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FoA T2 Fod S AlFete As TRkt Ak
A%, AL g 3 AL A2 A A,
fﬁ’t, N2 AFT A 2] FE2 otn, o|2dt

el Ao 719-& *}ﬂ Qbell EAjste AAA 22
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Aele] & 73 glom, Al Ble RAoR
S &5, T A0F 715E Aot AE 2
gt} (Carroll, 1979).
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S8 AA AR 7% 2 A AEsle 7s)
7] ol AG A 7199 o|m|A = Tt of
v edloz B}

HAAE WAL F Sl AP o
w3 Qeh(ZA, 2001). B2B A8 5474 =
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B 714 97k Aevk E A 5 7Isle) 9
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g9lo = upebE k(A8 Y, 2005). Bennett and
Kottasz(2000)& A7he Fil 24| iAo
TP Dol 2AT A 229 HAAZ SAl et
H7He W Aolgta B3 23t%t. Balmer
(2001)& om| A7} ‘224 tigh H7iae] 22 4l
dolghd, WAge ‘2A o] il AbEet Agd &
Foll 7I5kete] € 7R wge] 2A G Aolgkn
st it

Yang(2007)4
A uitel <z
gt il%a i EP AT}, ol
(2005)2 7154l
‘JrE‘r‘/}h 740] 71 jé“lo 1 FFY] HEA,

Aol

ol
AT

i M)
& A9
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0] o
At ek 9
89, 2005). Webd MlmA A% A
A3 B2B PHAEANAE BB 4L 5
S R N e

2.4.4 A31A A4z

AF8) A AZA7H(Social connectedness) o] vhe}
AR A2 AL B 25T AEdeR gt
U VA AR deA 2&5%Es U FE

ARZ geiA dth(Pretty, 2002). AFE14 A4
< 7t FAF A B UEE sl A
Zola HAM Al PA R Yepf7] = st (Baldwin,

1994), shte] ALglA Ao 2 Hrlelr| & sl
Atgd AAdzte] =& T i el o 2

2 Mg E Z2t7] wlZolth(Woike, 1994).
Fournier, @yen, Darcy, Woolcock and Prakash
(2002)9] AFelM= “Ats]d AALES ASAH A}

Wolgkn Watn g A ddge] 5445
e el Al el 3 AHE B4
rqwolah WHTHAY S - f2E - BEF, 2011
ALg). wet o] A&HA ARA AY g
! ng F A Aeldl A8A AZRE S
717l E3 olel @ Atz Qal F FA7 AR A
& A9 BAE WA R J199 3HAY 9%
&% 5 Ithn 44T 5 UATHAEF, 2009). Lee

and Robbins(1995)& At8]4 Az 7te] 229 24
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>
g1
-+ Rl A

B2B A% el TuliAeh BRAAE 184
oleke Hde B4 A% (bond) S T 4
Ao gEe, Yo ATdA A5E Aan
< 7103} anlde] Ulg BAS 2SN 04 A

et ol A%A ARE $AsE 19 T 7
o) SEY Abole] BAE AN 0 o g 8
Jlog Ardr,

2.5 B2B At 20
2.5.1 415

Alggk JA HEU7E A9 7)ol BH 5
Zolghes 7R Foe ol A P& &
3 B Y 71dE 5 A2, FEY g BAl
Hl- &3 ZA] ¥l 8-S A § 7] Wil 719
A Aol o] AAAQ TFeR St
Atk Eok AA AR A= E vge R J4ET
At (Berry, 1995). McDonald(1981)2 A3
2 pgho] 2o 2t AE & vigo R IAE #
AA AE7h AR @718 A BA R S2E
T gatn | webs AlE7F #A A Slo] 8
Aol He eRldE 27“;}“

AR B AFENA "]E] A FEUE A
Attty e A=z F ot (Anderson and
Narus, 1990 Dwyer et al., 1987). B< <
dA FEHCE ANEE FEA #A 2544 a9l
o nigtEa glon, FadAle g AL Al
A Qe #AA Ao BEd FHAQ G2 |
Ae Wes st )itk

. 15
A 2k A

o

REDI-PEES
N g 2oz AAHY B8NS
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471284 (long-term orientation)o]®&
HA S} oA BA ASF =S o, m
B8] FEE X¥she AAY ASA A gt

7IHE Z=3t(Noordewier, John, and Nevin,
1990). Ganesan(1994) GA] A7|1A &/ ti&l
TEAAt FuidAl Atele] A7t A7 ® o
g5 7HE Zolgke 71d st 2 He 45 9
Zoll gk 1ol Tasitt.

Kalwani and Naraynads(1995)¢} Doney and
Cannon(1997)—°* %4718 (long-term relationship)
£ dAsta e 7 Eol Aujud v &S Aot
A= AABATE. A
7Ha9l TBo] Aol FLA0) o] & ok

CAANA AR A gk A
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2
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S
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=
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S A& WA} hEe] 3HA
Fe Fu 9 WAL £G FEAEU 2
o
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2005).

wtebx B2B Aol Slo] F FEUZTY A7
WA A&E 2 FAV A S g8 & 5 Sle +
a3 gQo2 yrtd & s Aol #A wAH
(Relationship Marketing) oA & 7]1& 1174¢]
15 T8 A3k, 1 QoA B} 2 o] - & 7}
A& doka Hrkgtt, At 149 SR ET 7
FABE Aol H]E FHlA o] =9,

£
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c
X
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% e 2HEE B & 9= £ oY A
Fheldka st ek 19 2 AdIAE o

2 uel 71dEdA 3l H% —? 3 A3 Qoo
= Agsod 9l

l. B2B CSRe| 74 %l

7 %*01 FYote AEA Ao fEdl wet 1A

ol depd 4 sith. webr ofu g Aksl A A
%’ < Fdot=ve 7199 T JAEH A
gro] AtH(Brown and Dacin, 1997: Maignan
and Ferrell, 2001). ¥ Aol E A= upo}
2ol 71949l AbE A Al A & 71974 Y
CSR¥ A2 CSRE &t o] ek 74 &
25 71E AFE wigo g PYe) RuA st
S 25 A= Fde 9l B2B 7199 dix
9 SR weAldTle duRe dgadn. o2
53 ShEY Sl Aden it A 498

stebsta, A4 A4EeAE GBES FEAG
£3 0ee 7Y BARES BgoR Tl @ W
2492 e AYE sttt oleld 3
2 AR A3H02 Be (E D3 ge A=g 4

1_

e

4.1 CSRut x|zt =5 ™

ol

:15]%?‘;]

) q <)
o4 =
27
RE
Q59 o
Z(_'

& UM AR Thekek 9
ok, HZof 719 ZF Agfel
A AE tebA B, 3 7199 H
g Pl o FLE= 417t 8o ol
OF B HdE pHeH Ui 74
Aatet Al ALE stets opy)etn] A
2 714l Al AAAA &l E 7hA 2T
Manuj and Mentzer(2008)2 &34

