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1) W. Alderson, “A Normative Theory of Marketing System.” in Theory in
Mcrketing. (eds) Richard D.Irwin, Homewood, 1964, pp.97~98 by R.Cox, W.
Alderson, S.J.Shapiro.

2} T.Levitt. “Marketing Myopia,” Harvard Business Review, Jul.-Aug., 1960,
pp.45~46.
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3) P.F. Drucker, The Practice ¢f Management, Harper, New York, 1954, p.38.

4) P.F. Drucker, “A management Structure for Business with Marketing as a
Foundation,” Printer’s Ink, Nov.,1. 1957, p.39.

5) Rubert ].Keith, “The Marketing Revolution,” Jowrnal of Marketing Jan,
1060, p.38.

6) F.J. Borch, “The Mavketing Philosophy as a Way of Business Life, Marketing
Series, No.99, American Management Association, 1957.
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{Summary)

The Status quo and Reform Measures of
Marketing Management
—with particular reference to
inanufacturing enterprises in Busan—

Jung Soon-Tae

Some People, including overscas specialists, who have comprehen-
sive insight into economics, regard the rapid growth of Korean eco-
nomy with little attention to marketing or distribution phases as a
sort ¢f “mirazle.” Therefore, they tend to doubt its continuous growth
in the future in case that the negligence of marketing were not
gotten rid of.

If we grant it a truism that markets are the lifeblocod of business
enterprise, the negligence may cause serious problems, early or late,
in both business management and national economy. Nevertheless,
many of the Korean business executives are said to b2 too much pro-
duction-minded, indifferent to enviromental changes and market pro-
blems. Thus I wanted to assure myself by means c¢f a field survev
whether they were really managing their business as they were refer-
red to, and attempted to consider some measures to improve the
situation.

As the result of the survey I have come to the conclusion as fol-
lows. Firstly most of the manageers were aware of the marketing
concept, though in many instances a little different from the modern
marketing thought in strict meaning, and of the significance of
marketing problems. This seemingly upsets our prejudice that they
had paid little attention to them. It must be noted, however, that
most of them still regarded marketing as mere {fragments cf sales
techniques, which made me believe that their concepts were far from
that of sc-called managerial marketing This belief is also supported
by the fact that almost all the basiness organizatian concerned were

heavily “production-oriented,” and sirictly speaking, the executives

Author: Associate professor, College of Business Administration, Busan University,
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in charge cf marketing were no more than the traditional sales ma-
nager. Therefore, I emphasize that the first thing to be done might
be to reform the business organization toward marketing-oriented
one, the premise of course must be the introduction ¢f true marketing
concept into the minds of top-management, To do so, the right edu-
cation programs for them are urgent, and competent marketing ma-
nagers havinr seat on becard of directors should be trained.

Secondly, each marketing tool was being used seperately. From the
viewpoint of the modern marketing management, “marketing mix”
is its core task. Consequently, marketing manager should be aware
¢f the value cf integration and coordination or balance.

Thirdly, it must also be stressed that various marketing measures
such as product development, advertising, pricing, channél manage-
ment should be used more effectively on the basis of available
theories,

In conclusion, it seems to me that business enterprises concerned
remain as a whole a little above the stage ¢f scratching the surface
of real marketing that has the role of bringing about both right
profit for enterprise and consumer satisfaction. Subsequently, if they
are 10 be prosperous for ever, coping with severe comrerition and
changing environment, far greater atrention should be given to mar-

keting philosophically and technically in the management of business,



