CSREE©

g Ao 384 9
de FoIg 9=

T A 74420
g AlFoluh, A= A

B TS 44
o199 A4

1—01!
1o,
ox
=
N,
B

< 719 7 ﬂﬂMW Ei# sk ¢

Seller Focused Antecedents Customer Focused . . .
of Relationship Relational Mediators Dyadlgulig(l)emgnshlp

(Relationship Investment ) (Relational Benefit)

Exchange Partner’s Relationship Quality

CSR Engagement _, | * Relationship Satisfaction = Relationship
» Business Practices CSR * Trust Performance
» Philanthropic CSR » Relationship Commitment

Qg 1) o7l JHEs =3
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71 2k Aol T1del AtelH Mel2ST

s Blolth. AR R 7|9 T AN AdE
g FA A Yehtes 214 7 el o
gk ot 22 A8 CSREES
7F A2 e AFeA A 944
a1, A& 2L FAA o]HE AT (Morgan
and Hunt, 1994)%tthe AolA Azl oo of
A= S SUHAIZIARE A32RRD A GALS] 5ol
3t XA CSREEE AH AR o] 2 A A ALY
AN g Ao sttt B2B A
A AR AE= A FEY] i el
et A1 (reliability) 9 2144 (integrity) &2
Jel¥th(De Wulf et al., 2001: Morgan and
Hunt, 1994: Palmatier 2008). tA| 23l A
T8 CSREE2 AzflA 19 AlFstd

’\1 shue]l =3A9l &8 (instrumental benefit)

=z Z2= 7
T T, A

4574 o

A E 2T F AR A3A | g H A
1“ A CSREFIe Aol Ha AeR
AatdtH(Homburg et al., 2013). ©hA] 23|

sxEo

=0 1o

A3 CSR A d AAA o)L AT
s she] =422l 9 (instrumental benefit)

AFE2 F2d 2 A 232} o R A

< o==E T {85
deolz ALg EAo] & 719e] AEAQ P92
QA== A4 CSREE2 B2B A #A A A
g el viek Al g gate] AAS gA v
Aoz Astdth(Homburg et al., 2013).

gk, 7193 2Bk 3F A eA e 2HdA CSR
o] AHASA n|X|= Gsko] ZAeF 5 9=

l, ol 7199 CSR&E =] 2HAEAA &
B el 7123 s8#Q NFHE Fstr] o
wolth(Park, Lee, Kim, 2014). sk#|5F B2B A
BANME A olal7t BAstE 2 A
il tigk Azl Aol gt 57 }

T/go1At AR Al Hoh Hagh QA A ¥

A4,

ri;
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Jmo}oa o

A
*}“’“63 CSR
5 A FEVY

3 CSREFo| #79] Ad A&
=0 A0l ola|FAtA}Cl

=20 “IH'IL_

THL S g tholl whet

7198 27t getthe o] @l @A Abo] o 719
Holth(Maignan et al., 2005). AF9<=3) CSR
e

&

gk

i

t:
RN

CSRE&9| &el4 Yyt wgun, o
A EE A elA AHEA,
Ao= O] & = Ao
9 CSREE WA= 3
| = /\}ﬂ—/ﬂo]iog Muio] 7}

?}Olioﬂ a2, A gAAES
Aol v L3 FES neske] nIBAS A
Al Hed, AdGBAdA S0 B ﬁxﬂz—l
go] o A7y, AA+AE AT 7 e AEUS
ZF7atH(Morgan and Hunt, 1994). wbr A

LRI

st} Abglm

SL %N off

i)

ARl sEU Wt i & 2ok v #d
= fedte Aed CSRETE wAC @ o
% 2de =T ¢ AdS Ao A48T 5 sl

TAXCR AYFd CSREEH A WS 19
S Ao Rd, 7o) CSREF ANTSE &
o] o

HZAREL o 719 S A Ha, a7l

ojuf Mu o tial] g A2 Hrteta(Girhan-
Canli and Batra, 2004) %<3tA] Eoh(Park,
Kim, and Kwon, 2017). o]¢} #=43}e] Bhattacharya

et al.(2009)€ 7154 A 5 444 A9 A
Fahe 71909 CSREEE oABARES B2A
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Achrol, an d Mentzer, 1995).

