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------------------------------------------------------------------------------------------

¥ d7E 54 HAcE Asshe A%dA 1 Bl g F34 294 FH7t MRS HAE ARk oy
§ 98 FEA AFssc. $3A Fuo $EaR] AR} AR e AZ A%E BIE HES HIAE ofFe
2 R T Biso] iy 234 Q%] Ao|g WFE e BIARANE AV HE A S 53] HIA=
=9} B o zho] AEEI} v R A7 2HE FUT KE AT Askd (7D (FF2)=
o] 48E A3t (AFDelM e dAE7MetE (A72)d e 53} w2, ¥y vhivg %t +7-E
ga3lo] A e 48E APl 7M1, 2, 38 AT BF L#E B} £2H0] 7Hdo] BF AAHUC
A7aze ogd 2o $37 BY3) AR ojg B o3z} BIE Hx i HAC AR =M fofu]d A
ol7} Yeiith, Avjake YUiE £83tn ¥4 BYA Ao 25U o] HA= geA g vndle] HA= ofF
@AM BASE Adstua she oert 3 Zos yeyn $4% 8dA] | oF B AR JEAole
M348 we g e Bt BAE g AReMe PR ool F8H BUA FH o3 HA= AR
JEE ¢ A wit Aoz Jeiith o4 e HIE H FdN F3H PHd x2HE F23E AZsa o &
2277 f5kd 299 BeE fAEA ¥n ¥Rk B¥eR WEE 7heAel dRng Ada & 4 Ut HA
= o A3oM BAE Heds R ofdo] FANY BAs Adwrt A et A= A2 4A
ZH|AL whgol| ofdle] FAEm A S4L oo AFH SAoln ANGAY S47A daiA FHET Hi=
fFe] o] 2UE 7540l AN of2] 7HA] A 2H|A BFL HejFE A7 E Ao Eryn.

FAlol: HAE ojd, HAE BE, ¥AY BYAPR, BA= AP, Pdus)

..........................................................................................

42 et Hol Eolenh o] F JFe Aol F
B¢ 2707 A5E do] K29 A thale] o]
oWlE 3 AL FoT A7E Kol A4sn

J¥e 179 AH2 KEE Bt A £l 0@
AL RIRAR KT A 52€ =7 WA
g AFYT 1 F 340l F33 JY vl
3290 olslstn AP JUB KT JPIA 3
£ 9o gaad YTl 23 BRV JPL 5

FA T Aol & BT A U tha ¥
A4 2L A J%e F 6 AFHA72 ke
ek J%e K2l A & O 22 474 B
An A5 BT K2e i AA T J%e) o

g ol=dt,

HEF1Y: 2013. 4. 30 =8¢ (12 2013. 8. 6)

HAHEEel: 2013, 8. 28

* o] AFE 2013dE FFeFoliEta wuiEtEdTule] Al 28l o] Fei A



OIRHZE - LiE2) - Zhy 4

ALYl KT# JEL TAE AFeA] 1do] Y=
o 2 B AR YRk A9} ojFo) A
o KT 2] 271939 94& ohyxz|ut wigtgl
o] WG ng JAF BEo JES neem
AR 270 tha EEHE JRE KZoA 28 of
A4 A2E w70 B4E 24 "o opEy K2
T J¥e 2EE AY¥T. ad) oWox Joo)
ATE Ko tsle] By o me}l Bobgal 2q
T 22 BHAQ We BN ZaA wye
o J¥ FRY 9A A& @Atz ugig. K
o A lBE 7)E JEE oA 217} oy
o JE2 ATFEY] TS FAEn 2EYL HEs5
7l fgtd SYHQ PFoz WES Hol Fam
HAE FFYS din] L2 ofE gor} o
A& AHEL KEe JE}e AZo) gl o}
Al & Az BT g gee 2EL Fof
Atz Yz},

|39 dsise 37449 BT RE Azt
Ao AR BAs Yrte BN Yo 3
°F BoFm gt} 53] BRI Auo) whea)
€ 919 20| 2 AT B & gt} def) 27]0) Yy
7t M2 39AQ Blert FAHE AlHA oA
AAE FEAA B} 4R AAA) 2
T2 el Hu g, ¥k JA-e oA vl =
A =g oz Jojo] g A4le) 7H4 o)
A4S A €0V a8y mA71ke) oA 1 &
2ol L fFoz WAgE FAM) o) gL
Mzl B0 g AR 7|0 PHPHoz 7
o] Este] Al Aol P $AH M= )
9] &7 Bt 0|9} Zo] AL defo] A7}
A 84 374 e BT 4 279 2

HEHT o 22 oo MAn 2HA Py o
T e S BAgE AL b$ Fnjz e Hol
o T o9 gL Hdcz wlrgE 2ga
A BEA =2HAE 2S¢ Fi7t 37249 gea
s AU B L 7T 9L 1 ge
NS 71 duieke Ao En 3749 b
=9} ofHojgt=: HA= HN54ge] A58 A
HEF ojgfd g Alojo o] AofgkA|o) AT
TUEE BAS & 5 9L Ao},

BAE of&(brand attachment)® BEAE g%
(brand attitude)€ O& /jdoz 12 23
& 5 YoH(Park, et al., 2010: Thomson, et
al., 2005). HA= of#2 HA=g} Auz 719
2 358 wHE-L Eglo] AE AXA g4
A3 24742 9Jv@cHThomson, et al.. 2005).
HAE e dibgrag oA QX490 HuA
o Ao N TEZ (47 288 FAE
T St} o] £ 7A HAE A3 g ol 9
ste] 2HAES A FHo) =3H9S W) 2z}
o] Ao BAE Agelwe} 2o 2|7} 3 Eo)

€ WS BY Aojg, =F auxE Hde 7
oM ou] Sl Aol & MU 4 IS Aot o
ol YA KT A Aol 1 BA 28 o)7] )
Foll o Zolet ZHgdl o o] WA 4 91e Ao
%H(Brennan and Tobey, 1991: Bartholomew
and Horowitz, 1991). W&}y ARz e
A7t s E BAE 2] AgiE Ao
AT 5YA PR o APAo gAE &
A& Ao},

& ATE F3A Aue £8A9 Av|z g8
HUE TR 28|} A3 Qe A A

1) Adviol F3d) zieta} ddo] 17299] dGYES oz A2ogue ARG An hima] 27)d) dAo) A ue}
Ael Big 81 3u) o 2t 222 Yehtth(Telegraph 20114911929%)
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dﬂc 053{3} ”?!“ EliE %J%MIH Qﬁ XIOIOII ﬂ*ﬂ ‘“?

e s

HIE P=ot HA= ojFe s FEI T Ha
= A $#33 9% Aol WS e BE
AEEAE AnEad I FAHoE A= A
37333} Jdd et 344 FRI HAE A3
o niAE $47 9% AR Fo. 4T
HA=d st 7iA 2 Y aHAe Hd= s
B33t 3o B3 A8 odle] HA=AE =
oA tiate] ojmigt A P& FEA A7tnA
k. 53] 949 5402 Q3 BAE HEg B
A= ol % oA BA=ABI = T PEE
#7} WA Ao A7 24 S FuA @t

Il. OI2X HiZ

2.1 42| Ao|™

A FAd visle A EHo| FHsiv 7
AREE S Fetn A A=t o 27] v 7|
W o2AN e IFA AReT opE} FE, &
3 22 533 5 B A gAEYg o 37“
738 @}H(Allen and Haccoun, 1976: Balswick
and Avertt, 1977: Brinbaum and Croll,
1984: Fabes and Martin, 1991: Johnson and
Schulman, 1988). =& Z#FA o2 t] ¥g3}7]
2ol #4A F8x FAHET v FHPHe|x,
Z1% (anxiety) = © BtH(Feingold, 1994). <&
L AAATFIME 25 T 734 243 d-d
2Eg 204 GAET oq4o] o FHFsiw &43]
3 3% B ¥l 940 § Fon HFdn
2JH(Nolen-Hoeksarnia, 2001).