A 93E F& 298 A A3y

o e

=
B

r Mo

d

10 _I}:O _P“‘ )

ool g}
A g

CSR A e
A # WA ANE 25
719739 - T]
an gojsl velst gl £9E Ad 49 43
AgstEvstel 24 Ad
AgAE 2R 4
A4 d Fe A e A 8
CSR 23 3 oUE A0S 53 A3
AL ool wigeR @ ANEE
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B2B AHzimAlollA CSR 2&0| TALH 20int Mzl & 7Kgl o|xl= Y&

£ delde TaAtee FEaA 9 A=, f84,
agn FEE FHaRe AA7E Destta weln

?ltHFaisal, Banwet and Shankar, 2006:
Khan and Burnes, 2007). wW2}x 3tEY 714
At B9 ARA A9l oL A T
Aol GEF= = & U= Zolvh. Zsidisin(2003)
= Tl A SHA Tl digh 98 I
A FllA oI F Sle =84 98-S Yxst
It itk ¥ ARER A2 e B2B
71l A Slol Az Aol Bl a2 Al AzE S

£ AN 49 BEel 2 4TS T 5 9ol Mg

o H29 FFBYE AE BYY G Sl
Andal 2 Best 9 Aol |49 - 0|54
(2014)9) & Az Bl

e
2,

2
l—*J
X
e
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=1
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=
ki
o
Yot 2 me

~ K

-

ao 2 oml W %

&
18

4.2 CSRzt 7|¢4 o|o|x]
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)

Winters(1986) 7} 7199 o|n|A & A}
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£ T84 Uig AT AHEHE VoA =
Marketing dimension, Social conduct dimension,

Contributions dimensiono.2 At AFs}

Aulze] Ak gl AF, 39 7 AXE A
AL, A Yg Aol e Tl i #dE
HolFe A, 34T Als 7. &

gt ozl i A9, AR B, w5, A3

o)
3
-]
2 e g Ade 53 7199 olnAE ¥

4 4 goa AFsgn AR dgE A
A9 /199 BES A0 05 /199 A
49 ¥ RAED T FAF B Holn
et oleld 825 32 7199 FPA o
WA FEE Aolel, A9A AYLE] 1 g
ol @ % 92 Releh. 0|59 (2003)& 71962l

[
|o
fl

e e tefet A3E AAA S A}
2 wpro] vlegie, 71919 &2
A5 719 95 Hom 719 olvlA|, 117
g, gl S o AAEN &
|4 471421 ol RE & Sitka A48
Lee and Yoshihara, 1977; =2%, 2003 A}
Q&) w3 714 A A Aol 719 ofm
A5 AIAA AR 719 sHA AHE
7FA Q719 (Beckwith, 1976: #A44 9, 2011:
U - dkd e 2013) 719 om|A o Akl A A9

o 48] FLFE AAT 4+ 9ok

2

i

o rE
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i o g
oSl il

2

LorE of M o
oX

—~

o
N

H2: #H9A9 A4 49 352 714 ool
o B (+)e] 9% Z Aol

4.3 CSRut 7|gf it

Mo

2y - 245 (2007) 9 Aol e B2 7IHE
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4.4 CSRI} AslA oizizt
71949 AslA Aeee 249 A4S 99 F
2 249 A A AZze AL FFE R

CH(A 74 - 143, 2008: Lee and Robbins,
1995; Pretty, 2002). €2|d< vlgo2 3 7|4
3RS At AL A& =Y F ] wEel
(Kumar, Scheer and Steenkamp, 1995) CSR
o] 71 3+ BAA A3t gqld THAL FF=
T 95 Aolgt 7l 4 vk o]FF(2003)&
AFS A QL Sl A Ae] dsggo] mek wA o
e BAAF 2t mbES AR e, o R
A FA g o 72 At 5 e 2
of7]atal ¢lth(Oliver and Swan, 1989). wehA|
719 ZF Al w214 A Ad Ak A A
Zgol #A gt 72 EolaL, o] E 9 TL}E
U 719 disf Aejdos Hrt 7}77}1‘ HAE
*éﬂ%tﬂ EeEeE Aoltt, =gk A ‘474]
o Slo] 4 0}74] F&E ol Yk 73-?‘ S
= A4 F 3len, =YA T E T
g E‘Z}(Frled, 1981 =%, 2003 ZHOJ
< % FEY 7ol disf Helde
S 174] °}~ a9lo g 283 o},
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o] FoldaE FFARlY e WA
5™ (Wagner and Bode, 2008), iliﬂo o EH
g A} o E 7104 b A&o] FopAl B
(HEA -3, 2013) FFHFH dig pAE
o FEY 7ges o}oﬁu AEE gue F 9
Zolgt 7Ithgtt}. L3+ Christopher and Lee
2004)= FEEAA A digk #eb A=
o] FolA1A| =t Fa AA AF #AT} &
&8 Aolekal AFat e, Laeequddin, Sardana,
Sahay, Waheed, and Sahay(2009)¢] Oﬂ:rLoﬂf\i
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Ao oo} 2 /M-S Attt

Dwyer et al.(1987)& 719 2+ A=l A )
o IAE Hh At A&A7]E vtiel = v A
Q1 whEe] Fa3-E ARt Cornwell(2007)
o el ofatd ARSlA dAZte] & it o
g AE S T QRS Eoan BA S T35 3l

¢

Mo e

staltt. wehA £ AFdM e FFAA ] i A
32 ddzto] PidAl= stolw AF A T
A dFE A Aoz ofgfs B2 TS
A skt
H5: S5l dat 21244 g5 g2 A=l
T 9P € Aoln
H6: g5l 719 olmAle Al A (+)9
I = Aolth
H7: 5449 719 B2 Azl F(+)9] 9
F= = Aol
H8: FadAll that Abela Adz2 Ao 3
(+)9] 9= € Aolrt.
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Ozanne(1985)9] dAfelME= A= FEYZL o

< et

Hl-&-2 Fola A 2

dxtror A7t 44,
Al Fol ook AdE e
AE7] Wzl 713514 P9 Ho

AE AER R FAotA she =7}

PA .

