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o]l A2k F'l= (User-generated contents & UGC) ZYFE Al|E el e 7191 o] 447} UGC ‘ﬂ”‘“}iﬂ
9 &S FHske= Aol 7hsdinlaL, UGC *ﬂ"VP“ O]ﬁx}EiPQl 2% A UGC AlFel Aas F1H =4
sk sivk. £ A= AAAE o] 8RRt &%l Fofshe B0l UGC AR oA oloixertel tef Wzt &
th o2 S8l dEAQ) UGC EHF AlelEQ] F-#E(YouTube.com)®l 9947H4 F98 wd HelHE Fdd. F
DG ATl B AT A BPL Azl Tl U AR FoA AF =, T 58 2 AR 5 A
HE 23U B4 23 3, A anateke] el ASEHoR o E}-‘T‘% UGCell thgh 2=H]2F Adeo] 7]ukeh
Aike FEa, AR FEe AF =Tt Ee -’F% a7 ‘/}E}‘)'U} A, AL sulApele] gl ol
2HAF B]lel 7k ke gaglon, Adute fdae AR Wt weE A Ueith 45 B4 23, A
2 Zole avlA Adat Belolghs F 439 Ao dia) Hi i w3ke Helth w2 dre el %
A e AT A Fo FEE ARSI, AF 7= mhE AEAQ A o] Ak A
FA]: o] At AL F'l=(User-generated contents & UGC), B} ol AF 43k, 20|z A 2Ha &
o, AE D=
| . ME SRR 2Rl o] 8] G FAlo ikt
qa2 Hste A Auidtt. Ak FA G o &
FAZE BelHol e AEAA Al Hlg) UGC
ol g2t At Frl=(User-generated contents, — @AM 72 o] &7t ZH=2E YA + o
ola UGO)R A9 o|8apk A4 A% 3ol & 3, o F A4 LA ol eAe] 2% 4
oF 2A2E 9PEY. AFA0E SERIRY 3RO Pelak A% AsAAn
=& 2012. 10 ARt - 2013. 2

d |
o] =& 20114 AFAL(RH7| & A Hetd A A Alglu)) o2 31%@??}1%9] A 4g ol AFHYE
-2011-330- B00076). ©] =& 2012 hae et Shed7ule (FEAQD) A de esle] o] Foj3 9.



AR 71e T g B Yol 22l
A UGC A} &nlo] Fodshe &M} ¢
= aA 7kl B okde UGC A
3747 AR e A 248t UGC
£ AlERE 294 UGCE ATIE &
(YouTube.com), &4
1= EQTH (Twitter.com) 9 3ol 2~5(Facebook.
com), T o] 7had WALl §17]) 9]t o}
(Wikipedia.com) S°] 9. 20121d AAA 2
A EfY 7IE A9 107] AtelEd Foja&,
wH, f719det, ESIE Y Ul 7he] UGC 4%
Ato] EZF 23 E o] 9lo] UGC & Al 7F=e} o]
L B9 FRE ofHA FA JAE + A

9
(Alexa Internet Inc., 2012).

o

-
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HAZol= UGC BAE AIEY o] &2} F7
4 e g3otal gon,

o] 7149l 7 H&
TRES} Hol28 Fde A, ddiasAt
GE, P&G 5 79 B2 224 7950l #ds}
3 e (Parent et al., 2011). UGC Al E Wj¢]
oA e A AEE 2L 710U A9l o] &) Al
M= A ol 4= 9l=dl(YouTube.com, 2012),
T F49 UGCH ithd AdAA B o] 8a=

AMAN 2&& olFel & & 7] Witk A2

AReNA 273} Q718 d&7et 847} 3lE UGC
ghd 2Rl go ol &AEe] FH Hrte o
me £ AsE ¢ 935S Bl o)y
UGCH tigt =AL #4125 et g3
e gl 7193 A9le] UGC &3 AZgS 33l
7] sl ag whet dHAe] AFv) ofHE K&
ARor #d A7 FeAo] IA YFH L Uk

(Yoganarasimhan, 2012).
2l FAHA e SHstn e At
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845 offste]e el o] lojgrh. &t
AA2E AF AF(Van den Bulte and
Joshi, 2007; Dellarocas et al., 2007), vl &
9 (Chevalier and Mayzlin, 2006), 719 49
(Liu, 2006; Chan et al., 2011) o] A+
o 2l A e FE LARE AFE
(Dichter, 1966), 212 74 (Liu, 2006), 4
2 7ol (Schwartz et al., 2011) So| 125
ok o & 5o, AlF F49 dEAY H=Q <
(popularity) = A2 2= AlF Hnf kol
A S F=dl, o)A o &l A A7
< o & AH[AA Mg E]7]7} golay
o|th(Kohler et al., 2011).

UGC 3= S4sb7] eliMe o
SN AAe AFA e a4
2, UGCH 53t A= 2
o diEZA o2 UGC $HelA
Aol besitte AE £ 4 AtHOHern et al.,
2011). AA UGC EHYF Ato| Ecl|A AAkztet o]
S 7o) disit fA TAE 3 9t} 7199 oAt

2% o] 4@ )E Q7S PESE YA 3
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AE L
A7t AF A F= A e F44 U
B de ol SAAQ SHeR, Aikate
A g A2 A E o] SRl AlTte
N AF A 574 o8 598 =g
4 9tH(Doney and Cannon, 1997). 18]z AJAt

A7k ol g A B FAlekE A o R o] gAks}
of #AE FHACE THAZL 4 dth(Moorman
et al., 1992: Godes and Mayzlin, 2009). Ht
W A SHoR, ATt ol gAY 4%
Folgthd o] @At AHfrEE A%S ANY
AtH(Kohler et al., 2011). 53] UGC E7l|A
AR o] gate] thabrh A4 AFHI 2 o
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02X} MMt ZEIX ZEHE AO|E LjollAf AR Fo{7t 28X} MEint 2

3t &o] T2 o] &AdAE I/ E s 540l 9l
oBg At o7t o] g2} Fojd nx= A
Q ggo] g F=eid FolthH(O'Hern et al.,
2011).

