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A7 [HAIZE TEQ =0l DjX= Hek:
LiTHA 3719+ 2y 3712 H=RE SHeZ
o[22

ASchstn AT
(cllee76@snu. ac.kr)

2 ATEs ?‘7@0] %‘35% O]-‘r’r% aAE9] A7 Xﬂ/‘](self presentation) AgFe R Adslglon, 2}
s AN

FAE AFY TS olnt 99 Ut vbIY FHeEA] 945D Uk B 71950] ARkl AFoILt A ko
g PAS Bl WYAA J19e ABE ol wEE dm e B, Aol Phske 28AQ olf2 Tk
Aol FasH ; 1

o _

A% E71sh A4 5712 welsiinh S8l dAAd 5715
A ENE A7 A48 i}%ﬂ} aEEl x} doz pragon, AeAst A4Ae met WAZ $7] ((ntrinsic

motivation) &t A& &7](extrinsic motivation)® A4 (cognitive)el 744 (affective)?] o] FH Lo

H X ke Ao|rt A E AT

ATAT, A FEE AIAA Aol =S5E UAE 5719 AAF 29 ol (altruism) T A AUQ1 EA
S (enjoyment)FT E717F & Aoz w2 o Yeigon didatd A|AA Aol 2245 dAH F719

A 2R BRI ZHES] 1% (recognition) F717F 2 RS2 Ut 13y gidaty ApANE A4
719 AxA 29 FAF EA(monetary reward) FT7 F7lde 9TS FA G Aoz YEPth £3 WaE
7190 olEMl T EAR 7, IAIE BUIQl IFFT S FRHYEE Eole ACE UEyoy 14 BT F
71e FAYEd YIS FA ¥ AR UEYt FtHes A S ¥ gAY B8, 3ER1 B

[o20m IS}

7} FRES ot Ao Ueson], 4eAS A% AL 5717 THIES ol Ao ehich

FAl: R, ANAA, AZ1TFEA AZIAA, AT A7AA, WA $71, 9AA 571, e, 284

Folu Mulze] AR el 2l $71E5 Fust
E Aoz Jelon (mjd 4], 2010.11.2694),
F9) AP AJA S FojEthe % 19.7%

2E Aoz Yepgth(RAYE, 2006.2.8¢

€]
Aale] n|BE 2 o], FAL 2BAp7L Al B3 YR
olsfAHEA, FHE daE, FH, M= wA”, v £ @‘%6}% Fae Ao A 2 AfFYA A
old wAY FI 22 v Sol2 ARE 9l o 2302 FAc, AFH ke P AR e e

E p84
on, 1 F840] FxHx ok 7ol et YIS MRk (Grewal et al. 2003).
&

o] Z]I Ao o]ll‘:. Oﬂtﬂta Id=

oo =2 PR

?_
@O 24 912 (Duan et al. 2008; Godes
and Mayzlin 2004)% 1 & W, FH it

ok
[
=
>
BN
>,
iin
i
il
\—m
P>
=
o
lo,
|
(o))
N
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71989 Wle AAb Eoa vt |t
(PQ Media)®] ZAte]l W2, A7|A A% &7
st v= 7|59 2008d% TFAvHYE AEe
A di¥] 14.2%7F $7ksked 159 4,000% e
o g3te 222 YeltHRosen 2009). °l& B
& 71450l 71974 Gl FA S a3 vHAH
A2 Q1A & ovlet, 7|94 TE Eol7]
Al e 2rke] Al Foluk Ar| 2ol B g Al

TAE Bol AT Aol T8FE AT

Q
a1

N
Ack(el A, <177 2010).
a2 A Wl BAYAIT)7] e g
Al ok @717 AJ7HA] wA" Eoke] B AT
Me FHe Magaclog uAtEd 23S F
gt Suh and Yi 2006; Szymanski and Henard
2001: Yeung et al. 2002: o|fA1 2000). 17
U FZelle w53 oy FAE £E 2]
gt A gE 3 PRl Fofshe AL oy
T4 2004), 14
OE 2HdoA 74 SEs Fol7] A
of 3& AlALElETH
o] MY Eo|7] eAE LHAE
< skeAldl Ul 249 o] & Tt
Fasith, & dFdM e 74 AU
oldol B} A=A<l e E Uehlle FH9 EAl
A} B o] A WA o] ol sl A E3at
ghh, FH WA S A 719 AFE
2 F72 JAXNEA(opinion leader) »HAl o]
£ (market maven) & 54 2B Jo& i
o2 o]Eo] BRI wAe dFSs A EUT
(Clark and Goldsmith 2005: Feick and Price
1987: Higie et al. 1987). 221} tiAd g7
BAgtE 2 22l FitlA AnAEe] WA SE
of tiet ezt Hela|zl dAALE oA = o] 23

v}

|

184

% Akl aHAHET ofyet =t A
7bHY, g2 ARES 23 2 JFgs
At wekA oAl ol 53¢ At
W ABZES R T
Edte Zlo] upghzlsitt
, BE o] FHskE AL ot A|Fo

o thal EtQlelAl H71E dt=
% ke A ik
gttt <
FollM e
% At HlE)
A7) A A (self-presentation S A2
Zolgba Akeitt, A7|AAlE Abgtee] ARl
ek A7, w4, 2 S Fdske AR (oF
g, 953 2006), AFe] aH Y} FiEE, o U
of7} A7) ARl #3t HHE thE AEH AR
yAeldsr] et dE& vleth(Baumeister
1982; Goffman 1959). A7|AIAl= THE Abgol
Al Bol7] g @A A71AA Q] s34 27
AR WHAQ SH o)A e] 27| FAA 2] A A
(self-constructive self-presentation)®
TH(Baumeister 1982). wabA olgt A}
AZNAN el whet 9] FEs T
717} @bl 4 Sl

=AM e ol A7|AA e T BA
AAM wiER FAY 718 nsisith. v
g #d dAPdM e 749 718 AHAEe] A
= M ate olfFEA st glom, oy wA
7h dA o2 JEH A2 (Dichter 1966: Engel
et al. 1993; Sundaram et al. 1998), =2 +
Aol ApA 7l 2HS Fvke @A
. FHIZde 149 FHLF F o AP

FeE 2AFH BAZEaY9s 2L 0

o] iz}
Fak
o
o

2

;g
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99E
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AZIMAZE FRo ol olXlE & WA S719t RN S7|of tihEnE SHeE

g gxSo] ks ToEon AAZ oyt % (Jones and Wortman 1973: Leary and

| FHYEE Folm It (F44 Kowalski 1990). 53], AH4 daz4S Fast

zk A A7IE RIS A EE I 9 P

o A7)k o Bl =8etR 2 (Leary and Kowalski

WAd 719 1990) A& she AFRES A7IAIAl Ade] 2t
AAA B2 FEste] HIsA o & 4 Sl

2 AT 51 A7AA] Aol Ay F71<% A7 A Atk EAZQ] FA-2 Goffman(1959)

AAA F715 wifete] FHdEe dFs mFt S 2FH AFEATE ARIEA] Goffman A7)

