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€ d7e 4vad 2%, 2 2489, adn AHede] dAE P2Hoe zAElE Aotk ¥ FHFHez )
W, AZE A9, dA4Y AAH 8UET 2uE 3H/FEAH S A Q0] EFAFANS B Wl

F3 2 AF) Eﬂﬂ Aury H7R "o ofd 9L MA=THE 2ABRe otk o8 9sld ol A7uER
TAHE TEEEE ALY MEaA & AvddA 15089 FAE oz § 29AA 28 BH AES

FHeuen %ﬁ’év‘_’— 13672 LISREL 8.122 #4ai5tt. ¥HAF AT AYPEe o= FE F3¢ Aoz
velgtt. £ d7dde oadt go] oEd A, Zlvie] I3l dis] £4¢ 29, Jide $3asd o3 Azd
Ao B(+)9] 988 viAe Ao yeigen, dxde £ 9% nixE 2o Yeigrt £3 st A
ZHE Agstet AR} el o3 @Ee] JFE viFiche 7ML AU EA, A4E Ao e 2N d3}
AR Bihe A0 B(+)9 98 viAlE Ao dehgon, R A (+)9 93 uAe Ao et
AR, dAgo] TH A (+)9) F%E vlAths 7K AAHUAT. YA, 241 AR 29 G g sHEF AT,
A 2 E BE A(+)9 9L vIAE AR veigen, dxe F(+)d 93 ndve He B3
o2e dASA JehdAT B4 f942 QI FAA 2HEA 2o D5 B dF F%e Mg B
()e ¥Foz veptou $A4 R4 Y. B2 TEE ) F gz H(+)9) 93E v|F Aojekes 7t

Ae AR, £ a7 A2de A7 89, |24 3¥, ¥4 L =odiion ngdpe qF o sx A
a2 3o
| .M B FAHAHZajonc and Markus 1982). & oiat

dA BB/ Asd g Fd Ade HErt
o wet 239
th= Aol tH(Fishbein 1963). eyt 19804
tf £ 7 (emotion)©] AHAYF AFM F
83 ATFFAZ dFHEA & didel dig) Ak
237, £ MHZ(spontaneously) FEEe 7+
Aol 1 el dig eme] FFL nAe oz

IR A FZ(cognitive structure)

of gt T 2 ool g =7t AA o
g 7|9 AFEE “Furdd wE 14, FaH
%, % ARz #A(Edell and Burke 1987,
Holbrook and Batra 1987)"¢} “&3-& B ¢
He 33 dxezd #A(FEZ 1996 4%
Z, 848 AFS 1997 Yoo, Park, and Ma-
cInnis 1998)"l &8 F2 FP=c).
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oty - UxiE

(consumption-related emotion)® Ej=te]
Aol g A+ A9 #3984 ¥x ik 2y
AFold Muja(e]dt, AF S AHAE X¥ete
We ofu)2 AHRgh e AM] - AN F BAste 7
AL AAA 729 tEo] 2 AF dHF B
e 4gs ud Ao Jqadn] ASd
He dAF 2z2EY f 2 482 £ F dedg
d3¥9H(Desai and Mahajan 1998). °]&g &
v 2 e A EPAoR Mg Fx o
(Zajonc 1980, Zajonc and Markus 1982) <A
o) o3s wol AP S U (Frijda 1993,
Parkinson and Manstead 1992, Schachter
1964, Schachter and Singer 1962). & &H| - A}
£ 3 A sk AE Ao o3 33E/FEA 7
Hol MY & glon, 32 AFd g TAH
A AR glol HAE 5 AHOliver 1997).
ge @8, EFFulddg(a specific purchase
selection)® #AZA o] RojAE HIK TH
(satisfaction)2 Bz A4FE Fr APade
2 AAHY gh(Howard and Sheth 1969,
Oliver 1980). Howard and Sheth(1969)&
% =g P gE 1EFH FoF A
© 05 Folo ol HEE T Aoz W
gtom, Oliver(1980) Z7[H%=(ty A1) &
izl Qe wE/EREe] TalF Bty AH)
o] 9&& nAdm [k, wEe AY 8 B
dAE 71d-E49A A2k (expectancy-dis-
confirmation paradigm)® XA 4%lo] A%
Aog 7ZzHoel gou, HT AFEL 2H[AH
23g wE 38 AF8YeE AANGn U
(Mano and Oliver 1993, Oliver 1993, West-
brook 1987, Westbrook and Oliver 1991).
AEHAY =g oy, Av] e d¥st] T
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A R A

Aste AL QAERH 9% e v 2
AA e EHAHez WYY 4 glon, L¥A™
AR BELE 2NF AFHEY 9FE 2 7

t AYEE 3 - HEe BAE 2A
shed, F ASFETY B HFo| vt E
ZALg, E§ o] A BFES MPglla A Hp
B9 Q#HFAE AR, £ d7e A - HE
#AE AH|H(consumption context)olA ZA
gtk Ao SR geay aozA x4 gl
3 44 89 T 7IAE 25 afdthe YA 7|
Z AFEY S ZeY. £ A7 o] MeED
o QFAAAE dHFo] ofd FEAOT FAN}|
g5t +2EFE dFtn Aug o&WgdA
A8E Fstq F2H 4 (structural equation
modeling)®ll €3] #A gt

II. OI2 HjZzt H7Eiof i3}

E 43 34 /HEAR B2 A¥At B3 AF

4] - AHE 3 APEA He AAF Hrt, &M
#d 74, ©F, agn AHF ARy 724
FAoltt, olddiME olgt #AE FHAT WA
2 A7 A AFHHE(key constructs) S 7Y
dshgi,

o o

o

2.1 2|2 2™ (consumption-related emo-
tion)

au B AT gdae 9A ojg ddd A

YELZ AHE 997} . 71E 7S 7
A (emotion), A (affect), =7 (feeling}2 71

BT H30A MaR 20019 118



3 g4 Agste A9t gen, drAs
nieh 24 AdE che2A Zesta ok EF J1E
(mood)& 74, AA, =4%e T Yr|2A &
olx Ut}

7188 SRR A%l glojMe A A
A Ae) (feeling state/affective state) 24 H|I

A 4A1AQ AoltHGardnér 1985). Cohen and
Areni(1991) & 7180] Al v3| ddixez 3
=7t Yoni(relatively low intensity), A=t
7 #Eyo] A ¢tz %t Isen(1984)%%
Batra and Stayman(1990)& |8} fAsHA 7
g RePa(mild), AA2PA Aol= ™ (per-
vasive), BB 734 (generalized affec-
tive states)i B9, 3, AA, =49 dig
B3 FRo| o]FojAA] god Hg YPHeR
7182 olgT FREE MdeE d45a st
7188 g8 Mdez ¥ (emotion)# A
(affect)e @TFAEY wet F Ad F g o
A Bx 39 gEe T2 vz ARSE
@t} Cohen and Areni(1991)€ F 7 Md&
FEalged, BME ‘valenced feeling state 2
Rolala S FAMe] dRE Hol IME ARFE
oo $EA Adez FAsAY olgL AF
o] 71¥q] gl JoHos Zwrt o (relati-
vely high intensity), ¥¥E2E S @
Ag sdolgn agct old vig 71Ee 2 99
ol 27i0] wXe g the A AA (con-
scious awareness)’t §lolx A3 {AE 5
9= o2 B3t Cohen and Areni(1991)9
olgg Ao oY dutd oz WolgAA1
tHErevelles 1998). ©|¢} W& Holbrook
and Batra(1987)& #3& AAMET o 323
9 7jdeg Hu gled, of8d wEw FMe

