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€ d9ske Juve 2 A 749 558 S4U fHIFE2 58T 371 Aol MEA EHE Ve
F82do] fofdt 2d AFre P& ARt A AT EH, HHIAE2 FEYH B Aol A
72 A vAe FAE 98 FAHUH, §3] R ATYL il AAY o xq] HHHeR 9¥
< UAE Ao Yeyn. 43238 viRez s n4 AFUAE AdY $AH ¢ 4% 24& £ A
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.M B 8 JIUAEe 91%0 o2z Yo S vl
7S Zupd AR A TR2e 20029 6009,
200343 1231922 AAstn, 2007dxd e 2%
H Bo] ojFsle] F43% BE 2 2utd Q1 20009 AXxo] ol ALE dFHP(HAANE

—_—

Bdle] #ioz Qslo 7]Ee PC7INe) £ 1 20034 54 229A).
Hueg dEde 229 849 oo A2 r} =ald BAN7} 7188 ARVEA U (e-commerce) o

=}

A" Ad2A 2utd FA#H (Mobile Commerce)
o g BHe] 718t ick(Anckar and Dlncau
2002). 2003 549 7oz I o]5As 7}
42 FE % 3.306% Wl oj2x, muld FA
g 7lvk QZeegn & & e 2ud A
Mel2E 19999 59 AAE ol F Ay &9
oA FdAHQ JFAE AFIHY 20039 54 7
Fo2 7147 3,011% Holl BabaA o] FA

7V #8381 Adslse 5422 o)F4 (mobility)
B X8 (localization)o] AAEHZ Sledl
(Rask and Dholakia 2000), 94l oltjxut <
EHullo] H&ate] o FE - Au|2dg Ao
7bFestn, 9Fg e AXIWAEA(LBS:
Location based Service)® #AF°| 7Hsdlthe
Hol ZzHx Ao §3], 2wl A 8§74
A Zujzt 93] FRE B3y 2HE T2 i
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tH(Kenny and Marshall 2000). °|8{& @34
2Hld AAY 39 71€8 AL FRde A
oz B 4 gd. A%, LuAe] A FRE
ggate Avtez mutd FAYA AT /84
A3 mutd AAY FE4=E dgstede @
Adol Atn AR, dE Eof Zeed wF
7 9RAY ool e AuASA HHA
g LEL o|FANE A$de AL, Ha A
Aol thal Aol B Hupx] Fedge] 2 &
HAZdAE 28 A7t S &3 =AA
3, P2 424 7FsAel #AAE, AuAEg
E A% 2898 Azske 2AAAE F4F
uhe-g fid sPsAol ot ole EH AAY
§#739) 71€3 EAolgld) nA FojgFolt B4
Bop 23 e nARRe A uA=E ARY
Aol 8o 2uld FAY F8o) Brf AdH
A s AT B 4 Qi

zutd AAAE 7129 AN E bE 2
ARy ozA AHRe #45 7bde A2
YNoz 9slojol gt} 71E9 AAYSE o
2 j2¢ gaozy At muld AAYE
YA F&3HA Hevle] A%t g3 =ud A
Ade AAAAYE AR AoA FA on
& 89%8°] Zuid A F4 %L viAe
7} s 477 98§ Adolgtn A4

olo] B dAFoME 7|& ARGA S Aag
HE 2l AAYY E5% SAUSFE FEst
1, 2l AAY SAA¥Fd 2Pe E Rupld
AAY FEx YL 7|&e AGAY 58
g oj24 EWE AFdL 71€5 82D (Tech-
nology Acceptance Model)S H&3ld T4
Hyx g}

129 g5 4RdLe F2 7Y 4F8EAA
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Azg FrAade A AAH A8 (Abdul-
Gader 1996: Adams, Nelson and Todd 1992:
Chin and Gopal 1995: Gefen and Straub
1997: lgbaria, Guimaraes and Davis 1995:
Lu and Yeh 1998: Mathieson 1991: Szajna
1994, 1996)°) 23 & Fojgkon, HZ &9 1}
AL 2og AW ATERAN JlesErdE A
ole) 9 A Yol AL A7-(Lederer, Maupin,
Sena and Zhuang 2000: Moon and Kim
2001: Teo, Lim, and Lai 1999; Lin and Lu
2000: A, AF7|, 3t 2002) ¥ AH[A
o deyl £97} 22 AA A (e-commerce)
F49 243 A7 (Paviou 2003: 5= 2003:
AZA, $34 200008 ANHZ Y. AT
712ATEL 71e5ERdE A4 ol PCY
ste] oyl 4 2 AAGAY 8o 2HE F
2 9o, 2uld AAH #&o AL AsMe
FulAE 2 A& A3 AT 2L 2et
dute] EEF 9FAJAES T A2 A7t
daaith %, 28d PAdE 7129 PO
AAAY AU G99 A 3R A
o] AIAA Bo2H, A AquMy nAIte| #
de Aigeol 7HedA He, 1A 94X FE
58 Jwtez ao] AF HA AP %= A
B - Muja Ago] shesiAch, webd mupd A
A} £ Adsied Yo VeF4RdE A8
35, 7129 AAAY $ATe e 2ud B
A §743e E58 54 neisiy 7|1E9 7]
£542de 2ol AAY BN MEA &3
g gaAel gida B ARz & A79
54L& g3t 2

AR, J1&9 AASAY @A ApHgEe 2
uld A $A9 EET §4L FHEY.
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FHINE L HSLN 48018 ASYo| 2ei 43 $ETok DX Yol U AT - JIFTBRY HER SHCE -

4. 2ol 3AY 849 =5¢ S9EsE
71eTE 24 (TAM)# 23/ 2ol 3AY 5
€ 2¥S FAstn, 9¥8YA FEAxt BA
£ A3%c F3Hece, muld Ay £5
g BEE 2 JlerdrRdo] 7189 JeF
SRdE 2kl FAdd] g AHES drht
¥oleA AS

AR, 4% d7234E oz 2l A
243e AT oAR A e dg AARdE
A X gt

. 7IESE0 et EHE

2 dFe ofF 477t ving Avzpe 2uid
A FEARE 7]£5EE9 (Technology Ac-
ceptance Model: TAM)& #&3la] AHE 1A
ded x50 genz 7E §3 A7 wike
Butd AN dR 71E9 ARG AN 84T
rdstd 54 daldg Aeddn, JA+&3
B JlesEEd #ald AHREI|Z st

2.1 2HY e T o 5

2ol A dEME 77t oby e

Ao, =ukd AA (Mobile Commerce) 7H
ge tg3 2o AASz )tk Walsh, Davison
and Brown(2000)= 2ulY ZAHE =Hid E
S ol &3 AAGAHY FF o2 Hosm Ao
™, Cornet, Milcnet and Rousset(2000)& ‘=
g £& 58 792 F9 Yz o ‘FAE
53 AA$AN (Druckenmiller 2000), ‘=wtd

