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Bendapudi et al.(1996)& dutAol =£-9
2% Aol v kA A& @A, AA, =5
gt 914 (Perception of Need), 4, Z7]

AR, 71538 ¢] (Behavior), YA,
A3} (Consequences) (Batson, 1987)¢] 242
SollA dojur, Hlde| XA Hgde XA 9 ofn|A]
s #HE ¥l 24 W (Source Variable),
WA W (Message Variable), 2P #4+(Request
Variable) 59 Z2Zrd Zzaae FAgoz
A 7R 9 vE & ok %ok ol
Ad EfS AAste A vgerdo] =&
ol dasitte AAZIFAY A A FH Al Zst
o olye QA= JIA AY, L& FHA =&
doamn A2 4 9la, 59 o]Yd FHe 7t
%, AT 59 MAAQ EH (Personal source)
gb g xzA oy mitjole] g4 5 HZRQIA
%7 (Nonpersonal Source)& %34 ES5Hrtn
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Sargeant(1999) gt 7]Fo| tidt oJAbAA 3}
42 FU(Input), YA ¥E&(Perceptual Reaction),
28 A% 24E (Processing Determinants), 9
A4 A% 245 (Extrinsic Determinants), WA
! tﬂ—ra(lntlrmsw Determinant), A& (Output)
o @-’F 24 %‘OEW 719 71589 el o
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TE< 1 IH ¢ u(Bagozm and Moore,
1994 Burnkrant and Page, 1982; Moore,
Beardon and Teel, 1985; La Tour and Manrai,
1989; Schlegelmilch and Tynan, 1989), =
7] (Blockner et al., 1984; Fern, Monroe and
Avila, 1986: Fraser, Hite and Sauer, 1988;
1978; Schibrowsky and Pertier,
ol 3sle} gon, A7
434A e A7

2n 2

Reingen,
1995) S
W tel AR st
FE o]

AR 2713 #dste 71E ATE
Weyant and Smith (1987)< 7]+
TEeEA 7FAEY $HES
AABFATE. Blockner et al. (1984),
et al.(1988), Reeves, Macolini, and Martin
(1987), Reingen(1978), Weyant(1984)= 4
d 7]ddE FHslE=  A(Legitimization of
Paltry Donation)°] ®lH A= &9
T Ao Al o] &atA] ke MY
gre @ ZFHolga AAstATHBlokner et
al., 1984; Reeves et al., 1987: Weyant and
Smith, 1987).
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W 3 "Foot in the door effect’s} 22 739
HIYE AHgshe Zlo] $8ES =0 sislt
(Aunel and Basil, 1994; Roloff, Janiszewski,
McGrath, Burns and Manrai, 1988). T3k %

71l 715
Aol A7 52 SHES Btk Belt) %
7] | 52950 o A< w(Cann, Sherman,
and Elkes, 1975; Freeman and Fraser, 1966)
T2 27] 8Fo] BRAET ¢ BE v IHES
9 Eolth(Cann et al., 1975 Mowen and
Cialdini, 1980).

b el gelet #HHsto] 7|E
vl 24 vd danlAg

gig% 3} cq] %Eoﬂ& x%gﬁ_&—_—y oigs—].
-

T

QAo

AFES AHEY,
(Telemarketing),

HoH 74 (Face to Face Canvassing), &%
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U =2 298 EfstAY & A $2 29
712 wEold W o Bo] 7lFake Al ot
(G and Pattern, 1989). Z12ju}t #Z¢ A+

”Eﬂﬂ 7] 942 (Bad Mood)

Zgko] Ut Guy and Pattern, 1989).
ALt A-dste] 71 R 9l A Kol Tt
WHalel B4 (Normative Concern)ell & 7]

et 5 AFEL TE AlgE] 7]golE B4
o wel 7|53ls Agko] glomz Eolo] 3

a5 AL 71Ee] FAAAE etete A
o] Z23}t}(Blake, Rosenbaum, and Duryea,
1955; Bryan and Test, 1967: Clark and
Word, 1972)

ezt B age HoFes M Rl
thato], T8 ZHHA PR Tash Aol
ol dad FHAt 18E HoFE Ao F
Foshunto g sadte A Heh gt Aode F
B3} FLE el T A Y ghel] Zpo] Aol
it F40] digsE 2 vh(Bendapudi et al.,
1996).