T a7Rge g, o2 AABAE 72 AAT A ARG FEddA Fog 9L o
ARG S AHEsle] BA e ASATE FATe & Ao #lo] gon, TE AbdA Hel7] ¢
ZA o] 84 B ARA AA g EEete Aol g HE8A o] e T A7 o Al

AE 8ae 8 A FUtH(Leary and

Kowalski 1990 #=3F 2005). 22y Alel gt

I|. O|2X H{A A AZNAA = T Abgto] ALl dieiA] PA sk
o|nA & AE S 1 A Edke P ZA AMBE

o] FAsh= Qe 28 227 AAE oJEA o

2.1 ZZIHA| 717t digh ot opel thE AlgEo] od
A 2 AgE AZsta, Brketa skt g

THE ste AMEES ARE 2ede A oJn| & gk} (Leary and Kowalski 1990). ©]#
T2 &9l LvrepA| vt 9]‘7] AE A7|nHAE (self- 3 BHANAY ANAANE 5 2T~ (external

marketing)% H32 £ 9omg FAHPYE 2] audience)®! BRI WA 9A~(internal audience)
AR S BRI 01%)6&‘4% ofn| & Wt} 2] QL 27 ARl Al viA g or|A & Hol7] 9jg
AAE AFEEC] Aol tigk A7t =7 1 5 v (wanting) & v g (Myers 2005).

Fdsle Ao (0]F3], d53] 2006), ERlAA Baumeister(1982)& Goffman(1959)°] %

ApA19] ofolHIEIE & FE¥ot= P9 (Leary 1996) dhe ThE ARAl Heol7] 91g B84 A7]ANA
oltt. &, AIAAE ALl B FJEE THE AL o] WA S A ATAA NS F7HeH]

g3 ArUAeldatr] g e Austd  AANE A ddsA Z71AA] (audience
(Baumeister 1982; Goffman 1959), #A|%9 & pleasing self-presentation)} A7]744 27
v o} o el A71AAle g Fejo] dldE Tt AlA](self-constructive self-presentation)@ T

(Goffman 1959)., w3kt

Unbd o 2 AlE-E AR A o2 ulhA g Wi o ol 748 AZAA = LyAxre Fol| £
2 S AA G AL Azt S B9, #5% oA S ZtE wEile A BAHE oz
St HolAY wjg Aol FA 8| Hol= A ol 017+ #2] (impression management)t 24
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(ingratiation)°] <7]dl] aFEH( Baumeister
1982). Qg UoAA A FgHo A AlEEo]

AN S oJGA AZsta Hrkekerte tisl #ale
71&0l1 ‘§7L°}~ AES watth,

olglgh £ AT EQICERE BAE
g5t AW Fstr] 94 Aot} duky
Hele] eHdAzRE Aurt st= &Y
Ql HAAER of g} S4toly E7 (esteem)
At dhs 27 (desire) ¥ T Ak whEbA]
A8 AN AA = YA 71 (values) 9 7]EH
(expectation)dl wet 27| A4S soH oz
7] 9lgt Ao efd vt BAlsAY Tt
= BA S 2l A3l &Aoot} ol A A}
7 (public self)®] 7idel] 7PATH Baumeister et
al. 1989). 3AA= FEo| Ail& AA8A 7]
A gk Ao g A eirl A7 RES o
gt &, 34 Ao o] g Al & AEY
7l Wtsh, A EY] R B {3 Sl #A
. T8 AFEEY Aefld AA2a Fx3d
78t (Froming and Carver 1981).
SR AZNAA g gl A Abg
271 Al s RYEEsta
*}%%9] o FEst, 2= dst= A
desired effect)E 471 Sl ZV\-J AbE] A 3t

Py

_J_

1} 7]
=

L

T

o y
oo
£

HhO o]
O

s001al performance) &
doke AL Wz AEA (soc1a1 o|aL

E*J(rewards)i A =, A A4l
F 273 AlAlo] AR 9] ALS] A olo|dIEH &

3171 wjZo]th(Myers 2005).

olo] vl A7 A AZIAA = Al e WA
o4 (internal ideals)el wet z4ls Fdstzt
st Zolth(Baumeister et al. 1989). & 9%
A7} opd WA oridQl A7) ARl Al vt

T—

s o

2 3=

= ==

m>4

l

H2 7 oju|A| = Hol7] 93 uighE om Tk (Myers

2005). w2h 522 A7AA = Bl 2
Hol7] 93 ZA7|AAIQ v, 27732 271 A
T Ao 2AAQ oA BRleAl At A4

ot= Aol & 4 ot
A7 AZ1AA =
qualities) = &3l th& AFg
7] 913 Zlolt}, AA7lel|A F
ojuf 717} of el 47141 A A (self-presenter) <]
AR BRI} o) de] whet Aolx = Aolth. 2
= AT AAN e FEATIE A A
BF e fEeR & 4 Aot
Aol 44, %

ju

209l £ AE(good
SdA &
=0
5

(private self) &
(Baumeister 1982). AH271=
A, 9 59] 1A BP0 FAEEH, A A&
S AR AR AREE E713 A
, oA wjg- Higksta B 46k
MEE‘%, B9t P 7t dago] A
%tH(Scheier and Carver 1977). 22U A4
Aol ol Erha s T2 A7]e dik #alo] w
& AL obd AAH (FHtA 2003 A7 A A
ZIAA &F9A] BRI A ARl UEhdthE S
A APz e FAA7] BE fEAe] o o

Kl

A A7 FE ANAA STt wE A ole T
433} Wglo] @ Wizkele, Ale] dnbael ofn|x]

S @A3laL(establishing), 4131 (maintaining),

A=Al (refining) 3= o] =t wabA] o]
St AR AAA] Qg AR OE BE
T 9FS 2 o AHET}

2
=3 S Ro

=
=
2.2 URIE S|o} olrs 57|

TAY =7]d #3 7H
Dichter(1966)= 779

27

=
=

ATz Hrid e

F7E AFHA, AH
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w7 9tk (Henning-Thurau et al. 2004). ©]%,
Engel et al.(1993)& H %384 (dissonance
reduction) 2hs A2 718 F716199.2H, Sundaram
et al.(1998)& FH 9] Wi wa} A< F717F
OE 7 A At 12y ol AFES
AAE old g 717t T G FEAd tg
AZATE o FoIAA e, 49 715 N

Q] e £712 At} A A

7 siet.

