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Among Generation 7 consumers, dupe product consumption has rapidly diffused through SNS-based
online word-of-mouth, evolving beyond a simple price-substitution choice into a distinctive form of
generational consumption culture. Nevertheless, extant research has predominantly conceptualized dupe
consumption as an extension of rational consumption tendencies, such as value-for-money considerations
or price sensitivity. Addressing this gap, the present study reconceptualizes dupe product consumption
not merely as a rational choice, but as a phenomenon shaped by consumers’ psychological motivations and
the broader socio-cultural context in which these choices are embedded. To this end, a stimulus-based
survey was conducted with 187 adult Generation Z consumers. The findings reveal that perceived coolness
of dupe products exerts positive direct effects on online word-of-mouth intention, product evaluation, and
purchase intention. More importantly, self-brand connection emerges as a central psychological
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mechanism through which perceived coolness is translated into behavioral responses. Furthermore,
consumers value consciousness moderates the strength of this mediating process.

Keyword: Generation Z Dupe Product Consumption: Perceived Coolness:

Self - Brand Connection;

Value Consciousness: Consumer Behavioral Intentions
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th. ol& & ARl 7S AUHA =A ANE ARVESY dAQld A RE8 REEZ @ {24
B FEAES] 24 A VRS BgeA] Rak FUn el 22 28] TH], IRE KA
= A 2R Fol 54 arh Bz Avd st gl =
W, 170 f2Ee 2uAF FFel obde & Faslel Axd TEA A Hilsde Ads
Mol = FES 7Pk F2e 44A 29 71 @A Qe sk v 3 HAE ARVE
gttt webd 7bFo] YR wrom AMAE Yz2E 9 A4 on]A], 21, i AE AL AN A &
& F40| AAs] "ojAle AV R s, 7b ok WAL F HAES AR vwsiAu $4 Aol
Aol Ui gowl F& ISP AddE ol & WUk dms FAlsIT
b HEG gto g dadint mEbd £ Ay AR HEE ASES 498 £, 99 AFo] od
o] @AYt anzt QA AsEE 5 st #Ydl P rHiTa Aol S AetES A4
of AxF 7S BF F 30% 7 FIAF F Witk $9e 1) FEAFEHA 2% AF), 2)
A5 FE F 16% 5o s Agalsith ol AR AE(EY B4 B BEF), 3) & 2ain
& Abs M 228 Tl Ted] Aol B AlFel Al 7K T shE Addskes Fdeisint ofefd A
= Aol ohzt, AHApE FEAES fAxEe A }w AP ASEs QAR oW AlEEF
Aoz TEete IS AR 4ET ¢ 3l ERIEAE AH Fd] AT AR, ol =
oot A AR ASEL (E DI 2o X-} E}W* & A7) AT BEA ot 53] 7

HYSATL mMpsH ®33E 202611 6Y 1313



0
1z
02

oy
>
1o

E D XN==

TZAE A5= (LIVAN 2ElH)

25 (Luxury Atelier BE%H)

P

LIVAN

(aH]72k 744 9,800¢)

eI e Bt Abgste gk g, dEoy
& FFA 5 A2 FY ogE AT F e By
AFQUT LIVANS| "2 Q7] A 3xdd
HA= ARVES tAQlz 23 FEZ REHE 3 A&
Utk ARVES HEME ~Elgoa tixel ol #F
7} 7HEskE S AAE Aol 5496, LIVANS ARVE
of 2xv HAEE S a2 BAlSA] gon, AlFoA
69,0009l #ujslx & ARVEY AEFE Faslo]

=zl o AlES AZste] drjsta Ut
LIVANf] DJE]‘”O WA 7 (&K A7F 0 9,800
oA ARVE ¢ deyto] 711 ta012 E43 Bl
= 7m S 7R & 4 5 A4 AFEHASU
LIVANS Hall= ARVE-4 A QAL Fusty, A
T 2uE BHelA ¥ Ao Adsta g
Yot TikToks 238 okt SNSdlMe 2=
LIVANe] Asls 2u4dE Zfotele direa &
o] dapA Jetvtn syt FAHCRE, TikTok
oA ‘#ARVEdupe %= ‘faffordableluxury 3JA1E]1
7 2dE 942 20251 39 71E oF 18 83 7Y o
gol ANEY F Z3)4 1,200 3 o)dE 71E389

H

\:¥

ARVE}F
(2812 7441 19.8009))

o s B
B il = A
=94t} LUXUIY Atehe = Eﬁ“ﬂﬂ F2ug
ARVEA 994 ARz =us 12
Ytl. ARVEY "elphe 2ggoz tjzel
7} ZHREE AR Aol EAUH|, Luxury Ateliere
ARVEY 2m¢ Ba=d dgla Yzaeds s,

gl °ﬂ b

_ rk\r iz

Eg i ol
ol ﬂi{>
}‘N ofy
L ﬂa
Ln
%
o

&
fru
A
ol
o
)

AlFelA 69,0009 BelE 9ls ARVES A&}
AW} Ael FEEA G WA or AFe AFdte] &

wskal AU

Luxury Atelier® BE%e ARVE ¢ HeW 74248
o dAe] @& 7H (&H A 7HE: 19,8009) 2.2
g1 gon F43 Y4 3P Bd= ARVES AE
7 #do] gl

Luxury Ateliers E#:E ARVES 24 4% #do
opd HF4 2Rl #HE Tl FEH2 U
TikTok< 233t theFet SNSoME H#Ml= Luxury
Atelier7} A &Fshs AHAES FRatEE M &
Fol &lkabA vtz gyt FAFS®, TikTok
oA “#RepsARVE HE “#ARVEmirrorquality” 314]

gy, Bl mge A 20254 39 712 o 19 831 )
ool AANET F 23|15 1,2008 3 o] dE 71534
FU

1314 BYSAT wMp5H M3E 20264 6



FIHES ofE ZAIHE MSSH=IE AI2kE S0l AP|-ERAS o1 U 2uIBS WSO AT WA ThxIoIN) S

s

T

AL AT 27 S92 EA A
27 W) B} AFE ol 52

~
HaheAst AFE 2] a44 4% A

Bkl off oxt

3.2.3 AVAAT A% 2 EARA

AR AT AR A7) AR E AE 2SS
ol gt M= QIst=Al Flsly] Hsf, FZAE
22 AT 2UEE HF S HEs v e At

FAn. B4 29, I AT 2004 DA

R xhﬂ SHA 20% T 177

(85.0%)°] AAE ﬂl AxFo Fesl 7

gt ol 9% EO] Gkl A=A e ]

A H NS EOE]%U%, ArAeel R 3 AF

y} 2 o
. ]

T 21 9] F=HUeH, Fisherd
e A% A3} G p .001 FollA L3 A=

AYSIATT Hp5A M35 20269 6¥

2 ARSI, oleid Ane WhAksel AN A
F ATE =g AF 8 Aueg e

fgow WY
FEAED 9l280] 2 944

(]

Hoj !
T3} FoolA et FHEYe A5AE 2AE
At meE APATE A8 223 Bl
FTEAEFZ $2F g A7k weget Qx4
TEE AFHor Fgolagon o B Al &
A FEAF] Y2F AR SRE AndY
AL AFse TAE ATt

3.3 & Z=A

o] %E]—O] :,LXJ,]‘: A= 7}

A, Telm A Ae] 23
561 243kt A9 97
Eﬂoﬂ adste 1996-201294 5 A1 M| At
Fale T 194178 294 Wl ddehes 2207
dew Faglen, §% FEAAE 9 A%

frE B8 187THoR, 34 849 (44.9%), 94

iﬂr—% 7=

989 (52.4%), &Hdt AA Fes A9
2+ 59(2.1%) =2 /=Y. SHA BT 99

22.71441(SD= 1.74)9] ZAt} 2¥12h= ?‘éﬁli’iﬁ’—
A FEE v dPAeIIA, A 7 & ¢

& 70007k ool 68(36.4%), 3,500-6,9997H
o] 26%(13.9%), 3,500%+ w|vto] 937 (49.7%)

