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Ho| 2837 ESE 5 A4 YEHZ Mu|A(Social Network Service: SNS)& A B7|Eo] wedhel abeh ot <jAt
A% oA Y ES| A &to] Fwdog Zylela gir. SNSO AMEA} F&skA F7hgel wep 2 AR A
£3e)o] g A77} of$ Yo, AFH AFE ool HET YeAo] A7isn Ut

B 7L SNS 9 o] 85715} A gl 22 Adld A8 Bdstasl she 47 F, 2eRIFAN RHETE o
24 #HoM 1 upiE dae Auyazt st o|F ¢a] SNSE AHEshs 23299 HAE t42E SmartPLS
2.0% o] &3l A2 Bosgc 2 A Yags AHgE Ee el AY BE ST H(+)d 9%E vl
A Aoz Jepdth ol S LA Rd8a77) A4He 2483 SNS ool FAHAQ dFE vAE
Aoz vehgdh o LA Bda7 YEYA d43) fAldle fod 482 X ZIn Sle Aoz y
Bt} ol LeRIAAA S FHe A wog YEYIAES dNsn FAG: AL o Ao Big ay, &
oA FREPr EYAS] BT FAd AHH 9 FAe FaRT, SNS S Afdde AL
2 o3 9L nAE Ao BN wahA, ojde WS Held) ua e’ gl S EHlE SNS
o tig B2H9 F2 olojx|A HH o|Zo] Z YESZ AT FA F ANTHY EFAR THAY %S Fi
SNS| o] 43} A7} Eold F USE AT F YU

Zo): AA YEYA M) A(Social Network Service: SNS), 2elRIZ#A F&HLT 7iole] HAA, ASlA 4,
242 g 2A4¢, SNS o, dES A d4 fA.
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S 3A ga Al S AE e FHIFAES
(ubiquitous) Alth7t Ee)stgen], o3 A&
A3 wigt2 5 2 A IA JEHI I
Ao ¢ xzjoldnt opz} L]l Ao = F7}st
£ #ME Bo|x itk (Lin and Lu, 2011).

A2 109 z e 2RI 5 S
HEo] Aeullo] vl Fog ABFTL2E AL

dakn QE Fhed Aol gz s 2
SEE, B8 PC 59 AREA 71719 Aol
Quist 9n ook meb, 7 A - 30 AY

0|9} o] Lakolnel BEe] FaaAY e}
§18 A FHae ARUANM 7% A
Ho4 Awaln glonl, Az e A ofolclolg
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THR - HFY - dd®

Ed2 & oddt ARYAclA wAst FEHn
. o] @ 23t ARyl Hae] 3} FollA
24 YEYA AMy|2(Social Network Service:
SNS)9 T4L g71¥Q #A71E dbsin o
(Hobson, 2006). 221 “&alA AwyAlelde 2
85 Avdg Y F0lA] (19908t F), &
271(Blog: % 7IF 20003), Ael€=(n &3]
Aul2 @ E 2001d), #lo] A5 (Facebook: 2004
d), 222 EYE(Twitter: 20064d) 59 £2
2 5AEA FuEd AZAE olExn Uk
SNSE A3Y #AE 343t FAste 824
}4g 3 9lon, fAR BAAS B4 Ad A
ME0] 7PEF e ATUEE BAsta ot ol¢t
o] 2o 221 #HYE (online community)
2 YEY AL T8I AFA 4 A7 REY A
oz Aefda Ao 53], SNSe AHAEY 4%
g3 Ao o8 Edlzst YA 2 BatsE of
AYES AYx o

L291 AFEHEe 2890S 58 348 A3
HA2A 7129 27 T3l 712F AEES A
ot AdolatAl =2l ARUES HAEE F
53 el A e AR #AE A4she A2
& AZYoBM9| 7152 sta UTHZH2E, 2004).
T3 Rhemgold(1993 & 2R AFYEE JE
3l 2 71z T A AL e
B AIRE Tl dFHY EE0] o] FojA 1 97

w3o] FAHAN 2eQAFE SollA AAAL #
Age] vpA AvAY AZHUA F4E A3 A
Agolgtn Hoslat. Hegel and Armatrong
(1997) € &2 ARFUEZL e A2 3
AFlE F83 aQlo|y, AlsEFol e 24 &
Ffeted 83 90 Hdn
o]¢} o], SNS& A AlAIE sz AZste 78

Bl g},
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g A% WY 483 /5o AU o FF
A3 AT 2 3E B opet AAHE o
2 o A& A7|2E3} g2l S 3 AHAE
7re] 3242 o] Bojuja ot

A3 SNSAlM 2HlE Fdste e =33 el
A AN EARE A e =HL AlES
SNSE AHgsh= WA §718%0 224 71919 &4
3 QA 5L A7) A SNSE AHEE
g & 4 3tk Kim et al.(2012)8 dFeA e
olgig /A x=HZ A/ (identity) #Hd
A Qdgsta, o #Po| &M Add B¢ o]
g 22121 A4 (online identity)e]etz A3}
Ao, =3, ol FAPES Rd3 e &7 A
7] 28 (self presentation) 5, K19 AP S &
Aste PY2tn Fostn lk(Leary, 1995). ©]
A A A4 E8 L (presentation desire
of online identity)E &epIdlA 21
e &7 9n|shy, 2IdA E¥°1°i]71|
AR olnA & FEdtn ¥FAA 32 35l
e YA E oI,

mehr, 229l A A7l E8F 12 A A
AL oot A% 122 JEHAY 43 &
2o o9 2 4o H3 Yo}, 27|, <
AAAAE Yehle A7 28 &9 #Ad A4S
o] g¥stA o]Fel Az e 7HEH (Kim et al.,
2012: Park and Chung, 2011), 71& @75 &
HEw 220l AAH EHLT7E SNSY T}
1 Rkl A 9] A4 Ffre] EAE, 28 2eRlA
o YEHA FA4 74 T SNS AH&E71% 4
I zte] GFgAA digd 4FHA A7 F5¢
Aoltt, #xl SNS7t gitsla gle 93 SNS
7t AL g 542 s E o 2290 A4
FH Lo} BAsla] SNS ALY o] &3EHY F
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240] W5 Y Hgolch. ol e} £ A7
ANE st BE AFBAS AN et

A g A3 A o et &
2 BAY 2dE7ote] FFgAA
QE7H? dFAA7E o, 229 3
A BEE7H AN R 2AR %
SNS @<, 22jn YEAD F43 &
Aol 334 AP S 22 Yer?

