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A ¥ £% F YXEs YFoud YA 9¥E vlAY. o' AREL vuy 4% 49 F ™=
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2doz 49 b Brje 299 A% 7o)

aEAE AF Fe Auzd 3x F%  & a

g 98 ®t olJet % ¥ A (experiential) %
XA (emotional) &+ F5T HME &3 &
& (Hirschman and Holbrook 1982). Tauber
(1972)& AH|Ae] £%%7](shopping motives)
E 7124 %E7|(personal motives)® AFA F
7}(social motives)® F 7HAIZ EFH3UT. ©]
ZE FUE Qs Hste aMAEY BFE
£BYFo ol TFHY ¢ ded, B &Y

frhe Aolti(Hirschman and
Holbrook 1982).

£3YFE A¥U 8% (in-store purchasing
behavior)#%t ofyzl FEgd 9L FALY
(browsing)# #& T4 gl 493 F(shopping
without purchasing: e. g., Bolch and Richins
1983), AGAMAYH &BPF, FEEY(e.
g.. Langehr 1991: Tauber 1972), 22z A
¥ (store choice) HFEF T T} 53

=2 3$e 0 98.9 ARj&tEed : 98.12
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Assael(1983)& AYA/MA YA Foiot AYH/
vl A8 £ Aole Fuirt AAHUASA £3
(shopping trip)°] AAHUEARZ FE3tdof 3
o, 243 AYYF L AFHNoU AYHA
%l 54 AFY Fuirt EAde A o
Aok, =3 FRMELS FoiPEH e ¥,
HEAY LS 293P JHHE JojnR ol
23t olgfstoiof otz .

A5 AFRokM ol2F £PPFFH B
43 39 97582 U5 2.

RAA, o] ¥old izt x7] AFEL &P L Al
E9 BA, AFETY 24/ AZGE 989 FE,
a2z oighsd #¢ A9 #F % JEFY #
2 B9ith(e. g., Bucklin 1966: Cox 1967:
Holton 1958: Howard and Sheth 1969). ]
A AFEL AREC 9 A8 HEAA &23E
steAlE Addhe AUt

A, E U8 A73ES &%E YA, AFT
A, agla AFeon|A g #AA ] AFde Aol
tH(Bucklin 1967). °] &ol9] dFEL LHAE
o] 54 HXAM &g 3t olfE AWtnA
st o, Fxojnjxe #F AT (e. g., Baker,
Grewal, and Parasuraman 1994 Hansen
and Duetscuer 1977: Wee 1986: Zimmer
and Golden 1988)& F42o2, A ¥ i(store
patronage: e.g., Arnold, Tae, and Douglas
1983: Korgaonkar, Lund, and Price 1985)
4 H¥Xd(e.g., Aaker and Jones 1971:
Huff 1964: Spiggle and Sewall 1987: Wee
and Pearce 1985)3% #¥d3dld B dFs0 £
5ol g,

AR, Axd Fejdsa ddd dFsld. o
Holo] AFEL 2 AFXUY] BFAAFEC] 4|

506

Aol Yo o JFE viNeAd #UE F
A=dl, EF(crowding) & Z& A3 H(social) &
91E(e.g., Baker, Grewal, and Parasuraman
1994 Eroglu and Harrell 1986: Eroglu and
Machleit 1990: Harrell, Hutt, and Anderson
1980: Rapoport 1976: Stokols 1972), Huixl
A, g ZE YAl 890E(e.q., Cox 1964,
1970: Curhan 1972; Frank and Massay
1970: Hubbard 1969: Katzan and Evanson
1969; Kumar and Leone 1988: Walters and
MacKenzie 1988: Wilkinson, Mason, and
Paksoy 1982: ZA&&3 7234 1995), 181
2o, 37, 29 B3 2& F¥(ambient) 8%
E(see Bruner 1990: e.g., Spangenberg,
Cowly, and Henderson 1996)°] Fd 2¥&
FAH(Baker 1986). ¥, Donovan and
Rossiter(1982)& |33 FHals 53 ¥
2971 (store atmosphere)Zti E@act. A
de ol FAAI std TAE HA
(emotions)7} =T AHlzte] FejF Aol
iA3he A (mediating) 22 HH, ol FAE
E3lad Hoolbrook and Hirschman(1982)%}
Hirschman and Holbrook(1982)°] A|¢tgt &
Bo| Z3¥H (experiential) FHE HAHdle= AT
Eo] si%th(e.g., Donovan et al., 1994:
Donovan and Rossiter 1982: Sherman,
Mathur, and Smith 1997: #%% 1996:
zZ9 743 1994: A=z, dhey A
1997).

YA, &35l oA Awjrte AASAH
FAE Aoz, &7, FUIRd, AF, ¢, HE
2 Mol 722} A(psychographics) 9 #& AE
A W$E(e.g., Dawson, Bolch, and Ridgway

o3t
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N

1990: Westbrook and Black 1985), 4% g
HE oZ%(brand and store loyalty: e.g..
Hawkins, Best, and Coney 1992: Schiffman
and Kanuk 1991), zZgjz A+5AF 89
(e.g., Drian 1987: Gillet 1970: Jones and
Zufryden 1980: Lumpkin and Hawes 1985
McDonald 1993: Muldoon 1984: Vilcassim
and Jain 1991)8 ¥l g dFE°] AU}
(McDonald 1994).

ol AFE olYdm At &PPFo
g ud £ e WFER AR o4, 944,
2 Q9 AR 22 AT M E(see
Bergadda 1990)% £%8%)2] 9 2373 ¥(e.g.,
Iyer 1989: Kerin and Jain 1992: Swinyard
1993) Fo| meiso] gt

&Hze &9 dhe AF Jbed HAEdts
T Eo 5994 HxE 21 e AEE dg
3 JFAM £ BN/ F 4¥ wE/ET
%2 7Z¥sa, ole AF X Med gL
oA, £ d3e ¥t A2E BEse Al
A wue ARAAY £33 FEE Ay 3
g A A¥HE, (7ldE a8z AZd)
£37H], 4a9%E, 2% F 3™ 2 %9
=9 BAE FRAHCE ARG, E AT 24
< Bo 2R R vga 2o

AR, 2HRe] &P E AL7HA At
2 TR e &YX Add &Y7EH 7t
71U X4 (expectation congruency)dl] ofm 3
AeFg vlA, Yoprl agPF ofdl Fgg 1)
AR g ZARRIY

X, &gl &% ¥ A¥HE, 2z g
A= A 9 AR

AR, & A FEHert &9 F HAIHE, 2

ZHEAT ®j28A H2% 19994 5%

2BIHIY HTYF

1

TERY Ny

21 FFozel vAe S AR,

dx, 99 AdEE 79 1228 YoM
T A AXHE, 23PE &3 F F¥Ye a7
1 PFYx F A HFENY JgH S v my)

Il. OIEX bHZa} i7Ekele] JHE St

¥ 979 4 /g3 E(framework)E 4]
Aol &gt e M- EGAd g &P
Z3 #dd Zlolg. olgeAe og #HE £
A7 obge] & AN tFEe A4 799
E(key constructs) & 7dslsict.