= T ((F 2) #2). ZE ke 48 #

_I{ﬂ

—

o Ao AF = E;G ol A Ez} Z5 37] 7154

5% TPP AT &2 PREES SA%kn AHe

2 2SIt 7EEARNS B B2 V)2 5

BE stetaiglon, NS Fa WS 7 7124
=

1315



SAET A EE o4 FIAZ| et &8l AR, AFH,
2 d+te i HAUES 72 Fulg®)d uig A7 3o SAEeR SR
Boz Pz 98 ode aEe o dgow RIAE W 992 04 4 9k
Astatt. WA, SHAR FEAIE thek 91214 7] QA 8RS BAIRH At 7HE W, FaA
T TU] fall ARdERARIA B FHS Fo Ui AMAE {59 2s %, HE] tigh A
FEAE AFEY FIZAFA digt A8 e F BRE FANUIE FHHez S vt
WAEAA 9 A AN ol Bl B AT wAdNE dTEAHE PR, AR
Fgel| A W ‘l‘l‘ix1ﬁ el gk 7 FA5)E 51 SHEHA & Tetstad
Q1 4 Aol A AE R BA= Fw FoY Y BYS Tgel] 244 ¢
A9 el w} Faglstaat s Hatgla, &9 Alite] = < Al dlolH
et AT A ATt old et date 73
o ol dialiA S5t 2o U4 Bl B4 A SHEs|
G o, A5 ﬂ‘ﬂf‘r%‘ﬂl}*i"i?ﬁ‘é% oo
gete HEE(HZHE AP)-BHE A, 7H]
(F 2) EZ AFEHZTA}
B e HI%=(n) v & (%)
204 13 7.0%
214 44 23.5%
224 28 15.0%
234 46 24.6%
L}o] 244 24 12.8%
254 16 8.6%
264 14 7.5%
274 1 0.5%
284 1 0.5%
He 20-284 / M = 22.74
@A 84 44.9%
4 4 98 52.4%
Sastn AR &g 5 2.7%
3,500%F ¢ mgk 93 49.7%
3,500%F - 6,999% 4 26 13.9%
ALE 7,000 -9,999% 4 39 20.9%
19 -19 7,000% ¢ 25 13.4%
19 7,0005+ ¢ %3} 4 2.1%
=% AA EE 187 100%
1316 HYSATL mMps5H ®33E 2026\ 6Y



FIHES oA ZHCHE MSsHrt: NE 28o0| AP |-HUS o U A6|BE ¥iSol SSsHe WAL FhIelAe] g

t al. (2015) W AE SAHETE 7o s 23
6}%}. g ATolA Ak H7le] FeAls &g
slo], 24zt 74 QulAje] AR SHIEE TS

AtH(AY EdYsA] &oh(1)-q$ EZCSCHT)).
o 4 ] A AT ) A
€ 2 gPas i

A2 Fscalas(2004) 7}
N TN 27 AeE r:;} o] Z2galgith. At
ZAE Eﬂlt(LIVAN) of

£ 74 2A
(1= A 141] 4}, 7=

u]$- I8tH . Escalas(2004)& A7|-BIl= AF

lt

& 2L 54 S AN AIAES A% 4
2 ARAoR AN Pyoz s we
A A7 FAE BAE APl A4 Bas

A2 AA R 44 FeEvhm Btk = AH|Ab
& 54 AFolh st AEA gk <2 A ol

o 9ulg FolstdA 2PI/ide] & g4% AYT
4 9len o]= Bettman et al.(1998), Dhar and

Wertenbroch(2000) 7} A|A1gF A& 4 (preference

construction) 2= GA|gHc}. &, A8} Hrbes AR

of 1€ Zo] opel Folzl Weka A= A8t
= Ao A 22107 FAE 4 QtkE B ot

°]ﬂa o4 wide st B AT Ad A

O AANE 7 HAlE QA E 7L R A

7@ 319 th, S AH) Az Bz AT 7H

A g 7&-;@@9_; %g\_‘].\;}‘:_ e ox%o].z]u]-

AYSIATT Hp5A M35 20269 6¥

A-BdE aad Aed Gt eeel P,
AFR} 2 Fohelmst e FEAAE oloj4| A
g 339 %

%—3}7] ﬁowt Tf:ﬁEH}\]—O] Fx B

o>
ACH
3
re
i
S
92,
o
ok
.ﬂ
=
JO
N\
ox
rulo
ey
HT
(z
e
, o to [z I
o N

3171 ﬁsﬁ A7)-BAE A4S A5 His
W) FEoM A5 SA eI ol2ld S 72
*HV} gk 7H4 7|9 2 A7) ofue) Anjat
7t A52 dAste HAA oulE FoAToEH
AINdI dAEe A Aolee & 979
o] &4 EH” 3}5 g,

s e R IR b S i P I R e AR B
Lichtenstein et al.(1993)¢] S =75 &8sl
1ol 744 div] &85 At 542 Uk
o & TN 3 dal 74 YAEY AEE §Ho
=5 FASITH1 = A8 234 &}, 7= "¢ 1

[&l

J
l
:
I

)

TEAR 220l A EE Maxham(2001)°]
ANG SHE=FE 7o R 14 s}Oﬂu}
]_._/H o 417]-

37 73
g ol E QTE o2 FEAFE

A=

of AHgeitt. 2Rl A= 3 w3l sl
7 YAEY AR SHeAtHl= 5104 a4 7ks
ol gint, 7= i 28 7HsAe] A

&% 7= Hagtvedt and Patrick(ZOOS)o]
W SHAEE 7o s St Y Ak
#< Yang et al.(2025) A7X= 2449 1t 9l

lo rlr =

1317



H, B AFdME =9 FEAL ofdlely] 4=
B AAdxg e @R APAsat. 23e
T N 23l dis) 74 HAEY H=(1= A3 1
22 g}, 7= v 2FhE AHet] =L
o, AT £ gol & A6t AT
Tl =% Grewal et al.(1998)¢l 9151] 7Hs]
3 Alford and Biswas(2002)°14 Ajeld A &3

7|Re] SHETE ARSI 7t —Erzz}f %Luﬂ 7bs
g, Tl mel heA, AA Tl vbed e ARehe
g2l 37 Bgoz A 7TH HEE =3
(1 = v S, 7= vl =),
ATl F8 EW?%

>

E

KR

_O|L
?R_l
o

rf
e
—h
S
10
g

[kl

.
o
=}
_O‘L
NE, é
u}‘_
IN
ofr
&
Ao
K}
X,

Y -I‘")'
=
=i
k1
2L

T 1

2
i
rJ
mL 2
* o

O::

it

1o

St

N,

2

)

O,

o

o% rlo i

o o

=
X0 KU

&b
i“
=2
rh
re
—LI
1o
1o o
o>
i
é
s
o
Al
.?‘_Iz
N
olf
ox
o

7] “HTOH "“ﬁoﬂ%l"ﬂ 17{0}04 AT 2
I At A, 7 R
Ae Al 71 BEE et Fosp adsk=AlE
Yehll= 7ial 8Rle s 53] FxAlFd 2o 7}
2 din] &8o] 4 7K Jr%évt— A F W etol x
T g AFG el A dFge A AL
= g4 °“4 O]—rﬁl&@
and Inman(2003)9l] w24 7} iEda=y
SRS sz A 247

e
o
:L

o]r%

A7 A

o
T

Hﬂ

H] OET;E]I

2 7 R A B

1318

SQlolth, AF] tld AR Aol =2 AsEE
A Fets HFa, 2o A0 HEe P59
=2 gg=E A= & B &AYT,
2024: 3], 2010). 53] FZAF] 4% 712
%ﬁxﬂ% AHE Aol e aake A BEAA

= 9 A7, ole AlEH7t FHYE, aga
vHAE%‘: AAA R FS5A7E g0 g ¢
Atk olglet o] f &2 FEAF te AEY Ase
& BAIRHA &5 A5 AE A= AA 9 a3 i
°of A4 4% &S TE87| ofHTh

AR, Alf dAEE 28R 54 AlF W3l o
8 Azehe NAY FeAT H FES oJve
AR galo] Zlo] 7} 71Ee AN, 181 HE
A 2y Aol JFE U] 3