47 ME ZQEe| =E&1}

o] (2013) 9] Aol waw, AFe] F2Ao]
e Agel anA PF uhes 2Este WgR

BgE AR o9

Aol A sid A AlFol ALY

A
AFS Pz A
A Aol kel 24
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& A7t digt B3
TR st 98-S A4eHA gk (Bettman,
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B2B 7{zfztAlollA CSR 2So| 2ALH

SH(Bunn, 1993). wakA 719 2F Al 3l
AEe T8kl w2t FadAe ARlA AddE
o Wg a7t gkl Aoz Aze, mehd 7}
S5 A Pl 2AEHE FAT e

AtaEd

H10:

4.8 Hef 7|zte| =E =0}

N 3 AelA Y WA A, 7A &3, B
A, T2 dAE A Dwyer et al., 1987).
# Ak BA= Alto] A weh o
Wsglsto] ke o A 7|3te] M|
d AF "JEH 7%41 71l tiek A H o
ZHf?P“Z]”} 7

0,
Ur_ﬁoﬁi"i

)

_lZiHU

o
&0l Xﬂ?’}ﬂcﬂ Ae & o

E S B 7199 AkslA Aol tigk 277t
S AAL 2 FFH e A Aotk AY
HEY 7|93 AR A BAE A&
=475 & o™ (Doney and Cannon, 1997),
A 717k weh ZF @15 WA= Gl 24
EHE FoAP o g Atgdr

HIL: 23949 A8 A9 250 2w
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Qeolnt Az ¥ FI|X|FYoll olxl= I

29ld] PlAE 9T BABALe|
Aol WAL GEe TEAAS Tl
A9 A 1z Wt 1 gl JE
7 e Aol

4.9 972y

2 OE?LOM% AT AN 719l AR e
3 HEg o] g3l B2B A FulgANA A
Aol AEA A eEo] AR 1)1 o]
3} WE B3 A5 WAS APA)E
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TR A G

=

i

ofl
LW EU
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=12 od i
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2 —\\r

o BES /1 BAS %‘Alé}%ﬂﬂr SR 9l
TEAR 5L ArEd *é Ho Iz7 70.9%.,
247} 29.1% = Ve 3 301417} 46.6%

6~10Ld°1 31.84, 10&21 O]’%Ol 16.1% 2= ‘Jr
EbTt.
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«Product importance
sLength of business

relationship
QD) 7Y ARy Melgsn tAlge ko] 35 2Y

skgien, 2 9 B2B #AEA 8] 474k BAA  Sisi ZIdelmAle 719 ol d@AAEe] THA]
29 20 EHslel ¥ 8749 29& YAE B 1 e 5 7Yl i A Qe w Ao
H=E o] gste] SAeiith. = =G A4S ofaL, Winters(1986)2] Aol AR 719 <]
< 9gf 2709 aQl& FH ez SAskid. njAfol] g AEgES & Aol Gl 74 stk

719 2 Adel slof ARl A Ao AFYH 54 R ST A4E FEAde 1A
£ B3 719749 AYSEH AR AddFe] 2 & g dF AF B Aulz AAkE oA 5t
M Ao Z FAHA. WA 719749 AALEe =719 U - R 28 &5 acloz Hosl
7190l dgdEes Felstetl ol A GAAl 3, FHR(2011)9] el AR B E AE &
A AFReR 9 vE F e AEA Fdo o fig ARPES B AT G FA5ke 4
24 =82 o 7ok WAl oFE vy FAll ) FEoE SN ARA dARS e A
w2l AYds ook Ao Hoeigla 4 Al "oy a5 JHEA dAH] e Thell i A
Al 3 dEer SHstsid. a=a ARA A A a&te R AHolekial, Summers, Gorin
45 7190 AFA olde 9= 719 €5F F  and Beretvas(2005)9F 2a11(2012)¢] ATl

Pl A Sl 9@ AAAQ A3 A

o2 Zostar, UM AT ) FEoz Z2F
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HE A 7Y & 2
WAAEY] FHA ol 2l

3, Dowling(2004)8] B% HEES ¥ Ao Lt
A FAste 371 e s SAsIT. AF e A4l
of A} REVE HAsta Aoz B A=
2 98} Doney and Cannon(1997)¢] ¥
HAA et AF] H=E 2 Ao g &3
ato] 478 gEo R SAsiginh. AR o A
21 A oA frAlol gk o3k z s,
Ganesan(1994)9] ZwdA el e 71234 A
EE & AT g5 FHste] 4 FEoR SF
ek AlEF FoET 719 2 AN s A
Agol ALY A Folv Mu| 2~ AlFet=d e
03 A2 93513, Homburg et al.(2013)
b AAE AE SR AR B AT g9
Aate] 371 dEor AT w A 717t
54 Ad HEY 71939 AAAQd A 73]
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897} SHNFES IR Bl Feld 89
TS A B S ket ARtE Ae
£& GFI=.831, IF1=.914, TLI=.898, CFI=
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5.6 dF=YL ATt A

2 APl AR AR AR A= P
=701.811(p=.000), df=365, GFI=.831, IFI
=914, TLI=.904, CFI=.913, RMR=.045,
RMSEA=.064 2 ZA¥tH o2 & 715e F3¢
APEE YERRT.
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Variable Item Factor loading Higen Cronbach’s
value a

BPR1 781

71979 CSR BPR2 .827 1.023 766
BPR3 194
AR1 .864
AR2 .893

ARAACSR 8.977 910
AR3 841
AR4 .813
PR1 .805
I PR2 .856

AZd T8 99 PR3 259 1.977 .851
PR4 762
CI1 .800
CI2 .644

714 ofmA] o 706 1.404 812
Cl4 716
CR1 124

719 % CR2 129 1.218 914
CR3 756
CR4 .b08
SC1 .804

CEERED - e 2,076 849
SC3 .850
SC4 737
TR1 .695
TR2 753

A1 2.439 .876
TR3 .805
TR4 788
RO1 .830

P A% ROz i 3.071 881
RO3 .807
RO4 .827

886 ZAUSAT Ha5A M3 20164 6
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(E 3) =oI™ QoEM Znt
Variable Item Factor loading C.R. AVE
BPR1 .648
719749 CSR BPR2 172 .88 .52
BPR3 147
AR1 .849
AR2 .940
A4 CSR AR3 37 .94 72
AR4 769
PR1 147
ol PR2 .823
SRk PR3 812 .86 .59
PR4 .693
CI2 746
719 elmA| CI3 786 .87 b7
Cl4 127
CR1 .844
B3 CR2 .896 97 .78
CR3 914
SC1 122
_ SC2 811
AbE| A Az <3 258 .88 .60
SC4 .687
TR1 .829
TR2 740
A1E TR3 796 .92 .64
TR4 .832
RO1 .818
_ RO2 174
371 A3 703 S04 .95 .65
RO4 .829