HAL AojAbgollM oA Ao A3 o

AT 422 ®5E 20134 109

AEt AP 2 Fotn WA 24 E FAdte 4
gko] AchH(Hall, 1984: Shaywitz, et al., 1995).
dgo] Agste ¥R 7158 58, B¢ 4
Aol distd gL AR nfgS d 24 €
o ol ZAA Ao B FEL g4 vn
3 2 o) @FF Aol T 4 Ut o|HTF SA
o3t YA 73R 4 Ak AAH AH
7HE Bt b AlZoM AAH o2 A st
H7kke 4] Ad. 4L A AHE F
3t R A A o] njA & FFoA EAHc = ¥
old 4 Slth(Loewenstein, 2007). @A4L& 7]
T3 28 3= oA o 5T 3P
Aem Al digd EF70] EobA, 23R4 Eo|
Zdetn A3t o i &7 3tk (Fabes
and Martin, 1991: Johnson and Schulman,
1988).

A EL AR YT BRI} BAE TR
5 ABBlstE & 73] sl GAES 8 el
c2RE EYS AF}xF A3 He 7 Eo|
AtH(Chodorow, 1978: Eagly, 1987: Gilligan,
1982). o|¥A g we} Yutdoz 24 7
dote AF 2 A4 HIHF L 4Qlo] Ho
A2 #A B0 92 FA . F 4 F 2
SOEAS WA AL Y SR IS
o Z Z¥8stn BAE T2 7, 71, ARE
BAE 48 fA ke Aol AFARAT A-eA4
< B} 2EAI7] GAES Aol AA9 B S
3l3lshe Aol sttt 49 oi &z BAFA el
g 43S Bl FAdME FLaHA A&
2 5 Ut 5L AL Bls AA S P43
o §4 Bd=d distd o 333 H74E s °
H(Reed, 2007). A& AR BA=e} A
o] BE3AET FAE BA9 4o sk
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OIRIZE - =2 - 2h Yy

R B

A%l ¥ A dYE vl HA=s AU
BZREE & F e 247 ade AL ¢ 4
At

2.2 HRli= ezt BRHE ofixte] Xjo|H

Thomson, et al.(2005)& BA=E F4 o2 &
713kl 23 o] Foix| s nAe] YF-2S Ms}y] 9
Ndezr BAE of 22 Aoksigit. 25 B
E of3o]d HAssle] AFH 4548S Siio
Aol =7l AMA izt A574S H4% 4
g2t B3ttt Fournier(1994)& BAE of
22 54 Blco dig Ao ANF s ¥
4& B3te] o] M= BAE A&seie A
Foleta AgtstAct. HA= of o] Q4 4
3t Thomson, et al.(2005)< °§7 (affection),
A7 (passion), @2 (connection)?) 3x}goz B
AE o Zo] FAET T FH3I% . 25L& 129
Ze BA=o g o 3o 4249 HA= FH
o 714 FE#ANM 34 Hv B =9} 2o}
t A7 BAZL AYEeloF fhn Atagnh 2
2 20| HAE o3 7|l FAHT PFo]
fEE I 371300 2A of 3 Bid=o sl g
2%4S A goke 32 Bzsg.

iAoz HIYS ofie 7|&9 A7y} Busl
Al o]FoiR HAco g 542 gro &
=& 7ldelcH(Thomson, et al., 2005). EA=
Hoe AHAe} villce] 45248 AAsA @
on Aoz JHE F AT HAs ojFe
717 < BA=se] AHA FE5Ld st
o P9, HAE gEE ZEI(FRF) 9 2L
AAA 7t 8Qlo] FdFLo 2 ¢ Iy HAE of
A2 A 748471 9ot HAE HEE

13562

i o T e T R T D R T T, s s

EE HA=df didld P49 5 dAT fae &
HZ7} 3714 02 AHS 440 54 BAc9) @
BE D A= ofzto] YW 44 g vl
A2 et 2HAE % Y Bise 2
A€ AR 4%l 2 HF Q= BAsg)
THAL do] E9HE AP U A g
£ o]d §A4o| Futs)A] ket

Park, et al.(2010)9] AFoMe BAE of Fo]
BA= g9 e 4L 3stn B &2 7}
A g BojFe Eel8 NIYS 4Fs7] g8k B
A= oj3e] Axg 7jgsde. 25 HP= |
=% FEH e BAC o3t A3 S Jehie 38
3 5 7kA 827} BA=-zlo} A (connection)
% BAE @A (prominence) ol gtz F3sAt}
B =-Ajol AZL ol7} FGHE ARl o
T QAA R Bl=o AAE B Ho] An|z
7t A4 9] Zlotel BAE7L shtebe A2t YA s}
A s Aojtt, aH|AE ojFo] gl BIsgR
B o 714 93 243 E =7 BJdsE AN e
Edshed AHE 4 da Aol ke BHE
SH%he =72 o848 5 Yot Bl A
< HA=-Ajo} AZo] Alzho] AUwHA FAHT
dggel el BPd=s) @AEo Heay w7
Azo] Akt 7199 ¢, AA 5lo] HAl=e) o)
3t 719 &oM ggsHA wolsdA s =& 9
ojgit}, 2HAHS0] AlolE Hll=e AAAIR Q1A
Aoln AHAA EAEL gx s 272 o
24 & o o]F Bils PA4o] Erim )
olgg BHI= FAPL HAT o2& 337

BHAE oj32 BT gxo v|sle] Lu|a1Ee] A
AR FofdES vl EI SHH 48|23 F (exclusive
consumer behavior)Z o|Eod 4 9lov] g

BA=ER AEAHQ 17 FATE HoFed o

ZHBHT M427 H5Z 20134 108



SRS oAt HUE ST HUolM HY Koo e AT

2 4&% u]Ad(Park, et al. 2010). Park, et
al.(2010)& A&H|# @59 dol=F FESIAH.
25 P4 T BIA=E A7vlstr](always
buying the brand)’, 8% BA=E FIEF 3
7)(promoting the brand)’, ZARAEBA=7} AA
ZNFx 29 T BH=E Fujahr] Adto 7
t}21F7] ("waiting to buy the brand versus
competitor’)'st 2 AH|AEFE M} L ol
T2 RN Y B g3 ¢ ol F]
(‘defending the brand’)’, ‘#%d B =0 & 7}
2 249 (‘paying more for the brand) & %
A ol dolxzz FEIAT. 15L& 4¥E
Eole] HYC of &g HoFE Ao F3E 94
AL 394 HIAC Bz HAdPAES vlet
o do|=7} ¥& AHA T FAAAV} e
AE AFsA.

