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ZZin ol ohet 22 ool SEH 1E: 2 (AR)OIM SHAZ I cH(Z) A2
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A4 A& AHE AT T ATTFE 294 ay Eag, B 4E T RS &2 A
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%7 A< (Narrative transportation)< ZH|z} th O A RE 79 288 AH|AtY] 7B H

tlo

£ 31 2Edd MAEES s, ole HEA AN dFS vAve Ao WaReH, a9
HH e Folx, ©f Yo} Fuj JJ—‘/} 715 9Akgk SRAE A9eHH o AbE XA o R wi ot
22 PF g Fole u Z=go] Bh(Strick et = AR Edhs A4t Bt =elo] wid St
al., 2015). webA B A Aol Jadk Exgt o] &g HelEtta STt Reinoso Carvalho
AR E AEe e 2540 S ZEo] Wl et al.(2016)= IA@AEC] Sy 71 &gl (4

ong £ 50, BAY &g, uigrt 2e))9 FRd ket
ol&de S tE JAEH v A2
e

= o

rlr

A 4 el TV Faof 2220 w7 gote sd At = AL HolEA, ol frAke 34 w7 elA
A A wole A3t SYYFE, 13 71908 Aolgba A|Qtstat, w3 A5 H 44
e Ao o] AEY o e8FE Bl AFE 2F3 ARk AF AT digk oAAd
ol o oAb A A JeS mHtH(Park et o AL S Aok FABICH Al ek o)
al., 2014). olg1gt <9 Haxy 21542 7] 274 7+ JAE AHE Sayin et al.(2015)2
T Qgko] Slth. 1 F9F gefe] Hile

p

i g
2t TEFLANA AFES 287 AU 2] ve
A" A=9] 7190l A © AR AP 0lA & Hhet FARE 7
gl mtepM = St S T A7 d o o <Hdattta AZsigien, bt gle =
£ 59|, Bullerjahn, 2006), #29 3 A4+ %3  dEbUE 7Kt de =8 Y 9 o s =7
19| v Foto] AgotlAl AF AR whet & AAFE Bl a8l F7HE P ok A4
vk Q1A Bl zkolE JHAE F dthe A 2 LAY Fme] H7Ed U v =g
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ANt 17t
7 ¢t 4= (Pleasantness spectrum)ol WA=
3ol ztol & FHAQl HIHE op el vk, I
A= W3- (SCRs, Skin Conductance Response)

Aty Rkgel oF SHAA AR rsit Ax)
, FEIfh AV frall gk (el
e vk WAl A=
e o g J@Ae T3
S whe2 dHHA Y
o7 FHF =42 77 Wi
(Restricted pleasantness
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A= gk B FAS HAgY. AT AgE &
2+ A=o]l Fosht AFE Yl e 54 4
Ho| digt 719E o FHsHA < dela ok
Lwin, Morrin and Krishna(2010)& 719 9=
9] o]% %33} o]2(Dual coding theory)< &%
afo], Z244 Ap5o] AR EY IS FXlsiH

$7k 7]hke] Q1EHAM = AR S foldteE
Sth= A2 Btk 5938] o] a3= A AA &
o= doju= Aoz Yelydth 3t T7hA A
£ 53 dE 719 A7ke] 32 A= 7Y
o] 3AA 7 (Retroactive interference)< <
she W oolle} &A4E HE 3 7 vk ¢l
A E B3l AL F 5o WA= sHHth
(Morrin, Krishna, and Lwin, 2011). &7}%

Ap=ol 719d| v Ede dedES FHME
U At} Crrincione et al.(2014) & d&2%<
7199 o] MAE TS AHE AFA, IF
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a2 E7 A A
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kW T}

A
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(Rimkute et al., 2016). <& E°] njde}te} 2
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el o e AZEE BRI W A2 A ztd
174 Zejo] A rtsialeol B AtH Leenders
et al., 2016).
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gk A 7F ofgt dehd & A2 SHFoEN AT
o Azt & gtabe A gl 2 gte] 1R 5y
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ot B2 o AFstna s A Holed],
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et al.(2016)°x IJ@A= 7t
ol A 2 vtg, T2 EHY
39| & ot o At A4 o
747} o]9]e] FEI} |z} Aol e G
4=, Peloza et al.(2015)2 &3t
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CSR &&= @ 2+ 759 27 & (Other-
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e 710l AAetE Ao w dEA ad s b
(Granola bar)9] 95 © ¢t A A4dte 2=
Bt} oju 3 £ CSR €52 she 7192
45 F7I%t X}O]% UEtl Al sttt AAES o]
o tfai A7sita A4S o F44
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PrefSens HAEZE 7|
AN A ATE 242 8]
e =21l digh HeAQd A
much vs. I like it very much)
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I dislike very
94 A== &
AR (e 8,
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on
)

g A (71831 gh)el disl zhzt 5etAl (-2, -1
0,1, 2 $xo2 H7} at=2 a9t AAEL
H2ES YA d#dd gdgdel sthe A A5
staoH o oy v dFAE 3 £ HA
EE n|Zbd 47t Aol 848 F 9 Aolgtn
gt 3 Jeon et al.(2014)2 HdAE0] =