o] e] =9lof 7|vtsld, UGCY 8#E F 7HA
TR FEI E F Aot AR = 7Y &
2kl Al gl thek AtellA 8ol AFEHALD 2H|A
19, FHAE ofd AFlA ZAeR
AR o] &2 o] A5 ST + e
o 4otk (Parent et al., 2011). UGC
Ex= 01&]}4 14-0126]— ?SﬂEH,/] 7(]—0:] %—E
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A9 g3 29, A, UGC A39 258
579 kA Bl7k UGC Aog ol%7) 2%l
EAd) Yl Loluaa k. B4, 12 L)
Al Big A7l 1 T Uehgd A <
7E7} UGC A3HE 29t Hel glolq 4ka
Hels) ol @ B L 2N @ow.u} e,
Aoz, B AT o) 4Y YA
UGC Z9E AelEolAe] 43 ek tﬁfﬂ av

m\ru
?
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O
HU

4 AT o 24 7)o 2 8 2R S

2 aTE 99 9T 242 ey dla) e
3} 2o] 742 Adl. 28N E )& A7 A3}
g AEsm, o2 B 344 47 e &
£ Aol 4494 71 A5S 99 HolE S
2B, BRI E A% BA 2YE 4YE Aol
o 6RdNE B4 AE wger A7 ML
Az 1 onE AN Aol sixTtew 7%
o -

A
rok
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2.1 JULR} Fod

Azl Zojgh AAF FA7F ALt g £ YA
o] o AH| FAS} FE R Bl #HH HH 9
Ae w¥ete €52 938 =rH(Ransbotham et
al., 2012). B 7194E T4 e i &
ofo A3 A4 wiAY, 24 He] A A9 H
H g 3t A ] s 3

@%’Q‘d%‘ F otk A 2ARG 714" 2
B Ao, 2ot 3 A #AE Fd5t
At &5 ghetsr] fJste] Aakate] oAb
5 FoJ7b F838tH(Moorman et al., 1992).
Z hrE 53 AZEI ] e A5 Bikate}
HZke] Ao E’l g (O'Hern et al., 2011),

=

O & olZojuf7] Ha At
a5 o QA
??‘E}(Ransbotham et al., 2012). E=3gt
ol *fﬂe SH07 At Auke] 74
gt} (Rindfleisch and Moorman,
2001: Godes and Mayzlin, 2009; Schwartz
et al., 2011).
712 AFdA et WA Fo] EEo] 1]—;(43/,].
S-S oI Ak WA, AR Alo] o] SJAL &
= ZEotele A w82 AF HEE %‘é

e=p= %7}/\]7]%H](Godes and Mayzlin, 2009),
A

rtrlorz [z 2P profo B oo me 30
t e
2
OH

>,
=151
0 r.\u

1301 d & 3tH(Doney and
Cannon, 1997). &, AAikzle] A} 4% =¥
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AE7H 7
5o é_]-Oﬂ “HL /‘Jﬂﬂ %"OW 2] Ao
(Moorman et al., 1992).
459 dHeE, AR7Pt oA
H 2kl oA AAE Aot E3E
HZk= 72419 o] A&7t oA
FHst7] W&l (Hall et al.,
2002), It el Akl A 948 (normative
social influence)oll #3t o] M2H  AFELS
AL AlEe] &5 e SdAME oA Fd& ¢
< 727 Fth(Deutsch and Gerard, 1955). &
s M S AHATE oA AAY HE
& dokete A, 1 o] AEvte] A Aol
AU ofn] A&7 ofef At A e A
22 95 A5 dk(Hall et al., 2002:
Schwartz et al., 2011).

2Rl S| A ik FA 9F ] A
Ao 7Aoo A7 &olsiAl , 7hel
o] &A7t AL 2 UGC ZUF AtelE
A AAkAre} o] &2} ko] ghlrgl o Abago] A
#2E 1 9lH(Yoganarasimhan 2012). A4+ 7]
e o= Aud WAl Fod #et 7]1E
T A7 UGC B4oA A Ao gtk 2
| dagk Aol

2 AdTe Ak o
1}9494 AT Dl J
oA Aabzke 27 7He] UGC ¥
T+ JATH(OHern et al., 2011 /‘§’4
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WA Aelrt 204 A5 Fe 9FE A7
A, &H|2F FE FHER o] Blustke ¢
771 Baan,
2.2 ME 27|=

220l A= AF FulF =97F 3=
7 Hzm 4493 %7, 94 5ol Aol
AEFe 728 ¢717F Lottt (Chevalier and
Mayzlin, 2006; Chintagunta et al., 2010;

Chen et al., 2011).

g2 719 AFEL o5

bl Al Hod B AgE v Hed), odt
A =9 A Z3 (banwagon effect) 2tz 42

EHLeibenstein, 1950; Elberse and Oberholzer-

Gee, 2007). AE2] A7} AlFe] 442 vl
St A nigoz QY] AlEL H]ZPPJ A7
FES o|Tojju 1 A3 A ¢t (Luan

02i ruol‘

and Neslin, 2009). 22}91 A] 01]/‘1 AF] 247
T} =4 ol (Chevalier and Mayzlin, 2006)
U 43t +9(Liu, 2006) 5 2440 &=
o Aol o] Bel st

AEFQ E2 A7I7F AFE A o fE
oA e Ferh A7) Bef o8 m2
A S5 UdS BHYE o g 4w
ZE7A €t} (Ditcher, 1966). L3 th2 AH|AEY
AP 3tE 31 Alojehe AH| Ak XLXH 475 B4 A
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E‘ﬂr 7‘—415;”—4. o2 e
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= BA AlFE F3o] Q7] AFE FHEG AH o
gks] dAstE g4t 2 YeERdtH(Dellarocas et
al., 2010).

A7l AFES %Xe“’ﬂ gk AR olojA =1
(Schwartz et al., 2011), =& 2lE&= &H|A7}
el oA & —’F%O}J«ﬂ FE3t dE =
e 2 A 7RI GAtRTEH e A
ojvf Aes Ot FE Jtede Y Hd

TE7F A3 tdrke e £7 B S A
=0} ZtH(Sniezek and Van Swol, 2001). gz}
Eo| Bol Ze= WAYFE At tig A7t =

| Wi, $xb= oate] ol tigh whitol
U ool ZolS A Hrk. A&7kl g AEE A
© et 22555 LA AR

Skl “‘—8—:% §<‘7ﬂ ﬂi, H| & wh oA & 7Y

R D
‘__10]_34‘4 7161:.94 3o 3t 2= T o] .
B vlg} o] Qrlwsl 54 &
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2.3 MIZF 4ot

L2l AT digk 71E dFe v g
719kt A3 A #7F 5 o] FUth(Vakratsas and
Ambler, 1999). 2kl AF IAvjF(Van den
Bulte and Joshi, 2007: Dellarocas et al.,
2007)2 &l &9 (Chevalier and Mayzlin,
2006), 22}l dufel] 71wkt 719 449 (Liu, 2006;