7152k 71t GEg 7] A e

(Labelling) & AHg3to 2 Al&So] gy o
Aee WHo R Y= g 2= 9
dog gy dAsle PFe & 75
dote 71U EdAste d5s &
o HE S & oloe AL BHY

1996).
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ZAstolT 373 A6z 20084 128

e 4%, B ggodL
A ehe 4

ZRAQ 2L o

oA orHA 73S
$-(Shelton and Rogers, 1981) &
LA At At =e9
FEe 9 AR, B3 AAE &4 (Perceived
Dependency)d L7l 245 =29 ZxE ¢
AxI

T B2 d7AEol v
=9 3o 2 wFAUT
ARl IS ¢EE A FE2 moHn
(Schwartz 1974), 7§14 A9 F=d YT
THES olEoUl=H
Jermecky, 1973), A& o WA 2A4TTE
SHES 9 Eollth(Clark and Word, 1972).
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(Dutton, Dukerich, and Harquail, 1994;
Mael and Ashforth, 1989).
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o] 22 A8t Jackson and Smith, 1999:

Johnson, Johnson and Heimberg, 1999). w}

A Fopl N MBS, 3, T 2L Hg
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% 27 7k A 24 (Hall, Schneider and
Nygren, 1970) #A4l& 229 AFER
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Rousseau, 1998) & A4 F/Hdoz &9
319tk 224 OReilly and Chatman(1986)+&
Z24 FIA A 2as FUIROEA AAF
849 4 FHLAE AP Y. Ellemers,
Kortkaas and Quwerkerk(1999)2 134 &
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ofe] mEstglon, ABA FLAIZE AREl 2E
A zZple] Bl tigk JIAE onste AAA
84, OF Wwgd tig A AY FEAY
7 WEE onjste 7 24, aFd dg
A Ags ulste A saz FAH
AT, 1o ol gk Al 7EA] AN
ASsHog Fadty ek o] 9o
gapso] FUAY BEHA HdH o] B
o9 (Johnson, Johnson et al., 1999),
5] Van Dick et al.(2004)& Ellemers et
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=59 Yz uldt 2= (Intensity of the Need),
T A gt dA4d(Salience) T
o] EAAol HE(Nature of Appeal)olgtz ™

s 1M
et o Bendapudi et al.(1996), Sargeant

Hetstol

T HM37A HM6E 20084 12¢



(1999) & FAA715AE 53t &, & =5
o Qe FUAIIE T Y HMFESE &
sta o]5 1Mo HAYolga ¥

upgbr] B A= Guy and Pattern(1989)
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o e 2AAY Ryoldn ANG AT 2
o ey B4 WE, A 37 14
A Adz Qoo e 24E WA, A
4 g, A5Ae, Afuasl 2 Y s
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22 FAAE ste Al A9 BARS
st @ oAV A AALS A
T de 2¥< AYdth(Abrams, Ando and
Hinkle, 1998; Ashforth and Mael 1989).
Z, Mol AR FINEFE AYH fFe
s AXA = 223 AR A A =
1 42A AR E PEHoE FdsH EH
(O'reilly and Chatman, 1986).

Wiesenfeld, Raghum and Garud(2001)&
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o tigt 2LE7L o oW, JYETEE oL,
TR o, 719 ek FEAA FHA AP
ol o AAx, 7199 A xak 9ol o

g =9 o v sglv

H(‘D

rlo

]

o W & W
o2
ot 4
P‘L
=3

© ol
4l
2
(o]
frt
rir
BN
g
2,

ooy

o
fr
O
i [
B

uE g3Aon Agse 714

o 1
o
og\é
Ooh-l
[
_{), g
oo
N
érg
R o )
L ok
o
g3
32
=
)

my JU o

3.2 ZHd =kl sl 7RI} EH|ZH0| SUA|

—
O|xl= Fgkol| ket 74

3.2.1 5% %E(Specific Cause)@ 734
FUA Fet M

3=z
=

(&l

EY=AFe S4F A7 B9 23

1,

|

1503



I
Holup A& A%, 55 5 "lg 439 BES
Al 7laE 2Aske As w70l 1992).
1996 3€1¥¢FE 20079 2€28Y7HA] M&
2 Ydigte] 7)%a & dolHE A8 & 2
%, EAEH7FF0] A 715829 80.5%% ¥
H71Ra 19.5%0 Hlste 4 o w& HE&S
Yel L S5 & ok oleld Ade gg
o FAZIFAEANA Lkl WES AT o
Hop B4 WiESs ANE o 2w ¥ FYAE
A dvhe AS sk Aolgta & 4 Sttt
TYAE 2] FdT I’J} st Wi 9 53X
o} AAE 7] wEe] 240 B HEs Y
el o AHAES 7193 AlEel tig 29H=
 olzlth. Bhattacharya and Sen(2003)&
AFE A LAl o] Bell ZAdt AHAFEe] 7Y
o] ofoldEEE 150 7KE Fv 99cldn
o et AALTE, 7|49 ofoldEEE &
HZEol| Al o] wjgAo] "rta A|AlstATh. oY
S AFAREE Mg RAe S Wiolg

7_]'.,\]7]% Aol A7 FAEAA ¢
< Jumsit}. wat Guy

(Clark and Word, 1972).