AT 33/ MAZ 200414 8Y

R S

CESE e e

E, PDA 53 Z& FUAXE 5 AAAA
(Safire 2000) T2 /fdsts7|= stk o4
o =9& Fgd Eupd, muld AAYE TA
B vEYIY e 4 AxRAY Ve &
&3e 2ot 7I71E BE FYsHe AZE Y
o AARAN g & 4 UHSiau, Lim and
Shen 2001). 7143 AM¥AL oiAE wds 9
g o2 Zupd s7lde o]FHst AnE
£, PDA, devgx Fo] ¥3(Mort and Drennan
2002)8 # oy, B dFdrMe 74 dHA
715S Ad o] FASE FHog aFstnA gt

71E AAGAY 8737 ApdstE e 2o A
A 849 SHoz2ME oF4(Mobility) (Kala-
kota and Robinson 2001)% ul®oZ, HAA
(Ubiquity), 7% 484 (User Identity), Al
814 (Localization) (Kannan, Chang, and
Whinston 2001)& & 4 3lth

2.1.1 o] &4 (Mobility)

o]AsE YuHe 2ud 779 A &
AL o5 HA ALo] shFsithe Holth olF
Aolgte Yuldle FiA (Portability)o] WESH
ol 3tz & 4 gtk (Kalakota and Robinson
2001). PCY 7Afolle n3d Fdol] groprd ¢l
Elule] F&sted Histe, olFAsie e
@718 3 oyt Ay dd F Yo EF,
Kalakota and Robinson(2001)el 2J3l% o}%
AL ‘AT Haag PCETH H&o] 7M5Pd
AEALY =78 AR R FUE 7171E 59
A AL £ de 7S Fde Aoz,
g3 AQElle] A= ke gnE AMREHIE
gt
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2.1.2 BA/ (Ubiquity)

ARG ol@ Alztold Add Auglo] A o
A AANZE BRY S| ARYA|He] 75
E4¢ 9njgH(Kannan, Chang, and Whinston
2001 Siau, Lim, and Shen 2001). °oj& ¥
AN Y EHAIE Jluto 2 slo o] FALE T3
AN i Fdx] Fn oHAE n¥RFES
TP £ Jde FHEE 9ujsle Aoz B £

At

2.1.3 7k 4¥4d (Personal Identity)

olFAste A% Jiidel Y A dEvlE
AUz gley, @driritt 34 AEHSE Hf
34l ¥rHKannan, Chang, and Whinston 2001).
PCY Zfole 71& 3422 AHeEHe At ©
A5, olFAe] Afoe ULoR FFHA
Hed, o MAMEE 4 F o vA"EE 4
¥ & e Fa¥ Edvt € & Ao B2, A4
g7 QA% ERoZ o|FARE ALY + A
¥H(Kannan, Chang, and Whinston 2001).

2.1.4 94X 824 (Localization)

AANFJAA L o543} AHATE gle AXE A
Azte g gopd £ e 54 9v|@rH(Kannan,
Chang, and Whinston 2001). °|8|3 BA4o=2
A&A “AFHE ZojA 208 olMlg X A&
o] 8AENA 5A%E AL ol FRE A
Z8E + Ut F, o)A PFEASG B
AE A2 e Ao] At (i fET)
2002).
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olejRl - AE S

ol el A A Higl o] muld AAH BA
& PCoIuHe] AAAY 8743 pistd E5¢
A4S AU Q7] W&ol Aujze] Butd A
B 582 A9 o] H2E SH4UFE 1
& g84o| slttn AR £ AT = ¢
A AvE 2uld AAH 9] 54L& wgos
st} 7129 AAGAN 43 Adsse =2Hkg
AN E5¢ S4USE Adsstad @
(28 D& 2utd AN 873494 AMEA s
sojol & EUFE ARG Folth

2ol A 870l AYxn e HAY(Kannan,
Chang, and Whinston 2001: Siau, Lim, and
Shen 2001)3 ©]%4(Kalakota and Robinson
2001)0leke §4S FPHoE n&E B, B
il AN #3L 7iEe] ARRAY FdFde
g AA ot} Qe HE3le] Aoz
e AF - Aua-FR T2 ATIAY AR
YAeldE 7tsdA et & 4 3o A
4, 429(2002)8 @TFME ol 2L BAHE
ZA] 44 (instant connectivity)olgkxz A<st
Adetl, £ AFdME A4, gAY & e
e Ae 2 B HaA fHFELS dS
A (ubiquitous connectivity) 22 W33 3lnzt
g},

¥, 2utd A 34U A EUA (Kannan,
Chang, and Whinston 2001)3% 7§¢1 484
(Kannan, Chang, and Whinston 2001)° &
HiAZd A3 AL 5& FHFoE m;EEYY,
=uld AAHME ANAe] AP AT, AXH
Bl u7 Zovy FJRE AFs LHAEA
74 ERAQ AFe] BB - Mu|x AFe] 7Hsd
A}, ol 48A ¥hg-A(contextual sensitivity)
(Mort and Drennan 2002), %3 43z4
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SRR

FHINE A HEYD S-TRE HZHo) 261 AAHY -rS—lEOlI UI*I: Ao} Wt AT - 7|i~’f—8.'2"i HE#§ F4o= -

(38 1) 281 4 B4 M22

<zutgd BAY 54>

(contexual interaction)(Kenny and Marshall
2000), & <4 (situation dependency)(Figge
2002)% #e £oEZ pgsiEHded, £ 97
e &7 AF4d(Contextual Offer) o2
Mdsstn 33 ¢S Mt AFstna gt
2871 AFAE AL A I AqE| a7t 937
AREREY) Aot 2HE F ALY gt AE
A7t Mulze] H&sA He EE A3 whole
context) ¥ Aotk F, A PP
AAY i, AZAN, Fofeld T3 #e s
Z23d Z2 CRM HolHulo| 2N 23 3
BE AdAT|m, AHEA 93 2 HEla HE A
Y FEE FPHoE meisle AH|AA
HHo] HE - MHAE AFeh= AL uigdt
(Figge 2002). Figge(2002)8} <& S| 433}
A v zU2 BAZ FYe - Aol 237
ZH Fd BE 39E dostuzt e A, AF
71t A3 AdL Mela AFHAE iﬂlx}ﬂ

AT 337 HA% 2004 88

HAA(Ubiquity)
o} F A (Mobility)
HA gy
(Localization)
\q
A AE4
Personal Identity

ENuiso| 25
Aze ulgd Y S4E>

Lo fEle 51"‘ A%
(Uinqmwus connectwity)

Gatoln) Azjgueln, FFAA 7i7tE 549
Aol 2u A& ddde AW da, o
A7t A FEA A% A Mg A4
3 3dE Al Fohe gl

ol A, <AE, °lEF(2001)9 AFME
ZAA ALgAE0] Butd A AY FR 7}
A& Hrksted oM A F83A A=
SA42AM AFFE WL A24(23.4%)F A
A& Aojd ot FARorste ¥4 (21.7%)
< AAE g ole AN 7]k 9
A71MMH 28 AFsts nA FR F1FH ¢
HolEE A mAe Tujdgn BYEE
gt gt AH - qulx ZFo] Hojof F& ¢AE
=

ol 4% Z& fulAH A A& ARt AF
Hoz B4 AAAE 2utd 3AY @A) 7E
o] PCIvte] AzMIAY #7437 /Mg T2 3
oL w2 A oAy FYelol(seamless)
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AANZ AR Eo ARYA o] etk
Aoltt. 71&<] PC7Iwe] AxPFA S} mupd 4
AdE T Ae FLT 93 Ho]FHo] vz o
71 lvtx & 4 Sich(Figge 2002).