AASIT H42d M2z 20134 4¥

HX ZEHE AMOIE UoflM MM} Zof7} o

BIX} Metnt 2elo] ojxls X A3

2011) o] 449 UGC 2
L 2L A o)te] fgekdl 858 &

Chan et al., =
IR = —’F

e AFstda, 4% AAE tAdA o R
TFalE 713E ATt anjat g gate) o)
sl &Mk E9) (consumer engagement) ¥
Mo A= olalahe 2ol takd ARl AFHE ol

rir

e AAeol 2 At

2H|zLe] =9l A Tt S AH Akl A
AR g BAE e daAgo] e 4l
& dA =} (Parent et al., 2011). 71917} 7)
Qlo] Aqkatel 2H|z7} wlo] whits UGC AblE
T E< B E o]Fo| Y] &olatH, 1 AF} &H|

A =l 79k Fed & o] Fo] Wi}, o AH], &H|
A 2l oA Aol gk B7F 25 AAlS
Ak, AT 5& i AlEA A5 FA
A E H(Schmitt et al., 2011). 21 *Fe
olm Ao 9]}\]. AET} E‘&ioﬂ o 3t A]ﬁ;ﬁlﬂ Hii‘g

9 24 (Hennig-Thurau et al., 2004), UGC
FAA Y AR FY 2 " FXAY. AE
SHA] Aol A Bl Rk AlEe] g #Ale
A8 g4 E Bl =2Edd, UGC 95
SHZE A EY2 Bl Al dig #

wE M 2

o> 2L
to 1o wH o % ﬂhl

2
o Offt

by
- e
br

HZL AFE vl o R LA &

AelE o3 Utk AR o] 2 IIJr
v 2ke] 2}7] #ed (self-involvement) 2 27
(self-enhancement)& AH|2ke] AP Q] A
7t %9 2717} EtH(Dichter, 1966). ©]&?
71e gl FAHAY AF #AET E5TE
Atk AR w3k o] 2o mEW AM|zte E
QY] A AAFFe =N ALl ALSA
Y, AR Ao 94 9 AE G}
A1 B} (Constant, et
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2004). =]

v B
AR e BAA

al., 1994: Hennig-Thurau et al.,
2, ZHAZE Algd g
A HW o]F 217 ¢3l &% (tension-
releasing mechanism)9| Y302 AFol| gt
7Fe BRI 7 wekstth(Dellarocas et al., 2010).
Parnet et al. (2011)9] AFIA= &HAF &
A A 2 AlF gk o], o AFUHE
o], LA JARRE, AlF AL Fe] T oY &
AR FEste Rt & AFdAe LHA 9
Ab 2o SYefel] FFstant gtk o] 9 ofjRF) 2
2R]A} Bl =(Godes and Mayzlin, 2009: Schwartz
et al., 2011)% AFYE o (Ransbotham et
al., 2012), A& A4F #ol(OHern et al., 2011)
o et AF= ol Az=EAou, aHA &Y
NS 7I9e 2 QAL 45 Fhof UGCell Eﬂa
A A )l A5 AFe uh A
TF7F 28 Aot
UGCY 735 AH|Ak A

ulo

o
A9 ¥

o
= T

(el
s
&

R dopt e = =7t B
gk opyet dep B AAE e 7 AlEY
A3tol| ettt (Hennig-Thurau et al., 2004:
Dellarocas et al., 2010). UGCY +84 44&
olgllsly] flal An|A A ARz 5y e

=
L
-

Mmste] ol ATE ARF APl UGC F
AE 4 WA B I} AT Disa
QAT AL AF Gho) T GG Bt

2~ olv

A FYH0E AT 4 9 el ZHAG, @
B e Holrk AF A7l et 2w A
HY 2 B BEo A1 Yol T gl B
% 4% a7} gasn,

=20 v
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AR Felstk AE Q715 BhE A7E Se.
2 A Holrk 2 A Bgelge F &
qel Aatel AL F Gdsh AF Qe o
35 4§ B3 B IS Adsag aet R
WAl e 202 Aele] Bhg sHelm, A
e 2v2 Bgd W@ Mol B 478
5ol =olE vst 2o] dAAAQ ot et v)

A BAe ARE Aoz UGC A AT
P g Ao B3 g},

3.1 2H[xt ME] 7hd

ALY oAl 4 ol s AlFol gk LH|ARe
39E wolE FAHAQ &35 Hola (Doney and
Cannon, 1997), o] "3"}1}9} Hzte] Hd
FE Algel W A=E ?
tH(Schwartz et al., 2011).
At AEE wPeta AHE Eole
WAL B =W, &RA= BT AFs
HO AE Al 7]¥kato] A F< B7kske
AA Gudge-advisor system)7} ZE3}7] wjio]
% (Moorman et al., 1992). o|#3F HAFL 4H]|
Ape AT w2 vite] Fa 5& 3 AleA
o7 ghte AEAQ 2H A e dojd
7Fedt UGC Z9F 7oA b st 28
H(Parent et al., 2011). W&k UGC EHENA
iAol dole 2Bzt e S7HZ Aot
ojd AmB|AEo] Bol MEdthe F R &gt
AE Wee AEFY F4s Helle FER
A&oBH o|F AHZEY] MY =g T

—0—4 REE

o
F4&

25l

L

.
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AO|E. LHol|A] AHAHR}

T AP ojn] & gelA ltk(Liu, 2006: Godes
and Mayzlin, 2009; Schwartz et al., 2011).
WNEE AF E BHA=S A 7HX 9} AFEE
23 ¥hgsle Molth(Ranbotham et al., 2012).
UGC Z9F SA4A AF d7l=e UGC B
A A SHA] FF ZHRE AFs7] e
(Elberse and Oberholzer-Gee, 2007), $17] A
F AR AL &% Foe 2HRte] HEl] H

o2 e dod & 9o

oge] =9I Fal AR Fol AulA HE
Z7H12 Rolx, 4 Felel T3 AE A7)
ol od 0% 298 Aoz daE 4 U 3,
AR ek AF QEel FE B3 AF A7)
=] ola) 288 5 92 Aolth B Bhest 2

(YR} o} A3 o7 =9] 8
7H 1-ar AR Fofrh BESE AR
& 27k o,

AR ol g
e AF A=

ot}

7H4 1-b:

