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NASA R3S Agste] FUAAANFS BEE 7|1F2E PP A2 ZAST F1RF AR §A2
%) sl B il 2Eekn SIS, FolAANTS K8 ¥ F AL T o A 2 (A
HEF S AN AE FI3S JEAe BAS Bl 1 ZUS AFAGh AF 49 AP AeAz
#aha o] 7He] gl Alel o8 wiEe] 489S Agedrt #4 A3k Ay PAQAAES AT w834 A
A el vlal AAFY AR Zegle] AN i 2uIAe AF HEEI BT W A8H AAAAFA
e Amlde] AEEE wE3 WAA T B vebdth B Q7E ol A%E wgoR A 2 g%
APUFE Eolaidh

FAlo}: FAAAADY FAY, FAAANFS BE, B AAA 2Y, WAA A, AF 49, 2% 0
.M E AR ZA Fol 2 718l ste L Faolgtn

2t (Emma Bazilian, 2017). & A A
g 59491 714 o|vAE Pt 2H|Rk] AlE

71999] AbE A AQlat A3l digk 2EAES 9 271 HEA 34 F3FE A 7 BYE olF
A3 a7t S7HEe] et 719EY B AEF 4 o= 9&Z dth(Olsen, Pracejus, and Brown,
T A&4 02 sojyn (M, $H S, 2003: Pracejus and Olsen, 2004: Lafferty,
GAE, 2018). 719°] Fdste t¥d €5 5 Goldsmith, and Hult, 2004: Hoeffler and
T AA Y (Cause-related Marketing)& & Keller, 2002; Henderson and Arora, 2010).

H27F £ Felo] AAIE AlFoly Au| S T ol¢} Z& 7t FHE 7149 FAGA AR FA Af
& AL 4% 299 7|57} o] FoA = AR & Re AEHH0E Frleka 9o, ESP Sponsorship
%o|t}(Varadarajan and Menon, 1988: Kotler Reportel A& 20180 2 7FE7} < 209 &g
and Lee, 2005). 20179 & A&zl wzm o 2a Aoz A3}

SgAel AW AR FAAARIRe A A olAY FYAATARS Fa4% BEEA 37
Zx=FDY: 2018. 12. 15 71|XH§.‘§°E'1 2019. 1. 28

o %—E— 2016%d tigml= wai-oh e fAleke] A2 ol e E A5+ (NRF-2016S1A5A8018879).



dn ggds BT FALAALY 54
AzAez PAgn 1 B8 ARE ATE 35
& Agelth. A S 7135 AF Toish
2399 o gRd 542 AT, $uE,
2015). 224 QAT v sulAel Hr

o o
e
=

Aoy e 3ool AASA B D AZ A2

W 2 AFe] &8 239 Ao|7} 9l

duld oz AHAE 8o 2U 218 &
Lo AH|A) AE o]Qo] 42 &£o] ALLE
Eopdit}, EA57] AASA Ry w2d 4w A

ok

go] §82 v Qg SAFo] F4E, AFE 1
Eo] A&4= AW} (Prelec and Loewenstein,
1998). FAAAAFl olF A&l AH]e

A2 AlF AA R ol 7] F FH=RE T
A 5 v 71FEe AAREE g9 E Ao
2R a¥AE de A s avle] EEL
2 & g . A Z1FEd 2 LuAdA AE
LEo Az 9y, dubEow Fejo] A
A g2 AlFel vla) FAQAAE] 7140l 1
SR 7185 E 7100] ARl A7k vl

o2 QXek= Zdko] EAlel] wito|th(Strahilevitz,
1999: Miiller, Fries, and Gedenk, 2014; Habel,
Schons, Alavi, and Wieseke, 2016). &H] ¥
o] &2 /%% HE AEY 1E o daH
Lo o& A E 22 (Prelec and Loewenstein,
1998; 429, A, 2015), F /KA SHS &
T neste] FAAAANEY BE&E FHL T
AARAR S BHE ASE Bavt it