X*=688.851(p=.000), df=349, GF1=.831, IFI=.914, TLI=.898, CFI=.913, RMR=.034, RMSEA=.066
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7Hd 9 A F — AR A .584 8.096 .000
X2=701.811(p=.000), df=365, GFI=.831, IFI=.914, TLI=.904, CFI=.913, RMR=.045, RMSEA=.064
(X 6) MEZTo mE ARSI seletsnl ANl U M2l Cist &lck 2+ XfojH|w
Model X2 df AxE/dAf AxPsig Dif
Free Model 1348.251 730
Constrained 1356.454 738 8.203/8 NO
Model
(FE 7) 77|z e AlS|™ zeletEn) Aol 4 Al=lof| Cist &Ich 2+ XlojH|w
Model N df AXP/df Ax*sig. Dif
Free Model 1262.837 730
Constrained 1288.664 738 25.827/8 YES
Model
F34E ASEA. (F Dol Yehgxe] A% A A4S 5949 9gS nAn gloy, A7A A
23} At 2zl x? 2polE 25,8272 Yeht g BEAL AF oA &e Ao Yeyit o
A4 Aol 82 w05 FEAA X2 F& #HO 2 AdIzte] SR FFYAL AEA A
15.507% 3lele Aoz el et 2 E%o] FulgAe A" F598S aA7E
g 7ol ol7} olslthe A%z A 717t 9 dg-E & gloy, Agrizte]l A &xo] F71s}
St 24 a7t vehd 7k 112 AAEH A g 3¢ A9 FF98e da 5t AL A A
A7 AFHA (F 8)F Zo] F Ade| U Ageo] g gMHETa & 4§ ). =3 7Y
St AZATE vlwsltdtt. ARSlA Adggo] A1z 9 ou|R|7} AlF el vX| = = 7| HQd A
g FFeol nAE Jes 2 @18 A AdME des FA FE Aoz Yeylt, oe
BGSAT ®45H M3z 2016d 6% 889




ol
Ko

il

Tol

C.R.(p%)
.071(.943)

2.607(.009)
2.673(.008)
2.235(.025)
-3.105(.002)
-.759(.448)
4.430(.000)
2.230(0.026)

37V AH A

BAEAS

.008

901
748
.449
-.276
-.110
.610
230

C.R.(p3)
-3.015(.003)

3.699(.000)
3.765(.000)
3.278(.001)

.982(.326)
4.516(.000)
3.678(.000)
3.185(.001)

8) ek 7izhd H=Als ]
7| A A

I

AEAS

(

-.473

769
720
.558
075
.464
331
270

o
=l
R B
" mﬂ
- NI
R Ho

<1

REERECE
— 71gjelw|]

719 olmA|

Zretha shgle (ke 9, 2005). whebA & 949

7140l mA7E 7HA]

7144l

ol &

o
ﬁo

o
T

=m

o]g/I

1

~

Azt war, Ay 7]

24

VI

i A= 7k

o

B 7199 oA EYg 719 el <

AR,

1

of
ojn
R

4
T

el

o

7o

B

O:

o] AlE el w1

TR
M
Mo

w
N

‘0‘4

o\ ) A
S 1w 4714 Al

= Yttt A7

e
Ty

o

1
T

A7E 714417 1A

oy
Mo
Mo

o,

A

BR

R=ERnb

9

o
75

Ale] Aol i
Efo] (o] &%l 9, 2005),

oY
o
ﬁO
!

o

=

;Ego

o

'~

w, A7

Geul

)

I3AAZ QIAE oA glom,

o]s

ol

o
Kfo

o

T M453 M3z 20164 62

stoq

El

q

EEREEE DO R
740
o

890



E

u}

L

ju

IR ol o3l 23

E

al

814 A% 4ge] 3N, of

1

°
w8d Q) el A8H AQBEY 53

gl

2HA

%o

i

998

Z_]

S|

o 4814

st

)

Q50| & Q7o

o]
H

B2B 7zfztAlolA CSR &Z0|

skaitt. webA 7
Al kol H A=

]

B

3o

o)
A

ol

R

Ho

71 ] 7oA

Mo
oY
o
ol

of-
To

A 713kl

3
1

[e]
0|
ol

]

3L
pY;

[¢)

af

9

AUz
g o

=

=2

L

T

af

9

3 g2

Alell o

[¢]

=}

]
<
Al @A =,

|

ol F5dA7E A

—L
H

o

A

A
3L
[e)
714

=z

1
E

[e]

o

o3

EREE

&l JEH 7Yl o

T

§_}7<
73

s

A2

Ul vioz Fd71 A

7 shEvste] Az of
= W14 AgeA A
et Add 71l e
e 4 gl Are
Aot} Yolr} 7]<doln|A|
ol 714} #7 P9l o

sy 7149

7

A

=
1

T

ul

]_

3

o w3 Telst
ez

L

.

=

~Hat, 2013), A
|

230l
AFe FoE

7

sl= A BAL

s

1
T
1

T

]_

)

3o

=

=

Al HER (A

Q% e 24

WA} A7

=

w
hu
=
=
3

S ot uhebd F e

<]

| ool & gelen

S

7}
Z9|
o} b el A ZE S A Z5E o)

v
o

=

<)

7] @A ol et A3t

Aoz FojgAelA 7o)

of mte 2d a3

A A
Aol 2o

A A

]

Agdo] Al 1]

s
Mo

W

2 A7}

o]

& Aold. vA

3L

o
891

L

L

A e g veigth A 27196l

Bk A7

=2
=2

]