2.3 M4n YEX2| 0|52

2|7 AEAeE & of YRR A L 94
AAAe e 4z Ao F3dFE F= &
B2 gejr} don e diste] HFH b
8-S FtH(Gawronski and Bodenhausen, 2006:
2007: Gawronski and Strack, 2004). W&z
AAE e AT =EHWH FHO AR Brje
7120l olE AT & F4AHQ AN
718k So] FEAE g ol F4Ho|1 A
A A o Mg Foo didel] U =
o7, "3y ZHPukeS HolA "o 9FHUA
Al AFold B E Hrlsta ojo At #
dehe Aoz A9 A7) 719 & e FER
H £012& A3 AHH HAE9] 4B 2A
sta] o] & Hrlete f/del i H7 B B8 S

oSt ma2# M5E 20134 10Y

AR, JAHEF S WA A < 2 H QA A
ol dxE 2% ¥ £ Un 47 43 EHFeE
Ad AY 7 = Ao o33 2 FrAE #H
< a3y B A7 (L) A48 2 A
EA4d gt WAARA = GHEY 94l 3
ol 1 4%o] 9 £ ZAojet FEF F .

2M|2Ee] oA Aol HFUHE Y
37] Ao ASe o] titSel uig 5742 o
otol ZHoptional attachment)l2tal gch(Carmon,
et al., 2003). titel2re dFo] AHLFZ
(prefactual ownership)22 ZH|A7} AF3HA
el Fojelabad F v oighe] disty =7e
A zkelcH(Dhar and Wertenbroch, 2000: Hoch
and Lowenstein, 1991: Wertenbroch and
Carmon, 1997). 53] ndo o33l 3% &
B 252 Fuj At A R A ol A digke] A E A
Z3HA metele 7 dicks S AR A 22 4d
A 2f7o2 Qddte] ZFAAQ o] WYL A
B51A] ¥ Al Fol distd 23] vy st FoiE
% QUtH(Ariely, et al., 2005: Carmon, et
al., 2003: Van Dijk and Zeelenberg, 2003).
238z AAF Fof Aol 7R A2 Fof F
of @7 ZaAY Ao FujAH e Aol AU
1 g o Addighel] digt F3)9} Aol Ay
A =z v Addigh] dig fF 3 o}l e o
AAX A €ch(Zeelenberg and Pieters, 2004:
Zeelengerg, et al., 2000). ¥AAEYA FHI
diate] Ap7|FAe] Zstan 2o HEgE A 5k
E A% dAEg Azte ga Eie g =
719 BEetn A5 ol Ao oAe] ¥ AH
tigtel] T ojB T ol o] BHeRE o F A
o|t}.
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l. 7kdAdd

3.1 Bzic M3Alsof E Hale MEe|To| Xto|

o]&7 7oA BR= A3AAQ HAE HE
o} BRc fFL /fgn SAHHeE 2 AolE B
olz e AL Vet ofd B disty
3939 HA= g=F A3t e avAe %
g o2 A 2 e AvAE A, 044, 3
FAHoE d2g. 3934Q HEe AHA A
BA=E Hdles £ 3HE 5= Jon 4y
o2 @)z 342 4 k. 39FHQ BUE H
TE 2HAe] QXA Ho| & Z4-$ ). Bl
E of 2 Au|zte] AR FHoln ZHFAHQ {uiztol
A5 2SS o| RN A7t FAED. WA &
oAl Y=g 7}A Au|ARC) o2 7ER LAt
7t A0 ¢ £ B FAHEE Hoy ¢
g HY=2 4/ A%HA &2 Ao,

EAA 2] Aud AsE AY £ HdA4Y
o} Bdxae ¥4 FRE 9v|gdH(Ditto, et
al., 1998). &u8|A7} B = thste o] F3
A BUx] AR HAL AF 394FU HEE 7}
AR Qe 2HAS} 3 fFE 7R e &M
A GollA EMF Zo|He ot T wEE
2 Aol 3939 HEE 7[R aHAE LM
Ae] Ady BdA e $43 FRE o|dFes
getgk 3 24, AN, ARste g2 Ve
Ak of 2 743 AdAe oA Y BT ofdz
AMA ez wrgsle FA, AN, A AF
< 59 Aol BAE ofig 747 LA ¥
A 293 FHo =ZHox 7|3t FAMFHoR
A9 fuiztE Agd odte ZHEE frAlsH

1354

oM - YRy - N

£ A%S Bo|y o F gl Hiselo] Fe2 R
Fits e B¢ 1%5S TR S KY A
ot}

olg|g FAA BYA FHo i ¥ o
g ¥34 ad=2 4% 4 9. 234 A9
(negativity effect) @ didtel] tig A4S A
A4 AR ¥oe $33 e} 9 o 9%
F1 234 x| F9} /FAE Fe A%
o]o] g} (Pratto and John, 1991: Yzerbyt and
Leyens, 1991). &¥]|A15L ojH HA=F A 53}
A=A 2373 YA PR dist] AF e i
ualA Ho 2Rl 71E BEg BME RrAl5ke o
7] wj & 44 Ao} A FH(Hunter, 2005:
Klein and Ahluwalia, 2005). °]g§ 2% 7|
o] A3 FFo] 55 o sk veghd + A
th. Qe AT FFo] o F& e AN
3939 o] DA R ¥3A PR tiaio ¥
A EH7} A AT F 3ok 2B A
AeL o HA=d disle] FAA £YA| F K|
AR S 734 2= of3 Jdudes HAE HE
Ao H g2 724 Bl=2 Agexrt o F A
o2 Jgdd.

7Kd 1: Bl=d 3% 34 €94 3RE A
A 34, BA=d] 394Q BEE R
2 Qe 2HATE BRAES oS X3
YE 2MAE Bo HA= ARET}
g Aol

3.2 Bglc MEsnt dio| MFAIR0| gt Hal=
Mgzl xfol

ojd HA=o] 39 HEE 22 e 2¥F

ZAsodE M4 M52 20134 108



B C ofan) BUC BT Yol HE Aol et A7

o Bdco B A4 B AEE FA
o 13 e Afug O B4 Bd=
2 A% 95t 2 Ao, 1dd 2HAEL F
o] Ao) nje} BAE A o xoA e ¥
229 HolZ Ao dAdt o4 WA F
A BAY A oatd FAT o4 AEEA
3} ARA BN ZolF Bolm YUt} FAdL
EQA Jd3d AdH geg fA s s A7
z7to] 748 Ho|t}(Fabes and Martin, 1991:
Johnson and Schulman, 1988). =3, FEA g
HAel) gojd g AdH ez WA FALF
Am 2R a7l fid A BIAPE
2 oldle] WG 2AA FAo] R o]F
ARz AsNed 244 2Ao| nAe I3
A &FA oz golue Holnl Ale| Hl=st FF
2 gAEe Woz AUANYE & & vh(Hall,
1984: Loewenstein, 2007).