TG FAAAAFY Tl mE HEol ek
2H|2Ee] RhS-E oldfatE & wE 2 vl g REe A
olth(Folse, Niedrich, and Grau, 2010; Howie,
Yang, Vitell, Bush, and Vorhies, 2018). ¥]&
o] FHA 7175 L& £2 A% 5HE A
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ok = BA 4u(3kss, 4dA, 2014). FY
AviAE ] g3t 715Fdd tigk avjze] 22
A3k #Ho] glthe AolA| (Barone, Miyazaki,

H
and Taylor, 2000; Habel, et al., 2016) ¥ A
T A& HEY AN FIAAAE Y a2
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=
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1998: Khan and Dhar, 2006; =3%7],
w32d, 2010 Winterich and Barone, 2011:
Mishra and Mishra, 2011; A, &4,
2012; suet, HeE, 2012). 71533917 A2
T ERE SAske HALE A7) il
TAAARA"E ] HetAo] =S W 1 2
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2.1 AP THE ¥ YTy

A3 7} A&7k (sustainable) sk &e™ 7]
T A& F gtk Qo] Eolde] wet My
Bl A AL A o]E 7|99 PR ZEd T F
ote AR A AR & e dEE AUE R
(Kotler and Lee, 2005). 1 & ZdA"HAH
& 2HATE Fufske AlF Ee M2 SR
o] AAlE<], Tl Al D FF 7|H7} 0] Fof
= g9 nH" Seog o " th(Varadarajan
and Menon, 1988: McWilliams and Siegel,
2001). FAAARARE L 7ol 79 dFE 7]
Fohe gH, 7193 Hge A7 st Fa
U SEES Fal ARSA o]qpel g #AS &
P e, &k} 7ol I wiAe FdF
= ZAske 99, vy @AY BAS 2us F
ek A FQ] ) Folo] AR5 H|gE dAd A
FEZ rolE 4 AoH(De Simone, 2000:
Z23m|, A3, Zsst, 2014). el A
ArAE S 19909t 78 2857 Al2tsted
1o 7]%*01 H]% S oA ASH
X]i 328 F e
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and Dacin, 1997: Foreh and Grier, 2003:
Hoeffler and Keller, 2002: Henderson and
Arora, 2010; Chernev and Blair, 2015).
AARAR L A FolH Au] 2 S Fal 7]
F7F o] Folxl e wHE Eolh. 2HA Tuf 3
ZoH] 7R AdA ante FAA A
?-}04, S TAAAAF T 715 ol E + A
t}. Prelec and Loewenstein(1998)& &H|E 3
| Aol TLg o R Hu HA457] AA 3
28 (Double-entry Mental Accounting Model)
= AlAAt *mﬂﬁﬂ% SR 2H R QI
H-§-Egh of 2t dElS ARty QA Ql A
Foll 7158s 2=t A G A £
<, Wl A&<5 7Sk AAE 28 43 AT
© &Ml A () I Tl g A5 1 (H
H)o 2 TR, Bk, 2003). AlF T
2 Qg EAE W& A& 1F 1t HoH
G oJal v Aol Zgo] A EtHPrelec and
Loewenstein, 1998: Soster, Gershoff, and
Bearden, 2014: 429, #249, 2015). A& 1
ol 255 T EAFE FHoAi, £l
A FL4 2719 aFold® 2%l A& i
ot 150l HA =AXG (Soster, et al., 2014).
upebA oH Ao 285 Eol7] sl &MY &
7 & A& F2 okstA| Ak &
o} old & A7 FYAAAEY 4H] B &
& Ae Weks AAet At gt

_T'_.O]

f

)

o] 7 FA9 7179 AF
FHelo]th(Krishna and Rajan, 2009).
ﬁ]xﬂﬁ«] 58S ste dEe F
A 71 H-5 wiAlG AlF ZAY THX| el 715 B9
2HE st 7HX 7L s A AR Ak (AR,
SHZ, 2015: o8&, oldH, 2017). 71& TA
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44 Hol A AlF 2te] AP st oY
e }'3} , 2L 712 RE A

AAFS] Z8o] Fopd Ao
H 2k ApLlo] Tl gk A9
F7F el Algel AAE Tl A
8= < Z]ff} T FAZFE v SHA
< 783t (Kahneman and Knetsch, 1992;
Ringer, Oppewal, and Bednall, 2005). <17t&

LEag B I

Aalo] g Agoleh wow] Eeld] olalq =HAe)