T ®453 M3z 20164 62

tod

=
EL

4

o] 71} Zt Aef 713te] w} Aol

STk olgk 22 71de A

Al el

740
S



HT_PLAI\W.I
e P
z#oﬂggﬁﬂﬂXAo:T%ﬂl
Na@ﬂlEBWWﬂLﬁﬂoE@aﬂouﬁ%%_%ﬁqamu;l] ]
NI = TR wETRT SERER2TTUR
oA W SR o R e o Mo 2 ol gy A o
20w NIY E i o B° o o TR T g Mo e B~ <
%o ke ™ L A IR 0o T B N m R R me = Tt
= 5 SIS I ﬂmﬂaﬂaw_.1ﬁ1ruutmﬂ o L
g T o ooor B R R SN T ™A oD
%@@oﬁo%%w%mi%ﬂ%%%wo@mOAHE_;ML;og Lo el L
_ = — e 03
ﬂﬂﬂ%%ﬂ%w;mﬁﬂggmﬂ@@rﬁﬂﬂ%mnﬁ_&sy%@ LEY< AR
H@r%mﬂuﬂw%ﬂﬂ@aﬂﬁ%1ﬂ%4@@%%:JmﬁEmé ?uuulﬂmnﬁa
ﬁﬂmﬂfz_eﬂ%hﬁﬁ Iz Tx R R @L%MO_E%H
_xxurmziﬁrﬁmﬂNrMEome,uL%uTﬂLﬂw@@Mﬂ%h@ﬂ Elj_oﬂj%
ﬂ:c@ﬂ,7ﬁJﬂﬂ@?mﬂnmnm,m%%%ﬂnﬁemﬂﬂ%%@ﬂ LWﬂE@%
ﬂzlﬂ,rmo#m _rj‘._l,mu @Lmﬂl?ﬂaiozowﬁx_t‘lﬂnélr Ea‘l,Aﬂmﬂ wwAl_INaﬂ_,T@lﬂﬂ
= T = N S T B o uzmﬂﬂﬁ@ﬂ = Cogp X W
G TCL o TRl M= S @ Ao W T T
;e%ﬂqagmfﬁoﬂ}%%csﬂi R RE W g < z;oﬁ%_z&
%w%@ﬂ%%.%ﬂpﬁ%gaﬂﬂ@@@@@mmwa A
=0 OH K- wn O m0 o vi Q) .o = N K KR = =
ENOTW_.”Minﬂﬁowoﬁayqﬂmwﬁomﬂﬂwm%%zb_znﬂm,boﬂa@o LMuMﬂﬂMTMMﬂT
B 2 o w0l o ﬂﬂﬁqﬂ?ﬁowMmﬂa%ﬂﬁﬂ%@aﬂ%_z S i
< T AW RO R T TR %1%1&5@@ 2 wEXTES
° Aﬂ%ﬂe%%leL_L%%%ﬂﬂ.oAmlm1uw I A
5 O}qAﬂa@afT1wLwo_fﬁowmj1M$Aai&;m
ol N PR OH T e ° oqc#eu%ﬁTuTﬂwuwMﬂemmﬂﬂo*nﬂﬂ
HEH#_WHWUJW‘NMLO»ﬂLﬂOLﬂLLt:Hﬂ}] " T ONKRT
ﬂhnnmxoﬁldlluﬁ_lléez?wgﬂwﬁ I
5o N oR BT Mo X ) o TO "
= By TR o = o oW N o o B W T
T D B oo B A o g B I T R B
ﬂ.ﬁo%ﬂﬂaﬁﬂop%i&miﬁek1ﬂ ﬂqsrurmurﬂaﬂpw?ﬁ B Ko
ﬂﬂomﬂﬂ%mﬂ.o%ﬂwﬂwrian?wuuoi orqﬂa@rﬂ%ﬂ%ﬂﬂx By
o < o TE oo X 17roﬁ1r¢|ﬂlvr ﬁo,xhvﬂumnuu;mﬁ@wu}% T
Exnndr%%ﬂ\ﬂﬂrx@uénno I 3?%%%.,&? o8 B
ﬂ%zmrm%o%ﬂﬁmwﬂﬂﬂﬂoﬂwiﬁ%_mlﬂmwmam ﬂ.ﬂaao_mﬂ_.mﬂB@d.u%aa R
GEY nﬁ_iiol_]x_cov Z%E]dr% A roﬁ‘ﬂmm]aorﬂat "
oy — M B %o o) o — A T o ZT_ S ™ Jxe =L = o A, 3m ™
CEONS Aoﬁemﬁﬂu_x1§ o T oM R T
ol E.g‘|,7|L\.ﬁ_|.| ﬂu‘_JlLﬂﬂ,Nl‘lﬁ]oEQa Tﬁno‘_.,m.L A i7ﬂ_&|‘| ~ B
dﬂ:io# U XMH}]AO _ _ X dﬂ]Ao#] Ny
aﬁmau_ﬁmﬂb_uau]ﬂma:u7Wﬂqﬂwuo _,oma%mﬂo»ﬂnhw%ﬂndl o ol
AR g ﬂﬂﬂﬂrﬁﬂ%@&ﬂﬂ;% E_ﬂpuﬂﬂ?ﬂ_y@mﬂmﬂw = =
4o % aﬁ_m_anunliﬂo#ﬂoﬂg il N TN < S
LuLﬂmiﬂﬁowro&ojlﬁ.AﬁoELHJdﬂ% mA]ﬂAh@ Hth = T B
S =L LR TERT T g B el R N
_ﬂﬂmﬂ% 7ﬂa@ﬂidﬂ%mﬂudlzoq ; =< =W o Xy o#z?iﬁ% R
ur«%bﬂﬂmaﬁo_ﬂﬂ%%ﬂ@%%ﬂ < i S I
]u 7nTﬁaﬂiﬂmHATq‘iﬁoLu%ﬂamMﬂ T ﬂﬂut%m,ﬂﬂ%m_ﬁmﬂlr M.:W%_m
TR o) S o nE .qﬁmallu]o -~ = M 1 T
zggamﬁkg%@wW1wwvm T vgEorEEoze = o
SETaE E N & WE L 2SN o B E
> T W TEOR X o~ — < N xn up T - N
nal N . ~ ™ ~ C__ev =
6 N v - S Callidy
lonul R~
omCLOLBﬂﬁﬂW7mﬂﬂ

