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B ATE FRIAS A A L1450 AFo) BT A4 F71HQ Fust e
HES) Bz umt og %2 4 ml age. #A4 02 Dbl e LhEsl Aol Sy
EAF Ue =g $ 5408 AN ofF Fe) TS Huk LRkl dhal
A7 sk

I G| Aokl AITATA AL L1 A972d 2 s A7) e
$RRAEL A AT $PAFHA AR Sadew, ao1das 4FAE 3

ol YE FANY 4 B Bu FHHE £ 1 e gue Psad. @A 71
SARAA AFL AT FAA 715HE FHOR WANE ARE e AR
AFE avae) 27] KRS gvishe AN HAAES ol @

Fod A7ARE Ges 2ok A AEATe KR 244 At v €
HEE 088 GRAFES BAAOR $83E AP0l Ak ol AYE AL A¥A &
PARAED /A A4 Qo] i A ek 49 24 Aol 2 A9l
& 2478k AT Aolvh ehdA g,

SH, QAR AES PHIE AFEDE FANL BEsh] A 2R Aust AgHE

Aeols S @gol vepah

A5A B4 Qo] Ak Aol TAN SHH R} 2ok o FEAH] 28 L 9
3R AA ARl A AFolE A GolH st Frbdu PYEA oA B

959 MRS YA Eol ART. webd /149 Bush AFAE AFOlE WAEs)

S ETel A A wEA] Tefshol ¥ WAt Uk
AR, A Qe duae] A 5Tl 4TAFANE vl /1%H A4 YFA) e

A% 72 447t A g Fol 1 e distel v 2AAENA B 2
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2 BEBHR

A AR e (Brand Extension Strategy)-& 71golA g4sta)v AE2] WHFo 7]E9
JAAE7} o LuAEo] A HEE 7 Ue FHE o] &3t AAEE 2H|A)
AA 4A AAANIHE AFL uldht}. 1980 ) Xyt w]Fo M= EAE AAEFFAA
GA] 38% o] A E S AES AHREY oY 62%9 AAFL 7E] FEE )& HH
& ol gstyth B AHE BAY dEAHA g4 719 P&Ge 759l 1980 74A A

& FED AR =JYANAA T, 80d o1 F = Ivory ShampooE H]RalA F3x &3 A
S @aslA AHE-3t3 loh(Rubinson 1993).

&) R g AT LHAY AT FERFALY 7)ol e A4
#s} BRRRTS ANH AE Srlate FAHS FHOE AT Uk F FYAE
of 9L PAE AFAF GAIG A% A& A 2 FA (similarity) 2.9 5

¢ FAHOE ¢ A7V UinRolth A FEGFAGAM Lulate) A pEe] WhE
g Aol AFY #F $FH} A Wevh $F Aol viAe T dF A7
Fo% FEolFL T & Atk AF @ Hrke AFA A A5=e LujaEe] 53
AFZ E A e WFEY FraAd A dehty] dEel 2vlA a1E &
AR NP BEE Yt FaF adolHn ¥ 4 Uk mEpM AEAEe A48

Aol e B 4E AFo] D Brie A4 FHde g Agshe FYNM B 4
e A NBEAE A5 vt AFHE Juo] FYo] Y FRAF Fbel wlA=
FFE AFhe Aol ¥ A7 F FHorh
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A Fol e v A4 Fugo] Fgdue] et Bixol vAe GFo g I+ 3

. 202 AA5Fo] $AAE Fobol w2E

2.1 X|A=F Xtolof 2f& QIX|x}o)

ofd AFU FEo thaiA A&7t ol LA e 2 AF|Y AR talM 13X

AR ETE B2 FR7F FH3A Ha, A9 FFo| A Hol AEH #
@S @ & A ot AF 3 A o] B AR IHexpert) o AS AN AHH
ARE FHE AN AAEAS A o Fesidy Aude JR HdFos
A3l BEo| Y AR S A Az o] 212 m (Johnson#} Russo 1984), 719} ol A]
HARE HAste 58, AZL ARE NYM QYA AY 2 3ste 5o A YFF
o] y2 Amnz}H(novice) Bt} Holvbrh( Seles 9 Kijell 1986). weby AEFEL Ha st A
Het A AR 7EE AR 1AM AE8 F den AFE FoA e AFSAT B
E ARE P 8A 28t (Bettman 3 Sujan 1985).