Rosenberg(1990)+
nd g de Al A 9AF
% (Causal Assumption), A& ‘L«](Somal
Consensus), 18] E8A U] 2(Cultural Scenarios)

A

7+A A

H O

dA] °ﬂ

1:
AR

£ AAEdt. & Ak ARG S Foto
A AA e E(Causal Framework) oA 57
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3 A55 FE AHE Hs HA B4 e
wWeE djEte Aot AlgEL 543 AR
S Hap JH 222 APsA gole #HA =
2] (Emotional Logic)A| ~Hlo| &Jste] 7AgA o=z
TS Ho} “JrEW £ HES AAEH g
W ARES YRdsie 54 A e 2
AR =g A 2H| osle] 7ZFHA o TUAAE )
A 2 Aol
H2: &4 W& AXNZEE FA715AEY
A LA 71 Aol
3.2.2 878 F7H(Emotional Empathy)3}
A LA 3 7P
Bendapudi et al.(1996)& =89 QA4
gt 914, & =29 8 ug Dé%a Q1A
gto 2 =go A7t TS =, e

A e WA e Ho FeAe SA7L
E7bed AR WE e =&l Fesitn
dALE | H o7t
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a7 Yojete] 7155 Bl HolHE BAdE 2
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e 449 Aelth
1A 7

7 o}“ «Wc’lﬂl =80t} (Davis et
al., 1999). Batson, Fultz and Schoenrade
(1987)& ©Rle] 24l diste] deld 2L @t
Al Bo2A BRRlE wE d5S M Ha, 2484

F7o] ¢ B A5 9FE AL T 99
ole AN s,
ART - BEA(2004) 71HAAG Dol

= (e

N
i
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)

2,

2
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N
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i
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). kA
Aol e OVW 7&11 lia}w ARA AR
sl g7 459 & doha o5 5 ik ol
A AEe Uﬂ*lﬂOﬂ e g4 =

#d59 Aoy A T 7H] el Tasto] v

79 342 2942 4 9t}

uebd vlgEzAe UASe HES AAE
5 BAVIRAES Aol Y Ee A
sadte gAAeR 34T F e BES A

slofopgt AA7|1RAEe Ego T
T3 FEAORE £ FE
A 2 Aot}
0] 131?5]- 7”»}7(4 Z]:u_ﬂ’ O:‘:I'Lﬁ“’]'%
71547 FE A
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H3: AR el 494 29% -
A e BES ANESEE GH Y

Ale 57HE Aot
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PO

3.2.3 744 wA)1A] (Sentimental Message) ¢t
AA A FUAl| #at 7

Mael and Ashforth(1989)& 734 wAIAE
Ao BA %} g Aol g FojRAES

dEe A an Belg e BAE B2
oZH AA TS EAY 7IES Eojuy
s Yehlle vAAR Aot olejet
*W?l ARl FA | thek A5k 34A ol
Foitte Wedld UoE =(Nostalgia) S
oy AR g vdan. A vAAE
7442 W A& (Emotional Message) 9 -2

b

J
[t
N T T

in)

_{

o A dFRe 2A8% ToklA A3A 4
(Sentimentality)°lgh= 7HAQ g x4
YA AB/AA | gt ATFE dew, Fn
T B wokdllA = HAIA ¢ BEste] tget AT

7} A= gt
Diamond and Iyer(2007)+ =3< op7|skA] &
= AFHAl A (Nonrargument-based communication)
1=

= 754 A7UA )4 (Peripheral Communication)
olgt WHata, DMel E3telE HIUE (vignette)
=
A

o} 2& 715F 24 A71A (Package) & H42
ol glayolgta AT ol A" A wAl
Ae 7155 83t B 5% AAske 139
FAAY dGo] oyt FAAQN W& StAlet
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Mael (1988)
q]sl— 501/\]9],
3 Ashforth and
A& Bfstee Aol
# 3AH Ado] UE=
Al K19 zpol &2 (self-schema) 2
AA ol gk 24l Q1A Atole] FE
3317] W Eo (Bergami and Bagozzi, 2000),
WA & A7ATIE HAIAY 7]
oA FEES A Aple] FHNE o
3)7¢etaL *H%ﬂl ZINHozH Aale] e
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H4: 2734 vAAE AAge=

Ale 71 Aol
3.2.4 7§94 A (Personal Relationship) %t

A TG #E 7
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wg vggx2o] FHa= FAA, %Baﬂfsg/k}
A AAIEAT vgRzAe oAE,
=2p, 7129 713 AE Al A

a9E BE g e da Fe
£% st Hgoldn & & U
A7 RAT Egol dh Ao 3
AzIEA A 2EY 54T
Rl Al Shdhe AL =
E8o] I Guy and Patton, 1989).
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A O]E ot A7 RS T fAbska &
W= Abgholofol g (Guy and Pattern, 1989).
Hunt and Michael(1983)2 #WE(Mentor)$t
e (Mentee) BAE A3 AFEEo] 247} ¢

od (M et ¢E oM =L o Jm oo

FUNE A HE APl Qb s a9
2 /e 380l AT ARl Sl A
% o83 71%E 4L 24d gF AXE 27}
N2 Bold. oA Gk R S B9l
A @,
AR BAZ o & AL el o
A4 BANE 27012 Aol

