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(E 1) oo 23 o7
ATHE SRTE # A7(dR)
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;5 AP B} AN YRE FHote A=
A AR Bk 73, &R T Deng and Dart(1994)
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A5 ienstock et al.
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(E 3) =01y Q0I8AM Zn gl Mz &
Al o4 17k CR AVE R S
1.000 -
HHIE 0.938 9.948 0.840 0.638 0.820
0.924 8.580
1.000 -
AEAE 0.856 9.714 0.841 0.640 0.862
0.782 8.995
1.000 -
AHAS 0.738 9.868 0.865 0.683 0.853
0.855 10.897
1.000 -
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1.000 -
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1.000 -
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The relationship between market orientation and
business performance in retail industry: Focusing on the
moderating effects of trust and marketing performance

Hyeongyu Jang® - Mijin Noh**

Abstract

In recent, changing environment of the distribution retail industry dominated by the culture
of consumption patterns. Consumers naturally pursue sexuality and rationality and take the
form of palatable. Wholesale market could not cope with the changes in the distribution
environment, and traditional markets are becoming significant atrophy.

In these circumstances, market orientation has been emerging conception as an alternative
to overcome these environmental changes of the retail Industry. This study is focused on the
distribution industry and examines the effect relationship between market orientation and
business performance. This study is based on the concept structures of the framework of the
Jaworski and Kohi(J&K) and the framework of Narver and Slater(N&S) which are typically
utilizing the concept of market orientation, and business performance is classified as the
financial performance and marketing performance. Our research analyzes the relationship
between the market orientation and business performance of the distribution industry and can
propose the strategic implications for the distribution.

The purposes of this study are as follows. The Jaworski and Kohli’s market orientation is
classified as information acquisition, information dissemination, and information sharing and
Narver and Slater’s market orientation is classified as customer orientation, competitor
orientation, and inter-departmental adjustment. These market orientation investigate the

effects of the financial performance considering the ratio of net profit to asset, sales rate of

* Associate Professor, College of Business Administration, Gyeongsang National University
** BK21 Research Fellow, School of Business Administration, Kyungpook National University
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return, and return on investment and marketing performance considering the sales growth,
customer retention, and customer satisfaction. Finally, the difference of the impact of market
orientation on business performance is investigated depending on the trust.

This study conducts a survey targeting distribution industries. The empirical results of this
study are as follows. First, J&K market orientation such as information acquisition, information
dissemination, and information sharing had a positive effect on the financial performance and
marketing performance. The competitor orientation and inter-department adjustment among
S&N market orientation had a positive impact on the financial performance and competitor
orientation had a positive impact on the marketing performance. On the other hand, the
customer orientation did not have a positive effect on the financial performance and marketing
performance and inter-department adjustment did not have a positive influence on the marketing
performance. The interaction between information acquisition and trust, the interaction between
information dissemination and trust, and interaction between information sharing and trust
had a significant influence on the marketing performance, and the interaction between information
dissemination and trust had a significant influence on the financial performance. This study
can provide a variety of implications for the market orientation- related research in the future,

and distributors will be able to provide practical insights.

Key words: J&K market orientation, N&S market orientation, financial performance,

marketing performance

AASIT H4a2d M1z 20134 2¥ 267



