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g} AHAET o] AHAES AR BudAY, FF e MRS Hlud S FujRE Aelde] yEehd
e =EEST TAOE HESNY. B3 Azl vt AvaEe] 543 oA Vé% Pe& AAHZ Eas) ‘F
S MR Bl dellM® AESSIT oY AES =9F vBoR AXe d=y 2Bz QAR AT 7%
opdab] e 2elel vhEAlet Haks AlQbstle).

N
Y
=
r&’L
oﬁt
B

H)a oAtAy A, vlw Bak (2 9 &

BB UERES -Zolua & dojuid, Jd g Foke P54 AP o] E(behavioral
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& HAstE AE dofd & e AHEF S
TP sEo] glohed FEaa, 1 9dS QIgt
o] A T8 (e ALt TE) AN 2ol
Simon(1955)¢] “Algke 32hd (bounded rationality )
of et o] o] LRHE o|F BDTE FAES] &Y
ol =g gglo] zte] deknt g tig o

2 A2 AYEFES Hedl=d 2442 7]
9 & gt (Kahneman, 2011). d7d, 2002
o QI7te] eta} Meel] ek Hejeta At g
222 w9 AA S 443 Daniel Kahneman
o] 19| F59Y Amos Tverskyet &7 Fad
A ste] oapAA el B3 A AERE 1979
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2015).

vzt A2 B
I Melo] #Asl Algjsha H
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28 A0|X SAIZE TS 9Bt MA (BR): BlL 23X M2 Fioz

-

(Nisbett, 2003). o] && 2HEL £3}

59 AT B 9T & F dthe
AAretH | AA 2 HE AFES AH RS

A 3 9 O At 23l whet ojn| A g
At A o FAcH( 2, Briley, Morris,
and Simonson, 2000: Maddux, Yang, Falk,
Adam, Adair, Endo, Carmon, and Heine, 2010).
wEbA] A F7HA] FeE AR AbAA o #ek o
T Adso] HA 1 o]9f9 AYeME aY =

2~ [e] S 2=
549 4 92AE o= FHY £ gl Lolnh

(Briley, Wyer, and Li, 2014: Weber and Hsee
2000). & 25 O voprh, W T34 o7t &
H2E o] fetn el Fadh aglew A&t
W, e #3ke] 554 29150 ojd WAo R ¢
Ziuvtet LHRe gatdA el G nA e A
e AL 353 2HAATY v g Bdks Al
Al glo] wk=A] A3 dojrtopd ulg- ojw] 9l
= Asdolgta st o] 2 #A94 dtelA] o
dAleldA e T3 2L olfrEs thFuat gt

3 BFY 2R by APk 9EA B
o @ ¥opt B 5 godd oW SAEL 2% 2
27} QEAE AnEoen g2y A a2
3 Ao HsAS BRe 2o, a9 ge 92y
207 A2Y AFE +98 W) A A
ZA07 gae] AHAER TE vt aHAE
o] JAHAH A oW o] S HoFEAE e Hal
AP 718 ATES HES vy, go2 feut
gke] mAR /2R AFAEe] d5d AL AL
A% A5 Sell Aok uphz g Ao W
gl tial A AAE Aot
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Il e=g 2[R} QAREE 79l Tisd

2.1 '3F=% LH|AF oAREE QiR RA0H?

Gy Avab AR AT E Ao® o Al
7HA oqnl 2 ol d & & Aot

AR, =5 2HzL gAY AFE o 1A
7R ZHjAE Gabad APt fdske RE 9T
U= NFeR ol d 4 qrt. 1930\ dthel] A
gke] A|7}arstsk(Chicago School of Economics)
7} #+&% o] 7k %79 Frank Knight, Henry
Simons &% &7 gtuke] WE J&-5 Fddd A
g2l Jacob Viner W& 74l gte] v M7}
SolA WA ZAgHE ghett) 2 9] 5k7] 7} o 9 A
A AA S AAEAE] st YE ("Economics
is what economists do.”)olghs FHd TS &

ATk, ol9k frAtetAl dh=d Amiz AbAR AT
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o

2 sdsie RE 472 4at Ao s
& Aoleh, AbE Selveteld 4l QAo
RolA AR WEA G2 FFLNANYE B
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AP, WS 5 e D] dFANAR
A TEARATE AF FA BoIA BT
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o s T Yk e o] BE HlE B
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ote g AHRbe] A