HYSHT 303 M4% 2001 119

L8i3Y LY, oF 22| HEETHS TEH W

SRR R R SR A

Folg/4dold, FHA/HAHA, P/ 534 2
o] dx91A =4 (a unidimensional bipolar)

ALY whdd, AL AF2E, T2, ¥
¥ Ex 5 A 7@ g2 AL XEe A

ol

Oliver(1997) & 3% At s8402 AHE
Ha QA% g Zol FEE 4 Atz AT
AME 94 (consciousness) 2l AAF 4 (cogni-
tive domain)& %+ thinking $R3e vtds
E 27 (feeling)d FHE gulgtt. =& £A
& (pleasure) ¥ £%HA %< (displeasure), FF
et happiness)@ &&(sadness), FoF&(liking)
7 2o 8H(disliking), :LE]”' 3E7 (ecstasy) & 2
£ A%-32A9 g3 AdeFHoln EFAYU F4
=5 333t 8L Bol(arousal), 2] Felel A
A(various forms of affect), 3419 AAA A
(cognitive interpretations of affect)S X&3ic}.
A9l AR aANo|F o & Eof, ZP?—’&](pride)%
AFsiicke AdozRy fide EAR =40l
t &, e ANEY F o Aol ‘?l T
vt 18y Edell and Burke(1987), Burke
and Edell(1989)& BA, 73, A& FEHA
%3 9lem o]2 Holbrook and Batra(1987)¢]
33 o] EFAQ 9u|2 AEBIGTE B 7
M 28E olg Zo] XFAQ AL 2 WFsd

A6 BE 7 d3ARA M AFde 2
Folut fuAZd =49 F A He 4H
#e & 4 ¢k Richins(1997)+ AM|#d
239 232 98 Ao golA 2uld diFd F
AE "AF FuiF 2f9 AHEE BE oA
(anticipatory consumption)7ZHAE E#3e |
& pdes Hstth(p. 129). £ AuAA 74
< AF2ue dnz AFAoz AYSA He
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ARez Aostn MA, 4=, <43, 32 53
22 deES B AUsA de 3L A
sttt 28u & ddlME Richins(1997)9
Aot g AHE AFolY AMH|xe FulF 4
b ASTE IFshs g oE Hosle, 4w
o gL oleiet 4v9 A AHPH oz Y}
A He dRoz Mgt o dAdAHE b
At AFA 2HE B8l AP AL o
Ethe AA Richins(1997)9) Hdsle} thar),

2.2 H¥e| A

239 5 74X 39, 333 39 ¥38 4
o] EYHUA obdR o M= thE 7o) A4
HASD. WA Russell(1979, 1980, 1991)& &
AAQ AT B2RAQA A ddAde A
(unidimensional bipolar) g2 & Bttt a2+
747 ¢] aH9o} pleasure-displeasure, arousal-
boredom® % 7k F8X4¥(two primary
dimensions) 22 Ydthn 381 pleasure-
displeasure® arousal® E@#clgtn A}, 9
% 3% pleasure-displeasure?] A9o2 FA
Aok 3AHY AR 2HA HL A9
JBBAE zte G AdeE A4 5 9l
H(Oliver 1993). °]2] Russell(1979, 1980,
1991)9] Aslele 28 Watson and Tellegen
(1985)2 334 ZAA# FAH Ao 5YPH]
oA 09 AABAE et FRHAT. Wat-
son and Tellegen(1985)& #A9 Qo] 34
A A3 234 A3 F Y 504 F84
#(two primary independent dimensions)2.2
™ pleasures FAAA 29, dis-
pleasure® §373 7149 L Ao o]
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U

g e vz F34H.

o9 FAo W=2R pleasurers FUAEE
#7198 334H 24 (moderately aroused posi-
tive emotion), displeasure® FUAEZ 37
¥ ¥33 7 (moderately aroused negative
emotion)e]® °] F AL EYHolgln & ¢
itk avl#d ZPdel #3 AYALE(Mano
and Oliver 1993, Westbrook 1987)& 23 A
28 AR T R an|Hde] 248
T U5S Wolne AT A 2y By
Ao 53N E FHsAE Ean U B,
F9Y 1998). Westbrook(1987)& ©]xtda A
A7t SRR FARo| AT e e, T}
T30l At dAste FH, 2 Ao o
Eohe AHE Q] G Rl AF Afot aH
AgE dvsted oM 439y AgEd F4
i stT B A AlEAv|g dugA
At 2A3E IF7] g&o Westbrook(1987)3
ol A9 ojadF A E wey,

2.3 2k

M

T g AdE AHojst w9 FA8AE
HE3 Aoeolglx ¥t wEM dfAEwni
M2 O F9E AHgdta glon, 4% d7A
9 BFol= A7 gt M2 o2 BEe HoE
AHgEtT leh Yi(1990) € #A HAYPAFES
g BEe HYE F /AR EFsded sy
€ A3 (outcome)dl FZE Tt Aolz TE 3
e 3 (process)oll Z2E F& Aot Ax
T BEE MY RY ol e e A
3¢t 222 Howard and Sheth(1969), Oliver
(1981), 28]31 Westbrook and Reilly(1983)

AL AT H30A AH4E 20014 118



o} Aoz} olo] FHFFTh WA Fae vEe 2
Aole Hrtgge] £8% 842 EAge FE
3z2% 722 Engel and Blackwell(1982),
Hunt(1977), Z18]2 Tse and Wilton(1988)¢]
A7t olo ATt & 4 gt

uhd ol 28x(1999) = FA UEAT gt
FHATE B8l ©Eo| A © YAA ‘el (cogni-
tive states), @ <UAA %H7Hcognitive eval-
uation), @ BAMA W& (emotional response),
@ QA A B FAMFH o] 2FE U i
Wek(satisfaction judgment)® 47FX AN
Aosz glckn At IAA Jeie] B T
2 "Foizirt A2 gzt sl A (Ee 74
AsHA) A=t 27e Avxte] AxA A
ol#}(Howard and Sheth 1969), A Hrig
BN HE2 “nde & R 8FE FEAYE
Ao digt Hrh, nAe AR7Idi(prior expec-
tation)9t A& A& (performance) EE &
v AdelM Basle gA/EYA (confirmation/
disconfirmation) A% & ¥# AH|Ate] Q1A
2 Ao dig Hr}oltH(Czepiel and Ro-
senberg 1976: Engel and Blackwell 1982
Hunt 1977: Oliver 1980, 1981). =& B3
Hh-o] FAA wHEE "tk UA A A
(cognitive process) ¥ A FAA ¥go|
™ (Babin and Griffin 1998: Tse and Wilton
1988: Westbrook 1987: Westbrook and
Oliver 1991: Westbrook and Reilly 1983), ¢l
A #a3) ZMH whgo] 2Fd BHAA Y TF
& “avizte] FEAHe] ta g oRA, AF/A
vl =2l EA(product or service features) &
AE/Mqu 2 A7} vl A FFAHE FHE
F#(pleasurable level)dlA AFtA U, AT

ZYSM T H30H H4Z 20014 119

A7t uig #olcH(Oliver 1997).

