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F79 dF tiy] Bl &%= o] &EL 6.1%
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AFTA, 744, Al 2e Bl 2Y A okl A
¥Ae o] Z(Lindquist, 1974: Hansen &
Deutscher, 1978)lA T3, B HA|28lF

ol e A=
A ATt

A, MR EES, Arle FEA2E Zope] FH
Al2EAF o] &(DeLone & McLean, 2003)%
wd FhAN E=Esiginh =2y, 53], #HAH
woke] AgATo] mEw, AFTA, 7H, AH 2~
= Y £¥EY] 7K Qe de mAx
(Girard et al., 2002: Anckar et al., 2002;
Ward & Lee, 2000), 79j¢ T8 =% d3=

n Atk (Baty & Lee, 1995; Parasuraman &
Grewal, 2000; 785 & 54, 2005). HEA|
}\Eﬂ l?—o]:,] /ﬂagoﬂeroﬂ Lq‘E_’U% X-]E_/\]/\Eﬂ—’-;do
OlEYl | £YES A o 2 HHEEA 3t (Delone
& McLean, 2003; Srinivasan et al., 2002),
MAFEE G = Bl £ 29] 75 FEA7H
(Swaminathan et al., 1999; Wilson, 1997;
Pavlou & Gefen, 2002: 323 5, 2009), A0
T T e BEEe %S nFIth(Van der
Heijden, 2004; Childers et al., 2001; Koufaris
et al., 2002; Menon & Kahn, 2002).

A 2 A= Rogers(2003)9] galehit
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AtH(Jarvenppa & Todd, 1997). ¢l
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Layton, 1981). A7} 9139 Zae a9 43
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& Hise, 2000). AF7A-E AUl £ &9 7H4]
o J&& v (Girard et al., 2002; Anckar
et al., 2002), Yo7t SAEAE F3F= vzt
(Srinivasan et al., 2002; ©]%% &, 2001; +
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SET HEA| 2RI A gAY #E ATl w2
W, ISEFAE FHA 28 AREF ARG} BhEof
S n|x 1 (DeLone & McLean, 2003), ¥ At

E Ao dFs A (Lederer et al.,
2000), ==4
ZH(Liu & Amett, 2000). STEY &G EfM =
[SFAE AFe 9% T8 8902 AAHNUG

(Mckinney et al., 2002). Qe £33 54 IS

o} TS IS (o] ER7E 5, 2005).
498
A st w4 %
(Luedi, 1997: Srinivasan et al., 2002). ¥ 4
ToAE o33 AFES Higo R o33 22 7}

s =&l

7Hd 5.1: ISEZ ] F&55 o7t Bopdlth,
7Hd 5.2 ISER0] FeF

3.2.6 HIPHEHET

Toll e HEH et PR
olo] B3t HAHEA AH FHEER
_/’:

AT A=}
A, =%, 94 Y FEE TdTt o] HEA W
29, JdHY 48 dAE QPR B, =
¢ e ME IES WA Sek] AR E
= s FAFe] A AAL S FHetL
A Eel g = e Aden, =
3RS WA Y 2AE Fsta, dEd]
=, WA azEd F& o83 Vled, #YA
EAE stolof ot AAPIA YA AJYREZ
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© &g g L] 418 E P46t (Pan &
Zinkhan, 2006), x4z AAE JFHo2 F
A7) Y3t EAAQ 24w Ag3tH Hoffman
et al., 1999; 2003; 74 5
2009). QTEIYl ool A 7H‘ﬂ7éi SoF Al B
QMdE AH|ARe] A7 9dE WA, S HE
A48l (Jarvenppa & Todd, 1997: Page
& Lepkowska-White, 2002; Park, 2001; ©]
7, 2002; e 5, 2002), QIEY &£gEe

o[n

A7
[e) =
AT

=

i = A7t (Swaminathan et al., 1999:
Wilson, 1997: Pavlou & Gefen, 2004). H3F

AEY gl thet AREAte] AlF] o Hhiel =
JES nAG(FES 5, 2006: FASF, 2001).
B AL A E o] Ha—goq—??— v o 2 g3t