A R SHAME AdSd CSREE
2 71999 7HAU A4l 283 7199
g3l = 4 903 (Sen et al., 2006), |
T4 el A AFHEG S Al digk o= 7t
AANA Ao e EdE A%
é.\—lloi =9 F Ao =3 AR CSR
G5 A FEYA Aol ek AAs F
ato] 218 & A Utk AISES CSRE5
7} 2l eke] #AE A A Homburg et al.(2013)
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A3 o] &(signaling theory)o] &A3te] AMY
g CSRE%&eo| A jJrELﬂi '3t°:12 A2 ]“

(trustworthiness) = %

4> rlo

—r"_lLOtt 7] A HEH
wkek A1 (signal) = £ o %t} Bhattacharya
et al.(2009) = CSRE%°] & A 257} 1)
EYd dig 4sE Azt gtka sisick. At
7} Mewilliams and Siegel (2001) 2Jshd, 71
o] CSREE AHAEER stdg alld 7199 4
& FEM = 848 Agsin, A
T A Yehte EHY CSREH 8¢
e HEYS A FHA dFE nAE
2 48A JH(Brown and Dacin, 1997).
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= A3 tig 71dirt AEE 5“”‘]71
oA T3] F59} Fo] Al
= gt Ald e CSREE2 il digh 4
2|S o] FoWA g},
npA RO 2 o ARS
714l tigh A WA AR = A EA]
(persuasion knowledge model) S ¥ <
of A&A1AXM (Friestad and Wright, 1994),
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71 2k Heloll M 71l AtelH

H1: Al FEH ALY
7k wSHRA A a) BATE,
et AF, o) FAEY H(+

n 2 ot}

T8 CSRZ-&dl gt ]
)IEU ]

ol 9%

ol

>_\1L

AdA CSREEo] BA 9 Ao n|AE 9%
JAA OSREELS Al eodm A1- A9 i gl
o] 71949l ol AR JFS B 27 o]
FAREE (s ATTUE, vldel7ate] A <A

WA ekE 715 tlef A ouloA o] BA53} 2
ALE A #HlS olnlath(Homburg et al., 2013).
Bhattacharya et al.(2009)°l ¢Ja}d, 7192} o
s oA AR ] A AL ol BAATE 7199 CSR
d5s Bl de Yy F3o et e IS
Aoz deA vk AdH CSREFS 2“1
S A 2242491 ol HAAE T HAE T

g
i re rlr

shedl 7Hg A9 dEs Agd 4 . 53, 23
olg| HAAE gt 7199 X}ﬁ%%% AR A
AHAQ g FA = @A Moz AlE
dqAE 23 Q=g /M Aclgks 7IdE 2
oA e A4S 7VsetA sk, volrl #A
WHE Q1 S 9EE vl § g ol Al
32 A elo| & (third-party justice theory)oi
Arde 4= 9led), o] s s AFH olF
AAZE gle AGAEs 9 Abgloll digk 244 CSR
455 Bl ARlE oA9A dE AJILE FE
£ Zlo]th(Hansen, Dunford, Boss, Boss, and

Angermeier, 2011). &3] A4 CSREFL A}
3|52 o thek 71999 ApEAQl PR 14 57] o
T ol& FIsh= 7I9ES A FEUEA
HES wiglsta e Qe Aol 4 3l
4(Godfrey et al., 2009).

oleig elol v <
He AduAN BADEE B2 AF 9% B

9T BT

=

71

A st

AT M48A HM6E 20194 12¥

TAACZ Lev, Petrovits, and Radhakrishnan
(2010)e 9fatd, 242 CSREES AR
ke MAE AR Yyt olH e
A37F Yehd o AGAEE f1e 7199 EF
o] Azt Ao Y= #AFA o,
AT AiA o2 At F2 & ]
st OP.L ‘/}0}7} A Jf—