ThEold S Fojdd ) BAH] o] R = H
7HDay 1984)2 & tiidoll tigh YA 7K1
Heohe Es e Mgl (Oliver 1981). &3
Aol #F B AFEL Oliver(1980, 1981)¢ 7]
j-293 e the] (expectancy-disconfirmation
paradigm)< W21 i, 7|g-E43] Hdd
2eg dre ATFEL U9 I7F .U A2
g AFAQA dFsgoltn ¥ 4 ok 2 F
TolE w2 M3ygoz Jg-Bdx vy
of Z33 8deE K AFE(Bagozz,
Gopinath, and Nyer 1999: Oliver 1993:
Prakash 1985: Westbrook 1980)°] Hi¥il
2tk Mano and Oliver(1993)& AH|A3E ¥
3 Aol w3 LA Adsetn Fg

2 AdFddMe Tl Zd-ELA AcdH
t o] Aujel HPstd LAste AR 3 3
AEda 2o

2.4 2ulpie 28l akEzlel w

2R3 aHFE o] BEH FEHE Add
7Hll @8-+ 82434 © 2 (phenomenologically)
B o 93sx %th(Bagozzi, Gopinath, and
Nyer 1999). Shaver, Schwartz, Kirson, and
O'Connor(1987)& TFo] o3 F4A AH|#A
A e FE5 A common variance) g et
9em, Nyer(1997)= €A% (oy)ol v 3t
o] g9l AAEE A8t} Bagozzi, Gopi-
nath, and Nyer(1999)+ 333 Au#d 7243
7} wrEo] el (discriminant validity) S
78 7ol AT, ol dAdH o2 (prac-
tically) $9371e o¥cn 39, Bagozzi,
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Gopinath, and Nyer(1999)« #A AgyATE
< £ o 953 AvAE A HEEYe| &
Hol AAE du, FFR AHFE BFHY £t
AL o BE3 2AA Audd 7o) wHey
A et AMEAT. =3 o8 APdrE
(A%, #Yd 1998: Mano and Oliver
1993; Oliver 1993; Westbrook 1987; West-
brook and Oliver 1991)eM= 333 /543
AN #E o] BEd dedtte AE IA
o wEld B d3dMe audE A3 E vEy
TR fdez Eu

2.5 2|2 2D ejTZiol MA|

7189 AR-HENY dAE dE AFE B
=& 9 fdEe Az B Fuejko
P AH oje A FRHH R Fie WA
the A7E(e]84 1991. Batra and Ray
1986; Burke and Edell 1989: Edell and
Burke 1987: Holbrook and Batra 1987)3}
&34 fFoEs AE W ARl 1 FEA g
o 93%g nAdds AFEHEAZE 1996 #
Az, g2 AFE 1997 Yoo, Park, and
Maclnnis 1998)°] $itt. o2& FF-"Hx @
AE AFxud2(consumption context)dl &
FAA 2R 2uE B3 AYde AL &M ¥
AZez 4 oA Aoz B & ot
A B AFdde 2udd S o AEH
Tof 4%E v AFE 2922 Adsech

2.6 Qx| Zziel A

Hxo #Hd 2/AFEL IAYFZ(cogni-

1120

R R R

tive structure: Fishbein 1963, Lutz and
Swasy 1977)¢k QA|A  ®Hg(cognitive res-
ponses; Greenwald 1968, Wright 1973)3 2
< AAF 8lsd 9 Hxrt AFdctn Bt
ak)et, 1980ddl o]¥ FuEE(ad attitude)
#33 vhg-(emotional responses)® #& 7H3
A Qe sME H=rl 2¥dEde 978
(Burke and Edell 1989, Edell and Burke
1987, Mitchell and Olson 1981)0] &#%3
it wE #HE AFER Zde UE
o] YA gQlojit QA Hrtd s AP
3 HB8toy(Oliver 1980), 1980dd o 74
A Whgo o3 TEo] AAPETE A3 (West-
brook 1987, Westbrook and Oliver 1991),
AAA g3 AR 819 A o UEo
A39ds A+ (Oliver 1993, 1997)7F HaH
1 ek olg Fo] & HE, B FFYE,
P 5ol YT e F8 9o 2Ide
AAA 8Qlo] ZzHo fouvt HA AFH 89
o F840°] F7tetn it

Axje}l ZAA7te] FAE 3A F 7Y HE ¢
E 787t 9ot shve QA7 3R Meggcle
2 Fgvh= 28 (Friida 1993, Parkinson
and Manstead 1992, Schachter 1964,
Schachter and Singer 1962)°]x, t& 3hhe
R0l AAge EYPA T WY F ke A
o]t} (Zajonc 1980, Zajonc and Markus 1982).

HAgHog AHAYF AFAEL Aol AA
o|Fo It TFd $H(Anand, Hol-
brook, and Stephens 1988). ol&|& A& E 7}
A AFAEL LHAE] Aol el s
ol@A YA stvke] wet 29 #HE FAol F
Ag 4 9dn dFHd. & E°], Roseman,

AASAR H30A M4z 20019 11H



of td Ad(belief)o] FHHelxn, EgAsin,
EAE & o8 FX(fear)ehe ZA o] LAY/
3 A

Zajonc and Markus(1982)€ A2 7o) ¥
7He] 72 Alxwl(seperate and independent)
olzk= E¥7Hd(independence hypothesis) & F
Ayt a8 wEd 43E A glolz AA
g g oglen A" oA ARAEG el
o $83 48¢ gty dAdd. a8y o
ol 4L 7hgol X9 @A B 5 3l
e RAojA], BRE 4ol dAU QARREH F¥
< A A Fegde A& ot

ojg} o] QA ¢ 7AHTIY FA M F 7
A A7 A2 dysHe AdE 2oln Yotk 2
A AF7A ol Bt APH ATFEL
RE Az FH, T2 A WA 2F
& Fol A= i 2t E dre oy
F7H dgE dAE F ol Fo| ¥ g§Y
b wBled 23] Sle Aol ohe AAH
295 434 F9& ¥ 1Estn ool ¢
3 g5 nixe 9%E w7l A% FEHQ
24 Agsied 1 2¥E F31 vk ey
E AP e 3L AR e SHHR B4
FE QAT AAZHY JFAYD L L&
= Y Rog B old@ AZddA XS
Ao APz AFFY. oje FHY dFES
AA o o HYFE wete gujojn, Ao
F AA AFE Tede R ot weiA
7128 ¥ 71A AdE 2F F88te Aot}