2.2 7|E580|8

AHEAe] Ruld AAH & PFE o|2AeR
A9 F ¢ e dEF EACELZE g9
£ & F I U@ FAF F£E8]2A
Aq2g Aoz AAHE ofojto], ALE, A F
o2 A5z glewl(Zaltman et al. 1973),
A2 o] n2Hx Y& FUEE T =t
d ZAYS A4S FAH FEA JDAA AN
£ e Haloz t3d & & AoH, =u}
d ZAH #4E A9 ZL 433w oA
gilolgo] F2% FA0E] B F 3T AR
£,

gilo|ZoM e AAdA AZE ¥ A
o] A9 F&o & 9% "FAdn B3 4.
aHER YAo] a1 FAF FEANA ARA A
A7Vt 5838 (Rogers 1983: Gatignon
and Robertson 1985). Rogers(1983)= 419
8o QL PR il F4H B8
A oY (relative advantage), FH7}eA
(compatibility), B34 (complexity), A@7ls
2 (triability) 2 7HAA (visibility) & AAI3tx
Aok, &, ¥alo] AF <AL A3, 7&EY
7Y vlAg R Fsbesie, A BEda
ANg B 5 9 o §Ae 44 £48 5 9A
gk gale] ERsittn AzEHE Afde 489
ozl ge] w2A ®de Holth(Rogers 1983:
Gatignon and Robertson 1985). &%, ‘¥4lel
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oleigl - A&

&3 £4'7% @A FF 7599 JE AF
AFES WEHENS Bold FHAE NP
Tornatzky and Klein(1982)¢] 7ol w=w
og JHAe il B4 FAMR £3], duF
o F, BRA, FHtsAATe] dAHA JAF
o 432 vjide AL #Io.

YAolgE FHIlgolghe 54 d4ld 4T3
o2 ALA7 dEH Y22 Davis(1989)9)
71€44 59 (Technology Acceptance Model:
TAM)E € 4 %t} Saga and Zmud(1994)+=
AErle $49 B3 A8 A BHo=
209} W9 AFATES TXdta BEsaA, Davis
(1989)9] 7144429 (Technology Acceptance
Model: TAM)®] BE7]& F4o B 71E A7
A 71 & F¥E WA o]g22 Eudin gl
o TAMAME A8 AEI|E F44 3
AZE 84 (perceived usefulness)® 2Z4€
AH8-8-0] A (perceived ease of use)o] 8% 9
&& Fda F4H%T. F, TAMIAE A=
T+ BE71ed U AHE 7RG ALERE 314 o]
s olfn Ytz & 4 lewl(Goodhue
1998), 7l 249 443 Nz 2dojzp
Hoe 71EY AAEFHY HAFEEEd S BB
71g9] #43 AAs HEYF AR olF YA
T A2 948 WAV At g49 540 #¥
B Agd o T AAE F8A4E gl Al
A9l ojde ® & F¥ojn, NGHE ALg-EolA
< A9 ERAT UAHY #RAAE Ze el
t}H{Agarwal and Prasad 1998).

TAME AZ4E #8474 Az AHg-8old9 2
N AARSFE B3l ARIE FEo] o| Rt
AL P4 Ygoz dan Uded, 22 AFE]
TAMe] °|84 2AE T A& F40dy &

ALY H33A M4 20044 8Y



RHINEIA HA4D AR\ HBH0| 26l MA2] SReTo] ojXle Yo} B AT - J1g5 82 IR FHe2 -

7t € B84 TAMY 43 2 &4 A=
o B A7 F8 22 AR zad AA
g 8o glolM TAME % - 33taz e
d emz, Anzte] QHY & § #43% o
Byl £33 2 ARAAY Zokd] TAMS A&
g ATES FAog AuEnz g,

2z AEY - § FE(AH) ] TAME A4
A7l A7EL Lin and Lu(2000), Moon and
Kim(2001), &84, #%7], 2371(2002)9 &
& € 4 ¢t} Lin and Lu(2000)& TAM®
AR Alzd FHGEFE, A, A2d" A
24)& YREFE Frletd LH[REY fIAbolE
o|gx g Mustuat stflon, wgAIzte] Azt
g 843 AZE AM-Eoldd P& dFo|
Z A& #73¥Y. Moon and Kim(2001)¢]
AFdM e FE7)g F&o oA 473 F7]
(extrinsic motivation)® W58 &7|(intrinsic
motivation) & T3, 74<1e WEA F7]d
23& T3 9 AR TAMA X2 €4
S (perceived playfulness)S 713 &ARE &
AASAG. FEA, FF7], 237(2002)9 &
FoAME YAl ES AREARZLY EAjste 4z
& A28 4384 (system interactivity)
ArE| A 43284 (social interactivity) 282 ¥
gste FHsta, 7|Ee TAME# A7 583
T2 3344 A4E ¢ ST At

TAMZ U &7 2 HAzPdAHN Folol
A4d AT ANEAT. AFA, $34(2000)
& 98 &3S FAFEe AN unFEY
A, 2HA7E AHY £3& eEahed 43S 1|
Ae 29% TAME 7]#eg Aval SH¥SET
(&A%Y, AHvAY 24, AFEH 2R,
AFH A #wjrld F4UeT34d, By

HYSAT M33A 4L 200444 89

A YA|E FE 9 7)) TP A
HAES MgE e AN o TFE(2003)
£ J8Y £335F n@sted JdoiH TAMS
Zlwte 2 stm, F94 Az, AFH a4 A,
ANz FAAZE XA 23 Yorg FE7
&9 AHgo] opd JiQle ApEAH &3} Atgolgt
E deoA TAMEF S 8341712 itk Paviou
(2003)9) AFo e AuAte AAGAY 548
drdstEd glold TAMEHO Ao Aztd ¢
4 I E/E 23S AAlstz o

3, ZAEY, olg¥l, ZH4(2003) AHA
PEAT FoWso TAME 2 =aid A
Al #828& AANaAT AZddE AEH A
Ztd F4o] TAMY AW+ AZ4dE #84
(perceived usefulness)dl & dFE 9]A
3, XZE AH-Eol4 (perceived ease of use)
< Agd F844 9% vAH AfFeR =
d AAY F492rt wopdvtn sttt
ool AmE nuiel o] TAMe| #d JIE
TFEL F2 PCoIEY AAGAY 84 A&
3 dFEoly Butd AN A AL AT
njul gk Aot} g, oJefsl, ZFH(2003)
AFE TAMO] Butd 4AZH 8o H4d
Vs AFHos e AAMe st
UATE, 71&S AREAY 877 o2 2urd 4
A e B85 SA4E uidstn glAl Rst
7] dgEol Auxe Byt A 82 APt
e o283 F¥o] gictn qAZY.

old] B ATFdNE Auae muld AAH 4
£ dsted o), Zutd A 2uld ¢
Hulg 2L A2 71gd 7vE £ agyeEs)
E A Frrjeq 443 BAF TAMS o
A9 71E 2¥og Am, 7|&e AANAY 873

e

4 Lo odr

1049



o Apdsisle 2ud AAYY 55§ 84 A
WE Yo XA TAM 23S muld 4A
3 Aoz 3 - PN 24 do.

