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W1 el S % uslme FEIE A ) el dol WAL, Yok a1 AR}
B FA A mwo_er B AL GRAD, W) olulAs) B FTRE 5 AR 99
nAE Aoz bt

FAl: 2BAL AAFY, ik, BAle 2REA, $ 28|

. M2 Batra, 1999: Jin et al., 2015), 53], 7/f== A
do] AAFAA LuAE Axl= f Balsd o
MEw7) B& Ao Yepdti(Batra, Ramaswamy,
T &R AT, & T AH|AEC] Alden, Steenkamp, & Ramachander, 2000;
AAFA &M A Hola Y& HE oY Jun, Jeong, Gentry, & Hyun, 2017; Lee, Lee,
AN EanEa vk = AA Y §43 4% & Lee, 2014) T3 o5 ZEYE IAMY
SR wpep 2n|te] AT Fuff PEE A AFete Fad] FAA R whesin (Alden et al.,
st e AAFsE 1 itke Alolth(hERl - vk 1999 Jun et al., 2017), 9= B =] =& F
ofgk- 174, 2018: Guo, 2013: Han, 2017: A3 9A a2l ol APHA RS =4 Bt
Lee & Haley, 2019: Moore & Chang, 2013). gt Aoz 4 A Ozsomer & Altras, 2008:
A At waH | AAFA Lb|Als A= B Zabkar, Arslanagic-Kalajdzic, Diamantopoulos,
HEHT oo HAEE M3sta Fujete 7ol & Florack, 2017).
Eom (337 9, 2018; Alden, Steenkamp, & aFTd, AAF o] 1L 2HA =
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: 2018. 12. 12 s (17 2019. 3. 20) ARp=tged: 2019. 4.1
°] —‘3:% 20189 @gigtn wdTFA LAl o w ATHAS (HY-2018).



e e o2 7S 94 g+ Sle ol
T Rk O] A9 #dste] A AFelX =
2Hzke] A S AA st . S AAF
o4 amlzbs AUNEFFoA o OU%(Han

2017; Schueth & OLoughlin, 2008), 7H¢l
A ko] a1 (Cleveland, Erdogan, Ar1kan, &
Poyraz, 2011; Han & Won, 2018), 281

A (k=1 9] 2018: Riefler, Dlamantopoulos
& Siguaw, 2012)°l2ke M9 A wfFolghe
Zolth, AAFA anAt o= BAlEE Mdsst
© olfre MAAQ] B4 710 4 AA, R
A2l 1ol Aol wjio] TE 3
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A7 Bl gl glo] A &
Aol o& ?ﬂﬂr* W& ] ] 53 nHAE 3 oA
g 97 y&olth(Guido, 2001: Miyazaki,
Grewal, & Goodstein, 2005). A8 AFoM+=,
o B H7le] glojxe] oA @A R dkA] (Han
1989; Halkias, Davvetas, & Diamantopoulos,
2016) 9 A= Z 2 (Steenkamp, Batra, &
Alden, 2003; Ozsomer & Altaras, 2008) &<
A8t Qe WA, AAFA AHRL =

rlr

HAES SAAoR Wrlste olfe 95 Hd=
o 23E A FE A tig A= 7]
g Ao Zﬂ%‘ F otk FAA R, AAFe
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3o aH[AF MAIFS: Halls x|t F2EY | ol =t

WA Bl st Azt "6t gt =
7helel oA & on| gt} (Levy, Beechler, Taylor,
& Boyacigiller, 2007). 2183 #&AL o]d4
QA AF, w3}, Tud AL 7R Aoy Al
o tiel F&Aelxu, FE] BeAS dF sk M
o] &S =3 (Bejan, 2010: Donald, Kofman,

Kevin, 2009; Nava, 2007).

2B AFAXNE AAF7} o= Bl MY
o & 9= e A& dEfA k. AAF
A WA Al HAlEHY oo Hel=E A5sln
Fujshe ZAge]l wom (eErl 9, 2018 Alden
et al., 1999; Jin et al., 2015), 22¥ EAA
Yo a7ete FadE dgAoR whgee Ao
2 ¥4 dth(Alden et al., 1999: Jun et al.,
2017). 53] AAIFEA vk o5 HlES =
< F43 wA a3 o4 ApEA THHE =
A B7vete Aoz A3 dFxe A-sta rt
(Ozsomer & Altras, 2008; Zabkar et al.,
2017). &, AAF A 2H|Ae A= AfRlFe
2 7geko] ol AtiA o2 e A (in—group
bias)e] vtom HI= Mo 9lo] Alg] FH A
JEgRT= NF Fddo| oEsf= Ago] Erh
(Han, 2017; Lee et al., 2014 Reifler et al.,
2012).

olg gt LA AAFIE FHE T MET
oA 2 gl & 4 lth(Batra et al., 2000;
Jun et al., 2017; Lee et al., 2014). A2 7}
o] AHAES Al BAlEd Hg) o5 Bl
© A=, o|=mAQl oA R AH| Ak Zfo} o]
A S ZFAATTL D o] gl7] et
(Dong & Tian, 2009: Mueller, Wang, Liu, &
Cui, 2016). Han(2017) 9A] &=Ht F= &
HIZLS A AIA AR 7L 9= AlF D7t mAl=