AE7HE AE Hrto oA Ago]l Bovz 2 A MY £2E 7R T o, 24
TEO] W2 2HAETG AF FEY oJulg F ol T £ X EFT AFL olslstr] 93
M 8FEE AAF =89 o] Hr} (Johnson # Kieras 1983). o] 9} 7Ho] AEZH Q1 X4

< 7HAIE Sle &N AAAR] =8 S AA sHA aEF S & T £ e olFe A
2L JEE @A) 471 WEolch, wEb AR A &Rk A YA A A7
TUL AN FEol FE Y FH gaeko] S 4 YA FHE PR FFL 3
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olel ntaf A HpEo] ¥ 2HAE F 2T FHY JsAdPTz| AYor B3
JRE A gsted ofggol U Aol BE3) el thde Hrishe 3ol o8
7HAA Eet(Hochot Deighton 1989). wetr A A FEo] @e 2uA5E A Folu AR
e gALREA o go] lem, 71 WAEH e FRE AFdE AT N FF0
=S SHARG 5554 G0 Bg AFolg el FAA Lo tisiM Brtet 83
= o] oIy, Hrt el £49 oulg ol drlEE £49 F848 olslstey)



4 EEBRHR

© o g0l 7] WEN 2uA FE AHeHYolA HlEAHo| T B FHE A3}
AANERE & 7Hed ol Eoh(Park 1976).

53 AF 99 A5THA @2 2EAE B £ S HE o g 7AF
A S5 AT /N E Wk ETE FRE M9Foz HYAPLRA AYS @&
Al718 2 feh(Wright 1975). 22y @estehe A M A4 5] Fe 2HAEL 2
3he §49 FaARYE WY Tt AR E N1ELR s A9 shsAel 1. &
& A7tshe AP dA oldiEE £A48 dalA 71EXE & Aol o & A
oltt. 2 A3 JAFAARAY L o deslA = Zelth(Russo 9} Dosher 1983).

i)

2.2. 2H|X} R|A| B} HFmCH

aHAEC] AFE Brtste Aol AF v g G4y 2dg ALY g 289
Brtshed ol 7HE A& ogy wdhs A S ol &3 ot olE @ Wity e 2
A £8E& FHLE Hrlste WY BFE FHoE Wrishe WHozE FEY F A
(Rosch et al 1986).

AR Z Hride £48 F402 Aaste 34 (piecemeal based processing) & A&
& T43ke £450] oM &4 (discrete attribute) 0.2 THHo] You] 47| &4
of haid 2RjAEL SHHU 7HANE =72 o9 e £4EE FaAY Fa st diiel
el A A A J71E8 Al doke Beln)

FHAZE §4 FAHA A3F A= PP 2A Hrids oE W39 Bdx o
Aol MFe drhg #dAo] AeTtE Hokske dF FA49 9794 (category based
processing)°lth. AH|ZAEL AAH o2 FFd) HE FRAYE e HH AN WF
(category) 2 37}3le ZFg 7AW, Bl M2 Hrt tidde]l Yehtd 2 dFe d4€
S E] MEA AEHo 2 WFd T F oty ADehe /1EZ AHEEA

o} 2 ojH o] WFo L&HEAE Bt /FEL 2 FFAM 7HF tlEA
S 7499 54¢ M0z INEY F HFAA AFAHA o8 FHoR BAsA o
B oolEd AIAH de WFe FAH9} A3 Y FEHA £ B S A%



Aol dheh 20 A A 2l gel s ol dg dcel vl AE Fgel diw AT 5

gk FAFA Q) ojux) & o)m| st (Alba 9F Hutchimson 1987).
HEE fddsle AN Hriate H5 7428 dg @49 5302 3R 4 0o

HE Fx0 uRol] ¥ £ES 7185 E(basic leveh ozt gtk F oA oW AL
£

FxaS e AaAwA) 58 oulalul e T ra o] FEeA g dae TRe
A7k AT o] MR 4Ee] BAe Av of FEow sty WEE WY PS5 §4]
e Fieheu], MFrel fAMS HasAIC o 48aT. auApEe] Hot oy

