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Héubl 2007).
STA 3 Ed A

].Ex% oz ﬁ—/ﬂ §].

/\
l:l
93} 2

9% B4E At
(Bargh, Chartrand 1999: Bargh, Gollwitzer
1994: Norman, Shallice 1986: Ronis, Yates
and Kirscht 1989). oA H2E PFe
FAe AXIFE, G4 BAH
29l Aol 2. mep o
AEe ol§8A3 BHYH
ke XA A4 (hnk)i 2
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b vjzke] giAIQE
go] o] &5 & JJr7e> olu} o] 91|17 o]4H

’J (perceived ease of store use)l we} L of

, M, 10 io

Aok Mele oJgks we & 9itt EAere uiE
Aoz 71ojo] yslo] Eukm 448 F glom,
E7cke] AMga|x Byt o] §EATYe] st
2o Ao 1 99 AYFES 2L 5 Yot
web Yxo ol 4540 B3 v 54 Yk
FAl] BYeelo] AA0E ol go] BelalAm, 3}
Aell o] &5 M 2ert glo] Hiolo] d&
Ao e Hzol & dEls A Ho] Hxol L

&4 (perceived meaningfulness of store use)
q

o] AAHUCH 1 Hx9| o] &2 vhag 4 gir},
ANE o]&dte] aHATF AP AHE ut
BAog dA =W, &AHzke ‘:'1%]\5\—01] Eﬂzﬂ"”"
ol gk HA At o] HAF FAA H
i, HAY o] &EHI FE FAHo %}/‘éi‘rﬂ‘}ie
wf ARl gle 278 A =29 dAt
o] go] &Hz BEl&o] WA A HeEA T &
71919] dA4 (salience)< T

AtHKeller 2006).
£ A3 vlwste] ofd oy} &

gol v e

A BA3E = FFo 24 (Alba, Chattopadyay
1986), 7194 FEAA HeEs H s Tt
o wREAQl ARt ARgo] 1 thA|QHY] 7]
T A7, 719005 B g 9 A7t
A 23 7199 dAPTEo] FEW, 5t
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IAA olgdelgol 2719, meka ERAE
719 A XA (store salience)2 1 A3xo] A4 A
p:].]:]] B._CL tﬂ-xg /\] 2] _/F_ o] o U% H]—H_XJ oz /\}Q.zﬂl 1=
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. P
T
o)
o
ol
o
=

oy
e

ol
=)

T

ol
ofr
ol
=

habitual store loyalty)&
45}‘4 =4, x| ujgt

o Gzt = 01%i51 12t o] 8484l F84
T = E Il tfeto] 29 o] R8T o]&He
4 283 AEEAG o] vifeterE BA g Al
A, FH4 JEFHAEY 93 a9l A 27
€ EE 207t iAo o] gste A2 o
g ] ek AlAg

I|. O|2X t{Zz} 7}Mo| MA
2.1 Eont &2 34k

2.1.1 584 gt Fesae] A4z

of dFe FUT e THE WA dF

AASIT H41E M4z 20124 8Y

s

(trained reflexes) ©& % 9|8}7] By whalA
25 £ ¢ B33 A4 FZ(complex knowledge
structures)el <3l TAH= P AEA
(continuum of behaviors) 2 B 5#e] d&&
BA3 712 dF-(Aarts, Dijksterhuis 2000b)<]
Bl A FZget olg g 71E Aol ot &
Ze& AAAQ 2442 (hierarchical knowledge
structures) AolA T2 FFFo] F2 o0
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g °P7ﬂ 5]“4 Zifjr 8% (instrumental actions)
o] AAE 1 ol & FHo| ¥, 1 Ay 54F
B3R Qs AHE o] AsHor At
(Anderson 1993; Mintyla 1993). tA] T3 =
AA Y5 A o2 e F glon,
FoE B3l AssE 4 it

uehy 352 574 (habitualness) 2 =&

AR ZF ol A FL BA A gk Fo] BiMetA A
dte At & 4 o 22 WE A Newell
and Rosenbloom(1981)2 347% of RHEAQl Ftuf