W, ofy

3.2 2HZ 2 7id

ge 44

)
Sl
N
-
N
-
2
=)

af

= B A
B P B S R S e P o
217} @9 (Schwartz et al., 2011).
gk o & 244le) ool HETtet AFEE A
ot et Aol Hrte] tiide] 2 4 Azetr
o] th(Sniezek and Van Swol, 2001). o]
Aol maw rkats auAp7E 3T wF7E E9l
Sl #AE PAstE, HE7ke oA g

b o

X,
>

ol
-
~

>
>,
o

PO
to rlo e fr

fo e

ofs
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xh
=

{7} 2|kt

20z ol AHel g FHA A9 A3E o
o2 Qs Al 4 htk(Deutsch and Gerard,
1955). AR} Fololl= A7} Al g8t AlFl
e 33 ool Aol XFE & Sl &H|
A7} ol g Aakakel o7 ]
A& AAske Aol 4A ¥tHZikmund-Fisher
et al., 2006). UGC EHFNA= UGCE &3t
© YAAQ Fedo] Pl o] & ARSA o R oY
opA @71 Sl AAkate] o] A E A6k
o|AFAQl ool A 4 vt e A&V A
WF AARE ARl aHAe 228 gAS
HEst=H, olgld Aol LA o7 Al
Aol gQlo® Age 4 9t Ax w7t A
ABrte] Zedzt 2R 29 tod 2am] 7]
APEAQ A S AT 5
AEFe fFEAe AF 2R/ A
H(Dellarocas et al., 2007).
AU AEYE o) Lut= A
frotazt she Aol 2
#o ol AT Q7] AF o I
of gk &nA A orrt B A & 5 A
(Elberse and Oberholzer-Gee, 2007: Dellarocas
et al., 2010). T3 AlF2] £ V1= F2 o
g w2 AlE e A=, At AE 4H|
7b e THeAE Eola, AR oA
2 Grete &R} R oALE 64|
£ TE(Schwartz et al., 2011).
WNEE Q7] AEd dg 74 gArE
oplet AHA} JiQlo] Zh= oA FH| &
E AT F Sdo, AlF 7=t 2 S-S A
et 247t 2 4 itk oAl Hal, oA A=
g A A9 ALEA G o] 7= 95 H

% stE = Aok,
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M AZE okl ol %
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Yoganarasimhan, 2012). &
501;49] miug 25 A

3k} (generalizability)

oo oAy m
=

1o A A kT %7}
‘ﬂl Lol 7ukst
v 23

=

o

(views), % 7Hcomments) 2.2 Yeht=d,
g geket 49 AEe A7 /M e deE 2
931t} mRgo R B AF1E how to & style
7l 9] HolHE FHstsitt. i e e
g, wol2Y, FE AF L7 et o] F

o=, o]&AEY] APLARI FHof7t wlg- 2
Fsto] o] &kl A pe] of myte] Dol 7]nket 4
£ vl #&a}7] golsitt,

=%
=

=]
=2

&

4.2 Ho|g
% ¥ (snowball sampling)
oz $3EtHCarrington et al., 2005).
:rLXﬂZ“ﬂ WS A, WA fRE o
974 FHl el & AAkAke} o] Ak Aol 2t
2 ‘how to & style’ 7HlE]E AR} o
o7 AA Ftelae] yellM Q7leew A v H
o] AiAE Addste], Hu]-¢-A (breadth-first)
el dye)ES ugo 2 dolEE 5] Az
ot 7] ddE ] g Aikate] FEA; £50
2RH 7525 A9t o] &a 552 FEYh
9% ARE Agol e ol &AE AR F 9
Sha, A fEEY BE 97 AW FHE
A, T9Y FE FPE AAFoR A
9 258 (web crawler) ZZ213-5 o] 8sd 2011
W 10¢¥ 282 TE1 T T —‘?:J
ek, 27] AdE o] "ol Ak
W KEr=g O]ﬂ‘j’ L
tolH e #4 2

=T
r/]r(Groldenberg et al.,

=T ﬂOlEiL EavLs

g i

2012; Browne, 2005).

2 d7e 24 welt 594l 2ntE §
Yol <) A G dZES 1,024 F
G FIA o8] BFS RlFE 994709 B
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012K AN EEIX BHE AO|E Lol AN} Rof7} 26K Mein) SQlof ojxls AW wst

QFe BT auA Add B A P 2R B9)9 24 W 594 WUl Sk
S AE] Yokl 20119 10¥€ 28YHE 11€ 2% #]S(non-negative)? FTaE 2ted, =
1197 5 F 349 92 2359 Z7F 2 57 Fdin ol %oz X931 £x9& &
(Chevalier and Mayzlin, 2006; Yoganarasimhan, T . F F o] &H|zF Age] 40004 7+
2012)& S4stn, oA} 9o #Het FHA 7 EAG whHd] &R} E91& 670] HASte, D
Ao AEs e 598 Hkrd S #2319 SoldH WUkl ofFgo] diMEHT
(Parent et al., 2011)& SHF}? 24 & &8 Az} 299 F A3 W5 Atole] A A
Hok vhe} o] Azt EY2 Azt Ak &5 FE 0.700(pvalue (0.01) 2, B4 EFolA F
ol (O'Hern et al., 2011)4 3 7H #4(Godes  AF W Abolo] F BAE W 284S A

and Mayzlin, 2009) & ©jekst Wo g =3 o] AFgITY

R, B 97E A4 A9 FBlolune) AAE 3 B S 6% 489 g2 B
< gk 20 B9 WA e B A SgEd, 494 37k Bo] 2] AA FhA

Fol e Whsh ) BAG B} Reldme,  AARE HFo] 44 gS BolFt 3 59

Bq0] £& 20} BESE WAt 3AE A g9 TA 24 2 Bom MERS 4 4 Ut

ot d, $98 UGC ZdEd 87 594U
AR el 20114 104 289 /1% 594 VA% ZWolA] 2 Aol 2 B S Tah

F G B4 AL RS B MeR  ANR Belsh AE AVt $94 kel vl

2Tk N 5999 & WL 2 Fom A b JUS vk 9 594 A 54E B

o[7b W] wgel Aitate] rbeEte vEo] & A9 g il
ool =& Uehled o Adsiva dddEd 7 Fored Folr A7 FYY gEE A T
(Choi and Bell, 2011: Godes and Mayzlin, 7} 3 75 544 #d 712 FE 7|23
2004 Liu, 2006). olw AdA7k 243 A7k HAD A9 B7heh el Aol 2
S A3 24 Yo A Wz Egeto], A g AR} o] S| G3E TEeh] Hd) Y
g7tel v Wepel e aACA JAINEe B S FHF 1FY Y FYT ol FEAF FHE
=S Ags 4T F UEF Ao AR 7Y Fet FY Hofr, YL 1FY ofF
A Wee §989 74 2= SHAR Y Gofe FEA) 17 o)) YT B}
(Dellarocas et al., 2010). 7= L3 7135 Godes and Mazlin, 2009).”