Spindel, and Jose(1990)& o™ A} (event)
fn}

4

i

N

fio d

ko

YT H307 M4 2001 119

2ulE ZW, otF Jeln MEeiczle] Xy 1

S T e

. 7Kdeds 9 S92Y

3.1 7ithe| 8%

av|zte] AFdzel g 7ldig Azd 427t
e EsEH (assimilation effect), hEED}
(contrast effect), F3-tZEH(assimilation-
contrast effect) 2 Yebd 4= glvh, 23d| o] Fof
o] B& d7EL FHEAYE AA s UHFFA,
A5HE 1997: <o) 1996, 1999: A, T4
1998: AFM, A7 1999. Anderson 1973:
Olshavsky and Miller 1972: Olson and
Dover 1976: Spreng, MacKenzie, and Ols-
havsky 1996). ol& AH|ASo| zHale 7]de
nAA] Rate A#RE oz dAEzs
(cognitive dissonance)& WAl & 777
g8 =7sy] B ez dygdd. wetA )
e AzE 4ddd E(+)9 %S Fdz &
F ey, vy 2L 7S AR

Hla: 71l Azd 43d E(+)9 %< v
4 Aot}

¥4 (disconfirmation)& A€ 4z - 7]

g kY. 2" ol @ g EUX] e
A daiME ME Fold F4l AVIHA.
Oliver(1977, 1980)«= 7Itist BYA| Atold] #
Aol glda FAgon, ojgF 4L UE o
g A7ENM ARHAD (Oliver 1981 West-
brook and Reilly 1983). °ol¢} tt2A 7it7}
¥STE B3 BYANE AYPsH, Jdvt v
5 23R EYXNE AYgsA dve FH: o

1121



Olgt - x|

g A7AEd & A7|H A (Churchill and
Surprenant 1982: Yi 1990). ©&3 #dd =2
HATEAME 7tz BdAd &)Y FEE
nalE Ao2 YepgtHFEA, dits 1997
o] 1996, 1999: ol&A 1997). 384 EUA
b Az Zlde 38 BYA e
A9 BAZ e Aoz BE Ao By =
Aot} wehd B ArdAe 7l
(congruency) = A9 A7 vz &
o Q71 2A4E AFH7t JdE xFste B
E2A4 233 BdAYd LT Adolvh(see
Spreng, MacKenzie, and Olshavsky 1996).
oleigt BAE T3l tho@ M AR

. .
F A4

Hib: 71 44 A 9% vd R
°jt},

717t e AHAQY FEE vX et dal
He M2 g adFAFHec] IFEn Yo
Oliver(1980)& 71d7t BYAE B3 HHH e
2 uE o}] ogzs}: 7-“1:} 0]-L]E]- ] = o]] zl;gﬂ_o‘
2 QgL gohn Adsie. &, =S Jidg
29449 7HH4 iﬂ'(addltlve combination) &
2 itk aey o Asfe Oliver A9
AT(1980)00A ¥t ohet t& AFE(HFA,
ATtE 1997, 7ol 1996, 1999. A%+, HY
9 1998: Churchill and Surprenant 1982)01]
N AA A ZaAqt. AT 7|t} whEe 2
HAQ dFe FTohe A& AT AFE(OIHA
1997 Oliver and DeSarbo 1988: Tse and
Wilton 1998)% Slth. & AFdXMe 7|7} g
Zo) AP d¥< FA g1 & HFEY o

M(mediating) & 53 W d%FE & Ae=

1122

SR R e

Ak}, & Jlde FlEAAE B A" A
ol FFE vjxv, A4E Yot vuso] dA
Aoll® J&Fg njAch B HYATLEAAN 7))
7} ko] AFAMQ ag F2| = Aoz v
¢ olfe 7t FFHoaE e 9ES n)x)
A 2 JFEe dFEe ge dLsgd 4
&, B4R/ G) el A3f miRsE7] ELR FE
& & glt} o] oo disted Z@e AT
A4 EME 3 Spreng, MacKenzie, and
Olshavsky(1996)9] ATz 7]dl->grE3te]
BAe g2 WFEd 93 vilse 2oz JEl
Hp. 26). T2t & AFod e thsd 2 7t
AE ARe

Hic: 25d t@ 7ldel 9g8e Aze 43
o QAo ol g pAE

3.2 dntel FE

ZIH-E4A dgude sl vg At 5
od 23H £YdA] F UX (congruency)E 7%
gatA =Hol nES ZAgstA "ddn AbE o
23 4L e B dFEY 9 AAH
AcHBEA, AFF 1997 F&o] 1996, 1999:
A3, F9d 1998: AFM, A4 1999: ©]
#2 1997 Cadotte., Woodruff, and Jenkins
1987 Oliver 1980, 1981). 53] 7Id-EYA
gAtqd w2d dA9L P - Jdenz
g9 M S =E3

H2a: Azd d3te dAge E(+
93 Aol

o 9%

ZYBA H30A HAE 20019 1Y



o ZY, oHF, T3 HEST TRE A

WA

Oliver(1997)8 "W&AAY o] F(UAH-23
A 28 (p. 317)L UE/EUS] Ay
g 233 QAR ALgt, o] R t2W
Fede F 7 #33E 0E F Yok A
B|H713 74 (unappraised affect) 224, &
ojv dleEE EAY & W AAAYHA FL =7
(pleasure, feel good)& ZAHAU $4& 9
HAa AAARA &7l Aot} v e
A& W7} cognitive appraisal) FFE AE
RAo2M, & B9 od AFE &¥ - A
AAA HARFE AA AAA FZ(cognitive
structure)7t 84/4¥3E 4 ¢lon ol& Ed=
/54 Ao +1E F Advke Aok, A ¥
A Asle 7ol Axg ERHolze Adoln
(Zajonc 1980, Zajonc and Markus 1982). ¥
WA Age o] AAE EdE dAdte A
olti{Frijda 1993, Parkinson and Manstead
1992, Schachter 1964, Schachter and Singer
1962: cognition—affect—cognition paradigm).
olg} o], AMAZ} AFS &H] - AMEIPEA R 25}
' Ade o AFSAES 348k ol A
e A F ok olgk L WM Oliver
(1993)& 44349 (attribute performance)7t 3%
H/RAA el dgg At siitkp. 419,
Figure 1). £ 47 MRS HFE FHHL
2 A4 o FEH ol fdEHn, FHHe=s
A4E w 2gA o] fEEe AR Ak
ol wal gg3 £& S AP