SHA| Aeletar, A ¥ i‘ﬂ]ZM] L ”3 7ot 5o

=7b dHEA s e Aol Uth(Petty and

Cacioppo. 1986). FZA|F 9A] 7119 & A}

& 58 9 W g2l wet Gt ko] A et

W71 Wzel AlE HARE FATEA T

A= QI3 AAA Haks Azt dart o

A Ul e BARFE e ElolA 7:-4%3

FES vl o R ogat o] st ﬁi’?‘ﬁ,
17

o
7HAR
=

a5

[

17} =+ Lichtenstein et al.(1993)°] 7%
7lke 2 Alford and Biswas(2002)¢]
T A Al 'él E}%/‘é o] AZH F3S &-galo

o= =20

At SeAE AF Pl A 49l 845 A

s
qa=

Jle re rd‘

2 el U@ MPRE WREs S9on, &
A EU 0 T =Y A8 Agaad

(1= 28] 234 g}, 7=

£, FEAEel AHeREe 2
o] HAE HY $7E B B Zgele Bl
= 7kl A 9 AFE WAe SAse, B

AYSIATT Hp5A M35 20269 6¥



FTZMER O g ZMHE dSsterh X2 2Eol A |-2as

d gEoz A9t} £ AFte dd HEE AE
oty At et 9 AlFT 2 HAEgS st
o #gF FAASAT. $HAE FEAES AR At
&3 Ao] SleAs o EE o’ F sz
Mefsto] ST

AR, FEAZ gk A5EE Schnurr et al.

(2017)% Campbell and Keller(2003)9] =% 4
A Faste], AgA AAE AlF AFE GER
ol tigh Friate] A 4d e

stact. ke s AlE Tl tigh 434, A
A A&EE T4 YAEY AR SHsiltil= A
& &) e}, 7= v ssith).

Rt o R B AT e AlE AR dY &
go g ZAsilth. Al AAE R A F
g H1A A T getetr] el A= Al
Al A% 7R A a7 AlEel tel o= H & Al
= WIEAE AlRIAeR Jrletes selth
(Park and Moon, 2003; Zaichkowsky, 1985).
S AMEE E3 o] AlFE Yol Fasitt ol

917 3 2| IS0 SSHHs WAD ThxleiMe] o

o, 73 PAEY A=(1= A8 a%A on, 7
o} 23 thHE AHESte] AlE e Hel FEE &

Heles a9

3.3.2 3% A% ¢ eEE A%

Al . 9
4 7] el A 23 BE EfHSe
ARG (VIF) & 1.05494 2.032 Ale]& 4

ol 2
B} ARk 0 2 A E = 5 7R bE T80
atslatelon, FakeAl gh(Tolerance) W3 492
oFer 20% A3lehs ZoE ERIHUT. o
ol B AFA AREH WS Ztele

2 QI A A3 g9 bl gle AR #
71, SARE Y] BAA YT FEAT
a4 7hs A mek ] SEEU

F34

It - o B = =

s x];‘f Tl MG AEg ol fi; j‘% A:;jéﬁ lefE
A 1

=3

RS e 1

a4 ‘

71914 043 010 1

AER7} 515 565" 126

TFolol 490 636" 044 666 1
eglol THYE 506" 548** 167 630" .697** 1

AE ALE 291 318" 124 204 979 310 1
AE LAY -052 -.064  -.203* -.069 -.077 -.087  -.605* 1

AE BT 296" 345" 046 394 373 402 264** - .056 1
¥ Sig & 25 o|ZEE 274, p ( .05, p ( 0l 5=
HYSATL mMpsH ®33E 202611 6Y 1319



. FOE =
SeR Age AR 5% gy
2248 24 (a = .891)
U2 A4 AFEY vlwgS o, o] AF il of9A =74 U7F
o] A|FEL
1. A8 Edtelr g} - )¢ Edsit 785 702 4.25 1.206
2. A9 gl 2k - of$- g 770 713 3.83 1.265
3. A3 wjgFoelz] gt} - wjg- v Felr) 752 713 4.68 1.246
4. A EngA ¥ - wl$ Svlgn 780 768 4.26 1.308
5. A8 AL A et} - uj$ A B 792 71 4.20 1.320
7] -HAE A4 (o = .922)
1. Bd= LIVANS UE =2jit), 731 705 3.30 1.354
2. U HAE LIVANT SUA] & 4 9lrk, 826 71 2.82 1.277
3. U= HAT LIVANT 710149l A4S wrich 768 745 2.60 1.309
& Hie S Sal O ARSI Wk A AP
4. e LIVAN o2 ARRECIA Ui7F 7794 784 774 979 1354
I ME]'.
5. BHE LIVANS W} 5a Ao shs f39] Aol HeE kof&
4 vk Az 73 785 3.16 1.401
6. B= LIVANS W7} Freta AZeher] B Wt te AlgEd
A ol@A Hol3 ALAE welg 804801 s2l Ld62
7. A LIVANS e} & ojgalch, 706 716 3.61 1.271
7124 (@ = .860)
1. Y= 2 7He dial] vl #e] AAEE Al AlE 8l el
= 2ela] o] <o 777 649 5.56 1.127
2 4RE 49 & W, e ARshe o ol A3l 7HE A
Sls] ol A The Hale) e Hlmat O
=5 g = A& = d de F248 ) Huigs
3. AlF - TFuE w), Y AE3 =] ) A 4 HAjskst 771 748 551 1.179
=
O A L 22 T o o= A 0] = SIAlE]l &
4. f]ﬁ'é‘ oo, U W7k 2 =Y VRS da gleAl g6 st 699 605 5 40 1933
of i}
5. A0 o vhe b2 Fo} askul, Tl e ol
29 24 97 208 2Esol 9 786 1696 5.46 1.201
Eotil1y 7} B Fujehs Balse] woKgEk gy 7k) FR
. SAT WAL PR B WA AL g g g
= Hwsh= ot}
7. v ARe ) ol Al 7Kg A gelsb] 8 HEEd
o SIS 4 Felai 641 539 5.10 1.450
22l FHAE (a = .847)
1. LIVANS] FZA1E tiel g2 74 (daE) S g 7heide
o} Fuprl 742 1695 3.47 1.404
2. U= LIVANY] SZAES U 27504 34 Zlo|c}, 768 848 3.37 1.399
3. Wk ) 2F5e] WEHS: Zkw qiohd Ue a2E5eA LIVANS] A
Fe ©8dl Hepa 2 glojt. 535 615 4.06 1485

1320 HYSATL mMps5H ®33E 2026\ 6Y



FIHES ofE ZAIHE MSSH=IE AI2kE S0l AP|-ERAS o1 U 2uIBS WSO AT WA ThxIoIN) S

( 4) FZz7o| M= & BT 24(HS)

) Q9] o= _ =
IS AAF  "am T uy
AEB (@ = 889)
1 o] AZ T AA0 = 2979 A9 wa. 5 80l 437 LIl
2. o] AFEL AutAor Etiy A3} .809 750 4.65 1.033
3. o] AEL 7] 7k S Fuh 71 748 4.27 1.128
4. U= o] A|Eo] uf$- npgol] St} 614 730 3.95 1.167
T % (@ = .917)
1. ot O} BEE pelatia /ae W, o HAEs] AEE 7
e Tps e HaAT 841 3.90 1.482
2. o] HAE AES Tt A 18T e 466 .830 4.11 1.481
3. o] HA=9] AFS AR o lsde ot 578 .829 3.51 1.618
AT (@ = 887)
1. 9 AR 78S 2] &l 37149 w8 S 718 9gko] gitt 714 642 5.07 1.453
2. 9 1AE o] 83] Ydl oy mjAE e ogko] it 824 122 4.32 1.634
3. w2 7S 2] Y& a4 ofe] wiS mlwalc) 807 162 4.34 1.636
4 DS AT 39S U Aokl 20 A7 wEe Sol Wt 7}
A7} sk Azee 170 188 497 1.379
5. %€ FAE Bt dde e B e M S A o o o

g

AFE A% (HLEY)

1 v FEAE Aseit - - - -

A BAR(DLEY)