3.2.5 AF&H) 2 (Social Comparison) 2t H7}14
FYAo #3 7Hd

Festinger(1954)& "Izt &7|Al= AAlY 9
A% 9% Frstas sk &1E EAsta

o (p.117)E A3 Bl
Theory) S A|A e, AMs

]

(Social Comparison

e e Ave o

Heistol
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k=)
[
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Hu
ne
m
ol
i=]
=
El
I

WE FelA Aot thete] wjg-A} gt &9
= 73 dtka AA ST AFEE S Aol
e RS A7) HalA, = Aob 7H(Self-
evaluation), AFeFeFd(Self-improvement), At
o}7}3}(Self-enhancement) 59 Al 74 53t
54 flste] ARgulae] WS AR (Wood,
1989).

LIz AbslH| e glejAlel o WS B
i}%"‘éﬂ T&LO] At (Festinger, 1954; Taylor,
Buunk and Aspinwall, 1990). =3} A& &
F7le 3% 9 AT dud BgelA i
e *}ﬁlﬂ]"ﬂ Hc} = AHggth ARgH et

_(’)‘
B2 0 1%g9E o B 2ol
I:I

=
=5 Bol xﬂ—wﬂr/}t 7)i§ g Jod =

e FE F= Ud.

Ybema, Buunk and heesink(1996)] uw=

ANFEL 2E gAY Ax2E SR oz

Fola ApAle] s olsl ER g &

0 e ?31%9] Hw S YA 3

3t Ao = Yehd vle} Zo] A}

A "tk (Hogg and Turner, 1985). &, Al3H|w
o} AHEA FUAIE Fokd Qe 229 ¢
P& deldoz A Ha, AAZ g A

ZdstolTL H37A Mez 20084 128

WE BAA Aol &3 2|
detete] ol= Qe A& A
o] 1 24| A% ANAY AES

I o>,
tlo

o o
=
s

:Lx4 o= =9
AlE B HH, 352101] EH?S]— A2e 92 A
detad B AS & 4 A g Bed

e 7S AAstant dvt

H6: AN ng fomys 27 vAse B2}

4 At 37hE Aol

15t

A (Interaction)Z} 74 FLA
ek 74

3% 53 WP @ 4% 2

A g vhFem oo de § 5UE ¢ A
%L A% ooln] Wolek AE Fude] =
2 5 QRS BTG ARUALLE o] £3tE el

Hyll 7159} 2 "/}O ot Eﬂiiix](Technology)

g o]&d WS wHA L, VIRE ] A%
AAE Ftastetd, AAZ|FAECdA Thed @
g SoA] ¥u 7|RE & & =1
FE T BYle dudde] Zasit

TN #HHE 7]E AFEHRE EH, Dutton
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TN - 24

O]"/}. ‘3 ‘/}0}7} s
AAl ATtel|A], Maignan and Ferrell(2004)
Fo} A4S gol st 59 FoE
A=dte AFUANEE Bol 45 24
g 3AA FFggo] SrkshH olaret Hdsto
FLAIGe] #AE o At &t

2 o rlo o}g oft X md

#7927
et
ol ze A7

AN F5AE

ity
:\_l‘
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?1_:

O

N

FHE4% GA7IRA 438 BANE
2748 Aoltt.

o
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—
=
X
rir
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)
‘0,
0
o,
=
=

AN Ao
M o offt T

A v
Kelote) disjges) 4

25UMA BHEAE A3

&, Cuigt, Eiet, Juidt,

2t

=

<=M 21El = (Primary Contents)=

i
 <H|SY(Technique)> '
ZHEE mAl R
[Sentimental Message)
e L R | \
(Paraonal Relation) :
Ed

ALGIH) @

|Social Comparison)

E T 4
E (Interaction)

sy

pavs

o
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4E 9 VFREaUAY AFAE gdeR AN 1R 7|FAES Wi AY ARIHFE F9
AERRAT, v 7Rt A7) e A o] Rolxltt. 3H 25259 ARAlE BT &
ok 2pdA 7157} opdel, 1A oJeiA wHget A Jbedt fE AEAGen, ol BAUWRCR
= 349 71%7F Hop dubA(FEE, 1998)9 sk

Aog Yesth Eg AFHis EE 7 gfg FEA7) FH3N], 2008 9] FEio] “AiH e
oA dutroz Abgetu gle P W 2 & 2 AW ddFoze A ol F
H7t Qe Aoz dAdse 1 UHES 2AME Fg Chou and Bentler(1995)¢] weh 2 <A+
T AT iR digteA = i1 BAE of o AbgE FEAV] 2527 4R ew Fxud
& AYEE Aot dlen, 53 Ao A (SEM)= o] &d #AdA A THse AAdg
£& FzsE Wol AWt e Al Yey FEFYS & F 90y

o Eo Kojgol e Abse| et 22 whgol A 2+ A7 HFAR AFEAd= YHge 7%
A 71z g AHEL e AoE yi Al #3 7]1E9 HlolE o]~ ARt HEXALE
Wt &3 W& dlolE b sl ARSI