T M453 M3z 20164 62

5hod

=l

q

740
o

892



x91%| 5
A7|X| 0] Oz Hst
= A

E

al

Leola} Az

%l

i
=

B2B Z{z{zAlollA CSR &=0|

]
}
8

Ay

<R |
o

Mo

o) X X
oo B e MNT R
= < x5 o =) N
m% S x5 2 5&8§ _
@ = B ﬂﬂ.ﬂ% = TH S o @ = & ,
]l-l G . —~
<+ N R ﬂﬂmam T X m,mnmﬂ,z m T x
T Hia)_ﬁﬂ}+ W 5 ET D6 e o
xR e ~ ol it w S o <L — E| o
W 87 Mx_SzWﬂ_x o w 3 5 Y > S oo = o
3 w%&@zzﬂm 33 E2Z2 w8 o o G R
= e ) ‘s 1 ol p—
5 o ﬂﬁ@mﬁﬂmoé . mmm%%ﬂ w T3 MET OB
oo il o o i ~ oy & & ¢ o f on e M0 ﬁ.m._ o
5 A ol koL et I R oo W ¥
R ﬂ].a«WLﬂ", TN 38 ook L w2
R ‘ﬂ?ﬂrxﬁ}ko o = 22Ty = = T xR
o >.¢@“ﬁ__o_7§o %m.BI oo M o TR T o
o8 ™ 9.w|‘_|r_|\/vﬂmw_|;o*‘mﬂ o2 1=E0dlnE ﬂmun‘ ‘mﬂﬂwﬂ Tod ~ Lf \H,AIU
Rl Ouo__OS ~o o« © 2n.a.r = B N =
ﬁ.o_,o OanaliaoA%S_uﬁ,E(aaémﬂ s Wl x cl
. ZJLOV mH12x£o| g < % oy wWE o R
R aon@quﬂV9Wﬁmﬂmmmsmo1 ST o P peal
A n | S - o s = o DZ.AH_Ir]e 2w 1T \L_solm ~
=5 T ) %%g%%ﬂ»ﬂamwummmma% STT B R
= M UH .Zﬁgovol,,?,mémm:uﬂﬂ%w.muomﬂ Shw g > 5
T 0w (5 o : m@uw%m@mmm),ﬁ S X H STz
KO 0 B = S Q@M%dnﬂL%uﬂz‘,JE@%
et o — o ROHoZHh_ﬂNﬁOJ\)A%AT‘\I
0 ° = i) d NMZILEREE K
BT T T & % o o 1332 ERELS
ﬁzolwﬂodﬂ@u " o o i gXXE®
%ﬂdwﬁ%l@ﬂﬂJL = ® o "
ErEcT =2rogs = 3 %
ﬂﬁoe,a ]dli = T =
=1 of o:i s % o mo ,WM ¥ = ¥ = = o 5 e
of = W #GT_ o B ol W ° N T o mH ‘mW;oLﬂ o & BE w
9 X =R U Ho ol o T e Ry W T K
CCS ToE WK ;dmﬂgl%_a of & M )du.u;oﬂ(A,%% -
o ﬂﬂZE HA_Iﬂl EL, = %0 ]‘U| — 70W1| B N H
>0 Naﬂ_@u_ﬁe_ﬁoimu1 ﬂﬁ.imﬂ_@ﬁe“ﬂﬁh N o b G
~ P B . P ol R N T 5, W ~ T R T = 2 W % X o o o =
ﬂMA;HoqmurmdrﬂMmusze . %m_JOEiﬂ%ﬁsHﬂﬁ%wﬁéﬂnm
;uo»_@madoﬂﬂgoo_uﬁ%@fr 70 sl NN Wﬁr%ﬂﬂ 8 = M
]»T%ﬂﬂﬂﬁ%ﬁ@.inﬂrq 0 flma_ﬁovsyeﬂlﬂoogoz ,%ﬂmﬂhﬂu
o s = o < ® i oa > B e iboronﬂ]mﬂ
T o ol o Ho o = B o = m — = oF qr AR 0| U =’ T N
_ﬁaﬂwﬂlﬂﬂﬂﬂﬁ.ﬂﬂao = o § W71Fﬂ@hli@ﬂ7n;l5ij7l%%
5 i ,‘w‘DIT MOro‘._M»lAT 50 %Tamu«m o O# ;m._l ‘Ulv‘.%vm L_,._ ‘W‘HAIMH]MN_l OL \Nﬂ‘mu W_%u O# S ;R
G = e EE L B ol M LS X m o RS
aaamﬁ%nng_q_% I I m_wgﬂﬂﬁ? 7Nr%m<%iﬂ,%LC
TR = BT o Y g% w U B e TRk Xz W
ﬂ%qu% B e I HLﬂwmmmfgu74%
e L I SN op W ook B Mo D oy T BE % Ay o T QX
~X Tor ™ oy o < N %o ) - ~ = © o= "= I3 .8 o X R ==
JWEENﬁqugHMEU%_/}M] o ﬂﬂﬂJMWMW,M.MML7MM@AWQ1&LQ%MO
S B " oF =~ N = or T o T _ o =B oA
= : O i ) o T = o NJo Ry OF
x%ﬂr@zwmg%%Jﬂ71ﬂm iy ;.vmoﬂvnmwu%E&o?%ﬁrwmﬂ%ygo
% o) \.lﬁ_Al 1_P|L ‘M.ﬂ ﬂW = EH 3l B A E_H X ol O#E 5 s 0?_ ‘ﬂm =y o ‘ﬂl ‘o)
m T R ™ iﬂ\_ﬂaﬁ Aﬁ17ga Pqﬂﬁ@u
m™ B.f E#E H_T_ _ E.E ﬁl ‘mw_l —_ o X oR X 1.V| —
© :lio#ﬂ_ﬁjrﬂlmn7ﬁ ;._.T__A/
)RR o o N o W :\ﬁ B I ]ﬂ,ﬂ
B X W T R a e
Zheﬁeﬂogﬁm,o'*aa
KwHour

893

T ®453 M3z 20164 6¥

stod

4

740
o



A7 -

°l% H(2013

&

8] - o] 9 (2014),

(2003), 714

ol

B2 BHIR], 26(4), 961-985.
2(2008), 71999l A1 ) (CSR) 3o
Fas A Az 8 Fejelsd A
TR, 19( ) 149—163

I'

?.
2

71

of,
P Y o

AN B, BRoane Al AE
o, 5
DAAZL AF FAAL vlAE 9% HeEY
&3 x|, 26(12), 3165-3188.

A&7be gEAke B2t BA1A
3 Akl AS7ks At m—t—o a: A
A4, A8, AAY) TR d sl
, 43(2), 275-302.

22| o|23 AF AMeIA}.

A4 - 3(2013), 7199 AEA A4S
DA g AnE, sEH YR AT, 12(1),
177-208.

ZoT

[

Y

4

Ho

ojzt - AT (1997), Al AAA Azt WA A
o] A=T49Y olg Y nA e 4" FEA
T, 2(1), 115-141.

HEA(2008), “71AALEAIRE HIA R 7th. Az
A5 Z84 AnE 9 ek 24 A,

AAR(2011), “A7IAA 714 22E :g_ﬁ;\ 2 o8l g
o3} el A ko] Bok A=A ZohlEtm HhAL

soleg

249 (2001), “TV 7I14PR¥F 9] 294 ®dd] A3 A
T slRgnERSE 3(2), 1-18

Z43(2009), 719 AFUAIRAY A1E4 Ay ¥z
FAZY 719587 AR A AR wAE G

894

SRS FA <} AR BA] A7} 71w AL
A QA7 vA] = Gl ek vnE” EHE
AT, 14(1), 185-216.

18] (2005), 719 eln|A| ¢k 719 /o] 23-FF B
A 719 s X 43 YnHT
68, 171—199

A - 2T - BEF(2011), "2EPH 29 CSR 50
719% L?Jr A}W* AR g uAFaj o] el m]X|
=9 g - yxAT, 23(2), 97-116.

FHAA - A (2013), "] B4 BEAT BHE A,
TEAQ Agde, A& 2 WA AT 8
8| x| 23(3), 233-255.

HYF(2008), =X AEFo| flzul

dtol WMt~ 2014. 10. 8. "FEZ} F| 719 CSR A<
AAA E3L. AL 3] 5 ool

P8Rl - WT(2013), T AOIA Y] FE S @
o AS AT FRU|e A3 Y9 33 9
ol A3 9" H2ERAT, 29(2), 327-
351.

28)71(2012), “FaAke A% }%75“)301] et oA 27}

o] gF Al tiek Ars] A AT, AlE]d n|X= o
3 R eta d Hstsl x| 10( ), 43-65.

Anderson, J. C., and Narus, J. A.(1990), “A Model
of Distributor Firm and Manufacturer Firm
Working Partnerships,” Journal of Marketing,
54(1), 42-58.

Anderson, E., and Weitz B.(1992), "The Use of Ple-
dges to Build and Sustain Commitment in
Distribution Channels,” Journal of Marketing
Research, 29(1), 18-34.