1. HE2 Yol Fasit. - - - .

7t Ree A EE AAEste] A &8ssl ®Fo] 05010 R UEeE S & A E
o, A% AFS 98l Cronbach's o8 A& A7t g AA 24k <F 7T1%7F 22 805 9Js) A
BE Rl W diAo] ek ofdeR ERly HEe Ao® e, g Elddel RS
Ach(@.70). F3H 2 AT SH=F] FAET RIS ojds Axks (£ 4)¢ 2t
E=E A58 Aol 2AA aQliAs AAekoH
o] IellA AlF Fsot AlF Aofes} o] &

FgEog 243 74 /NdS Adsta, A4d 23, IV, 2A didd ol 2431

Ap1-EAE Ad, 7EX 9, AERTE FeelE, &

2l T %, 71 Wi R o] B4 FIoE

ZHE T8 NG OdeR QRS 9 2 d7E ALE o] A7|-EHAE AZL wi)
itk B4 A e Mg S TEel 7 2 22kl R, AlFHrE, aga ez v

doz ARAYn DA 1 o4, 89 A Ax AP B2} o|H@ vl TRl

=
ko

YA wMp5H M3E 2026 6 e



oN
1z

AMFR AssteA S HS6l] flell Hayes et
al. (2 5)¢] PROCESS Macro Model 14& =&
A F5o® ALt (bootstrap 5,0003],
95% 415731,

Ll YRS FENTE o 24d vRY
S A% Ade ooy 2o B4 Ay A4 2
e A7l-HdE AZo] et H(+)9] YIS 7|
kb= 0.408, SE= 0.073, p  .001). A7]-H
e 94 =9 S’—a}ol FAYRE froaiA 7

71e A iurE} (b = 0.398, SE = 0.080,
p (.001), A7k F9h2 A|-HAlE AAE A
s 01—r°ﬂ LRl FA = AHA] dFg2

e Aoz Yeht(b= 0.303, SE= 0.081, p
= .0003). °|& &3l AA4E Eo| 2l 719
= mA= A7)-BAE Ad S B 74
o2 mpiEE A& el
3, Apl-His AR x| Aaztgd
< 2Rl AR s BAACR frolshA]
gkor (b= -0.102, SE= 0.070, p= .148),
288 Fobell W2 B2y AW 7 w3 folskA|
AUTHR? Z7FF= 0067, F(1,176)= 2.11, p=
148). &, 291 A= gk 7kx|ef 4o 24
FIhs IR st
E} A5 a5t

~

‘~ 051 ko

o
159
e

r_,_, Flr

e m

N
=

48 g3 gelg 23 A

9 23] Al-vAs AAL e edel 7
o] vAE WA ETE SR S B
| =5 feladd. TR 7R g40l
(b= 0.200, 95% CI [0.092, 0.335]),
(b= 0.159, 95% CI (0.070, 0.274]),

(b= 0.123, 95% CI (0.024, 0.252])

Hm

Fdehe
-EE=

L

-

[ l‘—>l'l—t _1\1
a Hi o WG
o Ml rlo
4 Ay A

AN EN AN

HEoA

02

o

1z
1o

frofet vzl gzt g
3 A AR folsA gk
-0.042, 95% CI (—0.104, 0.018)). webr &
ol FAEe] A$ N ZE Fo] Ay|-Hd= A
< Bl S vAE il AR AAe EAER,
0 7Ty AR 7pR]e)d] e wE gekric
H7)E oyt
FHR R BAWSY 59 AUE A%, Apl-
AAS TEUFE 3 BYoN = FZAE
&% (b= 0.143, p= .0091) %} A& Bl
0.135, p= .0073)7} fFef 3 & (+)9] 9

Aoz vt Wi A (b= -0.023,
p=.8358), &5(b= -0.025, p= .6738),
9] AHAE (b= 0.249, p= 2137 7+
-0. o 0, p= .7305)& folaA &ttt
:—tﬂ*i g BFPoX= AF
T H(+H)9 g vHen (b=
p= .0085), AW (b= -0.050,
., 2E(b= 0.007, p= 9043>,
et %= (b= 0.068, p= .2348), FZAIE9] Al
4738 (b= 0.130, p= 5342) Pﬂ AZE (b=
0.026, p= .7310)& 25 froax] g Aoz 1
2=

olgjgt Ar= F

AN 2 2dE v

%t} (Index =

o

&
a-

(b

A=

p
FZAEo)

SRt AlF it
/ﬂo] o & Ao= gjae 4

E_—g;] ZEE]— 7\4 o 7].7:1 1‘1_]@11:‘7].

i —
59

a7 itk AHolth. o]

AYSIATT Hp5A M35 20269 6¥



FTZME2 Of g ZMiE dSstkert X2 ZEol A |-Eal

H o] whgo] We) we 77 W] ofe) A7}
70 )u B 2349 57} gl o) 3
HeE Rolehe & A7l F4S sk 23
ol

4.2 MEG7iol o|xj= g

AEH7VE TEUTE ¢ 289 v R3
St Ak v 2o 49 25k Ay
Aol felgt H(+)9 JgE vHem (b
(.001), A7]-E
A NI =
001). A7 292 Ap]-EidE d4E 5
T <l
0.220, p= .0004), oo wz} A|FH 7k
wpl F27F Ageiin. ohees 2dgdt
at7] sl A)-EdHE Az
& FQI3 A o] g2 Al FH el el fol
(+)9] 9&S Bger (b= 0.162, SE= 0.053,
p=.002), Z&<] Aud 9A BAHCZ frofsH
7Pl eH(R? Z7kF= .0288, F(1,176)= 9.53,
p=.002). &, AFH7] A5 v 71x]9) 2
o] 45 A|-EdE dAFo] AFHIIR HolH

o
lo
oY,

f
o
Iy

r2 ofN

T
T o

2
m
5
)
X
o
o
N
o o
=
1o, ©©
ROy

o)
o
I
v
v
o
o
[
DO
Ot
> L
F—?\—"U
TN

2
)
lo
=
3
fl
T

K3
X
e

S o oo

1

A=)
N
0
Lo,
1>
Lo,
o,
fole
-
ol oo o M

0.111, SE= 0.086, p= .198, 95% CI [—0.058,
0.280)), ¢t F=(b= 0.273, SE= 0.059, p
.001, 95% CI [0.157, 0.389))% =& F(b=
0.412, SE= 0.067, p € .001, 95% CI (0.279,
0.545))elXe 37t frefehdl &el=le, 7k o4
o] #&5% 12 APt WA AdEe HEo

AYSIATT Hp5A M35 20269 6¥

= 014 Ol AH|E HI20| EHEse HHAID} Jhx|ojAle| st

ARSI T E B 1 U HS
o} 7R QAo v el eIt B
o2 folsA @gkerk(b= 0.045, 95% CI (—
0.025, 0.121)), B3t b= 0.112, 95% CI
(0.055, 0.188))% £ F(b= 0.168, 95% CI
(0.089, 0.272))elM= el wi/lE7L ers
o}, 3 2-E wplEn A 9 fod o
golgtk(Index= 0.066, 95% CI [(0.018,
0.128)). ol&fgt A= AFH Pl E 7Fx <2 o]
e 2HALSE A" Fgo| Ap)-His 9
S AA AFE7 9T e 1 A= Y%
et Asshe 2 w27t Fslek EA)
s ofmlgitt.