A Yejetel 715 Addol e A 71FA

F % /%ol 500089 olsel A9 %A B Ao AFEHS A9 A8H WFES
24,7222 BAALT. olF T WA 92%% 83} gow WRE T ANE ABA HolHHl
A R 2281199 deleols ARE 2 ARE olgdel FPdta, UniA WsrEL 4
gos, BAUS UED ¢ YES BHUY 5 BRAS Fd e Ao 1H(Ad 134 9
4 F ANdEd g A8 9gd £2 o4 5800% 23 AAE AR (Likert
S B4 BHoE A, FRekd T4 & Scale)E AHgdlel S

o] mywe Y wgd YAFEE FRERLE  AAF FUE 5Y 299 Lol AA

o

7}

o
=

=

< AHESFATE 19963 A1 =HH 20063 2 989 2™ Bergami and Bagozzi(2000
A Z 11 FFECE Yra, 7)5E9o] A T =4 85 (Single Measure Item
1,000¢ =" 10,0009 ©]%~100,0009 w]g, A8kt

100,000¢ ©]73~1,000,000¢ =%t 1,000,000 3
A o]%4~10,000,000¢ ®%F, 10,000,000¢ o] 44 7IAE Uxste Aoz Hostse
$~50,000,000¢ olste] 57 FF, AH(E,  Ellemers et al.(1999)¢] A3t HEE $43
. A= (209, 304, 40ul, 50d, 60t o o ARE-SISITH

)
)

NE RES FE9ln HEFES 5o Add ARA FdANE 54 2Fd gzt A of =
NNRAES oz AERAE AAsT. A o7 s ew Ellemers et al.(1999)0] A}
ZAbE Y 24 AEr)Ee] dE HAdol &3t A28 FA st AN

ZAstolT 373 A6z 20084 128 1509



(FE 1) & A5H79| 7o7|82Xe| ol7EAHISM EM(N = 252)
P -+ Hl % H (%)
. B 219 869
o= ol 33 13.1
201 24 95
300 66 26.2
<19 400 89 35.3
500 58 23.0
600 o177 15 6.0
15095l ol3t 3 1.2
150~3007 4 8 3.2
o 300~500%1¢] 74 296
T 500~ 10005+ 127 50.2
1000~20007r 34 13.4
2000551 o] 6 2.4
#2271 FAF o)) 50 19.8
AL (uF, AL 919 5) 111 27.8
254 14 56
e S5 o[ ARIF 11 44
o R AA 14 56
AT 4 1.6
F Ag 2 08
7l & 16 18.3
13 75 298
28] o[’ ~ 53] o[t 121 480
% 71534 53] o[%F ~ 108 0%t 34 13.5
108] ©’F~ 1003 vl 21 83
1003 o7 1 0.4
10,0009 W[t 1 0.4
10.0009 °F~100.000% A&t 39 15.5
Z7]5) 100.0009°] ~1,000.0009 B[t 110 437
1.000,000% o[ ~10.000,0009 1]t 78 31.0
10.000.0009 9] ~50.000.000% o]3F 24 95
19964 38 5.1
19974 7 28
19984 10 1.0
19994 10 1.0
20004 6 23
R, 20014 7 2.7
H271wAH 20024 12 1.8
20034 9 36
2004 11 14
20054 27 10.7
20064 86 34.1
2007d 29 11.5
19964 3 1.2
20024 9 36
20034 13 52
EEVERE 20044 4 16
20054 27 10.7
20064 147 58.3
2007 49 19.4
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ZHHY Zﬁx—.‘@ ?<44°ﬂ WA= A TheF
Al AAE L 3, 53] Rice(1962)= ZEE
o] 2AR] A 7}‘? & (Household Share)<
AAEE e, AE3(2004)E MAFdFH 7
7 AReE F FYAE NFeR ¥ o] £
Ado wH g 71FA] HE, F THHE VLS
2 3 3 7179 AAA 713 == (Household

Philanthropic Efforts)d Bl&& 3= AL
71539 2EE 2 Aottt wepi] & AFolA
£ Rice(1962)% 743](2004)9 AFolA AR
gk Sle VIR EY ¢ FASEYoR 2
£ Aostsion deolguolx 2Ag8E AHEstd &
2

54 o tig 34 71 A" do|HH|
o2 ARE AMEst FAstgon, 7|59
2 HE F 99 Wi FEHe

A Al AAH L”]*‘ o‘lTﬂ Z“ii 7@44“
o1 Mehrabian and Epstein(1972)9] 3%
T4t AHStsiTt.