ge AP S BESAT
74 6.1; NIAHHE ST} 2 o] FojAFE Fuj
7h Boblt,
71 6.2: MAFEHFI} & o] Fo] A4S 24
=7} Foprltt,
3.2.7 Aw]
L2 AL A 4 & v Aol

d =
A A (fun) & =717 =,

E
4 oY EF
£ & we 217o] FoAAY o] g 7
£ A ZA L (enjoyment)ol} FES HtE
A @th(Podilchak, 1991). ©] doAAd ojw
5o E9iste] At 454 2 deHEAMY
A<}, HE vzt gyeEte 2AS s 4§ 9l
UH 24 e 788 B FHERAMY EAF
o Az FHgo] }awu a1 (Podilchak, 1991

A63 & o]FF, 2 , HZ2e 75 flo] A=

858

&

kI
a
ek

E£4571% &oHLin et al., 2005: BYF & ©f
F3, 2008). & AFelAE Pod11chak(1991)91
ATFE AR o F NS s, o § A
ol 2SR 2 04?01]*1 Anle ow

g5 B Agste 454 2 dHEA a2
A7F EnE7] wigel oFAY BHAdo] gloj® A&
He P59 2oz Fos¥th(Podilchak, 1991:

Csikszentmihalyi, 1977). #=&4 (hedonic) &
HA|~® ] A-(Van der Heijden, 2004) A&
A2 ol ol &ste FHA Ant AL A
dom AlzEle o Bol o] &atA drh. /\}%‘
E2 AHYE AMSlE Aoz A7sie 9RA
A BAo] gltet= Al HFotn #rErt
(Hoffman & Novak, 1996). QIEIUl &g Eol|A]
Au)gs AL o] A4E g A0|EE {
Tl 7 EobAH (HFE, 2002),
F=7h 3 (Childers et al., 2001:
Hammond et al., 1998: Koufaris et al.,
2002: Menon & Kahn, 2002: Wolfinbarger,
2000). & A olE st thedt 2
AF7HE =EeiH

s,

S

=
=

\__

7K 7.1: ARt Sl
7V 7.2: AR &

255 )7} gollth.
255 4%/} Fohalth

=
=

=
=

3.2.8 3z vlw 7}
F29| QEY
o] 20089 @A 8H
2009). &} o ohw)
6.1%2 ©1$ ol dAden B u ojxe
2 Aol w2 o AEeAA, 2008).
il 498 ogA5e ddos
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o vl Tl de] B &t wekA o5 AUH
U sl A 7H oIy Mu| 2 ooz A8, F2
59 o7 2Aa5S nefdt ofd Hlg] dae <
T e Qe £ E o] &Eo] 45.6%°l Bt
HEAN2RFAD, A T AAdAY A=zt <k
BatEglen, OJEMI %E o] go] A9 443td
MOM R Bl
ol Isiﬂ ‘go ?l
sl A %ﬁol e w7}
2, Aul 2 53k 22 el 24 ] g &
il

1=3 i
Ae HoliTh B ATolrE o2l Yes 1
sto] Theh e ATAHIS E2SYT

1 8: 7o) Fojel @
SRISIELY

M 9 Mu A7) AR nHE gare a2
o] FxHET} At}

7K 100 ISFA0] FAE vAle 9% T

o g=iT A},

Rogers(2003) ] gA1&4t o] Eof oJshd, A=
7

& ofo ]qoi Aeste A7 Ao wek gl
S8 g4A (innovator), 71484 (early
adopter), X7lT’Jr—rX} early majority), F7|th

ZH(late majority), #HEZFEAH(laggard)® F8
s, 3 uEe 27 2.5%, 18.5%, 34%, 34%,
16%°l aFEt. 20089 @Al F=2 QI tiy]
QENl & E o] &EL 6.1%2A alztet 274