SER
A

Ao r B7hE71E déke 4gel Jth(Bandura,
1999). 24 2HlAE FAAANES Foletn

2225 F2(good) AFFOE HIIgro 24 2E
ol wolAa, =Y A wiEgtoly PES =T
(Weinstein and Ryan, 2010). ¢|& Edz &
AT &M Aol 2ol AHo] EAES T7HA
7= Ao s FAAAAE FlE B3 7159 b

AE A A4 EE frste WAA U< Al
ketazt gt
3, FAAAAFY T2 LM AE T

v o] AL w =}ak Ao}, J_omq;:”;q zo o
Wk Al F BlEl 7HHol A 34EE A5t B
D2 (s, A, 2014) FIAAAZY]
= 747 A anjAte] FAAAEY 7t
AEo| i Al B Azl s duE 2
7} 95k, 20179 Cone Communication AR
SHA 9 80%7F AlFe] HAT FAo] L
) dut AlF BAERT FAAAAE BEAEE A
e Zlojgtn Sk, 28y AlFY 740
%4 AAES 7HE0] o E& 7
& gapltte $HS 19% 1
o %@,O‘jﬁlxﬂ% 2H] AZY gl vlE A&
il =, 5 HE A7 gAY e g2
A] =3

o Hg AAE R

t:pit

N
l:o QN o [0 m
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=
=
=

Aggst
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7} 248 (Dahl and Lavack, 1995; Folse,
et al., 2010). 284 B A3E ¥ 3949
AAE P v &S WA e es Grae v
AR ZE A& A Fekaal st

2.2 SYAAIAEL HAR] =2

2.2.1 934 virA ZH Y

74]‘3}7%]5‘4 F ol vl 1
a3l ‘ﬂr(Barone et al., 2000; Anridho
and Liao, 2013: Lafferty and Edmondson,
2014 Andrews, Luo, Fang, and Aspara, 2014:
‘/}?/} AsE, 2012: Shopdl, Wlsd, 2013 F

Megwl, 2016). &HANA AF] AAE
o Agen we AAe St 33
BIE ol5dA, AF
719 FEo] 2

12 Ho

XJ/\ o] O]—‘EZ]
AARHAE FAdr, FAAAA
“_rL‘ﬂH‘:ﬂ g2 veigtt, dE &

. Barone, et al.(2000)9] d++= &H[AL
AAnHAE & BAE 7199 JEE eFsittn
ot A 7 woha Wtk wd
QrolglF WA (2013)2 AlF Fui Al 715 P47}

EU

10 @ o off X f o oft o
e
ri E
o
dorlr
FO
A

HESHAHAT H48A 2% 20194 42

74 B4 Aot St @ B 3}
Aol AL BTk ol 7%l FeR
F7b @ A, DA meb] e 33

=)
=
=
o
<
DO
o
o
Ot

S Y, AT wlE B 3IAAAE
o] §8S ZAA (Miller, et al., 2014), &<

AA WA Bk Bl = (Mimouni Chaabane and
Parguel, 2016), B#H= Ae (Fries, Gedenk, and
Volckner, 2010), S AA = A— | gt A &=
(Koschate-Fischer, Stefan, and Hoyer, 2012)
ol 9FS AT wep FAAAAE T Al
2HZ7L 7159 7S w4 AL F AEE A
gA o2 HAIAE AAE Zavt
Du, Bhattacharya, and Sen(2007)°ﬂ upE

AR} FAAAAF S FelgezA e 7]
o] 3B AHE A4S 5 903, dF Tl A
A AheA Fosittn HotE o id AlE T

Z o3t 71-x4;<4 u}z Oq]g‘JE =9 S 0]

é.‘g‘éi
=
5

= Jéﬂ'd%i‘ﬂr Atkmson and Rosenthal, 2014;
wjAlsk, 717338, old, 2017). HZole FId
AAIEL] HAA 7 ?‘Zﬂﬁgi FdH= 45E
ou, ditkee ) Folge] YR 0000 AR
gHurhel 2ol wheeta gUAQ Aol Apdeltt
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Mo -

o] 2UIAE 7130 BAjo] RALLA, 7%
oAl AHEE AUA, AR L FElA Al
71%2o] ojW Ego| B 40]7(]9} 72 A3l
Awe] AR L) ol ABHAES 7555t
nR7RA 2 F A AAAIFS] vAA = Bt A2 o
A8 L} L, o 97 39l 5
%ol S Azdl Al AR B
S w9 4 9E 494 A4 ZA9E A
i1 Z3E Asstaat dvh
2.2.2 ¥l &4 viA A ZH Y