A724:

ol &8 /US4 SNSo|&571g AHzte] <
JAAE AFTHLR F43lo o /US| SNSE
AHHEA] o] 8 YEBazt gt B dFe 2%
oA o]2F wjAcw 2eRlAeAe A EE
27, 3%dM d7Rd 2 7 A, 4% @
THYES dolH 4 ¢ 23 84, spAgez
53N Aeoz P

IIl. OI2X &

2.1 AEEAgolEn 22t Ay

SNSe 22 el wjFelA 7i<le] 2, 1,
A 5o Aalg BE8staal s P9 Tajfel
and Turner(1979)7} A|A1 & A2 A4 0] E(social
identity theory)e @A A®e] 7bgsict. A}
3B Aol &L Aobld (self concept)s 7]1E2
2 32 lth(Ashforth and Mael, 1989). A3
BAGO| 8L Mol o A A HdH AL F
GAIta, E3 ARl of AtEA e g REo
2ZM YEateA g A9 T o o] 2dlM = A4

AHEAT ma1# &5% 20124 10Y

A& HA3 A4 (personal identity)®} AH3) A A4
(social identity) o2 ‘pyo] 73}, of uf, 7j
AGAGo|E 29 BRE FAH T 27 YoM
Aol A& Fophs #HAoln, AlEAAH L o
E Al AR v nE A AR Bkt 4%
23t FAE A7194 S wgsle 44 D
ol +HUET YA & o BAske Aol

o|g} 22 AR B Aol 8] AHNA & uf AlE
Eo] 21 wfFlolA 2, 28, AR 52 o] &3]
AdE Bdshe AL QY S BYsin,
ARAAY S 983 sl7] A 4 AYe ¢
T A%, F, 24 A 7o) B3-S 27 4
g 712491 o] 2 Fddhe P Ao
. 53], NAES drH o Ao FAAY o
Aohe WEo R FFS dv, Ale] FAAe] B8
g 229 tfs] £ 3t} Mael and Ashforth
(1992) 9} Bhattacharya et al. (1995)¢] 97|
ofskd, e o g AR WEET} =
255, 23 Aloldl ApdA] 245, 249 o|n|
A B0l S5, A9 7IR]7I3to|t HEH
E F B3%Eo] % 5 wolta Basin
Aok, =3, o]FA Eold. 22 YA 27
e FAEE Foln g AFES =9FdE
dedos HEH7 % dth(Mael and Ashforth
1992 O'Reilly and Chatman 1986: Shamir
1990). &, BAAQL @A Ale] 73 A =
2 YolMe] A& Fotsle T Fol dAE
5 209 247 9 AN S FEgde Aol
o ol g o FA L 2Fe g A&HQ FAE
A,

add], o2 22 AL ezl FA
Aite o 742 FdelA olg Add. AA,
Turkle(1997)o wt2d LalldAe] FA4 &3
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2 Al ARG FAA ] REHA ¥ 5= U
g2 A, 22jm FAAe] flole A EA
& Addste b Wlol fle ¥hHd(MacLeod,
1999), e}l A¥olA 252 27] A A4
o g2/ 28 & 3o}, dE 50, 2x2RI
Ae FFostn 233 4TS Hole /o] &
RIZAIME 449 P52 BY + ey, 4
AZE JFAY Ao el FHMe WA
ol A4E EAFA(Kim et al., 2011). €A, &
zeielolq A FAAFL AU FAYE
ElE #AE FEscd AL ko] 875
A1 &% 47} 312} (Bailenson and Beall, 2005:
Huffaker and Calvert, 2005), &2l FA4&
A5 F 2 vad 4a, 223 30 AGE
g Beth A, el oA 2713 ¢ (self-
definition) %} A7| 8L sht} 039 8JAS(AF,
A9 9 Y F)dl g3 FFS i v, 2t
ol AN S Fdshe= AL JQlo] Udte ouAE
o {44 Addsiy 38 & Ao YA, 2z
AAGL B4 FWolu J#E 2 F AT, o
A8 o e Ao AR S dgHez B8
& 4 gl

o|s} & WA SNSelH Al Fdstnr
dhe P9l M9 SNS #Hoj gk SNS9| fA1E 9]
& vj$- S8 MIYS AR AAN ol 2 2219
A4 BAHA b £ gl

2.2 S2jlEAN FHST
LeIgAY BAETE Lol Aol d Aol
Bl AN =einA e EE T

A0 2 (Trammell and Keshelashvili, 2005),
L2219l ol A&Ho2 EFF A4le o|njx] &

1138

ERQIA Agsly] A8 FEE FAstn Heldhe
HAolgta 9@ 4= 3AHEllison et al., 2006:
Leary and Kowalski 1990). F3, 7|2 7}
AE X GAS Al A3 #AE ARSIA
Aol didt 3oAQ Q3L FESA =¥,
FRAQ oju|A & 3Fste e ZFo] ATt AT
(Dominick, 1999: Schlenker and Leary, 1982).

olg@A AN FAPE FHd}E Wde o
77 AT 1 FeME o xel]l ok 22
o)A AN E@sler Aol data o g
Waog AAle on|A g A5t REE 4 Ut
(Schau and Gilly, 2003). H2E E& AR &
o] Tkt WA o2 Ao Azta e 9 A4S
FHEozH ERQIAA Ao oA nzt 8 Fshe
B0 ®3H7] s 228k (Kelly and McKillop,
1996), olgA ANE Fdse P9 gl
Ao Arg AeE dele AN A% B
o] JeHCollins and Miller, 1994: Derlega et
al., 1973).