L27) QHYl &3 2L o] &elw 9k & S 9l

AR 2714842 414 (innovativeness) ©]
743lth(Rogers, 2003). o] &2 A2 A& AL
EE S Folsta, g4l Add e 2

3 g9

#Adstaa 8k (Baumgartner &
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Steenkamp, 1996; A4
nE Feta, ARleA
WA o] th(Berkowitz et al.,
ArE, 2000). A& o] 24
w2m  dalAo] 7bat Ak
nE Z?O]'.L Kal= R

iﬂﬂg‘r 1

& wgd, 2001), A
o) %314 ke A ol
1979: 247 &
9(1999)8 A+
B 0 A

(Ostlund, 1974). Hammond %(1998)° |3
HEHY o] &7 el HoW AnE FAl6ki, of
278 0] WolALE AnHttE FH IS FA4]
gtk o2l AFES T EH, gt vl &

o0 2T =
A F=o LEM LT E o]%x}_g ?‘;»—1/\]/\40] =0

M 11 AARRREI FAEA MAE 9%
& @o] Iy At

M 120 A Folel A E G S| G
Fur) A,
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AL debgel. 20084 489 GEAS MERG 42 FPHE

gholl A 262%-5 EFolgla F=olA 189+

Bt (4 100, 490 80 & AS1%E £ ¥ AreldE A9t A%l 23E9e

Ao Abgstdtt, oYl 423 E o] £AF A 3= ettt a8 x ey A¥E F o]l&AES
; 3

< GrHlo] 86.6%% 7HY B, =& Btente  E RSl ALd SHEY

(TaoBao) 7} 77.2%= 7V} Btk T2 Folste BEAE /Nt olee whE 4& ) &
AE ZFE Ay HH 2o o FAle] 70.2%2 Fo] HE AES st B AT A
7P Ba, tgo] =MCDE 30.5%% X}Xl‘cﬂ‘ﬁ g3 7 NS Bre SAHRPOR A
th 33L& =MCDF 60.%% 7P Bk o o 7 e 1A o, 3 'F3E, 5 ¢
o] 36% = T o= WokTh o Aol A :rL a2 $HE & e YAE 5H FxE 74
= gk=to] 15.23] Fo] 7.33]¢ Aeg 2 Iy, B dAFd Abgd AN AEEY 1
AbE AT g EAE (& 3)F 2. ¢ B ddAe
(2 2) 42 SH &%
28 G %

G 86.6% % (TaoBao) 77.2%

ole}gta 65.6% (YiQu) 22.8%

<4 70.6% ?EITEI (PaiPai) 7.9%

cﬂ‘fiﬁ:% YES24 42.4% | #E (ZhuoYue) | 39.7%

(%]—‘;L Q;L) THET 28.2% —#1 (YiPai) 0.5%

GSol4 16.8% 71e} 15.3%

cJ 19.8%
71er 14.9%

=ACD 30.5% £ACD 60.3%

AVIE 10.7% ANVIE 20.1%

o) Al 70.2% o Fal 36.0%

FojArE B 1.5% EA 7.4%

(259 T 0.4% e 0.0%

NE 1.9% AE 1.6%

HEGE 7.6% AEE 23.8%

7]e} 1.9% 7)€} 6.9%

. @ 55.0% % 39.2%

o} 45.0% o} 60.8%
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X no3 _S_?J
F47h4 27 4ERY )

gl AZo] A Ol ¥
o Szymanski & Hise(2000) d}jL i}ifol 3/}; S Aold. 0.784
AT Jarvenpaa&Todd(1997) AEe FH7} e Aol 0.859
AFete gEol bkt Aol 0.772
. U2 gy 7HAo] AR Holut, 0.854
Ay |LelthamO8E). - Greval| o puig 393 4 712 Age g, 0,566
e a ol 71Ao] AR HE Aol 0.862
AE g 7S 2 A7) Aol 0.799
Hj% H *17*01 2 Holt} 0.796
RLIES o4 2ol A3 Ho|t}, 0.704
] % A 27k A2 22 Holt), 0.805