& B3l 4& 7] At e 54| &M

mglo] 43} (goal activation)¥o] AEFOR
P55 olue AL F&(habits)olet g oskA
weby FHsEd Fola S o] AHE3) El

d 1 olgE 247 gaE G5l v glol A%
Ao 5957 Bt 9HAQ HEe| G
g Soluu, 2A7} A4 #0129
dlob B 44AY B4E A

32 2l
HH o] EHEE ALY AAF2E E85t] M
ot E3 o] Aol WhREH FA Hxo|gdso
2 e "o a8 71E9 AL 0|2 9
2g SR HEFAEE AdetA] Zsta ot
A2 F+25 7Id8ket Collins and Loftus(1975)
of WaW 719} & e e 249 dH=
AME #Hb9 Hd (node: mHH)# mi s 7He] A2
12 (link) & o] Foizl Y ES A Fej & 9}, 53
71719 ol A7 A4 W ES A 24 (network

organization) &2 o Tk AlgtEo] A= 4

900

Zaix|
Hol| 225 AS 1 719 & A - b2
A3t A4 (associative) BAS FAdt] 1 FHH
Aelsta 471719 ol Agsted ol A& A4

g 7d 3} (representation) 2+ H(Collins, Loftus
1975). 71& A= ™ 7de] 3dEHe A
& A E (the strengh of association)el] wak
tt2A4 Yebd (Rundus 1978), 7id= 7d 3t
o) AZ |7}t kvt 9A =L 7‘?‘}7}011 ot
gt kol & welth Ada Ad 1he] 3%

=]
=
£ 2| A = 0}043 se ANHL

Ry

7‘_@ g3t & 2493slke] Fik(spreading
dr(Colhns Loftus 1975)

Z3=1) i::q_;ﬂ z‘SEEoﬂ}ﬂt [¢)
g7k 74t 7dstod EAloﬂ 44
RS mm. olaw

o
—_
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34 Tl F24 (obsessive) Tt Fojj 8
A7F B2A wkgolge HAA sdsh, HAA
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2H[xtel HTH HESYE

FHj7} tho]o EoA Asfst= A% 2 A A
AL 39sr] Y3k ¥ (O'guinn, Faber 1989)
ol ¥h  #A Tujle PR} JEte] A
Gt ofgt HHEA wkgolgs HoA tEn
(Newell, Rosenbloom 1981). %32 FufelA
SR AHEA 0 R 223 Y o] #g
F RS 311 (Newell, Rosenbloom 1981),
AEA o] By e kg rtag o] Ak
AR o} FHA Fuf BT RHEFuje) Folgt
oA 35 AT 1 912 7] g2t
e T 520 FRste] AP 2
ofof gttt Ay ztaim =

29l WHEu)E)%F (chronic repetitive
purchasing) ©|A%HO'guinn, Faber 1987, 1989),
S84 Fule FiEAH PFo FAEAS ] 9
8 ol Fulgt AF wEFulste Aot o]
2lgh Aol wiEEUA F59 FujAsoE )
dg AFTE b wHESH F(Johnson
et al. 2003; Murray, Haubl 2003). #&4 +
el A AEFFeE ol Aeld =go] gle
o] AHgskal AlE ApA o g - A
Tolm, o] &gl et HE JA] =
Bl =7} 4] ©th(Card, Moran and Newell 1983).
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L5 FA=

(spurious loyalty) % & #3

=9 A 7}
/0] =AH(Dick, Basu 1994), 34 F4=
o A o BARlo] ol &ote Alsolu &
ol oJsfiA RHEH o R P Fatr] wTo] FATht
o] Z8Y A= 2AE o] &5y AT As
50| dasti Ho| AU 29 o875/
ol Al dth, mebA 34 HAEFAEAA A
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A 29| o] Folt 11
%“*Hobﬂ el &
x 1, A FFo] o
FEE Yxdd £ 21‘3}(Tr0pe Fishbach,