24749
o 1.
=
| 28 o2 %
= A

[3N e}

a7} Fu=H, 01%-?—711
M-S WA 7= %Pﬁ{

ol AH4 CSRE%
T FARARRI 3
AE A 7}%1‘? A%

o A o
%—H:Q;n

}x% o]

ﬂﬂlﬂﬂﬂ@ﬂﬁ
aul, Yol 712 o

Sk

2yt ot o o
3t} (Nan and Heo, 2007). 2A2 B2B7]14 <]
cg@&ﬂa+¢14—14ﬁﬁzmﬂ A%
o] 9] ZAyE= AAA CSREEo| A
ERy O]ﬂ"i‘ﬂt =8 WS AlAETH(Berger,
Cunningham, and Drumwright 2007).
o2 AAA CSREFo| AEY
= 0)/\1 A &t x}/\%ﬂ CSR&%o| A

Ae

L
h
[e]

7]
EEXY
= stolg AlFl

44ﬂﬁ@T42ﬂ2
< dlg 3
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Ofok
>
M

EVet #AE AFotee @9l AskE itk
Homburg et al.(2013)2 #AAA CSREF°| 4
=2 stoda A &9 (benefit) & ol Fo Tt
AFetsth. =3, Morgan and Hunt(1994)¢]
oshd, o] Aol wrE dee JHH oz
SEY 7|9 #AC g =l FHAY I
< A= AR gEfA ot

F7HH o2 AHH CSRE o] HANESY HAE
doll Jgks nE = = &A= Bhattacharya
et al.(2009)Z Homburg et al.(2013)2] &l
MNE F88 F . o5 dFAE s, A
A CSR&F°] Al Ette A i F4A1E
F=3 o+ doke Aot} o] A4 CSREF]

== T
7199 AL ol Fe T8I Q0|7 Wi

o

i}

—

(Brown and Dacin, 1997), 24 ERE dlol& 7]
d3 AZF e =4S o]FAYE F JeS

=

oju] gttt (Bhattacharya and Sen 2003). 121
Lichtenstein, Drumwright, and Bridgette
(2004)& 7149 CSRE&o| 1A FIAIE %
skate] 719l tigk AR E dra= 59 dHe

AEE & dohn FY9c ARAOR FANE

}\1;91 OHZ]I-EH' }?j_j"_, 7]'5(]50'—-% %:‘.Q.i EHEQ'E %OE]
A9 Ado] EAE 0] AL 7HEAS
¥, o|dE, 2010), A4 CSREEo]

A4 982 4 4 o =2E 4404 CSRE
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Steenkamp, and Kumar, 1999) %= 34749
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WAA NN A Lo st o, 4l
B - A D" ZA$(ex: Doney and Cannon,
1997) @A Al gt e St A
ojtt. ol HAFH UAAY wEo] T2 E o
AFE FEAGHHADES - A13]), el o
g 53¢ oS TtsAol EETE, S ATt Eot
ArE dA Aol gt nhso] Fopxivhe (AT
- 215]) oujojt}, o]o B AFoA 9] BARE
< Garbarino and Johnson(1999) %<l we} vt
o] 7199 #A, @A, 2=z vl Azts
ol W LddY AFol Mujzd i B
Bkl o Ay 49 HEer Hu, 3
gt S Alge] Mg eclo R st thea e 74
= A%stsith

H3a: @& BN BARSE sheY
A% Azel] H(+)9] FL v

e
ol

w2

o2 AEle A dA EAste A7
& e FaAT) L,

2 WA gal o =& a5
(Ganesan, 1994). A&l
F7H o R Hgo] Bo| 295
T5 vt gloBz Ay
A& 7hsA ol oA AL AFA 2~ A

Z7KaTh, 9 ShEUZ} e

= ¢
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=
T ox

f

> Eg
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Moot Hoo
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o
=
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Q
=
Q
g8 -
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s
o
=
=3
—
©
O
=
(.
fitl
)
R
ox

s 2¢) 5L
t}. Grayson and Ambler(1999)+= 37|A &4
o] RAAQ ZHE Felgturt 7|E AFEe] /A