REES o7A3H2005), Shih(2004) |—— ——

T & A AE A ojg sk Holn 0.718
T g0 WEAYA o °L° A Lﬂoﬂ-’é Holt}, 0.772
LB FEo] BHEAHA °L8 73% g8 Hott, 0.830
T & AH 27 QAR £ Holn 0.844
FEE JF ARE AFele Holt} 0.768
Age FE YRS AFshe HolTh, 0.817
AR thefel AE HRE AFshe Holth, 0.743
4 FE AE oUAE AFele Hold, 0.748
Ae 4% onAE AFele Hold, 0.702
1524 DeLone & McLean(2003) Asste 4% gud dA2 st dog. 0.752
e 3l TlAle] £& ol 0.741
e 498 Ao|E} £217] 9 Hol, 0.865
= o) AES 127] 47 HE50] & Holt}, 0.861
AH) 2 Wt €1 Ae YRS email2 4EFe Holo}, 0.892
3 Vol A3 AR RHl 28 Ak Aol 0.738
Mg w2 Hiﬂ“ Holt}, 0.798
MABHES | DeLone & McLean(2003) |<tdg A4 W< Alsle ot} 0.842
MR HI} w27 & °‘° Aolgle WS FE Aoy, 0.821
BEe 7YY 5o ol gk AN E ANde Holr 0.783
A 0l Podilchak(1991) W B 59 A% 9 ol 0.817
*HE$ AE Fe 78S %t Holt}, 0.887
AFA A ol4a Holrt, 0.838
Told Fdo] T Hol}, 0.733
T o Holland&Baker(2001) NES A2 2oha Holth 0911
YA Tol Fujet Holt}, 0.827
I e A o]deln Je £YEAM FFE AS T dFolt}, 0.850
el Bhattacherjee(2001) Y AGEqA A o] &3l U 4AFEE FH = Aot 0.820
B Reichheld&Schefter(2000) | &E|x A7) o] 48ln 9 £Y2L LAH 02 o] 48 Aot} 0.861
Edlgl o] 47} Q& & A o] &dl Yv AP AL o] &8 Aotk | 0.888
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T
>
o
B
i

3% SRAR N3 T3 ARAZ Yagn
g $EF T AT} B MRS
FR0l2 WYY, E BE F79 A7

R ST EREEE CREE
@0 ARE st

2=

=1
=
-
9

PLS(Partial Least Square)
£ o]g3lo] e H Fornell & Bookstein,
1982; Gefen et al., 2000). PLS+ i Z7]
o} Zap 3] ek 8 Abgro] HlwA HZ6A]
%3 (Chin, 1998), o]24Ql FxEFd| i3t ¥
7t} SRR gt HrtE B & 5 9l
(Wold, 1982), S4&=3 77470 2t oA}

(e}
2d&

A gk o] 2l
(Teo et al., 2003). &
Ao SlojA o] HFHT= BAA

[e

ZGA %S

Py
N
L
N
=2
2
i)
_o‘L
o
1>
-,
Loy

4 A7l A
Ao ek £FAEES &G WEe PLS
el Ageitin Bedel o2 Aga9T

PLS #4dxe SHEEFH F4Mdd disl
WAL B4 (internal consistency), FZFEFSA
(convergent validity), ®HEF (discriminant
validity) 55 &78th. & AFdAx SH L
of WAL Fornell?} Larcker(1981)¢] &

862

5

o
kI
a
ek

A= (composite reliability) & #5349t 2
Ay}, E3AF == Nunnally(1987)2F Thompson
(1995)¢] F4st= 71EAY 0.7 o]z 1
Elta, AVE(average variance extracted)+
Fornell® Larcker(1981), Chin(1998) %°| &+
Fohe 712XQ 0.5 o]de g Vel uehs &
=2 Y UALHY S Bl 34
AFEEA L PLSY F~E# (hootstrap)
o] &sto] FAEA tE SRIAAGCR
Atk FHEF] eJdFAFE 0.7 o)
=t (Fornell & Larcker, 1981), ¥ A+
ol/golol A HFErdA el
1/}5].1;}1;} PLS 5‘@[% EFLAIA Qo

L= Sk R BSR4

oft ol mk

O:

oo o

L)
o 2 oX o > ol
ol e 1o rlo
L.