AR 59 S A3 AF B
o A (+)9] YFE A Aoz g} (b
0.121, p= .0026), YA BARFER (b
0.027, p= .761), &5(b= -0.010, p= .828),
FEAES A48 (b= 0.071, p= .651), FZA
Fo h3t A% = (b= 0.033, p= .443), 7}4
Z(b= 0.051, p= .370)& ZF Hoax] &
o2 et} olgjdt Ak oA sheld ekl
Aeg FHWASLR BA% Ao $Usit)

Uo7}, AlER7IE TEUFE & B % 714
RE7E fefsiAl @A vt A oA 2kl
TRAEE FEHULR 3 2S5 A Feld
Hpe} o] A Fol tiet AB|A} whgo] Tt 7}

1
2

]

o

r
L

ox |o

g =2

p

ofN
_?L
it
i)
e
fuf
dlo
_\}_l‘
s
luj
N

1323



(E by 7t 2AM Zn} Q9F (PROCESS Macro Model 14)
74]4: p—value /
(= A2/ 33 B b/ 95% ANZTTHCI) 2
Index)
M -1 A2 29— el FAGE (AHER)  B= 0.303 p= 0003 A7
12 A% ER o AP (REED  B= 0.220 p= 0004 A7)
18 AZE 2 PR (IHES) B 0.242 p= 007 A
2 A49 29 A HA=E 98 B = 0408 p (001 AA
o L= 1o
- & b= 0200 %% O (0.092, 0335] % ol A4
71 3-1 ", salel 2o () Z7tb=0.159 %2} CI (0.070, 0.274) (RE 5F 7Has}
R =9 p=0.123 =& CI (0.024, 0.252) L)
) WS b= 0.045 & CI (-0.025, 0.121)
Aztg 2 - Ayl-Rde a2 70 o ‘ 58 ) A%
CETI %Zﬂni}lum) 32t b=0.112 %2 CI (0.055, 0.188) (T;f?jl olol)
e =9 ph=0.168 =& CI1(0.089, 0272) - "
o L= 1o
B g S b= 0.175 & CI (0.076, 0.302)
714 3-3 7t b= 0.238 %2FCI(0.135, 0.367) 5 uj7) A
— Fle = (wi7h) o L o
=9 ph=0.291 =< CI (0.165, 0.449)
(24) 2p)-Bale 974 x 712194
7 4-1 ~ g0l Sae)s o B=-0.102 p=.148 n]A]A]
(24) A= 97 x 7491
3 - = =
74 4-2 ik B=0.162 p=002 2|7
(E4) A7-EAE A x 71194
7M1 4-3 = el o B= 0.152 p=.048 A|A]
(A9 W) /Aol Aze 23
71 5-1 - Z)-BAE a4 Index= -0.042 95% CI (-0.104, 0.018) 1] 27
— 220l A E 7+ HHEYE 24
(=44 w7l) 7Ex 940l A7t F3h
714 5-2 - A7-BAE 94 Index= 0.066 95% CI (0.018, 0.128) A7
— AEHY} T R EYE 24
(=44 w7l) 7Ex9)4]o] Azt F3h
714 5-3 - Z)-BdE 94 Index= 0.062 95% CI (0.003, 0.128) A7

— Fujele 2t A EAE 24

= A o3 H(+)9 9 mFen (b=  Zd nAE 9FE A|-Hds dAd) o FEA
0.408, p € .001), AV]-HHE A4L Frjofes o2 wplse Ao ATt 24 a9 ¥l 24
Al EX08ke AoZ YeRgthb= 0.568, p ( I AZ|-EHE A4 7x]9Ae] BeAede T+
001). T AZE Z9he A7|-HAE A4 54wz dial fold H(+)9 g BAoH (b=
g o] Fol = Fufjef o] AHAQ FEF= HATHD 0.152, SE= 0.076, p= .048), 44¥ /= &
0.242, p= .007). olol wpe} A|24g Fgho] Fule]  AFoZ foel UeiTtHR? S7FE= 0118

1324



FTZMER O g ZMHE dSsterh X2 2Eol A |-2as

F(1,176)= 3.98, p= .048). =715 w3 ¥4 A
3} Ap7-BE Qo] Fujew) 1 A e 7}
o4 523 WARlel BF felsiginy TAAL
2 7He0] e SEANE 1 Ao BAA0
2 YA depter (b= 0.429, 95% CI
(0.184, 0.674), p € .001), Ht A=Y %

& d¥Hol AAHAn(b= 0581, 95% CI
(0.413, 0.750], p € .001), 7kx&Ao] #& +F
dMe 7P 2 &3t vebEnkb= 0.712, 95%
I (0.519, 0.905], p € .001). °]&g Z3}= 7}
AoHo] £24E Al-HAE GZo] PHER
Aolse 2ol v A #edthe 24 e
& e Holgt HES FHdNE 9
BEol AEAHAY. pAefe] vk FF
0.175, 95% CI (0.076, 0.302)), B F%
0.238, 95% CI [0.135, 0.367)), =
0.291, 95% CI [0.165, 0.449)) E5FellA &
B} freld Ao Yepkon] 1 27k 794
o] =242 AP o7 Zolsls AL HY
wg 249 wiAE3 A% (Index= 0.062, 95%
CI (0.003, 0.128)) 4] frelatdl Uesitt. ol
& Ak A7k F9o] A-HAE Ads AA T
el el & vlAle 2 AR EAs, o] 4
2E avAe] 7R el w55 o A A
drte Aol da4 o ajld A= vl
Ay a3e SAep] fo Tuees F5U
T2 & g9 4 23 AlF #i=(b= 0.137, p
= .0182)%o] R H(+)9] 9 vl
= veigd dE(b= -0.107, p= .399), &5
(b= 0.030, p = .648), 7I& AHF(b= 0.005,
p=.942), A& (b= -0.068, p= .764), 12|
1 7 s (b= 0.031, p= .707) = 2F &/
Aoz folot] 2 Aoz yehdowi Mz o

K

N

£ Ao

AYSIATT Hp5A M35 20269 6¥

oy N 5)= PROCESS Macro
Model 14 ¥4 235 Fostdq Helst 7Hd A

l~>
=)
AW
=
>
>
)
i,
U
ok
o

% Y
2l %m‘z, AEA7}, 2elm Folelw 5 ook
@7 ololAe
P PEPIE SR R Y

7 e S B

= =
Ag Azde

)
[o
il
gl
S
i
2
4 5
t
-

By
%
N
-
=2
1o,
deom K> de
oo to fN

o =
)
N o
i
b
)
&

. B
R
=
olo
)
=
X
i
4z

249 i E A W 2
= ol et &
2ol A7|-HI=E o

Fe 2K Az EAssed, 7t

F% 1 Aw7E fefel Wetl = &

CHER S R EEY

1325



1o R AEeieH], 53] 71|94
SRR FE 2P]-EAE o] AlF tigh
A Hgol o %
Ao ztol= 2l 4]
Xﬂ%%‘ﬂ 1?4 ”}HEJ} M|z A 88t
Zqiﬂ}ﬂ 7H(1>ﬂ] _/"—_Zr«J,]- /\TE]?Q O ]Xj‘ ‘ﬂlﬂ—o] /Hi
g27] fEo® A 4 ok Ll FAYe

T2 4d 22 B FRE FAHoE ]Toixlt

o= 6‘1:1—-
814 Ed

Yzl s, anjzk= ARl A

Holt 14 Bk 27 GnaA greE v
S7A0R o2 £4 4 k. T B, ekl
AL AR BAg0] R A4 wdo] A7 &
FHE AReld JAEHe]Y] Wi FEAFE 2
dohn ek #3 AAGA SE g T

TFU FHA FHIEE sl 7FsA] o]
T AlEE 7k e eE FEAES ZP‘H
ek AA StelA AR A8 Thed ddes ¢
A7l dAe dlg@itt. o] AN E AlFel A
7]TJJr BElel=n] AA| AFES S o Tk
& 2AA, 22]a o] g AdElo] YellA Fel
A AHUA g nAdA Q1A A Az o]

Rl

N I
o
HF
kv
;‘;

L >

37 AEHAG Pl 359
9 TR E AA4 7H?J°1
oe] zAEII} YERA
o oo dE BA4 Y 1
2ol 71A\)4] Sz Wt A7)
do] Ao WP Ao ng‘g &=

Ho
=
N

)

1326

TEAFE AH] oA A
A2 iR 22kl ?ﬂ
, AEE7E 28a Feed 9=
gelatitt. ok oj2gl %‘i-t—
I WA Fda AEekA eksken, §
G7kek Fujo o= AH|Re] 7Ex] €4