HAode A9 FAgEd Ao 9IS
Fele w43 wAZRady 28 vy 2%
=0] Al=H7] ARGTHFAS 2004). olHAF
AEZZRIY] FHARE wdve A4
(Ryu and Sity Norani 2001: 7724 2004)=
TRE 2 gl FAAQ Bl A& Sda o)
T 8% 2ddde #AUE F 3iv 2y 7S
She Al BEEA] Z|geziy ZAA BdE
b = ARl gas g

2R, Azt F71E WA T A Fr1=
T3k ATH(Deci 1975). WAA E71& & /A<
g, ¢t T HAoRRY AREE A4S
7 W FPYPAE TR Hew PE 2 A
B

ol Ha, EAwe] Ha, e FE A

AASIT H4a2d M1z 20134 2¥

A UAE 7e 548 dE S @
(pleasure) 7} #4421 ¥H(inherent satisfaction)
< 9ngth(Lin 2007). 74 2AIAEE ALle]
Folst= 7199 SEE dthe oA EA%E =
71715 sk (e, A% 2007), AN A&
EE tE 2HrkEe] Al 22 JdEs gk
NS WAL Be B A4 455 e

gt ngo| M +AE &7 % gtH(Henning-Thurau
et al. 2004; Sundaram et al. 1998: Wetzer
et al. 2007). Sundaram et al.(1998)2 o|E}F
o, 719w71¢ 22 Bl 571 A% vhs, S Ul
AR F717F 38H FHE Ewole T2 7L

scka #3313

=

ol

e
&

(Deci and Ryan 1985; Ryan and Deci 2000).
ol W} YAA Frl= 54 B SIS
A se B (rewards)oly @8 (benefits) 2
2 BA 2]gAQl o]f(goal-driven reasons)ol
% 2 Yoh(Lin 2007). A AFe AAH
b= ol f7F 23491 BAS gAY Bl
S REE QW] g Feolgpd, o= YAH F
71l st

WAA 5719 9Ad 718 tE 2719 dT7E
< WiE F M Fd 2
G| EAlst= #AE A
AM = AFEES] el tig YAE 57171

I 4

-1

R

tlo
Ol

& o
ot
i

of
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2 WAA F7le fAadths Aol Lepper
and Greene 1978). AAZ B2 AFE4 WA
A F71% AAA TIIE AR A AR I
dalsts Aol AJdth(Amabile 1988; Deci
1975 Lepper et al. 1973). &} F& 59
WAA 71 JAA 717 dEA A9 A
2t Fgste dTEel el Ak
Deci and Ryan(1985)< €A14 5717} % B4 <
Aoz A44E & vhe #Hd 2AS yAA

57]7} lgo}z]ﬂ% 94;}]7(4 57] oﬂ}\] l_-_o],;d 2= ol\;}

1 FAGG (2T 2005). &, UIAE B9
qAA e ¥4 7= 3 Zt= 3] ofyet o
AARl #x2 EAgttE Aot (Amabile et al.
1994: Miao et al. 2007). o]&]g F4L2 F 714
7 85 SHte ¥ES SJATAYS o,
WAA 719k A B717F AR SHAQ] Ak e

2 EAgted 2AE T2 Ao
Amabile et al.(1994)& WAAo=2 F7|std
AES AR, Aed, 3714, HAld g
E‘Q, —:;_‘—7{—,?5?} 5n 59 < W W,
% 139 AES A, 371 AF,
Tl Bl Al % Ak Sl

SR =N=1 o]\jﬁ ] A 2 4_8_0 ] Q-E\ﬂrlt VAl
719k AA F717F FF401A drte
3 3H9 T, Moneta and Siu(2002) €A]

A F717t E%@.
]_

8909 4%

1o oy

8

=

fud

Sl 7HLﬂ (global constructs)fli 7}—rl?401

a2 ARl w2t o2 F71= Aol

188

7<40 X}‘Li
et al. 1994)

]-5]— Al ?SE
Aoz ;w
w2t Fag w4
“tH(Amabile et al. 1994). webx W4
sk A E71E 44 QAo Al Ao
2 FE3t] ARgslol gtk (Miao et al. 2007:
Zajonc 1980: Zajonc and Markus 1982).

2 Oﬂ:[loﬂ/ﬂb ot #3 75 EUE WAA
5719 < © 2 ole4l (altruism), #%4
ARl SHe® EA% (enjoyment)E TSIl
] AlA 7] ¢lxHe 2HorE FHA B
¢ (monetary reward), #4424 BRI
© 259 9% (recognition) & & T3t}

e

EERIES]

o
T

0]

RS

zuqoi\—

= U

3.1 A=Y

oM 2HATE EdE AAAE AVITEA
AZIAAN S} Al EmA AZIANE FEE e
H, 71 7H A7 AN = EE AR W S
A7E et oM, dAdaaA A7IAA = B
AellA FL 4 FAstel SHT 5215 243t
A} sk A7 FHOR B Sl ol uket A7)
TAH ANAANE s WAA] 717 22
o, e A7AA e SAA 2oy LSl
A9 Q3 AdH A Frlel dFE = AL
2 dddd. £ WA s719 dAHA F7
7b megE TAREE S 2 Aoln. ol

AT M2 A1z 20134 28



AZIMAZE ™ol zol| o|xl= HE:
He} B d7el Add v =aske (2d 1)
3} 21},

3.2 o7
3.2.1 AZIAA » WA A /A A F7]

71T ATIAA A4S AN 543 o) F
o wtek A4le 2 He Bl e ARSI A
AS F88tuA} st &Folth(Baumeister 1982;
Baumeister et al. 1989). o|&| g+ A gL x}7] 2}
Ao gt Y& 9B §A 5t st ko2 A,
9949 4% dd wet waA @) wEd A
Ae) 27 go B0, EE UE AREL F1A
she B719 Bant. w3 A7 TAA AN E
A7) Apple] mk2 g ofo] WIEfE] (desired identity)
g 2787 % g g A5 f3l]

|

o] Aol FolRE Lot gohu e U
=]

#HAE B717F =2 Foltt. 53] olelFd dYPF
< B w5 d9=A 7<}7H“ A ZA7VA A Y
o] £Z4E FuyAA Yehd Aot Baumeister

LHRHE S719k <7fx S710f oi7fEntE SHo=

(==

1982: mt=L glojg], 3498 2003). wekr] A7)+
A AR & 5ol YA B3R Fag

WA g719h #AAe] wrha & 4 Sl
°1h A4 F719 23 e0E FiAT g1l
4 9t} Amabile et al.(1994)& WA=
71ske AVEES AERR, 9%, 34 &
Aol gk 281, Avlsk £7% o 2dld 9FE
trla Y. 2, ol= A TAA A7|AA A
= LH Aoz Frste e 7o) ot

S,
fr
lo

:I:‘;

oft rf oSt aZ om m°‘

L

|t ol

A
< omAE %Ei v, ”Tﬂ‘ﬂo —‘jr B B
AV A S FstEa she Zor, A
At 7ol whet 247] ALlE & 5}% A
gt} (Baumeister 1982). whebA EH?ljz.}Zi 2}
ZIAA = ER1Ze] #A ] flefA] x =
FAAY ST el %E} Leary and
Kowalski 1995; v}= 2loj2], E/d8 2003). |
gk g2 oW ARRA gl viete Al
TR 7HX 9 CJaiA FaFS 7] wEol (Leary

2:
=
o o o
(o]
ot
N
AN

lo,
=)

U 57|

x7| 74
x7IRA

el 24

7| M Al

O|EHH
(21X H)

H3a

TH2AE

A H 57|

Qg 1) A2

ZUSHoIT Ha2A M1% 20134 28
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and Kowalski 1995), Widls44d A7|A|A] A&
o] #&FE UE A #H7ht wEE Fast
o17]A Hct,

et sy AAA e due soE
g5ot7] A% F44 P oA dEd
THE FoEMN 7190 F= 44 B
ERQIAAIA 91 o Ao 3t F7]9 #4A
t}(Baumeister 1982). Ax ]i HAel Av)A}
(smart shoppers) 24 Q1A 1
o] 7% old gk A7AA Aol 70*'5‘}"%31 =53
tH(White et al. 2005).