(F D2 &4 dlolge] 7] < BolEth, Hube 23E 229 44 EFHE BASH] A4
2B Ao 24 Wl g9 23 Stk B § i 23 A7E AdASE Al wEt

F

'\

B
oft
X
o

1) B AF94E 20119 119 49 712 ¥4 28571 1007) vwel oF 3%9) $93L A3

Bk Az A B 1%, 3%, 5% FAE AAAE HE B A7) A
2) 059 B9 2855 WSl 378 9FY WA0m 29 HolHE 08T 43 ¢
3) A A4S 272 43R BA WSS THR 4% BAINE RE shHe] AH,

It} v 2358 JlEez o8
55 A5,
AHE RE FHe] AASL,

rlo 32

1%
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it FZ=u3} ik
K1 1. 2B e 598 2349 $7) 4137.160 8236.500 1202
7K1 2. 2E)A B 598 Bl 71 6.062 16.411 1
(B) 5¢ds
B EFd3
YRix} Fof: AL AR ke vl & .060 146
AF e TG vA 234 337149.530 511459.510
Y 55
ZAZ As 1355.840 2972.870
Fola +4do) 8 A5 606.593 371.596
594 d2= 9n 2378.970 3474.350
H7t 22 ¢ 213.155 312.268
ol gA7} A 15Y B AT Hrlse 2.299 13.170
o] &AL 15Y ol el 23 Hrhe 244.161 361.852
At A2 159 B A Hohee 126 1.837
A 159 ol Hefl B e o4 6.962 24.593
ol g7} A 159 B3t A3 Hrle] A FAS 360.113 187.742
o] g7} 153Y oMol A3 Hrtel FF FAr 365.196 99.432
AL A2 159 B A4 Hrke g A 204.739 125.166
A 159 ol Holl e Hrte] Hi S 365.670 163.586
FGA A 20099 187] oA (%) 15.670 224
FGA AZAA: 20098 187 (%) 5.310 278
FGA AZAA: 20099 287 (%) 8.420 282
FGA AZAA: 20099 357 (%) 8.680 .323
FGA AZAA: 20099 487 (%) 11.790 .293
FGA ARAA: 20108 187 (%) 9.460 257
5G4 AR 20108 287 (%) 7.120 .234
594 AZAA: 20109 387 (%) 5.830 222
TG4 AR 20109 487 (%) 5.180 196
TG4 AZAA: 201148 187 (%) 4.020 211
S92 ARAA: 20119 287 (%) 4.660 232
592 ARAA: 20119 387 (%) 5.700 274
S92 ARAA: 20119 487 (%) 8.160 3217
Yixp £
Aakate] 7kl 1180.390 378.986
1040.340 335.568

R A2 g2E o
AR Aol % 2
AR 598 5 AY

21496720.260
96094885.140

12799426.200
63773130.180
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0|2} MA ZEIX ZHE ALO|E L{ol|A AJAK}

AZ 2o F718tH(Chevalier and Mayzlin,
2006). B9 AZE M gI= A5
Al FG A Fe tnl MR A

94 AHedle FI9Y AAY

O
3%
w9

ot
ot *MZP %*éoll rﬂ‘& SARGE YRk Y
o Yyt HZ g2 Y A2 FojxY F
WET AR E989 F 4177 T how
to & style’ 7H|lag] W9 F94e 7 e
W&ol wiet FH, mjo/=2g, &, Y, AF 27
o] el 7l 2 WA=, 58 Akt &
% o9 FHEI RN Bidte AEAY AVeE
SAIB] Hote] AL} FGA sk9l FHE ae] ¢

2Fo8 o TolAE 94 1FS AP3AGt

V. 2§

S TV HolH A A3 v} o] F F F
A

(Agresti, 2002). v, = 2% 49 594 ;9
234 B G757 A 4 (2011 102 28%)
I £ (20119 119 11Y) Alole] T F Fotd &
7Fek 3 el | k=18 Anap Ag Aol

A

Y 2355 k=2v ¥ EY A1 59

AASIT H42d M2z 20134 4¥

Hoizh 2wl MEnh Belo] oAl XEH 3

oot

B7HrE dugtt. vy,

=
p
FE e Eols BIT BEG

(1) »i, ~Possion(A},),

(2) log(A}, )=log(u}, )+log(u},)

=B/ - ProducerParticipation,, +

iy
Bi ProducerPartzclpatlan,/,]
-UGCPopularity,

i

k k -k k
ay ta; +y"-Controlsy, +&;,

Fobg g 49wl & % WY 59/
o ol 4 AR AR el 5L gulshe 4
A zF 71 ¥|g ProducerParticipation,, &} 7|
F WI=EE Yehie 9%

Popularity,, ofo] A5 28-S

w4 8% UGC

¥t} Producer

Participation,, o] AWz} A&y}l E<ld n|A&

Qg A7 g3 pUw S4sn, Producer
Participation,, 9} UGCPopularity,, o] A5 2}
Gl auA A F9fd viAle g 47 A
o BT R SR M A ) 2FE A
2k a9k STV, HolE 9 (& 1ol 27hE 9

3
B At B B9 A WS et
tl, B4 ¥e WEH Controls,, & FAetL o
8 A4 WEE 712 EAE urgo s Ad

Tl e A 3 o
( log(u},,)) & ZgF}.

O

}\O}’L ‘tl,‘l?‘e

(3) exp(e;,)=u,, ~Gamma(9k,0k)