oA e o HAcd Astd oA HA= H
2 71 QE AS GATE ARFoE A9
ge2 ¢Asn 244 &3S aAAe X8
Ao 7uEc A9 A% FEAHR o W
Aojoj A Aol et ZAAA F87F A2 A%
T o B, 233 3 dhE 28204 &
Auc o Fokein, £431973%0 BHEFE 9
Ao] f EtHFeingold, 1994: Nolen-Hoeksama,
2001). 2322 FujjAlaR & B #E9 3l
1 ae PAL ¥R o PRE F53q A3
242 AYS Zdude =¥& o Bo| A @
t}(Garbarino and Strahilevitz, 2004). /32
Foje AR A F dgtg el A meid o|3d
o) (K) AeigrSel] B of4 o] el o 28
Aoz ¥wolth o4 YAun JrjFoz FEF
FojBEL st Pojd Boxrt 7] W A

st xa2A 5% 20134 108

7} Zo| AP v A=oiekEe dia A
A7k Ut Fo] AAeR o 2 4 Y. 2
goz g Bice g $AF 24X FH
AYS AS B2z Adsia] LA A o
3 Bolgh ojg-g u] Aeuigte] it of4ld 7
2 BANFA Ha A JAAA | F3E 8
A So] Bas A% o =s} A 7hsAe] Eoh
o284 ujZoA AHBAA AHYP Lv|Ae] A
BA2 FAAE g st F4H02 84
sue S ot ARAYE st WADEA
29 WA S 53 AAA Frie #EE e 943
olx 427} tH(Smith and Decoster, 2000:
Strack and Deutsch, 2004). ¥ 7FA ZEAz
§3 Z Ao w2} 9ol o 2 FrAe 730l
9& Aoz Wk ot Ryan and David(2003)
o o&d Qe AAA EAo| st FeL 4
B4 22 9 BN Hr1E A5, gebs WA
AAAP e GAEY qAdA f 43S F Aoln
A A ARt GAdA o 9% £ A
ojt}, Ao we} Ao o= §F ¥ R
Aelore Agshs AL o AT G EFF B
Aoz A Hxy 9ge] o & FEAMR
o] ZA8 + s}, 44L& Nolen-Hoeksama
(2001)9 FHUZ ZAA Ago] 4E ¥ oh}
Azt oY &Ad U ez sy,
Adictd] dd 32 2AXPLE HaA =
WA 23 A Agds 242 kgl ARG
¢ 343 H1 o] FAsteE o= £ 2
Aoz 3x ¥ Aot 2137 Yo 744 &
9 AU AF BN ARE FAAAT|A Fdn
A7 =S FAGnA ke AdEY HEY T
HEL st Rog W shsAe] ¥4 o
Al e =02 wjZes gy 22 ME &

1355



e E e T S

Edpio )

7Hd 2: Bilzo 3949 Hrrl ¥AE Ag
oA, B co] B RAYA Bz Hu
€ HRE AF Nl ARG BAc
A x7} 2 Aol

AL old HPco| thale] oA o]z2w
B gt A3 BAE B Ao u)
sl 734 BUXA ) thsle] Eole] HAs
g frdzda 24724¢ fAstEE B2 A
o2 GAHEY o ¥1 P4 EE o 724 8 A
ojth, AYATolA ABE ulel go] HAT o2
< HAcoo 3714 434S 53 AAEA
I ZMA 24 4 fURE g & 4oz &)
) Eo BAE ofZo] YAHH oL sF HA o
EUsHe 7 ¥o] 2 Aot BA= oz EA
< 449 AF 2 A Lieh Aot
ARNEL 23 AP el BAE F84)
o719 didate] #AE st fAsHE ) Qo]
A © A% =32 FHChodorow, 1978: Eagly.,
1987: Gilligan, 1982). w2ty o4& Halxco
el EQlzte] 45282 FA)5n] B ool
AR BAGY Bshe Ado] ¥ A
(Reed, 2007). ol&| & 32| of A gko oja) B
A= f238M dehde P94, B 24
Y4 22 54A LA PBE J4o] YR
o Bo] ¥oF 4 IS Zolth. FrAFH}H A
WAZEAR ] o 98 B S olE dHe B
A= o3 AN e B b dAdA T s
<t el e g3 uAdg Bt Bllco) 93 of 3
o el T8 AFAeY 89| Hu 7aA
F2457] o] ¥4 £YA FHo st Al
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OIZZ! - LEE2] - 24|

o Ad3 =g fA s o] Aoz 3
ARG o Feie Bls Agox 9A) o ¥e A
o2 fodd. =3, v deicte) i@ ojFL 2
EAHo2 tithgzt FyolA YA EE Aojy] W2
o BAE HE FFo) A3y WolAgh AT of
e HAsste 34714 Jaddd Qs ¥4
€ 7] W ¥ deoicte] ol g3} fAL
HAE A3 e =R FAY 1 P25}
22 Aot o4 22 &9 E Fild F7)Ho)
I ZNA #A oF 290 o 2E g4o] 23
A2YA FHd =39 o JojHoz zale] vy
Eofl tig e fAst e Ago] o Zen] B
WE HBY=E BE Zoz ditso] e gL
7M€ A&,

7Hd 3: BRES] o o] YAHE HgolH, B
o] B F34 29X JuE FHe
B4 940l AT BIs AR
7} & Rojot,

V. 871

AR 7MHES Fus AFa Yetd (AT
D3 (AT72)E Yol 4EE At (A
DM e diA ez 7H@EE Q) dAEstvet B
=S AAstd 48S A (A72)dME
A g3 AFo2 g4I 740 G4 L5319
AF BA=S st 7MdE AFdoeN B
o g A8E 4P3A). Park et al (2010)
o HIE ofztz} HAS g E v AT =RoN =
2 E¥(Quaker Oats), MP3Z#|o]o](o}o]5}),

AAHSAT a2 M52 20134 109



solc of&tn} BRHS BT AtgolM My Alolof e AT

gm(gAD), LE3Hol7]), &3 (European
Retail)# 2¢ thadt WFe HA=S A3 ¥
239t B dFoM T 7He AR And S
ur #8s) g8 712 A7 2o| BER 7H4
0 2 #ej o] A ES AR AP

4.1 A% A o BR

(@71)0] Ao A4 AEL AA37] At
i gty 7 594 F 1039 S q¥eE
FA7 9w (Focus Group Interview) < AA
sgch A mg o] BAE Aok 7]
2o ©e Wi AuaSe] A4 FujsAY AHER
7Ag o] glojoksin] Boixet HAE X7} EL Al
Zwz oo} i AL AF AR 712 A
A& Agee EE2L AA o3 /1L 7
ZAAZ 4 Y AEoz AvlEER (AR
a7t AR E D (A72)e) ARUES A4 71E
3} apa sl Hojob & mEiate Tl &7 A
wo 2ag A Badol st UAR e AF
Hoz ARt (AFDANE AA HAE=R
ol MYAL WA Aste] APl AHEE Al
2loo] A4 vAcw gid guulA, B, C& #7
sttt