EE Z H]— o ;ﬁo]ﬂ%
RloZ 7]58e] =4

1

=
2~
T

L:oo

S 7o g @ AAA

S A2 o9A A
of whe} 1 wkee] Ams} wWgko] 9kl ¢ Slee
AR, & 2BAE FEIAES F9U 948t

A& AT AAdta 2
ofel A ZHg o] g
Flstact. ol 71Ed FEAEFS
of ZHEe AR et A2 =
2H)7F Q19 Al s B7E el whet D}% whakal
2R ANEe 544 48 S AE 5
o] AlFH7EeE Pl oM e 7] 94 el nhet
A7)-BAe A4 9o dEkide 4L QOJ
oM SIAE 1H7} BY ?‘a g dAYS
dgdo g ZFele wdat dio] ohyz 7H°H
Wb 7123 AR wel ol AEe o
=7 2H] B AL Bolag]

=

5.2 O|2H AAKE

AYSIATT Hp5A M35 20269 6¥



0| Ap7|-E2

5t

ok w2 2

[
=

£ MESF]
==°

=

Hl ZM|cH

2]
=

of

=

HES

I

=
-

el
mﬁ =0
~ —_ ~
= W%woA@Lil
o Haﬂmmmgzmewﬂﬁoﬂ
oo @aqunnﬂ@ﬂﬂw@@%ﬁ]
w Pu]ex_.oﬁﬂ AJﬂﬂ]ﬂ@J_LE
o M umnz%wﬁﬂ]]mﬂcmﬂxﬁ&ﬂmwwu_7 W
7 ﬂm@ﬁmwgn%@%}im pw
LLEE 1ﬂd‘*dﬂma1r,doqmm,_ﬂLE7Lﬂn% @Lﬂongujﬂ.ﬂoﬂﬁle
%M H_E,%aaﬁLfMﬂﬁmromEmJano ibw‘ﬁwmwoﬂmﬁ_fﬂu
G %@7@ ﬂxfrao%éELm TR 1%9@
- ﬂgﬁ%%ﬂga.r%wa;o@v iﬂdqwdeﬂ}
0 B = L ) s o g o T T W T
2eR EWWﬁﬂoﬂewoﬂu_M%%%‘_c ) < ﬂw%wﬂjﬂ%%_c,_ﬂdu
X U ,wwuoﬂm_w%%‘&oi%mm%% Wﬂk%yﬂogﬂ@%
%w < @%ﬁﬂh%ﬂ@ﬂééz%ﬂé HEW%%%%%%
o - e _ K o ® = —
Ty B ngiiiiwwwmmn%#@m Eal IIERT
5w S - _xu:]quemu}*h —F T ﬂkﬂrﬁnnéﬁaﬁ
Np <u o | 7o X[ T ~l: T T S T i TS = —
w ™ @LEL_L%E__.JQJ.@Q_ \_mooﬁﬂ Eﬂqﬁ.mﬂ}o@‘_c
X o drwmﬂ% Aol do B B xﬁo_ﬁxmﬂ]m
_ ﬂiomk_@7qo| W%a@_ﬁno%« H_%Jaﬂ mwﬂoi
= MR T ,ﬂMﬂaﬁ@ﬂﬁ.l Eﬂ%ﬂiﬂjiuﬂmdr
a0 2o ﬁeuommo@ < 2 cvauovg%a‘uo%n&
E_,LI_L la %o o = Tv‘mﬂ:idﬂﬂ.‘waw_u T ﬂmﬂ_/\Ul‘A‘.mlh
EHOM\UI ﬁmo#nwﬁﬂuﬂ1 ﬂmwllﬂwl7ﬂ = ﬂzo]}%ﬂ,iﬂm
- =S S = CCH A ._JmﬂENaooul =
_Luj.f X ﬂL]QA%LﬂLﬂH] quAZ.dﬂ m_ﬁ.oqnmo#aj‘
g9% %¢gngxE@Ag ﬂw%aa%%%
zoWV = W %Qai]ﬂowr#] o on T RN
= < = o t&maﬁoo_p/rﬂ = X CR W e ™
&m - ﬂW ~ = o olo X o~ dq &W ) - or 75 A= o
&% % B m;@gglmifmnw% qawmmo ¥ o
B © io*%_@umﬁcmow%& mm%mig TRET U OT
wET ﬂnoLovw_ﬂiﬂr.%mni uo@.ﬂﬁpu o ,@mmnoﬂ
i 2 E.un_rmEHL 1r,m,AX]o* n ‘mﬂﬂ mﬂwml qéa
7eﬁejl = ) . Yl & <y X0 o o 5 X ol _ﬂw‘_i
orﬂjod mﬁ%ﬁ%%%%?%ﬂm@ ,Wmm*ﬂo._%:u oim.waum :uﬂ,7|
H]oﬂn% cﬁmkum Eqmgam ﬂuuMoLMﬂJ. %]E-Wndw_L
T ATVXQWQ mﬂaw.f _Wmaéuzﬂ JZIHM%LMMJWE
u_rlz_.du J zEﬂ}ﬂrimnu‘_a %levmu .E_wo;v%xﬂ_a
MG ﬂﬂﬂa%Ei@uo@ﬂqiwwwﬂ@ﬂwvfﬁEQE
ﬂ%u.wm\_ﬂ H._a]aﬂl:.oEWQMmxﬂWooaﬂL%Tﬂﬂdw%MﬁmmMVﬂﬂgﬂA
% = .H,umxwooj%ﬁ___Amﬂiﬂoﬂr T o B Vﬁ_7zoﬂp|§
E]an&mﬂb1ﬂuﬂﬁ_o€uuuo]‘_‘_wroidr éaﬁoﬂwéafﬁ
ﬂﬂLﬂAJ_aZ_zwvx o = A1|A ol Lntﬂigoxl =0
IR Eﬂ17@ﬁagdld R Xoop
%ﬂﬂ:_gcv ot u_ﬂahox%aa_%ﬂ@o_nuu%
o ﬂhATﬁa]oLo#uibﬂﬂﬂH‘i@li‘lﬂﬁTﬂ.ﬂ JAnnﬂﬂ
gt @d#a g ° ?12,27
ol w T TR mﬂ;';od oy " op
i) ﬁ?aqi; 5 4ﬂrﬁo
do = xR = S gy XA N I
<8 oy h o % - = | o %
wmOR = M B o
_aaaukzﬂﬂ%ﬂ%%?ﬂr
o 5 —
Of O.f :A.A W_f,mWMME I_.D EEO
t;dﬂiﬂqm
E# E*.S
Fo

1327

2

2

]

1

—

1A17]

A
& AR ol

<

g =9
#]H}H E}
A B oo R A
7 [e]
T
553 3% 20264 6
4 6

Ao :
T OAAA 7 A
- Jdﬂ %y?