2.1 Jixiet £E7 x|

7H(value) & AIRENA B718 HdFE
ZRETH ol& gAY A% AAF UYEL
eille Aoltt, 7ix|e] 43} 7§43 +Z(personality
structure) WolA 7kxle] F44 d&o] it o
e AFAY, 4R, AFAEs 5 ¥
v 2HAgE 9 oAREAP §438HEngel,
Blackwell, and Miniard 1995, p. 442). 4&H]
AP g At 7HxE &Fs=dE Rokeach
(1973, 1989)9] RVS(Rokeach Value Scale)
7t ©o] o]lgHr, 1 wo] VALS(value and
life style)s} LOV(list of values)7} it}

sy ol2fg #HAAY A ATFE AH|alY
lifestyle @ aM|Alegel o8 712 Zdd o
&S vAe, ¥ud AAA(macro) A9
JHEL & § Utk B A7olA Y JHE ol
€ ZolatA M AE, T 4% @EE Ao
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2 AF ez vlAA(micro) #HAA zHetst
€ Aot

7] dig B 43S A% =¥Eo] B
g HollM A&HoZ Az fHe.g.,
Dodds and Monroe 1985: Holbrook and
Corfman 1985; Mandler 1982: Perry 1926:
Sewall 1901: Zeitham!l 1988).

Zeitham](1988)& 53] wHAIREoF ATFol|A
AHEE ZEE Ul IR &894 ARt
(p.13). AA, 7He 7H(value is price)™]
th. olE3 Hode A E 9] M FYE
Mdez He Aot A4, /He "rdhe A
o didtd AdHez ¥EI}e A(what I get
for what I give)™°|tt. AlA, 7Hx& AE3he 7t
Aol thsted Y53 AP AFEADY trade-
offoltt. ol#{& 7kxol dig F HA L A HA
gnle 2@ YA 7Hx9 HAHQ J&S
Uellle Aoz, v &(cost)F A (benefit) Aol
9| trade-off2M 7Mdslshe Zeolth. YA, 7}
& RE 3 HrpIES a2 AN 84
7k (subjective worth)ti/gell thgt AwrA<Ql
7telt}.

&9 Holbrook and Corfman(1985)¢] w2™
BRle stue A3AQ BuFddd H3APe
2, —(3%) — o4 ddHe 458E A
ol Agste Aoln, d7|A UL AlEel B #
= Aol 8 & U} (p.40). wekA X E AL
2ol &84 (event's usefulness)® ©l& ¥gs}
£ 8% g HrHappreciation of activities
comprising it)9] ¥ 7 FHog vepd + ¢
t}.

/e =3 ZAF(consequence) & HL
2 Fpgozs S 443 AR 3 i
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<3 #dd 2ne T /A Fdeg Q48 #
Ed ol QiHF didgh B ZEAQ o
ZAE duigle ot oA "FAVME Y53
7] Y8l (to get something)’ FEZT FIdt=
A% W “Folel7l(you love it) HEA FF
e A& FESe Aolth(Triandis 1977). o
& Bof, ARFE AAAQ AR Fdst] A
BHEAE By, A 5)E 98 ¢ AW, ®
FHoZE AN f=E EARCZYE Eo
W3, Add, a8a AAAHYA Ede 4+ U
t™H(Deci et al. 1981).

B d3dAe o3 7IXE 4adge ZddA
HIstna o, avlAle gAY Jdd 9
=3 BARS JFHoE dAstn/aAUY EAZ/
7|8g FPo2M A E AEE + o gt
&Y7H e A S THAH, FHALE H9Y-
TA/AEYES] SHH HFHYEY] FHUE /A
et Bt #AFdeg, AHAEL aPPFE A
Alo] g3t AFEE Y537 A% shte] U= A
7 F& R (FANGH £9), EAE Q7
A% FHo Y4 +x ItH(FEH &%),

olgig 7HX 9 F A /¥ 4% BAS A
gates oA fesitt V& ¥R dATELS
&Y AAZ AE71R] € HEY A E LAY
4 # dde AL dFs%THe.g., Belk 1987:
Fischer and Arnold 1990: Sherry 1990a).
722 Sherry(1990b)& AH|7l 448 &4
F7¢ Ay &3 79 o34 FHH Fdst
o] homo economicus(ZAA#d <IzH homo
ludens(3 g4 Azhele XS AHEST. o
g ayriA e BH¥E AFE HaAMe JEA
&£Y7HA 9 HFH AYIINE BT Sk &
¥ a7} th(Babin, Darden, and Griffin 1994:

ZHE T mi2gA X228 19994 59



Holbrook and Hirschman 1982).

o8] 712 AFEL EUYZ Babin, Darden,
and Criffin(1994)& &AM E F 7K 78
gt AAdstetn P =TS AL

AR, 483 &Y7EA (utilitarian shopping
value)olth, &£&%EFE 5T aM|AY /IS
of & R 7)E AFEL AEH FHd 2
A& 5o 4H(Bolch and Bruce 1984). A&
A AAEL TEHoY, HA-ddH o, a7
2 A Aoz BAHoIktH(Batra and
Ahtola 1991: Engel, Blackwell, and Miniard
1995 Sherry 1990b). A€ A&7 &R7HA]
v &3¢ fdste 54 &9 AAEAer
ot} AL FF AFo] AFstn LA
oz FodRertE 9nlshd, Hirschman
and Holbrook(1982)°] ##3 “dark side of
shopping'# #H L},

€A, #eH4 £971X (hedonic shopping value)
oy, 487 ZWe) wglq Z3i(festive), &
ol&o]lv (ludic), & F&A<(epicurean) 4
o dF At "FIH HFR e AL
of Hlgted Kt} F@EHolm JAHA FEolH I
deFEthe A% (fun)@ 3 (playfulness) &
2 A%E  PH(Holbrook and Hirschman
1982). oj&g A= £ FAY 4%
(entertainment) % #AA#4 7Fx(emotional
worth) & %Hd3h= Zo|v(Bellenger, Steinberg,
and Stanton 1976), #H&AH A (pleasure)
< Qe wEFe ¥ mA & o =
Maclnnis and Price(1987)e ZH|AolAl A&
o] Heg &V1A Fo=H HEA At AFE F
Je-& FAAY. HFH 497X Hirschman
and Holbrook(1982)¢] Z#E “fun side of

e xi28H X2% 19994 5%

ASH/FRY £WIx|et £HAE  FERYY Y ¥

shopping ¥ #HAE
2.2 2H|X} QLS

AB)A1HE (consumer  satisfaction)® AW
o] #3 %L ATES Oliver(1980/1981)< 71d
-3 Bdx #H2ohed (expectation-performance
disconfirmation paradigm)< @21 i}, °]
o mad, ANAEL AFS Fels] Aol AF
oo dEA ARAZIdE ZA Hu, AEE T
of - AME 3 AAl AEE AZEHA Hed, o] &
7te] Aol7t BEE AR 7t Aot Bk 73X
Aoz AAQHI} 7D ARG Y e
Az H(E)Y EYA (positive disconfir-
mation)7} HAet WEE fKdeta, v A
ARGt Jlddd ARG Z Aoz Azspd
B(f)9 YA (negative disconfirmation)7}
ste) ButEg 2t Aot