GAHoR F7IskE AEES A4, B7E A
24 2 fRIE, 22 gRle] 54 9 Al 53 2
< FAY JEgs e Ae
7ol whe} st = sy A1AIA A eke]
w2255 AR 717 Aot verg Ao dH
& 4 9th(Amabile et al. 1994; Baumeister
1982; Baumeister et al. 1989). WetA dids
WA A7AAN = 244 Q] BAoly AR Al Q1

F79) e 949 §719 BAYe] Fohn @
& it ol4e] =02 Erjz ojs Be S

ARl

ik

H1: 271334 AZIAAN Al &5 WA
A 7I7h E Aon

Hla: 271784 A7IAA 3ol &%
olebd 717} == Aotk
H1b: 71784 A71AA Aol 255

=
EA% 27 71 £ Rl

H2: g9l

4%

14 A AA o] $8455 9
7} % Aol

7]
H2a: i9latd A7l Ago] 5852

=2

=

190

FAA BT 277} 25 Aot}
H2b: tigl 7.}4 7«]—7];(1]/\] Aapo] =LiE
i < Aot

3.2.2 WAA B7) - FHY=

z3 stk (Dichter 1966 Schlndler and Bickart
2002; Sundaram et al. 1998; Zinkhan et al.
2003). &, By FAAAL 2 EAE, B
ool tigk B4, 7192 w4 she mhs Fol 74
= A= Tldste AR Ba vk A
2 FAE e AR BEA] oju e o F49 B
& e o] ofde® Bsta ASHo0R 4
g%, HH 2007)& FER ol WAA
27 FAS 8 e o3 goog g

2 9t}

& @i 24 40 ALY £l
3 279 neledn. oele WAA 57
o QAL ZReltt, ol Bolor B
e sltglel BIES da FANE e A%
(act) & <vl3th(Hopkins and Powers 2009;
Sundaram et al. 1998). Sundaram et al.
(1998)el w2, 344 +4S o Alte] 28.7%
7b olgeld s71E S doha sisith ol

—~

}o

T4 F7le ERIEI &M APE FHoke A2
Edt‘r ol MBS WE2YE THAY L
A3l #AAEL Adete dxE et Ere
1E]r—r-431 P 79E w7 Al 7AE ot
Aot} 7oA Eud st FAE A £4

AYSIAT m4a2A M1E 20134 2¥



AZIMAIZE FRo ol ojxlE FE:

A7F ol gt 719 224 Sundaram et al. (1998)
o mew, P 18%7h o] F £718 B

= Ao v, AR FAd waAEe
Aol A9E EE OE LS AT B
HAg A4 WES AL EE 2UE A7 @
£% dht ¢4 shgol Adle] Folsht 7140
U uAsS Fuads BN FAE A% @
Y (Henning-Thurau et al. 2004; Sundaram
et al. 1998 Wetzer et al. 2007: &%, 273
g 2007). Weh olEFeld $77 B85 7
R8s} okt & 4 9o,

YAA Z7]9 7L7§;<4L oA

= Al

7

% Ao Q"/} Deci and Ryan 1985; Miao
at al. 2007). o] ZEALS FFo] 5255 3
ol ek 244 94 B 7HX S iAo R
9 2937 o7]7] vl o]t (Weitz et al. 1986).
wepa] A EAAES A0 A E S Bl
A A7Ite e FadE 2 AAERE 71Ee =
7t o)A TAL G ABVEL AL B =
Ag=s WI7IE 59, BRRlE E95e 7|38 o
71% gtk weba] olejdt WAlA 7|7 Ao E
g Eole A%E 2Ydta & F gloenz ol

o 7P AT

H3: WAA 5717t $24% 7927} o}

Holt},
H3a: oM 5717 245 +Hert =
o].?é_l, 740]1:].
H3b: €A% 1 717t 2255 7H99=

7} o1 Aolo.

ZUSHoIT Ha2A M1% 20134 28

LHRHE S719k <7fx S710f oi7fEntE SHo=

3.2.3 9AA 7] > AT

7J8lo] &(reinforcement theory)ol] W2 Algt
9 #A PF dig At 2] dAle 5
of #ek JAER ] Fad IS vAA doh T
ok BAL PFel sl TR ARE AU
I PEe dikEE JlsAo] 9t} E3l Yol &
(expectancy theory)el wWam F3FAQA Axr}
g5 54 @53 #d=dt dAshe Ak
| sloH, ojejgh Aol et AlEES 18 g

ﬂl
r
X

4

FU

(]
o

AR
F< Fdets 7ol o w4 "oh(Lin 2007).
ol 54 dF= FLatet oA AAA 5719
T8< dxste Aotk AAR 4% PF(work

behavior) & elA A4 7] (B = S22
7] (worker participation)el 8.3+ &S 1]
Ae AeZ vttt Lin(2007)¢ 4

W FAAe Bdoly Az, A < =
ANA F7le A4FH(knowledge sharing) &
AFAIZIT AL gt

Aol digh HPAFEs Fallr=
2 M AA7E BT 2 Fufl] oA
o A4 Wk w 219 e /\]/\}oh_
2t Ryu and Sity Norani(2001)&
zz g gt Auzke] AzA bk

=Y
T

o[o

tlo rlr
o X N
L)

re

3

‘—TL
3 A3} FHRAS AFohe Ae 1¥A ¢S A
FET FHFE FMIE AR Ueyt 7
724(2004) 9] AFM = B39 f8S AAA B
B HZAAA Be R FRston, AAA Bt
< dg, FEAE, 719 58 22 A4 54%
Fdete B HVéXﬂ@ Ho g2 ApolitEoly
Eflzte] #A 9} FHZ HAFo R Holgirt. AT
Az} AA A 2dn AAAE B BE FHAES
Fole Z o2 YET. Balasubramanian and
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Mahajan(2001)& 74 BAREL FABE
EalM 2134 7HA (social value)$t A4 71x
(economic value) & g5 4= stk st} =,
AR BT AR BAE FAS A ke §
71881 2 3t