. S2I7Kde| 43

3.1 71& TAMS| 471zt Aol chist 71

ZeFE4RdY 2L o|Fe F8F A A
g AZE  AMg-golX(perceived ease of
use), AZE {84 (perceived usefulness) L
AE7le FEAE B e B2 d7E
M HFEH gth AZE A4l e 2R/
golut Al2"e] AMgd] Jddoz AL »3&
AT HE AEE 998 (Davis1989: Davis
et al. 1989: Agarwal and Prasad 1998), A
2t f8401@ BA7IgoUd NadlE AMgdle
At 4558E A Aoz e FYEE gn)
#t}(Davis1989). 7189 FHA|A"] Ropo] o
TEL A4E AHEEolAe] ¥4l - FurE +4
oz FoF FFS nlAda A S Ak Davis
1989: Davis et al. 1989: Agarwal and
Prasad 1998). Shim and Mahoney (1991)+=
AAH &% Aok Y 7N AAR &
o] FAH L2 ALEE7] folditin A e &
2AEY AAA &9 ALEr) Ere AL B
AFAt.

¥, 71& d7SeA AdE 840 ¥Al-
ARIle FExd IAHF %L nAde A
do] AFHod A 9)on (Rogers 1983;
Ostlund 1974: Gatignon and Robertson 1985:

I
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ofefgl - W&

Agarwal and Prasad 1998: Davis et al. 1989:
Adams et al. 1992; Igbaria et al 1995
Moore and Benbasat 1995. Subramanian
1994), Davis(1989)% Davis et al.(1989)9]
ATdME AZE AMEEolyol Add #8449
APAFdE BdFq 9ot

o133} Z& FEA2E], AAGA Holoe
TAMS| FLTAMEt BA W 71=ATES
uigog wutd FAH BN NdE A&
4014, A4d #84, A FLA=ne A
o st ohga e e dAEg.

M1 = gAde] AZE A188o)4o)
$24% wid 479 s49sE &
o1 Rolt}

M 2t mEd Y Az f840) B2
+% Y 3AY s49EE ol
Aolt}

M3 mEld gAY AzE AHegolgol
£35S Dud 4AYe AR 48
Re] Fold Holth

3.2 i dAH S4usel TAM 4742t
Ajo]| ChEt 74

3.2.1 fHAEA 4440 AZE 4844 o
Ae %

zuld GAR 8L 718 PO AV
A B4 2 AA, My Azt Fae
Ak flo] Bag AHd oy R - HuxE
°]4¥ & givke Aol EAolth. olFFolAE 3
B Mujxo] @ &71 TAE 35 543

ZYAT M33A WAL 20041 8%



ROINEZ G4 U7 AZYo| Ruig YA $BAT ojXle YBoj B AT - JIFT8IY HBR FHo2 -

2 48§ FH - qul2ole] HIo] sFsstA dd.
olglg #HFAE2 F44 (ubiquitous connec-
tivity) & 718 AAEAY 849 vs F=
g3 §AY UM LHAEER doF mxl
AAY U AL VA & ¢ A e
ZIEt, ojm g didel st F84S A3
e AL 2 g dstoq 7§ Foqdde 9
o2 8 £ gl 7 (value) @ &AL 83
Ao 2A8 e Egel did wEe A
A grleta & 4 Yoh(Zeithaml 1988). AT
7 379 AF glol AA UMY BANS 7HE
A He FHFAHE FE4L LHAER 9T
2o A A &8 JHE BA A4E
Aoz g ode =9& ugoz fuid
Ha &AL AZ4E f84d 33HA 9%S
nd Aog M & AR

M 40 muld AR suAEA WS4
¥ A2 43 waY A A
28 840 B0k ol

3.2.2 2871 Agol AAd f&Adl TA

£ 9%

7188 AAGAY B4 92 Bud A
B39 apistd E shie 54L& AR A
’d(contextual offer)olth. & A4 A&7
AFAL TRQde]l M AZE, 94X FHYG 1A =X
23Yd FEE Al 2 A A3 Mg %
T AE - Mul2E AFH FE FZE g
d& B FAAANE & L¥AE| PCE WY
ol 539 Zeetx Aol FF HAE Hold F
7P o] dojuEs Ao A 2 AMIE o]FA

HAAEAE x33A ®4E 20044 8%

32 gFA F4 ez} o] Fojd & UxEE &
F o E23 dej ey v e AuAEdA
A S FFE U AR Y FE 5 M)A
MY Fuld ol FPEol 2A o)FAs2
A8 & ¢ AL Fojn. 2upd FAY Bl
Ne AEH wpldoAe 4PAdE nAs 3%
o metd ZFYle K54 e(constant flux)el
¥olA € AolH(Kenny and Marshall 2000).
Z zuld AAY {AdME BEudyg ze
FEH ARV Y2EF vwS 2 23R 3
ag fgd3d ¢ dvke Ao (xuEl fEs}
2002). oj3 g Arut AgPL HAER &
dg 2ol A digd 8-S A A=
o 42 1A & AL Aol o)A =9E ut
goz slo] muld A A37|9 A FAo]
NZ4d f849 FFAA 9F2 VA Faez st
A3 s

7Hd 5: muld AAHS 3B AZEE =
A AGg £5 zupd FAYY 27
€ fr84ol wokd Aot

3.2.3 fHIAE2 AEHo| matd AAY 54
9 xd vlAe YF

olFAsE el AAU Fel AUz ths]
ol AAl, AdMY A Fre A glo]
gog Aldel Had AHE - MHAE oj4E +
de Aol FHolth. &, olFFoleks FE - A
2o @ &7 e 4 $4402 ¥
F AH - M xoe) H2o] 7H5EA He Aol

Li, Kuo, and Russel(1999)2 AH|Ale] 2&}
ol Fuigsle] AR e0ld #HF AFM B2 A
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24 (channel accessibility)® 3'd AZE o4&
shedl Eojold A x| Fxz Hedn
Ak, el vl 717l e AERY &
AN Fo] "edn, 289 £PES oL
e AR Q8 A4 Az, AFEH @
A A2o] "eg A 5] ol AGEYx & &
Ack. 289 AFdME olHF AdE HIZAol
22 o] foFd 4 vAe A2
Wbt

2ol $7ME A oAy e &t i
A & T 53 AR Mul2rt 987 XA
d F4Hor FHIo| Jtestng, T2 AZE
7HsAle] Bold Aoz £33 & 4 g o4
9] =92 ugez do] Ruld FAHYNMY &
HAHA 4L muld A FEA=E F
A Aoz JMdskEig T