= o
ol
ol

1 %0

Straub, 2005).
o et QAR ko]
AAFET} Aok dt=d, ENEY RE

[e]

o] B 8dg A

|

r\l

o ZaAT s
AFE grol & AN
7te] o i-2 AZEatHFornell & Larcker, 1981).
TAA%, AVES Awd @ T P A2 &

5
(0.755)0] 7 & 48A(0.517)He} 33]ot

Ij_ﬁ, ra

=
.
Am
a.

Stk webd 2 mde] NG BEErddol
S&ol ATEAT. ol 2ol & AFEdd
AHEE INE R SHER U WAL B
ATEd, 28 WEEd2 £4d Agd
Aoz Yept

2
B oo A Muj 29t [SEALS 13 FAE
12k Nde] S e o
27 NI 2YARZ AHESE
al., 1995). zgla 22 F47/0de

lo
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Qe 2T MTto| F3 Qolof Bat HE BlD AT
(B 4) WA, TSELY, BHElLY A5
abe | A B8 | i k| Ba || RE | | e e
AFTA10.847 | 0.650 | 0.806
714 0.896 | 0.741 | 0.487 | 0.861
Hj$AH] 2~ | 0.859 | 0.604 | 0.381 | 0.444 | 0.777
Fulj EAH] 2 | 0.871 | 0.628 | 0.253 | 0.323 | 0.425 | 0.793
ZJBEA | 0.888 | 0.571 | 0.503 | 0.414 | 0.416 | 0.376 | 0.755
Az"EFd | 0.863 | 0.679 | 0.360 | 0.358 | 0.385 | 0.359 | 0.517 | 0.824
AMEl 24 1 0.801 | 0.670 | 0.205 | 0.241 | 0.263 | 0.298 | 0.378 | 0.231 | 0.819
MAFEES | 0.861 | 0.673 | 0.200 | 0.374 | 0.422 | 0.331 | 0.450 | 0.399 | 0.242 | 0.821
Al 0.869 | 0.689 | 0.176 | 0.123 | 0.155 | 0.195 | 0.203 | 0.198 | 0.213 | 0.188 | 0.830
7o 0.91710.735 | 0.326 | 0.295 | 0.172 | 0.155 | 0.267 | 0.192 | 0.170 | 0.119 | 0.210 | 0.857
A= 0.916 | 0.731 | 0.403 | 0.435 | 0.411 | 0.367 | 0.426 | 0.353 | 0.287 | 0.399 | 0.257 | 0.507 | 0.855
UZHe AVES AlF2 3%
Hzedde A8t 2423, Aux9 & (explained variance)¢l R*gte.2 F@®THChin
FrlE =} AVEZRS ZH7F 0.823, 0.699=2 e} & Gopal 1995). PLS9 R* BAZAT}, A|E7A,
W, AzEEALS 0.827, 0.6152 Yehd 71F 7HE, Aulx, ISEA, H NABRE  Aus T
Ao Agtetler. 121 wEEEAS Sl o 9 22.7%E AW, 7 1 ﬁEBL?EE
JANEA S Fg3 23 7|EAE FFaAh oA FAERY 45.2%F AWt ol BT Falk
g F Ads vad A 24 vadde gdds & Miller(1992)7F AAE A% A4 10/E
dsellor gt} o] E & = F=o BFANEH  AFshe Aol
%, AVE, 3PS A 2% 7| 39 FHooll= PLS 742 2] A= 24 (goodness-
g Ao= Yeisth of-fit, GoF)& A&t UtH(Wetzels et al.,
2009). & AN E GoF 3% 7oz 354
5.2 =29 (communality) 373 R? B9 7E TS A}
%’3}5\’13}(Tenenhau5 et al., 2005; Wetzels et
5.2.1 AA Az A4 . 2009).” BAAT} GoF FF=E 0.4962A