AYSHT ®48A M3z 20194 62

qeol o aga AFaa vk Heha, Av A
AZel7t 5% 2vlAe] 9% BAE ol 244

Al dEE v Ao g 4 it
2.2 28|} MAiFe] Zate| ol 201

b 2 i | A S 2 e it AR S = R
Gt AR Afste olfe FAUN? F
A, A ATl AAIFYA Anjzte] 54 o
ol o]&l @/do] yepdtha A Asta vt Al
AT A 2oH A AREFY A AJgo] Yl (Han,
2017: Schueth & OLoughlin, 2008), g414
ol (3 9], 2018; Riefler et al., 2012), 7}
QoA ko] Ea(Cleveland et al., 2011:
Han & Won, 2018), 774 &kl thal] W74
o] vt7](Han & Won, 2018: Riefler et al.,
2012) W&ol 2k Aot}

AAFA 2H2pL o= BAES A
e old Qe B HEo] Bl
HEd FE Itk A7) =93 vpe} Zo] §-
o BHAH=rh Basta e w2 4 A4
(Ozsomer & Altras, 2008; Zabkar et al.,
2017), 221 o543 4A 4 71 (Dong & Tian,
2009; Mueller et al., 2016) < Hal= E4
of 71918 4 i}, 59] o]2g o= HaA=9] 7H4|
© Mer 2BA AN Fo] H7tE = o] ot
(Batra et al., 2000; Jun et al., 2017; Lee et
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2E A 915 BaEs)
Yy Qd od@

AT, iﬂlx}ﬂ Bvi= 24E
X

2001; Mlyazaki et al., 2005).

A, QAT Rzt HIllE BTt §lof F8
oF A5 A= A A (Halkias et al., 2016 Han,
1989: Jaffe & Nebenzhal, 2006; Sharma,
2011), Zﬂ = Wn 0}14&} Hile AT =93}
BHE GA R ":]711X tH(Sharma, 2011: Sichtmann
& Diamantopoulos, 2013). & &H|A7} 9= B
Ao el £ H7HE st ol fe YA ol
217} 594 0]7] wjiolghz ofnjo|t}, A Aol
A& AATFE] Aol &2 AHA) ¢ =9
iAol disf so)A o Hrlete AR A A H
1 JtH(Bartsch, Riefler, & Diamantopoulos,
2016; Cleveland, Laroche, & Papadopoulos,
2015).

o i 4
ek olye} gAY eQ® 2FHEY H2 o
oM e AAA oA E A Al m:
(warmth) 2t Q1414 249
o2 FE3t JtHChattalas & Takada, 2013;
Halkias et al., 2016). 7231 AAkA] o|w]A]
A 71 ds] A7E g anjAk Aozl
Alog Helg AvA Adizhe 53T AF2
A ofd thE 571 A EFE ddste P
#d ™ (Jiménez & Martin, 2016: Klein,
Ettenson, & Morris, 1998), ©]= 54 =< t
3t AXA e 7 A BygA vheo oz
= T At

T} ol AulA Auizke] E3be 2R
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(R 9], 2018; Park & Yoon,
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ST 28R MAFS|: BRiE AMX| FRUMY| o7 =0t

Hannerz(1992)= AAIFY Age] 22 A 3 5 &% A& (confirmation bias)©] $IEH(Plous,
dleloidy, =ele] i 5 Bl T3E Hota 1993; Swoboda & Hirschmann, 2016; Zhang
Agshe AL Agste Aol sivkn A8t & Khare, 2009). &, B S2HAAL AAF
nitjo] oo oM T AAFAAE e wiAS oF ABAEY AdH dAete FEE 28]
AHYl T T HE gAY A5 et w4 &l (Swoboda & Hirschmann, 2016), 2=
gko] tH(Cleveland et al., 2009: Verboord, Hrle| AZFH oz &89 7lsAo] =u). ulatA
2017). 2813 Seo & Gao(2015)= AIAIFYAY]  AZd Hille 2 9A] E bE v ¥es
tHEs} 2| gRdo] 9= F8lo] thet QA (awareness) T 7HAE AlAIE 4= 1S Aot

9} A4 (knowledge) L8]1 ¥3} 53 (competence)

o Qltha A v} otk Aed oA A A H2: Azt BAlle ZRHAL AH|AF AlAFY
AFe]e] Ao AHEHE 244 Fo® o= 73] 7V o= Bz 4 A7) wAe= 4
9} 9)=olute] wH % ghero] HIF Y g FHoR < wi7hge

Y=o 9dtk(Cleveland et al., 2009: Han,
2017). A2, AAFYA LHatE EF Bt

22U J=E At 7lYste A=k =ve ||| ¢4t Hi
FEo] 7 }-‘a—é}v} A 2AR AAFIA &
H 217} BA Eo] YA S H 88| A sk e

°o] = AL A+ Z350] ¢tk (Balabanis & 3.1 24 gy

Diamantopoulos, 2008: Laroche, Zhang, &

Sambath, 2017). AT Es QAR Bae SR A o] At A
B %) =

oj9} & AR AAFIAH 2uA} o= Bl A7t BHE F4 Az nA= G vl
=of #ek Aol 52 HolFe Zlojtth weky, ve /ME AFE] dd (2" DI 2 24
AT vz ald Bz 22Hds A 23s B8l vl 895 Asdd il 898 A
Zyehe WHHOl, %7 ¥ AHzke FREAGY S s e A LHA AAIF 7L o= B
AES QHekA] & vk A=, AlAFAA & 2o F4 Hubd nixle 4349 a3%E 4
HZL ol BAEE 5940 R Hrlste A& B o aga A8 AAFY g3yt gakx| e Bl
e F2HEAE =4 A 74s] WEe= —r%%} T = 2REAC g8 o= H & i =R E EAg
Ak dE EW, AAFH LvjAde TREpE® o B A e A wipl M) 1 8de] F
&3 QB Hdes) ol R E%CO] = A4 AR fdde A9 Al % (phantom) ®
st Aol F Aot wEhA, o]d AHAle =8 5 83 FEAEHF (bootstrapping) WHS

