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315 AEEQITE MZo| BME T4Mol U2 2viKe| X2 ojx|z Y - A4, SANE2 TU2E -

(B 2) d2ld 4 23

AN g2 | AAE 9T 4 C“;rl‘sszhs

AEA 2 2 .899

Wk 5 5 .887

FaAE A74e 4 2 2 880
A 9 2 2 652

A w8k 4 3 .798

HEA 2 2 .858

B 5 5 .936

s98aAE Aze 24 2 2 915
A%d 99 2 2 693

A B)-gA ok 4 3 .836

2 Hair et al.(2006)°] A3 Aa}s} 7)o uwhzh
A8t

5.1 dald AT o ey Tt

2 dFedN AHed g5 ggioz ZAo
=k webd, WALAAE QA e, 474
o AF #FFd disl SPSS 12.0% ol&3lo
Cronbach’s alpha® AAtetAT ¥4 23 443
gAY SAud AE BEn AL & &5
o] WALAN L Adlsle Aoz Vet AANY
o BAATE (R 2)9 2

Ay 3 OF, 4 939 63y BE 9

3 AMOS 6.0 oj&std FHRFFFAN 1A
FARJAFNE AN o]
o A&7 SAAd AEFY VLS YT 3
37 olste] o]FoA,  Just-
identification®] HAY under-identification¥
of AYT Aite]l Brbwsitt. @ty of wEE
AYdd Umz dgd dis 13 BA/9ENE
AAET. 13 #8ed8A AdE (X 3)
2t}

BE Q799 E e 329 A¥sE UA
Ao 2 Hair et al.(2006)°] AN HrES
dolMe Aoz Jeidoh( x % AE5E uias)
o}, p-value >.05, GFI > .90, RMSR < .05,

jd
2

(& 3) 17 Helgelzy 2t

x p-value GFI RMSR NFI CF1

ARAAA AL A8 28.378 .00 972 013 974 977

Lot AZ A4 26.428 .00 971 009 1984 986
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NFI > .90, CFI > .90). wetA 13} 9leQ&
A 23 Adse Bz ¢
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ok,

i

A7 ‘Iﬂv‘}fﬂl second-order]

Wese 23 Belg

RMSR=.013, NFI=.981, CFI=.9872% €}
v Avkdo g Hair et al.(2006)°] AAIZ 7]
2 dolMe Ao JeuY. Ed 7 329
e BE foAeoglen, EFEst 89
Al Bolded Yyt ag]lx AVE
(average variance extracted)® CR(construct
reliability) & A4} stdled, BF 71£A] o)dL
2 YehH(AVE> 50 v CR>. 7°] ufeal)
AFe34 (convergent validity)o] U A},
Zy gko] AR #3 23F ER1eE @h‘b (%
4)eh et
g, HEESA (discriminant validity)o &
< 93 Fornell and Larcker(1981)7} A<t
b (AVE) Corr*ol . #hglebdAo] gldh) & of
gt gelstitt, AR A& FAAe
783202 JERton AFAI 449 AVE BF
Corr*(.613)2th 2A vehd shdeldio] 29
=9},
aejxn, FARE AF UA weRIZAE #
A, 274 H&, FEvgE) e #¥e 23 &
A8FME st B4 A, 27449 9%

e ro

bt

g 22k #98g # 5
AgwE  x2=34.361, pvalue=.00, GFI1=.974, A shte] gZo| gl HHu|EHLA 3}
(E 4) YMHE 23c TAN9 2} &0IR012Y Zo}
HEYEF p-value t Ez3d 3AAF AVE CR
- .890
HEA 2 818 935
.00 21.986 919
- 932
.00 21.892 .831
E 5 .00 20.041 792 .650 949
.00 18.333 821
.00 12.275 627
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st AEEQIUE HEQ Bils ZdMo| 2
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5 71EA oldes JenH(AVE> 5ol upga
CR>.7°] uig2l) Z5el34 (convergent validity)

FAHAT. 72 @Y ANE B 23 #8Q
BN Aas (3 59 2o

T3 wdelgA (discriminant validity)el &
9% 93 Fornell and Larcker(1981)7} A<t
& W (AVE)Corr®e® shielaio] glth € o
Akt A4d F43 v S %Y
ARAAE 66502 Uehgon AR A4
AVE 2% Corr’(.442)8tt 37 Jeht sule

5.2.2 &orud AFY 24 IR
$A SABd Ao HA=AAelZE Wy
£ THtke e A& AEY P8 o

(& 5) 2 g2

AR AH|R x2tof ojxlE B8 - dd, FANEE BHoR -

2 24 B1ed BAL AN 34 483
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mlo r:i
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% covarianceZt A JER), o] &S AA
g, A2 FES AAS T 243 2, A
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(convergent validity)e] U 2 g2 A
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The Effects of Brand Credibility of Korean Entertainment

Products on Perception of Japanese Consumers
- Focused on picture and music -

lthyun Bae* - Janghyun Kim**

Abstract

Since end of 2006, Korea's export of entertainment products is decreasing at a faster-
than-expected pace because the slump in Korean movies and TV dramas being seen in Asian
countries, while imports have surged, according to the Ministry of Commerce, Industry and
Energy. The worldwide boom of Korean songs and dramas, called Hallyu', contributed to the
sales growth, but the growth pace is now slowing. There have a lot of reasons in this
situation, most of all, many Business Administration researchers pay little attention to
entertainment products over the past several years. Especially, there have no studies about
relationship between Korean Wave and entertainment products in Japanese market. Most of
previous studies have dealt with relationship between Korean Wave and entertainment
products in China, Taiwan and East-South Asia. Therefore, this study aims to investigate
the relationship between brand credibility and three factors(perceived risk, perceived quality,
information costs saved). Afterward, we offer the managerial implication to entertainment
company, government and public offices.

The data have been collected from 363 Japanese persons that live in Tokyo, Yokohama,
Chiba. The results are summarized as follows:

First, brand credibility of korean entertainment products consists of expertise and
trustworthiness.

So, many companies make an effort to get a expertise and trustworthiness in entertainment

products in Japanese market. Second, brand credibility of korean entertainment products

* Assistant Professor, College of Business Administration, Hyupsung University.
** Lecture, College of Business Administration, Hongik University.
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positive impact on perceived quality and information costs saved. Third, there is no
significant relationship between brand credibility of korean entertainment products and
perceived risk. Fourth, relationship between perceived quality and perceived risk is
insignificant. Lastly, information costs saved positive impact on perceived quality of
Japanese Consumer,

This study has not a few limitations. But, we make a some contribution to entertainment
industry and research area. Many entertainment companies and government and public
offices make use of managerial implications from this study. If they do so, many obstacles

are removed.

Key words: Entertainment products, Korean Wave of Japanese Market, Brand Credibility,

Perceived Quality, Information Costs Saved, Perceived Quality.
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