2 AT s A4 719 JAAAL P as
2 534 BAFTE 26t ol {FAA
(2004)2] Aol Me] BAA g3} fAFE do
o 514 BAFTE gAF R 7HA8le dF
ol 2¥E dtde uf(Ryan and Deci 2000), 3%
F3 AR HHHE Jow
g4 lth(Amabile et al. 1994). wgbd 7
A B #ilo] =& AES T 94l S
5

o

N

o
A
o
=
b
A
-1\r

¢

=

A F719] A S0 2= 9 (recognition)
t}, 1 I FTE=
2 AEA BAAS oueitt, Abgd
& A Arg LHAEA A9 o] n| A S
FEN717] 9lek S oA -_rLﬂ% 53 Aalel 2%
2l

9

o
o
98)c m=d, A kY] oF 20%7F A4
(connoisseurship) < HoF1, Ale] 2&HS
7t2A Fgddta, A9 (status) & A7 1L,

&7 99 74

o —
- =

r

e

% (appreciation) & < 3=
O 2 Yeytt
Apo}E7l o] 2 (self-enhancement theory)el w
29 ARES B4 2 detn 384 A
A2 AAA 171 el LT (Baumeister
1982). & 2HAELE Aots FAe] 98 F=
Tl tiek AR Ade oHrlsk, FHE &
3 2le] FA e Fdote FAlO A4l g
ARAE =7t Aotk Wojnicki and Godes

(2008)= ©l213 5] 53] A&7t Al 2

>_\.L

192

e Aoz getalnt. 384 4@
2225 ATk Adste Aldee 2%
< AbE HlE] F uizh g ARl o]
Ao & eyttt
Miao et al.(2007)& 23124 H
AEEE O gild] PEeta o st P

ol

=]. ©
iy

EJR

af
A 2

op7| 8k

H4: 944
Zolth
Hda: 534 BT 8717F w=55 74
=7} obd Zlolnh.
Hdb: 5T S717F =55 FA=I}
wobd Aot

TF s TR ol

3.2.4 AFH

*E‘%XH" H| 2

B daiE WAL 5715t 949 5718
A7 Aol A Ao TRAG o
2% AA4 A3 FPA Aelo] T e
AL G Qi AFRY we JoH 3%
2o] Ajo)7} LEAE T,

A2 me 484 AAE AT B 24
B} Hme] 9L Foh 2, AlFolu At
Aed g 84 N JREeE o Bel

AUEA, 488 ARE AA Ak JoEe
2 1 gol AYEA uet 297 PFo] 2 Y
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AZIMAIZE FRo ol ojxlE FE:

2}t (Hirschman and Holbrook 1982). 44
A 71 = QA Aol 7|5 A oln Al &8
UehH, g4 7iAe A Ql Adely 7%,
A T& el e $42 9rdth(Bazerman
et al. 1998). wetA A 7S Ad AFl
e FHE AAAY FIEe AN 15
ol FHEE =Y Foln, 484 7HE Ad
AlF e FHLE A 71 Eoh= dAH
E717F FA = nA= Gl o et e
Zolth,

Sen and Lerman(2007)2] 4291 349 o
Foll k2w, A AFo] dig L2 /ot F
AAY e AFS FE3 TV Qs FHAQA
e AP E AoR AQletn, A&Al gt
A YRE Aot =9 2ozt AlEel] e
Ao AEE ALside ER 2RE &vu
gt g & *‘ﬁlﬁoﬂ e 74 57]“ 25

E

WA AvRbEe] #H 2 Xﬂ?"ﬂ g +HE &
|+ Hirschman and Holbrook(1982)¢] #|4gt
AAE A1) A (aesthetic)©] 2 uz}ﬂ?l(sensual)

A
7% (pleasure), HEA], A1) (fun) %
;Ho] 71-7%0] 7:154 0 z:rL?ﬂ_r/b-l B ‘}F O]E}, Lq—

zﬂm 571 SRR ERERL REREEKE:
37 $71% Belo] £ Aol W, AgAel 7
$ T whe Bl ol duht ge 9

AASIT H4a2d M1z 20134 2¥

UAHs Sl dintE 710 oipizne S4oz

Z o SHn
upebA] A
o] A%ttt

9| olo] TE AL olg 2

Hb5: WAld 5717 FHTd mAe 93
AE FEol wet 2ol 7k 9l& Aol
.

Hba: oepe] FA=d vAe 32
A AFET AEA AFAA o 2A
vehd Aol

H5b: E7%0] AR vAE dge 4
&4 AFED A AFAA o 2A
veRd Zlojtt,

H6: 944 717k FAd=e] viXE gL
AE5ol| w} 2ol 7} 9L Aolu}.

Héa: 3449 24| FHI%d A& 4
g A AFET AEH AFAA
o 27 vk Zlolt
Heb: AFFF7H T2
A8 AL AR AFAN o 2

Al dehd 2ol

NAE dge

V. 5E4

4.1 TAPHgel R He| U £

= ATl ARSI
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X
r2

%
QL
x M

B

e =
o | ig

e
lo

1o oot
rE ol
>
it
o

N
e

r

AN PR N S i ox rlo
e
4 yo
rr

o ¥ oX
(e e

o
o

i A2
o=

(attenuation due to measurement error)

< WA 59 tH Bagozzi and Yi 1988). ¥ ATt
A ARESE WY 23 Ao 9 SHHHE Ty
I}

A, EH°]£ H A7 A A A71F8A AN A
Al Baumeister(1982) ¢ Baumeister et al.
(1989)¢] AT-& wpgroz £ Atel| s A4
stk WA EH"]E"UW. Z}ﬂxﬂ/‘]b ERINA E2

, T AFEA
’, "‘fﬂ‘”oﬂﬂl %9
15}4 Al 74

lo

O

o

o)

ox L N & T rg

€ 5457] 9Jel Amabile
et al.(1994), Miao et al.(2007), Lin(2007),
Henning-Thurau et al. (2004)9] AT+Z njgro
2 & AP s AFAsA T HA, EA% F

= 2 & gt dig) dirlsts AL AnslE A
ofty, 'E7% Aeltk, VIl F& Aotk Al A
o FE& AHESIlon, oBlFTE A2 BEd
Qe hat 2 4d< WITo=H b A<
FI AT, T2 AgEe] Sule 98 e ot
= FL AT, H2 B dste] E9d ZEed el
194

T2 AEE
S48
11179 y_/\}i:[u—‘__ =3
BA WA 29849
o AR FFE B
o olE A 2e o7,
golghe 2'e Al €]
9| =& Boulding et al.(1993)<

Arel A 7o) 32

A g8

o]
Bia

o
=

oz 297

A A, A, B = T Al Y FES A
skt
AEFY 24895 2] A3 24 7HH 9

284 712 & Babin et al.(1994)3 Chauduhri
and Holbrook(2001), Stafford et al.(2002),
Richins(1994)9] 975 ENZ SAHIEE &
sttt Ay 7Hx = G3 A (FojuA) & VI

S Z0, F43 QoRrE 9L gugt,
2A%E FHE 2Paad. 464 A 95
B(gol o) & WEA Bast, Egol rF
AeAeItE Yt