PLS ¥Hol Bzudel dgele Rauge

Wetzels 5(2009)
uf Fof] o] A A

o] AAIE+ Z(large) o} A7]

Adert o =0 & F

=

5) GoF = VAVE* r?
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HEZH Joy oo
HE T2 [ -@
HE s
JERE
THBAR
SHEH D -5 g5z T
LR D44 nser] TOH2
— o g.a09
_ N TOH3
543 =ma
R
ot 254
A~EED |o4s
s
-ﬁ_M
- ppsr ==
=rr=] s RE=48.2%
S B4 Qe =
o
e

Z02
.
(38 2) 42EM 21t

ot ¥ o2 ZARAFY FAHS Aot &
Chin(1998)°] w2, W24 (nested model) el HAFES o] &oto] FXEY gt A=A
A Af Ada FANEY dFEE SHeer k. FE Foka, PLSAA AFse F2EH S
ol s & AFEIA wizfEsed 849 o] &3ste] ARAFY t e A&t (& 5l
IS 24’ olF g8l F84S AA el vk Zo], T JFL vlxE AR 7}
g g A&4 ol gre RS AEsct. A WS FddA AFTA M, Avle o3 A
BAAT A&A o] & we RS 0.452¢04 oz yehg 7Hd 2.1, 7Fd 3.1, 7FE7.19] A
0.359% "ol 9= & 0.1702 veidoh.  =dck. 2y AR, ISEE, AAPEREE
o= Cohen(1988)9 A= 7|Fo & F-F Ab  FYskA ¥ Ao Yeh 7Hd 4.1, 7Md 5.1,
oo siFH T wabx wfREed K84 FA M 6.1 71AEHAT @9, SR 9 v
He T3 E AFRde ged AR Uu Ae dF 7K W FoA e, b, Au s
W ISEA, /MIFRESE ot Aoz Yehdtt

6) Wetzels $(2009) Fornell & Larcker(1981)7} AlA & 2EA ] 715191 0.59 Cohen(1988)0] AA & AP {29 7]5x]
1 0.02(small), 0.15(medium), 0.35(large)9 718t 8 < 247t F38lo] GoFel YF=5 FsIrt GoFel 9=+ 0.1, 0.25,
0.36% 7I¥22 247 2(small), Z(medium), 7 (large) &2 EF3FAT

7) 9= £ = RAFEM AA ETFA) - RUEF 7408 AZA))/(I-RAFAMNE A £34))

Pseudo F #t& £+ (nk-1) & AR, 13} (nk) AREE 7HT 714 ne dolel, ki FAMESs Bt
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g}, =7h Aol
G Aol ol

A=

utebd 7 1, 7K 3.2, 7K 4.2, 7HE 5.2,
A, AFTAI A
73frsted Russell, 2003).
o} Fo] 7470l :rL“H"ﬂ s

7Hd 6.2% A=A
X]Z']jjq__t_ %9]8]—}] 01—0]. 14— UHa
AT MAE HHEHE BT FosH JEs
o webd 7R 2291 7Md 728 HE AYERIY AdFHEESI) | o
Hrh Ave Ao] d4SH
3 A2 B4 A e G Anzt Fojo ﬂ‘
o] gmETt Atte o] USHAUG. webA
INE d=3 F5 MR At 3+ AFddAM ARG S FE varde
Mlgrr AEE},

ke

L
= 9

g7 My A [SEA
Holl A Bl

AR BEAF
0.356 7.761

0.179 3.355
0.062 1.154 .

