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WEIGHT

4776k 2 30 -0.048 1.378
HEA W 30 -1.560 1.742

PRICE N
HA7]eE v 30 -1.550 1.746

<E 6> F 4HE7ZL £7| 3070 R5FMR|7F E@dA0] AN
e YA dg t-34 i
B2t
gk A= fogs
CPU -1.117 256 0.265 0.422
RAM 2.508 250.4 0.013* -0.163
HARD -0.976 256 0.330 -0.184
LCD -1.253 256 0.211 0.357
WEIGHT 0.831 256 0.407 -0.329
PRICE -0.296 256 0.768 -0.01
* p<0.05
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CE 7> AT 30708] dole] Ao Tt} £ @RS Aldo)zolx] FEdte] A1§T 5
WHES BEFAA B wolFa k. F ¥ o Wl wRel 4w Audng B 4F =
WES) B4 247 Aot 20) 3078 mA F 2576 A3EAE FEa HY 3 SRA)
AR iAol et Ak A & 4 ek Aeg gumozt $E T2aEe] Aueh

CGE M 2 5 %ol 27 30709 BE 2 WU 5 g] WEel 48 $uAe fgol
AR B Aol wlisks v WE SAAI A @S bs4el wh et AzE o)
FOWMED REFAA9 BFe Aot gtk olEZl FARSE nrh fAR A94NE A
AL BAFD Atk 2ol SHAS SAF A Agslel Mwy A U 4F xea

<& 7> F WYES o[} 307 RaFYR| g

a1F N 25 B EFHAL
CPU HAEH W 29 1.551 1.732
A774k 30 1.538 1.560
RAM AEH Wy 29 1.450 1.498
A774k 30 1.868 1.389
HARD AEH Wy 29 0.224 0.849
79k Wi 30 0.226 0.585
LeD AEH Wy 29 0.334 0.871
79k Wi 30 0.352 0.856
HEA Uy 2 -0. 1.541
WEIGHT &4 B 9 0.765 5
79k Wi 30 -0.293 1.251
PRICE HEA Uy 29 -0.828 1.811
A774k 30 -1.255 2.067
<E 8> F diHEZ} oix|9} 307 2HFEX|ZE BHAo| AH
e YA dg t-24 )
- Fed s
tgt A= fogs
CPU -0.031 57 0.976 0.013
RAM 1.113 57 0.270 -0.418
HARD 0.010 49.5 0.992 -0.002
LCD 0.079 57 0.937 -0.018
WEIGHT 1.293 57 0.201 -0.472
PRICE -0.844 57 0.402 0.427
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A Study on The Web—-based System for Effectively
Estimating Customer Utility: An Application to the
Developing a Web-based Marketing Decision Making
Support System

Lee, Hoon Young+*Lim, Min Hyung**Yang, Joo Hwanx**

Abstract

The purpose of this study is to develope the marketing decision making support system
that can effectively estimate customer utility in terms of interactive communication with
customer by using the information system like internet. Interactive communication using
internet reduces the large portion of respondent burden in responding to the complicate
questions in conjoint research. The system collect the data allowing respondents choose the
most preferred among four possible products generated by orthogonal design in conjoint
analysis and shown in the computer screen instead of sorting many products in terms of
their preference. Respondents are not forced to answer all the fixed number of questions.
Rather they can stop answering the questions at any moment. When the information obtain
from respondents are not enough, the system will infer the information necessary to analyze
the respondent's utility from the existing response database using case based reasoning
technique.

The contribution of this study can be summarized as follows. Firstly, this study is a
meaningful attempt to improve marketing research method. In the traditional conjoint

analysis the number of cards generated was the great burden of respondent, which was

%  Professor, Department of Business Administration, Kyunghee University.
#¢ Marketing Officer, Marketing/R&D Division, Samsung Capital Co., LTD.
w0 Invited Professor, Department of Management Information, Jangan College.
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greatly reduced by the computerized system developed in this study. However the
forecasting accuracy of the system was as good as the model generated by the traditional
method. Secondly, the system enable to use the accumulated customer utility data in
developing diverse marketing activities such as market segmentation, new product
development, and market simulations. Thirdly, the system can recommend the products
according to the customer utility estimated. It will increase customer's satisfaction but
reduce the company's sales expenses. Lastly, by analyzing the utility data in the database,
the company can develop various database marketing and customer relationship management
strategies.

Key words: Conjoint Analysis, Customer Utility, Case Based Reasoning.
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