7Hd 6: = AR REIABE HENS
A A4E #5 2dd 3AY ¢4
e gobd Roln

3.2.4 3714 AFAgo] Rl A 8%
uAe 9%

BE7I AFAAL WAl AF AR, A
2 AEo 14 zagd FEE AR BE
&S FPH 2 a3 2uASAA MY &
HAQ Ao Y - U2 AT F= A=E
ojmlgtta sigict. oj9] uigo] He #4A £
2 Hl2 938X (localization)olc}. nHe] &
A AXE AARLE gotd 4 3] Wi, 1
o] §F viRel] HEF A5, dF wFoA A
A e AYFE, 4E A FE 52 av

1062

A Qe Tl ot B Role] TA HHC
2 AZE & Az & & . &, 2ujd A
) Sl AR AT BHAQ FuiA
A (Point of Purchase) £3¥Fo.2 159
A, FHAELE 4E, BA= MAdo] o|RoAE
Agol7] WEd uAdA ARFUANNE & £
AE A9 Aztolgdtn & 4 ot &, FuiAA
(POP) 3852 FoeAtEA o] o]RojAlE Al
23 B AA FojAA =2 & dde &
Hola polE A de /8% STt
(Quelch and Cannon-Bonventre 1983). &3}
A FHiANY FAEFTL APFR #vFU
2 978+ e ¢#A 3o Information
Research Inc.8 ZAMAZ ] B2 FojAH &
AEFE B8 HI= B3 dARE FIAND 3
$7t, A 2A8F S AR ga diF )
A FaPs £ Ao HiE ojEg FFo|
100%37 992 gk (Leeds 1994). ®3, &
HHQ FoAH FAEEL FojA Al FF A
AgE VA, FFTE EHA Dok(Shimp
2000).

ojAste ARYAA AF FoAPE A
AN e ZEE 48E 928 + gon, 4F9
U el dd AR S stele AR 349
AR E Aggozi Zuxe] aAF e A
A 4%g v el (s 2002).
g, 2upvle] A& 8t AP %= 2
d FEE AFsA Eh, FES Aol e
L9l BN e @] FuiA A vtz o] 9
7Fs8l7] w 2ol (U2 2002), RHIY A4
9 At AFHL Tz Y 4722 e
of ¥ttn /3% 4 Aok ol =& uge
2 3o muld FAYCMY AR AFYL

YT H33A Ha% 20044 88



FUINEIA HSHD H27\u BB Ho] 2utel YAH2) SBoiTol o)Xl

Yo wet A7 - JET82Y HEF FHeR -

Q8 2) 72y

A7 A 8ol

7pd3(+)

2z 84

7hd4(+)

HulAES ey

7Hd1(+)

7Hda(+)
7Hd5(+)

Ag7AEA

7Pd6(+H)

E2uld A
Feox
4

FWd7(+)

zald A F4A=E AL Ao M3
35t

M 70 2l AR A1 ABYE BA
A4g 42 mid 4AY sEoEE
ol Aoltt

o gl Atd FHEA & THE ITEE
& (24 2)¢9 2t

2 d79 79 2HL 2o A8Y 5 A
JBHHE FHoE @ Huld AAY B
53 548 FRsn, oY S4Ese sl

TEEA(TAM) S A#se 4v]|ate] ®2utd 3A

<

ZAEAT H33A A% 20044 88

# +E&A=E dgstuat sted o gEksd 4
TUTE AT AL U} ZEL o|FHE B
2uld dgdle] &3 20-30t) WY 2 AR
AE F4o2 3 FL Fo FIANAG. 7IE &
HEqMe BE F22 A7 EAY A7 A
g d3AE 7hede] dvzn Adgs] mEold
3 ZAL S HEA 2 3L ZARle @3
o2 AT AR JdANFe 4L HanE
T 3de A= zEsgT. S 2 a2d AY
o ¢ (s ¢ AL A 46085 o
oz AEZAE AAERY. HEAe & 460
Bl e BEQm, 2 F 403589 B} F¢H
Atk o] 7hEHA gEo] FAT RE 29ME
At F 374709 FEE HFEA ] A8l

2 dFE A% ARYESE 7|E FHAA A}
48 A% £ 4FE 98 AEA Hgd Aoz
TAHUD. HdEFE Ad 4 AR Ao
ARAZAM(pilot study)E& HAIR F AFYES
dy FAFSgm, B 2Ale ddid 93 w9
ARZAZ Agsigt.

2]

H
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4.2 weel A Pl o &Y

Sz AFT uie} Fo] muld A @
3 71E A7 BEY AP, B APFA
£ Davis(1989)¢} Davis et al.(1989)¢] ]
& 71¢+82 Y (technology acceptance model:
TAM)# AAGAY F8o A 7|E 478 2
a3t FEZ PR, 4 FEEL B A
TE 93 ALt AMgstch Adel dig
233 Aolo} AEEYLE g3 2o}

4.2.1 A€ AH8-80)4

Azt ALg-8-0ld& Davis et al.(1989)9]
HAAE FLATE Fasid, ‘Bupd FAY o]
g0 3FeR AL P& FAx He J4%
A2 BRAct. AdE AHgEolde =23
< Davis(1989), Davis et al.(1989), Pavlou
(2003)8] QTN AMRE FEES Zuld FA
) Ao £ © Wit o|gAE B ®
Hid AAH MHAE o] &ste We Hsin
olgfst7l 4ot @ ve 4A =upd FAH Mula
g 8% £ 99 F 27 3L IAEY 74
Az (1=23% 184 gt 4=8Fclt}, 7=34
3 a2¥thz 43

4.2.2 AZd #84

AZd {84 Davis et al.(1989)e] 478
Fusle, ‘2utd AAYE o] &= o] A&
£ Aolzhe o] &4 FAH FE 2 A3t
23832 Davis(1989), Davis et al.(1989),
Pavlou(2003)8 A7-& #RZ 3o @ olFAs

1054

oletel - HES

€ FF =uld AAYE ol &3 o U 2wz
7t E F it Q olFASE Y = 3AY
€ Yol e fridig @ olgdde B¢ =t
d BAY AuaE B AYS AHHer A2
g 5 0o F I S ML PAEY 74
JA=(1=28 1234 go}, 4=8%cjt}, =84
3 ayhe F3sud.