olg|g el oM AAAY EEE+ = UH
dlo] gt 2 HHr)7]e] AHes oz exel 4
oMol 94 YES A} 289l 4oz g o
g 2 F840| dFEHI e AAolt, wid &
A QoA AAzte g el A 2 Azt oA,
A Bl ARE FHele 8% F4A0n A&
Aoz s SNSY 74 22kl 8739 34
Au2g Agujdstn 317 @ o] ekl
oAl A BEE7 o TG u]E A dn)

me2hy, SNS9 o] 85719 A4 3% 2 #d, HE
13 g3 fA 53 22 ONS o] 84 Hel| 23l
AA o] oju gt J &2 sheAld Ui A7t T8
Aol (E 1)elA dall7zA] allel|Ae] A4
FHLT o] ¢ o] 43 F2ATES HesAt

ZdstodT 13 5% 20124 104



24 HENA MulAg] 0]2F7|9f Mnjol| cist AFT: 2eteldMy F¥ST9 aE FHo=2

(B 1) S2lolojMel HHA BHRT B MY

A & ¥ of ?.]*ﬂ 4 a5 =Y i Fau$
O E : i
Laurencea [A}3] % 44 |4z |27 271744, - A7 dEY Aol B F
u et al. 34 =d SEY % A 92 v]A.
(1998) - AZe gEY g F24 ojif i
7 Yebd.
Schau and |9 25 - A7 EELe] R 24T A% 9
Gilly AFH 233 A @739 Ak vl
(2003) ol 7} 87 - A9 ¢ 3o A ASAHA AA
7} 8 A7 ] whagl.
AR 5 [HAE ololg] |FndT |Feidx a4, - 22l ARYE Forde] FAd Al
(2008) AN BER, f2}e] AwaFel 2| FHLTIL 9l
2§, - An&pe A7 g &7} A€ of
74 ole] ool =& FEAIT e AW,
Kim et al. 222 AHgl 2l A, A7, |- 229 A AR FE (LRI
(2011) A5 AN (A4FE A4 B2 A, AA 71%, 394), A3F 24
o|g AFUE e (B2 ARFJE #Hd) 25 234
d 2§ 4FAAS 2.
Park and | 228 AY |4 2ajol A9 | Lol AY AA |- L9 A9 gkl FA, dzag
Chung AFYE AAA #FYE, 4 Azag 9l shele] HaAa 229 Al ARy
(2011) (MMORPG) |el& 2aol AY (A FAA El9} 29l AlY 4l eke] A 22
A3 ol HAA FHLTe of7) A2z} eRd
Kim et al. [tiAE olol&l |70, |tAE Mele] HAA, |- 7He] A4, 28l aF Fo ¢
(2012) A7 EE |ofolg] e}l 2§ #d, | ¥ OE olelq] Foleixe] Al &
o 2ol 2§ gjol AAA FH87} o EE A,
- tx|go}o]g] Fojojxe] 7] EF7te
ZA a3t Jyebd

. 272E 3 Jpdel 83

2 A7oHE SNSE Mg st 45 )
Ag) Lefgelie] AA4 EQ4T D v, A
A4 BUSTE fUee 4983 A%eds
sgo Mg AR

3.1 7hole] SAIATH SNS MBI 7

7lele] HAA (personal innovativeness)< Al

AAstA a2 ®M52 20124 10¥

2% 7148 Axs e MY ¥l (Agarwal
and Prasad, 1998). =& 71219 A4 A=
& 44 2912 7|22 sl g JlQle] 2 AF] F
A9 g2 A 2o Zlo] 9A Q2§ Ve
F4slele A=5 9vidch(Rogers, 2004), g4l
Aol £& /AL Az AR MEHoH, A2
& AEL Agstn AHEE doME A A
&S A9, & A9 HAHLS A2 ofelro
g & 442, gRlo] Agd 7Y AAe]l A
JAMAA S st Axetn Hod o AUk (Midgely
and Dowling. 1978). ¢t ojuje} 4l4o] 7
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AL A2 71Ee]d FBA 2] AR o]
AE gy 8442 st AFFA Y
£ F738e= 43 Ao} Agarwal and Prasad
(1998)¢] drdME 7 712 Aol s &
el ole e 4YH SHH2 S AF
A% dolA A& s8ate ol 88 71U 2
2 A4 9u| . =3, 54 AF AN
HAAQ N HAld el 2o 3FAA Hes
Holda 39ic}, %%t ok} Harrison and Rainer
(1992) 5¢] g3 d7olA 710 §4o] 71¢
A 3 8¢ 482 Idvkn Hin . &
RGN A7 S Bdsta A2¢ BAE 3§
st fAlshe 8% £ A2 4EH kol
g iAol 73 Al 28 oA &7
241E o 8tz & Bl (AHA F, 2008:
Kim et al., 2012: Park and Chung, 2011).
webd, e} 2o 7S ARE 4 gl

Hi: 7199 A4S 280344 2847
A (+)9] 9%E A Aol

A}314 74 (social norm)& 7§¢lo] Faisle Al
313 g3 N9 FELS Aujste 72 7
Z(Bierstedt, 1970)< 9jvigic}. ol2id Al3A
T el Aol A iet ohyzh 22l AolA
T EAsHA Hed 2211 AFYE-A el 7t
A 7848 FALEY SAG 2AHE #o] 9
on|, 1§ FAYEL 1§ oA 1S F53
1 7338t e 78] $itH(Terry and Hogg, 1996).
£ 221912 Qlzke] o) FES nHE vf$ 7
g3t 71€4 7oA o] 2elE o|&3te
FA e 2 Ajgo|ng o :walol Frbo| A Al A}
olo] dojuke AT 259 RAlE 22 AoA