o] A Fo| g BAL 01x]FZdl|A

28 £ 598 ) A 194 e
W go} £ 919 AkA W g, 294 v g 5

s
O Aol a4
(1997)9] A&l &

. Bendapudi and Berry
o oltel ole)g ] go] 4

NS SRR 2N A GOR 453
o hg PE2Y ABS P WEE Pe] 9

&S5 3t} Thaler(1999)9 ¥&
FEAA Al 28 5]“ AEFA S
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A ARALe FHe Qo) 29E &
wol = Az e] wEol L esit), o9 sl
x%i,] o]_Q_.zqﬂHO x%i,] o]_EL/\] }-o] x].%
/\1;4%4 07 o]fo] Q.o] 3}S 3ol ALY o]
2]ido] ok A ZtEojok o] &7ks Aol Eobd
Att. AEol g AYA =ulde HE
01%%1”% %171 At v goE HEE
H|-&o|t}, 7]&4-80] & (technology
acceptance of theory)(Adams, Nelson, and
Todd 1992)ell4 S4AF AHHS A= v+
2o\ 3 AEY AHgol owvh A% o]
o} Fste] W Eo| g B
A7k 3 HE ool FRHL
A & Aolth. 11} vHEA ] o] &
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(affective reaction)°]tHGawronski, Bodenhausen
2006). wekAa Aol digt AT A4H Hrt
Yoz HshH 7 FRoM AsH oz AT H

CBAS 9] A

44 Aelspgel gekslel, 49 1
o) 92451 el A 2 429 ol 2
elsttha 448 Holch. meh e Ao 7
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Alba and Chattopadyay(1986)c] w=2H &
A (salience)o] & oW tjalo]y} &4Jo] t}=
nete] B FEAA BolAY BAsEE &

Tolth, AEFAGLE A2} 7194 FEHAA

T

A

¢

o2 =S wW3ltl, Miller and Berry(1998)
£ BA=HAA (brand salience) S HZ7|=
(top of mind)Z Z43IF =, o] AL AH[A} H
gl&o] WAlEo] e Be BiE Fo H2E B
=7} o)A gte]E datoltt Wilson(1981)3 Burke
and Schoeffler(1980) % 2H|7Le] 719 &olA B

o] A7} o219 FEHo] AN EFE WA A
715, 1 Bl =0 fﬂ?‘f} TFrjol ot A Tl
o] e AMIE st H2AIRY FeA
< 73239t Woodside and Wilson(1985)9]
AFAMNE AHAE v 28k 9A] (mind
position) = 1 B =] Fujol ol HAQ AAE
5 54 Bt Hx2 A

904

719 BA=Y o B
71E %S Y 1
UERSITE 0]
% Bz o
7] $lste] B2
(Nedungadi 1990).

olggt Al g
x%ﬁ_a].nq x%ﬁz‘ﬂ;q Jo
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g ol M E}"Tjr 7EL ik

Balesl 29 52 392 A&

ol tigk T =7t E=A
A det AFELS &
oo} Ay Frj&E =0
Aol olop & AlAbeTH
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1
e 2H A %}71 710 A A Eo| &3}
2 Al #A doh AA,

AL BAYe] ¥ AS 2MAEL 1 HES
w3 Bgshe W A4 AEe g9 e ol

At}H(Alba, Chattopadhyay 1985, 1986).
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Ao 7]odstd 1 YT 54
AAtH(Aarts, Dijksterhuis 2000) 2H|H

Ly
< sksta, Ax9 o] &AM
Z

of Hxo] AF2 FAe vlal 770l A-g Holrh

Ge AuAez 3 uEan,

o] Axo o] & AFs AAA 71X} 9

o] AXA AFE AH| 2= AvA o2 T BT}

(E 2) HEe| AR U 015224k SN

SHA=
o] HEe P 23 w7} o] &37]el golsitt
ol Azl AgA A= Hlud 7T

o] AE7IA] olEst=d &

T ®M413 M4z 20124 8Y

DA s HEO] o] 84D
o olBel Yel 205A3 HE o




3) M= o

I
ar

(

to] FA

gl Al

L

.