H2b: AZE Adte 343 2v8d 244 I
(+)9 9L vjd Aot}

H2c: AZbd A3t #47 234 2 A
(-)e] 9% A Holr},

AYstod 303 M4E 20019 119

IR e TR R R R e e

ZI-EB4A sevigle] wet e EYX9
AE Tl Bk ohet AHPA o2 WEo FF
< UAYde Ayt e d7sdA AAEHAH=Z
A, AFE 1997, 7ol 1999: AFN, A7
1999: ©l&A 1997. Anderson and Sullivan
1993 Churchill and Suprenant 1982 Oliver
and DeSarbo 1988: Tse and Wilton 1988).
3] Churchill and Suprenant(1982)9] -7l
ME Video Disk Playere 7% 39 2Ayas
uto] Felglglen} Oliver and DeSarbo(1988)
o dFABME BEYX ] ool F WHAZ & 4
Fe e Aoz Jveiyt AFA4R AiE
(1997)& n¥ Ao ojA MRS P43
Aol 94gE nlA= AW (moderating varia-
ble) 24 AFH7L &0l 2ES ZANBAY. ©
ATl e AFBIPE Bl AFY &2 A5
of BdA¢t Azd Ayt BT UwEd] dis) fro
A APARE Ze AR Ygyton, 13
AEolBM AFF/L Gl AFREY A5, &
Zo distd AZE dAde K91 AHEHRE
G BYAE 9FE nAA a5tk 2 A7
Me AZdd A7 4 E(+H)Y 9L viA
T AR B3 Ui 2 7He] x2dd

Hod: A7He A7k wEo) E(+)e) J82 0l
2 Aol

3.3 dxliYel F
Z1-893] Hdydd g2d AZd e
A7t 25 BYAS NS Bt wEA 9%

£ "Ae Az ALHUAH(Oliver 1980). °l
o 2w Az dHt 255 A ELAL
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olstA - axIE

et BE2 FAeHA H, A oot =
55 $3A YA sl EUEE Y
A dohe Aot} .

71-893 Heicielo] 7128k Spreng, Mac-
Kenzie, and Olshavsky(1996)= & ¢ Zxd
BEALE A8k, Tversky(1969)9 o] 7t
Zd(additive difference model)oll 7]1Z3ld 7]
H-E2dX sfeciglel e IAAH BAXE IAA
(congruency) 2.2 7idslatitt. ol&9 dA4d7)
ol B2 334 EYX) A2t #5545 94
o] #31 FAA BYA7} #&FF YA wrn
g ¢ i

Spreng, MacKenzie, and Olshavsky(1996)
9 AFMe XS 7INYR4 (expectancy
congruency)® &79X4(desire congruency)
o2 FEaed, o ¥ 7Ke $403F (attri-
bute satisfaction)# % 2= (information sa-
tisfaction) @l w7} ojste] HWEA W= (overall
satisfaction)o] 9% mXe Aoz el
o] 3% ATRY $ANEH FUPES ¥}
A ¥od T A AL A3 AutA wEo)
FeS nA Ao Jgdad. el B ATl
© YAl T AHA JFE A Ao
Aeretn ohea 2 7S AR

H3: 9A4e Bad E(+)9 932 ua 3
ol

Bl Yz 2Y8A% BAL 27)9 97

2 giiE QdxA 994 2 o|Eo] ZFHT=
A#E w3ttheg., Oliver 1980, Fishbein
1124

A S R R R R

1963). 23y 29 ATEL XA 893 3
A AHA 2% W&ol "k AA 8] 5
o, A3 mtde o 8% 482 st 4]
I 3ith(e.g., Mano and Oliver 1993, Oliver
1997, Park and Young 1983).

Wi-Ee BHERYE d4EL Ju-E£9X o
< EdE XA 9983 nso gou F
ATEL UAF 8 tEo S UE9
PAse usta Uvh(Bagozzi, Gopinath,
and Nyer 1999; Oliver 1993: Prakash
1985, Westbrook 1980). ©##1(2000)= #%
A Z9g HEATF nar] e 1A 7
A AdE W3 PRI Aol AMyd
Fol AAH HARHYA EUA] Hide] o] &
F7keted 1 ARE FAsteH AMgdor dtin
Ajksta ik, B AN e AHA7} AES &
H - AMEF ZA¥ste AW P S $olg/Ad]
g, 3RH/HEH % 2ol 39(valence)S
T AEF 18%, =% 53 Zo] 4 A
e AHEE T TFH Adez sl
Aok 2y AMAYE F grie] AgzN dys
£ Eoly "o 9%E vAe AL 3AF
AR TR AAET 2ol 4L Ae s
2k A, AHAY Foe a2 2o F
A& ZA Y= FHEC T FE= YA o=
BEolu HE 53 Ze Hgde E(+)oY &
()9 9EE nARA FE Aoz wdHEs] wiol
t}. Westbrook(1987)& AH&Atet CATVE W%
AELZ ¢ AFoA I ZAH e UEq, 24
A AL BHot T 9d¥E mFde Ae
98Wor, Mano and Oliver(1993)¢ Oliver
(1993)8) AT e 3HH A% ¥544 A%
of B% o] F&FF n= Aoz Yehygr

rx rH as

ALEHT 530 AL 20014 118



2uiEy Zd, ©E a2\ HE

Blzziel T A

e R

AFAEL AH 83 HEd, 2uFYLE
s o] BEe 4L nja Aoz
okste okt 2 7MdE =&FTh

2, ot rjw

Hia: 244 29189 24e B3e) E(+)9
Q%< |4 Aolch

Hab: 334 2¢lad 2ge 92 f(-)el
%< v Holth.

e

1 o o

sl #As Ao U AFE dF
ao =FE A A¥de FMA g
2HE, JREHEY vAe 9% #A¥E 7S
(o184 1991, Batra and Ray 1986, Burke
and Edell 1989, Edell and Burke 1987,
Holbrook and Batra 1987)% &34 fdd+=
AX W Ao 1 AF e B JFgL v
Attes AFE(HHE 1996 +32, dae, A
%< 1997: Yoo, Park, and Maclnnis 1998)
o] FFHE olFoigit}. oY T AFEAME &M
A9 AAH 8907 FA Aol Bz F%E v
Ade A& FAsun.