1140

% o9& ohyh(Reid 1999: Smith, 1999). &
g AFYEA TS 3T FP FULS B
33 faE Aol LeRldA el BAe] e
ti7l Bl ER Aol FAHoln] ool e Zuj2
FoAe Aol opetn st 2y o F
A4 bl WESHE 33AES Fol ALAQ A
7h R A oz FYHD ASHOR 0|0 T+ 9
A 442 FATCEN FF U 9A =&
< 7 A Aolgke 71d7t 2H7] g 22
AAFUE S Aoz Fojstn Adiste AL
2 Jehgth(A 32 5 2003 Rheingold 1993:
Wellman and Gulia, 1999). %% ope}l 7491
aF ol b FAESAA A g FFH
A ou|A & AolF7] HaA el B21 £33t
o] (Venkatesh and Davis, 2000: Warshaw,
1980), 2F9 40| H7] fAdde AS &
datn w&ste P97t otk EF Terry et
al.(1999)¢] AFdNE el 2§ el A
#3 YT 9FS njidete AS AFHe2 4
FaAm, AAA 5(2008)9] tAE ofo|dl Fuf
oo A3 ATFME 2F 0| AV RE &7
o 34AQ 4% A= Ao YeyY, 13
B2 AEAEQ el 2elddlA FAEE BE
st 932 A o2 qiHo] dgn e
7€ A&,

Hp: SNS ABIA e eagay 1847
o A (+)2 9L o3 Relh

3.2 2eRIFHY BEZH

A&7 J B & §70] ESEIS 22 SNS %
BAE| A T gojHe] 2.0 AHAE FHoE

ZHStHT a1 H5E 20124 108



24 UES3 MulAg) 0|57]9t HTjo] CiEt HEHET: 22IMAMY B

A4 5ol 43851 A A4 FHr(knowledge
sharing)®] 93840 A3 4Z2% 7z 2 54
of i YESZ] #A A7 229 AT 84
35 % F8% 902 A4Ha v} A4 F
$2 Z74-%(enjoyment of sharing knowledge)
< Ade] g3 e A4S ERIGA AFEFLEN
A He EASE Yudthi(Wasko and Faraj.
2005). Wasko(2005)°] mt=28 22}l #]4] HE
A3dA g e g2 Al A de EAE
dAsks A A0 FuE 271 bE AgEd
A2 & FHshe Aol EARE w717] g A4
71 @5 Fojdn Aot E£F AP F
7] 3849 AR A} Aobg Aol A4 T
o 2Agd 4¥E F= Ao Yepgtth(Hwang,
2010). %gt ol 21 ARYE A 7|&
AN E AAFQ A A13F FHoE Yy
of ekl FAAo] A4 7| A& Q& i)
A%HAHKim et al., 2011). o2bo, 2213
A FHRLEF7E AR EA% AL 9
&S ] Aolgtn Bu gy 2 7S A
& 4 9l

Hs: 2RIBAY ERETFE AHTH 245
ol F(+)9] 92 vl Aolot.

Zhang(2010)& #ARFUES FHzeletes 9
A AXN3 dZo] SNS AHgdl 4%S £dm 3%
e, 2eR1glMe] Az HENIE P4t
AE FAPEANA Al g FLE Adsta #
7] Apald] g LA ste R, F A9 AR E
0 AlgEo] dAstd 8548 AlEL o SNS
Aol 4340 7 st Hri(Wasko and Faraj.
2005), ¥ dolA SNS Hogh SNSo| ojgt &

AYSAT Ha 1A mM5E 20124 109

#2379 o7 ETHE FHo2

7] (motivation), ZMd(arousal), 4 (interest)
o] FeE oJu|@H(Kim et al., 2011). &, SNS
o 7hQde] SNSo| it of A attachment) =}
a&7te ZER FEE 4 Aok SNSAA A
F@3tn sfe &7 AFEES SNSI o fF
< ZAsta 2573 st & & o SNS
A &2 AL AFEES SNSAA b Al
3} a3, AKlo] 43 SNSd o 2UES £
E3817] Wl 7iQdo] Rl A7|AHe A
A& Q43 @45 SNSo| #dstein & A
oltH(Terry et al., 1999). wehA &3} 22 7}
Ag ARkt

Hy: £2RBAY FdE7E SNS dofo] 3
(+)9) 9&=< v|d Holo},

HENZZ HAQ 2t AEAA AAE F3 ©]
FoAE 7AT Y A2ES u|dg (L,
1997). 2etEEo] 44352 ejE8 PC 59 3
HI17189 S22 s Qe lo] S4slEn F
Al el Aol 91 WEYIE 7|wtez g o
gk SNSEo| Eits]q Qi) o] @ Eejol
o ohe}l e2tel Aolre YES D g4o] FL3)
AAA ol g Y ESA FAH Ao dE= v|A|
E 8950 dig A7 el dFHL Ue
Aotk WY (2005)9 Aol <fstA el ¥
oA AlE2 Y vdolE B3 241 Ede}
1 =ejgozy ERRlzle] Fee] AHa Aue
FTHE o|F4A z olda &9tk &, SNSY 5%
o2 7iQle] LRl Ao FodAE st &
A8 &E (network convergent)©] H% i)
Ao 1 FAdE gAE 2 ojujx & 53 A
o AAY REETE T3 & P47 KA
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5. 2009). wetd edolMe] AAYE £
g3t o] HESD 43 Ao 38HA 9%
A7} A Ao Ba ug 22 /M E Ay
T uq.

Hs: SeRIZAY R2¥4+e vEAI 343
Ao B (+)9] 9% v Aol

3.3 SNS Hoiet XABRe| EAZ, UENT #4

Al

SNS AR} iAo 2 Z7IFC 2R ALF o
2] EofolA] SNSol tid &4 Fej7t S7kstn
ik, ol g Ade e xefl o ezt &
Azt 2geg 83d A3 F74H0| A ot
A FE FHe Y5 £ F4 5o 7HsdAEA
vehd Zojgtn @ (o3 5. 2011).
SNS #olg H1e] SNSO| thg of &3} &3k
Ax2 AT & e, SNSS A §3& %
& 22l ARYHC tg 71 d7dME Bel=
daf A9 E2a ARUES g A3 A4

JHele) B4y /\
/ HI

FHEES & Aol e, L8 ARUE
o fashe Ao A4Fdd FFWA ASE
Z89H(Kim et al., 2011). TY¢ =22 7Y
o|SNSel| et wel FEE FRstn Al
d3te FUE Y5t Fiste EFo| AR
o] Foj#]7] wjEo] SNSol| #ajshs Zo] LA
M2 A2 Ffe EA%S el AU 9
&2 vjd Fojgtn FF & 3t EF APAF
o] Ano|H AlgEe] SNSo #Aste Fr7lI2e
dutdoz omeloliel U HES A 3
257+ 58 ANAA 9EEE 471 AEld(Jin
et al., 2010: Krasnova et al., 2010)2tz ¥
1 o, b SNSel #jFozi 2Rl
A 4 Y EHIE FAstn FA e FHHY
JgHe |4 Aolgn Bu g e M A
At}