T2 Be Yot Be A% &=
HIZHE Y] AR s OE vt &BREY
AR PEd th2A] grt. 9dd, Khaneman
and Tversky(1979)¢] Z2AHE o] 20| 7133k
439 (loss aversion) A3(F, AFgE0] 2 =
Ao o]SHTE &M o WistA whEele
)& MG 7HIA @1 veide @l
dAu A2 BE A SHAES 280 £ &
of Mzt 5% PE Bl T Urh(Briley et
al., 2014). oA, FolAlo} 3449 LB AE
His) AT skl &ek ARAEAA o & B
(A AnjAEo] A A FejatEe] ws) 2t
Aol Bk A& 7HXE o A Hrtshe Ak
endowment effect) 7} Ye}th(Maddux et al.,
2010). olA¢l aH|zte] At} Mg F g B
< B34 8919 dEs v e AoE Helth

ofellq & 25 H HobrbM FopAlol Fa Wl
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u
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sy
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M 2t yek(F, &=, S5, 48 9)9 1/ &
34 29l wjEd 2HAEL 250 FYste AT
I gl o] Mz e e Ed el =
o =8 £3H4 29 ofdld= 7 et A e
B (AU, AAEd A, A 4, <
T RE S HA 89 Sl wet 2 yete] &
HaLE ) abad dgol ekl ¢ e Aol
o] AH oA 7k 295 o F-evete] A
20| b2 et aHjAEd e dEs Helvd
o2 AWeta d sty Aal Hr w7keE $HLS
2 Y ana garEA e #dE o] 8F S
& e Ee At d R ddE HoluA
AEd Ed 44 A7 FPdo, 2 22 d
TE A9 Y aMA gy dFE BE T SdE
Aot
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5 THOE A AR
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o] 71 2 5L °]
o] Fa4d o
o] #(neoclassical price theory)
Aol gt 524 Gv B9 THE
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Asle] A& EY oY Richard Nisbetto]
209 Fell zRzle] A2bg HrlstAA AT Z3) o]
o9 E3tE FFel FA ¥3 Azkek Ao e
718 of R1EA1814 A (ethnographic research)
o] AEo| AUA| GSAE RET 3] 1) %o
(Nisbett, Peng, Choi, and Norenzayan 2001,
p. 307), A7 o|&4 &3 AFAETS AT
o s dojll aHAATY] 2REES 1 A4S
A7 v AFALAE ZEG, wepA ARl=
vt AR 18 A AEE 1A
A= olsfstd = A F71e 7 Feveke] nt
°

AR/ 2 BASE AA%DA e 2849 5
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719l ZRANE @7 24 ALY AT Y

< Wdsfor & deAe ditete vlolth

A4 Asugsel $el7t BoF #3Y
A gAY Qe Sede Shel 8
sheAl EAle nel A QY
g Aom udld 0% F o AL
thest 2t

A, B39 204 A AFE Fete
793 A8} 9ag B4 Adsed B4 2

% 9l QFelol & Rolth, AE Hst Lol £
veke] ZulAEe Po)o) AUAES fAG AR

gol Zta gAu 25T e n4d WEE B
At a7 o= fevete] 7143 A8
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Selueel 2EAATAEE AT FA9 A4
sl 321 7190 A1817} BRIR AvlA B 2

el
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Aes &
gg g 97} 9l
A, =g aH|AF APAY At AAHAH o R
A =S Fe AT FosAT, 1d 9
&S 7T F Qo ATy o|EH JAA o
AAME e}, =g 2H|zl oA AT &
gute}l AuAET #dE FAE del 52 o
EE ThEolFe AHAT 59 A AN Al
e AL FAR FFHOR S HAE SR
o #dd Y gEs F o AFHA A3 47
dto] QUL 2R YoM Aista oSt =
2aYske AT (programmed research)
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slok & Aolu.
AR, @7 a0A d4Ad AT w0 3
At QREE 77k ol AlA AN Qg
2 % gl Aolof & Aelth ATl el
et anlAEol A, AT Feeke ow—ﬁ
2 92} shbge] stk srjeke
Hol Aohgse] WAAdoR 45 7}3 =
Slojof gtk v falN wATA, Setele] A
el Aele] pRbde € o fad o
59 7 gl B AFE|AT, AAE
S e Az Boi el A
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Azt ety AEe dAete S uve A9
ShAEo] 8T 32 Ant oALEA AT AA
HW}F/M I 719ks eRds] Y8l et