W& %mrt Frkste] A4 570] gobal Al Wy o|sh e 7| S (basic level) o]
MEFES Ame Y /g i A4dL U dH sl o ojiT dE SW a7
of tlslA @ ohiz MBS A vas|eke W i R ohel A% #Es)R F
wakel, @87) Fol AF/% A7) aelu A/Fe NES GA TRES S A Hi

(deep structure) @ WFEZLZE WA 7| A wmH. (& 550 MIEIRE 7|245F 93

ditel WE BY 5o WOlASE % /| Stel SR AF vkl £
WFRLo) W FTHERS] 7ol Eol AR Aol vl b e Shobxith

o7& WA B g Ao Ag AN o un st 48¥ Ol4e Horas Aol
N AA Gzl Se NS Gwaeo) 485 AE alN f ARALH 2L
F2 kel % (evel) o] Wg Holul, mela 44 gl Agteitin (Fals AE
o WF Eol W Aol §H A5l B LAEL Mg AHAAEL ol Fate] 4
o FEY WA FEE Bt BRI to] ML BFEHE AE WF

Fo] F& Zojvh. et A Al Akl dyoll dofas AR H4E T4
o}
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A Az FAlgle) Baty] A Aot
ole} 7he F wo] ik 4wzl «sWaset e Hrizk Park, Milberg,
Lawson(1991) 9] Aol AH& ¥ A% fauiash 8 gxeno] v 98¢ FHOR
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6 BEEEHR

2o A7HA YU AN B A7) A¥EON 71&9 Park, Milberg, Lawson
(1991)8] QAF0] 2012 AAe] WSS T F714 A7 4L 7Y, dad e
3} e 7He 4R

7HA1 : RAMY Aol i@ 261 A AeEe] Y= e 7HA

LA ¥ FAFE 715H A4 A3 (functional product concept consist-
ency)ol & 3¢
1A : 2AAEL AE7to] vdA Q4R AFH §F HEE H &S AFTY &2
AAY FEEFo|ga £83hs HF] WAV Wk

LR} B AE AAAH A4 YA (symbolic product concept consist-
ency)°| & 3¢
1B : 2AAEF AE/N7 A9 AABAES SFYHEE LT AFTY 4L F
AY FESFolg 8 5= s BFY WA 27t i

2.3 FI1EQl HB9 XAlFF2| 2|

AEGZ] BY ATNNE F2 IFEY FFPEE FAYG HFE &73o a¥AE
ARE NP £33 HEE ojAATEE Aol A+ £HE F2 Utk ol HF
A (similarity), 24 (fitness)ol2t3 1™ A Fo] 54, A=THY] #d 34
T3 3l

719 WFo| BN E H A olF dAS §F WFE e AL FIAANTE
F714Q AR F3o] i A77t vk FFAE Ao A VdedM e 43R
WEo] EFHAF)7) A FHHA BEE AFsA €t ol e F7HHA ARe I
FA A £AHRY) F4AQA F59 AR T/ FHE FET 4+ dH(Maheswaran 3
Sternthal 1990). 734 (Concreteness)& o]® £4o] EXH g EFo} AL S APHL=

9)
=
=2
o
2



Aol deh vl 2 A sk gand ol s ol dish dieol viAy gl A Ay 7

10

el = A 9)n)dkA vk (Johnsony} Russo 1984, =4 A ( Abstractness) & o| 9f+= vt 2
TA A ] A FE AL X o] Hitqow AMuol 4 A= A E ou) g},
oje} 7Fo FAFAM Al o] FHE-L W Fofstefal s A9) o] Wl AR ote
AR B 4 Ak Mervis 2F Rosch 1931). 7148 o] HAEL gk gGollA ghabap 2
= A E zTo] fe= Al AgAo g shddo] gft 18 ojustu] Aoy 24
o) fimo] &Aool sl yivt % v, Folg ) 7he] )4l