Oliver(1993)« 4t 2o A4 AFYAZ
olate] WA A (affect)o] HEo] F3g wd
F ded e AFE A 2 Y THEY
(combined cognitive and affect-augmented
CS/D Model)& Alt3tH Tt

2.3 g7chelel st

2.3.1 &%71A: 7l 48744, Add 4%
7K, 71dE A7k, A2 fg7HA

AHAHEL £ME Y8 o it IXE F
oM 54 HEE Meshed), o o Aol 1 3
EoM aggozN dse #9 (benefits)
I £%2 Y3 54 344 agln vEAE
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H) & (costs) S st 7 BE 7IXE AEA
#A ZF Aoz Jldde WEE dYsl dox &
4 Slth ol @ EHdA, ¥ AFdxY s
Zeithaml(1988)°] At u] 7kA 7HA AdE
Z A AA Aoz v &5 99 trade-off2H4
Mdsigic, ol o] AH|AEL APlo] HET
HNE LEA Ao g 7IdE 3 =P 1 A
TN &9 F 2 70 A7} ol R F
Zdert 222 A4 € 22 &3
ANE 71E 979 AZ4d £Y7HA] S8
A Az o B F &Y A b
2ol 484 ayriN et HFH 2PNz e
F ez & dFdMe dl 7HAe £37H,
Z 7idg A871A, A4E 44714, 7IdE 3
grl, ez AAE AP E d7ed
(constructs) 2 A4 gt

a#d Yi(1990)9] |7l <J3td 7]t (expec-
tation)® ohd 2L F /AR FEHEY
A, ARl Az digl] ojm ez (will
be) dddhe F= ¥ 7| (predictive ex-
pectation)e]th (e.g., Oliver 1980/1981). &
A, A7t o= FA=E Hojopgt Frh(should be)
& Hla@r)Ee 249 ¥ (norms as comparison
standards)el $ith. 97ldle TEE Z<&E(nor-
mative deficit: e.g., Morris 1977), ¢]3&e|xn
23 7] (ideal and deserved expectations:
e.g., Miller 1977; Sirgy 1984), #4¥4 714l
(normative expectation: e.g., Summers and
Granbois 1977), 23z ¥Ydte 7It(desired
expectation: e.g., Swan, Trawick, and Carroll
1982)7F 23t E AT+ Oliver(1980)
o B9z AUYE FEuE 2 A7
Z1de Az EE 7ot}
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2.3.2 7IdXA: 444 7lddA], A=y 7]
R

Spreng, MacKenzie, and Olshavsky(1996)
£ Oliver(1980/1981)8] 7|diEdA =¥o] gt
Z2Y4& Adgsly] A fdd R¥o] e
43 A A2E 2¥E AT o] 2¥e
wrZ9o] 17 (feelings of satisfaction)& 4H|A}
7b AFolu Hujxd did AZE HAE 2EY
7ltj@et ohe} &7 (desire) % HlZFLZH A
e Aog A a5 Zd-43% YA
HciyoN e 284 BYA](positive disconfir-
mation)E YX4 (congruency) 22 7l'd3st
2, dAAol BEFE UFo] {HiHE AR
daeih ageg g9 AU Ade £
42 Ay FHR & | FFH ELA
(positive disconfirmation) B=7t ¥S+5 944
A(congruency)°] E¥1 H3AH EYX|(negative
disconfirmation)7} £&4-5 U] ¥ Aol

£ dFMe Spreng, MacKenzie, and
Olshavsky(1996)9] 7Idxd MdE &£9P71]
of ALAA a3 7RG E A7d £37H
7b e 29N E d9E (32 dvivt o B)
AN e A2 AdaRit, &g, & dFdNe
&34 LS AEH LA HEgH 7]
g FRehed, Aas A4d 487K07
e A48 ddAde 3T, 28a ¥4
e Az =gzt 71dE g e dEA)
E AE2 Mdsie

Gl m28A M2 19994 58



AZH/ANYY LTIRIQ LWUS ¢ x| Y HH

. Fdedd o H72Y

3.1 7|chE Fixle] S%

aHze AFAGTe] g soie X749 A3t
U] (congruency) #& EY|(disconfirmation)
Aod wet BE/EUEE Adsked oA 24
e A4 dAYEe F3 & (assimilation
effect: Cardozo 1965: Oliver 1977: Olshavsky
and Miller 1972 Olson and Dover 1979:
Spreng, MacKenzie, and Olshavsky 1996),
& &7 (contrast effect: Cardozo 1965:
Cohen and Goldberg 1970; Engel and
Blackwell 1982: Howard and Sheth 1969:
Olshavsky and Miller1972), 282 $3}-tj=
&7} (assimilation-contrast effect; Anderson
1973: Olshavsky and Miller 1972: Olson
and Dover 1976: Sherif and Hovland 1961)
7k Sloh. 2R o] Robe o7 AT A §3
E#E AA@HAnderson 1973: Olshavsky
and Miller 1972: Olson and Dover 1976:
Spreng, MacKenzie, and Olshavsky 1996).
Z A7}t ol A= 7ldid] XA RIHEE &
HIZEE 449 ¥ AAE 7lde ¥ o)7) f
€ ALE AAFoEHA A Fx3E ¥R FL
FaATe 222 HEIR L =P Be A
olty, wetA 7l Xz Aol F(+)9 J
< YA A2 Byt ol BAE AR
of A&t o3 2 /Mol =28 ¢ Y

Hla : 7|dd 4&7Ke AZd 48712
B(+)e %S A Aot

ZYEAT x28H H2& 19994 5%

Hilb : 7Idd #HFrile AZ4d f27HHdl
B(+)9) 9% vd Aot

ZIdst EYA Alolel #AY #HH3I Aol
Fol A7l ok WA, Oliver(1977/1980)
€ 71tisk BEYA] Alojel #AAo] glov, o
ATFEANA olel@d F4o] AXHU(e.g, Oliver
1980: Oliver and Linda 1981: Westbrook
and Reilly 1983). ¥4, t& d4AEL 7|
b #EFE FA4 BYAE w7A Ha, 7ldt
HETE T3 BUANE A dvn s
THe.g., Churchill and Surprenant 1982: Yi
1990). ¥t} #HIol& Spreng, MacKenzie, and
Olshavsky(1996)& 71t 71t Y24 (expecta-
tions congruency) Alelol B(-)8 #AAE ze
Aeg HustdA Fzd 23E& F3 Sl ®
ArdMe ZTHLANEE Aol 71dE 233
o dsstne Zlde Z|dAgde] AHE BA
T BA4Y Aeg AMRH (R4 ol zHgol
og 71t} 7dx el #AE Hla, H2a 2
21 Hlb, H2bdlM tiFejzit}), ol2idt #AE
£37H o A& Ty 2 sMdo] =EE
+ Sloh