4.2.3 fHlAE 2 H44

FHIFAE 2 H4A4 (ubiquitous connectivity)-2
‘AA UM Azt FAe) A gle] Had
AR FA AEdle F&3e] AAztez PeF
AF - Aela - FE £ AFEAY ARYA A
o] 7Fsdtttn w7le AR Aoz Ao
Aok ERPEL A9, 2R(2002)9 |4+
Hgog @ dAEX olFAdE T8 Y€
AZsl] WRH FHE - Myl o875 AT @
o] FAx odMy ojEHE T el
AZsld WY HE - Mux o]87ks AT Q
A, oM FAAoZ dagt FH - Mulx

£5 A8 =aid Al A4E + e 3=
@ F8F AHd AR - AH|2E Fhe FHEgle]
ZA] o] 47158 A T 4N FES YAEY 7
A HAz(1=A% 234 gt} 4=1%c|d, 7=
43 a3h2 FHst

4.2.4 38718 A3A
B AN A7t A Fd(Contextual Offer)
£ TWAQe] AF Az, A9 Fe RE YL

T2 n2stn 2HA A Fuld el
BAEok A 7MY ESAQA A AR - ¥

AAH AT H33A HA% 2004 88



FolNEA a4 4ao §3 o] Rufgl Az $BTol ojxE FYof U AT - JIFTELW HEE FH=R -

2 A3 FUn W M 2FFHo2 3
ojgit}. ojd] iy FHYEL o}F 7|E& HYA7l
A AAE Aol ¢17] W& Mort and Drennan
(2002), Kenny and Marshall(2000), Figge
(2002)0] MAIZ NdF ATE FZ2 3 &
AT-E A8 @ o] &3] HAR AT /E&F 3
BE AFdFe Az @ AN JXE At
HHFP AE - HH2E AFHFE 32 @ A
de 4T FRE T AFLE ¢ Ue I
@ AAlol W AEE AR, FAE 3o
A 33 2H AFdF= A= T /A @
2S Mt HBAEY 74 Ax(1=18 184
o, 4=x%o[t}, 7T=843 agthz ZF3A.

4.2.5 2atd 3AH F894x

g d7odMe 2ot AAAE ©)FAEE o8
¢ Az AN 22H o2 H¥. =il 4
Ad #89=9 3L AFY, o=, BT
(2003)9] A+E F22 3o ‘FFo ojFHHE
o] g3t AFolt AMu2E FuF =7} Sle
Ax'e ddYES HAEY 74 A=(1=HY o
22 gd, 4=HE%Fo|t}, 7=843 aFhz &
et

4.3 #2E8Y

€ Ao AHEE BES 9y EAE dE
A, HFHoZ olfd 37499 SHA] ¥
g2t 198%9(52.9%). <A 176%(47.1%)°I102
o, d#Hde 200 263%(70.3%). 30t 1119
(29.7%)°190ct. &5} 2L teh() Yol 248
H(66.3%), A74RN0| 126%(33.7%) 22 Yebsrt.

BYHAT M33A MAE 200444 8Y

o] FARE o] &3 Buld AHY Aujxe o] §
Nee @ 2o JaE 7.723], ¢ HEA 4T
o] &A1t 6.85%22 Yt SHAZFIA
zuid QJEAE B3 ANAE, Mulx 7o, F
7o, #E AH& ol4, Jg AEYY $)4E
o] Q& &L 74.3%= Jehgrh

V. eiTdn

5.1 8¥E=9| Wt

E d7dMEe F44A AdE 3] 94
o2 7HA EAYEE ALgsiged, a9 #£4
of ¢4 2AYEL Mdstn Fudske FP&
Az ol@ Fas HFH L © FFYE A4
B Fust @ A4 4 @ ©§EA B4z 9
FolA(Churchill 1979).

gutdog 8ARHL o|BWLES 2=
ol z+ =] M)A (reliability), FHEFTA
(convergent validity), ¥HEFS4 (discriminant
validity)9] 7123 BFE BAE & 7] WE
o $& AFAE] AN S ZHPE9 AlHY
7hel AMgstn stk BE3 SUEA oo &3
2o N3 e8I E Holsh) S8 oled
Fo U= Jxzhe] AP S ABuke} 49 A
o o8] EAHsAn, A 2d8HE FHA
TAANEE SAEIAE AESHAL.

5.1.1 A4 ¥4

qgEoz ZFE o|8¥FE o T
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(£ 1) 85839 dad A=

haas 2495 A0S Alpha A%
Az 23 AR AVIZ o898 UL el
AH8-gold 47 =i 3AR Au2 ol g7ks 0.8621
e 2o AAA B4 e 207 s
e 2 A A AT 8 3200
=3 A9 %9 Kl A% 93
IAEA BT AL A ety
PR oI5 BS SATAY LT AL AN o 8hs ot
444 A AT 3422 BT AL AN 95 9 4EAENE |
AN AMSE BAAH BA TR o1
A4 A0 H5E AIAT
B ¥4 St A28 94 AF S om0n
434 W AAE Bl ARE AL S AF |
JoA BEE H80 ARE AR A48 200 AT 24 AT
o ISAHE B AF A2 FoE EOPe

2P EEo] §F o| BT E HAHA w3y
7t #Asd =g B "ast g4
(Churchill 1979). £ |l e gutdoz A
g4 AZd AHLHE 8w g8 ASFE B
AFA B4L A B A7 4397
AHEE o] 2HFEY AZTE (B DI Bol B
¥ Nunnally(1967)7} F33 &3t A4 0.701%
1EE #3711 U

5.1.2 &34 &4
Peter(1979)€ B34 < FF=T7t SAstaA
e PANEE AYee ZPse AZE Ha

2t} Campbell and Fiske(1959)& #4739
B39 5 7R FWA el (convergent

1056

validity)® ¥HEel3A (discriminant validity)
d d3ld, FHEIES FLE NdE SHsn
A e o AEEe] dAde Ik, WEEIAY
< g2 MdEy FPAEC] U FxE Ao
3 gtk B AFdMEe B8NS AFe] g6
8BNS AAgtn FAALE o] AT
8 AMOS 4.0% o83l #Q1d 8AE4e 4
A&,

ol AAY £4o%0] 4FgE vixe WY
o 8§34 A3 A% 898N Ade (B 29
)

S9E4 S 53 WEERAF FIEBA] o
L A= RWIHAR, olg FAALE HFEW] 4
3t} Anderson and Gerbing(1988)9] A+l
71&d], B A9 4Fn¥d ¥ddE 574 A

YT M33A H4E 20044 8



REIHEL a4 SuoR HB

R

(B 2) HEH 20F4 Znt

ol 2ulel 4 SBe|To| ojXls JYo B AT - JFTERY HBF FHe2 -

89
Agis SAYE
1 2 3 4
olF Fix oty BRF FHH . Mu|x o]& 7% 0.869 | 0.271 | 0.166 | 0.189
At WRY A - Au|2 o] f 7b 0.840 | 0.284 | 0.166 | 0.193
HNES o g Za4es 958 75 AWE 95 99
&4 A:}i 18 7bs N K 0.828 | 0.288 | 0.282 | 0.143
BE - AUAE BT A¥A A Auglel 47k | 0.825 | 0.319 | 0.217 | 0.143
AR zetalel AT AR - Mulx AF 0.224 | 0.861 | 0.199 | 0.139
R 21:1 f;g ;E@ BRE AR AES 2% AR 004 | 0.825 | 0.228 | 0.104
W I e pew 2uAE 0.291 | 0.816 | 0.190 | 0.102
24 9= AEE 92 AT 0.287 | 0.791 | 0.129 | 0.197
2uld A 53 B ARH 92 0.229 | 0.146 | 0.829 | 0.112
iﬁ 2o A9 59 9 de 2t 0168 | 0202 | 0.816 | 0133
2uld AAY Yol A of ¢ £-& 0.199 | 0.237 | 0.763 | 0.275
Azte | 2Ek AR A olevks 0.198 | 0.221 | 0.170 | 0.876
Aol =l AAd ol B - ola) 2ol 0.211 | 0.120 | 0.243 | 0.870
ool 3t 3335 | 3.234 | 2.351 | 1.825
HRE%): % 82.7% 25.7% | 24.9% | 18.1% | 14.0%