B zAbe AeA o 2% dEndls B9
o Agste FRASS Ao sto AAHH.
(AFDME 9 27 627, 6484 F 1269
o JAPASS tgez A F5E 4E
A F BAAF g AR B 4% 2%, F4
B2 79% 12257 A7) AHEEAT. 2B
A5 2714 A Al TR FFEHA 2(E
A AT HAE o3 HAE gE) x 208
W) Ad 7 A4S s en A3udAE

2404 8Hoi T xja2 M5E 20134 108

o7 B Age A 2R welA gt 43 7
NS A BAs ojzst BASHES A7l
2eA17]7] Askd AUl 28 2ES A7IH AA
8 oA & T U AF=S it 8L H
w9 o2 Az, APAFe FAA ELR FR
w247 3 BAc Age =g ZFsH. F7H
oz Bz A%, A BINFR AYE FF
oot =3 ARANES o= A= FAR 24
A% wete Zo|aa s ZE AYe] B F
AMS A Befe) APEH S Adstn A3AS
22 A8d 710 7H3e) ZIAKl S gEFE fE
219 (debriefing) < A A3t

4.2 WEEH

e AZL Sistd W4ES AR S
dc}. wige] 2Ae 2|AE(Likert) 74 AEE ¥
23819t 24940 BAs A% o == Dekimpe,
et al.(1997)9) AFEAZIco| ALF 83} 3
A FRoz FAINAL. A8 i ¥3H &
QHAY RS 27] 934 Ditto, et al.(1998)
o Aoj2 Fusle ‘A3E wAATe EAATE
BaA Aeln 244 Fo& Wi en Jain and
Maheswaran(2000), Sengupta and Johar
(2002)¢] B2& g43te FAU

zauzol HAT AP w 2 oo FRA
BAA BT & de WFEY FEH BUA
Apo] U 223 A%, 4% PR A AF
Pes 2480, Bxie Ay A7E Fndd
‘Ao oA, g, BYst BLA e FRA dst
o e Agd Ader zAA g AN
t}. Elliot and Devine(1994)2 Wicklund and
Brehm (1976)9] @2& o|&ste ¥4 EYA
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OIRHZI - LIZS] - Zh4|

AR P EHY, AT, B A4 A 3
22 333,

4.3 48 AH2|2 74 U =2 X

AY) A4 AUl eE 3949 B g
%3 BAE ofF Aoz 1yo) 238},
HIE 3 HAc g /b2 ARE 2R
71 Adt] £ ApolME Auzles o gsiur)
Adele 7ge 2ulRe AAEY, AL A
B8 dhalel AHA 24 £ A9H 27o)
o2l E o 28 /15y HAg whoz nyE o
T B ozt A4l A Roke] Ao)Al A}
T B¥42 2 dH(Creyer and Gurhan, 1997:
Mattila, 2001: Smith and Bolton, 1998). &
ATAME AUl g il AHF 23| o)z
of AEA 4RI} F8380 old] we} AbdzALe}
T ZALA 242t 23972 AAET Aue o
AN BIE ofian HAc gg A gat 2u
< Park, et al.(2010)9] 972 #usgc. va

= i3 43e Jee Alueles (F DA B
dFR0) ANE 4 2, BA= ARz &
TUA, FH1AA ANA BA), s, Efle
W A3H 239 3 A7) o we 247}
XFd E21 349 22 AN Bac |
= A%E Y Aot (F oA Yehy
o] BdE g5} @ro] F49 & qgs R
ttE7Le] QAT ofsle] Y= P ut
3] At =g Ao 2 Byw Y
A FEE ALl 4223 BAsd AEHEI}
SHAEAA G2 ARUACH $uuyg o 413
4ol E3 Jgo] A7) Y Ro) B i 43
PR ATEE JEEE ¥2402 A4 (Bond
and Kirshenbaum, 1998: Dean, 2004).

2 ZALS AA] o] Ao AL ZALE AN sl] A3
o AHEE AUz 29} A8 Yy 23y AL A
ATt AP AR 26 2418 bigte) 39
AT Y 207 gz A e Alve] 2.9
W3t 223E HA= o3 vAT Pr Ao
AAZ o AE o] U Azteber] 2389

(B 1) B of% 28 Alz)e

o Hade oy

AdL Eglo] o] AAle] A Eo] 2 ol

W7k digtel Aetge W Age o . ) FeunA HAE ke 482 AF40 1 gAggh)
e Wk Hgoz 288 € 27b9 gALAE|9Y AE nYce AHGEL) 9] ol ¥] & 1 2A] oje
o Az Hd AELe BAHES 2 ooy AAE dajeln Has S 4%, A/SE 1M dgo)
FRL AT W 713 AR FA e 28F0) G Y o] E U= st UHE diEMT, 3 Qo] wate
o83 wd A7ERY fAuideld, Zale) oy u o) durl B 39452 gohig. A7sE AR
¥ Ads Ao BF 29T, £ o] Aujeke oY yuy e AR FAY geUg 294 @

HE ol A3old AFE 34 = Aen ed) YT Fol BN IBA W Rl HAAED v 2
WE AU} sRAN A HHAA) go BEahn 9
delea A/SE Wik A sl de] AP Aulze] 4ES Utk e W MZE AR 2 dE ve)

2 AH484E wo Btk gZth} dop A Bzez

A A A7} dAQsekE Feslobitiel 28 FAE WE e 24800 ANl AES Jele Aag
3. °ld FUe IS 710 AAAE B2 Pt dolade] 2° E71ee) HAS G Ao
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SRS ofEnt SRS ST d8olM 4 Aojol g A7

(8 2) 23l BT B8 AL

o 23A 2§40l AR AL 5L s ged.. v gF ohd gAE 7t

& ALl A7ER 232 oAl 7tE kel g4 e A ARRelE R old Az dAEsEE T
a1z Pu A7Ee 2o wet 7 BA=E FAD FFE A0 oY BHE UFE LEEE 0|
A iz A 7%, A%, dARlL 7H, A/ST BT 1A FF 7L o AAT Wike AL 5
q ghedl o|Fx =¥ Folof Aok 3k Ferbaa,,

o3 B CAHGit) A1F, BAF AlES AL 247 Zol2 AAF Aol U9 e Bgtd. Fad7A avgle
U gl A/SE 7P HlF A meiEM 2o FolA 717 mejEA dold UE FHAde A9 o
A:, e 2Aq dig) 18AY 222 B g w2 = Gt ¥FE oy 7@ dz F 4
E OARlE Aol R BA 7R dyn] ARgR) fedl FAXTFEY Hke JddE PRS2
g UAE AFS FF Aol AYEA A7t 28 = QAT EA2H § o Sy a o

FUe S 711 AAAE 12 Pt Fol28d ¥ R7HE9 FFE "1 AT

o EAWAe sAddzEe] AUeeE gL F
BAE o Z3 BAC g F3E I 42 4
N 3L 4olA AT sAddAEC] £E21
&l depd Hile A3 43S 7P & 2l
42 127 3. o] ¥3-2 Fournier(1998),
Thomson, et al.(2005), Park, et al.(2010)¢]
TELE AT HAE AR A 820S Fn
dlo] HAle o2 8 45 74338192 Krosnic,
et al.(1993)9 9478 F1sldq B gx EH
=< 8.