T HM413 M4z 20124 8

843
Stoq

El

=2
=

=3
15}
!

gy

oA o]

D2

°] £l

51

9]
= 47 7195 deiHes

SHA| o]

ol sl 447 7]

£

i

I
Xx

M A

T
B

S
7} ge 4

s
°]
3z

g ol 4
o] 4

5!

] A

UCl1
uc2
uc3
MS3

o o o W M -
b o oo ]
TS T ol
o 0
N X T
T ~
Y T
%om%wﬂﬁAA V
=< < A jens
< y
= oo 5 e 4
I I R R R
SRR S e ol T
eall jay put B g om o e o i :
o | o | o | — B et — ™
il |8 AT H o xR o
STEE ZeseT  x ou
o m_n _mﬁ ﬁ do B = Eﬁ_ Mﬂ M‘a wk Mm_ W 7
m|K|EE| T R W M oG . o X | ®
[ o _ wo W o 03 RO ||| .|oh
TEEmE sTreor B og YRR
%0 | %R | %R | xR oo ) ,A|o O e RE A ol o ol
M o o8 9 oy 4 10 > 0 oo | or
Slele|e| W .o G 2 E —_ Moo Al oF | e
oo B = . b - |
=TT | T HoH T g o @ = | ddo
o | | | o w R o =
of | of | of | of 0 el sl
R | B | B wu__mV Ay M XA
Rkcaka Mo R W R _ P
e || e | R ey N | 2T
TTEE . zEuazdxT gl BB
Glaaal OIS EIRE 0 A |AEe
P | Al % R R I ~ R
el gl fm ey %‘Iuﬂ J.ﬂ‘.ﬂoxﬂ 70 <t s ls |
X0 oy KO T MW odo . 1+
™ HOHO‘E < o] o= W h
B do W -9 R B
S R RS AR IN = o#ﬁzlﬂ.ﬂﬁﬁalr | =S| e
B B | 2| ) =) Foor Lo R e IO B | | B
PR R E A 7o ﬂ_.ui1_/rx]xO DD D
o Mm o pE W
Foos TR .S
o7 Mo 8 % o m T
oo ﬂull_nnoorﬂi&ﬁdﬂ o
Z Es % S TS = G o
~N — —_
| oo A m T e Ly w| F S
~ o Jlﬂw,lﬂﬁv‘lr ~ Jlﬁo(
<t o,_m,ﬁq_u‘_ﬂ,l o
S B W oo B
s T o Eoe WP
oot e MR o M

(Ue)
T4
(MS)

908




2H|Rte| S HEEYE

B A 8= o2 F=olt) Bhattacharya ol 4784, 384 A%, 281 dFEARSTY
and Sen(2003)¢] AN AL SHFES & SAHE FAEHAG
AT At 74 - Beato] A8
3.3 oft|z=AR} RI2FE
3.1.6 #8448 AxFAEY 54
nAE AE dgtdy S A 50 S e R
2R BBl o2 BAI ool AA oM RANE AAGIAT $RAY] o 3 SR
BE7) s, HAol Wo s wf 1 B4 @At 2 wdste AR E7E FEAdo® FHsta,
71 $lgk kol A AU Hew, o] ddEgel B ARs AAET & e viAE #H 35
HhEEE @2 A v (Aarts, Dijksterhuis & $748ke dEAdAl % 31055 w38t 305
2000), o1& F84 dFolzt drh. AXxol&dN  FE It IgE AEA FoA BAY &
S8 FAEE X7 HPL glo] AsAeln 7 dolu e F/7F B HEA] 3FE Alsta 302
iAoz AglEo] FHACE o|&HE Ao Fof HEAE HFT T4 AT
A ete FAE] Wil e 2 HEE )
detglth, add F34 FAEY] A ARt
dE BYE| fAtelL LS 2 Ay AIZEN
Z4317] W&l common method bias7} g
F Atk wEbA U o] AEE AT R 2 FHA
& o] &3 & ST 2T 4.1 SEA SMn MedE 3 FoiHE
3.2 M2o| 714 B AT $¥Ale Be] 17422 57.6%,
o}/do] 128% 202 42.4%°1%, AL dI’de] AR
AR AR AA A, S8, Hao o8 & 20u7F 97.4%E AASL Tt SHAE A
a2 Hxo ddat 27], ddE AN F2 F 3 AEE ntE(B0%), HIH(30.1%), wHHl
ke AlFe] £7], Hdele ¥ A8, 9 2 (18.5%), 7IEH1.3%) wolleH, Fulahs AlES
ol FAaQAIZE, o] 8AR, AFTAA, ol &HYA,  ASEF84.4%), VLEE(8.9%), 71¥H6.6%)
(& 6) $2H HuAaTe) AHE
474 5 EFEE
HL1 T ol AEE FHASE o] gt}
FHHFEE HL2 = o] FEXE AFH R H7} glo] o] &gt
(HL) HL3 = o] HEE A9 FoAHoR o] g3t
HL4 o] AEXE At ¥ & 54 AE o]t
AT M1 ®4E 20124 8¢ 909