= AdS drk gledl, ol A7l s ot

olN
N
ol
ofr
—_
=
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onlals Bolo FHAel ks nA 4
O [}
A=

N,
s
o,
=
)
oX,
A=)
rfr
El
rlok
o

2 Qs EAsk= AAA
42 Aol 4 ItH(Geyskens and Steenkamp,
2000). Luo, Liu, Yang, Maksimov, and Hou
(2015)°l s, #ANA= 54 A &4
I AAA A gt Z1d Sl kA
o FotA ste Fae degoltt A AlE <
A 7ol #AE 32 Palmatier(2008)<]
Aol detd, A S 7L AR AEst
= wd FEUEL A FEUIA dg - AT

o}, w3 AlFrt A" FEYE ngd] dgk 34
Aol BHA glo] AYxAL WAse 98-S
t}. ole dYHoln A9 PF& FIAIA
St oo Aats fAE = ok

oz B43 #AY 7t AAE HH, &9
FFo] o WA JE JEUE 544 JHE F
FotaAt gt} ole HuApt 314 AlEE o 523
Aoz watgustn AFE 714 AAs) AT 5

2008).
Ao 2 FANEE B AFEAA AT
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VedE Eola, YARS FEste MEE e A
9} (Gustafsson, Johnson, and Roos, 2005).

Be $29 BEL /% 02 el FUEE 2

H4: shEVste] Adeld B9, e o
& A4g Az, BAZYE BALT 3
o(+) 9EE mA Aol

2.4.2 979 28 2 744 3

719 ZE AdlM CSREES %W “‘I‘?ﬂ =T
01'5H%74]7<P°l§°ﬂ W}E} li} Olﬁﬂlﬁlz}% ez

2 3k 2414 CSREEC

et al., 2013).

(Luo et al.,

2015.

o] & 7k4] CSR
< 733k Al 7}11 8919 A
A

2 ?-Er?}iﬂ D}(Homburg
o] #A < 4

).
B e 2¥ JJr/“/\}“ 7199 CSREE3 &
o] A 7o) 124 QFBAZ et Aol

24 7199 CSREE BALH 7t A
1A @grh. dEtht 71E ATl A
o] CSREEo] 7|9 AHA gL
Ao glon, A A3 7194

#AE

714

e e
3} 7ko] #

7
Ae oln B2 AFolA el A gt

CSR Engagement —— Relationship Quality ——— Relationship Outcome

- N
Business H1a Relationship H4a
Practice N satisfaction
CSR 1b 7
H3a
H1c y
Nd H4b Relationship
H2 Trust Performance
H3b
Philanthropic H2b Relationship H4c
CSR Commitment
\ ~/
(Ol 2) oo 2y 9 oAy

1654
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71 Zh HejollM Zidel AlSlY selgant ool A (AR, Az wASe) 2o oA

>
0j
HI
1z

fuear. 977 717&—3— o 13.59, A4lsE
Bt 48 5%% VEdth ¢4

7199 W& £Ei= D} FobAl VERETH(GE 1) A

3.1 X2sH %713

2 AFolA A BHA mdS B 93 3.2 o £ 9 A1} ElEM 24
A<k, ot @3 B A7l e 299 2087 F
&, FANYREH AES 59 A5 5 3.2.1 ¥ %4
o AR SH Al SRAER ddF AE] T8
st AAAQ A SFEUE s 'l A=t B gl ALgE 7199 CSREE tig T 7}
=5 skt A ZRYES FEY 7|94 tig CSR &5A%

A AFE A oM A S dYete BU A 9 & Homburg et al.(2013)9 972 EHE 7
ol &g 7

Wl Aol e SUASE B AE HmR SEANT. #4 A5 CSR
41.3%, 49 o139l 9Tl 24.5%  FE2 ATEA S ANAEY ] 24 Fol
T 9lel AR HEUC i SAFES FAEH. G AFER] ARl
E2 oll=E 7Hd AoR ddeint((2 1 %), @ CSREES CSREFY] &204 Addost #¢
HEY Z19e FeiArE 12270 719, SEA A HE, DA ARIRd A AElE, &elA
7k 86/ Z1d e vlwA #YS olFa gt e aefey] o sEVee] AdAcdA

ﬂl

!

