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BAE e AFE AFE Adste AF, AR
AFel dehA sieittn =r7le @S ngtt
(Inman et al., 1997). &4 WAIA= 54 Al
ol A= ATE AMLZ AHAEAA dHOEA,
A2 7 E SUAI 7 S3E S
T == AHEH I v (Brock, 1968: Lynn,
1989).
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o] Z37} ol A Yehdtta gt} Inman et.al.
(1997) I, AL 71zteet 8 ¢ dAA &
75 A3 Lessne and Notarantonio(1988)
9} Wansink et al(1998)%te] 714 &<l Al 3|4
g wAA a3E dstgien], 1 oure 7]Ed
TEL T I WAAY fE3 829 19
3 old PgE vA= 2id g AT (Brock,
1968; Worchel et al. 1975; Lynn, 1989:
Jung and Kellaris, 2004: AXE, =%
s 2004 w7, ol t, AEE, 2004)7F o]
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#uE A5, 2RAEY e ert S5 Ha
7HAERIe] 44 a3} EAlsk=H| (Davis, Inman
and McALister, 1992: Neslin and Shoemaker,
1989; Mela, Gupta, and Lehmann, 1997), 3|
27 wAIA o 7 AAE A RS A vk
of o gA A-&sherA] GolEtt,

Il. 0|2 A

2.1 7F4&21(Price Discount)2| =1}

2 S AN A1F9 g oW E
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Heerde et al., 2000).

Schultz and Barnes(1995)& 7H4&1& 4]
A7F AEE GFA FAstes ofa, AR o
B2 2 FHsH et LAY F AHEE F

7H7lE &3t dgta FAeit. Gilbert and
Jackaria(2002) < Z:H]2e] Fujd gl Slo] 9=
THule] A S fPE 23S 33 43
HEEQ, FE,AE, 1+1 59 §8 T 7Y
o] 2HAe] Fujelwe] 71} 2 I

Bt Lee(2002) & @2 £3S 71449
&2 B2 AejElew R

Fﬁ:

A8 U A2 TSN AT
ZUAZNA AAA o9 AZsn, BAsd o

gt 2HAE] A E ks T st ®
S AL F BAllEl] A E =t
= ste] A= AHAES A 5 o] Ho
9 4 9lth(Ailawadi et al., 2001; Heerde et
al., 2003: Tang, 2009). ¢4 Laroche and
Toffoli(1999) = &A= AlF F9iE st
oAl o &2 X E 72
gt sk & 719l o & B
2BAE A AlFdT SRS & o
2 9 ¥ FuE A "dvh(Sivakumar and
Raj, 1997).
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M Ee el Br1H e mjEdiolehe
FAAQ Ao e W g 2 BRA
SHE EA¢

A,

&3 EWJE Jéﬂoﬂ Ao FAAY a7 ds F
A tH(Davis, Inman, and McAlister, 1992:
Neslin and Shoemaker 1989: Mela, Carl et
al., 1997). A, 7HAERlo] 2 Z¢ LH|AHEC]
o F=o FAo gk S sAY 719l o
& Balo] ol 4 glom &olEo| YR AL A
, BE RS0l A7 R 8917HA 9 Abels
Z¥ebA] e Fufel ol 2gAQ e FA R
tH(Abrams, 1964). Eo2, 533 d7bA ¢
o ot 2HAHES EF2~H et HA9 A
HAA S H7F 3 Addste o] E36] w &l
137H 2 ¥ dgske A&l e (Coy, 1997
Kerwin, 1997).
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a7E 2=tHlynn, 1991 A4E %
%, 2004). M&7, oM, AUE2004)S
g AR = aB|Ape] AP A4 o] 3
&4 A= B|Rpe] AR A4 o]
o7} Eobd, &B|APE Zta Sle A
o A aIE Fsiqlnh. T A7t HA g
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37t g2td 4 itk (Rajneesh et al., 2007).
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3949 HrZ /AE AeE FoHch(Harrell
1986). Tl AR T A BRI} AAR A
% Wrketa g A4 o F2 o] gste
HME AFe] A4 FRTAM7} ol g, Al E9
AN FEHEA ot AFe WAH FEEAE A
F9 A7), U, BT T Yake e o d
A7E wgo e B3 AF AAd Axtael Wi}
2 7 ee dMoln, AFY JAH FEREME
AEY 7HE, QA BlE 53 weke JoE O
A7 Biglsl e Al EAA e B84 Rlete $uks)
A FE TGS a4 4% 1996).

