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AL F7HE Bek EutdSNSe E89 43 AeA B8, ol 2~ntEE 53 97 739
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Sugoz o A 9 AE Ff 5 ude &5 Y (Tweeter), Aol¥=(Cyworld) ¢ L2
= & F UEE A Ysle MHAE Tt F2 o o] 5 AHgete o] 8akEe] AR solddl wet ook
A5 e A, A7, AP 55 T ot Aol A ATl gt SNSE ez g A
AHEET HZE oln|z] Bt e ore Fo v dAFTL FE SNSY FEHEY o] FT]o #
3t dee TPEL 71| 1 Yt sted B8l A Y e Social Network Analysis

SNSE 7|24 02 ARAL 242 ARlolv 59 & o] &dl] 2eRIAdA AbgERte] #AV ASA
e AAst] AR E, AR, HAARSE 2 A g BAgke @ SNSE o83 AU
o] ZAd (Identity) & %8 & & e 29 4 7SR oY Ao #e AFEo] Y
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geolstart(21e7 <, 2011). o Aol SNS 7158 &4 57F] (Expert Search,
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Identlty % o] lﬂ ]_EO]oﬂ ;(4 9] oﬂz‘ﬂ:.@ u];‘d.@
|, iA2E! 9l JIM AN &4 4 AUAT Expert Search, Communication,
Identity= EY F(+)Y 93FS nmjzx= v
Connection& T3] AQ1E7] Aghs Faws
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ommunieation  up a7E5 tatg el A A Heim, J.(2009)

. SulelSNSE B4l exoel 4oz S Ba JE Steinfield, C., Bllison,
Connection ARFED deraiEA BAE SAEs s 3 I(;T.(];dbg)nd Lampe,
Content RAfdSNSS g3 2 de Jui s 59U T 4 A BRE
Sharing o] FRH2E FHAY vixste 7% 2] £7(2009)

. THIISNSE B3l #Rle] HE 3oy 718, 144 3
Identity £¢ maeln AR ARS EAshe 7%
Temporal e dadg Fol ARt 55 A8 Kat
. .. - 4
Dissociation = A
Focused AAA oz g2 Ad IS FA &= A9 #o 4
Immersion o AY Agarwal &
Heiehtoned Karahanna(2000)
8 7%t FaRgeln 27¢ R o]Zele Ay 4 A(2011)
Enjoyment
Control & AaAes ddete AMARY A7 3
Curiosity ele] AR} A T14S BYdede Ad 3
Smartphone HAA0 ARE AT Bsln 2E2 07 Anf
Addiction EES s BT 6 Hooper, et al.(2007)
g8 g RS ulstn Fddo] EFI alEoly
Decrease of 1o = Ao = = 1ola
Ao, AAA FAZ 7ldy 9L A K3} 6 7A-8-(2009)
Task Performance . A
V. AZEN 2N} W ohet FAE(50%) e ZHHUSNSE AHEshe
A A4 2golz @ 5 5l 2 a7
AR JFEFPA e} gzt = A&
4.1 7] o) AR BB Ae 2P G 5
S RHIUSNSE AHEGE A7) fARiThe
AT B = Aoy Al A5 oA META ] efdAdd Ade Y-S FA &
A 3 Sudd AFSE g, U998 2 49 Eohm BeEtTeo et al. 2008). ¥ ATF 9
AL giFoz oF 33zt AAA =t W AT F 3055E wizsidln g AEA
B219193)8e] AntEE HSNS ol & HEERAF F SHel EAASIAY /U HAE $HA b
(2010)9M = BES F2 20-4041¢] AH | &4 £ At 30055 27 B o] gatsitt. Ul
sto] ARSI AL, SAMA(HA B2 31.7%) ¥ A ZEY QT BAE B4 (G 49 Erh

1058

HAASAT H42d M4z 20134 82



Mobile Social Network Service 7| £4o0| @28 Xstol| o|x|= L&

(E 4 A7EAN 54

£4 L H=4(%) TAH & (%)