TAAA A 2 LA A F FiE 7o R
af7] wol] An|ake] Fuf B 2] zbo| diel Ay
Holok 3t (Howie, et al., 2018). gukdoz
A A dEe 54, AR, AEA vEE
A2t (Gneezy, Imas, Brown, Nelson, and
Norton, 2012). 14}8]% &Fof #3t A A+
o 2H Q7 ?l/\}ﬂﬁo PE= sHHA A4l
o|5& Hugleld & 4 eE Hth(Shaw and Shiu,
2003). &AW} ] & AdBAReE 2ol 715t
o AAA AYAY AIZE FAE Q5A = A%
FAA we-g YAV v go] AN T
AAAY Stk Lute] ¥k olafsty] 93]

° ru

FAAATAY S B3t JFE AL e 29
F71%3 72 % 29 99E 428 475

< AR E ot do
71539 A7)E 7]19d0] BAl7FsE 29loln
Aoz &8 /e dge &

A B @77k B4 AgEgont, 1 Age

:zzﬂ- _/I: o};].‘— xqo]]

f
d

Holx] Ptk (Miiller, et al., 2014). 7]1%-3°] &
TE oAb FAAA AR S A= 7]‘”«1 7%
e w4 AAs9n AR o g G &EH AlF
o thel =3 A ez Hrletith(Dahl and Lavack,
1995; Folse, et al., 2010). 019}% Hh 2 dy
ATFEL 71F79 2719 FAAA AR 237}t
AUAES BAE 7HA, 715Fado] 4% FF o
ol HH FAA ZIE gastAY el 74
o7 Wttty Feit(AAE, A% E, 2001
Z84 oA, &g, 2005; Strahilevitz. 1999;
Leszezye and Rothkopf, 2010 Koschate-Fisher,

et al., 2012). Strahilevitz(1999)= ZFH|A7}
NHZE 7190] ARl A A7LeE vl 8oz Q)

7] W&o 7]5F-go] &

2o A g

W 4 o Auze) i
WAt H29 APANE &

A7} FAAAAEA tall F7H v]8-E A 2]
%S AFolRt 715 FE FIAAAE A
7ol 234 #AF lew (Miller, et al., 2014),

2l A7} e QAAAE Folel v ge] Arkn <14

2]
e AS 71 344 Az dgE A 1 F
e FAA qa9E Y s th(Habel, et al.,
2016).

2R v§ A2 w3 Aus
8 27k 2AQATAY ol %S ARE 5
A= Tl A o & AdEza 20129, A<
AVABE PAEIE AFE A2 AT
VA vk ojsle] By
of 2ElA7L A A 3

o

Z2|7} ok A RS
stk &mlrbe éﬂrzﬂ‘s& 1009 ®% 7H4 o2
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SojoAnAEe $HA SYnt tAX] Zajelo] =rotof pet AT HEFE R =E =0t

BS sk He2g nulYE fo A oz elF} Galera-Casquet, and Wymer, 2013: <to}d,
of & F= A9 7199 AT 2 Q¥ WEd, 2013; AR, FE%, 2015: Viela and
ollgl 100¢0lgte % aEste] YAFAAE  Nelson, 2016). wWekAl HA < 7|59 A715
& Aolt}, 10090lete B Aulate] wiet of  Fetaly] Brbe AH|Ae] 758 A|zte] AES n)

AL AF Ful 2R FF= A F e A- AR E AdsE Aol ZARA

A4 oty B3 FAel Ao o 4 YA, 2017). old] £ AT Av)A
b A9 ga e R ARE AFel do 7} BAAAAE Folo] ke v &S A7) A7
1009 2 2908 LA + 9% Aotk & @ & YES fuss wEEA fAA Tads
2 dz, #2 FAANES A% A IS AR 1 EBES AZnA 9,
o = A3