WA ARl e Al I ek A oln]
oA alFa Ale FAE =
daa 7% = F °lh WAz 2 Aot

&

A etel At

N

P 32 o @
Q‘L
=)
_léL r
m\m

MAA BAE Meldel A4 we 2
olgt9 o Davis(1995b)7F AF&-3H 2
afo] A&kt

AR e ARl oS BRI Hlwehs Ao
2 o8] o Gibbons and Buunk (1999)7}
A& S gt ARSI

FEAEe LT Ao R Aoerilon

=
2
T

o2l

ZAstolT 373 A6z 20084 128

Brotheridge and Grandey(2002), Brotheridge
and Lee(2003), Morris and Feldman(1996)
7 AHES ARE A ste] AMESET

- 1=

4.3 gol dl=ld A Bl 24

€ 979 A% B4 3 WIS AMOS 7.0
S olg% PP BILNE Fa 4

oL

Az (Rehblhty g B (Validity)
£ 347l st =lA 2l (Confirmatory
Factor Analysis)< AAI3tH(Bentler and
Chou 1987). 14 QA AAg 2%
(F 3)3 22 237t vdgukon, B dFdA
AbEEE Rdo] Apgel A Ao w YERT
(X*=197.415, d.f.=147, p= .000: Tucker
Rewis Index [TLI] =0.963, Comparative
Fit Index [CFI] =0.974, Root Mean Square
Error of Approximation [RMSEA] =0.037)
23S Arlsted oA X2 AEe FEA]
RIZstE g o] APeAs FEAV]A e 9
kS Wz ¢rom (Gerbing and Anderson, 1993;
Hu and Bentler, 1995), #Agol| 2 §3t5d
A FAld e RE S Aoste A AF
9l Tucker-Lewis Index(TLI)% Root Mean
Square Error of Approximation (RMSEA)A]
TE olgst] 2P AJEES el RMSEA
7} 0.0372.2 YERY Browne and Cudeck(1993)
°] 71=(RMSEA0.05¢19 £& A= [Close
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M ¢ SD i SC ¢ EEl : EE { ERE3 { SMI : SM2 { PRl : PR2 : PR3 : SCl : SC2 : 8C3 { Il ¢ 12 ¢ CCL { EIl . EI2 : EI3 : EVIL: EVI2 | loy
SC | 342 1 138 1100
EEL | 383 ¢ 0.71 1001 {100
BE2 | 371 1 064 1-0.04 © 057 100
BE3 | 4.05 & 062 :0.01 : 054" 051 1.00
SMI| 322 ¢ 088 :0.00 ¢ 0.2 0337 020" 1.00
SM2| 310 0 080 i-0.02 ¢ 0.26" 03971 0.2 0.69: 1.00
PRI | 351 ¢ 098 : 0.05 : 021" 020" 0.20": 0.3 0.0 1.00
PR2| 325 1 093 1 0.00 :0.28 02971 018" 0.25"} 0.26" 0.72" 1.00
PR3 | 263 ¢ 1.00 :-0.03 : 0.07"": 0.277: 0.13" : 0.23™: 0.25": 0.56" : 0.68™ : 1.00
SCL| 344 1 046 :0.04 006 (004 {013 1004 1004 013" 1005 1002 1100
SC2 | 340 1 048 1 0.04 -0.06 015" 002 -0.05 :-0.07 008 001 -0.04 1048 : 1.00
SC3] 331 0 039 1006 -0.08 -0.13" 1004 {000 i-0.07 002 -0.10 -0.10 048" 0.67":1.00
1 ]38 1 08 004 024" 013" 029" 0.05 1004 {015 014" 1003 008 :002 0.04 100
12 1346 09 000 : 014" ;014" 020" 019" 009 010 ;013 :007 :008 005 :0.00 064" :1.00
CCL | 385§ 160 1 0.05 ¢ 0.287: 02471 027 1 0.34™1 0.98" 0.227 1 02771 0.26™ 10.07 1§ 0.06 {006 0.21" {0.19™ 11.00
BIL | 333 ¢ 087 1003 : 0317 0387 0270327 0.31": 0327 036" 0337 10.12°  0.02 1002 026" :0.23™ 050" :1.00
BI2 | 333 1 078 1003 ¢ 035" 0337103271 0,307 0,27 0.0 0267 0187 10.18 1 0.12 10157 10.30" 10.22 10.40% 10517 {100
BI3 | 3.06 i 088 :0.07 024" 02971 026" 0,39 0.38" 0.4 028" 0.34™10.14" -0.02 004 (0.3 10.98" {043" 1043™ [0.53" 11.00
BVIL| 441 : 068 : 0.14" : 0.85™: 0.377: 049" 0.16" : 0.13" + 0.17": 013" £ 0.09 :0.08 :-0.05 :0.01 :0.29™ :0.21" :0.82" 10.31" :0.32" :0.27"" :1.00
BIV2| 440 § 069 : 0.14" £ 0.28" 03071 049" 1 0,191 0.16" + 0.26" 017" 0.13" 10.14" -0.02 003 :0.28™ 0.27™ 10.29" 10.30™ 10.31" 10.32"" 10.80" {1.00
loy ] 0.03 0 0.04 018 0.04 :0.06 : 001 006 :004 : 018" 0.13" : 0.20" :0.15" : 0.07 :0.06 :0.08 :003 (011 :0.07" :0.03" 021" :013" :0.13" ¢ 1.00