Hic : 7Idg A&7 483 7ddAq] ¥
(-)o 9L HA Aot
Hid @ 7Idg A& e H53 7L
FO)9 9FE A Aol
3.2 R|ZHE 71| 8 J|cHx|el HE
Z1q-43 2dA g Az2d dat &

245 334 $A $L9L ooy w9
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AE7t Folda AiQtely BE AFEL ol
348 AA Y HCadotte, Woodruff, and
Jenkins 1987:. Oliver 1980, 1981: Oliver
and DeSarbo 1988; Spreng, MacKenzie,
and Olshavsky 1996: Yi 1993). w2ty z|zt€
ke B d79lA /Hdsiet 9214 (congruency)
o B(+)9 9% vA o},

ZIq-d3 E4A sfiziggdel AZIE ol ol&
ggstaz ¢ AFEq] Id Agd A
(perceived performance)7} %&o) AHAYA o
& Fv A2 Yegth(e.g., Anderson and
Sullivan 1993: Churchill and Suprenant
1982; Oliver and DeSarbo 1988: Tse and
Wilton 1988). &, o d7EdXe 2HAUNS
YA & Ad] st Haxe A48 47
£ UFd Wit AY AHE e HAPHTE ¥
FA AL sk A2 ey

& E°] Anderson and Sullivan(1993)¢]
ATAT TFS FTHA EYXS AL4d 4T
7t ek 7k =8 AF @Y Hot
7b £ol¥4E FHH BYA], FHAH EYAL B
T F7reen, w4 didt BYx|e 8] F
e Ao Yyttt W, AFHsE 3
¥ Afde BYA 24¥ 7beAd 1, B4 o
3 71d7t ¥ & 4% v A2 YEy
Churchill and Suprenant(1982)« W+A(x
#ol) o} v FA(AEA)E ez A3 2
3, WFAe] ASoe AZ4E Jgte] o)
&g vAe A2 ey, HuFae] S
£ 71k, NG9 43, LAV BF w5 A4
A 9L v e AR Jehyt

BE47 AHE(1997)L oA AF YA
SHATE R YL v ™S

512

(moderating variable)24 A|FH7t £0]49
A4 ZARIHY. o] AFME AFFT &
o|gt AEQ &9 Ao U xztE Az}
7t BF whEd] dia foAQ AHEARE Ze A
o2 Uehon, o] Anderson and Sullivan
(1993)3 Yi(1993) 9 ¥7+9 dAste 2%
olty, |, 1A A Fo|UM AFHI}F A
AFE Y 4, w2 distd A48 A3 79
2 AREAE 7Y EdAle 9¥E nAA
&eurt,

825k Spreng, MacKenzie, and Olshavsky
(1996)9 dFdMe Az4dE dFde AHAHHo=R
ghEo T XA Rape] LR Y sl
gAMT FEgE vixle Ao dehd, T of
g A e 7YY Gl e &
Ad A3} E2A8n gl5E & F sl

olde Ay AFE g%, AZ4d At &
+5% 7]HYA4 (expectation congruency)©]
oA, Z|UR o] wEd] nAe FEg& A
Tl g HrPrh Lol@4E Hoh FRsA e
Wt ¥ A9 W& (context)Ql £39 ¢ &
Hlzke] 7} A2k A &olstAl o] Fo] A A
o2 AZtdd. =G deed] ATl A4d 4
e 71dHdAAe wife QatA] gae wHFel 7
A 9L nAtn BaEdnt o Ay
AT ARE & A7 LAY e 22 vt
Aol =2dL},

H2a : AZE A87He 484 71qdAAel
A(+)9 982 4 Aol

H2b : AZE At e H2gs gl
B(+)9 4%<& vA Aot

H2c : AZd A47ke aPwZd] F(+)9

HASAT mi28H 22 19994 5%



HSH/A™N LT7HXY LFNE ¢ PxRYe) WYY HF

S vA AHolg.

H2d : A48 e 3% B (+)9
FEE A Holn,

H2e : 483 71 £4uH H(+)9
FEE I Aol

Hof @ H2A 7IddA e &G F(+)9
FFE vl Aol

3.3 &+%okEe| A

&gol g AvjAte UF Ee EUEE AN
Aol Bz 2 me FofdFol dFE v
o EUES AHAe o 2 XN 4PE
7bFeAde]l B& Rold, =7 F9 AFENA 3
A FAE & Zlo,

HEY HE, Z2 UER JForte] FAE
w37] A% Mgy && FAstEle 9780 i
At Howard and Sheth(1969)& /Md3 &+
BAE At e, old B2 P} ¥ HEe
Tl Aol ZidE w5 FojFE Ad 9=
o] Aol Fuf A =g I Ao Yepd F
=S

Oliver(1980) &< 7IW(A3) e £Y
A Az geetn FANAT. FAE Waje,
271 % (t) 9 2H1R Al TE/EunEe £3
g v F ()4 9% nAdn F339
t} ol9} Zo] B u), &YUEHL I HX i
Bxd A (+)9 B¥eg HFgL nFvty B £
At

olgig Fui ¥ Azt HEFHRFYL Fujox
(purchase intention)o] A&5e Aoz &§34%
F Aot diE oz AuAt EUES 79 Al
Fui7t 28 Aeg d44¥ 4 gtk Howard
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(1974)€ TFe] o) F Bt ohvet vlzje
FoEele gL Fe A2 ALAh
Oliver(1980)& °li@d Nda HFFdxe A
M3+ dlxgle  Fishbein and  Ajzen
(1975)9 F4& A¥std og=rt 7o A HE,
T ¥ e, 22l BEd ot JEF§E He
AoZ2 Hkh oldF e MIYATEL E 9
53 2& 7Mde] =3E 4 it

H3a @ &35 Xz F(+)9 9L
d

H3b @ &£4UEHL FFod=o] F(+)9 <=

3.4 Eizo| ¥%

e A7 LHAEEe 98-S A e 7t
3 FE HFE oledA gt 1970dd ol F
Fishbein and Ajzen(1974/1975)3 Ajzen and
Fishbein(1977/1980) & v #§ B& d7aE]
o P53 ddol ke AT+47E dojde
o, {29 dg dFEdMe A5 wet gz
P2 o A BAE Ze A28 Yegn