2 AT BE AAS B gz 37
sigonl, A7z A24% ol dd 74 A
E(A8 334 SrH1)-w1% 2D = B
STl 84, 19 1997).

4.2 Z=ARS| MA| gl X2 &
4.2.1 AR M) 2 A%

B AT E Ao By TRAAE z:.%a}
SRR ofl g} AF R wE 2HIHEA
A A2 el F AR TV Hlweke 54
= &’lﬂ‘r webA the 27l fAMt 4F F
A 7 s A Slo1Al

wx e

=4 7H] %7l
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AZIMAIZE FRo ol ojxlE FE:

St
S

WA Sl elxis €710 oplznis Fiom

g5 Aozt EAste dEAQA AFS Aok P4 7HX = 3t GFNAM HEHFt w2 AL
gtk AU 49A g A9} niAE A 2 Yeh} & Ao vlu EA 3 4F Ao &
A= B9 A& (brainstorming) & ¥ v Ao& FIHT. o] AMd A} ABE
3l dstet GoluAzt 484 7Hx 9} A2 TS EUZ Jsls T4 7R =2, doAuaes LA
oA zto]7} 9l Aoz AAHAT F AF 7Hx9] FE o7 AAsle] B ZALE AAISHA T
Mo AR A48 719 A=A 7HH] HellA
P& o] He A& HTo] S8 B Al 4.2.2 TR A
ShA 20U o dU tig A 2 oiEgdA 40 S
oz AP ZAVE AATE Y gstol] digt AEA 9} JojuAlo] tigt AEA=
A4 7Hx e} 484 7pxe] 2HEE A} Zvzy 18054 & 36055 W X35t} o mAjel
7] feie A dFel AFH X9 484 et 38 nAo]l FAUS 7etsted, FojmAd
7R AT 2tel7t Yo, g2 SHo A Zfelrt et AZA e 2 QA gedd s 5= A
Slojof stR= o] & Alel] &, oz, T84 A& Wzt o, g5t A= gy gt
212 FolM BAHCRE Aolrt HHHA| BeEAE A, APANES IF2 Mxet}. g5d AT
A8 A& 43 1505, dojuA 1635F ot BEAAE
A A3 #AZ(p=0.287)9 FHH A (p= SEHE 3 IR E 1659 JoAuA 1655 A9
0.154)X= 5 AEY Aol7b YeptA] kst skl HEEA S AT TR0 AHeE &
ot Wi, A&A 7EA](p=0.093) 9} #AEHA 7| B2 QG3t 1345, doAmAl 14750tk FA A A
(p=0.000)= F 4FolAH BAFCZ fo3t Apo] S8 HEO AFFATH 542 (E )3} 2
S Uehlidled, 484 7IE doluAl dFol,
(E 1) E2o| A7SAE 54
T A g3t oJ ol uAf
g K 16274 (57.65%) 84%(62.69%) 78% (53.06%)
°" 94 119 (42.35%) 50 (37.31%) 69 (46.94%)
20 2479 (87.90%) 1087 (80.60%) 13974(94.56%)
A 30 199 (6.76%) 16™(11.94%) 2%(2.04%)
40t 15%(5.34%) 109 (7.46%) 59 (3.40%)
oAy 2247 (79.72%) 897 (66.42%) 1357(91.84%)
R 15%(5.34%) 14%(10.45%) 17(0.68%)
AR 257 (8.90%) 199 (14.18%) 6™ (4.08%)
A A3 144 (4.98%) 109 (7.46%) 473(2.72%)
Ryt 19(0.36%) 194(0.75%) 07(0.00%)
Tl /2] u] 2] 17(0.36%) 07 (0.00%) 19(0.68%)
7]} 17(0.36%) 19(0.75%) 07(0.00%)
Ao H42H HM1Z 20134 2¥ 195



4.2.3 945 449 24 A<

LIENE %
AmAzt 482
H 4% A9 B 27 glet 4 &
2ol 444 7 ZHGEH A2 1A 54

9] gl dehieAE B

g 3 01]*1 ‘%}7} Az, 4
]E glojgto g

Zé

FF

&}

[ea

ot _11}1

of
-

—r

T 9 741%4 o7 Tr4 d Aol 7k %
2 Yehdtt, gt dig A six9 %
E 5.338% gojmAel that A= 7px) 9
F 3.055 Eo}b =A YERgem (p(0.001),
A tgk 284 7HX 9 HEHdg= 5.009% 9
stoll tigh A4 7Hx9] BHEHG 4.424 B} O
=& Ao 2 et (p (0.001). webd Jste} o
omzﬁﬂ 247y A 7R 9 A4 71X E tiEshe

rr

pass

o
ot ™
Mo
2 o 4% o 2

(¢}

]

o

TOZ A A HISS AT F At

4.3 Mgz "Wt

THARS dA, B dAFd A8E 2 IdRE
o] g gl F42 9 o] & MFES AAs =45}
== 7] Al Hust 3G Az dHEGA
(discriminant validity) @ HeF34d (convergent
validity) 9 SHE 93] &4 golB A7} slo1A
OO]H“(factor analysis) 2 A8, A=A

S W3] Yo 22nts LA 4 (Cronbach’s
%3}71 Ag AFA 24
SH Churchill 1979; o5&
zygREo gu

(reliability
5 1990).
2 38 2ad
QM__uq 6]—5’__/] 1448_%4 z;gl/}ﬁ
£ B4 (content validity)&

196

SE v & 4 e

TANEZEY oATS AEY EAATE (&
2yl AAAT, B Aol A ALE-SE o] EHFEL
AEus G9AS ko] BF 0.6 o|FoE et

SAGESo] HlwA AT vk FEoA A5
Atz & 4 I (Nunnally 1967).

2 TN e FHEIA S S8 e F 7t
A S AHESE Y. WA, #3904 g9 EAE
ok QRJAAANA| ] gk t-gkel KIS AESA
k. CFA ¥4 23 289 A= AFe, =

205.790(df=150, p=0.000), CF1=0.978, TLI
=0.909, IFI=0.979, RMSEA=0.036, SRMR
=0.0402.2 Yeh} Autd oz niEsel uigl 2
o2 Yehgon BE SHE] i\ ghe] #
o|E 0.0101]/\1 E74]xq o= %9]?‘& Aoz Jeht
ZHgE] 5 =2

E3F = (CR

SHATH(E 2

= 0. 50]/\1'01
(Bagozzi and Yi
oA FHEFFA o]

o Mz
4%

32 -

Hy

il

ol
ok ®
wu (o o

oX
e
e

i)

2F)F2H9+2S.E.) ol
9] WiEetdo] &
oly] ‘»’}E}(Anderson and Gerblng 1988).
o2 FholAlF Aol A B3 WHEFSA
2ol th(Fornell and Larker 1981). 9
AHEE TR FANE e 4 BORE Fo| F
dite] FRBAE AREA FHEEE ke
TANETY] FRAAE 12 AN