He: SNS #Ae AR A% 3(+)9
Q8- v|A Zojd},

H7: SNS #o& vlES]Z 43 FA9 B(+)
9] 9 v]A Aol

7 nuasa

B
H =
/fJE“\

2114 A4 ‘) H 7 )
gH237 \ SNS #of

‘-‘/,
H;
SNS ) —~
REEENEY) YEHI
e
.,__‘______’_/

‘\Eﬁﬂ%ﬂ,

(ag 1) g2y
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24 UIEYA AMul2g] 0|87 Hijof CiE HEHT: 224HHY B

o)t o] & ATNE 222 Aol FAA
E8a7e o8g FH02 A Hash sNse)
87 Y 2 AN 27, SNS B, v

E912 947 $40 SlolN L2kl AL o)
2 8 (29 D3t 2 A72L Agkshag g,

V. HPEHE

4.1 4 Holg &4

£ ATE 20119 29 HE 59702 SNS A
A2 ggee dlo] g 3 AHZAS ol

HE7o| o7 ERHE FMoZ

o, a2z AHY ES A Alo] EQl Hlo|AE3} EY)
H AHAEZFH dolHE Y535t SNS A
SAo] g AFEALH 2A= ¥ A9, &

T ZARIG(E 2)3%). $24049 BE F
EFolHe F-&¢ HolH 871 A Az HFH
o2 2329% #Eo2 3l BMsiqt.

2 A7 e dAo] 114%(49.1%), 44
°] 118%(50.9%) & FAIRH &2 Yelton &
HAks diFE 18 -2941(210%, 90.5%)& Jet
woh, g, SEAte difge] gt Ag o] dez
UEREo (2179, 93.5%), 2 AHsh= SNS
E FESHeE FAES 27 Holdcsrl 1929
(82.8%) 2.2 713 #sten 1 HE olo] so|~
5ol 153%(65.9%) 22 eyttt = Algsin

(£ 2) AF&EAIRZ

TE ¥ F HE o] &
34 114 49.1%
ik o4 118 50.9%
18-294 210 90.5%
a9 30-394] 12 5.2%
- 40-494 9 3.9%
50-5941 1 0.4%
1E & 1 0|3 5 2.2%
AR E 10 4.3%
4 = et Agt Z 165 71.1%
- CES 33 14.2%
HAt &4 9 3.9%
uka}8tgl 10 4.3%

A & (N) 232
EYE (Twitter) 86 37.1%
A& # o] 2% (facebook) 153 65.9%
SNS 1] 20| (me2day) 12 5.2%
(55&H) #o| 9 (Cyworld) 192 82.8%
7| e} 27 11.6%
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& SNS $59 ESH, slo|2%, Hol¥=9 A
£717H& stetste] (& 3)d] A2si).

SNS AH7]7HE ERHY ZF 67019 m|go] A
AEE 2329 F 60%8(25.9%)2 7V =4 Je

o uAHEA7E 109%(47%) 22 A BE9
AW 52 AANAA vy g4 Jepdd. o
S02 Fo|28% EQES} np7IA 2 670E u]gt
9 AHEAZE 60%8(25.9%) 22 7 £A el
I, 39 o) AHER Alto] 34%(14.7%)2 1 ¢
202 ¥4 Jehgon, vAgAE 74%(31.9%)
2 ZAE A v o2 soldEe] A 34 of
A AHSR AHEAPE 1417%(60.8%) 22 7V B4 |
ERt T AR A} AAER 2329 F 169(6.9%)
2 g 729 SNSAHEAZ Aol =d] 71815 3l

£ A28 Yeyld,

4.2 Apiee] ZRH Holo} ZHuY

2 ATFoA AHER W] oig AE Y 7
AT E EY2 (F-F A)dAM HRsit 9+ 3
59 74 FEEL YAE 53 I g o)fdld &
Aatgon (14: vj$ 2%2 ¥, 53: wf$ 23
), ¥54E9 HEHEL gFE /1&g F-EAT
oM AHREUGD FEES 7R 3l £ A7
A3t AsA = stel A

°o|& %3l 7§29 &4l (Midgely and Dowling,
1978: Rogers, 2004: Kim et al., 2012) 4%
g, SNS Al21H ¥ (Terry et al., 1999: Kim

(£ 3) SNS ARB7RHESE, Ho|AS, Mo[EE)

T HF e vl &
6709 vl 60 25.9%

6-12719 37 15.9%

E 98} (Twitter) 1d-2d 15 6.5%
AH871 2 2d-3d 6 2.6%
3d o4 5 2.2%

Apgobat 109 47.0%

6709 ol 60 95.9%

6-12749 33 14.2%

#|o] 25 (facebook) 1d-2d 25 10.8%
AH8713 2d-3d 6 2.6%
3d o4 34 14.7%

AHg-2ks} 74 31.9%

6709 vl 9 3.9%

6-12719 14 6.0%

#ol 9 = (Cyworld) 1d-24 18 7.8%
AH8713 2d-3d 34 14.7%
3d o4 141 60.8%

A gokgt 16 6.9%
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44 HEHZ Mu|A2| 0[857|2 dnjofl ciEt 43T 2ejoldiy BYZTe| ofalE 4o

et al., 2012) 3%, 2% FelAe FAY &
& 87(Schau and Gilly 2003: Kim et al.,
2012: Park and Chung, 2011) 5%%, A43¥
#9 4% (Hwang, 2010: Wasko and Faraj,
2005) 3%3¥, SNS #A4(Jin et al., 2010:
2010) 4&%, 282 Y ERA
1996)€ 33371 4