AR ZA ADE AT B B of 2 A3 Al
2]2E 9L JH4FEAEL B o3 RHERS
H 3.63], 2= Q=83 HH 0.43] A3t
of BE57F AR FAYAH LR fog At &
299 (t=9.79, p=.000). BA= HE Al
2E gL IAdIAEL HdE g FETAS ¥
T 3.83], BY= JHAEH FHFL T 0.23&
Agsie AlUgle H7AL BAC gk Hic
of & 28] Alve]e RFdA A e v
EdtH(t=13.50, p=.000). A& ¥3A &
YA E Fof g 2AHA L A3 Jane and
Maheswaran(2000), Sengupta and Johar(2002)

ZAABIATE 2423 M5% 20134 10%

o =& Fall 1A= S} FHFELA
A7 e w4 U (MEE = 6.09, Moj 2
= 6.10).

4.4 Bigd o 2A=id 3t

HEe] S3352] A2l #2442 91314 Cronbach’s
e g AFS S BE Fio| Axe FA
71EAQ 0.701322 Ao Ao = A
o2 #HHUSL. B8 HIE At FAHAR ®
A3} wg]d 2~ A28 A (varimax rotation) ¥4 S
gaalon FAZAR (F 3)dA He Hie} 2o
2AF5FE 0.7012 AdstA F4 A=A

4.5 78HS A 2}

1A E 347 29A4Re =29 o B
= HE Al 2R BAE o3 Al L)
Ak BAE AT} § £ Aol 4k
Quh. AHZASE FUE WHoE 343 Ba:
A% 2 B A2 AHE felairhEA=HE:
Mgz = 3.73], Mgz = 0.3(t=10.01, p=.000)
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T A

(F 3) M2l4 4 ElZY 2 2

R I 2211 2912 2913 2214 Cronbach’s a
BA1l .886 101 .088 .146
e BA2 882 166 164 -.051
g BA3 877 116 .318 -.012 Bl
BA4 - .839 119 .260 070
ACl .280 .909 .094 .079
e AC2 218 .881 .081 014
e AC3 228 871 071 099 881
AC4 273 .803 164 .055
ACH .266 156 .206 125
sge BC1 119 .064 847 -.034
Agho| e BC2 .130 110 824 .014 .873
BC3 137 .096 .810 .104
DI1 .180 .086 .008 .810
223} DI2 .165 .057 .064 179 .843
DI3 104 101 .045 .803

/ BRA=N2 Mae = 0.28], Mgy = 3.8(t=11.08,
p=.000)). 7P 2 AZ3A7 918k t-testS AA|
stk 2t (E oM UYehuds: Az B
HE B o A= ABrr} o =L A
22 Yetgdth(Mas = 5.41, Mgy = 4.30, t =
5.643, p ( .001 ).

7pd2¢t 39 AFE Hsld 2-way ANOVAS
AT (& 6)9] ANOVA #4{9] Azt o]3}
W BA=E A58 AYatold A3ztganst
FAALE freouddd. 7Hd2E BAE e 4
FolX 34 £YR] AR x2S of A9

FEY Bis AR} o S Ao dAast
At AF A% dAY 2 BAE g Agoas
qAo] YAET BE Ago w7} o ¥4 Uehyg
25 (Mwy = 5.08, Mag = 5.71) (& 7)o &}
& oute} o] tHA AR 94X AR 93519
T £=3.01,p¢.05). 7Hd3L BAEZ oz g4 A
FolA FAAEYR] R =2EAS o) )
o5t B AfelsE BAC g 43 44
o] B & Aoz At 7HE3 F4 9
BUHE BAE of2t YoM Ao BT} Bl
E A%t f #=A Jebton(Myy = 4.75,

(F 4) BN Mg g SH=TstoT Ko

57 N Mean SD t
Hic 12/ 58 541 .96
- 5.64(p(.001)
A of 3} 64 4.30 1.21 £
1360 HGEAT Ha23 M52 20134 108




Bc ofxint Hac efT AtdofA My Aolof zE AT

(% 5) B=MsMt g HigA=HET &0

F4 ¥ BUCSAHSO T
izt of 2}
N Mean(SD) N Mean(SD)
H= 28 5.08(1.07) 30 5.71(.73)
ofj 2 32 4.75(.95) 32 3.84(1.27)
(& 6) ANOVAEA
F535 : HIcHE
X DF F frelgs
A 1 .58 446
AEASHEE, 43 i 34.55 .000
A4 5338 1 16.89 .000
L3 118
(E 7) 2M=ejTAEA Hiixto]|
75 N Mean SD t
Bic= 34 28 5.08 1.07
! .05
A o4 30 5.71 73 30l e <. Dg)
(E 8) Sa=ofxAEA Hiixlo]
Tz N Mean SD t
e A 32 4.75 .95
A P 32 3.84 1.27 $1e1.08)
(£ 9) §85 HEYXE
F4& W5 2HA FJEAY
32 of 2}
N Mean(SD) N Mean(SD)
Hx 28 5.16(1.01) 30 4.60(.73)
off 2} 32 5.18(1.05) 32 5.65(1.27)

Mgy = 3.84) (E 8) vehd vkl o] t74
Afx FAALE felsdt(t = 4.11,p € .05).
aez 7Hde A3

ST m42A M5 20134 108

A & =] A,
w3 A3AAE PJEs] 7] 8 F7t
S Eslo] 7}41.2,30] 2% < AA9EY, Hunter(2005)9 Fx317+

Z o]

-

)5‘
9l
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OIRHZI - L] - 2k 4

Aol T A=E GE3}] ' AR T w
WEE B4 47) PEog PAsle Puo g
= 374 3tk 2% (F 179 Yeudn

V. g7 2

(@F2)NM e 7Hde) dualE st thora 7}
Adle] BA=Z o) gslo] /L Bustd Az
Az ALk, (A7 ARz sk
ff) el qAE 7 vlete A4 el wet (AT 2)olA
© %O AR AF LS 40 o] 82 s
olol w2} $-E3ot HA41F-S A e},

5.1 &M ¥ Ext

(ATDIA 713 BAz2 4% Hacye
(2N & HA] BASE A gaiich. Yukgo
2 HA: 3¥ d7dME 2 79 AR 2
44 BA=S Pde] HAE F Ml Aled
o 7Hde] BI=R 47¢ ue 7|E B g
& AR = AL & glon] U4 BA=E
288 "t BAc 2o fhg Wxe] 2zlo] g
2 1 YL 5Y F Yohe Aol U B
ATANE 471 F 72 Y BT Axsle] 3
WA A7 dstE A=A

Aol A48 AAF BA= NS Yslo] B A
AT Ao didEy & 109z
e 78] 4% EEL AYsigd. AE A
A 718 (D3 EYde] gut gz 712
A iAoz g AFZL ANES s,
WA AL 247] G o] AEZ 2% S A

1362

At R dA AFLoz oF A4 $E3
T HE. 45 33 ANsgln § iA A=
T2 FR(AF, &F), FAF, 24, ojojra
3. =Y, 928 AAsIt A7REdA 244
M AFZH AT BA=E dden 2484 B2
=S Stk 2AMEH A e s (Reta) g
FAFCY 28 whht gt $f)o] AELH7 2T
Q79 54 7Hg AgE Aoz Ha=Hd. 7}
At Bel=rt AY B FAEL B2k 22
MR BAE neste A4 BA= W wp
vt 78 438