Oliver(1980)9] 97437 'UE-HT-ox'7t
o} dHBA} dFHAEH, o AFAME AA
Ao Hrkshy] A% 71EegA 7ol A NdE
MEAR glch. Azl i ol & sldFEL B
ARE, FA8E, FAIG & AY, 2u)ale] B4
o2XE 9GS worj(oFy, IB3, FI4
1997), Bolton and Drew(1991)¢] w2d 7
e AAAEL] &7y A 2 A FYPo o3t
g ged 7129 HEE o8 Ad g F
3 grlolmg JZH T} 7ldd] 9L nAg
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oy Y o YFE

S

& F g Aot dE 5o FAGGe] AF
280 Fojg AF 5 &Y AAd] digte] B
O 3939 Hxg YA Aoz, wty A Fol
U &% Aol dig 7ldist gobd Helth Vi
(1990) % BEE H=Histy vi/ds2 438
a, 2uAe A¥E 5 g AHEA HEL
Wat d@on sk wed, 71E9] Ay BE
2o Fad 74 ol g5t 2HAY Hert &
JdAoz PYAE 4 U, 2 A=A g 7
Agoxe Jd7t A A48 F e A2 F
Y o

% gold dF#¥ Howard and Sheth
(1969) 2383 Oliver(1980)9 El=¥4, 18
i HEe Pz AH Agdsee Fishbein
and Ajzen(1975)8 F4E& T8 2d WE
A7) AEHEE &3 F(t7]) AXH=A 3
(+)9 98 F Aoy, YFxd= F(+)
o Jgg v|d Folghs F&0| 7Fsdi.

Hda @ 2% ¥ A¥eze PFd=d F(+)
o 9%¢ ud Aot

Hdb @ %2 A Axdze 7dd 48744
A(+)d 9% 1A Aol

H4c : %E 3 AZxdxze 7IdE fg37HAd
A(+)9] 4% A ol

H4d : %% A A¥eze &3 F 3=
A(+)9 9% A Ao

Hde : % A 4¥HEE 5= F(+)9
dg-g A Foltt,

3.5 Z2Y Hix YE=o| blu

¥ dydMe gFert e A H3EE, &

514

1 &% ¥ A¥Ys2RE Jgs L
2 Agset. 23 o] F HE A AX
e £3REL PFosd AFAQA 4TS 1|
A7 E AT &9 F A= wirfd] ofsld
PEzo FFE vAVE st A2 ALY
o H%o] PFoxd APste 4% F YFHE
U A Ay aYUFe] IS won
&9 ¥ PFAEE PAste AR doiA 2]
Ao 719 &olA HE A AXYzEY o FRY
(salient) Zolth, 2322 &% F AXeH=r}
YEoxd rXe dFEL FE A FxY=s
&Yukzel g3y ¥ o F Aot

U IR A A¥AE, £ F F3HE, 19
2 PFrY AN PFEore Aedd uis
Zol &% F HEehro A FFE LoBE
e A AR e vny FF ¥ L
< Aot} whHd Aulzle] Hme dWtFoz
|24 2449 (enduring) AFe] Jomz W
A Axezs £ F Axezd BAe B
3 g Aoz AZdd. mEiy o] bFE T
AGB#A M bi g F7t S
A},

2 3

)4

wr 1o oft Mo

H5a : Bz A £ ¥ HEefxo] 9
g IE A FIYzd F¥PH
38 Holrt,

H5b @ WE A HEhze] d¥HL Prd=
Hrhe 4% ¥ Yo dgd o
38 Aolnt,

H5c : #%oxd did &9 F X9 ¥
e aYnFe] JPIRd € A
°|t}.
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3.6 HTZY

°o]d9 7KE m¥ o vepid (29 D 2o,

J\th
AEIIA

AZIHK

(n1)

Ha(¥ &1 > 7 o)
e
(n4)

HIH/HUN LTI 2TUF  PERY) YD HY

3 oA wgsed 4EAE +RdY. 337
o2 A% b HACFH-TIel, B-45E)S
dYse Waly ol gAE 30088 Yoz HE

Hsc(B 55 > B o7)

* 320 EAE F3E & A7 /Mt 9999 $3S Y,
** Hba, H5b, 2213 H5ce 44 F 2SS vlwsted], 24ze] 7Mol slojA 7ke dog $Ad A2y &

Aoz BNE A7 B Fg #AE Yeh,

Q¥ 1) o9y

V. SddA

4.1 ZAICHAR}E 9 Z=AREA}
B AP A% dFRY 2 A7

AR3] A AEAY Hd g 105 4
HUE o2 dul2ALE d19en 189 9

AT x28A H2% 19994 59

ZALE AABgeY B44Y $HE AYY 283
Bell dE AEE BMd olgIAH{RE:
94.3%). 83 Az st WA HEY
9 EAAE AAN Hotd AFUL eAH/2F
2 TES 2AE AAEALH, AT $HE
fFE87] st 204 o139 49 JiER BE
o AL AP}, Bok FAHos H4EgG
Aee A¥E E£Xe 209-374, 309H-103%,
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oiftN .Y o HFE

40t1-101%, 2l 50t)-42%0iR s, &ed
02 B¥e 1&-142%, dS(AEUNEF)-136
o, 223 gL E od-59 28 Yehdtt
ZAM o2 &7ZAM(intercept survey)E
Agsigct. &, #F sy F9 Y& Yo ¥
A &7 AERAE AANE F e Fe v
3o 23 Az vee &FA4EE e
ZAROO] dig J2E FES F, FAGE ¥
3 agPAEd gl AEXAE Y. SEAE
HEsg A AR dig DY 23S
Zt FEE dsly $ES e, H
o &BAEL 239 BAES AT
AEA = 99 $ol4& ngd fEd, 3

mlo wft rlo r
rlo
Lot

o2H 7l i o] AAd A b
gol nlAE g2 AR AT B 7
Aoz, WA ade £gd tig AZE &Yrt
A (AE7H/AENA)E 23T o AEEE A
o dAAY (7)) £Y7HNE JAEEE &
o 23 F, AR 7RIS AA SRR Y
AFEE FH3e M2 FASHAT. oo &9
o & F A¥HE, 22n 3E H A¥HE
g 23ste gEso ANHUY. AR §
Foxe HIWE AUIESY ATBARFES
Z23ske 71 EES AASH

4.2.1 £%3714

7Y 33 A8A/AEA & VIdE/AR

516

g9 T 71A SN o FojH .