ak! 0 r renr
" |~iid BVN ( J : "2
(4) [a}.’“z] 0)\r-or, o
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HRa - 2D - 2D - 9T - S
(E DA Holt sk o] & 3 B¢ 2748 24 Holoh AF A7me] 45 489 A% ft
Z3eu Bk B REHAVE BEEG 2 s 2 £ o Rojt) ojw) B dpo] A2 nge |
7P B (over-dispersion) F= & AT 48 welo] SolgrEE A1e39 7] 35 o] Zhat
HALEE 2FeIN s 71 AStd 24 o wqq g Age) Y@ A8 AX RS B
exp(e;,,) & PP (shape parameter) AEF  ga 2 oo wapr] SolgRT e Hu|Bam o
(scale parameter)°] 9 0 & B2 2= g9 (Delta method) 2 A48l A28 3
o 225 w2t spgeg Y 9a4e) exple,,) 7Hd-& AS3eFEHAL and Norton, 2003).
o ¥ g LS sy, o BxEe Hitol 28 lolM 7= 3.855 (p(.05) o2 Akt
pholm Bakel wl, (409 ul )0l Solgr et 294 HES FohA7)E Ao ekt )
¥ (negative binomial distribution) JHE zt= A 1-a7F AR QY. T3t JdepH S 23 A4 7}
oh. vl Ae avg 2o AR @] gl &9 BAE vEhd *Mz} ol 7kl whE &)
A3} golEg T dEe] AARAE ned ¢ A AYY Ve AF WIRE weE Ave
e ol e Eﬂr 2Yg olgd 594 1 7K 1-b7k AREAY. 28 2014 517 = -2.585
FHE Holz AL o|fF A9t TEE WETL  (p(.05)2= Al Foe 2uAt E9& 1A
sttt ol &8 &¥ e F AT Agd 0 71E Aoz yehd 7K 2-a7h AAEY. e
3 B2 Al FHIEE dto] FLE HH M ATFE ayE yehd AskA ol Frp7) A
F7F A3 g mX e Aol a3t FAA Hl A EYE AAAE B AF VT a5
2E 7FesHAl @tHGueorguieva 2001; Thum & AdE 7R 2-b7h AR H AT}
1997). 2EE AEe A 2AZVE Bol 559 59
FLFE agla Fota'e} 'HelQ WES 53 o
L] 7 o] AL FALFE T2 AHAE
V. 2M 2} Hevh a4 A" Jatele gel ol 8ate] 13
38| F7ke 2R =94 3 A BHE 7HA
gt FypE Ba H2 Grhee g 2A4)
17K A4S B 5L FE anA e fef g uhdd 7}
A9 Brtre 2B Ado T2 d3ke Bl
(B 209 29 1& 2HA A8 F, 598 23] o X3 o] 84 37} S5 JgHFe 2 At
T T/ BAT Adoln, BY 2¢ aHA = A9 HUt @%e aHA Add fES 9IS F
AQ TG Brbre okl gk 24 ARE B A Zoh A8 249 A oléxte] Bt 4
ozt M A2 AR Ao Aol Bra 4 FE A FHEAG. AR A e
4) PRl Fejge) Hxgo] Fdsithe 7S B4 34 (parameter identification)< $13] osict A 482 Cameron

and Trivedi (1986)¢} Greene (2000)¢] Aol =it}

540
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O| SRt Mt ZRIX ESUE

=

AO|E. LHollA AKX} 047} 2 |X} AEdn}

(2 2) 28 4 21t
2y 1 2y 2
W5 2H| 2 HE aH2E &9
FAAS EFTA FAAS ETA
A 9.008** 0.834 -7.664** 1.062
I 1-a,2-a: YR FA (YA Y FHol) 3.855%* 1933 -2.585** 932
I} 1-b,2-b: A& 71E x YLR; Fef 6.069** 1.451 -3.888** 1.454
A IE(EGT 237) 3.319** .602 -1.833** .601
&Y 5
EAZ7) NS .140* 072 -.046 .068
FolQ +4o 2 NF -.266** .087 178%* .088
Z9gi gz Jx -.652 446 .244 .607
B} A2 & .166** 233 -.018 .326
ol &AL A 159 B AT Hol .109** .045 .048 .042
ol &2zt 1 7Y ol e Hrtg -.396* .226 .326 .320
AR A2 1579 B A Hohs -.042 .044 .060 .042
RBAAE 139 o|dol 2Mdet Hrtr -.042 .051 .106* .059
ol gA7} A 159 T A FoHY H = .263** .039 .182%* .045
o] A7t 1 Y o|H A Bt B A -.086** .039 .363** .064
AL A 1 7Y 9t 23 Hote] i 2As 021 .046 .015 .051
AL 159 ool 24 Hrte Ht A -.083 .055 -.178** .081
98 AFAIA: 20093 1 E7] .009 1.29 -.294 1.757
598 AFAIA: 2009 2 £7] 175 1.175 .085 1.594
T4 AZAIA: 2009 3 E7] 173 1.068 -.333 1.447
98 AFAIA: 20099 4 £7] .265 .959 -.359 1.300
59 AFAIA 2010 1 &7 011 .857 117 1.161
98 AFAIA: 2010 2 £7] -.092 750 154 1.001
TGN AGAIA: 2010 3 E7] -.174 .646 -.136 .881
Ty AZGAIA: 20103 4 £7] -.332 .540 -.293 124
98 AFAIA: 20119 1 E7] -.671 454 -.120 .592
TGN AGAIA: 20119 2 £7] -731%* .353 -.504 462
98 AZAIA: 20119 3 E7] -.214 254 -.485 .339
598 AFAA: 20119 4 £7] -.166 197 -.291 .253
Yk £
Ak 718ld -.124 128 =117 275
Azl % dRE o 225 243 1.081* 615
AL Hlo|A e F eSS -.115 137 -.199 287
e TGt & AAS -.059 .236 -1.445** 614
o 1.540** 073 2.191%* 251
T .036* .018 A418% .162
r -.113** .047
-2LL 15758
FYE o p (.05, p(. 1
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A BEYS Eole W] 3A Hrle EAlge
AHAb B918 W ehe Ao YERith

AL B4 wigeo] 79 Azl Agoe 43S
0222 E3ha) AH|ap EQont JEke U
Qo EFae AALFE 2HA; Yo FHA
ol ks FANt o7] FYAES AF 4 A
ALEE pual BYS YEE AoR syt
AR} Q7 5o el Fate Bk Tl & A1H
FE F83 JFgEe UGC AHE 9= 3] 9
M= AlE A ek ollgl AAAF T3 189
of gl AL oulaitt

(a8 e AZE 73 23 AHE o] 8

&3kl A

I, A FAE 0%l 20%7HA 1%4 +34
o7 ZTWI, AF WEe &, F, o (47
ﬂ% 257 50%, 15%) 2 WaA Nzt (28 1)
o] [A)e AR} #od 7t Z7hek fﬂ}ﬂ} aH| 2 Mg
o] %7}?’:}% HAFE, old AlF 7% FFl
2 75 aHR Y9 P §E5ERE AAE
AE& & F 3t dE 5o A A7t 0% ol
(2 S0, 2 10022 H7} Zo A A2} G717}
7Rl %) AlF A71=7t 2, 5, 3t Tl &
|2} Al e b7t 369, 247, 196 7191 whA A3

ZF Zed7t 20% 29 (F 100718 Bt FolA At
2+ 3717t 207091 ) AlF 71| whet At
Aele 7kzb 690, 316, 201 Zolth. whah Ak
2 Fol7) AvjAF AEo] 3= FFAQ gyE 9
Nwrt 2 ess 348 ARG 2 5 Ao

AAp Fol o AFE Q7R e UGC AHE d= (g D9 (Ble AR 3 S7) &R A =
g Adtolty, BA WFE e Sl st Jo| H#AE olne AL HAFEY, 2 =7t A
(A) UGC 42 &H|z A (B) UGC 4% &H|A 54

SHIER 750 Z=H| A
e = sy 1°

=00 - __,—-'*" A

Hol e .