3}

2 2R A4l Aldoly 7} Ledermann, 2011). t}&=9] w7l ®lg7} Ex381

Aok QAo Aue B FPAoR wgeke 4 b A% 49 WS 28T BHL vy AYE 9

Ele] 2 Wi ZoEE A3 § ke g859tH(Au & Leung, 2016: Macho &
A o=
‘]
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B 2R 9GS A gorn 429 )
gl o 2 wge] BAA fel4 AFel 7
st
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=l (Zhou, Arnold, Pereira, & Yu, 2010
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3o aH[AF MAIFS: Halls x|t F2EY | ol =t

W 2% 4 Fa e
1. e g w71} 28 AE Agsde o9d neg =44
JOR 2. T 7o Ale AFEEe d8] v+ Zo] At Cleveland et
AAze | 3 % ARET clgRle Aol A, al.(2009),
v 4. W Ho] YA 9TIASL APRE AL Foleir) Han(2017)
5. TFE el ael el el WS RS Folart
1. o] 7oA WHE AES Iubxor FHo| Erf
o1 2x] 2. o] F7kelA THE AFLS YAl ~efde] Al-ARI Han(1989),
Ziub]x 3. o] F7llA e AFL 71Ed FFo] = Steenkamp et
4. o] Z7tlA e AFL vl Mg 5 ook al. (2003)
5. o] 7l WE AEL AR} BT}
1. o] BHEE YA F2Y Bl =olt},
2. 0] A== A AAddA Aujd A 2o
BdE |3 o mas: A AAMoR 4 LeA 9 A Do Stee‘z;amp) et
2y | 4 o BAEE A A AFSAA A5 BA=d A oo ;1' (ggfé)
5. U 9% AMAEE Selde} AHAEWE o] HA=E UG Holgta an
A7
I o BAEe] AFe Fdol 5t
2. o] HA=9] A|FL V)] £
Hil= 3 o malte] AEe thekalet Steenkamp et
4 A7 o al.(2003)
4. o] B¥l=9] Y& g Ef
. o] HileE W& Hal=olt)
*Aw: EolebA) ee(1) - g
7 uAEg 444 5o 2950 2ol AW S99 D BASES 247 24, HAF AF R
t. agEg Bac 2oy YAk olnlx|gt A Zgpaol dE BAH=E A7t 20 HAS T
2o YgAA dA7 Fed A nE &89 sl ((F 2) #A=x), o5 Bal=d gzt AEME A
=5 Ao R Fusisin AR5 W71k APttt dE W, "Zhad
AR Og HASE GYT AL 404 Bl A & gFe dal 2 heka ARaan
= g AHEEdT oI5 BASH AP ol AR FHE FFY EAQ HREA Al
=, A8 Ao S 2 Aol AA (http://www.sojump.com)S 3] 2zjelo=
Fo4 AHlAge] AR AAF BAEE AEs  olRoluth ARAdE A5A HA=S ABF B
£ 4% 9okn AReta Q0] WEelnt £F ) ASE A% shiy TPAAT AF PAe ®
T A AEFL SEAA A Bl B T 3h0HeR, F9 ¥FEO EAL (X 3)d H
2l ol SRt BAE Hrlo| fidk AlEAde] f Hof gt}
A& gojd = 3lg. AAeR AFA Al F T A
AYSHH T m48A X35 20194 6 80b



gt SPLE
4 BMW, Z2xubil z2Y¢, &7
Q)1 TZQE}, H]2AH]A] AlAlo| &, Troll -2t

(£ 3) 729 ¢l

L 34 36.6%, 94 63.4%

BE 20-2441(29.1%), 25—29*11(28 0%), 30-3441(18.9%), 35-3941(7.7%), 404 ©%(16.3%)
EE 2% o|34(5.4%), AEWE(21.1%), et AgH/Z(52.6%), ek AsH/Z(20.9%)

e | T(30.0%), 7R %J_ (9.7%), BAA(32.0%), 7+°ﬂ°4 3.1%), Zel94(9.1%),

e FR(1.7%), 71€H14.3%)

o1 | 3000918k ©]3H(30.9%), 3000-500091$H(32.9%), 5000-70009]H(24.3%),

FTH 1 7000-9000919H(5.4%), 900091 ©]4(6.6%)

V. g5t Zat

4.1 BEgdnt d=ld A

ol

7Hd A dA, 58 FE] VA B3P
< A5 ekl A AR ASe Hd =
A @5l Agvel dobpke duEsten 0 4
I BT 0.8 o] A& Hol S8 AlgAdo] &
B Ao FEAT) olg M, AMOSE E&

0_1_4

ﬂ.lO

I A2 % (composite reliability) 9 HFEFS
<(AVE: average variance
extracted) = B7totgith. ARt oz A=
= 0.7 o], TFEATE 0.5 ode] ATE
o7 HolEajx 3 glon, BA A3l nE 7]EX
£ dolMe ez Yetwth(Fornell & Larcker,
1981). mhAlEo & RS 3 Zfo] & HoFe
HHEFGA (discriminant validity) & HE3aH3t}.
7P 4R o R BE WS 7 dadA A

806

W AEE 98 (2" 1Y A7 28-S AMOS

21.0% Edto 24a9t}. 24 2y 72 =Y
o] 24 A= 247t (F 59} (F 6y AEFEE
Aelglo} ek, A, AF z3