o]k,

My

4.2 L=|Mot Efgtd Eot

97 24 FANEE 34 3
S(reliability) & AZat7] Yoo} g4 2
ATEe] WAL #A (internal consistency) &
Cronbach’s o & 53 AHESIth 1 A} o] &
g 0.924, o] &4 A 0.818, dUAT 2 °lF
SA1ZE 0.837, A=FAY 0.923, FHAFA
0.859, o] 484 0.824, o]¢HeA 0.8302
a2l §EA9 0. 6° }\]’Qo]—jl_ 3101 zg i

>
= KT Poox o =

q =
o
0o

(Varimex)% S Aoz et YA of

(& 7) olMpize

|

st F4% 8214 (principal components factor
analysis)= AAIBIA L, FAMNEERE S ol
=4 AAEol FHEdA o] ASE ATt Aderson,
Gerbing 1988).

4.3 FEzte] dEAlE

Amos17< AH&ste] EQ1A
(9 2x), FMdazt 2
£ «?*=583.697(df=254 p=000), GFI=
0.868, AGFI=0.831, CFI=0.938, RMSEA=
0.066, 1F1=0.938, TLI=0.9262.% U¥Elyitt.
E3H (F 10)eA BodFRo] HAMIE 7] A
BHAZ} 7 B dX|she Aoz A-bEA
on, AVEZ} A#aA| 9] AFaEtt 27] o]

= A%

RS

o

47 92 £ 2
B 1 2 3
EX1 .887 .083 .210
o] 8743 EX2 .880 .075 .223
EX3 .833 .103 .286
EX4 870 .070 228
UT1 -.042 .830 -.127
o] 8484 UT2 101 877 .030
uUT3 .094 .865 -.003
UT4 102 .624 -.008
AC1 .243 .073 691
FAAIRE B ol FR e AC2 258 -.099 .902
AC3 .263 -.117 877
Cronbach’s « 924 .818 .837
eigen value 3.238 2.651 2.304
Explained Variance(%) 29.437 24.097 20.948
Cumulative Variance(%) 29.437 53.534 74.481
910 BYSAT ®a12 Ma2 20124 8%



(E 8) djdgol =iy 3 EBgd

8 9
A7 3 %
FAANE 13 1 5 3 1
MSI 844 187 151 138
s MS2 863 194 179 178
MS3 840 153 189 242
NS4 835 169 145 208
L1 211 781 244 183
. HL2 173 724 330 193
HL3 063 874 101 175
HIA 358 675 172 179
UF1 054 241 312 206
o] §-5-84 UF2 216 189 807 127
UF3 348 229 737 192
Ucl 186 242 205 832
SEEER Uc2 473 196 184 677
Ucs 307 401 289 631
Cronbach’s «a 923 .859 .824 .830
eigen value 3.591 2.884 2.332 1.930
Explained Variance(%) 25.650 20.597 16.660 13.789
Cumulative Variance(%) 25.650 46.247 62.907 76.696
(F 9) TA7jE7Io] ARl AVE
a0 | 992 | o8 | Az | % | o8 | wed
28 | ogAe | 4sy | @4n | mew | %8y | e
SERE 0.755
4l 2 o] A (81321) 0.684
0.183 | -0.097
QA9 A
°18d 8 0.033) | (0.009) | 0-560
g 0.501 0.024 | 0424
2844
AEEAY 0.251) | (0.050) | (0.179) | 9-796
3 0.676 0.527 0.283 0.714
awa)A
o1y 0.456) | (0.277) | (0.080) | (0.509) | 0-616
0544 | 0298 | 0615 0570 | 0.710
a0ax : : : : :
o188 (0.295) | (0.088) | (0.378) | (0.324) | (0.504) | 0-611
] 0.673 0.507 0.253 0538 | 0.751 0.667
FHATAE | (04520 | 0.25T) | (0.064) | (0.289) | (0.564) | (0.444) | 0-609