3.074

3.531
0.083 1.650
0.066 1.305
0.141 2.886
1.229

=
Pl - FHE
AFFH > 7

E)

7M1
7Hd2.1

7Hd2.2
(HA=2)

AFTH > =
3=
0.205

2

AF 4 — )

2

7Hd3.1 7+ — T
7Hd3.2 7H - FE %
7Hd4.1 A 8] 2 — v
7Hd4 .2 MY A - AT
7Hd5.1 [SEA — of
[SEA >SS 2.517
-0.045 0.850
0.168 3.605
3.560

74d5.2
AN R RE S —

=

0.185
0.009 0.221
3.210

DN I) ~
o I O I R A

2

N

24 | 2
L I NS

)

-z
M
2

71d6.1
7146.2 MAAEE T —
Au| — ol

7HAT7 .1
Al - 34

7472
A=

ZH U] — ?—UH
REA

)

o2t sEE F A e

2 WA 2
865

AZAG Aol ¢ g The EFLAHSE)
(n—1)*SE’+ (m—1)*SE® [T 1
;* m

n+m-—2
FEF me FH
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o
i
e
&
Uy

A e
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EEERE
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(Z 6) 3t5 HlwM A4S
4 EE 3 To] 24 y
" asAs| o amAs| o |PEATL o eaaa
7Hd8 (FH — el g > F) 0.302 | 4.551 | 0.095 | 1.064 | -0.207 | -28.249 | A«
M9 (MHl2—> 3% & > %) 0.133 | 1.958 | 0.116 | 1.300 | -0.017 | -2.297 e
710 (ISEAHFAE: & < 7)) 0.132 | 2.095 | 0.199 | 2.502 | 0.067 9.973 e
711 UIRIPEEE > 3% 3> F) | 0.143 | 2.216 | 0.124 | 1.726 | -0.019 | -2.941 A
W12 (An - g < F) 0.163 | 2.197 | 0.280 | 4.366 | 0.117 | 17.475 A
5.3 giFZntel =2 EHAQ #He7 desks Bo e Aot
AH, AH]27F EETF FHEI} ol 7]
Al &£¥=E A TFEFY +4Z2H, 7 E HRY2 FHY AT e ARzt Fue
BEA 2FHo vl 2Y A WM FoeAT SR mXe= 9ol FoAP ok (Baker et al.,
= SRR E FostA &2 aQlo] WA 2002), ¥ FHEIANE FAZAT dFgFE T
o =, el diE Aula ISEE, AJFEE Aok diE, wdh, S 59 AMElas e $9
59 g FAZ g AFFA, Ane FF d5ol7] wiel FAZ tgk kol o A
< oAl @tk & dAFeA AEE JPde dERd o sjAHET
FHCE 1 ouE AuEd 53 2 dA, IS#FHo] E575F sHEI} =olxith 7]
A, Agrdo]l gFgdsrs Fufzl gopxlr), & HRAAR FHY AFA = [SFEL] Fufe}
ol AFTMol TFshd o] &7t BT A FRE MAE Gl BT 9 }‘ii‘)r(Lederer
Apalo] date As TAT 7Hs/do] EoAa, o et al., 2000; Luedi: 1997), g oA
= AdagA 2 ddE 7] W2l v = SAZAW s FA O]% IS%@O] Tl
& At sAEn. 2y & dAFdMe V1€ 9 dexe d F 3oy, oA FEsitta @
Hz2Y 2 #o] A+ (Srinivasan et al., 2002; A T2 AR s gete A2 A H).
Vrechopoulos et al., 2001:; Szymanski & oA, HQIFHH S} ZF o] Zo]F 2 =&

Hise, 2000)¢ €g], AFTHe] A== &4

A g MAAE Léabﬂr
24, 7Ho] dETE Fur) oAy, Y
7} ot o' 7]E M|AYA %\?L] A

(Grewal et al., 2003; Baty & Lee, 1995)
T AR A8 e g 2
A, Qe &gE30] AHE =oldH 7Hd figt

U U

866

gk 8910t (Crego & Schiffrin, 1995). whebA
[SEAY MAPHRT e HHA 28 gole
AdElYl £WE VY9 AVA ABES AT
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Bl £3& 7190l

W& AoE FAANID oleAE Fol oA
AV BEE gol & 5 JEF wdol &
Aelth

e G
A ke =1 JAHREII} FAR )X
T 9o dgith olgd BAATRE SEutet
FTToE o] Ay o g

e 1ol el vl do] FEEG

A3, AB|27) FHE mlAle FEFo] FHELT
. 2ev [SFH0] #HE pXe FFPo] F
R Zr 20089 Q1 oiv] Qe &£ E
o8& 3dhao] 45.6%°l Tl 6