Z10E 7H) E3E st Auapt W3yl o
Aep7) A a9g Folo] ARY F UL A=
d g 4719 Fezilel B &S o] 83
o E=3 AZE 4471 € AP SHE 9%
25L& Babin, Darden, and Griffin (1994)°]
AN £371] =2 B2 /s

94|, Babin, Darden, and Griffin® 9+
A AAE JIRHEEL Zeithaml(1988)9 €
Fol| 7123l AAHRQ Y, Zeithamlo] AAIF
NG 83 v Rt FAHeR
Zeitham]& “AZtE 713l (perceived value) & &
5% A di7ke A& Ao did Azl 7] 250
AFe] HES A¥A) Avd oz Hrkste A’
oz Agssldov(p.14), Babin, Darden,
and Griffin®] AFe|A AAE 712 qg A=
L FE 5 FHd FHE Fa, HE3EL
YaHoz z=x &Stttk wWEkA  Babin,
Darden, and Griffin® £%7k(2&7kx1/4
7H) Hxol| Av|zte) HlE FHE XA TH
Likert HE(-3~+3) 58 NLaqHHEF
2 o xztd 487139 A4 e 28 23
M HHsH E3 AlZke B0 dgd| LHEELSE &
E(g)2 Homgct: Az e B¢ ‘2
£ LTS 243 2} AlZbol| B[S EAHIYCH).

e 7Rl Asd A8UHH] 2 HE0hA F
B 'oF && 98 W3t gl Ad'g
£ B7E 94 AAsta, 7ltd g e &
A& ¢ UA 94 74 Likert }%=(-3~+3) 5
NEn 2Fsdct. B, AEE 4Asy] Ad
AW Jldeg dek 2 gFixE I
(recal) & B3l 238 AL i FHeaE
Wxg § gou, AFH &34 oy Wi

BYENT H28R R2% 19994 59



HBH/AAN W7 LHGE ¢ TERYY| UM HY

AR st} ol el o
ARE SN AR &4 mE ZAAAAR
AEZA = dote] T AP A (test effect)
£ AT & Slde AHx U =8 AdE T
M2 71 (normative expectation)?l v|7} of
d o4 (anticipation)d] <v|2A HEs] AL3}
7] 93l ‘dAolzhe @olg HAHog Algs}
AHAEGE d: 7ldd AE71x9] 3% ‘o| ¥
siEo| 20AM, L= 25 4ToM HAYE E=ot
AlZtg 801 Ags| arEgest E5(8)8 3ol
F U8 A2 oMMdct: Zda FHErixg
7% ‘o] HHHo| 26N, 25 4TS M| E
A

b AIZol BI3H EHE A2 olaMAUCH).

| ]

4.2.2 484 71dA/AFH 7L

7R §3E Hsld 71Ee o8 AFEL
2t &40 g 7d SN N4E $3HE =
HHoz st F FHAY Ao] @& o] &st
%tH(e.g., Parasuraman, Zeithaml, Berry
1988). z1d], o & A 7 FF L A
Zte A3 ZAA(P) 71d EHA(E) Ately A
o|(P-E)& °]&3dte Aoy ot 2L v 7R
o] EA4E& Adt}(e.g., Peter, Churchill, and
Brown 1993. Spreng and Mackoy 1996: 4
FE 1995): AA, ARAHA = A 2
d PANUSEY SFAAEG Aol AdtEdt
4, AAFY d& Ao o & Hes
o A#BA g3l W2 1 b7 WEEA
(discriminant validity)s] ¥ 7124 ¢ 2 7]
& PSATE §EeE 48 sheide] gl
AR, AAee AdAe] FEse s 3
25 2 ABBWAE Y + JeH 18 A%

ZYBAT M8 H2% 19994 6

of xpztajel] 9af A2 gHEolA Wye dE Wy
o F#dAe 394 H(spurious correlations)©]
g 7Fsol Bt miAIRe g, 3o FARSe
TR E7L O e ARG 24 dig) od
FE 717t oel9AEE A5 (ordinary
least square)dl 93 RS o] oA YA we}
A B 234 24 whie a3l "o

wghd £ AFoMe Oliver(1980), Peter,
Churchill, and Brown(1993), Z2]a Spreng,
MacKenzie, and Olshavsky(1996) 5< d7dlA
S} Zo] 7[R ARE Y Ak WA S uit
o FAXeR A FAAD AE4 - HFY s
ztzte] o] tajA 7ItidA] 958 AR 73
ofafol HE(-3~+3) 5709 FE-g o] 83}t

d& 59, 4834 JIddAe 25 FYst EF
(B)2 ojdof djsl; H4 SOSARCI-EN OtF
ARt 8§22, 12|12 =Y Jddxls &
42 ool d|stof; BN ZSYX UYUACHEM
EAYC 522 ZHe9c.

4.2.3 £9HE

£PREL 7)EY AE(1. e.. Oliver 1980;
Spreng and Mackoy 1996: Z&43 ZAtE
19970l AMSE ©E SHYEES E A+ 4
ol @A 38l 74 Likert A%(-3~+3) 5
N2 ZHATHEE: UFAE, FHE, F3

#, F2 44 ¥ EHI).
424 B2 A A3z ¢ &9 F FXge
ATdEE AT X A FHHA FrhE

€ T4 oAl A=(-3~+3) 42 FF3d
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oy -d o BFE

tH(@FE: ok30l §X Y¥=cholgol Ect, Lot

-Ect, F¥Hoc-3dHolc, ¥ dofEcHFot
go). &, 4E A HEHEe FXE RS

Aol 7MW HEE 349 9dtd 23T £ U=
& 99 4EYERL FAYoE $AEA 2HAY
tHE= o: MEZE Y287 M, L= o] Hzoh
02 otgoll EX| StCHoiS ko) EUCH.

425 3Fd=

PFI=E ZHs7] A8l Zeithaml, Berry,
and Parasuraman(1996)¢] 7§ - A& 137}
o FE F B AT A%l AT YEEE &)
Aeste] TH Likert HE(-3~+3)2 &35
HE: Moz Tajy oAl CiA] 4™sin
ot Fol AREAA ER, FH ARSHA F

H olop7], Mg x| G2t oA g, 7H
o cfx sC2t Y&, dZie] 20 ZHA olF

CHE AlZtEolA| 0|0|¢7|§X| 0%, AlA3H 2o+

Al ZH0A olopr[#A] o).