Note. CCI = Cognitive Identification : EI = Emotional Identification :
SM = Sentimental Messages ; EE = Emotional Empathy : PR = Personal Relationships :

*p<0.05 (two-tailed) , **p<0.01(two tailed)

)

Fit] , RMSEA<0.08¢|% #&-2 A% [Reasonable
Fit] )& WEAZT. t5og 7|A R vl
o|Z2Rgo| duh} 28 E A AYs=AE YER)
- AdA A= x]-’F(Relative Fit Index,
Incremental Fit Index)$] TLI= 0.963°.2 =
dol Agert £ Ao Yegt. 3 CFI:
0.974% AF=rt £ AR Uesth 2 B
o] 445+ Hu and Bentler(1999)¢] 7|50l 9|
st TLI CFICl 4%l 0.95 %4, RMSEA
= 0.06 °lat7t Hojof Agwrt £ oz 3t
FH 2 gl o] 71 Fadva

7} W2So] ARAL BHolE 4 9 A}
=2 (Average Variance Extracted: AVE)=
5 ooldo R yeht Aol Sle AR JEy

dd 5 SAAQ AAA FAE A AT

.ﬁgodm
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EVI = Evaluative Identification :
SC = Social Comparison: Loy : Loyalty

SC = Specific Cause,

1 Bergami and Bagozzi
o] 31917 w o Al &

oz wolh,
(Convergent Validity)

Btoj

i

248

F

A A3

Discriminant Validity
o]l AR A=

Al gt 95%

~—
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2|3 THE 95 24 Mot - SUNS| M IR HEIS o|gs 2HE| E1) u|E -
E 3) HEo MM ol Elgtd 2M )
. . Factor Composite
‘jq/\
4=(Variable) Indicator loading T Reliability AVE
1HA el v o] fEd A&HA #AE 2 A 1.00 0.67 0.57
(Emotional Ue o] digte] L)l A4 gt (R) 0.89 9.77
dentification) | e o dste] PAL(ER)Y ol A2, 0.9 | 944
B FLA U o] g gk 27440 gt} (R) 1.00 0.93 0.90
(Evaluative ,
Identification) U&= o] gty EFo|gtu WalA] ¥e Aol ywth (R) 0.93 13.318
A AAA | e A AR g s dalE MRS A | 0.81 0.76
(Sentimental | 71%°l Fopith, ' ' ’
Message) U= Al AAU AES 7|98ks AR 78w Atk | 0.93 9.457
aa U o] tig ofg} - EAl7t A2 ) dejel vkeo] A7 | 1.00 0.82 0.74
ya A 317
BER TE e of gt o3 L 248 JE o) 8} e, 0.93 | 10.192
(Emotional e e A A
L o 3l A28 Ag g 2T A
Bpathy) | HE S S R AAE W o bR IS B 05| o860
v oty A EAY(A, 3% Z2AE, stu g
AL A | 4 rd D6 w Aol et 089 |13.631 | 081 068
(ersonal ['\je o) et 743} A4 RS fAGA wFAY. | 1.00
Relationship)
v o] tist PdE MEAZ wisle 298 wE 0.85 | 12.833
UE 3 U7t ote A9 U2 AlE] e S vl ‘}‘:} 0.70 8.502 0.91 0.96
AbglH] e Wt 48 Aelskes Ws g2 Algge] AHgste W 100
(Social NS Hlwsted 2o B et '
Comparison) v o] FEERL 2 ey
LL jﬁ A AR A el HE AR EL ) g9 | 9709
- o] thetzte] AL ES JtRESE BAE fiTh 1.00 0.76 0.70
gang l teto g e B 7|Heg o § R o AL
(Interaction) & E 4 °, 1% o I AT
$2 glol Fyaic 084 61T
wol MdE 2t dAre] Agge 2oeA & eL¥HAd (Common Method Bias)el 7Fs
dth. weEtA FHEGAAY e Aol e A < yton 7HL§—Z—Z4«] NP S 53] n2sts]
o2 #AYE]H(Fornell and Larker, 1981). o & WHE ke SAHAVIE Jhed wEdem
o] Ao AlgH AEE 7|0 AW dolE | AN FAEHAEGE Wgd mE PHEAR g
o2 AgE HFoZ FHUSF) FYRBS F9 (Podsakoff and Organ, 1986)5 A&ste] 4
o RFE Aeigieon, AES B3 FAE A A7F d&ste F3e gAY SHde 43 F
2E HRe 2 UmA W4E A7 wiEd 7l 55 4 F U
ZdstolTL H37A Mez 20084 128 1513