1o g ghs & ul viAE B gts B uld vs)
YEFo| gk A4 420 JAR(Just-About-Right)

= =/ Wrhee Bled, Axe2 A sl tad
747k A2 AF AA (Tasting protocol) el whet
Fol GetA7] mEol Azt el frold
a7t va AP
2.6 £Z(Touch)

2.6.1 44 A= a3

2 AlEE Bt We AT RRE AlE
=t 7 7kt (Peck and Childers, 2003),

ARR:):]
=2

A& oAb Eobd ¥ ol (Peck and Shu,
2009) F&4 Tjel 7he = Eobth(Peck
and Childers, 2006). o]&1gt 24 A= g3}
Wt AT H oA 7 B wA” SAEe #

olgith, 29 f& M= Tl o=}
AE A Eole F44 A=Y SAA EHE
dolA ol9] ghA A (Boundary condition) < 4
HEYH(Liu et al., 2017). o] AFelr= 44
#’¢(Mental representation)®] 143 >
% 74 259 9=

AT.Q.
1=

G

=1. O
248
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2z

AR F4E e Jdute] A& S A T s A S w4 wje JAH O ADe(vs.
A2 ke AFET w2 7o) dre AE i mRd) Fa ASES Asdte s Bt
£ =9 v, FAAY S e el & v £ 50] A ofgad diel ot v 2 AP &
w9} A& YAte] ztol7h yEhA] ebskth Axp RexE iAo R W}%\Eé}ﬂl AANE BnE A
2 o] 477} AlF HA (Product touch)el it w3 om, &7t & A fode FAHoz Adst
ATE G AA ezl vl Al 2l &nidl Al AR e FunE AP ARES olge 2
o fgd 4 g A S A gt 4T HE A& 4 (Homeostatic) #F A A

>1ﬂ

244 25 Bisd g A4l Zeloly gt 3, mEe HE FH2 e Ao EE e
(Priming)& o &o] Mo 742 Q& vl & gl AR A4& wissirta ekeiths Williams and
t}. Streicher and Estes(2015)¢4 3|@A&52  Bargh(2008)°]u4 A4 w47} W 225 WA A
2 K A #AEe S fd He Anerr ZeEE dttE Zhong and Leonardeli(2008)
BAEs xgolyste I7tEetE A4 A dab A", AAF R AA4HE 279 AL A 27]9

odlA o e gheeisla, 58 BA=EE Wed W Er de 3Edd F59 d7ER Atk
w7 WA WEgon, 58 Bale HE Ao Bargh and Shalev(2012)= AAA F917} 2%
A Y Asda. 244 A= Zde 7138 (5 A #9)E S7RIINE A Zile,
M 482 5 =, Wang et al.(2015)e] ot o] A& A3 A 9 9F ©io] A wpsgt
2 AR F3E Qo] Bele = o fFat tld A3 (Tendency) & 7 B @l ARt H
=5 fred A WS wole AlE Ui wRd H45 stan de §7E =9ve AE
Ut FAFeR Ry w4 FE A=Y gth, 3¢ o] 95+ A3E Shalev and Bargh
(Hand wash)$} ==350] Eo7} AR =&+ (2014) 904 o] doxon, S&d A3 2314