MI7tedA B d5oz Z2FE 2upd A
FEzE A YuA 478 2N ol
& e A% (multi-item scales)d] A4
Et3/d-& Brtetr] st 8913 2QAEME A
sqict. o Ade (8 3)F 2k
(& M 2utd BAYH F8xl 9FE vl
Ae 4 8o it A QRAENRF L v
g 23RYd g 2’3ol $98HA Jehix g
21}(p<0.01), ole AZ3A7¢ 29 B4 ®
738t7] W2l GFI(goodness-of-fit index), NNFI
(nonnormed fit index), CFI(comparative fit
index) $22 REYAFEE Hrlste Rl AAE

T

—

HGE AT M33H Mas 20044 8H

31tH(Bagozzi and Yi 1988: Bearden, Sharma,
and Teel 1982).

AA 280 g 2ARYe RIrE GFI=
0.942, AGFI=0.910, NNFI=0.971, CFI=0.978
2 Yehdz gle], #F2gE £E02 B F 9
o &g, ZE A FHELES BRUEE AVE
(average variance extracted)”} Bagozzi and
Yi(1988)7F AAG ZIE(EFFNEHE 0.6,

AVE 0.5°18) & #5A712 3o
3 B934 (convergent validity)& 4 ZAF
o g t3te] F4% HFFEEHAVE) o

g AEE 58 #7189 HFornell and Larcker

1057



olegl - &2

(R 3) goin 292084 2y

A
X B ]
2470 249z ameag | FEARE | AvE
pepee RS A8 o8 08608225 | -
AHg-80]A 4A o]l 7% 0.869(18.163)
9 Uy 2dja 2 4§ 8l 0.759(16.385)
Az §-84 e 483 0.830(18.355) 0.829 0.619
e AR 4 0.769(16.700)
o JAER 875 A= 0.893(21.889)
olF F o|&7tF A 0.918(23.230)
HAH A . .
e 294 o875 3= osorezely) | oo | 0%
B YaNA o847t A% 0.891(21.963)
AN JHEAF 0.839(19.713)
g7t FARE HA AF 0.805(18.548)
A24 AR AR AT oo0azore) | OO0 0.743
2% 2% 24 AAAT 0.895(21.944)

2% = 142.098(p=0.00, df=59)
GFI = 0.942, AGFI = 0.910, NNFI = 0.971,
CFI = 0.978, SRMR = 0.027, RMSEA = 0.061

1981). (X 3)|A B uig}l Zo] RE A HA
Foll 3 tgho] BF FAFLE fo Aoz
Yehtz 91em(p<0.001), 2E AVER 0.5¢}4%
< Boj2 3lo] #HEEA o] &AL

g2 PRl R 271 23 E BHF
A7leA] A58 AEF 2N B S HUt
At AR, PG FBBAE BAFE 9
A9 AZFHF, D)ol 1.00] THSA] Folof
gth(Anderson and Gerbing, 1988). €4, ©]
Aol 2780 vl gAY H2ERAN FIFFEED
(AVE)°e] RE TN 453 (squared
correlation) 2ot #oF fh(Fornell and Larcker
1981).

(& e 4 FANEETY 43AFE JE
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Jd Zojth, BE 0A59 AT 1.00] £F
Hi 3IA gemz, FANIET HderdA o]
ZAPGn & & o EF, (F 3)9 AVES}
(R D9 dAA A4Fe vebd F9MdT 43
AsAE B, 4 FA7Mde AVEZF BE
FANGL dEASAEY & RS AT £ 3
oB2(F, AZ4E #8449 AVE 0.6192A4
P ZLeH, ole AN BBASAAN 7t
3 2 & vehiz e FuAg2 3584 3
7] AFA7ke] 0.4488 ) 2Y}) Fornell and
Larcker(1981)7} AA ¢ BEElIAY 21& 35
AZIZ Ydn & £ ok o9 2714 A
U AAE FHA, & 979 $3HRY EHE
470 FNFERe] WHetdAdol AL U

YA H33H A4L 20044 89



FHINEA YR4M S80I HB40| 2ulY) 4AY £ETol olME YYof B 3T - J|ETE2T HER FAe= -

(& 4) Talidzte @ 43

PE PU UBC CcO
PE 0.326 0.270 0.214
0.571
PU (0.044) 0.341 0.325
0.520 0.584
UBC (0.043) (0.041) 0.448
co 0.463 0.570 0.669
(0.047) (0.042) (0.032)

F) 4R old&Fe FAMET ABAR(ZEe] A EFeahod, ddd 94FL FAMNET BBAEA
(squared correlation). PE=AZ¥ AMg-8olA, PU=RZ4¥E #&4, UBC=#¥AE2 d&4, CO=43

7t A 24,
5.2 71d A3
5.2.1 7tolAls &be] AS

2 A7 22 BUAE 7129 TAMUIES

2d)S muld A BAo) FEY glo, B
i AAY @49 S5¢ 549 fulAEH2 A
£33 AR Ao AAE +84 2L =
d AAY s8I U]NEA 4RE AZPo
A 7129 TAM 3L 2 A7z deo)a
#gsted Yok meba 2o TAMRH =ut
o A SRS (FHIFAE L A& T Ay
A7t NEA THEoEN folg 2 HE
%9 o] o] RIS PEsHE Ao] Yujz}
gt ol £ A7 nye AYEE wmsls
dete] diord m¥3e] slojAs o] HE(1’
difference test)S AAEd. Flolxls zo] A
ze Ze 2d9 AFEASI 2 2d ARE
A%e BB PxE dsyo] AP o
2 2d43o] BYEe HAd & 2 ARxe
z712 ML EANE SAFCE AZde WYl

Z AT M33H H4L 20044 83

tHel&E 1990).

(E B)e & A7 233 ddd 2339 jlo|
A ato] AF AHAE Vehd Holdt.

