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Folo] 7199l 744 Zjv ¥ (price premium) <=
A Fshe7k? AlFelu Mulx 59 2pdste 74
Zen|gE AlFeet. olH ek ApHs} Ak tigA
T BE A7t AdgHo] gt F4o] frake A

= 2HAbE 7170 7HE Zen|ds Alwdtt
2E AFoA s B E Aito] 714 Zejn|gE A
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i sk esd AAEAHIE 243kl whet
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Dimoka, 2006; Pavlou and Gefen, 2004).
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Jletz2a 28 Jl8te 2atol

el oZobl g 1 AT e Ht,

Atolo| X A &t Aol & 3t
13, &HAbs 1 2ol & X
W7+t (Han et al., 2001).
SHAEAN A T2 Y] F
SZnplol A ZH Ak ol
Alete AjAE e ete

reference price) < 7|22 AEterEe] A7}
A& B3l 2 2 (Kalyanaram and Winer, 1995)
TAME L Anjake] gl Foe 4 1
ZH(Winer, 1986; Mayhew and Winer, 1992).
TANMA S AL IHE oY AABA=S] 7HA
(Mayhew and Winer, 1992) 522 33l7|= 3}
AR 28Rl LEHAM & T AlF AujAtEe]
AAIG 7HA e HE AREsiT. aEla AgkE
717 B Y9 S Huste v HujAb
o]}\lgl :Loﬂ.Q. 7}73 ﬁa]u]
3t99tH(Ba and Pavlou. 2002). 7}4
& H 59 o]dE o]Eojdl= %3 7}7—?‘
© 2 8E WA (Shapiro, 1983), <0l 2 Zu}
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Jletz2a 28 Jl8te 2atol

A 7hsge] wg wot 2 BR o
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(Chatterjee, 2001).

SRl P FRAQD SHA A AR
TFuiA I Foje el B JFs MAE AR
%}E’%ﬁ Ack(eldMH g, 2004: Engel et

. 2005 Resnick and Zeckhause, 2002). 7
xﬂx% o2 AGLo] AH|AEo] &gkol £ S & o
02 AlgEe] @7le AHE371E 712 R oo AlF
AeAE AR 3t (Chevalier and Mayzlin, 2004;
Dellarocas et al., 2007; Liu, 2006), #wj#&
gattE HolA (Doney and Cannon, 1997;
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Mayzlin, 2004).
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ERTHHAE w3 e, 2006:
Bickart and Schindler, 2001).
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A 71%%e 78 Zolth(Paviou and Dimoka,
2006: Dellarocas, 2003). 53] 2l 2Z0HA
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2006). =9 FHWEE Fujate] ©Eo] ¥sls
e $A47F H71% sk tH(Bikhchandandi et al.,
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Aall M= o] Bgbatt}, o]z Aefrt ¢
2y BEUE Thl = A&7} BEod & =
sl ko] ©tH(Ba and Pavlou, 2002).
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=

. g5t A7

3.1 A2 En 71

dufat Azl ok 74 Zejn| e Al ek
]E}E‘ﬁ ol 2k A E7E 7HA
G A (FAEL 3], 2008; Ba and
Pavlou, 2002; Pavlou and Dimoka, 2006).
ol F AT M e LEHY JEd HAYSS #
wj2k Ao G Fa, B A= 7 Ze
el JEs Tk W A 2w ozl P
Al 2Bl o 2 4] ol 2} X}tgi}% 7FestA @llF1, 71
374 d5s Fdetn FA s A
gk Ao tS BAtetr] fle 7}7%' Zejn| el Z3to]
"tH(Ba and Pavlou, 2002; Pavlou and Dimoka,
2006). AAZ Resnick and Zeckhauser(2002)
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dto] A s B iRl § £ 7
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shetza 29 Jlute| 22l 2EojHolM 712 Zalojgie] 2ol