=
-

-
yil
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AZIMAZE FRo ol olXlE & WA S719t RN S7|of tihEnE SHeE

(F 2) TAhEzIol Ak, A2y 3 ey 24

=

77018 | SCSP | APSP | Z2A% | oleld Loy 9% | A= | AT CR AVE

sogp | 1000 0.790 | 0.830 | 0.623

0.578* | 1.000

APSP (0.056)

0.726 | 0.809 | 0.585

0.122* | 0.128* | 1.000
(0.065) | (0.049)

X
)
o

0.921 | 0.877 | 0.705

olEH 0.159* | 0.334* | -0.026 | 1.000

(0.036) | (0.031) | (0.037) 0.695 | 0.794 | 0.577

-0.060 | 0.001 | 0.004 | 0.104 | 1.000

(0.091) | (0.069) | (0.099) | (0.054) 0.814 1 0.811 | 0.689

017 0.162* | 0.119* | 0.352* | 0.207* | 0.235* | 1.000

(0.057) | (0.042) | (0.067) | (0.035) | (0.090) 0.862 | 0.895 | 0.742

0.233* | 0.189* | 0.511* | 0.250* | 0.015 | 0.387* | 1.000

(0.046) | (0.034) | (0.057) | (0.029) | (0.068) | (0.047)
Off @& wzest

Z2) € 5% FeFEolA BAHCE oS <n|

* SCSPZ self-constructive self presentation, APSP: Audience-pleasing self presentation

0.871 | 0.900 | 0.751

wd g vwdle] BAFYS PEAGT. 1 2 (2)=3.3312 AAAQ 59981 e o
32170 A BE dgte] QAN (1) =3848 Bt gRnARE 0] AR WAE FrIsh A4
A o2 ey 7 pAAdte] waeigel A 71 AIAAS TR b dA wiAs

l= itk %&40@ Uehdtl theo s naol 7hAAm »
PAJEE 7702 RYES vl (Morgan and
4.4 B8O M3l A= Hunt 1994: Mulaik et al. 1989)& 4 l&t,

2 A7 A= PNFI(parsimonious normed fit

= A7 AN WAA B719 A4 §71 index) & AHESISITH PNFIE NFIE 343k +
2 AA FAY R 9FS T 7S AN @ #eEA REATLT 2o AfEE
ool WAA E71s A SrIF i St At gte g F8Ubee A AT
Tihe A& gulste A0R o5 AFHCE HF 2 HA A LX]‘?_ g 3 Zpo] ghe] WAL
&17] $18l Anderson and Gerbing(1988)°] At 0.6~0.9¢] Yo AA=Z 2o zo]7} 9SS
& AT mgd. of Ao SHWSE 5 AARITH(Mulaik et al. 1989). PNFIZ 71E2
W JFE mA e A AEAFES I T 2 2YES vud Ah, AFAel7 A gl A

1

3|
PoplEgsh d7Rde] s felad 9k o deht AwAoR A7udel vyde 43
il

A7Rde] ERAze] o 3 ¥RAthn Brh 8 ueliqd
o] A2S B9 mae) A% Mw A%, A £ ANE 420 §ol4e WienH 2
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(E 3) M2t 8| u2y¥o| M3ir Hlw

X2 df CFI TLI IFI RMSEA | SRMR PNFI
ATeY:
S 28 277.962 162 0.954 0.941 0.955 0.050 0.089 0.767
Hn2g:
Bl 274.631 160 0.955 0.941 0.956 0.050 0.087 0.758
< Hlaskit. (Morgan and Hunt 1994). #2271  SHAZ 7€ 2A8E o] &sto] AT2gd g

TAA ANAA G B ANAAL FAAE JPS AEeh AR g AF AT |2
o 9= vAvde ARAEE BF FAACE f (162)=277.962(p (0.001), CFI=0.954, TLI

oskA] e Aoz Vet o= B oAl A ~0.941. TF1=0.955. RMSEA=0.050. SRMR

Al g7l 2ol Agete AlAeh= Aot =0.089% UER} AurAQ A w588 5 9]

B AeR de. 2 Qe MRS dske

4.5 7ol HE (" 2)e A|Al }M# 2 7ol AEA% 2|
A 671l A2 A7t Tr4 5 702 UERT

451 A7 A% A7) TR AN AN AR E7)e] dere 1]

Avde d7H H1¥ #dd Z=AE 29 7
93} B2 Jolud = FAA F 2818 J1FAA AIAAE ol nlAE dFe AT

Lz = 571

O|Efa

x| B4
7154

0.178
(1.968)

-0.131 S HA
{07541 - (91| =)

THYE

chol s 2R

Z1HAl

QA= 7|

Chi-Square : 277.962 df=162
CFI: 0954 TLI:0.941 IFI:0.955 RMSEA :0.050

T O] #e tFE ovl

198 HABIAT Ha2# H12 20134 2%



AZIMAIZE FRo ol ojxlE FE:

e AF F4A7F 0.127(t=2.519) 2
A vepgon, A% 7 g A5
7} 0.178(t=1.968) 2 #olatAl veht a3714
Hla9} H1b7} AR = At

AT7Hd H2E dilatd A)AA7E g4 &
71l 34 AQ GFS wRth= Aot} old tig
ARATS 2, Ay A AA 7L FHA B
A5l nHE gl -0.131(t=-0.754) 2
oshA] ¥ Aoz Yoy AR FT nAE
dge 0.200(t=1.960)2 FoJsHA Yebgth.
Zx] 7Md H2aw 7145 AA 7Hd H2be A4
e A 4= 9t

AF7Md H3S UiAlg 5717F Ao e 344
JFE Fohe Aol o9 #HUF HRASFE

213t

F4

=

o]
A EH o|eslo] FA T n|X| = ] Het
AEAGe 327} 0.312(t=3.315) & f2sH
velgon | EA% S FRY R v e 93

£ 0.297(t=7.160)2 <34 JeR} 714 H3a
¢} 7Hd H3b7F AR = et

AT/ HaE 9A1A Z7)7F 1A %o
9 YFE Frie Ao ABHA. o9 FHF
BEATE AVEH, %X‘j@ HAZI7L LA
-0.032(t=-1.362) &

102 Vet 7 Hda
BFT7E FR = WA
E0.167(t=3.554) & 1}

2AA

LHRHE S712k o7 719 oi7iEtE

SHez

et 7Hd Habs AA =i},

¥ oy o
[
el
M
1%
o

o
(RO

Invariance Test)= WA AAlsjol & Fart 9l
T A 2 ARAFY A71E sty fleA
=S Akl zbol7F EAeHA]
A 7P FZA Ak 3] Wi
o|t},
olf g 7Hgo] FEuojoF et
Tl ogk Fo|AY =
& AY 7S WAl sk
Hefgh ggo=m Al
4 A FH(Steenkamp and Baumgatner
Ak ko] tFaF CFAE AAE3
F D eoAAF (factor loading)o] &
sY3tte Aldes F 2FY Full Metric
Invariance 23 A|FS FA 2 HA|FEY
(non-restricted model) <& H]ﬂé‘} uew, 1 A
£ (& Dol AN F 2 TtolAlF Aol
ASE AA S A Xd(13)=15.6432§ AAA