FPeford A7t Ak AL vl
}‘:«l AtA 2 9= aHAEY JArEA o]
" Hol A H]S=sla ojd WA ThEA S doh)
s Z}Ol—“; THEoldl e A1 MAYSE Bl

|"_u_4__\_,

4 2 32 r°* rlr M= b & m\m £

Solt}. o] e AzAel 03?‘%° &l
H]Z} JAAA AT AES 9af AHAt
{J_r 2} 49 PBE oA ofm ZUL ofH &
oA AalfoF & AJAA o tfgh HapAd S Zopd
A& Ael7] Yot
A2 Be Balo] S8 LHAEE o2 Sud
A vlmete AFE E/2NA AT oA
1234

>

Lol N o A ap

o8 ofFolz] $Ith(Briley et al., 2014).
. Aaker and Maheswaran (1997)- oj#
il ot Folete aBAHEY] oA A
o Fotddl naETe JoFod F3h
’\1 SHIAEY] AlF H7 o B 9%
= HAFUY. o] 22 dFE

ke ony @ e Fo= vE
o s W= A () Z‘OH(stz:ltlc
Ztete] e A & F 3
(Markus and Kitayama, 2010). &4 740]]” Ak
ol 3ot T4 F3ke] o] (Hofstede,
1980) A & & U=o| ArEE9 P54 o]
234 A xElz) Bejd 4 gle Aoz spgaitt
(Triandis, 1989). Z12v o T =
Hlu 23t 75 FA Aalrt obd A (#)h1))
73] (dynamic view)E gt Y& o] HE
o]t} (Briley et al., 2014). ¥4 7&‘6]1% AHE9

2 &

o

=

P

o O, 2 £
é

[UFUO

710
ET

=0 5
2T

i

rﬁLoH

okl AHE AFEo] FEA 995 EA4) o
ol o3 Yeh & st AFA7® ot Ao 2
olgfjgt A} (Oyserman and Lee 2008). E&

& Mgt e vl w3 AFEY AA
w34 2l o8 yehte Apol7t ofw
AU S o) ddEn d=AE weld
t= Aot o 7dl, Lalwani and Shavitt
(2013)2 oW A|F F4& Al glof 7H4 0|
&St Hert MY T3AEY T w3 &

& 2B RS B sl vebdthe B opy e}

I 2 E3h4 Aol7t Ao} #l A (self-construal)
] ztolo] &) mj7jEthe A& B3l
A Asv 54 Al F oW £ " A<l
A5 Ewotal &aHa aEA | tigk 31 7F A}
o] AUE ATES B2 A% FrA(F, v=
Aueh) &RAER FoproHd (=, T, 4)
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Y 2017 GAZY BTE

2B|AbE Alele] Aol g AT Aol tiiEe
th(Ha, 2015). 28]y 2& Foprjoldd] &8 1}
ozt sifete 7t vete] nfe #37F 94
g0l ke ks Aol F52 vt 2344 A
|7k EAlehs Aol Abdoletd, NgEstet FdE
35 ANA Al 1 Aol & AvHe
& 42 o voprbA 22 B3 £
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M
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2t ME (FaR): Bl 281 HZe ez

11~2017)°l e+=7d%438}3]
A9 Korea Business

GAEH ATFE A V1xE xﬂ% & ? AEA o
248 Fu HAES Hual g}

T4 9 71 2 =RE oA a5 9
o] AH|AE AFH 0 HwdozN Hlm F3}
A BHE A = $XE - AR -
(2014)9] E=&elth, 252 &=} vlae] AH|A}
Eo] ot fFeA oS FulE o drpt o2
AHRE] Ao g WA s 2ARIAY. 4
%, jEeAcdE FuiE v d= &HAEC] A

o SHAEEY T8 LHAEY B3 o 24
oEste Aow Uehgt. o] 22 d3e
Z ZHFAY, =53 vlx9 LH|AE Aleld 4
Bl 2ko]7h ofE W] o3 v eAE A
2o YA xgk Ao| 7H ol Foltt.
T fARE AFeA = o] 2 T} o R
ofsf wihE A E dolle AT TE w35 U
oA #34 Mg (cultural priming)E

EANE 22 HY 23E dojd
olet= B4 23l (dynamic view)ol ¢
7} 17“—7}5415 o] 7144 Z2H e MAYES °l3
& & dtke AodA wgAE Aot (Briley et
al., 2014).

