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TA WYL F Lol B F2A G35t F4 g =YWL 7t ARAA T} 0.9014 02 YepH
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S A7 APATFES ST 2AFolE e viE Ao FAVE fle AR UEwt
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and Eliashberg, 2003; Liu, 2006). AA21E 4.3 7[AS
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The Effects of Valence and Variance of eWOM on Movie Sales
Consideing the Moderation Effect of eWOM of Rival Movies

JungWon Lee* - Cheol Park**

Abstract

eWOM is one of the most important channels for consumers to gain knowledge on products,
and is more reliable than marketing information provided by corporate. The previous studies on
eWOM mainly analyzed the effect of eWOM valence and variance on consumer decision making.
They also have considered variables such as product type and cultural difference that moderate
the eWOM and sales. However, there is limited research that examines the moderating effect of
the eWOM of rival product. This study we examined the impact of eWOM valence and variance
on sales in movie industry, and analyzed the moderation effect of eWOM of rival movies
between eWOM and movie sales. We collected data for 45 days in 112 movies in Korea, and
analyzed 4,487 data through multiple regression analysis. As results, the eWOM valence and
variance have positive effects on movie sales. In addition, the positive eWOM valence effect of
rival movies weakened the positive eWOM effect on movie sales. On the other hand, the positive

eWOM effect on movie sales increased as rival movie number increased.
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