ANM = A AT, HHo] Fold 75 mj&3 7H4
T SN 25 Aot A=A Houser and
Wooders, 20060, Kalyanam and Mclntyre,
2001). weps SZuplY] =M wAL S ot
oAt Z2okd 7)eke] AE = 7H Zejnge F
83 Mol
B2 AFAES Jul HH FA 5] F
gewel gt H{Fa gt ol 44 9
o] L2}l AujARFEI Fuf HFo 7 F
A3e)7] Wl (Li and Lin, 2004), 22 <
dre Ao r Fujofze g F44 =
o A7t g4 JEdEng o Ate S Wil
cHele = 12 2006; @A 2t g, 2004;
Ahluwalia, 2002; Charterjee, 2001; Laczniak
et al., 2001; Sen and Lerman, 2007). o=
B4 HEIL 344 HEA v AgHem 3
B7EA7F o #7] wZo]™ (Masheswaran and
Meyer-Levy, 1990), 29l FHAA wAnjzlr}
THCA Blojy Fujzte] Al S Aaethd AR
UE S Fall wefjate] Y s gto] FujiE Atold]
#439] HA 4 7] WiZolvhelei Rl ¥k | 2006).
A= LHIAES 344 RS OS5 AFHee
Athe Aok, AARE 22l a3 5t
2HAF F 56.9%7F AHESTI7F FA] Qot AE
& A&7 % st (Egd, 2008, 9), &
ol Aufol A FAA o] 1% St ® 7H4
< 0.11% "ot 237t AA 7% st
(Lucking Reiley et al., 2007). WA Fuj#k<]
FAA g 74 ey 384 ks F
© F8% aglot},
Ba and Pavlou(2002), FA&2 3] (2008)
o] Aol w2, AF 74 FEd wet Azt
A7} 74 Zejn| e wAE F3E t2A e

ko | oX

o = 4y opol =Y
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=

w}h Ba and Pavlou(2002)2] A7-& o|do]¢]|
A BdS gido g ozt 2zl ek 7H4 ZenY
o AAE BASAY. AT 43 (2008)=
SAe JMgRa BdS gdes O AAE B4
o
AA

A
o 2Addelle oztel Atolxlo] ARt

s A dohd A BE o 2
4 A BH(Doeny et al., 1998; McEvily et
al., 2003). A3# Q15 A o] 4l
A= A3ATE Al Fdie w8 71d d9E 45
ate ABAQ FAZA 2l AlAA Bzt Al
& FAste AFAQ WAYFIH(Cook and
Luo, 2003; Pavlou and Gefen, 2004). =]
735 A3A] AFutaE LE AAG] FoH
1, REMGAE AR 93 A4 24
72t Hu oA Q1A E Folsta St ol
TFujAzb dujate] Alslees Hrlsked et
BB} Elo] 744 zEjn| o] ks & Zlolth.

e 2 AT E (I 1) dFEFA
vrebd vke} o] dAujzp ZEutd 7]uk Alg], Fuf
Aol FAA e Aujzte] QlFnAE v =
gl def| gt AePu¢= st

ojwo] ZAuj Ale]EE S Z 3 Resnick et
al.(2006)2 Standifird(2001)9] AFolM= &
wjzke] WA o] M G AL & Al
Aletitt. sl= dAY S 223t 7|9k delat
A 74 zZEng A dFE mAH, )
2L A F e 74 Zejn|g Ztdle AEA A7 &
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= 2Asa(FAES @43, 2008). 252 &

S EECELE DR RS
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=R =1
A A7} woa Ay FEad
o /1A ZeEge AR gt Lo o

ErPA Fefske 71EAQ S22 AR @ 7 e

+
2
ok
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0
o

SHOHAF = < upt | et

A2 My
A5
=R
O A2 s

o
- ESR =L

H5

|

2 AL 21 0= J

Qg 1) A2

gt Ba and Pavlou, 2002; Pavlou and AL, Lol et Fujate] A HOE 717
Dimoka, 2006). =yl SZrAlE gdez 3t 4 oS 9gs vhes Holr|= gt} uighi 74
SATANME Aufa}t 4lF] 9} 7H4 ZEu|ge] & of whgl deija Alg e} 714 xengd ko] #Al=

ted vehdth(FAES $4 2, 2008). ol &

2k A E FHAoln ARAor HAitsty] 9fs) ATe (" DolAef o] thae] A77Hd H1Z
Hofjate] slew) ol (Hujz S, FelwE H2E Al-keRTh
=, iR AEE 7O 72 A Al
Z3 . vy a2l 7] x8 #ojat H1: SZvPoA dAujzt z2atd 719k g =
g dddttes W42 Ba and Pavlou 744 Zen| el deE mzinh
ATt fFARHAIRE, 252 ofHo]dl|A H2: 714del wel 2 ZulAlo A oz} Z2s)
Hojz s Z2aldeA Fg4 A5 A 7|9k AlE 7} 7HE Ze|w el niAE 9
o} A Aewks O &t ¢ A g o2
Ae