IAE g=E AHYl &£ = o] &E°] 1, o&
dx Bl & d723E ofgld SHo] iy
of Yehd A¥et sjAdrt. divkeld AHY 43
=& Aw ol&ste A 7H, A~ [SF
Anl & g S w2y FuEd
o] @ol AW 7pA ol Muzo tig B4
o A8 A%, [SEAIY Anlel] digk #A2
A o2 volx]7] wjio|t},

T NAYHESI) FHE PR= F3ko
sharioh 21, Alw]7b FFofo] )= o] gk
Ho} 3} Rogers(2003)e] w2™, dx) =9
AHY &£ E ol 8Ate JAlAe] w2 AHREEA
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Comparative Study on the Influential Factors of Internet
shopping mall Performance between Korea and China

Sun-Dong Kwon* * Yue Cui** - Hua-Long Fang™** - Mi-Hyun Ko****

Abstract

The success factors of Internet shopping mall can be classified into two categories: information
system-related factors and business-related factors. The past research efforts, however, have
tended to be only focused on either one of the categories, not both of them. Our first research
question is “if the factors in the two categories are integrated into a single analysis model, how
will the results be different from those of the past researches?”

Internet-based companies of Korea are tapping into the rapidly growing on-line markets of
China. As of 2009, the number of Internet users of China is 320 million. In order to succeed in
Chinese on-line markets, Korean companies need to understand the behavior of Chinese
on-line consumers. So, our second research question is “what is the difference between the
behavior of Korean on-line consumers and that of Chinese on-line consumers?”

To answer the first question, we built the integration model, in which purchase and loyalty
are influenced by not only business factors of product assortment, price, and service, but also
information system factors of information system quality, privacy, and fun. In order to evaluate
the validity of the model, we collected 451 data samples which are composed of 262 Korean
samples and 189 Chinese samples. The data were analyzed using Partial Lease Square. The
results of data analysis shows that in the effect on purchase, product assortment, price, and
fun was significant but service, information system quality, and privacy was not significant
and that in the effect on loyalty, price, service, and information system quality was significant

but product assortment and fun was not significant.
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Beijing Hyundai Motor Company Ltd.

*** Doctoral Student, Department of Management Information Systems, Chungbuk National University
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To answer the second question, we looked into the above integration model to find the behavioral
difference between Korean and Chinese on-line consumers. The results shows that in the
effect of price on purchase and the effect of service and privacy on loyalty, Korea was stronger
than China but that in the effect of information system quality on loyalty and the effect of fun
on purchase, China was stronger than Korea.

Our research has contributions to academy and industry. From academic perspective, our
analysis model is more realistic than those employed in prior researches, since it considers
information system-related factors and business-related factors at the same time. Until now,
Internet shopping mall was mostly studied on only either one of information system and business.
Although the research of one aspect was significant, it had limitation on direct application
to business practices. Therefore, our research makes an academic contribution by generalizing
and enhancing the practical applicability.

From industrial perspective, the research results can help Korean companies make inroads
into Chinese online market. Chinese Internet shopping mall users have different behavior
from Korean users. Through understanding the difference and applying it to business strategy,
Korean companies can enhance their chance of success. Our research also will help Korean
manufacturing companies and distribution companies open up Chinese consumer markets,
because the purchasing power of Chinese consumers increased through rapid economic growth.
These companies have had troubles to go into China market, because of its closed distribution
system. Chinese Internet shopping mall is running openly. So, it will be a good alternative
to detouring Chinese closed market. In order of a company to increase both purchase and
loyalty of Internet Shopping mall, it needs to enhance information system quality and gives

consumers fun.

Key words: Internet Shopping Mall, Purchase, Loyalty, Product Assortment, Price, Service,
IS Quality, Privacy, Fun
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