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@4, 2006: AAH - ¥, 2006). F7ko|n|A]
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watn] FadAAe A4S =dEda A
agn ol @ Al 53] A, A Y
£ F5(4Ad AR, 3BE, BEY F)d 2 4
Efjn], o|s} w2 An|zte] ¥hEe] YFPo] A
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(Erdogan, Bake, and Tagg, 2001). w4 ¢
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B oujRd] g¥F2 vAe LR HiHR
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1980: Gorn, 1982: Machleit and Wilson,
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¥E7l 2 4 g Aojg. Frleln|A| et FF #
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dF2E

g2 A 43

R
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JA1e & g
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k20
LRk

gi2et] g oy

o Aol
Adsgic
2R
A

Ohanian (1990): ¥+¥&
(2008)

A
ojm|A]

Z74d ti QA4 B2t

R 37t
AAHoz AAF
ABFEol ¥
B3jxo 2 u|4ey

27} olulA|

7kl g
fozd 473

I7H U 3AE

Q4| Fot
o} 9t}
o2} ol c}
Bestn 4o

37 (1994):
oldA (2008):
AF% (2009)

5 3o diF "Hx

3§ 2t wd2
Fad) tiF Hx

AL

a7o] 7t
A2
oo €9

Homer (1990): °]Al¢
(2008)

Lisy
HJc
oju|A|

AFL 7164 olvlA

E4o] 53t
7153 A3yl £
AFo] gtk
3}hE A Ro] A}
2717k o

1} 5o o g2t

BBl 72 44

HA=d i H3e

Fe AzolG
Folain}
Faa

Keller (1993)

4.2 22 % Xzo| $F

AP FAAQ AFH BA=S B3}
o 7]-"-;1 AZFslazt sich. 1 ol YHEQl
Aol BlE F F5 AFS 94 orjAY
@3 B9 Aty onjAE F4T Atdle

AT M40 42 20114 8Y

g2l £4 E(frame of reference)°] 2z}2
& 7] fEolth, EE FAAY AFolU BA=
g ART Ao Qutslde dAVL A& FE
itk 24 AEoz ¥R 9T HHHoR ¥
£ Moz @dF rHEE A5z Fisia
AE 39 F= AAE BA=E o 3%
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AEZARE 20099 71 574 249 F A o
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g3 Fo| §F TVEEste AlA 7b54do] E2
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AZA7] Wity A UM P =goiE 2
%o SIeAE B AYo] e Al 4F
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22 SHAE AYAAD. F 200%9 4EA
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& ATEW 2047} vltto] 92.3%% UiFEE A
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2l 79.5%7 71284e AFshe Ao Yeht
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5.1 Hxeol Bigd % A=Y AF

& d7olM e dFEL o) 4d 7 adEd U
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validity) & %7F}7] 918t Singh and Rhoads
(1991)7} AN & A= A (scale refinement)
AAE g,

5.1.1 §43 g9§A

7t 29% Ak YR dge] dd Ad
A& AT s g4 2Q8AT AR
AL AN, 243 8UEAE 8 oW W
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S9N A (R 4)d Jebd vie} o] A=A
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Agkel 0.3°13t2 A <jstdct. 2 A7 894
2 N8N 23 AL 0.8187 0.924 A}
olo] glo] AlFAe] F& Aoz ZAFAL.

5.1.2 ¥3 8Q%A

o
=

g4 aQENE AR FEE9 o A7
g9dE 34 Rde =& dd drmde
at9]akele] 89l (first-order factors)el thale
AMOS 7.02 AHgste] #91A aQ¥4g HA)8
act.

A, gi2E IREE TS A s
tdle 914 JdR¥ME AAF AR xY/df=
5.105(96.99/19), GFI=0.883, AGFI=0.778.
NFI=0.907, CFI=0.871, RMSEA=0.151 2
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Regression Weights
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X’ /df=2.208(130.24/59), GFI=0.913, AGFI=0.865, NF1=0.907, CFI=0.946, RMSEA=0.082
(08 2) o728 £ 23
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Hee &3 345 BIA=g ouAd ¥(+)9
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The Korean Wave in China and Perceived Images of
Korean Brands: Korean Wave Advertising vs. Country-of-Origin Effects

Choong Min Han* - Xi Chen** - Sangyoup Rhee***

Abstract

This study is intended to empirically examine how the Korean wave in China affects Chinese
consumers’ images of Korean cosmetics brands. Specifically it is proposed that the Korean
wave positively influences images of Korean cosmetics brands through favorable Korean images
and favorable attitudes toward advertisements featuring Korean drama stars.

Many Korean marketers, in order to captialize on goodwill built through popular Korea TV
dramas and stars, have employed TV advertising featuring Korean TV stars. In other words,
the Korean Wave in China may lead to Chinese favorable perceptions of Korean brands through
Korean wave advertising. On the other hand, one can argue that the Korean wave can lead to
Chinese favorable images toward Korean brands without Korean wave advertising. the Korean
wave can lead to favorable images of Korea, which may influence Chinese perceptions of Korean
brands throuhg country-of-origin effects. Therefore, we examine two possible paths on how the
Korean wave may affect Chinese images of Korean cosmetic brands through Korean wave
advertising and country-of-origin effects. The Korean wave was examined with Chinese affections
toward Korean television dramas and drama stars. A structural model was proposed to test
these propositions.

Surveys were conducted with 181 young female Chinese in Peking. The respondents were
mostly graduate students from two major universities in Peking. They were selected because
firstly they were active users of cosmetics and secondly they were also believed to be reasonably
familiar with Korean dramas and TV stars. We chose Korean stars and cosmetic brands which
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are quite well known to the respondents. They were Song Hye Kyo and Bae Yong Jun with
Laneige and The Face Shop brands.

We tested internal consistencies of the measures through Cronbach alpha coefficients and
congeneric reliabilities, convergent and nomological validities through confirmatory factor
analysis. We found that our measures were reasonably reliable and valid. In addition, Amos
6.0 was employed to estimate structural path coefficients. The overall goodness of fit indices
for the model were reasonable good, which suggest a reasonable good fit for the proposed model.

The findings suggest that Chinese women with strong affection toward Korean television
dramas and stars tend to have favorable images of Korea and favorable attitudes toward
advertisements featuring Korean stars. and finally positive perceptions of Korean cosmetics
brands. In addition, we found that Korean drama stars showed greater influence in images of
the brands that do Korean dramas. Interestingly we also found that the mediating role of Korean
country image in brand attitudes were greater than that of attitudes toward advertisements
features Korean drama stars.

Finally, marketing implications were discussed. Our findings suggest that Korean marketers
without employing Korean wave advertising featuring Korean stars may still benefit greatly
from goodwill built from the Korean wave. In addition, since stars’ influences are greater than
TV dramas, marketers perhaps ought to concentrate more on Korean stars than the content of
TV dramas in their marketing.

Key words: Korean wave, Korean wave marketing, China marketing, country image
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