0 T :
(i 1084 8L u - '
i) 105 208
AR EHE M EH
====HE 7= (&) HEQZI= (B = =HEF27 = (3

(ag 1) LRt Hojet MiF

Q7|0 mE UGC dut

542

&9 25%9 234 398,506%1, 50%% 164,224, T5%% 28,382710|t}.
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O|EAt Ay ZHX ZUE AOIE LollM MAX} FHofot 8|2t MEin Selof ojx|= AEN I

T,

et wek, 4 Helrt
A e 299l F A 4nd 9% 771 1

WA 2ge 247

A
Zolx, WA o7} 20% = 27Vt
6 g

H]

2o, AL Aol 28 AR QoA =
472 @ addol ao. BedNE 9 UGe

AHE ket AA whet YAArE o
Al s of sheA|ol tel A dobrnat et
(3" 2)& (" D] dSgkel 7] zete] Bkt
&

o )
TFET BN A i F AR e

%

7k

Ea N
TTC=

e HoFrh 0% A AoE 1%2 1% 5

A9} Bl A FAE AFE A7|Ed wE B
ozttt (ad )M FET HL2 V=t @
5979 A Anja AEd 59 F A 257}
AL < A Yerhe

WErt Fobdss YA el $7E 24
ol £ A3 9% = 4 A B (29 3)
& A Bl F7h) e Al HeEe) Sk

2B 29 Has FAATE 7RIS Belen
=, (a9 3)9 AL At Fofl| wet F g3t
€ 7teHatstol AR UGCH 8 434E 022

(B)

AF W% (F) (C] A% 7= (8h)

Eatl] DA L2 B
57t A
)
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o .
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AE A= (F)

712 ey
H)7 Al o |
el =41

H]%— 60 ez

40

20

100

80

60 //

40

20 |

0 — o 1)
0% 2% 4% 6% 8% 10% O%(( 25% 27% 29%T 31% 33% 35%
e &y > |« A =
SIH 3 i A5 i
(32 3) Z8 Mz} gug st Mt Fof Z7}
sEe A v 240 AFAE BT 4 ) AR
g 5o Agst 249 257} 1:602) 2% <]
= () TG e kA Fefzk 0%l
1%2 1% <7t & v 204 e o] S7he} 2419 AT UGC FYE Aol BN Aaat ol
a7k gAGel AR Feldl FE FF AT 7h F M UGC Al mAE 98 via B4
Athe 9EE 713 Fate ol Ak el gtk FRE W9 how to & style ﬂﬂlﬂoﬂ
7H 0% A% Felel Tvke FF e AstE A 599 Tdz AakAe] A B oiag &
ofvfelan, AabA Felrk 19 A% Aolel S7ke oleAel 2Hz A 2 Hr} 25 ARS 7 o}
TG A0 P ofuishl kW AE o BN A} B AT Ae ZE sHo] A
()8 T9E2 A Fo7h 30%d W Fojel  HHAUT A Fole LvlA S SIE
1% 3717} A9l S7beh 249 428 443, d0M 1-a), o 2 AF et 2555
30%EH 2 g Hole Aite] RelE 5 O 3A YEEHOM 1-b). 7] AlEdss At
Hoad FH AT PR ol A £ 3 B A} avlAe} Agdele weo] auAe] e
5, TR UGC 2YFE ARIE Yol &% F =ole AR ool Aolth. &auAt &9 7|ut
A A Eqelzhe F Ade] Al g ke AY At div e 23 Haidh AL

sl #5gond, 3T 4 338
& 27449 o] ARE ARE + 98E &

o,

ol
—_
N,

30 4o ol O
4

544

aB)A B9 A7) (1 2-a),
o] ATk AE QNEIh £252 § 2A et
M 2-b). ol Q7] AELEE A €7
EZo| Au|Azre] ARHS oA} mE o &G e
717 Woltt. welq AR} ol eAskel vhsh
of A3A 0w Fad ogAe UGC HHe 2

% 3ol

q

—
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7FeARE UGC 242 Adldve dwtd ga7b d7e 2o Az S0 #3 43E vla 2
TS & 7otk £ A7 Ave At Ad qFoed, A Fofeh Ag Q7% ofs) w
d B #ES A fot] F 4TS FEH o ZIE v £ 9l WY UGC #¥
o nefsiol &= AR A7l ol o et Ao Wae] E9o] Jhe

itk & el Al avlah e E¢idAe
7.1 BHEH AR Rk TEe ¥F UGC 475 948 72

2 AT g2 AAPES v 2 AA,
o H 27} AH-EA Foddte UGCE 7.2 ARE AXE
Aol ggez stk UGCe gk Al A5
_q]

it
J|m
o
F>

se BPIE B7on B APl BEG A B Q7e ¥4 A3 404 Ade A4
oItk UGC ®ob 4Abash 2A7L 44 4k UGC 47l 244 993 244 93 5
2ES T 5 om o2 239 JoN 2L & F Ao Yehded, AF RS 2E UGO
ke Mol hsd AFGT B A7 edel 540l dal 1 Jge] AR AAe A

A, AP, Teln A S olel pokel  Hel P8 YT ) WY Haok §L
Dt 4T 4B UGC 97l 48N 3 ANDTL QRS seld s AAA) el 53
A% 71zd el A AP ANEAE A & 2Ase FF A3t 9FL F 5 A At
st 207 gee 741;;— vace Agdtel & we A7lel BYPALE YA ol Z7} 2
“ 4e Fbom 24 M A9 §743 AN B9 i AR
A7e 23 = $AA 93L Awe e £ UGC 39

T Eﬂolﬁ T3 71 .ol —8— FF UGC & F Aol EolA ezt 21) A3te] 7k5A17F Foial
A79 Fag 7|ute] E Aoz 7Y B, w2 719 LTS *ﬂ*}x}ﬂ FAE
A, A Felge UGC 2959 542 /KA $8 A3 < 7IdE £ e 7hs
Zoto] EA4stgt. AR Fele UGC EgFd Aol AAE Aot 28B® *ﬁ*&XP—E Ale] A
A 3] 22 ¢ 9le @AY= B8k, ol F V=S defete] AT Y FY e A
gt A9 olaizt FEakdlnt. & Ave dg A A Fart gle Aotk EF UGC EHF Aol
Hl 2 g A H A 5o B ool A7 A Es AR Ak SdiEkelr] de A7k Ve
=7k el &3 2 AR g #d dFE 9o AEAQ A JAEEES Bl A A
UGC Ao #ef g35 weled &85 de A 18 F v
A o7k UGC A#ks 23 3dde & 979 A7 7 HS 2 A5 239 S
die UGC ZHEAM A8 e 97Fe 2448 7Iwes 239 A5 MRS bdadt 2o 89
ZIEer adE vud Favt lEs dEFld =R e,

o
AR, UGC AFE g oz 243190, &

Ui H4a2A M2E 20134 48 545



o GAF UGCY JIAE JEAGY 2F
oA F3522 Fosta A7 UGCS 43
Ak AFH o2 2Bl Felshl o84 A
o] w2A| 7etel ol 674 BY Agtw g
2449 S F23) AT 2 498