Holbrook and Batra(1987)9 d7eld Z33
Hk2-o] Qol¥ M (factor analysis) 23 Pleasure,
Arousal, Dominationg] 3714 81} F&HU=
t 7IH 2 Pleasure% Arousale FIHEZe| 3
BH 22 Dominations ¥EHoZ 9L vAE
sl et H82(1996)9 At E FETA,
743, A, B9 59 wiAEA S0 e Wi
A4 71, 344 2Eel 98L wA, wgel
g FEAR 2L oz FFAY L
244 74Age dAeze ds] FEAL F¥gE
R 7S =

A, AF7A AHHE e SR

AYBALE 530 M43 20014 119

SRR

ddd Ee] AA diE 4 A7t 3
HAH (B, F9Y 1998: Mano and Oliver
1993 Westbrook and Oliver 1991). & |+
Me Faue BHE ol £W3 HUE
el Hxd IS viX Ko aHFH AL
rEET ojlel A AFHENE FFE 1A
T o2 At oHd =od ug tEz
Ze 7pdo] FAsET

Hdc: 333 2v|89 4L &¥ ¥ AFd=
A E(+)9 9F= #A Relot,

H4d: #3% 20139 24 ¥ F AFHE
o A8 9%E 12 Aol

w

5 oiZel o

ERFuidE s AdEo] o]Fojre HR T
Z2 3 g dg A HrRl g J
< ud £ Qg BuEg A AvAe 73
A g A 534 74 79 AEE
dA dde A 2L EYYFE P + it
(1844, A4, FFE 1999). Oliver(1980)&
2%t AAY HE)9 2EA AQY B/
BuFo] PulF gx(t; AAY HR)d dFS
ojAdy g &, Fu¥ AFdze P
AZHxs Fojdde] dig BE/BWEY Feet
o F o

Howard and Sheth(1969)« Fol¥ HZE
T Aol Zldie 5 o) A F Azd w5
9} zolo] Fuid H=E I Ao Uepd F
ictn |t olE dFES E o UEL &
B AEFHEA E(+)Y 42 vixe Ao
2 & 9d ged o 2 7Mo] =&8d
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olgy - QxjE

SRR

Hb: &g A% AFd=d E(+)9 9%¢ |V, g4qC)KI0l

o3 RAolg
3.6 g72Y 4.1 Agsyd Yot ol
olgellA =olg FTLSE 7}«1 QHBAE T 2 478 Hstd MAU &A & Aol
ZHee Yeiid (2d D3 2o & 2g2 % HEAE ASSY 15049 $HAERREH ARE
o] QAA 83 AHA 8 g FFFS . FHNAH. FHAY ATEAY Exe AEE ¢
e A Poleddt. 7RI I 479, o 89" AHERE 214 o|4 ~ 254 9]
2 A4d doe dAFH 8, a3 2HH R 8 557, 2641 o] ~ 304 °ls 721, 314 ©

b

B AR ARA gold sgac}, wit 23 *& ~ 354 o] 7T, 364 °l%¢ ~ 404 o}st 2

/RRRAE NZE A9 GgE g 4 UdgE o2 Yyt B d7d ¥iHE dFU9s

23 & PolEeltt (constructs Sl 7]‘5“, Azte i, 94Xy, wE
(a3 1) A2y

334
24 (n3)
7\oh
(&)
Hdc
Hlc .
\\ a
H1b 0~/ R
- H \‘\\
Hia 914 * H3 H5
s (79) . ¥
H2d
HA4y
+ / H4d
\

- 23 (n4)
* 71t B MA e %S L™ At AP o3 FAe] s Jd-wEe] AHAY Ade Qe

Aoz 7ol HAHAZ] HEd & —- o2 BAIR

1126 HASAHT x30A M4z 20014 119



SEEEIBR

Ldind 4y, o, 1322 1’4%5!5?)4 ?*’51 oA

20 B3R /2 AF, AREF ol & F AdE
W = 2] A8 23 AR ARE T4
disich. BA A S0l AREA T2
of Foi& 845 ole] FAT AFES P
7l AFEAH Aert 2o 1A AEAG &
e sigth. 23 8L 13 AR $8 &Y
Aol AvgS Wil AA ojFoizled, 24 4
dMe AZd A, Jd 934, ¢F, avE

/53R AR, AdE o & F Avgd AP
=& FFs9.

Ad, 4| A5, 7ld dAY beEt @
AZ zAEP] H8ide 5 A9 AR T
7z HAE dAAAE shed, l% Hate A
Zl EZM] gz FUEEAs A 734

EE gt Azt Ade FY9E
°¥l -4611 o]F0}d A4 $RAEC FoHoR &
g8 7bsA0) Wl WEel o] WA A A
g FAF gAY ZAPES TSN
9_"4, SHiEe AvS uAdA Aot @d=

& FEen BY FHASY AP 9Hd
s3] g8 eEA 197 oj&aFdM A 4

&rﬂ Hﬂ

Ag I 6H zodk, A 150%¢ HEA T F
REENSr BUXEAY BAdsA RAdE A
+& zilfil (14%) & 136%F ol&sid dHo
B A& 73R

4.2 M5

7t drgglel 2AUEE FAFeE e &
G(FE3xz).

HA A o8 Al T2 $4S(salient attri-
butes)Z €7] 48} dhEH(L)A 308E ez A
AZAE AA% 29 Adge] £9497], A4, A

HAHA 308 MaE 20019 118

(2L g2 $8)9 %, $9499 1@ P F8F
Aoz Jeigth ol $4Ed W 7ld, AF
g A7, Jid dx4 € SAFaR 71dE F3st
7l daide f9 Wl 714 48 4 9 71d
o ARl J|HE e 549 TH(-3~+3) 9|
A8 33 & (semantic differential scale)& AHE
At U 2% o] Adgd 2BA, o]
4o 24717} i U ez qAgUct / o
+ FL Aoz JAFK). a8 Jdde 4
24 71 (predictive expectation)$} @A/
WA 7]th(desires/normative expectation)7}
otk ¥ Oliver(1980)8 7I-BdA s}
delde 71dE B3 &3 Jld2 et
o, 2%9 g dFEdME olE FESA ¥1

71t (expectation) &2 F#HdAU(e.g., T
1996, Westbrook and Reilly 1983), $9A}d
A 7108 oulo] diafl £EFE FE AEE AME

d(e.g.. AFF, 4L 1998) 7Ide drlE &
BEA AgEACh ol EHEE 2dL @
T2, &'A, BAETY ARUAAC FER
LFHE FEdc B dTdME o8P /€ W
A7l AR ldEgd B e e
H2ES AHESHATH
AZ4d Ao F3L Y &S W
g Az ARAQ AFHE E= o A TH(-
3~+3) UAPEFHEE AR "2F
o ﬂﬁ]%—: U717} ol §- et / o) F30).
fdxyge A= Jldig A3 49 33
TJr %}°l F8&A ol 7HAd dg LA A
EQ JlddAgE B o A TH(-3~
) ujAEIHER o] RolHTHA: "2E o
A o] & 23, o AFgY £47le A%
of Hlal "4 vt} / A FiT).
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HEE 2337 A olF], Hd, AFE
(1999)°] AHE& 7H(-3~+3) uiAEAT
gAl g B G 9xE £ AT
(d: "% o] AAF o]$2 wi¢ BUZ2yYh
/ g =2,

23H Av 8" 23 & 3337 98 Richins
(1997)8] CES(The Consumption Emotion
Set) 3 & A7 Hgsittz #dE A 79
g2 Nddld 7H(1~7) guxpdsace =
Ak : "2F o] AsgE ol &3n HIH
S AE =7A ¥4k / s =R,

1A AdgE e 334 Av#EE 3
Zo] Richins(1997)¢] CES % £ 7 AY
sdtin #ag odA e 35S AdgEo 73
(1~7) graEsa s 2339t "2F ¢
Aggg o] 4stn gdES A3 w7 4/
oj & =A).