2] AFEE AFT
W2 AyEd gL xYdf = 2.091, GFI =
.903, NFI = .906, TLI = .940, CFI = .948,
RMSEA = .056 223 8gFo] x%/df = 2.582,
GFI = .879, NFI = .900, TLI = .926, CFI =
.936, RMSEA = .067%, t3 -5 A3w A4
7} 74 7bed Ao g A

T By 3 AWE AvEy FAES 2
Tl A vzl A AT 7L FAkA] o]m] x| ¢} Hal =
ZEYAY F(+)9 GEgS vHE Ao Yyt

AYSHT ®48A M3z 20194 62



ST 28R MAFS|: BRiE AMX| FRUMY| o7 =0t

1 3 AVE CR Azl 4t
AAIZ2] (1) 521 844 841
Q2] o)A (2) 453 639 1899 898
vlE Z2HAY(3) 452 680 619 .890 889
BA= F4 A7H4) 437 690 744 579 846 845
F) AVE = 243244 CR. = e
(% b) 58 Z8o| 4 Znt
W P A2k S
COoS1 1.000 1.000
PR COS2 .968: .948::
(C0S) COS3 1909 907
oS4 .820** .800**
COS5 783%* T79%
C001 1.000 1.000
€002 .936** 1.019**
LA olm]A] . o
(CO0) C003 1.020 1.054
004 1982 1.048%*
C005 964+ 1.019**
BG1 1.156** 1.079**
A BG2 1.137** 1.054**
(BC) BG3 1.233* 1.016**
BG4 1.225** .994**
BG5 1.000 1.000
BQl 1.000 1.000
BQ2 1.087** 910**
vi= 4 A7 (BQ) BQ3 .836** 945**
BQ4 1.042** 952%*
BQ5 1.028** 919**
x*/df=2.091, GFI=.903, x¥/df= 2.582, GFI=.879,
2% A3%(model fit) NFI=.906, TLI=.940, NFI=.900, TLI=.926,
CFI=.948, RMSEA=.056 CFI1=.936, RMSEA=.067

**p (.05
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(& 6) #x). aglx 424 omAe B= & gk 2 A, ¢4, ) WieE 59 3 29
ZHA L Bl F4 A7) F(+)9 dF= A AgFe AsAs ﬂﬂﬁow Zk2y . 490(p = .001)
= AoR usyd. 2y &k AAFee 3 539(p = .001)E FAHCE fog Aem
Bl F4 A7 7k A ARE FAFT UEsth 283 A3 239 iy a9E 239
oA BF oot Fsktt. FAACE, AsA Al AA Bde AeAet sEFAA A7 545(p =
FrdAe BlEFS A=A7F 055(p= .228)  .001)% 576(p = .001) 22 ALFEHATF(E 6)
ag]a E AlETelME 037(p= 3512 Y Za), aga, YA B A w7 MeE Fot
EHkTE A &3 AlF7E eI DA 24zt 555(p =
2 d7e AEady A Bls i 24 0019 .499(p = .001) &2 BAHCE folgt A
= Fgsidltt. At AFTE 243 fAHA 4 o2 Uehygth a8a A4 avke 1] 59E ¥
Bttt o, 48 B A AAF7E T AA Zde AsAte EEeA A4 484
4 Az mAls Y Z37E Fol oA Vet (p = .001)¢F .539(p = .001) &= A=A
oldel Azte 2nA AT Ble 4 A7) FF).
Zkol| mAlE AHA GiFol 24 a1, dakA ofn|
Ao BAE gl w7 s SaA dEFE 4.2.1 97 7pdel AZ
AL Y orgth ZF, LHaE AT B
e F4 A7t A e Z37} o] F ol R = A7 M A S, elA |
B FEARE ¢ dve Aelth vl E3E F AA ] 23S A owAlE 9 Y &9
AXow ZHE7] o FEAER 42 Agst  (H)o Bills 22848 53 3 53 (H2)=
(% 6) 7% 239 42 M 21t (MEZY)
At HE
1} A=)
AT — AAA] olw]A] 539" (.067) 552%** (.066)
AAFe] — Bl 2284 4927 (.061) .536*** (.066)
QA ofmA] - Ble FH A% 3717 (.056) .234*** (.058)
Bile 2EHAY - HiE 4 A4 590" (.076) 764" (.068)
AAF — Bl 4 A7 055 (.046) 037 (.040)
AT e 7+ =7 4907 (.063) .539*** (.067)
AT ] AA &3 545*** (.067) 5767 (.074)
(BA A=)
4 — Bile 4 A7 2127 (.079) 276*** (.071)
A9 - Bl 4 A7 .204** (.084) 147 (.076)
T 01, Tp .05, p(.1, BT k2 ZFeA)
808 ZYSHT mlagA ®M3E 20194 6¥



3o aH[AF MAIFS: Halls x|t F2EY | ol =t

4 dE

(A3 B=)
AAFE] — DA ofniA] 525 (.060)*** 449 (.063)***
AAFe] — Bl 2284 485 (.060)*** 453 (.061)***
Qi olw]A] —» BAE F4 A7} .369 (.055)** .330 (.069)***
Bie S2EAY - BiE 4 A4 745 (.072)*** .620 (.080)***
AAFE - BlE £4 A7 -.071 (.044) 110 (.044)**
AAFele] 7 Z 555 (.065)**" 429 (.058)***
AAF ] AA 2 484 (.069)*** .539 (.066)***
(Al =)
4d — Bl F4 A7 249 (.070)** 262 (.084)***
AS] —» Bille 4 A7 199 (.068)*** 148 (.102)
T (.01, "p (.05, BT 2 EFLA

Frelel 45T 2ost I B Aol og 9 2014).