() A AFgs, Al 52 AT AVE #44.
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(E 10) T4 829 20155kt AVE

TA4d = Estimate S.E. C.R. P AVE
EX4 1.000 1000
1874 EX3 1.048 054 19.225 1000 0,755
EX2 1995 048 20.620 1000
EX1 983 047 20.840 1000
Sea 2 AC3 1.000 1000
igpgtiel AC2 961 040 23.961 1000 0.684
AC1 427 041 10.362 1000
UT4 1.000 1000
o UT3 1.747 194 9.019 1000 0,560
UT2 1711 188 9.078 1000
UT1 1.728 202 8.558 1000
MS1 1.000 1000
.. MS2 1960 047 20.454 1000
AEEA MS3 970 048 20.022 1000 0.756
MS4 1.041 058 17.885 1000
ucl 1.000 1000
ol gAY uce 1.052 082 12.807 1000 0.616
ucs 1.057 075 14.101 1000
UF3 1.000 1000
o] &-5-84 UF2 1966 068 14.141 1000 0.611
UF1 1999 073 13.741 1000
HL1 1.000 1000
. HL2 1969 065 14.843 1000
A HL3 1.135 077 14.824 1000 0.609
HL4 972 072 13.544 1000

FANGE 2ol BLsthn BEEE Ade

o we] FAEE do BERYEs

o 793 (10043 %u Ml Z3 5
17a3el CR@to] BF 26 2 %

2%

)

A

y]
ol

7

<
o
¥

™, &3 Hair et al. (2006)4 T4 ofsf F TMaASE 98] Amos1 TS AMEsle] A3d &
AVEZ} B5 (.50 do|lBg B 39 24 o] Agres} B4E F o ((F 11) =),
o AFEEE7F 5ol S AT A543 2] AYr AFE 2=625.141(df=

259, p=000), GFI1=0.862, AGFI=0.827, CFI

=0.931, RMSEA=0.069, IFI=0.931, TLI=

ftor o fo 32 3@
~
I~
A
r2
-4
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NJo
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3} 2327} 605, C.R# 8.4632.&,

B ATdA Agke S A% ATE An

3} #4271 273, C.R3# 4.9202.%,

25!

T

= 7t

A

of 9% 7

.3480]3, oy C.Rgkol 2.798% AA# e}, ®

A7 161, C.R&

#ot %

O 3L
<~ it

74 8

L
.

o}
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Rkl
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7Hd 9

.005
.015
.000
.894
.000
.000
.000
.000
441
.000
.000
072
.380

o

17082 717hE

]

L

s

C.R
2.798
2.422
8.119
134
8.355
8.463
4.920
4.714
170
6.644
3.296
1.800
-.8717

o G o

124
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072
.065
.045
071
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.034
.038
.098
.075
.045
115

S.E

.348
.366
.586
.009
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.605
273
.161
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.653
247
.080
-.101

3t 42178 029, C.Rakel
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FAZ(HL)
24 (UC)

=3} #4217k 586, C.R#&
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A(EX) — ©]

ol &84 (UF) — w3
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A (UF)
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e
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H6
H7

7

H10

913

000)

259 p

625.141(df=
GFI=0.862, AGFI=0.827, CFI=0.931,

2 _

RMSEA=0.069, IFI=0.931, TLI=0.920
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SulTte] HTH MESNTO| D Y20l B o7