(A72)€ (BA= H3d): Bac ojzs vy
= HE) x 20918Y) Je 7 AAE Asslo
(@719 dateh gLaA A=At (A72)e)
ME A2A e 2418 gigtmoly A gry
ST W AN, TEdaE ol8d A
HlAE ¥ 242 559, 5394 & 108%< &
Aol A7 Arhstgen Yad whhy g
& o148 AgolNE B 27 609, 5494
F 11499 450 Wrlslant. 49 Piase
BIE A343(EAE gx, BA= of2) o) oe}
il 7HA el #2492 @95,

5.2 Alv2i2 =y % HA

(7Dl AHEE Auzl 29 Zgye (AT
2IME TdoA AEsg 7% 2 A% B
AN AF o AdAe] 22 g Bz}t JuiA
0.8 Yo} | R3] FHH7] oj2 ¢ FAEL B
W= o 43 AUl e g sl A4 zne
53| Zzxdle] A3 ‘

Az Adele 3 AFEe AL (AT
TUT Yoz AN, wEae AS AR

BIEAT M2 M5E 20134 104



HRc offnt HS ST YoM 4 Xojo T AT

ZAL A2 Ao EY BT o2 33 A s
ole JAHASS HIUS ofi FARALS AT
3.73], BAE B84 BT 0.33 Agsidq &
B7t AT SAdH R {3 Ayl =2
AHt = 7.96, p = .000). A= = A}e]
22 9L FHAFASL Bl e FEEAS
I 3.73], A= ojARH FAS HT 0.33& A
g5to] Alyele AP i gxs} BT of
Ao AU BRM AAF Aoz eyt
(t = 11.12, p = .000). 53] (AT 424
AA BR=E AHEFo 2N A7iRES] 71EH 2ot
qAasrt 2 £ gloeng AuRe ZZo| Ho
83ttt oo me F7pAEe] AFAF EHod
AT 7 U=EF Fosigic. =3 FAE 48 &
7 oA 2F7Fo] 71dF 2 o] FAXH F7}
A2 71 Hxo o EHE HA3 FAE &
ezlg s Way v 3 fe BA
E oj3 33 AU 28 92 HAFAEL B
o3 RTHEFS H 3.63), HAE HEFFS ¥
T 0.43] Addle FEF7 AA L FAGAH R
o 237 =29t = 9.79, p = .000)
BYR= g A e s g J4ExES Bl
g FAEAS HF 3.83), HAE of2yd &4

< BT 0.238 A9dloq AU FHe BA=
Bl=ol Hls of & Akl Alue]e RFdM A
g Aoz Yepgeht = 9.00, p = .000). 2¥1
oA ot 2 T4 A= ST FHHEYA]
AZ A= 9A] AEE Aoz YET(rEds:
MHE = 6.01, MAiZ = 6.04/8 28 vhht ot
T M= = 6.03, Mj3 = 6.11).

5.3 7HdES

(BTN = (FF1DoA AHRRE BAH &4
U S 835 JMES A

AP ZA S SU3 uhioz 23 HPs ofF
2 g A4 AP FAd(FEEs: Bls
B=: Mgs = 3.63], Mgy = 0.4(t=9.56, p=
.000)/ BA=c]F Mys = 0.33], Mgy = 3.7
(t=10.21, p=.000)) (28 vhp}st $f: B
WEHE: Mae = 3.73], Mas = 0.3(t=10.52,
p=.000)/ BEH=f2:Mye = 0.33], Mgy =
3.7(t=10.99, p=.000))

t-test 23, (F 1009 (E 1DA & F U=
o] ‘wda'el o whht ot $-f oA (AT
D3 $Y3 A3 U9, 34 EYAF R

(£ 10) Ee=Ms480 oE Sl=EelT Xlo|(Fazta)

T8 N Mean SD t
B A g Hx 57 4.60 0.93 4.297
ox off &} 51 3.75 1.10 (p ¢ .000)

(F 11) 2eMZMo| g BT Xjo|(Yas spfustew)

T& N Mean SD t
H=A3% 2 54 461 1.35 3.166
o off & 60 3.89 1.05 (p ¢ .002)

AHSAT x422 ®52 20134 10¥
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ORI -

TR s e T SR B R T B &

3E i BYIE g5 dA9 LuAs} HAc o
A A9 2z Ho BAE Agelwr} o )
vrebitet.

7Hd2, 3 9 AF<S 98l 2-way ANOVAES A4
stk 523 (AFDF §LF 23t dehy
o ¥ HA= BT 7Md29 dAue 234 2y

LREW L3N

s

AR e =39 o HA= Y= A3l ME oo
HAET e AMTsl o EA Jehton
t-testAA] EAHSZ oA (FEFA Myy
=4.18, May = 5.08, t = 4.101, p ¢ .000 /
W $F Muy = 4.24, May = 4.98, t =
4.208, p € .000). 7M3% dAd 2 B34 2o

(£ 12) Hlcdzdgol g HigA=RgolT Ro|(fFuata)

F4 ¥4 : BISABeE

@zt of 2}
N Mean(SD) N Mean(SD)
Bl = 30 4.18(.64) 27 5.08(.99)
of &} 25 4.05(1.37) 26 3.47(.68)
(E 13) we2ta ANOVAEY
TS - BASAHY}E
=2 AHrE F T2l 3§
A 1 158 .386
Hx - of 3 1 22.40 .000
AE*e - of 2t 1 16.08 .000
(R 14) Bicisdgo mE di=lenatols xjo|(Yaa) siiust 22)
F4 94 BUcAHSE
Ll ajzp
N Mean(SD) N Mean(SD)
Hx 27 4.24(1.39) 27 4.98(1.21)
o2 33 4.18(1.18) 27 3.54(.74)
(& 15) Y3 $7 ANOVAEA
FTEHUS  HicAYes
X DF F ol 8§
A4 1 0.05 811
B - of 1 11.64 .001
A - of 3} 1 9.88 .002
o3} 110
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s ofafnl BHCS EfjT AgolM MY Xolof et AT

(£ 16) BEHSME MgolM SHAZ0| tHY(FEES)

T N Mean SD t
P T I U R T
o jf . T o 3.082(p ¢ .005)
(F 17) BA=ME MgollM Hzto] 2= (U Bt $7)
T N Mean SD t
P T R I B g
Lk jz 23 ::gi 1.'7{:3 4.012(p<.000)

XA Ho] =29 o HA= o2 Ao M G0l
AMdET BA=ARxrt o A Jeigoen
t-test 9A] BAH R FoSAG(FEEL Maxy
= 4.05, Mgy = 3.47, t = 3.082, p  .005 /
Wy 7 Musy = 4.18, May = 3.54, t =
4.012, p ¢ .000). 2 BZ (FF2HA F 71
vAEE 59 Aud /Mo AFE B9 (AT
D3 593 498 dof 7M1, 2, 3 25 A4
Aot

Vi. 2E

6.1 i=olo} AAF
@FDAAE DAL EE (@TDANE o)