ToT1 v
AT

o FI9F UGCY JIF= FF 97 15
g zaed Fig Fe2. 97 UGO

o] At Ho] oRe= 23 AIS A
7] A9k A Ase] oA TksAld Be
&5 et UGC ZHF Aol EddlA A48
E 7AE detstel A o] g
Bafof & Aot
o S UGCY YIAE UGC AA I H&
gfef. HI17] UGC 7% A Felz 9
a Aot A3tke] zpol7t wivlettt, ikt
= UGC AHAle W& F4 o =8&
= Zlo] A3} dkAtol =8 Le = Zolt}.

¢ g7 Wm ael BE 2RE 5
GC 43t 24EE Bl 4
ge 71?3%01 v duAoz 4ug A
o AN Gojste] 2t 2 &
=€ 71%0ln gt & 478 5 o]

N Ay s
3 e
1] L 5

F .
o4& wiel 43l @ A7 Azt g
ofel] =7 o] ot 3% mie) Fadel %
S 1%, 98, A48 5 oz Rof 448
o)

546

7.3 SHAIE & g o et
2 AFe AR DEH AF Al #3 71E
ATLE BAAA (Moorman et al., 1992: Doney
and Cannon, 1997: Godes and Mayzlin,
2009: Schwartz et al., 2011), o] A7-elA
70l odgld A Fof FFe A 1t
1, UGC Ba= A o2 A8 5Tt atA T
AL el o UGC B35 FA SHAAT 1

HYrtE Yo B A7l Al 59, 394
B2 ol gale] Avlx B9 PP, 3
7k ol9jelle B7ke]l 83 2 (Chevalier and

Mayzlin, 2006; Liu, 2006)¢] thgt £4& 817
Zags 47 9ot £3 UGC AT WE4E 5
Z3)59} H7IEE vl - BAs e, B

F A E et

pud

O:I/K

O

B7 HFE a6kA] X3
7o S Hetd T4 At dasit
A, AR Fols JE AY, 7@ ARl 52

off oz ygued, W& 24 (content
analysis) & &3l oldd FH Fofrt thAd4
Ql A mA= FES Hlwshe A7 Fasitt
(Lee and Bradlow, 2011). 7A|dc2 2 A+
dre A ool e Fgsterl AR,

(e]

o o

['PI o2
g

Ao SHE wejsy] AaMe Wee 45, 2
A, BAF, QEHIE, /R Ae, Agd @
dE "ol 5& st BAAl ezt depd
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The Distinct Effects of Producers’ Participation
on Consumers’ Choice and Engagement on the
User-Generated Contents Platform Site

Jeonghye Choi* - Jungmin Son* - Kyung Min Park™ - Sunju Park® - Seungwha Chung*

Abstract

User-generated contents (hereafter, UGC) are the contents produced by individual users. In
addition to the conventional role of individuals as consumers, nowadays individuals can play
an additional role as producers. Individual producers create their own virtual contents and
share them with others, and some active producers try to communicate with their UGC users.
As information technology advances and diffuses over space and time, this UGC-related market
has grown substantially with the growing numbers of participants and the high quality contents.
The popular UGC platform sites include: Youtube.com, Twitter.com, Facebook.com, and
Wikipedia.com, which in fact belong to the top 10 Internet sites according to site traffic(Alexa
Internet Inc., 2012).

There has been much effort to understand the mechanism by which online performance is
determined. Well-studied measures include product sales(Van den Bulte and Joshi, 2007:
Dellarocas et al., 2007), sales ranks(Chevalier and Mayzlin, 2006), company profit(Liu, 2006:
Chan et al., 2011). Key factors to derive online performance include product quality (Dichter,
1966), word-of-mouth among consumers(Liu, 2006), producers particiation(Schwartz et al.,
2011). For example, it is well known that product popularity has a positive influence on product
sales(Kohler et al., 2011). Here, product popularity serves as a proxy for product quality and
performance is measured using consumers’ choices. UGC platform sites provide users opportunities
to not only select but also engage by reviewing products and making recommendations, and
this kind of behavior can reflect consumers’ engagement(O'Hern et al., 2011; Schmitt et al.,
2011). Thus, this research extends performance measures beyond choice-based ones and incorporate

consumers engagement-based measure.
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On the UGC platform sites, producers can easily observe communication among users, and
some producers participate in consumers conversation(OHern et al., 2011). Despite this growing
producers participation, there is limited research on its effect on performance. On the one
hand, producers communication with users can improve the relationship with users, which in
turn increases users interest and promote product choice(Doney and Cannon, 1997). On the
other hand, producers participation can inhibit consumers from speaking out(Kohler et al.,
2011). Therefore it is needed to understand whether producers participation improves or
deteriorates UGC performance.

This research collects data from Youtube.com in the category of 'how to & style using
snowball sampling. On Youtube.com, users can view videos and leave comments, and also
upload video clips. All the video-related and users activities are collected and analyzed. The
empirical analyses support all the proposed hypotheses. First, producers participation has the
positive impact on the choice-based performance and this positive effect strengthens with
increasing product popularity. This means that when producers of popular products communicate
with consumers, the choice-based performance improves(Kohler et al., 2011). On the contrary,
producers participation has the negative impact on the engagement-based performance and
this negative effect gets stronger as products become more popular. This means that when
producers of popular products participate in consumers conversation, consumers are demotivated
and do not express their opinion(Dellarocas et al., 2010). Producers particition has the positive
effect on consumer choice but the negative effect on consumer engagement. Therefore, in order
to understand to what extent producers participate, both performance measures must be
considered simultaneously.

Further empirical investigation provides the following practical guidelines to decide on the
level of producers’ participation. First, producers of popular UGC should activily communicate
with users. Avid participation by producers of popular UGC increases consumers choices to
the much greater degree than it reduces consumers engagement, and collectively improves the
aggregate performance. Second, producers of mediocre UGC should make discreet decisions
and decisions should be based on the way that multiple performance measures are aggregated.
Third, producers of unpopular UGC should pay more attention to UGC themselves and try to
improve UGC quality.

Key words: User-generated contents (UGC), producer participation, product performace,

consumer choice, consumer engagement, product papularity
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