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An Empirical Study on the Behavioral Patterns
of Elderly Consumers in Korea
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& ReIEMEH

FACTOR1 | FACTOR2 | FACTOR3 | FACTOR4 | FACTORS | FACTOR6 | FACTOR?
FagE .65701 .20552 | —.06708 | —.18798 .04563 14966 | —.05145
B A g .63267 .00497 | —.00412 .05888 | —.21070 | —.00634 .04860
A1 3 el .61072 .22854 .02121 | —.05986 .01800 | —.03319 .29487
A¥oAFA 56242 | —.22342 .30980 | —.22043 | —.05221 | —.00963 | —.05138
4 .55005 | —.24508 .06289 .06340 .06811 13662 | —.05816
7H2 EFH YA 46714 .02407 18644 | —.11540 .11643 .09624 | —.38995
T .45346 10344 | —.05316 .43091 .09007 .09112 .05011
39 .20918 .66889 07700 .08672 .03184 11867 01556
FREA .00043 .62000 .20566 | —.19725 03894 | —.18497 .04317
AR —.04582 .60320 | —.08058 .35140 | —.15776 .09634 .02198
H] -3 4 —.22175 .48110 | —.03889 .24661 .25216 15270 .01763
qe8H 11720 .36763 .35925 .03009 | —.36043 .25993 | —.32232
dEHE ol R —.04232 05821 .71896 .03614 | —.06098 | —.00507 .31557
Y44 .10808 | —.01021 .70789 .08821 | —.00359 .07706 .15993
Helz o dug .05858 .22006 .60709 | —.00226 .23921 03750 | —.17921
713 .01496 13159 .05087 .76381 22881 | —.14444 | —.03763
A7A HE —.19218 | —.01107 09611 .72005 | —.00502 .02610 .03366
HAEO|EAHR 13632 | —.11131 | —.01147 .16346 .71283 11260 | —.03638
A &= —.14327 15071 11264 .03977 69518 | —.06302 10536
3 .04577 | —.05042 .06861 .05459 17951 .79340 15451
FAE .20648 .22437 05797 | —.13534 | —.17561 68073 | —.10001
AxHgA .10442 | —.00108 .20891 .03445 12536 .07068 .64133
HEAHA —.01929 .45434 220313 | —.08624 | —.05073 .06995 .49889

432 T—TEST &=}
= ¥ =zt AFTHES THARS 2 Ao 7719 205 3709 26X 9v|gl
= 2ol7t BAHAY. F, 7702 80T mdTulaq], FARE/EFHA e, ¢ /HAde
AEAAE uide 2pol7t BAHA2 U 7HH ), FREN A, F9d¢ e, HEHY
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HaAFAME gulgls zolh AN Gteh At Ak 8AEL ARH O BAle)
B 2y o] gRlo s A QT BixRlEe] o 333 oz JElgo), B
Fol 7ol /ZR0aA7 G2 /HARANAE W=D} wAS| O ¥ 4P Holn
A= Aoz vl T 25435 gokslivd (X 8)F g}
(&8 ol H|zolel FolisliE T HAEH »of
a9 ] H] =01
el s =
TR /%789 ex e
w3 /H989 =e e
GEER ol gl e
Yueaasl Aol gle
FAdegaql 2Fo] §18-(0.135)*
HAxHAgA el x}olgl e
* 2919 R 01359 Fol 5
(F 9 DTl s ol vl T A A D}
t —test for : FS1 REGR FACTOR SCORE 1 FOR ANALYSIS 1
Number Standard Standard
of Cases Mean Deviation Error
Group 1 250 —-.1196 1.094 .069
Group 2 268 1056 .893 .055
Pooled Variance Estimate Separate Varlance Estimate
F 2—"Tail t Degrees of 2—"Tail t Degrees of 2—Tail
Valee Prob. Value Freedom Prob. Value Freedom Prob.
1.50 .001 —2.57 516 010 —2.56 481.43 011
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CE 10 SME/ HTR0I0) tHE =0l Hlmole] T HH U
t—test for : FS2 REGR FACTOR SCORE 2 FOR ANALYSIS 1
Number Standard Standard
of Cases Mean Deviation Error
Group 1 250 .4031 .979 .062
Group 2 268 —.3648 .863 .053
Pooled Variance Estimate Separate Varlance Estimate
F 2—Tail t Degrees of 2--Tail t Degrees of 2—Tail
Value Prob. Value Freedom Prob. Value Freedom Prob,
1.29 .044 9.48 516 .000 9.44 497.28 .000
CE 1D Ch=2/ Heleolof thfst ol bl ole| T HAE A
t—test for : FS3 REGR FACTOR SCORE 3 FOR ANALYSIS 1
Number Standard Standard
of Cases Mean Deviation Error
Group 1 250 .2585 1.010 .064
Group 2 268 —-.2321 .923 .056
Pooled Variance Estimate Separate Varlance Estimate
F 2—Talil t Degrees of  2—Tail t Degrees of  2—Tail
Value Prob. Value Freedom Prob. Value Freedom Prob.
1.20 150 5.78 516 .000 5.76 503.30 .000
CE12) 7t R0l0 C{st Qi d|=olef T HF A
t —test for : FS4 REGR FACTOR SCORE 4 FOR ANALYSIS 1
Number Standard Standard
of Cases Mean Deviation Error
Group 1 250 .0030 .950 .060
Group 2 268 —.0079 1.044 .064
Pooled Variance Estimate Separate Varlance Estimate
F 2—Tail t Degrees of 2—Tail t Degrees of 2—Tail
Value Prob. Value Freedom Prob. Value Freedom Prob.
1.21 133 12 516 .902 .12 515.70 .901
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(F 13D HEEMQOlof CHEE =0 H|zole| T HE AL
t—test for : FS5 REGR FACTOR SCORE 5 FOR ANALYSIS 1
Number Standard Standard
of Cases Mean Deviation Error
Group 1 250 .0109 1.043 .066
Group 2 268 —.0032 .959 .059
Pooled Variance Estimate Separate Varlance Estimate
F 2—"Tail t Degrees of 2—Tail t Degrees of 2—"Tail
Valee Prob, Value Freedom Prob, Value Freedom Prob.
1.18 176 .16 516 .873 .16 504.12 .873
CE 18 ol aaolol Chat ol Hl=olel T HH AT
t—test for : FS6 REGR FACTOR SCORE 6 FOR ANALYSIS 1
Number Standard Standard
of Cases Mean Deviation Error
Group 1 250 —.0722 1.004 .064
Group 2 268 0592 .992 .061
Pooled Variance Estimate Separate Varlance Estimate
F 2—"Tail t Degrees of 2—Tail t Degrees of 2—Tail
Valee Prob. Value Freedom Prob, Value Freedom Prob.
1.02 .846 -1.50 516 135 —1.50 512.58 135
CE 15 HEHo| Moo thet =9l xole] T AN A
t —test for : FS7 REGR FACTOR SCORE 7 FOR ANALYSIS 1
Number Standard Standard
of Cases Mean Deviation Error
Group 1 250 .0295 1992 .063
Group 2 268 —.0370 1.004 061
Pooled Variance  Estimate Separate Varlance  Estimate
F 2—"Talil t Degrees of  2-Tail t Degrees of 2—Tail
Valee Prob. Value Freedom Prob. Value Freedom Prob.
1.03 .844 .76 516 .449 .76 514.31 .449
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