2.3 HE S0l nj2 ZolotAnFEel #n)

10 o
re 8o

gy
s
N,
o
o,
o
f~
=
>
rir
o

A
2, d
=
o
-4
=
ol
ol
fr
fin)
ok
ro

e\l

zauze v e dd A7E oldAAEY 490 A
LE0IeE A9 2% FAAHIES B3 Eoh
Al

Y
X5}
fr
oY
o
.ﬂ
jan
Q

o
e
D

o
Q

d

< A2
719de] FAAAA" = "\]0}7‘] ¥od wrh A (Burnett and Lunsford, 1994: Strahilevitz
2 AFS o AFS /MG g 4 9L Ao and Myers, 1998; Khan and Dhar, 2006; %=
gt e aHREEC] EAIsH o5& FAAA 7], g, ¥4, 2010 Mishra and Mishra,
F 7l vES 9 =4 A4 4 vk Bl 2011; Winterich and Barone, 2011; &y},

Aot 2 AT ARES BEURE FAAAE 7+ AT, 20120 ARG, HEA, 2012). o9 2
uf Al B]&o gk AH|Rpe] x| Zbo] ABlz} RRgo]  Ade HGH AF TFuf Al ‘?a”ﬁ ot= H A4 w4
A E G GR1T F glon, ofF ud 7] ol Aot HALE HHAA EARS Ee Aol &
HFads A3 JaAo| Al7|dt. 2= &7 YHolx ¥rta Azl Al 71 dtH(Kivetz
slal FJAAmAR e &35 S = e 7] and Zheng, 2006). ¥u¥tE oz A AF A&
F59 A7]ef tig AFAE e Folv EEHA A AF vsl o 2 A4S fEdtHDhar and
Eola 9o, AMate] A EA(e.g. Y, A Simonson, 1999). &H|z= A7+ Zz}\ Te
A =88 2 S)olv B4 8Q5(e.g.  AAT F e LT ol EAT w) =
1Y A 7, AE T, AFY M )l F2 717 FdtH(Kivetz, 1999: Kivetz and

upe} 7|55 A7|7F AB|Ap whgo] nA| = Feke] Simonson, 2002). #HAzE Fst digte] gl
Zpol7} EA gt} (Strahilevitz, 1999; A&, 7 HFA deunt 29 og JEsirt olgk thelol
&, 2001; Olsen, et al., 2003; Van den Brink, A= A= Helel|A A7 Zo]EtH(Okada, 2005).
Odekerken-Schroder, and Pauwels, 2006: = oAU AAst Al LHE HEE
Winterich and Barone, 2011: &4, #AST, & F e FAT A Fdsde W LHAEY
2012: Lii and Lee, 2012: Galan-Ladero, A AF 7ol o €A Loldr}. H=H3 48

¢
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o] 7}x)7} tinlEE Al A] An)jate] Mee et
A giete] Ao w2 At S5 i ¢
H A (Kivetz, 1999).

A LS FBstele Wk teksiA A4
SEAITH(ER] AlF Full, A7) #FElgt &), 2 FelA]
T 284 &4 Avle 1o 4549 Hkloltt
(o]AL Ae, 2011 A2y, A, 2015). ©]

£b 9l el Folsh A 2E Baeke 4
A& 4AAZ S (Polonsky and Wood, 2001;
Kivetz and Simonson, 2002; Khan and Dhar,
2006). Khan and Dhar(2006) 714 33}
ol sjgtAldl tlg Aane d9Ad Tl 49u
o Bl olEd 9917t EFE Aol
Sl % A et geQAnIge &

A 2He] g PR (53], HEA, 2014), 71

£ olgA 99 ek Tl AARe FAEY
(O'Keefe, 2002). Strahilevitz and Myers(1998)
= A8 AA|EL} olo] 238 TRAES A &
37t 7l ebde s 7vadel A4
2ol wg FfAAnAE ] a3 AFE Chang