HeEs was, wad vhit ot S48 84
stof Al We) AR Adkatel 7M1, 2, 38 A3

HAStoiT w422 H5E 20134 109

n 25 4o Ayt =&Ho| Mo EF
A=At F4A EYX] FHo) T HA= of
Z3 HE gE Zho] Hls Ao koA fofu)
g o]z} Yehgt}h. Avjzle dUE EESL F
AR BYx AHd xZHUS W BAE= BT
o} vlwsle] BAS ofz dAoM BA=E A
szt e oxrt ¥ Aoz eyt $43A
293 FRo o BT Age] JHAole A
Asto) wrel thE P3S By BAE HE A%
dAE BART o] F3H BLA] Prd 23
B AT E ¢ IA 7l Ao YN
t} AL BAE Hx A3 F3H PR =
259 2238 Azstan o] 7AAaAF)7] Y5k
2olo] £ & fA8HA Fx WA B
<& 7bsAe] B4R Ada £ F Y. BHI=
o A BIE =38 w2 ool
FAu B Aol vy} vl Uehdt) Bis
of 22 A Az W] ojste] FAET A
A EAL Ao AgA E4olv] IAAFAH 5
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OIHE - LpZ2] - Zh 4y

A7 HelA GART HAE o) o 299
7Fedel ad. Wty ojg 712 SHA 2u)3} 8
T HAZ 2471 E Ao =y
T AT E G5t o] o]87 99} nl#g
A AAEE AN @ PR ads
71E9 ATES BAsl ¥R 37 T ¥ we
=AM Yok A WRE 2EREL BAE )
Aoluvt 32, Bxrt BAHA gL Agoye 2
BA AU =2 A JoiHog gFo) o AN
°|& oA BE31A H1 Be} g
3 drte Aot ¥ dAE aNASe B
Eo ti@d A 4o] 4A HEy 4357} PAE o) %
de $84 Pr xF A 32 22 Huo)
AZdte d7old. & 41 T B A7
E A3t v BYolM 244 Fue 3
=2 Aske AAF B RAuc 7)1E Hacg
#R o] W o] Yyt oln AAe ]2 B
A= @elo Fo4o] A BF 712 B
e H37F Y4E o]F9 43 Aps: Aol
ol A7AHoz o 9u] 9l Yojr}, & A7)
’%‘:‘ 71E9 dFA Bz 57} Y Fol
RolFe $42 89X PR G djate] An)
A 89S Q2 FRm, A HAENYe B

WE oj 23} BAE g2 28eq ud s
BHAL o5 8AE2] B30 9T on] 9]
< AP0l 2 Bt = o) 23 997} 9},

ENE 2 979 29 E A9iEY BAd= gro
HA= ofztolq A8 aste] wdo] et} Mz
ST dde] 434 el 2PH BUx A
Bo] x25d HAs Agolre AgHor vk
9] %] vehd Zoltt, adw) o}z (2 1))
M HE AR B9 BAc Asexr) gz}
N3l 45 gPFoz F44 Aol oz}
BFE FUNAL 449 Fol7} FH3) st
A BT Y S 4§ Untoly @ A g
3 2L =94 g dAFn gl

AYL BUT of 23} 2o =2 AAZAL 9x
A S 23 H Fue] gap} AgH o 343
Aad goke A ¢ 4 g AL vac
AEGRolA FRA2)E & o AAo)A 2eE A

© WA dode 224 Wl (perceptual
defense)7} O 73}A doju= Aolg}, o)gjat &
4L 2 (AFDAN F7HH02 238 244 A
Hol dig A3}e] Aoz =2} gl BAsg)
= BRdAE dAo) o Etn(MEA = 5.16,
M4 = 4.60), BAE o243t x e dAo| o

5.71
.—NA

CIXI® 7oyt

© = N W B WV oo

g 475
5.08 "““hnhhuo
3.84

—- 4x}
—— ofx}

EHHCE %

HHcofxy g

(38 1) 23l M ozo ws}
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Gender Differences in Brand Attachment and Brand Attitude

Jae Jin Lee* - June Hee Na** - Hyungsik Kahn***

Abstract

As for the period of development and exclusive customer behavior, there are some contrasting
characteristics between the situation of brand attachment and brand attitude. Brand attitude
can be developed in the process of alternative consumer evaluation, whereas brand attachment
is primarily developed by long term emotional relations or commitments. If in these two
situations male and female customers are exposed to negative inconsistent information, they
response to them differently.

The purpose of the paper is to search how negative inconsistent information affects brand
switching intention and to check different effects developed by interaction with a gender and
the situation of brand preference such as brand attitude and attachment. It is stimulating to
investigate the reverse phenomenon of gender effect between the situation of brand attachment
and brand attitude. We surmise that there is a particular gender type that reacts more sensitively
to the particular type of brand preference situation.

According to psychological thesis, as far as the reaction on the negative stimulus is concerned,
there should be some differences between male and female. That is, female is more negative
and more sensitive to stimulating information in the same situation than male. In this way,
considering this female’s anxiety tendency, it is very difficult to expect that preference toward
brand could control the negativity effect in the side of female. On the other hand, in the
situation of brand attachment, where emotional relationship is profoundly formed, there might
be a reverse situation that negative effect could be more easily attenuated for female than
male. This situation results from the fact that female is much more emotional and relation
oriented. So female could fall into the feeling of attachment.

Lecturer, College of Business Administration. Hankuk University of Foreign Studies
Associate Professor, School of Transportation, Korea National University of Transportation
*** Professor, College of Business Administration. Hankuk University of Foreign Studies
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In order to prove the hypothesis of this study, we conducted four experiments. Furthermore,
this study also encompasses two sub studies. The results of the study are as follows. First,
there are meaningful differences in brand switching intention depending on brand preference
situation, such as brand attachment and brand attitude. Whichever gender they are, customers
represent a lower level of brand switching intentions in situation of brand attachment than in
that of brand attitude when they are exposed to negative inconsistent information.

Second, according to the type of brand preference, we could find different situations in gender
difference of brand switching intention. After the experiment using the scenarios to prove
hypothesis 2, the conclusion represents the fact that in the situation of brand attitude, female
consumers are willing to represent more brand switching intention than male customers when
they are exposed to negative inconsistent information about the brand. In situation of brand
attachment, female consumers show a lower level of brand switching intention than male consumers
when they are in exposure to negative inconsistent information about the brand. This result is
enthralling because it is the opposite of the result in hypothesis 2. The same results are drawn
in additional extra experiments using low involved products such as banana milk and fashion
sneakers. Therefore, we found that the female will possess greater emotional attachment upon
a certain object more than the male.

Third, we verified that there is an interaction effect between the type of negative inconsistent
information and the situation of brand preference. Male and female consumers’ reactions to the
type of negative inconsistent information are different depending on the situation of brand
preference.

The existing studies show that after the brand preferences are formed, the negative impact of
inconsistent information is undifferentiated and no significant differences could be found. But
in this study, consumers are separated by gender factors and brand preference situation is
separated by brand attachment and brand attitude and then differential effects can be observed
due to the interaction of these factors.

Key words: brand attachment, brand attitude, gender effect, brand switching intention,
negative inconsistent information
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