AN F88 2l S F2L BH3H 42 oris ol

F4A0 qo AB olefg AL A ofa AdeA anlafEe] §18 4 2= AY

I AEE ARE stk AAAGFH Aol dgeh fol Ao walsbgAdel won,
FHAQYA £AE NFLE Hukshs A9 ol Adelis avjabEe AXEES #AAglol

AFH LN A S sk ASo) Sgh 1 E=2 bR v] ofgth(Bettmani Sujan
1987). z2eiut FAAA £48 F4on davis 1 Aol dEe 49 huigEe
A2 gizol YALEA 9] 71Ee FA sk we Ans vl & ofd AlE Ml A

F A BeTE 2SS WA el ol W, ek YE Bt dele) o

bl

e

3E-2-
FE

jn]

JA A &+ ZejtH(Howard 1977),

Feldmanz} Lynch(1987)¢] 1-7ollA A% A4 drol 22 @Al AulakEo 7199
A A A A 7)Fo] ukE Q& EojAn, Melabslo) ol Mg Aeln Adsted 44 sHA
Hi= Ao g el tHBettman 3 Sujan 19871

uabEe] A4 o] 2 g goll vl Wor o dierell sl A Aol A S
olg3ted THEAl w0, wlEsbs ek dighel thsH e tal Aol Al SR ol g-sted st

foh, 2 E R ofeldl AMAREL AlE dhvtol fojel dekg i E g glis kAl oA
how Z1ob Zhe AWy elnvk gluba wibshs deel ol guoh anfebel i oA
A e Qo) efnief f-o gt walE vl 4 vk Maheswaran 2 Sternthal 1990),
Wb AE-7FES ZA AR G g o Alelde] Sk e dhesss A Al S4
Aol ofsiM Jars @ B g slolvl F iAo g Sl aps o] Al whE Al
Behe 9lek B3 G Al M AEsbEe da v Tolgs af W zpAsA A a2lshs

Ao Boli Aoz weHon, gl 2dE s A Ededol B &9 Fusk Foi 4



Foll BEE AAsA Medtels 2FE Hedvh o] AR M AEste Al A8 71E
dA e Al Feteie F%E vehiH, 244 29 AA-AE Yot F R
el M 5] gleng g RE HIsHA == Zolth

A olg e A AFY FIo HepH FFE WA A F 2AAEL AFA A
i BEE & A A 27)0tE JEAZ JAA EEAY 29 B A4
A dg 53] 21 AFAA AFA Aedde 2 AFEE Ve 20l
&AM FAHYD FARRA A Bz WS o HolA "ot dE 59 F3
AN RI=EAE & Hee A FY T.VE & thethe W Ao tisja 4 Re2x
avjREd alA 23 T.Ve dAAATFE 482 ste JEE ATToEA, 4R

2

¥ ¢34 BEE JJHNAFA Bok F /15AFHA J#Y S dehhe AFOEZ F32
e Aot DHES SPPEES AANA FE AE BY PRE AT o] Aol
o,

BAAFAA AF] e 3 2ol WA} dEute] 48E &HEA HE
o7 A 2e ujdte JHE AFTEAAS W AFE VLY F e /1E0] He ¥
Fo gt REstng PR &40 e R FHHY oo g HHIF A 45
I BEBRAE AT 7ol Wt @ F Aok F AAAFHA AFAME AF AA T}
o|RtE A HHLE o]FolA QA ¢forE HGE vhES HolA ¥A E AoE Y 5
Aok WA ohga e 7S MR 5 o

74d 2 :

YA ES 3 AFELY AF 71538 A4 I (functional concept consistency)
of e Aol F71 AR} nja A2 o] HHA
2A 1 BN EAFA AT FHHA £ FE BEIF TR A 2AAES AETL
v g AR HE 0 JEe e Zlo]
2B : SAFHEAEA T FHHA 2 #E A
S AR HE9 Aol 1S Aol



A Foll ol gk vl ap A 43t Aol 8ol S h‘ioﬂ theh Bfeof vAE A N A+ 9

AR &3} g A Ee) AFo] AAH A4l 2 ¥4 (symbolic concept consistency)
o] s Afell F7+ ARef Al Aajel Ay