V. BAZn

5.1 o HH|

& AN e ggES o] 43 4 AdEd o
g 9Ux94 (unidimensionality) S ZHAstn
nomological validityg& #7371 #8t Singh
and Rhoads(1991)7} AA& H=HA(scale
refinement) AA& wgir}

5.1.1 @dA¥A £4

1) 124

HA 7z A7 SYEE AP gdR
)€ ZABP] 9481 Cronbach’s o & A3l
A5 B4AT, (B DM o] ZE A7HHE
of et FHYEES] aAde 72 o)BoE YEhL
. tgeg 7 drusdz A3 (oblique
rotation)#4le] & H4= FHW(maximum

(B 1) 1324 2ot

A9 (constructs) A2 YES A'i'i’%?f;fj‘: q}'g_'; ﬁjig gg)
e A AXEE(PSA) 4 4 (.8549) 4

A4d 28714 (PUV) 5 5 (.7446) 4(PUVO05)
22 #271R (PHV) 5 5 (.7271) 5

71dE AL7HX (AUV) 5 5 (.7736) 4(AUV05)
7198 HAZ7I (AHV) 5 5 (.7942) 5

444 71 UA(CUV) 5 5 (.7962) 4(CUV05)
A 7L (CHV) 5 5 (.7614) 5

£ 3 7 £ (S9) 5 5 (.7922) 5

4 ¥ B Z(ASA) 4 4 (.8920) 4

g % 9 = (BD 8 8 (.7230) 6(BI07. BIOS)
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likelihood method)ll SJABKe 8IFME HAls
At o] W W|EeEM A 3 o, &
Qle] M3 (the variance extracted) .5 °l’3&
4389 Bagozzi and Yi 1988: Challagalla
and Shervani 1996: Singh and Rhoads 1991).
8JAEMAT, Aztd A87HA SFFEE Fol
A 1R FEo] AL ¥ 2 = A
71de dE7He Azdd d47Hd, a8a o
F 7HE tA AEF JddAd 9% vX e
Ao Astuz 7t A7d9e SHYEES ¢
AAZ dart Aok wepd, 7igE AeskAe
443 7iqdAe zt 57 g5E F A4E 4%
7H §EEA AAE 5} 2L WHes
BE &2 UIY AASEY. 222, YT
ZAYRAME T A9 FEE AA}A.
TFARY SHYEEL & d79Y (35 vt

/AN 2K LFRL

5 Pxedel s 2y

Ul

2) U80EA

IAENAFHE AR SHYFE distd 4 A
Tz S99 ¥XN (confirmatory factor
analysis: CFA)< AAIEAY. o] £43FN &
AR & A e FEEL AASUDL. 2 A
W2 gE7ge HAJHE =&l A A¥=S
#7v817] 98 GFI (Goodness-of-Fit Index: >
.900] ul&3]), AGFI(Adjusted Goodness- of-Fit
Index: = .90°] wtg3), RMSR(Root Mean
Square Residual: .05Et} ZE5E  uigh),
NFI(Normed Fit Index: > .90°] w}ga), x?

(A& uigd), y2) o pg(= 057} ¥t
4) £¢ olgat # AFUYES P

ZRGESA A AL ZAFe (F 2)%
2. RE 47999 FEEL A¥E WblE

(£ 2) Zt A7l #ele0iEy at

avay | CEATY) CEACLY 14xe 92| P | AGFI | RMSR | NFI 22 p
A 4 968 | .839 | .0551 | .959 | 17.950 | .000127
e | 4 4 979 | 895 | .0806 | .949 | 12.168 | .00228
s |5 4 | PHVO5 | 999 | 995 | 0175 | 996 | .581|.748
SO 4 4 990 | 951 | .0488 | 973 | 5.738 | .0568
ag |5 4 | AHVO5 | 995 | 975 | 0290 | 980 | 2.857 | .240
K AN 4 990 | 952 | 0514 | 978 | 5496 | 0641
S I 4 | cHVO5 | 999 | 997 | .0138 | 998 | .341 | 843
&gz | 5 4 sS04 | 998 | 989 | 0242 | 997 | 1.211 | 546
dzdE | 4 4 934 | 671 | 0611 | .945 | 37.667 | .000
PEoe 6 4 BIOL | 998 | .991 | .0201 | .998 | 1.020 |. 600
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ofA - Y o HTE

€ dx AR FEAYe AR BIEAL

o] ZgolA AzE HYrtA| 5HA o] AA
99z, A& vk 2L ojF2 JdE HFIHA
SHUA &7 ety 7qdx] 5HA gEo] AA
Sk, E3 £YTE SHYE 4HA 23
FYxe] 1A, 5UA FEE| AAHUL

T, A¥hgE A7dgel dig CFA FHHA
GFI& .9349H] AGFI7} 6712 7|&A3t2 &
A3 st e 3AYEE $3AT(modifica-
tion indices for theta-delta) 3j&e] tiFo] =}
7] wjgele}, o] A% F7HHQ SR Y=EY AAR ¢
sl AR=(fit)7F 12 ¥ (perfect)3he A& A
371 gleied o] dAlA CFAE FE3I

9] 12 A8AEN A 3e PEET EF
et 23 HABJFNE AFPst] = & W
ZAYEES AT dge (F 3)F o] ey
o} 230 18QEA FHAA BE A FXHE
F 0 3, &YUE T 5, &9 F AEH
= A I, PFAdx & A o] AAHU.

a3 Azkd A471H, 7ldE 487K, 443
Ziqdx ¢ AztE Agstx, ZidE HEUH], F
g4 71 4zt T F54 A AHAG
24 28 (measurement model)ol WF HF
2423 22 = 180.227, ARE(L) = 144,
p = .0219, GFI = .943, AGFI = .908,
RMSR = .0777, NFI = 90622 H3=7} tf
A2 4 veigo, =23 d7g9ES 3 W
T A FE5d FREA AFE ASS AR =2
E A#BA AFEe] BAALE R FFA
180 A vehy BdedAdol dFH A (see
Challagalla and Shervani 1996, p. 102).

<l

5.2 7HeddY =
5.2.1 472%84%

B Ao »d@dAE 98lA covariance matrix
€ o3, AAMA F22d (overall model)

(£ 3) 24 &leleolEA it &2 g58e| T4 AT

BE A Y¥HE 4 2 PSA02, PSA04
Azkg Ag7H) 4 2 PUV02, PUV04
A4 #F7HA 4 2 PHV02, PHV03 .
0e 4471 4 2 AUV02, AUV04 "p . 1'28‘12927
R o ve 4 2 AHV02, AHV03 GFI : .943
A8H 7L 4 2 CUV02, CUV04 /;AGSF; _: -3237
2y 71gLgA] 4 2 CHV02, CHV03 R NFT : :906
£YBE 4 2 SS01, SS02
HEH= 4 2 ASA02, ASA04
BT 4 3 Bl4
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HEH/HYY 2ITIxI LYHE

< A4 23, x* = 371.068(p=.000), d.f.
= 172, GFI = .891, AGFI = .854, RMSR =
154, CFI = .8848 zte HXR¥o] =2 Ur}.
o] RdlE S AFF FWHHF FREAMA gut
Ao Wrpl|Eee A= ARED HlmE o gl
g patel 71&E FEAVIA %ed, GFI @
891019 7IE} | EEo] UEE Tt FFO 2 YE
W) wie] 2Mele Felvt gle Aoz ddd