AR EE ERL
AqE ok 2 1&(%) T SHAE & (%)
/7124 8 3.8 ~ 1009 m]gt 48 23.1
7VA/ 534/ 2% 21 10.1 ~ 3009 wjgt 44 21.2
A2k 57 27.4 ~ 5009 wlgt 54 26.0
T/ ER/FE 10 4.8 ~1,0009] mgt 28 13.5
Akl 8 A 12 5.8 ~3,0009] mgt 16 7.7
FEN/AE 13 6.3 ~5,0009] mgt 12 5.8
A fr/3ket 19 9.1 ~5,0009] o] 6 2.9
A=A /7 FE 25 12.0 SHA] AF
A2 /2 ZEg]o] 16 7.7 CEO 86 41.3
54l 6 2.9 A4 51 24.5
A7) 10 4.8 2k 52 25.0
71€} 11 5.3 7)€ 19 9.1
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shol SEUZE A gARte

¥ Q2 o

HN &y o &
._E‘F:lo o2

FeA], SEYA A4 A
AFeheA, & 57 IS B S48
2 CSRZE> A MdA AYddM dadixol
A A4 #-A glo] 719¢] &l 1
Ao g JiF e 24 ola GAAE Te] AA A
WSk 71 oA onol|xfe] BAFxIR 2
2 AgA AYgpolzld, B AFMe AAF
CSRZE= FEY 7|Yo] olg|dAAteh= gl
o] Abzl gt A AL, ASlFE AR AdDEE Tt
T AER Fadet. FAHR FGELIL A9}
32 s Fdat=A, FEUZL 7159 ASle &
AskeA], FEUZL HAM 0B ANEFS Tt
A, FEWZL A8e F3d 7 7E5E Fdste
A& FAasn

TATELE De Wulf et al.(2001)9]
HZ A} FEY L] AA A FAHE
golsitt. HEUY e £ B4
AA, FEUZL Akl uAQl $g
ol mhEet=A], EU Y] A o
aga FEYZL Agste AFel A

FEoteA o tate] 4714 FERoE A3
o AE e EU tig Alge 2144 gt
7t2 sttt Palmatier, Houston, Dant,
and Grewal(2013)9] J5& 45§ 43t HE
Uzt $EoAl A FeA, FEUE A Ee
2, FEYZL AR 2 E diskeA], FEYE 7
Ao g8l 4714 o2 FAeh. dAE

o 11—
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[
“B.l_n

U2 ARG g I T Fem ool
t}. Palmatier et al.(2013)¢} Palmatier et al.
(2009)9] =5 FA st AHEstdth FAAH R
StEU Y] Aol F7HQ =82 717 0] A,
FEYA RHEE w=A, FEYZL AF7
ool FGEUe AL AT AR, FE
el #AE 4714 EUAY #Ag AZet
7], FEVSLY] #AE fAStuA e Bl
JEA'E 57 FEo R SAsgith. #AA A3
© wgo R Qe st A4 AR A6t
o A SEYSe] stEUA o] S8 S|Al} AR
A AAEE Zted =gl HeA, FEY4C]
29 jEds FUA7eE B2l HeA], IE
Uzt sdlete AR w30l 2 ALY
FEA R WA gl HeAl, FEYTL
2 £ WAL S A2 S8 Luo

et al., 2015).