AR
SA : SAATAEN O FoHHQl &0 w4t Folxl 4G R4

gog 33t Blme) Apol= i sl
3B @ FAARAF e FoHAQ Sdud guoh Folxl A9 At divhe &

3.1 A MA

A 19 A7 YAV ASAFHA ABH 4 AFHA AF 24 AR aje] 230€ 7]
o2 6ol B A F thal A SRabEel $5 49 Bed dehle Solza 1

Fahe S thalA Hobste s aink. 49 1o 4449 $5& o) 19 14 g

.
AP 2AH ALA ZAY2 | A Z AR
D AES] A Bt DS EAEY] A AR =Y ; oMol AET GAA 2
DU {
A1 Aol mE By Lol £5s)




D #8282 HME

#81M Park, Milberg, Lawson(1991) 9] |78 7]|F 02 ARAZALIA AL AFEL AF
B, EFAA, FukAl, ede, #Adse, BAb), TV, Fl4A7, vt eZgolo], g
g3obe, WAL, Ag7), EX, @A, ¢AH, &5, Yelo], WE, HRAA, AF LY, wd
d, 2x=d, ot AF AL AFERF sy 423 M4 /AL e W
A ARAE THOE B85t FFog AP d Yy Eo] # AHg3tE AFSL A
Aot ol AF L 2HAENA A& AFLE BEHAoH, AFL AYste F4
A Tl AEE g g Hre) g FH AF JoiH T84 (Youjae Yi 1993), 28]
L AFY BRest visd AFE A A

BEGNF, AFS TLE, AF BFEe} 22 892 AF HrioA 94R G742 2§
g e gdo] i FAULE BFdAg o, gAAE AFS FREAAI} 27) 9
ol AR Y MFEY EAFE Y] AME BrRdel He AFLS HIAR A
SIATHZ 21 1992). o] Azt BAb], A EE, FL&AN, TV, videEgele], oY
2, qAEohe, ¥RY, A7 e 715 AFoR RHAUL, BA, ¥Hx|, ¢HAH,
I, Yelel, dE, TGN, HAAA, 22w, G5 hdd, A5 FAATY A
Fog BREAG

A 12 A% AHzAY FHA TS 2HAE0] AN4ES A% BT AwkAQ &
AHde] ol FERIZFE FAE7] AT W& AF] A AE7e ZHURES] B2} oF
Al ol FA e Ftol AE AFA Ao it ZFelnt

AHAE Y AN AFA Y FE e Aoz FRo| hEsith APNA HFE 4
HES AHASANA ¢ Z 2 R o] AR Ao FEIGE AL T
sk, AFoll B A4 2 FHIAT. AR AFol HF 2uaEd dE 4L 7dH F
=2 FAs, 715 A4 2EREY AHo] o URFE o3 dden, 4R
BAgoles UREFS o]F3 AUtk 715 Zede o P59 A5 FAARG
T BUHLE wol 445 5HeE, FAA Aol 3FH 43S T2 2R (nov-
ice) %} HE7Hexpert) 2 FEHAT &8 AYBAFY PR AT N & BF 2
stofof AT A9 MY HAE o S V= AL Fst Aol ANE AED 5F

& S AHFES BFY olfE AMAEY A45EA U@ 24 AAHo ug

AN
oL



A E] i 2vzp A2 Fad o] FAFE g el v A= G i A+ U

ol 32 (Muthkrishnan 3 Weitz 1991), A4 oj® JH tht X475 FFL B2 A
e 3R ud 24tte s ZgseEol @Y d57] WioltH(Sujan 1985). 491
S AT AR 2AF] MWA RS 339 FEHUFY FHFEAA AA 3] A stAH.

