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- S HRORE ZHeR -

3.3.3 w7l aql

1) 2 ZutE

A& Jaworski and Kohli(1993)0) A
A DA 57 A=A E o7, Q57 Fvle
2E e, @AFY I Hx, Das/HdEol
A5 distd FnlE Za gle FE OIFE
44 Azle A% 5 5§89 Yﬂ ghed "1 3
FoskAl gertREY e B 73 2

23

ERA skl

202454

225 Jaworski and Kohli(1993)0] #|

Mg DAl wist digre] mejste] HA ol

AE, @i oldg Ag spglel H4 24 A
T, Ons/PdAaKdEe 44 Ae Dns/H
@A%}':o vk ool A FEEBHE Ao gl x}
H4l Gig/an A ojelg A% A% 7
o st A Zn dE Ax % 5 §%
of st “Hel FedstA FerhEEE s F

of@t}ol 74 HLrA %

3)AH] ZofnA]

A{B])\o]u A Ar|Hog: .
% 4 & 8% (Buzzell and Gale 1987)2&
D73 Hmet MulaFd, C7ANE ¥
@ oA/ g4 Aw F 27 E¥Lytle
1994) 0] thsted 74 A2 A FsIA o, P
o A w&TE APiste Mu|zen|A|7t 4
& RE Yuign.

}er A}l < egt

e

ISR M273 3T 19984 8%

3.34. 4%

Mo gt Fele aREnir} g FZo] Aol
Blo] e d3AlSe] dxgddddzn Ane 278

71 9% AZES st 117“'4‘4 AHARE
ZtllE M2 A3 (trade-off) Hol ¢i7] W&
o dEAeE At &) ‘i’fEJr_L Brrsle A

Fe7h ek (Walker and Ruekert 1987). £38]
ol AL AARNE sk oM AAA
2RES 933 AR For gl
H7p Alzkel alxolm

SARE Holy Wl & OE AR
v 284 £ 397 dHDonaldson
1984). &3] €A Eo] ofa FYPso] slA|
ge g=e Eﬂ_ ‘?r %}?}5}04 of, olo] HE B
gAor AnAGa ke B A B
75/‘1,& Govindarajan 1988;
1986 Hart 1987 ol%4%

Aol ®el7h gl Aew #

R
o e
gE

I 0101

Ramanujam, et al.
T 1993)& Al83he
kgl

A7NE 2 Delene(1993)# Barnes(1994)71
AAT A3 24293 RS FFee ng
Eatel deojo uat AAtEe vad TAYAPA
g, DBPARNES BT 4 24 Fe @
ALE, DEEEYAY, AT, OEF A5
% "“‘E“-*Wr 013. HAFEAE, el A

/‘0}‘2\]-

Ag} Torﬂ, ‘3 z}n}z% M q. LO; '7H 50;%0” t}]'o}c‘:i 7
A HERA Fgegen, e Pt wEF
= dlguiere] An) e 2Ag ejn)at
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V. AEEY

4.1 CHEXHY, HY2Y 9 S 24

4 gAME 2749 AH4hE 2237 9
¢ APEE HrhEr] Y39 GFI(Goodness-
of-Fit Index: = .900°] vl&3), AGFI(Adjust-
ed Goodness-of-Fit Index: = .90°] Hl&3]),

RMSR(Root Mean Square Residual: .05%2.th
& ArdAe TEEe o &3 4 A4Ed e FS4E 93)), NFI(Normed Fit Index: 2
@214 (unidimentionality) & ZA&sl7l #g  .909¢] ‘5}‘)”“ 2HALSE vy W
o FAQRJNENE AAstn, WsE] AqTA pak(z= 057} vlEE) 5L o) gkt
2 dopry] fsle] ARAARNE AN s 74 AFEAES e 2FEEE d 2
AREA Aot vy (F DI 2o HFEA
411, 9EAdA B A, FE AT g Apx H A AP
WEe YAE 9EA7E Aoz Jehdd
2%z FAE Mulxon|AE AL A7 AAAEY Az BAAA A 73-?‘ of pgke] 7
¥z #Els E"-‘w(conﬂrmatory factor anal- 7} .0003} .008% H7l7|&R A vehgA g,
ysis: CFA)S ]aﬁ‘:} o] B¥nFolx Bd  GFI, NFIg o] 9F2e1¢ Aoz veht #A
A4 AAE FEEL AALUT. o FEolA] B o] g3tgint.
(R 1) 2 AFCiEol oSt goleolRA Ha}
Ax z2715tE HEgE x 2 df p GFI AGFI RMSR NF1
BEAE 9 4 3.733 2 155 987 937 0370 975
ARAn 7 4 1.229 2 541 1996 978 0246 992
HHSA A 8 5 3.378 5 642 991 972 0222 986
nEg-H 8 0 4 491 2 782 998 991 .0095 998
A A 73 4 4 21.236 2 .000 923 616 .0553 922
¥4 4 4 .390 2 823 999 .993 0101 998
48 5 5 1.901 5 .863 994 983 0157 .994
AAE 6 4 1.951 2 377 993 .963 0237 986
BAFA 28] 4 4 9.539 2 .008 967 834 0515 947
M EE 5 4 2.524 2 283 991 .955 0253 987
Rz A 4 4 3.580 2 167 987 936 0346 980
ARk 5 4 923 2 630 .999 953 0105 995
Z2HEY 5 1 149 2 928 1996 997 0066 999
A3t 8 b 3425 5 635 1990 971 0213 989
740 REBHR 5273 H3Z 19984 88