93 9 WSS BEG PEAEND PSS TAGeR, A ) W g xwe fo)

~N

Hel oisp s
I #% W4 Pl P22 T A7) £3 W4

ozt BE ) WSS B A4 W I 3% U5 Al g9 A4S |
W 2) F2). o)A f s

31AtH AU & Leung, 20165 Macho & Ledermann, A& 7AF37] Y&l 712 REdA 2

o A= 3 Wi 719 3]
W E $AA KNS AET F Qe Ado] (E DN WA Ene BUT FoE ®

HYSHATL ®483 ™3z 20194 62 809



gol "rt(elE, 2013, p. 166) dite A oA S F§ i (HD) S B

9 HE 8 FE2EYE B4 A (F FRYAAS 58 WH(H2)E AAs= 7A4°1F‘r
8l Felsol k. 4, AeAk AFLe] B+ QA oA 9} BAE S =AY Zzte] mif &
AIAIF2 7} %J | olvAIE AA HIA= F4 A o 2718 vy, F AET LA Bl

3}
= 2EEAY w7) 237t LA ofn|A|d H]a]
o 2 A4S & 7 Utk (AEAk, 288 vs. 11981 3
1%7%&&% Al ERTE, AE 406 vs..128). o]& &HAF AlA|Fe]7F Bl
7= =
2

<

7} 95% A=A AR FA Az nAE Gl dikA] ojw]A Kt
w7 shghat g P°l°ﬂ ‘00l A 3. 12t Bl 2249 9o d F F &

sPE AlFTelA e wiz) W I B9 R
SJSHAl Vbt AR o R AU HEW, (F T)oA
HZo], Ak OWWQ} HiT FRYEA 4
I &¥e 77 1287 406E UEREAL, o] & A WEo® A 4 Q.

EEF 1% 5F %ﬂiﬂHOEﬂqddﬂ-r B A3e A7) Ans AEle] 98 9
Ml vl AR A 95% AFHFRbeA Ha w  BAE FsGit (G 9)9] AnelA Ho] Uit
argkat gk Atolel] 00 EAISHAl Gkt oldel A omA|¢g HAlE FRWAS F wil Z3vt

% 3 AN EF L} o7 2
z Q) A4 oA

et 95
uj7) A= AR T Az e
EaR o} C.R. 95% CI ESE o3 C.R. 95% CI
i SlFlIE 98 037 5.341* (134, .289) | .128 .034 3.707* (.057, .221)
e e | 198 341° (134, | 128 . . 057, 221

=3 7| ;c; 288  .046 6.286"  (.203, .425) 406 .058 6.990*  (.311, .524)
] o

#4 e
w7 7= AR E Az =
297 ex OR 95% CL | 2% ox CR 95% CI

=3 o) Am 194,035 5.571F (1128, .296) 146 035 4.141*  (.077, .232)
<]

HAE FRHYe , .
o o] Aw | (360 050 7.239° (2713, 478) | 279 048 5.778" (187, .396)

*p(.01

810 AYstATL r483 ™3z 20194 62



=2 28R MAF|: B2

Y7k fojste] H13 H2E AAshe A3t eyt
t}. ol9} 3, F YA HA=F REA Hal=
2249 w7 &3t AR olw|d] Hlg] o
a srolE Ao+, .360 vs. .194; &
.146).

J ]

3—10

279 v

Mz

ol
-

(z
= e
(2>
s it
fu

o,

N
-
=
=

)

I

ol
=

Hodr o 1z

A

o
olN

2,

iy >
_T\_Il
fu N X o

3

rr

N
QL
El
;O
3
=
Hn
4 T o2 0 & o

U, el 2o AAT
ol T A4 e 2
QA olm|A| s BAE F2
s e Aom et
L3} o] % w5 A

o
3
o M
i

re

(1 m off 1o of 1o rff P~
N

>
—4—‘—'

2

Sko

o_>t, g |z ;g

ook

)

o ki
o
1z
i

[e)

lo

aB)A A7 Fe)
4 EJ%—E $ela v

= QA
—'L

tx|ot S22l o7y =2t

sale 2 A7te AAkz] o]n]
93 A o sl W7 9
Astolrt, &AL AAIFE 7
£ HA7lE Bt ALl S
Yoon, 2017). o] 2 3k
olof g zpA|olt,

T, AAFYIA 2R o=
d Aoz B A
15 AR sk Aotk (Bartsch
et al., 2016; Cleveland et al., 2015). H3g+ Al
AT 2 AbE o= AlF dia F4 <14
ofet AR 5949L AT gt
(Chattalas & Takada, 2013: Halkias et al.,
2016).

ol az

ko
o

HH
bl

oe AAFA xule] A%, 9% £oel Al
2o i) AL HES BaX o= 27 A
Zo) A E Auizte] B4 9] o B (51

9], 2018; Jiménez & Martin, 2016: Park &
Yoon, 2017) Yefve @Az A& 4 gl
= AT 3ol B A} ZREE 39
Ao & sk ofre 4 AF tek oA 7}
SofAola, o gt Hrjztol l—ﬁxl %7] W&
ds & A7 A3 AAte e Aol

ok B Ao Ae AAF Aol =& &
HiZbe o= Ballsol #af F57-g 2]2o] Bt
A52 ARFEFE Ao, AAFAY] & H1
g4 9 FHE 7 (Cleveland et al., 2009:
Verboord, 2017), thEst A8 (Seo & Gao,
2015), 283 & o= Bale A4k w4k 214
(Balabanis & Diamantopoulos, 2008: Laroche
et al., 2017)= &3l F= Aot} d& &9, Al