24 Wzt 166 55.3
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7] flell PASW18.0< olgate] &2 99l 4 weiw, 0.5 |49 adl AAAE 7M1 . 1
7} Cronbach's Alpha A& °]&3a A4 &4 % (Eigen-Value) 2 E5F 1.00]%4ez #43t
= AT g2 99 A4 AgE Ao AddHn. o,
BAA 99l EMdME RE Q05 7] out#A 7]FX o]dkl Communication® £91 CM2%t
£ As3P] Y3l 9% £ (Principal Component  Focused Immersion®] 891 FI1-& #| A3t
Analysis) = A8ttt WA, FZ28 Q15 Cronhach's Alpha A& AM&-38lo] WR 27 9|
ofsi AHEE HlES Yote T8 FQlstdl RS ASET & A7 AF 12709 89
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ol B 0.766~0.9332.2 yeht A% 71Ed AA 29 Wl taiA FE2n FEH (Partial

H

0.601%¢5 TEata QitH(Hair et al., 2010). Disaggregation)< %3 7/ /g E 2 st
ARE WHEo] EXo o] 8359 tH(Bagozzi and
4.3 58 2Eo| Al=2|M1} EletM AH Heatherton, 1994). 4 H}Z—q.ii "_rL7‘ g 49l
S A3 AdaA P SAAE BF 2
= dFelde 24 dlg BE ddAdgE A &dke AAE (Total Dlsaggregatlo ) Z2 0
el FHES GAle] Akl AMOS18.0& ¥ SHAE shte] AR FHel] 8ot A
ol-gdted &4 A (Confirmatory Factor — AZF(Total Aggregation)o] &85 =, F-Ea)

Analysis: CFA)<& AAI8ATH. 7IHE o] F 7 E £3e 7ol o] 71

SRE

AA el gt g4 8 BFE HisfeuA FREA AN =
TAAE oAl Ades 74 | EukdSNS 9 & Al 3RS #AE < U dEn (Al

(E 5) SHwse] SN 20124 Ao}
ﬂ-zH W= Ui Pt Ag % ILEX]
HAR T ST 1 5 3 1 5 &8
CS2 .874 .096 125 .086 122 812
Content CS1 .868 117 161 101 077 .809
Sharing CS3 .822 .106 -.002 217 196 172
Cs4 572 .300 .326 097 112 545
CN3 .075 .801 .096 .081 199 730
) CN2 .022 .801 147 .043 .252 729
Connection
CN1 142 .800 122 -.030 .234 703
CN4 .299 .664 .053 149 -.009 .555
D2 .087 111 .900 .062 197 873
Identity ID3 145 129 .865 071 .169 .819
ID1 175 129 .848 .108 177 .809
ES2 122 .089 .057 910 .091 .862
Expert
Search ES3 222 .038 .018 .884 114 .846
ES1 .067 071 156 .853 .068 7166
CM3 .100 .351 .148 .024 .820 .828
Communication ~ CM4 182 211 214 112 .819 .808
CM1 .210 157 .298 222 743 760
Eigen-Value 2.851 2.741 2.658 2.525 2.250 -
A (%) 16.772 16.124 15.635 14.855 13.237 -
Cronbach’s Alpha .860 .806 .903 .888 .863 -
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(E 6) ool EME 2olgA Hnf
> 2= RPN A ZE A
7!\:1 zHﬁ‘l‘ \_?%T 1 2 3 4 5 NG Ao
TD2 .867 126 .014 147 131 .806
Temporal TD4 .842 198 .104 173 143 .809
Dissociation TD1 791 .295 .059 .087 110 735
TD3 788 232 126 193 180 760
HE1 341 793 .2b4 119 114 .837
Heightened HE3 224 178 2775 243 129 .806
Enjoyment HE2 .325 762 236 210 .068 791
HE4 109 .685 177 375 163 679
CL2 .061 237 878 127 .063 .851
Control CL1 072 150 .854 238 106 825
CL3 141 .344 770 217 .096 187
CU2 282 218 .209 .808 .086 831
Curiosity Ccu3 116 .306 234 786 218 827
CU1 281 .334 313 614 194 703
Focused FI3 .055 184 011 .081 .843 754
Immersion FI4 .345 .044 152 239 730 734
FI2 .540 110 234 134 .601 137
Eigen-Value 3.605 2.977 2.623 2.203 1.864 -
A (%) 21.206 17.509 15.432 12.957 10.965 -
Cronbach's Alpha .906 .895 .885 .857 .766 -
(E 7) 35Kl BN Q0I18A A1}
B EIEXE PN ko 2B
o wT =T 1 2 [l
SA5 .864 250 810
SA2 .854 .263 799
Smartphone Addiction Sﬁ? gfg 222 zgf
SA6 .807 310 147
SA3 769 194 629
PA2 199 .863 785
PA4 314 .825 780
Decrease of Task PA1 179 812 .692
Performance PAS 371 7199 776
PAG .347 176 723
PA3 .203 .694 .523
Eigen-Value 4.534 4.246 -
AR (%) 37.783 35.381 -
Cronbach’'s Alpha .933 916 -
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2009). clo mek WAEZES Eo|7] 93 A2 = (Maximum Likelihood Method)
Anderson®} Gerbing(1988)¢] A|<Het Two-Step < o] gslo] 7t AT 7H“'54 M TEo] A5
ApproachE o]&sle] WA HAH SAHHTES 3Bl EA S ARk, 2l #4858 Ad