Krasnova et al.,
A3} fA (Parks et al.,
& 4592 AHEslsid

4.3 dl=id o T Egd 24

HA, 4z JFEIAT HIEIY T S
3l7] Yeld & 23] XY RE ATFIAE AA
o] 23782 BA8t(Anderson and Gerbing,
1992). & A7l e 7109 g4z SNSe A3
A Py, 219 BAY BELTF AT
9 27%, SNS @, YEHA 47 fA 4
g HFE ALgslglon] ogn 22 whgoew
524 (convergent validity) i"r‘ﬁﬂﬁ“‘é
(discriminant validity) & #Z3t9c. WA,

F B 944 a8 A=A A RS °I%
st gelaich, gAY Q98NS Sl Mt
o] Ie3AS ASsid. 884 SPSS 17.0
< AHgstglon 9939 3)A WAle Varimax
A& A Laol, H wifo ALSd 7 B3]
AL AF37] 98t Cronbach's a #& 34
stk A=A 2w g BN (E H% 2
o 89 @& HA 0.481 o4 Fx 0.88374A A
A= on 74l g4l SNS ABlA 4, el
Follre] A8 BELEF, 24T/ EA4%, SNS
oo, YIEESA 47 §49 67 F5 25 dg
el dFddAol EAslA %52 AFesd. £
AfdME 2944 F SNSAEY el B4 &

At 7418 M52 20124 108

A Ego] BA ¥o} 0.4819 29AA o] Y2 &
&2 o] &3S ¥, UrA EFES BF 89 A
Aol 0.5 |3 T AT g A
o HAL 48 F 189, =3 JES3 A
FAZ 485 FoA 270 §5o] 0.5 o]32 ¥4
oA Az} W8 efFAe] FRE 67] 8209
g 2o Az AAE 47 AR 29, 2F
Cronbach's a °] 0.7¢]422 Jeh} 4§32
S A8% F e Ao #dE 4 I Van de
Ven et al., 1980).

A, WAL ojud Wrt Yulste A
o] & W] Mgy PisE FEE Lo, o
23 et S B Yl HERAFEE
(AVE)E AH&ste] B7}8tich(Fornell and Lacker,
1981). o|2A o2 PR ENFEH] AF20] 0.7
ojdolm 1 gho] AdAF % 3l Zol
e glg4do] FrREHAGT (X 5) F=F).

2 9d7= A&3AM PLS(Partial Least Square)
d g =79 ¥ el34d(discriminant
validity) & A3t (& 5) 3=). B 747
ol i FAEAFEHRY AF2el dE +4
date] A#ASET 2 2% gy 2 AN
Atz Qe EPETE 44 IS B
otz AtH(Gefen et al., 2003). B 74 A
o Baalzle dA] HAi 0.852 o4t ge Ho

2 7] die] SHET dig A w3 2R
8tz ldm B 4 gig

4.4 745
B 97E 338 435S 5d g 2 A
g 4o] B8 54%15} ﬁ.ir 549171 o o] 24
23 FHoll= PLSAZES 0] 9] dhQl SmartPLS
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(B 4) Nai 24 o el 24

Cronbach’s 29 Ak

51)-
Rk Alpha 1 2 3 4 5 6

Innol 0.855

Inno2 0.765 0.865

Inno4 0.661

Norml 0.788

Norm?2 0.740 0.816
Norm3 0.481

Identity]l 0.672
Identity2 0.682
Identity3 0.846 0.767

Identity4 0.716

Identityb 0.730

Enjoyl 0.816

Enjoy2 0.918 0.854
Enjoy3 0.847
Involvel 0.803

Involve2 0.784

Involve3 i 0.773

Involved 0.735

Network2 0.878

.802
Network3 0 0.883

% of variance 10.584 9.679 15.480 12.987 14.955 9.184

Total 2.117 1.9361 3.096 2.597 2.991 1.837

Note: Inno= 7119 #41, Norm=S8NS A2|H 4, =&l delM 9] ojojA 44 EH LT, Enjoy=A4ZH2) 242,
Involve= SNS %9, Network=UIEH3 A3} &7

(& 5) BTE9 ST, AVEY M2, J2|3 #HeZh S

294 g (1) (2) (3) (4) (5) (6)
(1) BAd 2H&F 0.890 0.786"
(2) 7HAe] ¥ 0.866 0.348 0.828
(3) MESZ F4H £ 0.910 0.229 0.032 0.914
(4) AN FHe] EA% 0.949 0.504 0.341 0.196 0.927
(5) SNS ¥ 0.911 0.524 0.272 0.256 0.556 0.848
(6) SNS A13]% 4 0.852 0.585 0.264 0.185 0.472 0.562 0.811

YA R HARNFERAVE)Y AF2
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24 HENR MulAs| 0|250(9 dujol cist 4T 22T FHRTY P ENUE FYe2

2.0 A8t en, FEAEH (bootstrap) ¥4
(Chin, 1998)% & 7MiATE 4284 T 3
a3t PLSE AXYE(component)E 7|WHo 2
st AW o3 FAste EE9 2719 3}
¥-¥(residual distribution)ol thgt 87+ Alg}o]
v 28 JASA &3 (Chin, 1998), o84 7=
23] dig Frist FHRF A F7tE FA
o @& 4 e 71geld. 3 332 A
Zte] FAF AFHAAY A $ol AAF FATY
(Chin, 1998)2.2 £ @74 Aden Y& 7
ANEe] qiFEe] dAA 44 S AYx dxn
(d: QA E 784, T, FH), A4FFY &4
&7 SNS #o, M ESIZ §43} FAd 982 vl
Ae 859 B5E 48R gt Ao] FHo]
7] W&ol PLSE M EF2 At