L

roxe

a =
97g

Y

ek A 23,
L& Chi-Square=712.02(df=260, P-value=
0.00), RMSEA=0.092, NFI=.95, NNFI=.96,
CFI=.96, IF1=.96, RFI=0.94 & #§tHo=z
T8 7hed FS Rt Bt

I thge g EBIAE T (composite reliability:

CR) 9} HitF=5H average variance extracted:

Ag=g 4ol

Mgl Axn

(E3= = 0.
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=)
B
1o
]
@
B
ra
e
r>
tu
=]
p-]
g
e
[
10
=]
p-]

(E 2) 7702t AkebA| Matrix

Ad CSR ARA CSR - A 9= AlF A By WA s
A3 CSR 1
A CSR 587 1
WAL .546™* 530 1
A1 519 464* 538 1
A= 567 .504** 542 .484** 1
A 579 433" 436™* 469" 579 1
%1t (mean) 4.53 4.17 4.31 4.75 4.81 4.87
FEEHA(S.D) 1.37 1.57 1.36 1.23 1.52 1.37
*pC.05, " p(.01
(Z 3) =iy 20 24 21t
il = 89l A AVE CR
B_CSR1 .906*
B_CSR2 911*
A48 CSR B_CSR3 .923" 707 .898
B_CSR4 817
B_CSR5 .856"
P_CSR1 .886*
P_CSR2 .905"
a4 CSR b CSR3 910 11 8176
P_CSR4 .901*
R_SAl .859*
. R_SA2 817
WAL R SA3 917 .689 .861
R_SA4 .929*
TRUST1 911*
TRUST2 .845*
e TRUST3 91T 12 808
TRUST4 .843*
R_COMI 921"
R_COM2 912°
AZ R_COM3 891" 679 793
R_COM4 .875*
R_COMb 859"
RP1 937"
Al RP2 927"
WA RD3 835" .643 801
RP4 901"
Ad Chi-Square=712.02, df=260, p-value=0.00, RMSEA=0.092, NFI=.95,
e NNFI=.96, CF1=.96, IFI=.96, RFI=0.94
" p(.01

BT H4asA ®M6E 20194 12¥ 1657



2 FY3tr2(p (.01) AFEHIH S o] A =Z vlwadl A3H(CFA marker technique,
A 3 B Aol A Podsakoff, MacKenzie and Podsakoff, 2012),
b 5872 wdacle] A7t froletAl Hob(AChi-square )
I8, RS Aol 3.84, p(.05), FEWHutoloj~o] FAlE S

o
=

F &S WU Aoz Wi 2 Aoz A

% Z

‘1:[_:‘
R gt Adsldth(Bagozzi and Yi, 1988). 3.3 74 A=
=

MATeR B APt 9d $HE g AER
NE ol gslel ARE UG/ WEA FEPW  HIAFE dd 94 AFRYe) AFEE BA%

Hlo]o] ~(common method bias : CMB)<e ZA4) gt AYdeE HA Chi-Square=738.74, df=
o L2 Zolalglt} o2 ¢Jsle] SPE|AE(Hamman 264, RMSEA=0.093, NFI=.95, NNFI=.96,
test)E FdatAct B4 QABAS E5) RE (F1=0.96, IFI=.96, RFI=.94% uUelsitt 7}t

WE QRle] ofeldl @& AWEY:, FRIAT B AHF AR 4, (O¥ 3)), UA AFE CSR
E 2HUFEY ofo]l Fo] 1S A3ste AR o] BAY Ad nxE JgH} AHyE UM 1)
FAEAT o= o g 99l ofsA A4t o & A AR TP B AR =] (P 1a)d]
Fiol A ¥5s ouldt) o] Hel® @Y ARKRIFE CSRE% — TAE(8=.359, t=4.689),
aQle] gl el defol geld aQldAd (UM 1b)9 Adgd CSREE — 418 (B=.322,
(2 4) 714 45 21
A
— s — e t AR

Hla 2148 CSR BA E .359** 4.689 A\

H1b A5 CSR WE .322* 4.374 A|A]

Hlc A58 CSR A=Y .338* 4.253 A|A]

H2a A2 CSR HA S .324* 4.269 A|A]

H2b A7 CSR HA 23] 212% 2.952 A|A]

H3a A= 213 .366* 4.950 A|A]

H3b WE A& .214* 3.133 A|A]