] ¥ 53} £33
T 7Hd A% S.E A% t
A A= H2: 54 HE — 34 544 0.07 0.03 0.16 2.73
(Primary Contents) | H3: 782 37 — 234 4/l 0.73 0.11 0.52 6.69
H4: 244 wAIA] — QAH FYAl 0.91 0.15 0.77 6.14
H Iy H5: 7904 #A — A4 FUA 0.43 0.10 0.42 4.35
(Technique) H6: AR Hlm — H7H4 FLA| 0.33 0.13 0.17 1.62
H7: 3328 — 14 LA 0.17 0.17 0.07 2.55
vy A X* = 304.046, df = 167, p = .000 :
TLI=0.911, CFI1=0.929, RMSEA= 0.057
4.4 opiETH 24 [RMSEA] =0.0572 Edo] AFe oz
Bttt 239 ARASSG tghe AvEd b
= d7dde mMAERES Aol feld He= A9 59 7Hde] AEEHAY. ol & T
Bootstrap®¥& AHESIGITE. #H2 AFdde o) Ao duEw A4, Mo 4 Azt
MEF dg 2327t S WEA Feve  3Yel 7IRE7] F FLAC nA e GEA

A7 domZ(Strout, 2002) EEARZEEH
At BEA By g ueo = upslavtel {94
< 7=38lE Bootstrap WS A&sld ASS
AASATE L 23 95% AlFFzke] G oA
A3 ¢l 05 xe H gowg wyfEI=
FAE 52 5%A F2 o=z Vel

7Hd S ARE] skl AMOS 7.0 o] &3}
TR 2d BAL 3 A3 XP=304.046,
d.f.=167, p = .000: Tucker Rewis Index [TLI]
=0.911, Comparative Fit Index [CFI] =0.929,

Root Mean Square Error of Approximation
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LAl

e, p= 0.52, t= 669) Tt

FUA F(+)e] dFE FU

o =

AA
EN
A FLA A (+)9]
B= 0.07, t= 2.55). ]

H4 A48, B= 0.77, t= 6.14), /A4 #A=
A LA A (+)9] dFE FASHHS A
= 0.42, t= 4.35). 281 e 3
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Sig
P<0.05
P<0.05
P<0.05

1
1
1

d.f.

40.1
93.5
272.4

d.f.
168
168
168

FLAIZE 7159l

398.4
398.4
398.4

A,

3]

A

d.f.
169
169
169

Z
438.5
491.9
670.8
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H g9 — =ag

N [}
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The solicitation strategy of raising donations
- The relative influences of the three-dimensional identification on loyalty -

Jungsik Noh* - Sejo Oh** - Xingyao Ren***

Abstract

There has been little research studying giving behavior for a non-profit organization to
operate efficiently compared to its importance. It is urgent for a university, a kind of non-
profit organization, to establish the strategy for securing finances and receiving donations in
fierce competitive circumstances. According to existing research, donation by solicitation is
more common than voluntary donation. Therefore, raising donation strategy needs to introduce
the strategic variables which are related to solicitation for donation.

In this vein, this article finds that most donors who have the experience of donation are
alumni and they tend to identify themselves with their alma maters. Thus, the aim of this
study is to examine which solicitation strategy makes individual to identify oneself with the
non-profit organization and finally lead to donate. Specifically, first, this study examines how
cognitive identification, evaluative identification and emotional identification, which are parts
of the giving motivations of donors, affect giving behavior. Second, this study investigates
methods of solicitation strategies that arouse donor to identify, and analyzes the difference
between solicitation strategies based on three kinds of identification. Lastly, this study
investigates how solicitation strategies affect loyalty by mediating effects of the three-
dimensional identification.

To reach these goals, this study used existing database of donors who donated to Y
University from May 1°* 1996 to Feb 28" 2007. and next extracted samples of 252 people

using quota sampling on the basis of this objective data, and then conducted a survey.

*  Senior Researcher, Business Research Institute, Yonsei University

Professor, School of Business, Yonsei University
*** Associate Professor, Nankai University, China

sk

ZAstolT 373 A6z 20084 128 1523



Structural Equation Modeling on the basis of the results of existing objective donation
data and survey were done to analyze. As a result, one among seven hypotheses were rejected
and the others were all supported.

The results are as follows.

First, regarding the effects of identification on giving behavior, emotional identification
had a bigger effect on loyalty than cognitive identification and evaluative identification.

Second, as the effects of primary contents of solicitation on identification, specific cause
and emotional empathy had positive effects on emotional identification. Second, regarding
the effects of techniques of solicitation on identification, sentimental message and personal
relationship had positive effects on cognitive identification, and interaction had a positive
effect on emotional identification, while social comparison had no significant effect on evaluative
identification.

The significance of this study is as follows.

First, This study introduces solicitation variables that have rarely been studied in
marketing and divides identification into three dimensions and analyzes their relative
influences.

Second, this study tries to maintain the rigor of the model by analyzing data collected

from the survey together with donorsexisting database.

Key words: Solicitation, Cognitive Identification, Evaluative Identification, Emotional

Identification

1624 ZAStIT H37A ®Mez 20084 128