5.2 oi7o| AJARMD} BHA| HHoz Jgs nA Bk ot AXFA o=
FIFE A1, AxAARI xS GAARE 2
o] 874 wet AFH R PF st A olFhLAR] HE o] g e ot o] &4
% (learning process)ol|A WHgo]& o2 o] &t &4 I o] &F&de J&FE vA, HEx
ol 719 dAA L o] &o] HesjAl= A=, o] &AYAF o] &fr8A] F3H AR dTF=
AAAR o] &F8A I MER FUH R A4y uRle 45T webA o] dFe AAFYA
o o]l &o] AP (AFY 24)e Frolth(Johnson A zmAte] M Fol g B oA HEF
et al. 2003; Murray, Haubl 2003; Ratchford Aro JAHRH S GA3le] o|B2F o7 7|ddstn
2001). o2 giAgke] eS8l FoAH e =9 ATk Eok YA HEol P FollM FdEE o
5L AIZE} W wste] Seke] wbEAQl o] g o2 3t Az BA M AAHA HEY Eolo] flo|k o]
8 ol & 5o] o] g FEAS FIAA(Card,  EFEAY o] LAY N ZhgFe] FHH HEF
Moran and Newell 1983; Snoddy 1926) °|&  AEE &= F d2S SA5 ] Y5444 &4
AgAo] FRHW, F84 P2 FLE F Uk oA o] BH o= J|osta gt
a8y b gAte R Hold & gle 54k a2l AR BHA AR BEA o R A
A TS A &S BAAT =], o] M S HHI AREEE GAAQ] RHAFY Fufdl o] &
S ASH o AT BRI A A 2tel she A #eAe avAF gE HEE A
o] &H A I AAA Y Atolof| A T ol AejA ZAAA Agu|go] B F e
a8 F#9 dE g5l tigt deFeA H HAEE Aste] MR HXo|dFHs $4T
2o 5 Fa oA, AeA Aol @44 2 Favt A &EAY FAA A TPhE Rl §)
Foll gk F3H4 whgo] A5 G435 wirist  Astn PR AA ste] XY o] o] AH|A}
7 etha e Ee P HAT ey S oA Al ok gtk Anjte] AEWES ¥
o 5o WA et AL AT PEE TP (shaping) 59 WP R 313 o] 444
oM 9L & & gltha B AFE(Bargh, o] FHHA dtod F X9 AZAAAE wAA A
Chartrand 1999; Bargh, Gollwitzer 1994: Aoz o|lgHz o] A AZHA o} gt
Norman, Shallice 1986; Ronis, Yates and g3 93ke 29 AEFS 47149 g &
Kirscht 1989)& ¥ 440z 349 + 3 S 3t AAHCR o] &fF&AFTs Fraof
Aoz G BEHANTA A5 i ok F 2L Agyez o] go] HeshA 3t
& 4 ot FA8A I E AAR S Adste] o] &8 TTSE Eook
o] AT ot AAFY] FAHAAN AHF2Z
Aol Fdel 71xet] FHE HEXFHEE 95} aeu ol ARA o] 24 7|97t SledlE B
1, QLAY A o] ue AEd g FHA  Fota o] dFe U 22 S 2 3l
FAEY 99102 HyolgH g ol &8s FF AEHQA AFvE L3tk AA|, AR
gAasith 2ea o] &4 ] S FAE A AYA dAEEAAN 2vAte FA 73t whebA
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, o3k (2011),
£33 oMo A A 7
g afol] Tt A" EUHI g§xy,
64.