aHl ¥ HnE 28] 98 o, A9, &
F%(1999)0] AHg-g ¥l 719 TH(-3~+3) 9|
ARHATE B 7o) 2A FAsA AT
(d: e o] Azl AF vk EX %=t
/ % whgol B},

V. 2MEn

(a8 DAA AAE 2 979 73 A1y
< AR ddte FEEA 23S d3sa,
LISREL 8.128 o|&3td 43t

1128

ojgty - Yxjg

5.1 424 &4

2 driAe BE dFUES gz 33
oy 7, A8 43, ddAge WAL
Aol 7|di=El s AEo] ofJoM Cronbachs ¢ & #
AR ok e HEge ol8sidt. 384
A, 2RA A4 wE AHE HEs yRdEAgol
ZldEle tarEEEe 7459 Cronbach's o & Al
iy, o] dAldA o & Adiske F2ES AA
sasd AA F 244 34, 470, 57, 4719 3=
Eo] @st},

5.2 clRtY B4 - ZSEYn diEy

AYPRNE AN IdEEA diE FEAEE
(covariance matrix)& ©]83j9 zZ} A7dHd &
ol 291X (confirmatory factor analysis: CFA)
< AN 4 dARE §EFAEY HANHE
&3] 4% A¥=E Wkl Ysld  GFI
(Goodness-of-Fit Index: =>.90°] u}&3]), AGFI
(Adjusted Goodness-of-Fit Index: >.90°] kg
Z]), RMSR(Root Mean Square Residual: <
.057} ®lgH4), NFI(Normal Fit Index; =.909]
), PARESE u), P 9E ot
(2.057} uhg3) 52 o]&3dld, d7dddE &
A8AEA AAM FHA Lu F A &
2, 23R 2ugkge @ A 5o AAHNUL
ozt d7He e FEEL AYPE HpIEE ¢
FA7le Aoz JERt

Hx 59 FErFA (convergent validity)?}
#hd el (discriminant  validity) & 2AH}7)
A3t 334 AR, 23R yF, 45, aHF
HE FEE el FAlo ALAENE HAAE

A BT H30A MaE 200144 1%



S|z Y, oE, J8|

S Y

I MESTUe FY LA

(E 1) 8k, 28| % eizof gt &oleoles Znt

35 AZE g
. = (Average
o rcke olx
SERe 2924 R s95sg 1749 (Co.nSFr.uct Variance
B Reliability)
Extracted)
= posemob 1.00 -
e84 2% 5 posemo3 0.66 6.87 ik .56
YA 7 negemoz2 1.00 -
35 2% 5 negemo | 0.83 5.37 13 58
1z satisfad 1.00 -
il b satisfal 0.92 10.28 81 68
AH)E attitudel 1.00 -
‘“EHE 4 attitude2 0.96 16.01 91 a7
attitude3 0.99 14.68

d.f.=21, x*=22.2(p=.39), RMSR=0.055, GF1=0.97, AGFI=0.93, NFI=0.97.

At o] FAHAME FEIYPE o &3l BA
= AN =Y $3 A4 (modification index)
3.848 7lEo2 7t A< dig Gy
< Adse FEEE AAANZHD(see Hair,
Anderson, Tatham, and Black 1995). #¢l8
A4 A IR MPF 3 5 F A,
AR Lu3 0 g5 F 20, OF 5 &
Z 3N, 2¥ ¥ Uz 44 35 F U A
Az, AFAer 4 2, 2, 2, 37 Eu). &
A8EY Ade (B D 20 Fiez A
%3EE] thg Cronbach's o3& o3 Zth:
SRR A 1442, ¥FAR FH 8620, ¥F
8024, A¥IF H= 9259, °] F XA AF S
A 2 d7EAEe wHdAg e v F uA
giol A7 oAF HFA 0.77% T o] ¥
of AFolA ¥R 0.76859 wa ¥R Erh
(see Peterson 1994: ©|&4], 79 1997). 2%

A 7439 Cronbach's o7} W& olf&, 334
AEE F437) A8 ALY ol A EE F

Al A7t CFA 38 & B3 AAHU7] dEolztn

HAEEIT M30H HAZ 20014 118

T F Ao (3R 7 HEFE a7 Yole
A%l AL), 3BH A constructe EA4
HEAE 22 WALRYE 7108 oF7] Q&
olgtn & % Sith

(B Do vebd upel Zo] AFxrt dAz ¥
A Jdeisken, ztzte] A3 o did gy
atgFol ot Ao el (t)5) AFEGA <)
5=t Sujan, Weitz, and Kumar 1994).
FHE0 g AxEo] AT AT e UE
d (representativeness) € ZexgE #7649
dte] A9 A= (construct reliability) 2
52 g (variance extracted) S AlArEiAoh.
334 A3, 34 A3, vF, 4uF "
dradE= grol 247+ 71, .73, .81, 91, 2
g3 BAFEH%E 47 56, .58, 68, .77 U
Eht dwbd FHI|EA(ATFEHNE T 70, B4
F2¢ 50080 =4 Jeht 2 dFdA Aed
FEEL AT 7Y P EALE Zeg
3 & % Slti(see Hair, Anderson, Tatham,
and Black 1995).

=0
‘e
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01%HY - YR &

R

(% 2) 2} cAcigigztel dua

M ARE A i X BF 33 3 3 A AT EHe

71
Azd 4= 478
Zld 44| 238 763°

e5 333" 738° 714
333 3| 340 561 581 671*
BAA 2| -2570 -377" -244" -248° -.095
2H¥ g5 278 664* 636 677 517" -.344°
* p(.01 FEA FedA Y.

5.3 EHEIRY 4 APES of8sid £ A7 ANT 722

2 d7o] A8 24 dFedEdY AL of
w ugkoln} oji: Axo WAE ZeAE Yol
7l fl3ted dagA BAS AA 23 (F )%
Zo] eyttt

wHede] Auy AHE A3 Fornell and
Larcker(1981)7F #A¢tat W& o] &3t
Fornell and Larcker(1981)& o9 5 A%
A9 Aol oy HFEAFZEFE(average
variance extracted)e] 1 F ©9jE3te 44
AAFFZEG 327 BEerdAo] idn AtER
T 2 dFdAe 334 1, 234 3, o
Z, 2uF gzd diE HHeEE AR E
u, BFEAFEEe B 56~.77, 48AA
AF%e HYE 06~.4628 Jeh} sdeldA
o] 4=,

5.4 7pdHdn =9
54.1 9723 3%

AAATEA SN BAE AP A3 T

1130

(overall model)& AAE A »*=82.16(d.f.=
45), p=.00, RMSR=.075, GFI=.92, AGFI=
.85, NF1=.93¢ Z& #HFHEFo| =&HAUTt. o
HARYLE Hico AR S A3 (2" Do d7=
oA 7d-utEzte] ARAZE AAF Aelch
of B3 ¢ AFT TAF FREMA 49y
J BEE e ARED Had w Sz o
g pg, AGFI, RMSRe] 71&& FFA71A 42
v, GFI$t NFIe 71&% F5AA Aoz #
AR B4 & gty Fevt gl Ro2 #dd
o}, A EF34E (completely standardized) 2
path®] AFg3} t3#e (a¥ 2)d vehd it

5.4.2 7109} 98 (Hla, Hlb, Hice A%)

7V 7F 3] E(+)e G3E vA RAojge 7}
Md(Hla)¥ #AT 27 AASHUAR(r =48,
t=6.33). ol ¥3tE A (assimilation effect)2
A& Adrt 22TE AGE At #S Aolge
AYAT-E(HFAY, FFF 1997. F&o] 1996:
Ads, FYY 1998 dFM, AAH 1999
Anderson 1973 Olshavsky and Miller 1972:

HASHAT H307 M4 20019 118



20ie AW, oF 02|30 HEeTe FXH A

S R R R e

(2@ 2 A A

Y AS#e SARESE oy, () &2 t#;Y.