Baldwin, M. W.(1994).

as a Source of Self-evaluative Reactions,”

“Primed Relational Schemas

Journal of Social and Clinical Psychology,

13(4), 380-403.
Balmer, J. M. T.(2001),

New Identity Framework,” Corporate Repu-
11-22.

“From the Pentagon: A

tation Review, 4(1),

ZASHAT H45A HM3z 20164 62



B2B 7{ziztAlollAf CSR 230| AL el M2l ol F7|Xeo| o= &

Balmer, J., and Greysner, S.(2006), "Corporate
Marketing. Integrating Corporate Identity,
Corporate Branding, Corporate Communi-
cations, Corporate Image and Corporate
Reputation,” European Journal of Marketing,
40(7/8), 730-741.

Beckwith, J.(1976), "Social and Political Uses of
Genetics in the United States: Past and
Present.” Annals of the New York Academy
of Sciences, 265, 46-58.

Bennett, R., and Kottasz, R.(2000). "Practitioner
Perceptions of Corporate Reputation: an
Empirical Investigation,” Corporate Com-
munication’ An International Journal. 5
(4), 224-235.

Berry. L. L.(1995), "Relationship Marketing of
Services-growing Interest, Emerging Per-
spectives,” Journal of Academy Marketing
Science, 23(4). 236-245.

Bettman, J. R.(1973), "Perceived Risk and Its Com~
ponents: A Model and Empirical Test,”
Journal of Marketing Research, 10(2), 184~
190.

Bowen, H. R.(1953), Social Responsibilities of the
Businessman, New York: Harper and Row.

Brown, T. J., and Dacin, P. A.(1997), "The Company
and the Product: Corporate Associations
and Consumer Product Responses,” Journal
of Marketing, 61(1), 68—84.

Bunn, M. D.(1993), "Taxonomy of Buying Decision
Approaches,” Journal of Marketing, 57(1),
38—56.

Carroll, A. B.(1979), “A Three-dimensional Con-
ceptual Model of Corporate Performance,”
Academy of Management Review, 4(4),
497-505.

Carroll, A. B.(1991), "The Pyramid of Corporate

AASIT H45H M3z 2016 62

Toward the Moral
Management of Organizational Stakeholders,”
Business Horizons, 34, 39-48.

Christopher, M., and Lee, H(2004), “Mitigating
Supply Chain Risk through Improved Con-

Social Responsibility :

fidence,” International Journal of Physical
Distribution & Logistics Management, 34
(5), 388-396.

Clarkson, M. E.(1995), “Stakeholder Framework
for Analyzing and Evaluating Corporate
Social Performance,” Academy of Manage-
ment Review, 20(1), 92—1117.

Cornwell(2007), “Physical Function and Social Action:
Implication for Social Connectedness,” Ph.D.
Dissertation. University of Chicago.

Dahlsrud, A.(2008), "‘How Corporate Social Res-
ponsibility is Defined: An Analysis of 37
Definitions,” Corporate Social Responsibility
and Environmental Management, 15(1),
1-13.

Doney, P. M., and Cannon, J. P.(1997), "An Exa-
mination of the Nature of Trust in Buyer-
seller Relationships,” Journal of Marketing,
61(2), 35-51.

Dowling, G. R.(2004), “Journalists’ Evaluation of
Corporate Reputations,” Corporate Reputa-
tion Review, 7(2), 196-205.

Dwyer, F. R., Schurr, P. H. and Oh, S. J.(1987),
“Developing Buyer-Seller Relationship,” Journal
of Marketing, 51(2). 11-27.

Faisal, M. N., Banwet, D. K. and Shankar, R.
(2006), “Supply Chain Risk Mitigation:
Modeling the Enablers,” Business Process
Management Journal, 12(4), 535-552.

Fombrun, C. J.(1996). Reputation. Realizing Value
from the Corporate Image. Boston: Harvard
Business School Press.

89b



Fombrun, C. J., and Gardberg, N.(2000), “Who's
Tops in Corporate Reputation?,” Corporate
Reputation Review, 3(1), 13-17.

Fournier, F., @yen, E., Darcy de Oliveira, M.,
Woolcock, M. and Prakash, S. (2002). Social
Capital and Poverty Reduction. Which Role
for the Civil Society Organizations and the
State?, UNESCO.

Fried, C.(1981), Contract as Promise - A Theory of
Contractual Obligation. Cambridge, MA:
Harvard University Press.

Ganesan(1994), “Determinants of Long-term Orien-
tation in Buyer-seller Relationships,” Journal
of Marketing, 58(2), 1-19.

Geyskens, 1., and Steenkamp, J-B. E. M.(2000),
“Economic and Social Satisfaction: Measure-
ment and Relevance to Marketing Channel
Relationships,” Journal of Retailing, T6(1),
11-32.

Godfrey, P. C., Merrill and Hansen, J. M.(2009),
“The Relationship between Corporate Social
Responsibility and Shareholder Value: An
Empirical Test of the Risk Management
Hypothesis,” Strategic Management Journal,
30(4), 425 - 445.

Gray, E. R.. and Balmer, J. M. T. (1998) "Managing
Corporate Image and Corporate Reputation,”
Long Range Planning, 31(5), 695-702.

Harland, C., Brenhley, R. and Walker, H.(2003),
‘Risk in Supply Networks,” Journal of
Purchasing and Supply Management,” 9(2),
51-62.

Homburg, C., Stierl, M., and Bornemann, T.(2013),
“Corporate Social Responsibility in Business-
to-Business Markets: How Organizational
Customers Account for Supplier Corporate

Social Responsibility Engagement,” Journal

896

o
o

of Marketing, 77(6), 54-72.

Khan, O., and Burnes, B.(2007), ‘Risk and Supply
Chain Management: Creating a Research
Agenda,” The International Journal of Logi-
stics Management, 18(2), 197-216.

Kalwani, M. U., and Narayandas, N.(1995), "Long-
term Manufacturer-supplier Relationships :
Do they Pay Off for Supplier Firms?,”
Journal of Marketing, 59(1), 1-16.

Kotler, P.(2000), Marketing Management, Prentice-
Hall.

Kotler, P., and Pfoertsch W.(2007), B2B Brand
Management, Businessmap.

Kumar, N., Scheer, L. K. and Steenkamp, J-B. E.
M.(1995), “The Effects of Supplier Fairness
on Vulnerable Resellers,” Journal of Mar-
keting Research, 32(1), 54-65.

Laeequddin, M., Sardana, G. D., Sahay, B. S,
Waheed, K. A. and Sahay, V.(2009), “Supply
Chain Partners’ Trust Building Process
through Risk Evaluation: The Perspectives
of UAE Packaged Food Industry,” Supply
Chain Management: An International Journal,
14(4), 280-290.