Hda A = A 4 3} 101 1.391 712

H4b WE A 4 3} 212% 2.845 A

H4c A 23] A= 429** 6.228 A

s | Chi-Square=738.74, df=264, RMSEA=0.093

R | NFI=0.95, NNFI1=0.96, CFI1=0.96, IFI=0.96, RF1=0.94

* p(01.(FFH)
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CSR Engagement Relationship Quality Relationship Outcome
VR
?:usir'l;:ss H1a(B=.359, t=4.69)"" Relationship H4a(f=.101, t=1.39)
ractice ? "
CSR H1b(B=.322, t=4.37)** Satisfaction

2F AR, T 22)¢] Ad# CSREE —
BATZ(B=.324, t=4.269), (7Md 2b)9] A A
CSREE - BAEY(B=.212, t=2.952)¢] 7H4d

= AA59) el 0 Ad4 a9l o

Al
o] ARSI BAEY ol
o

o~1 © A M% AA =

Y] eb/olit, ¥7, B T A4AFYH
&£ 719S e R ARt #HE07 WE
A0 CSREEl that o] Aol 2ol o

Hlc H3a |(B=.366, t =4.95)**
(B=.338,t=4.25)
L Trust H4b(B=-212,t=2-85)*: Relationship
Performance
H2a
(B=-324,"t=4.27) H3b |(B=.214, t=3.13)*
Philanthropic Relationship H4c(B=.429, t=6.23)"*
CSR HZb(ﬁ=212: t=2.95)** Commitment
\——/
(Od™ 3) 714 43 21t
74), OV 1c)9 A CSREE - 3.133)9 A4S Felsy. vixge g 37 9
%Q(B 338, t=4.253) & EE 7Mool f¢ A #AAG T ko] BAE FRlskE M 4)¢] 7
Ak WA B HARE S8 BEYsE A G AR o] AT G vA el U
ge 23du, 228 He F E4se Aol A dae $AACE Fel3A A Uekrh(p=
Al Ao A Jag nAE Flsint 101, t=1.391).
= o2 (FHd 2)ellA AAe A CSRE 7 ol9e] AlF(B=.212, t=2.845), TAEY
AA Y Ao n|AE gk w3t o gt vl = (B=.429, t=6.228) #AG=o] FH 41 g3k

S A Aoz e M 4byo} (71 4c>l“
25 sy, ojge A3 S8 &

X 5 21*1447414%4%
A AAA Aol AAA T ta) tha vln]

i
e
-
fr

B2BA A EHS CSREE o
g Az gAe) A, & #ANS, AEY tig
o 3kl #ASE 2 Al AAI 3t

>,
i)
- 4]
)
rﬂkﬂ
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Ofok
>
M

o #AIE detsinh. A4, 719 2 A ellA
719 CSREFE 7 AEV ] AgdA =

=02 Feotn, Al gk Al &
o—g— wg BEWs e WALRE
o= ekttt 9hA] A Eutst ol
F& AR ER oY, dAwEo] B
WP ehd s % 5
skt olde A3t v
Aoz 37403 o
A glo] A
=90l 474]“401] SAA 9%
A 9gEe SaE Ao
ItHGabarino and Johnson 1999).
et AgEA A SEWZE 4aE FE] 9
A Azt gk AeolA #A < =]
FEes ol i 29 4
2ojo} A2 A1A A AVEhT}

Ry

o
té

t=s

iy
=

21 ;d o]

A
2
=]

StEAM
=T

4.1

_T'_
O

B} A

=
e

SJul7} it o
54 oo 2 xmu}
A, B A7olA

p
T
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SAA A shte] HAFA |2l HAH Y o2 A
ottt 1%t ﬂﬁ o= CSREES 7199 A
FUA A &5og FJstAY, Ted] ola| A
Apel] o g —"riZiJ dFo = sl drte e
e R, & A72A%E 7199 CSREES 9

i

o

ol e M= FEA AYE A Aol
o) el 2 ATE AN #-AA 71999 CSR
o] shte AAA FAZ AL 4 9leH, A
g el gAdA e deoz AxE = g7l
&l 719 7F wSAAE SHIAA 2 A4E