5.2.2 7 7Hdd A& A% % =9

JHdel B AR 23 (& 49 24, 7IdE
A7 Add A8 H(+)9 ¥

D TERY HED Y

nA Rolgte Hla% 71dd HH7ixe A48
Hg7pxel H(+)9 9% v ZHolgks Hlb
g ARd A3, (E oA 2ol AAHAY.
olgig Ay FIHAHRE AAF}e o dF2
#H(Olshavsky and Miller 1972 Olson and
Dover 1976: Spreng, MacKenzie,
Olshavsky 1996)¢t 48l Aol
B ZldE d&7He A43 ZlddAd F
()9 9%E vd Aelzke HlcE AT 23
M Fe b wEgoE Jetkton A #4
E fle AR vegd. 181 7ldE v
© HFH 7R F(-)9 9L VA Rolg
v HIdE A3 ¢ 23, /Hae 4oz 94

and

(E 4) 2 ATEI9IEI0] T AT

744 3 = :;i ;‘?3 fi'i t-value 32
Hla | 7Id® 4871 (73) —» %48 487 (9 + B3 606 | 4.360 | O
Hlb | 7IHH€ H&7H(74) - A4 i‘ﬂ%ﬂ"](ﬂz) + B 606 | 5590 | O
Hlc | 718 287X (73) - 443 71HL (9 - Bss 219 1.545 | X
Hld | 71HE AF7I(74) — AZF 7]ER‘Q.>‘](776) - Bes | -.020 -101 | X
H2a | A149 487 (71) - 483 7IHLA (g + B 51 616 | 4617 | O
H2b | AZ4E A7 (72) — AZH 71RLA (76 + Be2 854 | 2880 | O
H2c | A2 A47H(71) — £3WF5(97) + Bn | -.027 | -319| X
H2d | A1k #=27H(7,) — &% "(777) + Bz | -.007 | -.050 | X
H2e | 243 71YA(75) - £FTE(7 + B1s .188 1.799 | A
Hof | =4 71HLA (76) — *%“}1(77) + Be 472 2809 | O
H3a | £3%5(77) - 4% F HIHZ(75) + Ber .552 3218 O
H3b | £3%%(97) - PFE(7y) + Bor .103 .695 X
Hda | &% ¥ AT =(75) > BFAZ(n9) + Bos .569 3808 | O
H4b | W& A FXEHE(E) — 7IHE AE71R(73) + 731 178 6.613 O
Hdc | B& A AXH=(£,) — 718 HFHA(74) + ra1 743 | 6889 | O
H4d | W& A HIHZ(E) > 48 F FIHZ(7s) + 781 .860 7102 | O
Hde | WE A F¥H=(£1) — FF5A=(79) + 791 .376 2.216 O
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oy YU o-BEE

e Aoz vehgoy AF7t vfgH e e
Wt wEkA Hics Hlde AR SR g8k}, o]
He A 7idE d4/9E7HR - 484/9
A 7INgAe A2e FE A8 44/48714
od 9 wiES gugd. F, JdsiAe 7]l
Ao AHAH JI¥H L vA7 BT NG
o} w7l o8t FFHS AT & 4 Yot

Aztd AE7HA7E AEH JHGA G F(+)
o I, A4d HY7HA7} A LA
o Z(+)9] 4%¥E& A Aolghs H2as% H2bE
AR 23 AHAG. old FA= Spreng,
MacKenzie, and Olshavsky(1996)8] @723}
o dRjgte Aol

AzE A4S At &P TF A
(+)8 932 £ Z°olgke H2co% H2dE AR T
A3, AFe WEo] JMFe HdWgos et
won Age foiol gle Aoz Yeygr. w
24 H2c® H2de AAFHA guth oe
Anderson and Sullivan(1993), Churchill and
Suprenant(1982) €9 <dAT7ZAIe} WHY
Spreng, MacKenzie, and Olshavsky (1996)
o] ATFAFHGG X3}, £ AFoMe A4E 4
&/ - A8A /A YA - $Ee
AR} v ¢ Zetd AZ4E A&/HE0A - 0F
ol A og Jeid Aoz wddr. uebd,
aAe] &YVE e ALY &Y7HE 2 A
Eoe AZE 7RA7F ALY AR g g o
L A® FENZAeAC it B & g3
o & F U oA FepE, ude xzd
7EA7E g EdE= JldsiA e B Eako
ZIgA F=rt Y EUSo] fddtn £
T Aot

A47 J1ddA e HFH A} aYRE

522

of (+)9 9%< & Aolgte H2e9 H2AE
A 243, (R HAM deldRe] 444 7idd
Ae &£3Fd FAH (marginally) &2 B (+)
9 %L vAL, ARY R e LGV
#94 F(+)9 9L ulAEe Aoz Yy
t}. o]& Spreng, MacKenzie, and Olshavsky
(1996)9] A72A%st A8, H2er FAZHS
2 AAHA, Hofe AAEHA

APNEL &Y F AT PFoxd
(+)9] 9%2 v|4 ZHolg= H3as H3bE A3
 2G, £YUEHL &Y F HIEzo] FoH
A(+)9 %S X e Aoz vyt d8x
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Aoz AAHU. o] Ao Bolton and
Drew(1991), Oliver(1980), Yi(1990) 9 &
TFAIs X gk Aot}

EF (E 48 B3lA 9% ¥y AAE v
W3e Hba, H5b, H5c9 #AFZEHAE B + 4l

HHEHT M28A H22 1999d 58



A8/

. PR PFARd Y &% ¥ H¥H
o gL UE H A¥dxY JIPHEg e
Aolgh= H5al.569(t=3.808) ) .376(t=2.216))
o WE A AXEHEY JF¥HL YTz sl
AESE £3 3 A3 st o 2 Aol
2= Hb5b (.376(t=2.216) ¢ .860(t=7.102)],
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B e dges vyt aa o F2EY
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Utilitarian/Hedonic Shopping Value and Shopping Satisfaction:
Development and Testing of a Structural Model

Haksik Lee* - Young Kim** : Joo-Hoon Jeong**

Abstract

This research investigates the psychological process that consumers experience during
shopping. More specifically, this study investigates the structural relations between
previsit store attitudes, expected/perceived shopping values, shopping satisfaction,
postshopping store attitudes, and behavioral intentions. In addition, causal paths between
constructs are compared. In this study, shopping value is divided into utilitarian and
hedonic values. Data are collected from shoppers of two department stores and analyzed
with Lisrel 8. The findings are summarized as follows. Previsit store attitudes influence
expected utilitarian/hedonic values. Expected utilitarian/hedonic values in turn, influence
utilitarian/hedonic expectations congruency through mediation of perceived utilitarian/
hedonic values. Expectations congruency then influences shopping satisfaction. Finally,
shopping satisfaction influences postshopping store attitude and consequently behavioral
intentions. In addition, previsit store attitudes directly influences postshopping store
attitudes and behavioral intentions. In the comparison of paths between constructs,
postshopping store attitudes appears to influence behavioral intentions more than do
previsit store attitudes and shopping satisfaction. The article concludes with a discussion
of the theoretical contributions, limitations, and managerial implications, and suggests

several future research directions.

Key Words : Shopping Value, Shopping Satisfaction, Store Attitudes, Expectations
Concruency
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