B4 39 AJae BG4S A4 9 ofnjrs
gl digt 313 9 S =E ofv]shH (Hofstede,
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e As owlgtt. anzte] AHRISAS] o &3
A B9 FEo] Fujoal FEdl ks A
A 7. =g uaee] 2 AEES T
z3bg Aoy 713, £ F1 vAAES U Fo
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st = Aol Zex B/ 393 uhet

g Fo] ThEA e

Hofstede(1980) = &g4/do gt 3|9 (UAI:
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H =7] w2l (28, ©]4H 2006: Netemeyer
et.al 2004), BEAEHY7} 73t HAlEs O] =2
7R A3t} Inman et.al.(1997)2 714
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=g P Hedl a4 AR 5ol
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A AR} BLXSA Ho] AHAELS AR
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The Effects of Scarcity Message on Price Discount
Focusing on the Difference between the Quantity-Limited
and Time-Limited Price Discount

Jaeyong Lee® - Chulsung Lee™ - Hobae Lee***

Abstract

Many companies frequently use price discount of which many sales promotion designed to
motivate customer purchase, and this price discount influences on consumer purchase. There
are many price discounts and it is easy to see price discount with time scarcity message like
“This special price is for today only’, * Price Drop Hits, But Only This Week’, and quantity
scarcity message like "This special price is limited to 100 people ONLY!", Special price, limited
to only 30 pieces’. Consumers have been influenced by price discount promotion with scarcity
message (time/quantity) more than the only price discount promotion without scarcity message
(time/quantity).

Previous studies have showed that scarcity message(time/quantity) would make the consumer
purchase hurry. So, we suggest that price discount promotion would interact with scarcity
message to purchase. To explore this relationship, We investigate the empirical research
regarding how price discount interacts with scarcity message type(time/quantity) to purchase.

The purposes of this research are as follows:

First, we would explore the effects of price discount with scarcity message(time/quantity) on
the consumer’s purchase intention and the effects of price discount with scarcity message
(time/quantity) on the consumer’s purchase intention using the level of brand power and
consumer’s uncertainty avoidance tendency as moderators.

Second, we also would researches the diminishing effect of consumer’s negative responses
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that might appear after the period of the price discount is finished.

The findings of this research are summarized as follows:

First, The result shows that the price discount with scarcity message is more effective than
price discount without scarcity message on the consumer’s purchase intention. This means
that the suggestion of limited numbers is more effective than the suggestion of time limits on
consumer’s purchase intention.

Second, there is a significant interaction effect between the type of price discount with
scarcity message and brand power. Specifically, the differential effects of price discount with
quantity scarcity message vs. price discount with time scarcity message are enhanced when
the advertised brand has a strong brand power vs. weak brand power.

Third, there is a significant interaction effect between the type of price discount with
scarcity message and the level of uncertainty avoidance tendency. Specifically, the differential
effects of price discount with quantity scarcity message vs. price discount with time scarcity
message are enhanced at the low level of uncertainty avoidance tendency.

Fourth, there is less negative response about consumer’s attitudes and purchase intention
regarding a particular brand with the price discount with quantity scarcity message than the
price discount without scarcity message. This means that the price discount with the quantity
scarcity message can be more less negative effectiveness after the period of discount is finished.

According to the results of study, we could conclude that the price discount with time/quantity
messages are more effective than the price discount without time/quantity messages in
influencing consumers purchase intentions.

Also, we founded that brand power and consumer’s uncertainty avoidance tendency could
effect on this relationship as a moderator.

Finally, when the price discount is over, the discount with scarcity messages could prevent

consumers negative response more than the simple discount message.

Key words: Price Discount, Scarcity Message, Brand Power, Uncertainty Avoidance Tendency
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