Lee, C. Y., and Yoshirada(1997), ‘Business Ethics
of Korean and Japanese Managers,” Journal
of Business Ethics, 16(1), 7-21.

Lee, R. M., and Robbins, S. B.(1995), “Measuring
Belongingness: The Social Connectedness
and the Social Assurance Scales,” Journal of
Counseling Psychology, 42(2), 232-241.

Maignan, 1., and Ferrell, O. C.(2001), “Corporate
Citizenship as a Marketing Instrument-
Concepts, Evidence and Research Directions,”
European Journal of Marketing, 35(3/4),
457-484.

Maignan, I., Ferrell, O. C. and Ferrell, L.(2005),

HAASIAT H4s5H M3z 2016 62



B2B 7{ziztAlollAf CSR 230| AL el M2l ol F7|Xeo| o= &

“A Stakeholder Model for Implementing Social
Responsibility in Marketing,” European
Journal of marketing, 39(9/10), 956-977.

Manuj, I., and Mentzer, J. T.(2008), “Global Supply
Chain Risk Management,” Journal of Bu-
siness Logistics, 29(1), 133-155.

Mcdonald, G. W.(1981). “Structural Exchange and
Martial Interaction,” Journal of Marriage
and the Family, 43(4), 825-839.

Mitchell, V. W.(1995), “Organizational Risk Per-
ception and Reduction: A Literature Re-
view,” British Journal of Management, 6
(2), 115—-133.

Narasimhan, R., Swink, M. and Kim, S. W.(2005),
“An Exploratory Study of Manufacturing
Practice and Performance Interrelationships:
Implications for Vapability Progression,”
International Journal of Operations and
Production Management, 25(10), 1013-1033.

Noordewier, T. G., John, G. and Nevin, N. R.(1990),
“Performance Outcomes of Purchasing Ar-
rangements in Industrial Buyer-vendor Re-
lationships,” Journal of Marketing, 54(4),
80-93.

Oliver, R. L.(1980), “A Congnitive Model of the
Antecedents and Consequences of Satisfac-
tion Decisions,” Journal of Marketing Re-
search, 17(4), 460-469.

Oliver, R. L., and Swan, J. E.(1989), “Consumer
Perceptions of Interpersonal Rquity and
Datisfaction in Transactions: A Field Survey
Approach,” Journal of Marketing, 53(2), 21-35.

Peloza, J., and Shang, J.(2011), "How can Corporate
Social Responsibility Activities Create Value
for Stakeholders? A Systematic Review,”
Journal of the Academy of Marketing Science,
39(1), 117-135.

AASIT H45H M3z 2016 62

Pretty, J. N.(2002), Agri-culture: Reconnecting
People, Land and Nature, Earth Scan Pu-
blications Limited.

Sabel, C. (1993). “Studied Trust: Building New
Forms of Cooperation in a Volatile Economy,”
Human Relations, 46(9), 1133-1170.

Sahay, B. S.(2003), “Supply Chain Collaboration:
The Key to Value Creation,” Work Study,
52(2), 76-83.

Schurr, P. H,. and Ozanne, J. L.(1985), “Influences
on Exchange Processes: Buyers Preconcep-
tions of a Seller’s Trustworthiness and
Bargaining Toughness,” Journal of Consumer
Research, 11(4), 939-953.

Schwartz, M. S., and Carroll, A. B.(2003), “Cor-
porate Social Responsibility: A Three-domain
Approach,” Business Ethics Quarterly, 13
(4), 503-530.

Summers, J. J., Gorin, J. S. and Beretvas, S. N.
(2005), "Evaluating Collaborative Learning
and Community,” Journal of Experimental
FEducation, 73(3), 165-188.

Thorpe, J., and Prakash-Mani, K. (2003), Deve-
loping Value,” Greener Management Inter-
national, 44, 17 - 32.

Vaaland. T. I., Heide, M. and Gr@nhaug, K.(2008),
“Corporate Social Responsibility: Investigating
Theory and Research in the Marketing
Context,” European Journal of marketing,
42(9/10), 927-953.

Wagner, S. M., and Bode, C.(2008), “An Empirical
Examination of Supply Chain Performance
along Several Dimensions of Risk,” Journal
of Business Logistics, 29(1), 307-325.

Weber. M.(2008), “The Business Case for Corporate
Social Responsibility: A Company-level Mea-

surement Approach for CSR,” European

897



Management Journal, 26(4), 247-261.

Winters, L. C.(1986), "The Effect of Brand Ad-

vertising on Company Image: Implications
for Corporate Advertising,” Journal of Ad-
vertising Research, 54-59.

Woike. B. A.(1994), “The Use of Differentiation and

898

Integration Processes: Empirical Studies of
‘Separate and ‘Connected Ways of Thinking,”
Journal of Personality and Social Psycho-
logy, 67(1), 142-150.

o
o

Yang, S. U.(2007), “An Integrated Model for
Organization-public Relational Outcomes,
Organizational Reputation, and their Ante-
cedents,” Journal of Public Relations Re-
search, 19(2), 91-121.

Zsidisin, G. A.(2003), "A Grounded Definition of
Supply Risk,” Journal of Purchasing and
Supply Management, 9(5-6), 217-224.

HAASIAT H4s5H M3z 2016 62



B2B 7{ziztAlollAf CSR 230| AL el M2l ol F7|Xeo| o= &

Effects of Corporate Social Responsibility on
Factors Affecting Development of Relationship, Trust and
Long-term Orientation in B2B Market

Sang-Lin Han* - Jong Won Lee**

Abstract

This research attempts to understand how a corporate social responsibility(CSR) positively
influences the quality of B2B relationship. The purpose of this article is to suggest CSR model
in B2B context. So, we discern two dimensions of firm's CSR activities based on previous studies.
These are Business practice CSR and Altruistic CSR. We also investigate CSR activities
affecting the result of development of business relationship (economic and non-economic factors)
and relationship performance(trust and long-term orientation) in B2B market.

Data were gathered from respondents who work in industrial buying center. Major findings
of this study are summarized as follows : First, we have found two dimensions of corporate
social responsibility. Second, CSR has positive effects on developing business relationship. It
reveals that B2B CSR activities have a positive effects on perceived supply risk, corporate
image, corporate reputation, social connectedness. Third, factors of developing business relationship
have a positive effects on trust. All hypotheses are accepted except that perceived supply risk
has not significant on trust. Fourth, trust is shown to have positive effects on long-term orientation.
As a result, corporate social responsibility derives relationship Performance. Furthermore, we
expect transaction specific variables of B2B context to moderate the effect of CSR on relationship
performance. We identified moderating effect by length of business relationship.

This study has a meaning in that we tried to investigate the corporate social responsibility
(CSR) in B2B market. Business practice CSR and Altruistic CSR are useful to improve the
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relationship performance in B2B context.
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