SI=E S o] wegl Bargh and Shalev(2012)2] A3} of

T A=AANE A 47 A =
uj ~33 0] Eoj7t =EYAE AL HERES Elo] Abo]ahA] LHERE 2= 9] So] XA Qi)
gy A4S FE A=AAE AR FLRT
NG izl hal o £ 1% =g B 9.6.3 27t A A9
o Az AR 3] BRlel &3 ¥ H5t
=5 drke 49 238 ERPE 2839 423 P A= 29e 4204 & 6(Psychological
Ao S, ownership) 9HE AT} Peck and Shu(2009)
o} Peck et al.(2013)¢] wWaW, s AlFS
2.6.2 £wo| B3 WekE APt e B 49 He Adezs A
FE afdha doe =4 I & 9o
44 A=59 dexrt v|A= Gl gk #4 Lessard-Bonaventure and Chebat(2015)= %
T oA gt} o] AEee 53] 2% F Z4A Ao nx| S A AgdA o U
2319t} Bruno et al.(2017)& A4 & 0 2 wLs o7} AEL] BE(Warranty) S 93 2|2 oAk
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2 AT dgiFEo] AF F
< B AR Y s 7_?5}1
% 9tk Webb and Peck(2015)2
HEE ety ot A== JeEhj= CIT(Comfort
with International Touch) (W7t B
Tnitiating touch)<} (ERle] Yol Al 3
%3} Receiving touch)Z A8} A|A o] A&
7} AR A g A5 ARES
Bl 3} 7ele 2HATE $Hl g 7
st AAE CITol whe} An|zke] Ado] Aol
A & dveE M S A7lEt. @38 Hadi and
Valenzuela(2016)t {5«] Foll FEA
NP7} S AN E e W 259 & g 31
© fFodsht 25 2 #U}E YAl ZEo]
=4 o} 284 oS v E Hwsiit 1 23 3
e A (vs. FAH Y 452 wel = AAl
A H e WEE 5 B0 384 43S B,
AAELE ol3le] At Aes ol AAl AT
Bzt AAE A 7] Wielgtn 4
ST o Yozt AzEL ofd fia] 1174 Edle]
Y 5 aHAE i SOl wepel & et e =
HQlol A &-&d 4= gtk F43).

}1,

=
HES
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1=
HE=

2.7 SHUZH(Motor Sense)

271 2877
2.7.1.1 29 ¢49

2H|ae] Ata} Ao nxE $H4L A9
o2 AA L] A ApA o} A Ao R A

1572 (Proprioception) ol HFH oA,
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Streicher and Estes(2015)& &34

o] &3 Bergh et al.(2011)9] &S W3
= wd 1FH Ee Y 05 BT agd
HA AdetAY ofgk AlES BAl & F
?‘“H st} st e vt o A

< AFY FuiE SR A Al
Xﬂ% b Apole veEp Al sttt AAES F
of Aolgh A7t B G v 2=, Bergh et al.
(2011)¢] Aol e A4S viaAld &= P9y
HpaAle] BA F 2] $A9) Yo% Ao JIF
= 1A F Sle A 8Qlo] JAHFE ok

1‘/\‘——
1 3S 7hsd S AA Y. &3 Streicher and

ofl
of
ol

~ N\
)

m
Houn 2

)

oo
ol - 2
N
=4 oo ffropE pd pfl o

rﬁ 19
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SU(AR)OIN SHAZ A cHZ) LA
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2 g Ple AT =
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ol ARFRA = Fkov FH47 e digt 9
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Aol ofd | FAEET Zo] AuFoz e
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o] w3} %’4217} ?M oA HZ AU (I E E

g AT

w2 do] &M WA= Gl FEg 713}
%=, Rossi et al.(2017)94 AdAES &
2 olg5 28 Ho] w3 ()= T vs. U]
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o] g, oleld L Lo

g S BERoA duEA JEsT o
s RE @rse] A & 93
7MY AP Bk o 2
A%E Belozn A& fFo] ¢ A
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Review of Recent Sensory Marketing Research:
Five Senses, Motor Sense, and Multi-Sense*

Hyerin Park™ - Dongwon Min***

Abstract

Sensory marketing is a marketing strategy that stimulates consumers’ senses and influences
their perception, judgment, and behavior. This has been of interest to both academics and
practitioners for quite some time, and the recent use of sensory stimuli has attracted more
attention as the interactivity of marketing communications and the importance of personal
experience grows in importance. In this paper, the characteristics and the trends of the sensory
marketing research conducted within the last 5 ~ 10 years are reviewed. First, we review the
recent trends in the development of research using the Five senses (sight, hearing, smell, taste,
and touch sensation). We then review recent research on motor sense, which has not been
particularly discussed in the existing review articles, but which is increasing in importance in
recent years. Finally, this paper reviews the multi-sensory studies approaching the complex
influence of multiple sensory stimuli. In particular, we divide the multisensory studies into
four groups: 1. Coincidence of meaning between sensory stimuli, 2. Sensory associations, 3.
Sensory interactions, and 4. Sensory dominance. Finally, by suggesting future sensory marketing
research, this study aims to contribute to the understanding of the latest sensory marketing

research flow and to contribute to research in related fields.

Key words: Sensory marketing, Sense, Five senses, Motor sense, Multi-sense
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