(2008)& 71PFAS AF 714 B o) 5ol
24 Hgo] ofd Arld Fe o AAEHE Aol
AR 434 9 £ 209, 249
4 2d WS AR ddF 1¥Eee 4
3950 & 4 A d As 219l B
Q% v1A7] Wolct, 237 91(2010)°f w2
A, 487 FILANF Aol FIT o,
2R 2Ale] 7)ol | Aok Gk A48
itk ol A e HAgo] 7)¥ehe ol
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2004; Wang, 2016). o|= A7 o]<]e] & <
g 299 EA9) F15E BT FAQAANE
F3ol A2 DA Berke 4 £ A
F3ol 2029l W v 9 B B
349 B0 By e A)a.

oo Lo

n>;

7e 83

ML AlES FulstAY Bohe o) FHA o R
aEskE A2 AE F3d wet Aolsit(Babin,

Darden, and Criffin, 1994 A&, 9&E3, 2003;
A

gk, <ked, 2gx, 2011). A&A AF T
Al 2B AE B oHéA =242 77] e 9

VAR A AE BelA HAo] Fag W
A AF B , A dlgoly 7}
219 F8/do] Erh(Mittal, 1989; Babin, et al.,
1994 Zhao, Hoeffler, and Zauberman, 2011).
M AEAY FEE A EAA ol o] A
At S B AEHn A AFH ddE
FEE A@Aoln AR Atn F 2 ARG
(MaclInnis and Jaworski, 1989). ThA] 23, &
e AEA AFE AL A 949 g
AR 4, 7%, M B9l £4€ Azoz il
e o v, ] AFed deire oAy
LT 22 By &40 UId g H Hrts @
THMittal, 1989).

AF Frdd JAERHH o] Aol 5 39
of AgeiiH, iﬁlx}h A= ’%J’%‘ ojmlA],
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2 SHAL ol B AlEE Hale]
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of Foll A vg B Fro| 5 W g AvE 4
o, A AR Zgde A 1.710]%eH
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FTEAT FYAAAF U Ao
g A3 A% BIAF F rolgdE
71& "X (ofo] 22d) 882 1 882 452 502
71& B =(5) 1.975 1 1.975 1.011 .316
T g = 81.216 1 81.216 41.579 .000**
et Ao A% 4.402 1 4.402 2.254 .135
FAA A gt H= 987 1 987 505 478
AFE T 3.807 1 3.807 1.949 .164
HAA] ZH A (B) .001 1 .001 .000 .986
AxB 7.887 1 7.887 4.038 .046**
22k 345.732 177 1.953
A 473.160 185
*p(.10, * p{.05, ** p(.01
= QA H =20 Ofet 2B[A ==
470
= FYAAAFA A&l H Aol 75 Ao Z el FHE HoFt AF F3ol A3t
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a8 (ad 3)F 2], vAA] ZHde] A ojZold & Utk AB|ATE AFS HUHE W FA
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ot kst ol A= AlF FF o ko] A W ol EoUl7] A = T &
g AA =7 (boundary conditions) .2 HA]A] o gt Aau|Ake] A Zbel| GekS mA = e A
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The Study on the Ambivalence of Cause-related Marketing
and the Effect of Message Frame:
The Moderating Effect of Product Type

Haedin Seo* - Tae Ho Song™**

Abstract

Cause-related marketing is a type of corporate social responsibility activity that combines
donations and product purchases. It is essential to understand the cause-related marketing
and consumers’ responses from both perspectives of pro-social behavior of donation and reasonable
purchase. This study assumes that the utility of cause-related products is determined by the
relationship between benefits from donations (pleasure of consumption) and costs (pain of
paying) by applying a double-entry mental accounting model. Furthermore, this study proposes
the two message frames (benefit-oriented and cost-oriented) that can enhance the utility of
cause-related products. The effects of message frames were examined by analyzing the interaction
effect between message frames and product types that were divided into two categories:
hedonic and utilitarian. Moreover, four hypothetical scenarios were made for the experiments.
Result shows that consumers” preference for the hedonic cause-related product was higher
when the benefit-oriented message frame was presented than when the cost-oriented one was
used. By contrast, consumers’ preference for the utilitarian cause-related product was higher
in the cost-oriented message frame. On the basis of these results, this study addresses

implications and discusses the limitations and directions for future research.

Key words: Ambivalence of Cause-related Marketing, Utility of Cause-related Product,
Double-entry Mental Accounting Model, Message Frame, Product Type,

Consumer Response
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