B drnds gUAnyde vy, gx’=
238.92-148.68=90.240]3, Adf=72-68=40]c}.
weby x¥/df=22.56d), olE AFE 48 /A
e 2’E¥oq BH p<0.0l0)t olddd & o
2t AAY 840A FHIFEH: A&A0 3%
714 AFAo]l AZE 84 € Buld AAY #
490 vlXE FARZE FFA B AF 2o,
71&9 TAMS dit2 e Hldle D= (AHFE)
& AHEA dojA ARz FIHEe] TEEE
A AL BAAY BF Idn E 4 Yo gt
A B AT B¥E Adse Aol AFEYn &
4 gtk ole 2uld AAH B MEA =
Hefod EHFEA B A3 AAEn e
FHAE 2 S AT ATYE 71EY
TAMe| XgANHo 2N Buld A FLA=E
Agsted Qo] $A4os 48 2d 2P
37He 948 F USE guidg.
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oleel - BE2

(& 5) 7lo|xs Aol AF #t

e Y (A Fey) 2 d+ry
fHlFE 2 5493 AN AFAol A4E
LI 44 2 zuld AAY £L95d ol2x A2 go] A1vy (a3 2) F=
AFE 002 34
2’ 238.92(p=0.00) 148.68(p=0.00)
af 72 68
GFI 0.915 0.944
AGFI 0.876 0.913
NNFI 0.947 0.973
CFI 0.958 0.980
SRMR 0.103 0.026
RMSEA 0.079 0.056
42 Ax% =90.24
Aol 4% 20
x¥/df = 22.56(p < 0.01)
5.2.2 AFR¥e] AY: Hrt dck, A Aukd AYPTE Avud, x%=148.68

(p=0.00, df=68), GF1=0.944, AGFI=0.913,
B Apdx 44 /MHES Amos 4.02 °]¢  NNFI=0.973, CFI=0.980, SRMR=0.026,
e T2y BNL ANFoed HZEEd  RMSEA=0.05622 uJeh} dixzez w23t

(33 3) d7age HdzAe

* FERHL ptd Ve,

1060 AT 33 AL 2004 88



FoIFEA HEYD Auviet HB40| =utg 47 S82To) ojAlE Yo UM AT - T8 HBE TR -

B e Aoz wddn. 49 (2d 3)2 7t
AASZAE 299F Aol

5.2.3 7MAS 2 &9

‘2utd AAHY AZtE AHg-EolAo] EEE
2oty AN #ExE gold Fojd'e UM
1€ 723=0.029(t=0.402, p=0.688)2 7%
HAc}. ol Ane FHAAH dig X zE
AHggol o] il A ¥ Fue
RAE& AFHLE HoAFE Davis(1989)¢ Davis
et al.(1989)9] A7ZTs}e Aozl Ve Ao
o} 71EA TN A LE AEo]Ao] FEIE
8o vl JFL dZYA Jevdn ded,
Gefen and Straub(2000)= AZtd ARg-4-o]4
o] ggko] AAFA e AL FEI|E0] AIEH
E 2H3 gEgol gon dgstn o A
A& (e-commerce)]l #% Gefen and Straub
(200009 AFME AMEAE AEE F537]
3l QA EE AHEste A FEIee WAF
BT #Pde gFoln, 4F FHE g8 94
O|EE AMgdhe AL gAd B4 ddHe o
Fetn FRIEN, FREFSS 3 YalolESL
AHEEE Afolle AZHE AHERolAo] YAllE
8o dgE vAAY, FoE H3 YA|ETL
AHEEE Zfode AZ4E AREEolAdol PAlelE
4ol 4 AR gerhe ATEAHE AAE
2 ek ol ® #BAHA Bud =Y AAH
A4 2ok Al 2 FRI|go] FulE 9
g o]gdtn & & onZ AZd Apg-8olA4
o] Aoz muld AN 8o 9FE v|A
A £ Aoz dysE ¢ Utk old disiMe
g3 371 AF7t A&FH R o|FoiAot & A
oz £t}

HASHT H33AH MAE 20044 8%

il

‘mutd FANY AGE fréAe] 25 F 2ot
d A FExe Fold Hojde UM 2)
£ B2=0.323(t=3.754, p=0.000)2.2 AAH
Ak, ol A FBA2H Add F84
o] FEAIA” gt AR F8ol Fold S
oAt 9747 Adams et al. 1992 Igbaria
et al 1995: Moore and Benbasat 1995:
Subramanian 1994)7} 2t A= A4
= 4AEHA Jehd Aojgn & + Uk

‘2utd AAHYY AZtE AHEBolgdo] E4E
zuld AN AdE F8480 Fold Aol
+ (VK 3)2 713=0.308(t=5.291, p=0.000)
2 A=A oy Aue muid AAY BA
M= Davis(1989)¢ Davis et al.(1989)¢]
A7ATAYG vV E N GE AME-goldo] A7
g fe49 HPALUS BAFE Ao2A, 2ot
d AEH JwE F Butd AAd SEE T
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A study on the Effects of Ubiquitous Connectivity and
Contextual Offer on the Mobile-Commerce Adoption:
An extension of the Technology Acceptance Model

Thae-Min Lee* - Jong Kun Jun**

Abstract

Mobile commerce is becoming one of the major topics of interest to the marketing researcher
and a key priority for many business organizations as we are entering an “always-on’
society where people can interact “anytime’, “anywhere’. In mobile environments, customers
can get any information they are searching for, wherever they are and whenever they
want. through Internet-enabled mobile devices. Business entities are also able to offer
individualized/customized, relationship-based, timely and location-specific packets of information
to customers.

Despite the importance of mobile commerce, there has been little academic study on the
unique characteristics of mobile commerce environments. Furthermore, we could not find
any study that integrates mobile commerce-specific constructs and technology acceptance
model(TAM) to address mobile commerce adoption.

In other to address this void, the study proposes ubiquitous connectivity and contextual
offer as the new constructs of mobile commerce environments(see (Figure 1)) and tests if
the addition of the two constructs significantly improves the usefulness of the technology
acceptance model(TAM) compared with previous simple TAM.

In mobile environments, users can access to mobile Internet services “anywhere, anytime’.
In this study, this characterisitc is conceptualized as “ubiquitous connectivity’. Another
mobile commerce-specific construct is “Contextual Offer’. In mobile environments, it is
possible to determine the geographic position of users by locating the mobile device, While
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{Figure 1) Mobiie commerce-specific constructs

<Characteristic of <Mobile Commerce-specific constructs>
Mobile Environments>

Ubiquity

itotis éa}mactivity :

Mobility

Localization

" Contextual Olfes

Personal Identity|

location-based services only focus on locating users, the concept of contextual offer goes
even further by utilizing the whole context in which a user accesses a service. In other
words, it can offer, information(or services) that suits the user's actual demand. Users
will be provided with optimal information(or services) that is contextually relevant to
them based upon where they are and what they are doing.

Empirical results indicate that the addition of the two constructs(ubiquitous connectivity
and contextual offer) improves the model fit in explaining mobile commerce adoption. Also,
ubiquitous connectivity and contextual offer are found to be positively related to the
perceived usefulness and especially, contextual offer has a direct positive effect on adoption
intention of mobile commerce (see (Figure 2)).

(Figure 2) Empirical results

Adoption Intention
of Mobile Commerce,

ﬂk

0302 7*=148.68(p=0.00, df=68).
(0.000) GFIL ~ 0.944, - 0.913,
NNFI = 0.973, GBI = 0.980,
SRMR ~ 0.026, EMSEA = 0.056

() :p-value
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Based on these empirical results, this study suggests managerial implications of new
marketing strategies, focusing on the integration of customer communication channels and
context-based effective CRM.

Key words: Mobile Commerce, Technology Acceptance Model, Adoption, Ubiquitous Connectivity,
Contextual Offer, Mobile Internet.
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