Athe A= A8
=4, A FAAA 7199 CSREES A8 7}
T WATS dEAEeE AAS Ad T4
Ll ARAE G gelA #A ¢ *]«] Al 74
ArHAE A2k 7194835 FEshe
A Qlo g Qlwtolgitt, a8y A A
<} BATF Aol ABAQ 7|94/ e
e G glof, A A2 3 st
gFelof| Al A|71=0], ZAHgratitude)’
2 A ZE vi7haglo] AAE 3 itk(Palmatier
al., 2006). ¥ A% o] 2& A7} T et=
o] mi7fRFEA HAS Hol A7} ol e} A
QN FAFATL AkA o] 3)44# 0 2 & o5 o]
Aol A3 Ad a7t ekstE NS TFsdel F5
1oach, FATAR] 7412 AgHieto g 71919 CSR
d52 ANt ATt #AE e HoEH
A EAY A AR on7t Sl
AFATE AAA Ag3e] o] Arjge g
AFAZE 719832 olof A=A thek AH
olg g5 meEfs R, & AFA I} At
© He Ava & 3l
ool A WA F WA AAPES AAA B
A B2BAH A CSREEH 71973 o] dAE

-

&
Joie &
/;jlx

190
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71 2k Heloll M 71l AtelH

Z t ogd F dE EQE AFssiths Holth
Bhattacharya et al.(2009)%= CSR &%} o|3|
FAAL wkg- 7] BA|, A= AU SE, 14
ur
]

3} BATE o2t APH HAYZo] $14)
G4 grctn AR v 9ok,

AR, CSREE= 1A, 22k ol AA Al tig

CSRETL2 FEota T34 #HAA Al 714
A Aol g dFE AHEIY. FAHCE
719 2 AgeM e wg ARl A A9 &

= AFste AT CSREF0l A4 CSRE &
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The Relationship between Corporate Social Responsibility
Activities and Relationship Quality(Relationship Satisfaction,
Trust, Relationship commitment) in B2B Transactions

Sungjun Hong* - Jongchul Park**

Abstract

Despite the potential of CSR to drive relationship-building and improve the relationship
performance, extant research to integrate corporate social responsibility (CSR) and relationship
marketing has been scarce. This study investigates the relationship between CSR, as a
relationship-building strategy in business to business (B2B), and relationship quality, which is
the key variable mediating relationship performance in relationship marketing.

Previous studies have only examined the relationship between CSR and individual variables
that constitute relationship quality, and also the relationship among the factors of the relationship
quality was not confirmed. Further, relationship marketing strategies suggested in the extant
studies are insufficient to provide the implementation guidelines in practice.

Specifically, in this study, the authors conceptualize CSR as a relationship-building strategy
and examine how two CSR activities of business practice CSR and philanthropic CSR have an
impact on the relationship quality, the inter-relationship among the factors of the relationship
quality, and the relationship between the factors of the relationship quality and relationship
performance.

As a result of the empirical analysis with 208 B2B companies, it was found that the business
practice CSR activities had a positive effect on relationship satisfaction, trust, and relationship
commitment. Furthermore, the authors also confirmed that the philanthropic CSR activities in

terms of the secondary stakeholders who have no direct interest, influences on the relationship

* Professor, Department of Business Administration, Soonchunhyang University, First Author
** Professor, Division of Business, Chosun University, Corresponding Author
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satisfaction and relationship commitment. The relationship between the quality factors of
relationship quality were analyzed to suggest the causal relationship as ‘relationship satisfaction
— trust — relationship commitment’.

Finally, in the relationship between relationship quality and relationship performance, the
influence of relationship satisfaction on relationship performance was not statistically significant
whereas trust and relationship commitment was found to have a positive effect on relationship
performance.

This study not only highlights the proposition of integration of CSR research and relationship
marketing domain in B2B transaction relationship, but also practically provides that CSR can

be used as a crucial relationship marketing strategy.

Key words: Business Practices CSR, Philanthropic CSR, Relationship Quality, Relationship

Satisfaction, Trust, Relationship Commitment
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