(2 2)9M B uie} o] Q1S galz} 2t
A4 EHLF(H,: B=0.21, t=2.71), SNS
A3 A e 2eeldelAe A B (Ho:
B=0.53, t=6.70) FAHLZ FolstA el

o, 2ol BAY BRE T 9% B
PSS AnE, 2A3dA Y BAY BEE
79 A4 TR EA%(Hs: £=0.29. t= 2.95)
o] g7, L2A8olA 9 FAd EH LT SNS
¥ (Hy: =0.52, t=6.21)%e] HAle SAHL
2 fostA detgAl T, 213 B &
479 JEYT 43} £4(Hs: B= 0.13, t=
1.04)9] #Ae SAHLE FofdhA] %L AL
2 Yeidtth. ol 22 39 B4 28 &7
7t @3 AR3A YESaE BEAY &7 Ex
fAshedE A A8l &S HoFET.
a2y SNSel 4S54 o2 doqstn A4S @
Fole AEA 94 YES AT AU fA1E
g ds 29 A 9% A48T 3l
=2 ANE 7 32, 38 AAEdE B9 35
Ago] EAE o H2A YEHAI} FoF T3
A7} dde AdA F28 AAEE 2E F 3
o}, vpAlzte. 2 SNS B9 A4 32 EA 3 (Hs:
B=0.40, t=3.95)72] #A% SNS #as HE

258

//"\ % ey
\JHOJQI E‘ﬂ%)\ /I\
O 021" 0407
AP 0w (s )
I\\ 1‘:_| b R=“-3-
P o "
/ )\I'Elsgsﬁ'.ﬂl ) TUYEYI TN
b" “ Sa J
R=008 /
TP OL 005 T pr0.0L

(38 2) o7En

A2 ma13 M52 20124 10¥
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-’WE "._1%!1 ’é"dl

(% 6) A7y 7xH 24

7Hd Azn AzAs | -3 | HdzES
Hi | 7409 g4 —2e73eiMe A4 FdL7 0.21 2.71 A
Hy | SNS AHY 3 — 2R3N FHAY RHEF 0.53 6.70 Lk
Hs | &304 AN BHEF A4 F49 EA% 0.29 2.95 A9
Hy | 2el014elM9] AA BHL+F—SNS 0.52 6.21 e
Hs | €eolMe A4 Bd&TF>WEYD AT §4) 0.13 1.04 712
He | SNS & —A4ghe EA% 0.40 3.95 e
Hr; | SNS & —-y393 433 £ 0.18 1.77 A

A3 343 fA(Hr: £=0.18, t=1.77)%e] &
A 25 FARLE fHA debgd. (E 6)dl=
2 979 MRS 29E B2 Fesisid.

V.E9 ¥ 2B

2 A9 F83 272M SNS A9 FAdE
LeRIAANY FEEF7E EAsta ol 29l
SNSell #edstn A4 & Fhshed F83 ¥4y
< 2GS B LeRRIBAY TP Lol 9
& A ¥5E A9EA, /AU 4143 SNS
A3l H qido] AAlA BALTO] o JgS B
ole Aoz ygyt UA A2 7&S A=)
e MY oA 22RIAAY BILFo| 3
& 71797 € & Aok, £ SNS M9 2}
o] st oA & FA4stn YEHAS A3}
2 AN fsME AElAe Fd den o
259 Ao EN 948 dalein FE Ao
7] W&o SNS AtEA Ee 2eRIgAY EH
&7 F2F 4% nlHE Aok, ¥at oz}
LAY T ETE A4 FH9 2483 SNS
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Hojo] FHAQ FFHAE el ol &8
Q el Aol dx gle A4S 2F THYE
dA FHetn, A3FH oz SNSI Bdste Aol
Adg EEA7|0 Ao BAYE Bl &7
£ Wdske PFE0|7] Hid FFEA A
7 debd 2oz Bl

a8y 27t cd5d 2ol AN &
d479 ENA AT} fA%e #AE FAF
o2 folskx g Aoz eyt o9 e 2
3= SNS #q7t A4 Ffe A vEHNZ
4T fAte BANN BF fosiA 229l
BoM Al g Bdshes A o AFAHo E
27t 3AH D FAHIE o 22 Aol
£ AdE T3 SNSo A3Hoz oo
YESAE FAstn 2218 dH9] S5 g} =
AYEHAZ}L fAEdE Ao 7538 4 4
L2l oA A S B Fo2H 7] ARAlo] A]
AR EAXE A Ha, spziA 2 ZMJ%
F8sl3 SNSol| FajstHAM AAAYA 22
ot H5 3 gate] #FS AXEA o]q "71
< 27 gl e g 2t vehtes A
oz BRIt ¥t ohz} 7]&e dfoMe 22t

QA ARYE S Agd Fatzt 919 vFAA 5o
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44 YEHI Mujas] 0|857|9 o Cigt dFAT: 22lldAy EESTY s Sy

Aoz BTt of 749 §°] AtFoz
gt ddishertel s Ao Fogo ey AA
He B dig 71 Foletn ARsidd. o
719149 BAo|d vl EAAQ] Aeg FAY T
SHEE s A3A4S B3 AEAEQ Azt A
o2 P ALH 02 o]ojF % ol A2
2 FARLEA FF U 94 =37 L e
F A2 Aolede ZidEe gud(FIAR F,
2003: Rheingold, 1993: Wellman and Gulia,
1999). Blau(1964)2] dFdxe 2] 52
olFojd 4 917] Al &84 (reciprocity) 3
3784 (fairness)°| BEEojo} gttm 3t} F,
W7t & oF e e Zldv 352 o 74
150 ARHog FAE st 28 o ddE
o]Zo] ¥ & gtk Aoltt. ol WM 4
3 = W SNSE AREFel SlojA] ofdt 22l A
FTYE &5 A7ke AT wo gt Iste &
AFA0E &5sln, g2 FAYEY gy A
Algd g slzdoly 34 4 T EA F9
A32Hgo] o]0 AA] o NZ L HEHI §
Aojut A&HQ 471 o2l g e ¥ o
A 22kl FAY EELT o2 WEYAVL §
A 2 FAHE ofeige] waEn 24U
< F¥stn AFAH 02 Fojdd FHUE Tl &
45 5 gl doj'd 5 HEHNZY o] o
FoRE Ao & 4 it

2 A9 oA AR 2l Al
g5 EUE sl SNSY o] &F7]e Aol gt
AgAA o 3] AFHo2 HEHPH oufF
a0l oajr 2ol Y THLEF F7t
Y4, ® ol 22l A4 EdE+7} SNS
AHE-9] Apgol] glojA ojm g AE 7HA =4
& Agsisict B opzt 2P A XL