Mo R N
. 1) &Ko
T o~ P Wpﬁma _é%@wﬁ ﬂ
4} WS 25 S - dred =
CIRCI T e ", T = T B RN -
4 @ A Xm}&o.A ;onﬂx %HL\U.,!»A..#‘O'HO] ‘Wﬂﬂo‘l_la ol
~; N o i.a = Lt %o ~o .5 ﬂ N = 2o N 0#
of B . | T oo R N BT A B e 7ALEJQ i
o = W w oln %ld|7_.od|ﬂham T oW o Ar
o T Ho T e % o N o w w R E G e S
= = % oo ™ B O o g a2 X
DI Bl oo o o ﬂ%a.&ﬂﬂ1m s o 4RO o =
B R B ook ® 70 T X ooy T e RIRRS R =
2 R R 0 Vzﬂ%@%nﬁMH% G
Hw_l ) ﬂe‘lmmﬂa wlﬂ HU aLtHL o#allﬂhro ot o
oF 2] N - ._“__.l = S oy O W olr oy
B X - UE oy, o 8 P — o BT W o oo o B o )
— e o S o B ol
Jawc_zﬂﬁﬂﬁz 0 im;_murﬂ%a,.mmﬂﬂ w:oﬂﬂur%
WH%M%E%@% oK %Wxﬂﬂﬁmﬂﬂwéﬁ Emﬂmﬂwﬁmaa
o Bﬂ%amﬂ - ﬂ7%11ﬂ%w1 TR N
ﬂo,o|o#an_w._:TH_ — X K4 ) P .oﬁeoLrVMﬂ.l_V,QﬁiﬂoL
,Nﬂﬂﬂxa‘mu],vﬁ;ox 1.._./..|”_ cWEM__ZL,D!ELJIzLLmVQJI,UFZﬂ!%AI_ETEEHH,
Hoﬂoﬂdoi%mrﬂmn_tuﬁﬂ o Lt,mwﬂkn_r_mv_n_duﬁWWJ@.LMMW,O_TdeEWA
R ar N - i
%ﬂoﬂﬂﬁ,ﬂ.mﬂwﬂo& i :u%ﬂ%ﬂﬁmn(__%%ﬂ%mmaﬂabmﬁ
TLECERETER 7 S ITEREFse2s s
l.&_.oA_,o%Px]Pmﬂ. o K
X o U — <~ 1Eodﬂ
P X g N oo ; N O R o
%%V%%%%l&@ L OO
% ] TR OE _ ) ol 5 -
_ B oA SUFERT P4 5 E
9 = W oy ﬂﬁﬂb G a N p Bl 7 Y || A = oK
2 1) WON T 3| T pr 2 B oy w o
" TR D e T oM N Mw Pz oo N bl o TN < HR ARSI
& mﬂ_ﬂﬁﬁuﬂ_ﬂlﬂ@o ﬂmr.obt H%Wﬂux%ﬂhﬁo ,7ovcv_xoxaa
o AT&MEW‘W‘I,,WMAT ﬂ]oﬂylﬁﬁuq_/iootw.ﬂ_ﬂﬂ :iOf:.L .adﬂ.n&o
LAﬂMiumuyuAdﬁ WOREUE g i,i%wm%mw ow_ﬂEo_Mmgnﬂm?
L ome dr g — 0 o = X N s o B
wodr,ald.w%mwé ﬂuLwaL_Lgmwo_ﬂi@ﬂml Nranﬁﬂ;od}%
_&%M%a%_do% ioiwuﬂr#a4%%ﬂ% Larc,5d
O#EMPO%EWV% %ﬂwoﬂiﬁ.1wﬂﬂ,m«§iﬁr _@ofx%%ﬂﬁ
ﬁaﬂwammeqwxwmrmu EM@%@% W%ﬂﬁoﬂﬂmu&ﬁﬁﬂ%ﬁiﬂ
! ) . o] o - = m — T
@Lﬁwﬁwﬁugﬁ%wq%lﬂﬂiﬂwo}&aiilﬂ%woMi&
Eyuuﬂ}ﬁ%ﬁa.o%uamoA .o*ﬂﬂh@WM%W%oEJ]rﬂrzEu
oo g & W iTm:%_ﬁHar%Lvﬂjﬂﬁﬂ%#%ﬂvﬁiz%
ol &MW%WEM@?LEM#W_WwﬂubﬂﬁAﬂuﬂ7ﬂodnw_ﬁ|ﬂ_ﬁlﬁweo#wmum
| < o = o J - ! ~ o)
— 7 ) N R — wo| do S WELH_
Wﬁ%%%¢é%ﬂmquawwwwwmmgw%%wirmiw
ﬂjx.ml o B X P oo [ N ° ,,oﬂ%ﬂu
T ,M%AOM%EM%E;E@%%m_%@MM#%@H%%,M
%ﬂ@vw:;awwm;oi&%ﬂﬂﬁﬂ%wmag%%ﬂ%#%%mﬁ
oﬁll B —_ = H,,m.dﬂ < &ﬁoL%]]ﬁaﬁo
: w3 T E T oo o= A g W R m
a 53 X =3 JIK_,A
W mw TGS mﬁ & W mw mw "R O R
@ﬂ%aoﬁwz%gﬁ
NUﬂL_‘._ﬂo‘wEE

o)
T HMp5H ®M3E 20261 6%

ATl e Ho

oo

S AL3] A
Aagone 44 0 87, A4
o A ——
.o

=
=

]

R

8|

2

g A

o of

&

Al

p

.

ol A]

=

o

HEEs7] ofelH, e

=

=

o) e 2wz
2 7o)

/L]
ge
1328



FTZME2 o ZMHE dSstkerh X2 2Eo| R |-2as of

A9 SAEY 489S A 4% A7 a7
WA, B QPE A7HnY AR Aad dEad
£ A A wEY B s S A

g 4 gtk A% dole), 9xE ¥4, 49, 49 5

4 % by 422 59 nelel dasith oH

Wle 55 A7 FIAE 49 2 Fual

A TR 9% WPIE Azdrre BIA vl

i ] o 1
BT ED} xﬂﬁ]& 2 248 gg7} gt
e

ot (2018). "aHAF Fae] A&d HER vA”
B A IS e El Rl S R Sl R o= g
o oA E AT A23H 45, pp.25-58.
(La, 8. (2018).
Marketing Applied to Consumer Places -

“Consumer Responses to Retro

Focusing on Place Nostalgia and Place
Attachment,” Journal of Marketing Mana-
gement Research, 23(4), pp.25-58.)

HEE (2014). AL AF Q] HAR] FHER
of ek AR 4 dYsAT, A|43¢ 3
=, pp.771-792.

(Park, S. J. (2014). "The Differential Effects of
Individual-Involvement and Product-Involvement

on Word-of-Mouth Effects,” Korean Man-

AYSIATT Hp5A M35 20269 6¥

Aes,

(Seok,

Rk

B4, &85 (2018).

agement Review, 43(3), pp.771-792.)
HRF (2024). 71 2AT AF AAEAM 7L
7IAEE o mX= 9 e, A|39A
4%, pp.1-15.

K. H. and Kim, Y. J. (2024). "Effects of
Price-based Option Presentation Order on
Price Elasticities,” Journal of Marketing

Research, 39(4), pp.1-15.)
Nxﬂz% o] A& zlolo]
2] 24, HA: AQ7]. HAlE oz 1%

Ao mdo] et A - AFEFEY 2HaIE
FAoR " AdstdT A47H 15, pp.1-24.

7|
=
T
=

(Ahn, K. H., Park, J. Y., and Yoon, D. J. (2018).

o] %3],

(Lee, R. and Kim, D. H. (2019).

oA,

(Lee, Y. and La, S.

S Ll

“Effects of Brand Image-Consumer Self
Congruity and Brand Trust on Brand
Attachment: Moderating Role of Product
Types,” Korean Management Review, 47(1),
pp.1-24.)

AEE (2019). "AH|A}
AT #e AF-PSM 719 24 ot
Az A7, #2448 3%, pp.19-45.

“The Moderating

Role of Consumption Emotion and Satis-

0 % o §5Y0 e

faction on Consumer Price Sensitivity,”
Journal of Marketing Management Research,
24(3), pp.19-45.)

ghdo} (2002). "Hal= Ji*‘”i]ﬂ
Al -Baezah 28
of g g4 A3
pp.1-32.
(2002). "“Brand Personality-
Brand Identification-Brand Equity Model:
An Exploratory Study on the Difference
Between Users vs. Non-Users,” Journal of

Marketing Research, 17(3), pp.1-32.)

AW, BE, ol (2018). “}\H]x} 7}?]94
2 Hme] A gl edet” sh=pel g x|
1329



0
1z
02

H 2} F3, A19¢ 43, pp.657-677.

(Lim, H. B., Jung, J. N., Han, S. H., and Lee, B.
K. (2018).
study of the Consumer Value Consciousness

“Development and Validation

Scale,” Korean Journal of Consumer and
Advertising Psychology, 19(4), pp.657-677.)
3] (2010). A@AC A&H e JggF
old] T3t AT - A olz}l n A golS A
2" oA EdAR, 21257 15, pp.49-80.
(Chung, Y. H. (2010). "The Study on the Factors
Influencing on the Continuous Choice of
Experiential Products - Focusing on the
Experience-related Factors and Unrelated
Factors,” Journal of Marketing Research,
25(1), pp.49-80.)
olzHl (2016). "=HA FAAo] HHE HEd
nXe G- A MAgES FHeR” E
dsted g A45¢ 435, pp.1119-1145.
U. H. and Lee, H. B. (2016). "The Effect
of Moral Identity on Brand Attitude:
Focusing on the Mediating Role of Authentic
Pride.” Korean Management Review, 45(4),
pp.1119-1145.)
, 8 (2014).
A bl A= o oh
63, pp.135-145.
S. E. and Park, S. Y. (2014). "Study of
the Impacts of Brand Familiarity and

3%,

L
L

(Jeong,

‘Hile A&

e
F
rlo

=9 A6} B
AEEAT, #1324

(Hyun,

Brand Experience Satisfaction on Brand
Evaluation,” Journal of the Korea Society
of Commodity Science and Technology,
32(6), pp.135-145.)