EEREL RS

& AL,
FoRE e

=

AEE

SEnS FujAle T dEE & FXITh Pavlou
and Dimoka(2006)¢] d7-olx= HAnjzte] 59
o} Ao gt FWME BRI} 714 =
og g Fou skt el
TFuj 7)ol s eshe
Brtete 88 @47 Ha

zeju ol
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Jletz2a 28 Jl8te 2atol

7
e 3

olgd Ay} &, 2004: Lucking
Relley et al., 2007).

ki B4 mjewolgt dxgte BT e JF
< "A= Bl ofet AlFe] 7H o] 17KIA],
7RIA, A7IA ol whet 7HA Zejw el tiek o
o] 2= Ao|th(Ba and Pavlou, 2002).
© (328 DA o] 7HA | w2t 3
345‘3'40] 74 zEjn|g g4 oW e F

qatazt ofef 7Hd & AR el

Zopgel A riAe] 234 Aeme g}
zeu e 4 9L v,
H4: A4t theh oEebAA ¥4 )=
o] 77 Zeulgle vl & Gge et

LEM A E x}iﬂm@ 93 A4 21%
& B AFnEE Folsn ok ol
A7t Bie) *Jﬂ#%:% Brerer 444
Wt feh, mebd ESAAN AFekag A3
£ BlAs 337 S BAE Az
Qe 7ol 7} 1€ Releh.

o] o
IAE

Hb: Q30128 853 ld gust 284
24 oz 4% ko] 74 Zejrgae

ST Ha1A HM3E 20124 68

Q=0
2F0

Ael7} ek,

3.2 oA7dEnt Hofxt =] £

3.2.1 74t AvfAk A=A £

e
e

Fo| HI3} H2 A7748S A437] S8l
EopAe)d diAe] An5ES 24
w LEARAAE Foh4s o
Ao 2z)sh gdE ARE
FA &3t }72?4(2008)
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Determinants of Price Premium in Online Open Marketplaces
Based on Catalog Model

Jaehun Joo™ - Junghee Han**

Abstract

What factors offer price premium to sellers in online open marketplaces? It is important to
study the relationships between trust in sellers and price premium because the research can
give strategic guidelines to online open marketplaces by investigating the principle of electronic
market and identifying the usefulness of trust indicators regarding sellers. Thus, the objective
of our research is to identify the factors related to trust in sellers affecting price premium by
investigating trust indicators of two typical domestic open marketplaces and analyzing data
collected from real transactions. There are two types of models for online open marketplaces.
One is the auction model and the other is the catalog based model. This study addresses the
catalog model.

This study proposes a research model representing the relationships between antecedents
such as trust indicators on sellers, negative feedback, and assurance seals, and price premium.
The research model also reflects the roles of price range in the relationships between independent
variables such as trust indicators and negative feedback, and price premium as dependent
variable. The research presents five hypotheses. First of all, we propose a trust function that
calculates trust level in seller through trust indicators based on seller’s feedback profile by
applying AHP technique using questionnaire data collected from purchasers in online open
marketplaces. To test five hypotheses, we used 241 transactions data of lower-priced, meddle-
priced and higher-priced products from two typical open marketplaces such as Auction site
and 11st site.

* Dongguk University
** Pusan National University
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The result of our empirical study indicates that negative feedback only has influence on price
premium. The result is different from those of previous studies. The difference results from
different pricing mechanisms and environmental change in domestic online open marketplaces.
Herzberg's two-factor theory can explain the reason why four hypotheses were not supported.
The negative feedback plays a role as motivator, whereas other factors such as trust indicators
based on reputation systems and assurance seals given to sellers from open marketplace
themselves play roles as hygiene factors. In other words, trust indicators and assurance seals
are not motivators offering price premium through differentiation among sellers, but are only
hygiene factors reducing transaction risks for purchasers in online open marketplaces. Thus,
online open marketplaces need to develop new indicators representing trust in seller to help
purchasers make their purchasing decision. Trust indicators including seller grade and selling
satisfaction are not sufficient factors differentiating trustworthy sellers and untrustworthy
sellers as if an emerging technology could not give a competitive advantage when it diffused to
all competitive firms. Finally, sellers have to make efforts for reducing or eliminating negative

feedback coming from purchaser’s comments to get price premium.

Key words: open marketplace, trust, trust in seller, price premium, feedback mechanism,

reputation systems, analytical hierarchy process, catalog model
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