= 1
AZFe] Adko] 2o AH|AE EeEy} ZRY Ha

3T

L

T

\1

H



tlo
N ke
— [lllo
ro,
B3
o &
S
X8
|o
H
uy
il
i3
(m
£
[
fi
X
KT
i
i,

ofN
e
ofr
ol
2
e,
[
% fu
S
=
B3
£ =

A

N
é
o

(m
e,
=
N
o
1o
o
o
[WURNAC)
X
o
Sl
>
N
N
o,

of
N
—_

o

o)

Hie |
rlo .
B

=

ok Y oox Al
(e}
Hi
luj
rr
N,
lo
e 2
g fF
—
1o,
N
i)
N
>,
~
En
N

=>ore
1o,
i)
T
fr o
o,
k0
ol
_?1_:
i
>
O
>
>~
>
>,
=
=
o
o
°

484
)
o
il
olo
=)
fil
Ho
>
~
=
o
2
>
ol
=
bass
i)

o= BAEr} e nHAE S AT
gt Aa=rt 22 AT 43
o] %2 37} A% (Han & Won, 2018)2 @Al
A AAIF9] Adgke] =2 AH|AF AlZ(Cleveland &
Laroche, 2012; Jin et al., 2015)& A3dst=
Aol = B A7 A= olE 7 LA
AZS AFe 4% BAs FAA Y 7AFYA 0|
A A TRl do AXE AT 5 Stk
A, olF 7 2R AFE AGE we, 9
ol WAl =7k AB|R Al
AMA 5 o 540w 77y
Atk A, ol5 7Rt aHzt
Solgte= X F
ol Za% + it
A o} A AlA
= Al AFUA
}el g

e 9 of

=

K3
X
rr
wl fo
fil
1
oX,
S
i
rlo
|
£

=

q

]

>
My = oy
b
=
)
=
X
ro
>
>,
Y
c
N
E\

(e}
o !
>

2

]
12
z
=
r
oo

[o rlr

fu

N
fol
s
2 &
o
=
=
e

XAy e B

|

%0
s,
o,

K
=

B

B

%o

S

Rl

=
B3
A O T

(o
o, M

2

or &
ro
)
>
)
rir
=

2
r;i’
N

| Bz ol Holw, AlA T2l Aekol
& o] Bz FRYUAS 7
ot} B AFoA Bl =Y
2Bk 2z AT E3E vhrhshe 4
o2 Ugyth dE 89 3= /e,

BN
ot i

>
x

of
A%

il

O e rlo
e &
[
%2 o
o
pos)
oX,

t
N
rlu
S

812

A

23 g gg Qo] YuA T e 53 A4
N @ Hase] gAgurke 22 B
Hel AARE Azake Az a4 5 9o,

=
=

fu

diol], AAFe Aol EA @ w7 ASE
A& wole, BAle SEEA Y A4kA] ofn]A]

e}
A%t E W AN 29 2FE Azl A

=

Bzde Ae muAolA % ¢ otk ol
o

=

&

ol
ot

T
& 4 9lth(Han & Won, 2018).
npA o 2 Ate] gAlo s =¥ et 9l
o AA, B Ao AE vnd BiE oA}
Bk AgAtet sl g A Q1A E &AL
ATk o= AlFS B AFael vle] A T

=

ToA e Bt e AFTLS 18 et g
Zlolth
A, £ AFoME Has i E 5Y =z
2, dE 5 AR AR 3Esith 5 AR
oA ikt AlF A g wlEn g YAk
g 27] oy A BAIZE QAR Ea d
A Bz gieiMe Adoldt ATt U F 8
o] e Eofof & Foltt, FF AT T H
of il iAot Bale SREA
o wiA g2 AR val=e viwed Fert 9t

4 71 WEe]th(Han & Won, 2018; Jin et
al., 2015). wetA 2 A7 2745 A= 2
Aol Al dtslehs Aole dAl7E h = e
FF AFe oY AT AE 1t g
AFTAA g A E o R Fxole] =
7hlA FdE Dot itk BAll, &HAF Aozt

AYSHT ®48A M3z 20194 62



F30| 28[% HAFS:

Wd(2014), Amos 21 XEUHARHY M&: A

S0 - w70 (2018), " Av|AkY AlAF
gk 9lo] Hal= glakx] o} iAo
HAHATF 29(1), 39-64.

§(2011), siEel A matste Amos TEUEA 2
& Mg dhie.

Alden, D. L., Steenkamp, J. B. E., and Batra, R.
(1999), "Brand Positioning through Advertising
in Asia, North America, and Europe: The
Role of Global Consumer Culture,” Journal
of Marketing, 63(1), 75-87.

Au, A. K., and Leung, K.(2016), ‘Differentiating
the Effects of Informational and Interpersonal
Justice in Co-Worker Interactions for Task
Accomplishment,” Applied Psychology, 65(1),
132-159.

Balabanis, G., and Diamantopoulos, A.(2008),
“Brand Origin Identification by Consumers:
A Classification Perspective,” Journal of
International Marketing, 16(1), 39-71.

Bartsch, F., Riefler, P., and Diamantopoulos, A.
(2016), "A Taxonomy and Review of Positive
Consumer Dispositions Toward Foreign
Countries and Globalization,” Journal of
International Marketing, 24(1), 82-110.

Batra, R., Ramaswamy, V., Alden, D. L., Steenkamp,

J. B. E., and Ramachander, S.(2000), “Effects

of Brand Local and Nonlocal Origin on

Consumer Attitudes in Developing Countries,”

AYSHT ®48A M3z 20194 62

=

sale ginRlel 32YMe| o &1

Journal of Consumer Psychology, 9(2), 83~
95.