AASHT 41 HsE 20124 10%

F7H HESZ BAF fAd HAA FFRA7}
glonf, SNSo| #dsh= B S T YEASZI}
4531 fAdtehs 30 dE 298 =239
ted 9u|E 2 dd

EZ AR AAgoze 28l AdM dHU
oAY 2 A4 oS 5ol Ax3AY g 44
Ao 25 BAsshed oM A4AQ YENZ
A3 §A4 850 FoEgE Fesit ot ¢
%3 SNS T4 Folo vENZ 4T &
Ao AHAQ AUE M eH AHHo 434
A AR AT AL AT 5 UA=E AR
o 2eRIFAY EdLT79 AL §& SNSe
AFAQ A E o] By 7|4HE vsof & Y
87} et ¥ A7 A743E ulgto g g% NS
A ARt SNSE o] 8319 nlAE S dele 7S
NAZ FEF S AT + US Aoz 7
gt & A7 @A 2 SNSeA g el B
A R} ARGl o33 22 FHHA
771 B esi,

B A7 Aoz e 979 /32l SNSE A
oldx, sola%, EYH & Tl SNSE 2F
a2jsiged AKd o8 SNSE HYE Edde
Fata dhglof QoM 1 FFo| o]}, F, Mol
dco vjg] EQEHE AAS FHE e F
7} whgo] A gslo] sltk. welA, o] 8 o] 1
3k Zo] ofdzl SNSe| AZ|Rd Fee o
e} 215 vro] B4 2 dE 287t it oe
SNS7F Agste vjAe &4 (media richness)
s B2 e FAG BRETF 12 FF
ol AA{AZL deA H4d 4 AL Ao,
EF 7|Ee] dFo oA SNSe|A thFeiAE
A4 e FE& SNS9| #Al9 Aol §Ad wet 2
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o7k }7] Bohe gt §389 4o FfH =
E40] 3o, g2, A7 28 &7 98 FHE
£ A49 FEL2 ofd §30] 31, 44 gAS
oA dvht EFo] HEAE HEFHH SNSO
Q82 U3 98 WY ¢ Y& Ao ddd.
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A Study on the Usage Motivation and Outcomes of Social
Network Service: Focusing on Presentation Desire of Online Identity

Chulmo Koo* - Youhee Joun** - Namho Chung***

Abstract

In domestic, Social Network Service(SNS) have grown rapidly and increasingly attracting
the attention of academic and industry researchers Millions of users are trying to integrated
SNS sites into their daily lives and practices. Almost of all sites support to maintain pre-existing
social networks and connect unknown strangers depending on shared interests. political views,
or enjoyable activities, and other stuffs. There contains diverse racial, sexual, religious, or national
people beyond the local and limited geographic regions compared with the previous Internet
based social sites. Current SNS site incorporate the creation of contents, dissemination of
information & knowledge, and commercial purpose such like Google advertisement using their
users. As fast developing digital devices including smartphone, tablet PC. internet based
blogging, and photo and video clips, scholars desperately have began to study regarding diverse
issues, which are related to contents that people create via network technologies.

The first social network site was SixDegrees.com in 1997, which create profiles and surf the
friends lists. Second, Ryze.com help people leverage their business networks in 2001, but it
failed to achieve mass popularity. Third. a professional site such as LinkedIn focus on business
people whom can connect strangers based on shared interests, MySpace differentiated itself by
regularly adding features based on user demand that can make personalized pages. Unlike
other SNSs, Facebook was designed to support exclusive college networks at first: they use
Harvard University's email address for finding social network. Currently, there is a big trend
that people use SNSs as a tool for maintain pre-existing network, creating new people socially,
and at the same time, explicitly find some business opportunities using personal and unlimited
public networks. Like this. individual consciously express themselves in an online space, so
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* College of Business, Chosun University
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called, self-presentation. The self-presentation and self-disclosure are mainly studying on offline
setting in early stages, which individual convey an impression to others that are expressed to
own interest to others. Thus, individuals expect to meet other people and are trying to behave
self-presentation engaging in opposite partners accordingly. As developing SNSs, individuals
are motivated to disclose self-disclosures of open and honest using diverse cues such as verbal
and nonverbal and pictorial and video files to their friends as well as passing strangers. Virtual
context, self-presentation seems different compared with face-to-face context.

In the time and realm of SNSs, social users look for self~impression by posting text messages,
pictures, video files. Under the digital environments, people interact to work, shop, learn,
entertain, and be played. SNS provides increasingly the kinds of intention and behavior in
online. Typically, self-presentation is the intentional and tangible component of identity. At SNS,
people try to engage in others via a desired impression, which can maintain through performing
coherent and complementary communications including displaying signs, symbols, brands
made of digital stuffs (information, interest, pictures, etc.). In marketing area, consumers
traditionally show self-present daily as they selct clothes, hairstyles, automobiles, logos, and
so on, to impress others in any given context in a shopping mall or opera. So the self-presentation
is contextual based on a specific setting, whereas SNS initiates people to self-present including
pre-existing and stranger network beyond regional locality. So far, on offline site’s self-presentation
would be very different from online site and would produce significant insights into user
motives and behaviors in which SNS space, with a variety of digital symbols. Closely related to
the concept of self-presentation, self-disclosure is the propensity an individual wish to reveal
its personal information to others. SNS enables an individual for more open self-expression in
digitally connected world.

Thus, in this study we adopted presentation desire of online identity theory to study SNS
use behavior. This study analyzes the direct and indirect relationship between the social network
service usage and outcomes. The mediator is presentation desire of online identity. The results
indicated that individual innovation and social norm had a positive effect on presentation
desire of online identity. Moreover. presentation desire of online identity had a positive effect
on enjoyment of sharing knowledge and SNS involvement. However, presentation desire of
online identity showed insignificant effect toward network convergent. SNS involvement showed
a positive effect on both enjoyment of sharing knowledge and network convergent.

Key words: Social Network Service(SNS), Presentation Desire of Online Identity, Individual
Innovation, Social Norm, Enjoyment of Sharing Knowledge, Involvement,
Network Convergent.
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