Olson and Dover 1976: Spreng, MacKenzie,
- and Olshavsky 1990)3% ¥43x|gl= Adfolct,
ZIg7h 93] &)Y 9% vA Aojgde
M (HID) & A3T 28 AAHAH y 0=-.17,
t=-2.78). T2 FARF L T HAAZR 7|
o} A BR(y)7t S WFLE FolF
o2 Jeisted), ot (X 3)9 ARAAEH U
Ehd Zldlst YA AREA F3Ut (42 e
g Ade MZ digiss Aol o E ZAE
8, 7lde 94 A4 (direct effect) 2=
()9 G%E XA Ao g 5 27
(B2)7HA 1318 FEItotal effect)= E(+)9
F&gE vjAdes A& ¢ F Utk AL Jdist

AAHAR 30 H4% 20014 119

XAl X AFEaAEY doe] WAE 5
AREH7} E4Q 27 o o) B AP 5
[-.17] < Z¥3 &3] 40Dz & & Sl

Zldle ©Ed APAA 9E§& nAA g3 A
Ztd dake 4] gl ofs) FaE nA
Zolgle 7Hd HilcE AA 3] A8t £ 9375y
o Zl-wEe APARE UG, 443
o] A2 Hf9Hoz JelgtHEFHE A=A
F3=.05 t=.96). B Zd-0E7te] JHA
27t 274 B8(4=81.30, d.f.=44)7% & &
FRY(F=82.16, d.f.=45)9 2 A)AF(
different test)d #gte] folsl HlfoH oz
VERTHA 2 2= 86 ¢ 2%(1)00s). WM 8t
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A2k (overidentifying restriction)ol] @&}t 7jtj—
WEe] AHAZI} gle B AFEF] o 5%
Aoz Yyt ol d A sldrt B n
Ae A7 NAE AT I s f33)
gt M Hicg ARlshe Ao},

54.3 A48 e 4¥(H2a, H2b, H2c.
H24d)

Azd gark A E(+)d 9g%e oA
Aojgke 7Hd H2aE AAY 237 AA=HANB
21=.84, t=13.71). ol W¥EY 7|EF 74
34 dAFMeq., dFM, FAA 1999
Spreng, MacKenzie, and Olshavsky 1996).

Az At 384 LM E(+)Y 9%
< v]3 Zojzte 7M H2be #3F 2uzbgd
A9 9%FE HA Aolgke 7Md H2cE AR @
43 2% AAHAR(B3=.59, t=5.26. B
a=-.40, t=-4.26). ol Au|Td 7 2|
At 2MF Adste A% &, AA 4P o
g2 g 5 &S AR FHold, a3y v
5 Add 44333 A3, A4d da-2F
3 o] ¢ feHeE JeRAY, XY F
BaHA o] fEE ssde o] AF FAFHEA
T WAE 4 A

A2 o7t wFd E(+)9] 4FE vl R
olzte 7K H2dE A3 A3 AAHA e (8
51=.32, t=3.22), o|& 7lule} BUX ] o 2
o] AR Bde Oliver(1980)9 ZHdste 2d
AGd A7t ELA Y AE B ol
BtEd ZHAQ 9FE vAte 71E d7EE
A, AE 1997 dFA, BAH 1999 ol f
A 1997. Anderson and Sullivan 1993:
Churchill and Suprenant 1982: Oliver and

1132

DeSarbo 1988: Tse and Wilton 1088)3 #2
Ajolr},

5.4.4 949 F%(H3)

YAGL WSl E(+)9] FFE vjAYe 7
H3E 33§ 27 AAHAG(B52=.29, t=3.80).
ol ¥ Aike BYA Y np/fd s Fzete -1
4z seithel(Oliver 1980)% AAgh= Rolw,
Spreng, MacKenzie, and Olshavsky(1996)2]
d7e 22 ARE AU

5.4.5 2|34 e J%(H4a, Hab, Hdc,
H4d)

THA LMEE o] BEH "o Z4 F
(+)9 9%Z v|A Aolge 7 Hba% H4cE
738 23, H4ax AANIYH Bs3=.48,
t=5.05) Hice W& 7Mdz Jehdoy £
A frelidol g AAHA skt ol Ay
T UE-dxite] #ASL E(+)Y wEeg fo
Aoz et A& ¥ w(Bes=.78. £t=4.50)
A 2uBE FHe] HEe JEdE uxed
RAo4N T} 7 wifE 4EE Jehdda &
T A, W] §3 pujdds FhE Yoy
Hgl Blee & oide] dig gyl Hrieta &
F Ut £ A7 #dal oy Ans
AR SFAT AdgS o] gstn s 7
AR AL Adgd U Ak Hrl o
= AF 4%E nA] o, S8R 2
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Structural Relationships between Consumption
Emotion, Satisfaction, and Product Attitudes

Haksik Lee* - Ji Hoon Lim™**

Abstract

This study examines the structural relationships between consumption-related emotions,
their antecedents, and consequences. More specifically, it investigates how cognitive fac-
tors like expectation, perceived performance, and congruency and emotional factors
comprising positive and negative emotions influence satisfaction and attitudes. The authors
propose a structural model comprising all these constructs. Data were collected twice in a
longitudinal manner from 136 respondents in a coffee shop and were analyzed by Lisrel
8.12. The empirical result indicates that the proposed model fits the data pretty well. The
findings can be summarized as follows: First, expectations appeared to have a positive
effect on perceived performance and a negative effect on congruency. In addition, the
effect of expectations on satisfaction was mediated by perceived performance and con-
gruency. Second, perceived performance appeared to positively influence congruency and
satisfaction. Third, congruency had a positive effect on satisfaction. Fourth, the effect of
positive consumption-related emotion on satisfaction was positive and statistically
significant while the effect on attitudes appeared to be positive but not statistically
significant. The effects of negative emotion on satisfaction and attitudes were negative as
hypothesized, but not statistically significant. Finally, satisfaction appeared to have a
positive effect on attitudes as hypothesized. Theoretical contributions, limitations, and
future research directions are discussed at the end of the paper.
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