Bejan, P.(2010), “About Hospitality and Tolerance
in South-eastern Europe,” Journal for the
Study of Religions and Ideologies, 9(26),
36-46.

Chattalas, M., and Takada, H.(2013), "Warm Versus
Competent Countries: National Stereotyping
Effects on Expectations of Hedonic Versus
Utilitarian Product Properties,” Place Branding
and Public Diplomacy, 9(2), 88-97.

Cleveland, M., Laroche, M., and Papadopoulos, N.
(2009), “Cosmopolitanism, Consumer Eth-
nocentrism, and Materialism: An Eight-
country Study of Antecedents and Outcomes,”
Journal of International Marketing, 17(1),
116-146.

Cleveland, M., Erdogan, S., Arikan, G., and Poyraz,
T.(2011), “Cosmopolitanism, Individual-level
Values and Cultural-level Values: A Cross-
cultural Study,” Journal of Business Research,
64(9), 934-943.

Cleveland, M., Laroche, M., and Papadopoulos,
N.(2015), “You Are What You Speak?
Globalization, Multilingualism, Consumer
Dispositions and Consumption,” Journal of
Business Research, 68(3), 542-552.

Donald, S. H., Kofman, E., and Kevin, C.(2009),
Branding Cities: Cosmopolitanism, Paro-
chialism, and Social Change. New York:
Routledge.

Dong, L., and Tian, K.(2009), "The Use of Western
Brands in Asserting Chinese National
Identity,” Journal of Consumer Research,
36(3), 504-523.

Fornell, C., and Larker, D. F.(1981), “Evaluating
Structural Equation Models with Unobservable

813



Variables and Measurement Error,” Journal
of Marketing Research, 18(1), 39-50.

Guido, G.(2001). The Salience of Marketing Stimuli
An Incongruity-salience Hypothesis on
Consumer Awareness. Boston, MA: Kluwer
Academic Publishers.

Guo, X.(2013), "Living in a Global World: Influence
of Consumer Global Orientation on Attitudes
toward Global Brands from Developed Versus
Emerging Countries,” Journal of International
Marketing, 21(1), 1-22.

Halkias, G., Davvetas, V., and Diamantopoulos,
A.(2016), "The Interplay between Country
Stereotypes and Perceived Brand Globalness
/localness as Drivers of Brand Preference,”
Journal of Business Research, 69(9), 3621~
3628.

Han, C. M.(1989), “Country Image: Halo or Summary
Construct?,” Journal of Marketing Research,
26(2), 222-229.

Han, C. M.(2016), “Global Identity Strategy and
Its Efficacy for Asian Brands: Is Toyota
Global or Japanese to Consumers?” Asia
Pacific Journal of Marketing and Logistics,
28(5), 862-8717.

Han, C. M.(2017), "Cosmopolitanism and Ethno-
centrism among Young Consumers in Emerging
Asia: Chinese vs. Koreans towards Japanese
Brands,” Asia Pacific Journal of Marketing
and Logistics, 29(2), 330-346.

Han, C. M., and Won, S. B.(2018), "Cross-country
Differences in Consumer Cosmopolitanism
and Ethnocentrism: A Multilevel Aanalysis
with 21 Countries,” Journal of Consumer
Behaviour, 17, 52-66.

Hannerz, U.(1990), “Cosmopolitans and Locals in
World Culture,” Theory, Culture & Society,

814

7(2), 237-251.

Hannerz, U.(1992), Cultural Complexity: Studies
in the Social Organization of Meaning.
NewYork: Columbia University Press.

Jaffe, E. D., and Nebenzahl 1. D.(2006), National
Image and Competitive Advantage: The Theory
and Practice of Place Branding, Copenhagen:
Copenhagen Business School Press.

Jiménez, N., and San-Martin, S.(2016), The Central
Role of the Reputation of Country-of-origin
Firms in Developing Markets,” Journal of
Business & Industrial Marketing, 31(3),
349-364.

Jin, Z., Lynch, R., Attia, S., Chansarkar, B.,
Glilsoy, T., Lapoule, P., ... and Purani, K.
(2015). "The Relationship between Consumer
Ethnocentrism, Cosmopolitanism and Product
Country Image among Younger Generation
Consumers: The Moderating Role of Country
Development Status,” International Business
Review, 24(3), 380-393.

Jun, S., Jeong, Y., Gentry, J. W., and Hyun, Y. J.
(2017), "The Moderating Effect of Self-esteem
on Consumer Responses to Global Positioning
in Advertising,” International Journal of
Advertising, 36(2), 272-292.

Klein, J. G., Ettenson, R., and Morris, M. D.(1998),
“The Animosity Model of Foreign Product
Purchase: An Empirical Test in the People’s
Republic of China,” Journal of Marketing,
62(1), 89-100.

Laroche, M., Zhang, C., and Sambath, A.(2017),
“Understanding Cosmopolitanism and Brand
Origin Recognition Accuracy: The Moderating
Effect of Need for Cognition,” Journal of
Promotion Management, 24(4), 1-18.

Lee, T. K., Lee, Y. I., and Lee, R.(2014), "Economic

AYSHT ®48A M3z 20194 62



F30| 28[% HAFS:

Nationalism and Cosmopolitanism: A Study
of Interpersonal Antecedents and Differential
Outcomes,” European Journal of Marketing,
48(5/6), 1133-1158.
J., and Haley, E.(2019), "Role of Variability
in Cultural Dimensions across Generations
in the Context of CSR Advertising in an
East Asian Market,” International Journal
of Advertising, 38(1), 116-138.
Levy, O., Beechler, S., Taylor, S., and Boyacigiller,
N. A.(2007), "What We Talk about When
We Talk about ‘Global Mindset: Managerial
Cognition in Multinational Corporations,”

Lee, Y.