Henk, and Ap Dijksterhuis (2000a), “The
Automatic Activation of Goal-Directed Be-
havior: The Case of Travel Habit,” Journal
of Environmental Psychology, 20(1), 75-82.
Henk, and Ap Dijksterhuis (2000b), “Habits
as Knowledge Structures: Automaticity in
Goal-Directed Behavior,” Journal of Per-
sonality and Social Psychology, 78(1), 53-63.
Henk, Bas Verplanken, and Ad Van
Knippenberg (1998), “Predicting Behavior
From Actions in the Past: Repeated Di-
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The Mediating Roles of Store Salience, Perceived Ease and
Meaningfulness of Store Use on Habitual Store Loyalty

Nak Hwan Choi* - Min Ji Kim**

Abstract

In consumers’ daily lives they continuously buy convenience products they need. In domains
that involve repeated use of store or repeated purchasing behavior consumers can be locked in
to a particular store when the costs of switching to a competing store outweigh the benefits. In
Past researches about being locked in to a certain store, financial switching costs or search
costs have been the focus of researchers. But cognitive lock-in concerned with repeated store
use can be important driving force of choosing the store.

Using same store repeatedly can make psychological links between a store usage goal and
the store instrumental in achieving the goal. Strengthening such links depend on frequent
co—activation of the goal and the instrumental actions experienced in the past. Through repeated
actions to get store usage goal under the same circumstance the co-activation of the goal and
the actions become increased, and skills necessary to use the store can be learned. Activation
of store usage goal leads consumers to select the store used in the past and to form a plan to
use the store unconsciously. When store usage goals are pursued regularly, the need to give
conscious attention to the store in detail dwindles. Selecting the same store more often resulting
in achieving the usage goal such as practical utilitarian values in a satisfactory manner helps
consumer mentally linked to the goal. Frequent and consistent associations between store
usage goal and the store lead consumers to learn store usage habits that can be seen as
hierarchical mental representation in which activation of store usage goal leads to activation
of the store positioned lower in the memory hierarchy. The direct relation between past store

use and future store use can help consumer simply choose the stores as they did them before.

* Professor, Chonbuk National University, Department of Business Administration.
** Doctoral Student, Chonbuk National University, Graduate School.
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This research proposes that habitual store loyalty is strengthened by the extent to which
store becomes salient on the bases of repeated use of the store in the past and perceived ease
of the store use that means low cognitive costs associated with thinking about using the store
and the perceived meaningfulness of using the store to get the shopping goal. In other words,
it is suggest that store salience and perceived ease of store use, perceived meaningfulness of
store use could influence habitual store loyalty.

And it is also suggested that repeated experiences of store use influence perceived ease of
store use and store salience positively.

Skill-based habits of store use are acquired though a trial-and-error learning process during
which the store usage behaviors become increasingly automated with the amount of experience
of using the store. So It is also suggested that the amount of experience with the store
positively influences store salience and perceived ease of store use. We also propose that the
perceived ease of store use could be affected by the location and operating times of the store.

What are the sources of helping consumers feel meaningfulness of using the store? Perceived
ease of using the store are supposed to be the forces of leading to perceived meaningfulness in
this study. And store that meets or exceed consumers’ practical utilitarian values(needs) is
supposed to enhance consumers to get the perceived meaningfulness of using the store.

This research reviews the theoretical background about the mediating roles of perceived
meaningfulness and ease in using retail store, and store salience on the effects of the amount
of experience with the store, the location and operating times of the store, and practical
utilitarian values on the habitual store loyalty, and develops the hypotheses like the above.
And the direct effects of the amount of experience with the store, the location and operating
times of the store, and practical utilitarian values on the habitual store loyalty are also
explored in experimental study. Convenience store, supermarket, and mart are selected as
experimental objects.

The results of testing hypotheses by using the samples of undergraduate students show that
there are the mediating roles of the perceived ease and the perceived meaningfulness of using
the store on the habitual store loyalty. Amount of experience of using the store have positive
affects to the store salience. The store salience, amount of experience with the store, location
and operating times of the store have positive affects to perceived ease of using the store. And
the perceived ease of the store, the practical utilitarian values have positive affects to perceived
meaningfulness of using the store. But the location and operating time of the store does not

have positive impacts to perceiving the meaningfulness of using the store. Thus both the
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perceived ease and the meaningfulness of using retail store are showed to play the positive

mediating roles on the habitual store loyalty.
Key words: perceived meaningfulness of store use, perceived ease of store use, store salience,

amount of experience with the store, location and operating times of the store,

practical utilitarian values, habitual store loyalty
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