=
ol g3dle] = RES HAAL THIISN 9] AFAE #sl8lE Connection 153, Content

%)
e o
>
2

595 o] A EE W] 1A Qo EAM S A Sharing 153, Smartphone Addiction 2%3-&
At ar, FEUHARY S o] gate Aotd 7 AAs G oH, 23 A JeS FE= EIES
< Y] el Sl BASE ) ARASE 4 AR BAL el AARGT,
skt (F 89N 7t =HHFES FA3 & CFA 23
wA, B A g4 gQlEAe] A A E ATEYA X2 FAAI HEAHE 4¥RRE
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The Effects of Functional Characteristics of Mobile Social
Network Service on Decrease of Task Performance

kkckk

Miseon Kang* - Jeongil Choi** - Yonghee Kim*** - Jivoung Yeon

Abstract

Growth in social network usage came especially from the mobile phone, which was increasingly
used from expansion of popularity of smartphone. However, the negative effects of social
networks come with repercussions to the users. Smartphone addiction may be a pandemic. For
instance, individuals may find themselves unable to concentrate in work place or class due to
engagement in the social networks through smartphone.

In this study, the exploratory approach attempts to discover the effects of functional characteristics
of mobile social network service on decrease of task performance through integrated research
frame.

At first, we verify the concept of the functional characteristics of mobile social network
service, and establish a research model through the concept of cognitive absorption based on
the flow theory. Findings reveal that functional characteristics of mobile social network service
such as Expert Search, Communication, Content Sharing, and Identity are positively associated
with cognition absorption. Furthermore, cognition absorption is positively and significantly
associated with smartphone addiction and poor job performance. On the other hand, this study
shows that the connection feature among the functional characteristics of mobile social network
service is slightly associated with cognitive absorption.

Most previous studies in this field have been focused on the positive effects of the social

networking service or factors that reinforce social network service. However, in this study, we

*  Department of Business Administration, Graduate School of Soongsil University

College of Business Administration, Soongsil University
***  Department of Business Administration, Graduate School of Soongsil University
** Department of Business Administration, Graduate School of Inha University
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analyze the negative effects of mobile SNS, and attempt a new theoretical approach to understand
the effects of functional characteristics of mobile social network service on decrease of task

performance.

Key words: Cognitive Absorption, Flow, Smartphone Addiction, Social Network Service
(SNS), Task Performance
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