28] drhale o %82 J "2 (within subject de-
sign)ol™, FHATHH LS A7k thxiel (between subject design) &2 FAHATL. & 2
HA IS F 2FoR PR, AN AddE 15T AF daire £484
BRE FAAFHL AFN diM e aHERFEE AR en, FUA Jode 7e
AFAA AF daire EARFFEE FHAFAL AF daie SHABALRE Al
3HA Tt

C

A
E
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o
lo
=
o
ml
o
Y

J

o}

Ae1: FARA SHHR > 15ASHA AF
ZAAQ BN > 4RALHA A%

1 B > A5 AR
FAHA £4HR > FAAFHA AF

49 29 AAFA H3L hee) 29 29} 2k,

AFA ZAH AR ZAR2
AR Y Bt D AFL FA A1 F

[ |

A 2 A $8* AY5E* ARey

(13 2y 4 22| 2k

AgolA AT AFAE A 9 APAEY AMRIE, ASAEE 23 7 AEE
Al A&ert vl B AERYC] dAsAt 2 A% A EAFe2E NUE A
Felot oot 715 A AEToR AREHALH, FHHA AFFLE 7F FupAlg 2



2 BEE2WMRE

7t EEANAE AR HAT

A 28 A% AUA APAZRAMNE GAE AT tisiA A zAe (elaboration con-
dition) 2 &7 AsiA AF22 FolA e FHY Uldo] AFFS FAHA 40 3
BERAA b d AF A BAE £33 Yo hE ARAANE A etGoH, BRI}
EF3Ade] AeAE AT FHA QA Frd e ALY FrbolM SHAEL A By
3 B7toA Zbzk B} o] BE Ax9] BgAol ity Hrisdth & F A AR &
FASA FAHQA S0 Bt e F4HA gooll R AR FPOE wolEAqHE
Aol A AN SHAEL FAHA £ et Fro F429 acd fe Auz
T3 FRIte AR Yehsth & BA), 71RE, o, AFGuoM giaA FoiAle
AR7t Zzt FTAHQA 4R 24 gAdARgT FEHAT(t=-10.24 p<0.01,
t=-8.93 p<0.01 t=10.21 p<0.01, t=10.83 p<0.01). o9} 7o} A} oJsfix F+EH &
H7t SEAEC] FoFAl xtolg AN /X E AbdRAR T-TEST 2% & F7H388
TAHA AL FHOE AT PR} Hg FAHOR AT F/H4 AYARE TR
g JEFEY Aole e RLE YERT oj9 22 AR oM OHPE o438t
SEHAEANA AAHA

A8 28 A% dFAFA doAM Z1FAFHA AFH FAAFHA AT 7z 20
£ AARFHAY. o] Aol Zdzte] £ A AF] T G FAHO] Aol7t Qe AL AP
7] st AR ZzAA SEAEC] FoF AolE UEhiA de AFez AAIA
T-TEST A3 715 AFARJA AFo2 AFE AFE ) Bapy), 2vjes) nEe) fAA4L
ol g 2ol & WEPRA] o (t=9.53 p<0.01) AF AdgH AMEoZ MAE 2yt £5A
Aot 73], 27} AFuiA] o} AHFLu AA] Ko Aol & ERRA] FtTH(t=8.39 p<0.01).

3.2 AlEiMe| 2R

B AT7E 7] A% S9AY THL TA AH5Eo] W FUW L Avez Y

ouf, Ytme] ARFA PGS AL AT FASAT, YR T4 45
PHYA B2E A3 JAA7)7) FHH GFASE TIRES 9Tk ARINHE 140

.._4



AEo] et 2nR A 43} Fafgo] GFdRe de Beo] vxe P i d+ 13

ol
o
olo
ats

AE ZASAI 135709 Sl B ol &=l en, 2 4Pe HslM = 251
B 2 y4S g3 x9 2o $EAL S EE A B fsA 1A
FlY SRAES 244 PolA At on ApdaAte ol2id A3E A9
A dde gl sk s8Ry e 1A 480 A FAet Az 42 9183 49
gog AR en AAHog 150802 FAHUC 22 M e A}, Ao A
&0} 14093 1109 2.2 A 2515 0.2 o] FojHrt.
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3.3 SEHS2

il
02

71 1€ H2ES 7] 48 AdlolM A8 E45H59] FH L ARRAMN S4E 44
E AES FFE ASELY FAAEE v 2uAF AR §FelRa +8F #F
AEF] £5 U@ 3] ALHUT o)A G AT ol ZE A #F FE AFLo
FAH0l FYE £ 7] WFol Agsity Bad AFFe £ AR AFIH FF
FE AFLTE FAE Ageta AHEEAT AP 2ARIA A 7 AR AFET
o FAM L T 2o