Journal of International Business Studies,

38(2), 231-258.

S.. and Ledermann, T.(2011), "Estimating,

Testing, and Comparing Specific Effects in

Structural Equation Models: The Phantom

Model Approach,” Psychological Methods,

16(1), 34-43.

Miyazaki, A. D., Grewal, D., and Goodstein, R. C.
(2005), "The Effect of Multiple Extrinsic
Cues on Quality Perceptions: A Matter of

Macho,

Consistency,” Journal of Consumer Research,
32(1), 146-153.

Moore, R. L., and Chang, Z.(2014), "From Balinghou
to Jiulinghou, China’s Millennials Come of
Age.” Faculty Publications. Paper 105. http:
//scholarship.rollins.edu/as_ facpub/105.

Mueller, R. D., Wang, G. X., Liu, G., and Cui, C.
C.(2016), “Consumer Xenocentrism in China:
An Exploratory Study,” Asia Pacific Journal
of Marketing and Logistics, 28(1), 73-91.

Nava, M.(2007), Visceral Cosmopolitanism: Gender,
Culture and the Normalisation of Difference,
Oxford: Berg.

Ozsomer, A., and Altaras, S.(2008), “Global Brand

AYSHT ®48A M3z 20194 62

=

sale ax|el 22N o) 21

Purchase Likelihood: A Critical Synthesis
and an Integrated Conceptual Framework,”
Journal of International Marketing, 16(4),
1-28.

Park, J. E., and Yoon, S. J.(2017), "Antecedents of
Consumer Animosity and the Role of Product
Involvement on Purchase Intentions,” American
Journal of Business, 32(1), 42-57.

Plous, S.(1993), The Psychology of Judgment and
Decision Making, New York: McGraw-Hill.

Riefler, P., Diamantopoulos, A., and Siguaw, J. A.
(2012), “Cosmopolitan Consumers as a Target
Group for Segmentation,” Journal of Inter-
national Business Studies, 43(3), 285-305.

Schueth, S., and Oloughlin, J.(2008), “Belonging
to the World: Cosmopolitanism in Geographic
Contexts,” Geoforum, 39(2), 926-941.

Seo, Y., and Gao, H.(2015), "Towards a Value-based
Perspective of Consumer Multicultural
Orientation,” European Management Journal,
33(1), 30-36.

Sharma, P.(2011), "Country of Origin Effects in
Developed and Emerging Markets: Exploring
the Contrasting Roles of Materialism and
Value Consciousness,” Journal of International
Business Studies, 42(2), 285-306.

Sichtmann, C., and Diamantopoulos, A.(2013),
“The Impact of Perceived Brand Globalness,
Brand Origin Image, and Brand Origin -
Extension Fit on Brand Extension Success,”
Journal of the Academy of Marketing Science,
41(5), 567-585.

Steenkamp, J. B. E., Batra, R., and Alden, D. L.
(2003), "How Perceived Brand Globalness
Creates Brand Value,” Journal of International
Business Studies, 34(1), 53-65.

Swoboda, B., and Hirschmann, J.(2016), "Does

815



Being Perceived as Global Pay Off? An
Analysis of Leading Foreign and Domestic
Multinational Corporations in India, Japan,
and the United States,” Journal of Inter-
national Marketing, 24(3), 1-30.

Verboord, M.(2017), “Internet Usage and Cosmo-
politanism in Europe: A Multilevel Analysis,”
Information, Communication & Society, 20
(3), 460-481.

Zabkar, V., Arslanagic-Kalajdzic, M., Diamantopoulos,
A., and Florack, A.(2017), "Brothers in Blood,
yet Strangers to Global Brand Purchase: A

816

Four-country Study of the Role of Consumer
Personality,” Journal of Business Research,
80, 228-235.

Zhang, Y., and Khare, A.(2009), "The Impact of
Accessible Identities on the Evaluation of
Global Versus Local Products,” Journal of
Consumer Research, 36(3), 524-537.

Zhou, J. X., Arnold, M. J., Pereira, A., and Yu, J.
(2010), “Chinese Consumer Decision-making
Styles: A Comparison between the Coastal
and Inland Regions,” Journal of Business
Research, 63(1), 45-51.

AYSHT ®48A M3z 20194 62



SO LH[RF MAIFCf: BME MR F2E Mo o7l 2ot

Consumer Cosmopolitanism in China:
The Mediation Effects of Brand Origin and Globalness

C. Min Han* - Kyung Ae Kim** - Mengwen Chen***

Abstract

This study examines why cosmopolitan consumers in China prefer foreign brands. Specifically,
the study argues that brand origin and globalness mediate the effects of consumer cosmopolitanism.
For this empirical investigation, it conducted surveys with 350 Chinese consumers and examined
their perceptions of European and Japanese brands.

The study found that brand origin and globalness mediate the effects of consumer cosmopolitanism
on quality perceptions. The results suggest that consumers prefer foreign brands because they
possess favorable country-of-origin images and they also recognize the globalness of the brands.
Furthermore, the study found that consumer cosmopolitanism does not have direct effects on

quality perceptions. Instead, the effects were mainly mediated through brand origin and globalness.

Key words: Consumer cosmopolitanism, country of origin, brand globalness, Chinese

consumers
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