(]

/Ké o

}o
B

(B 4) Sng=ol 2uy BE H
e af CFI TLI IFI | RMSEA | SRMR | PNFI
Non-restricted | 500 099 | 300 | 0.950 | 0949 | 0.961 | 0.032 | 0.057 | 0.668
model
Full Metric | 151 40 | 313 0958 | 0949 | 0959 | 0032 | 0.060 | 0.692
Invariance
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9l x*(13)=
metric invariance® & ©]
_/] ;<4 b‘]—l: =N w

T Lo
7= A9l PNFI+ full metric invariance &

o] 25 ¢ =2 A2 Ut (Mulaik et al.
1989). wWekd Z3Aoz e w T Ak 7+

22365t 22 Zloz vehd full
AARYTY, EF 2

7he] 2 zpol= ¢lglo

X] T*‘ T BAAM—

23925 ARl Aot A gons
$98 AGE F BYS T A% A9 24T

Full metric invariance =
st Folad F 4F el vF 15 B4
Aot 2yel AZw A5E HH (2=475.204
(df=337, p=0.000), CF1=0.935, TLI=0.927,
[FI1=0.936, RMSEA=0.038, SRMR=0.097=
FosHAl e AltE AFEF o] & e A

<&

At 45

o
2 710
242 A5

AFFE e 24895
TR AR Ad 2
constraint)e Fi A% F
(free model)Z} y?zte] A
A3, ool FALRE A=
7H 9 HegA MR A FAHCE frofdt
e ALE UEET A2Ase] 4717}
A 0.599, A AA 0.0182 e ol ¢]
TR Zo HA e G YA AFEG A8A
R Ao A7 Hbazt
& 5 }?'z44‘30ﬂ u A=
SAH R Fg Apol7}

% F77F AR
BEATE AEAAA
0.291, A=Al 05782 FHZANA o =

al

tlo

=9
o

Aol 7t

A=
/é,!
]

< gog & gl vehy A7k HAb7 AR 9T 2y g2
T OF3 Aels By H8f MEE AAE 7 ARANE BARSRE o3 zfo|7t AN A &
ZE x|l ZHoA o|gh] - FHE ‘FA  of AF7H Hb6a®t Hobe AAEA] ¥ o=
A BAFF AR AR, A & yehgdd AF ol wE 23] A% A% o
Ho M EAE FF->FHYE Y Fr -7 & (F 5 Eh
o|&'e] A Zo|tt,
(E 5) MEQH me | xo| 25 21}
AR BRAS Ax2(1) P&
By 0.018(0.186)
OBl >R = 10.141*** 0.001
[FHi—>T 287 0.599(3.708)
A 0.578(4.863)
ZAe->TAdE 3.769* 0.052
AF—749 287 0.291(3.128)
ZAA HA A -0.020(-0.613)
0.021 0.885
-7 = A8 -0.027(-0.731)
Ay 0.281(3.549)
AP ->TR T 2.977 0.131
g 287 0.120(1.905)
()ere] ghe t3ke o]

12 k%% k% % O

<

27t 1%, 5%, 10% el
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24 fITHE o]
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AZIMAZE FRo ol olXlE & WA S719t RN S7|of tihEnE SHeE
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Self-Presentation and WOM:

Focusing on Mediating Role of Intrinsic & Extrinsic Motivation

Cheonglim Lee*

Abstract

Word of mouth (WOM) is a phenomenon that has received much attention in practical and
academic applications in recent times. Especially, Many companies have recognized its importance
and tried to generate positive WOM. These attempts have been mainly focused on increasing
customer satisfaction, improving customer loyalty and generating positive WOM about a company
or product. It is therefore important to investigate the explanation of WOM occurrences.

This study explains the reason why WOM has been occurred with a need for self-presentation
of customers. Self-presentation(SP) is the use of behavior to communicate some information
about oneself to others. That is, self-presentation is to express personal thought, feeling, and
emotion toward himself/herself: thus, the consumption and purchase activity of goods is also
one type of self-presentation. This study classified self-presentation into self-constructive SP
and audience pleasing SP. Self-constructive SP is to express himself/herself according to his/
her inner ideal, while audience pleasing SP means an effort to have a good image in the public
audience.

Also, the study considers intrinsic motivation and extrinsic motivation as the mediators of
self-presentation and WOM intention, and classified and took a look into these motivations
into cognitive dimension and affective dimension, respectively. As the intrinsic motivation of a
cognitive aspect, the study classified it as altruism. Meanwhile the study classified the intrinsic
motivation of an emotional aspect as enjoyment. Then, the study classified the cognitive aspect
of extrinsic motivation as reward, and the emotional aspect as recognition by others.

In addition, this study examines the moderating role of product type(hedonic vs. utilitarian)

is examined in the relationship between intrinsic/extrinsic motivation and WOM to identify

* The Institute of Management Research, Seoul National University.
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the difference of the path coefficients in the cognitive and affective dimensions of intrinsic and
extrinsic motivation.

The key findings are as follows. First, self constructive SP has a positive effects on the
cognitive and affective dimensions of intrinsic motivation: respectively altruism and enjoyment.
Audience pleasing SP has not a significant effect on cognitive dimension of extrinsic motivation
(monetary reward), while has a positive effect on affective dimension of extrinsic motivation
(recognition). Second, the cognitive and affective dimensions of intrinsic motivation have a
positive effect on WOM. The affective dimension of extrinsic motivation has a positive effect on
WOM, while cognitive dimension of extrinsic motivation has not a significant effect. Third, the
effects of intrinsic and extrinsic motivations on WOM show that the effect has different results
by product type. The effect of cognitive dimension of intrinsic motivation on WOM is higher for
utilitarian product than hedonic product while the effect of affective dimension of intrinsic
motivation on WOM is higher for hedonic product than utilitarian product.

This study provides more complete understanding of WOM theoretically. Key theoretical
implications of the study are as follows. This study deals with the underlying process of WOM
from the viewpoint of the sender while many studies about motivation of WOM are anecdotal
evidence or conceptual research. This study has proposed the theoretical process of WOM and
investigated it empirically: ‘self-presentation — intrinsic/extrinsic motivation = WOM'.

This study has several practical implications. For the purpose of the increasing the WOM,
companies should emphasize not simply reward but the enjoyment and altruistic motivation.
Additionally, WOM is able to increase by stimulating enjoyment with WOM itself for the

hedonic products, whereas, it is effective to emphasize altruism for the utilitarian products.

Key words: Word of Mouth (WOM), self presentation(SP), self constructive SP, audience
pleasing SP, intrinsic motivation, extrinsic motivation, utilitarian value, hedonic

value, altruism, reward, enjoyment, recognition
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