T A 189 =i ¢
2|2k SJARA A of S
2H|AEY] A 3} Apo 7}

T FAE gFu e =25t dAd, $A=
(2017) & 2B|AEY 54 AlF et AEAbt
2 (willing-to-pay price)< W& AH[AE9 1
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24

5ol tgt AEJA7HE o] fofdt Jas we
A H3lon o= 7l AEdrtE o] T
AEFRH sjAnt AH == o] ofz} A3
o 98 JaFe wevty AEAUY. 1Y
| Z& AbsA 2919 A &AM tig &
= w34 aQld ofsiA =AE sbsAol A
# Kang, Lee, Choi, and Kim(2013)¢] fMRI
8ok v 34 AT Al ot d=<l
< Al=RlEd Hs) AR A e v

social comparisons)ol] 24 ¢ W73t

ot

ko
co o o

L Lol
o]

ﬂllﬂl

(upward
o= Y}
o] & AT Ao W]Fo] HY oful® A&

A

A7 A o] ALEA gQlo] S s e v
w34 aQldf o 249 F S AoR Helr},

o st - AYF(20115 2014)= &H|A
aedES BHeAUL A glo] 2 xA
(regulatory focus)¥ ©]2l/£4 Ao wa} zjo]
7F debdthe 21 Bt o] 28 dFeA e 9

AAA AL 2bolal| A (self-construal) o] W3

(284 Aol A vs., AToEA AofafAl) 7
=34 8910 w}a}ﬁu D} 237k vehd 7hs A
of &t Eg HEd - P4 (2016)2 AF T

(product bundle)©] H]-& J/} He] £ (decoupling)
o AF Foel FAF Gt vA= dFE A

Bt 229 7H4 F5(price bundling) o #gt

AT (A - 3L, 2017)elA EHA Aofs)A
o] 7}t nat AH|RSo] AaoEA Aols|Alo] 7}
& g pvlAee] Hd FRHARY T2t L
2 ANAAS | Foelert o w2 vdehd Ao
= Hol viEH - 475(2016)9] ATelHE F3H4
88lo] Aol F7sE A5 FrlRd Fe 1t
Aol HelE & 9lS Ao addn oxd @
T 2HAES BEOR 3 U|E ATES Y5t
AAAA ) gle] B2 eQle 9EE wEd &
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otk Seuet avjAEe &
= Yoified 2 ERE T
T gl AWA <AEgT
(2012)& AFTFA 2717} 2
NEpeEo] Zrletn TS A
Solute AL ugon uAE(2016)E AH]
4C4iﬁﬂﬂL—r¢+ﬂﬂ7P=W“ﬂf”‘“
oe] Ao7} 242 AdalA] o
LA HER o2 3R
o gkt AdS & "dohe AS :
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An Introduction to the Korean Style Consumer Decision Research:
Focusing on Cross—Cultural Approaches®

Young-Won Ha**

Abstract

This essay examines the feasibility of the Korean style consumer decision research. The
author argues that cross—cultural research involving Korean consumers and non-Korean consumers
needs to be conducted as a foundation for the Korean style consumer decision research. The
author explored the meanings and necessity of the Korean style consumer decision research. As
a result, the author came up with the conclusion that such research (1) needs to be able to
contribute to solving problems confronted by Korean firms and society, (2) should be able to
explain and predict Korean consumerscharacteristic decision behaviors without sacrificing
theoretical as well as empirical rigor, (3) should be able to obtain worldwide recognition. For
such research to be feasible, it seems necessary to conduct preliminary cross-cultural studies
that clarifies the characteristics of the Korean consumers decision behaviors and psychological
mechanisms underlying them. With these things in mind, the author reviewed consumer
decision making articles published either in Korean Management Review or in Korea Business
Review during the period of 2011-2017. The articles either directly compares Korean consumers
with non-Korean consumers or deals with issues that are likely to be interesting topics for cross-
cultural comparisons. The author also examines conceptual frameworks that can systematically
capture the characteristics of the Korean consumers'decision behaviors. Based on these reviews
and discussions, the author proposed a desirable research direction for laying the foundation of

the Korean style consumer decision research.

* This work was supported by the National Research Foundation of Korea Grant funded by the Korean Government
(NRF-2014S1A5B1065433).
** Professor of Marketing at Sogang Business School, Sogang University
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