CE 1) HNMEXMER SFaEMEe MetHel ALY

Fooow | AR | waEa | = Vv Mge | o9
A F H 6.2 6.13 5.49 3.34 3.13 3.07
3 % | wue | egse | Awe | waz | A" | 4xge
2 9 2 6.51 6.13 5.66 3.34 3.4 2.97
T+ ® | wxA 2 A o7 g4 | 9ol 4 E
A7 A A 6.36 5.71 4.66 3.46 3.4 3.34
7 | zEaw | RuNA | AZYy | 5 | 2dd N E
271 ubA 6.25 6.20 5.86 4.77 3.71 3.51




4 EELHE

7Hd 28 HIZES) 99 492 oM AMgE EEuse) 24 84 4R/ AW A=
of daiM G FE BA APNME FSUSE FHNE OB 54, SR F Ui
ARkAQl gk (Keller®} Aaker 1992) 2 =34 814},

7 AT FARA FAL 7 HEE Aol —3WolA +3H o R u$ LT ot}
oA w L5Holth, AAQ BEs} o}F vmctely AukHQ BEr}l W Eozx =
Skt 2 AR $54, $33E e BT 24 B} 4% 2004 AL
o, Z3e SAHOE /o8 B Aol YA W AY 204 AN )
EHEE THUSE o2yt

A28 A% 718U AREAN /NSAFAESZE A7} AALAFE A Bapr)z
HEE AS, 99 LU0 YA Tohrz AW A 9ol AARGFH HEFoTE
YEH7L 27F EEAA NN G oz HLd Ao ddEt 2ob FupH el AFY wo
E 88 Aol A AbdzAN 458 2tz FAHQA SR} 2aEe] OGN
€ A&3rh

SHAEE 247 715 AFY A FAHA 2R, FAAFA AT e
FRAA AAR R FAR G /15 AFHL AFE BS F4AHA AAR R} AR
FAA AF B¢ TAAA FHARI} Foj7 JTog TRl APsA).

Qe FE i P wAde (elaboration condition) 2 THE7] YeiM 2o T Zojx)
= cues] W&ol MFZ FAHQA £A40) g cuelA] o AFE AL BARY 2447
A mod e cuedAE 2ABIY LT, cuert B0l AEAE zASIAT 7189 A
el dig Al goteld SHAES AR BgA HrtelA zhz ®2o) Yeht 9l A
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The Effects of Consumer knowledge & Ad.Contents on
Attitudes toward Brand Extensions

Son Young Seok © Lee Jin Yong + Seoil Chaiy

ABSTRACT

This study is mainly focused on the moderating effects of knowledge level of
consumers to pre-extended brand and type of information of extended brand. Further
more, this study suggests that if marketer want to change consumer’s attitude toward
extended brands more effectively, the suitable kinds of information type should be
used.

To simplify the research process, this study divides consumers into a novice and an
expert groups. The criterion is the knowledge level of a pre-extended brand. For oper-
ational purpose extended product types are functional or symbolic oriented ones, Ad-
ditional information types of improving consumer’s attitude toward extended brand
are divided into specific-attribute and abstract-benefit related ones.

The main results of this study are following. First, as studies executed by some
other researchers, the attitude score of a novice group to extended brand is more
favorably than that of expert group. But this phenomenon is confined only to the situ-
ation when pre-extended and extended brands have consistent functional concept of
brand. If two brands(pre and extended brand)have a symbolic concept consistency,
the attitudinal difference between two knowledge groups are not statistically signifi-
cant.

Second, if additional information is provided to emphasize the similarity between
the two brands, the same phenomenon is happened. If the two brand have functional
concept consistency, specific-attribute type of information is more influential than ab-
stract-benefit type of information. To the symbolic oriented brand, abstract-benefit
type of information is more valuable to improve attitude score.

Third, two variables of the concept consistency and the knowledge level of
consumers show interacton effects. If there is functional concept consistency between
pre and extended brands, the specific-attribute information type is more influential to
the attitude change. It is more effective to novice consumer, If there is symbolic con-
cept consistency between pre and extended brands, the abstract-benefit information
type is more influential to the attitude change. In this case, the level of knowledge
has no effect.