AR BYY gacln dojel ninkA|

U ARAE, HuAds ARG RSAA, v
AR o2 FHE AFAGAY 2 st E
tated (E 209 o] &<lad¥Ng ANF 2
7, AENEE e v} AP ARG
el el Ao et 5?2

= 38, p = 894, GFI = 957, AGFI =
926, RMSR = .03969 $Ax& uehdony,

%Ei”r-"a*‘ﬂ (the normed fit index: NFDE
95452 A Bentler and Bonett(1980)7} Aﬂ/‘l gt
51‘31* A v 229 A3 gg g

AagtEA wEld gMsher F2vt gle Aoz

kst
oA7|A Alde] g FEAE A AR e

AH g w3 (uhEAA o] BE AR A 9

st At )71 AR A ZhAl e sFAd ol AIRE

Mo ATAAE 78R dzel Mol o

A% 283 A (discriminant characteris-

= 35.3277, df

- U HEERE FHLE -

tics) & %q Ao B 4 Qo g geE Ay
TS JEAG gen ARADE A o
Els 'i‘l"aoﬂ O%UéE THALE %L v &
$& Aer AZE(eldd], 9, o4
1998). wehr 7t ﬂ%ﬂ%‘ﬁi 3 gEEg ¥
ekl 2 §E B ol4dsit. aelm yeiA
7} A s e w ‘1%% FEER F/5 ol
7l Wiel FEREE FAe FE EAd olge}
Lusch, and Nicholson 1995:
Hartline and Ferrell 1996. Singh and
Rhoads 1991). ®§ £ 7oA Mg 2xyn
4—(estimated parameters)® 4= 55780y X®
= 1382 /ﬁ 4/;:9] ;qz}z;_fr&o z} X'Jgu,-
% SJH 2o E4 vEE7] gl (Hair,
Anderson, Tatham, and Black 1995).

Ak Brown,

(F 2) NEREY A-rctelol sl geleolzy Hat

Iz LRal: RS PUEA S BE2A t-gk

FRAE(MG) MG1 822 11 7.421%
MG4 534 119 4.486°
MG6 1.000° -

R W ATHMD) MD3 1901 090 9.976°
MD7 1.000* -

¥4 A (ME) ME3 797 083 9.623°
ME4 1.000° -
MES5 581 095 6.103"
MET 924 093 9.923"

w23 (M) MI1 1.000* - -

MI3 897 1100 8.974°

* golgolBNA 1,022 AAE A, a)pl.001

EHBIAE 273 M3% 1996814 8%
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4.1.2. AT ety 4 T Ao Yeen, d7g9Ed HE 2F 8
o123}k (standardized loadings)e] 2% -8-9]79
HxeE9 FFEA (convergent validity)® — o2 veh( t)g 8) AzEPAel =" E
HHebgA (discriminant  validity) & A8l & AFTYES o W £ AR 228 JuP
detel A7y HEES olgdfe] £ Rdo] A AFE AN A3 RE YBWA ASE0 5
A

¥ RE AFEAE AAY EF2¥(mea-

surement model)& #A3-{t},

o9l B An (F I Peo] zP =

137.196, Afx(d.f) = 71, p = .0000, GFI FHH 02 (E 3 AxEo I dA1a

= .885, AGFT = 805, RMSR = .0448, of gt EA (representation)S ZrerE H7
886, CFI = 94002 AY=r} w2 7] et d3w9 413 %(construct relia-

%/‘H‘: AN FRREE FAsledE Fat ¢ bility) &} #AHEZgk(variance extracted)& 7l

o Hog FFAAM 120 AA e o
HeldAol dEHATHsee, Challagalla and
Shervani 1996, p. 102).

it

—

(E 3) TH A7Cs0| ohet felolRy Zn

Average Variance

A7 2 He std. loadings(t-value) Construct Reliability

Extracted
Al 8 97 .89
BEAE .69( 9.20)
R AT 9(11.86)
A H A A . (]2.47)
HHAY .80(11.54)
94 39 91 84
2 Bk h2( 7.95)
22 EY 63! 9.73)
e} 2o 2] .95(16.55) .94 94
4 3 95(16.55) .94 .94
HnAFA &4 93 87
AGA g Tr C78¢10.90)
i GJA] 63( 8.37)
2ATE BA 91 79
g} 68( 8.86)
a3 ~.22(-2.85)
LR Pt 58( 7.74)
A7 954 .94 .89
B 7ZE 69(11.13)
HA 7 A 77(10.58)
1% = 137.196. p = .0000, df = 71, GFI = .885, AGFI = .805, RMSR = .0448, NFI = .886,

CFI = 940
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Bel ABEd A% d9d 23 g

OB dEen BaREie) B¢ 33
9l 505T 57 vEh} B dFold A1gd 3

AT

SEE 99 49295 U HEYE 2enn

lack 1995, pp. 642 - 654).

ojny, <>1L— ol BAE ZHERE dohis)

et 4~ 9ltH(see, Hair, Anderson, Tatham.
B

ey

oy

\os)
ol

=
|

L

of FHBAEME AAE A (X D ol

Ebsket,

(E Dol JERE vt} #ol, AR 3
97 Az AFEIETE x| Ra] g

(£ 4) ANExgyel g8

ANAA gAY e jgkagint AIMSE 7o) #A
£ Uehdle Avd 28 (overall model) S A&

& 23 22 = 161.795, ARE(d.D) = 64, p
& = 0000, GFI = 874, AGFI = .763,
RMSR = .0708. NFI = .866, CFI = .911
e e, (28 2% 2e AHRY] =&,

of Bd2 @A AFY WY FREAAN ¢
HAQ Frplger de ARETH vlay o o

1.
$ DHYNG 2L ohlAT BAele T

olzt Aot APCIETiel ATkEAlEA

Mean SD MO TE RA FO CO RW IC IN JS OC S PE
A2 89 (MO) 454 77 1.00
A FA g7} E(TE) 5.19 87 70 1.00
2HA(RA) 3.76 .90 50 62 1.00
FHE(FO) 362 86 49 47 53 1.00
AH3HCO) 401 82 -11 -.11 -.04 -28 1.00
B AE(RW) 352 86 50 49 53 B35 .07 1.00
SRR 433 80 67 59 38 B5 -25 40 1.00
BAAAANN) 450 89 56 50 34 54 -32 34 73 1.00
A RDE(JS) 462 74 45 44 38 59 -21 43 54 581.00
ZHEL(00) 4.53 76 60 59 45 58 -34 40 .70 .65 .83 1.00
M) 2ol 2 (IM) 440 1.00 51 51 38 B4 -36 48 62 60 50 66 1.00
AHPE) 489 89 49 51 35 54 -28 37 57T 53 41 55 .82 1.00
0}_9_
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AR Ak AEAF EF oA t &k
AN 7R(E) — ABALE () 71 267 .060 4.467
BYUA(E) — ABATY (7)) Y2 021 .051 410
AFABH E3) — NAAGA (7)) w0 053 053 1.001
AA(E,) - AT () 711 038 047 816
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(R 6) ABXEY, ol

% 4o HrckeEziel 2l 2Adat

A 2 A2RA ARAF EFEx tak
AARFA (71) — My 2e]u2](74) Ba 508 154 3.305
ARG () — AR DE(7,) B 560 .109 5.120
MG (n) —~ 2AEU(73) B3 610 108 5.639
AFTE(7,) > ZHEYU(7,) B3 283 .073 3.858
ARE(g,) - AH|20R|A(74) Baz 225 102 2.207
ZAEY(73) -~ AUz A (74) Ba3 379 119 3.192
Aujzolv| 2| { 4} - T (75) Bs4 .630 067 9.422
AR (7)) — AT ys) 852 -.012 083 -.145
E2AEU(7) — BT (ys) Bss 082 090 .906
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A Causal Analysis of the Influencing Factors and
Consequences of Market Orientation in Junior Colleges

Yong-ki Lee*

Abstract

The purpose of this study was to empirically test several hypotheses developed on the
basis of the literature regarding antecedents and consequences of a market orientation in
junior colleges.

To analyse the data collected from 376 respondents in 138 junior colleges, the the
structural model was analysed with Lisrel 8.12. The results can be summarized as follows.
First, the greater top management’s emphasis on market orientation, the greater market
orientation. Second, the greater the market-based reward system. the greater market
orientation. Third, the lower Interdepartmental conflict and the greater the
interdepartmental connectedness, the greater market orientation. Finally, the greater the
market orientation, the greater job satisfaction, organizational commitment, service image,

and the greater job satisfaction and organizational commitment, the greater service
image, in turn, the greater the performance. This suggest that there are the mediating
roles of job satisfaction, organizational commitment and service image between market
orientation and performance. At the end of the paper, managerial implications and future

research directions are discussed.

* Full-Time Instructor of Marketing, Department of Business Administration, Chungju University.
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