B. L. and Biswas, A. (2002), "The effects
of discount level, price consciousness and

Alford,

sale proneness on consumers’ price perception

intention,” Journal of

pp.775-783.

and behavioral
Business Research, 55(9),

1330

oy
>
1o

Ahn, J. (2026),

an exploration of motives for dupe con-

“It's a dupe, not a counterfeit!”

sumption motives,” Asia Marketing Journal,
27(4), pp.312-322.

Belk, R. W. (1988),
self.” Journal of Consumer Research, 15(2),
pp.139-168.

Bettman, J. R., Luce, M. F., and Payne, J. W. (1998),
“Constructive consumer choice processes,”

“Possessions and the extended

Journal of Consumer Research, 25(3),

pp.187-217.
Bian, J., Liang, S., Zhao, X., Liu, Y., and Lai, K.
K. (2025), "Deceptive counterfeits and

anti-counterfeiting: a blessing in disguise?,”

International Journal of Production Research,

63(23), pp.1-23.
Bian, X. and Veloutsou, C. (2007),
attitudes regarding non-deceptive counterfeit
brands in the UK and China,” Journal of
Brand Management, 14(3), pp.211-222.
E.. "Why Brands Can Benefit From Dupe’
Culture,”

“‘Consumers’

Briggs,

Morning Consult,
https://pro.morningconsult.com/analysis/d
upe-buyer-demographics-brand-strategy,
retrieved November 2025.

Campbell, M. C. and Keller, K. L. (2003), "Brand
familiarity and advertising repetition effects,”

Journal of Consumer Research, 30(2),

pp.292-304.
Chen, F., Quadri-Felitti, D., and Mattila, A. S.
(2023), “Generation influences perceived

coolness but not favorable attitudes toward

cool hotel brands,” Cornell Hospitality

Quarterly, 64(1), pp.95-103.
Chen, J., Teng, L., and Liao, Y. (2018), "
does moral reasoning strategy

Counterfeit
luxuries:

influence consumers pursuit of counterfeits?,”

AYSIATT Hp5A M35 20269 6¥



FTEHZES O{EA ZMHE HSster) A4 2=o| AP |-2

Journal of Business Ethics, 151(1), pp.249-264.

Cheng, S. Y., White, T. B., and Chaplin, L. N.
(2012), "The effects of self-brand con-
nections on responses to brand failure: A
new look at the consumer -brand relationship,”
Journal of Consumer Psychology, 22(2),
pp.280-288.

Dar-Nimrod, I., Hansen, 1. G., Proulx, T., Lehman,
D. R., Chapman, B. P., and Duberstein,
P. R. (2012),
investigation,” Journal of Individual Differences.
33(3), pp.175-185.

Delgado-Ballester, E., Hernandez-Espallardo, M.,
and Rodriguez-Orejuela, A. (2014), “Store
image influences in consumers perceptions

“Coolness: An empirical

of store brands: the moderating role of
value consciousness,” European Journal of
Marketing, 48(9/10), pp.1850-1869.

Dhar, R. and Wertenbroch, K. (2000), “Consumer
choice between hedonic and utilitarian
goods,” Journal of Marketing Research,
37(1), pp.60-71.

Djafarova, E. and Foots, S. (2022), "Exploring
ethical consumption of generation Z: theory
of planned behaviour,” Young Consumers,
23(3), pp.413-431.

Eisend, M. (2019), "Morality effects and consumer
responses to counterfeit and pirated products:
A meta-analysis,” Journal of Business Ethics,
154(2), pp.301-323.

Epp, A. M. and Price, L. L. (2010), "The storied
life of singularized objects: Forces of
agency and network transformation,” Journal
of Consumer Research, 36(5), pp.820-837.

Escalas, J. E. (2004), "Narrative processing: Building
consumer connections to brands,” Journal
of Consumer Psychology, 14(1-2), pp.168-180.

AYSIATT Hp5A M35 20269 6¥

Escalas, J. E. and Bettman, J. R. (2005), “Self-

construal, reference groups, and brand
meaning,” Journal of Consumer Research,
32(3), pp.378-389.

Grewal, D., Monroe, K. B., and Krishnan, R.
(1998), “The effects of price-comparison
advertising on buyers perceptions of acqui-
sition value, transaction value, and behavioral
intentions,” Journal of Marketing, 62(2),
pp.46-59.

Hagtvedt, H. and Patrick, V. M. (2008), "Art
infusion: The influence of visual art on the
perception and evaluation of consumer
products,” Journal of Marketing Research,
45(3), pp.379-389.

Hayes, A. F., Allison, P. D., and Alexander, S.

M. (2025), “Errors-in-variables regression

as a viable approach to mediation analysis

with random error-tainted measurements,”

Behavior Research Methods, 57(12), pp.1-22.

Bhat, S., and Lee, Y. (2015), “Consumer

perceptions of product creativity, coolness,

Im, S.,

value and attitude,” Journal of Business

Research, 68(1), pp.166-172.
Jiang, L. and Shan, J. (2016), "Counterfeits or
Shanzhai? The role of face and brand
consciousness in luxury copycat consumption,”
Psychological Reports, 119(1), pp.181-199.
S., Fazili, A. 1., and Bashir, I. (2021),
“Counterfeit luxury consumption: A review

Khan,

and research agenda,” Journal of Consumer
Behaviour, 20(2), pp.337-367.

Kim, J. E. and Johnson, K. P. (2014), "Shame or
pride? The moderating role of self-construal
on moral judgments concerning fashion
counterfeits,” European Journal of Marketing,
48(7-8), pp.1431-1450.

1331



0
1z
02

Kim, J. and Park, E. (2019), “Beyond coolness:
Predicting the of
interactive wearable devices,” Journal of

49,

technology adoption

Retailing and Consumer Services,
pp.114-119.

Kim, M. and Lennon, S. (2008), "The effects of
visual and verbal information on attitudes
and purchase intentions in Internet

shopping,” Psychology & Marketing, 25(2),

pp.146-178.

, Zhang, C., Shelby, L., and Huan, T. C.

(2022), “Customers self-image congruity

Li,

and brand preference,” Journal of Product
& Brand Management, 31(5), pp.798-807.
R. G,
Burton, S. (1990). "Distinguishing coupon

Lichtenstein, D. R., Netemeyer, and
proneness from value consciousness,” Journal
of Marketing, 54(3), pp.54-67.

Lichtenstein, D. R., Ridgway, N. M., and Netemeyer,
R. G. (1993), "Price perceptions and consumer
shopping behavior: a field study,” Journal
of Marketing Research, 30(2), pp.234-245.

Liu, Y., Segev, S., and Villar, M. E. (2017),
‘Comparing two mechanisms for green
consumption: cognitive-affect behavior vs
theory of reasoned action,” Journal of Consumer
Marketing, 34(5), pp.442-454.

Maxham, J. G. (2001), "Service recovery’s influence
on consumer satisfaction, positive word-
of-mouth, and purchase intentions,” Journal
of Business Research, 54(1), pp.11-24.

McAlister, L. and Pessemier, E. (1982), "Variety
seeking behavior: An interdisciplinary
review,” Journal of Consumer Research,
9(3), pp.311-322.

McCracken, G. (1989), “Who is the celebrity endorser?
Cultural foundations of the endorsement

1332

oy
>
1o

process.,” Journal of Consumer Research,
16(3), pp.310-321.

McKinsey & Company., ‘The state of fashion
2025,” McKinsey & Company,
https://www.mckinsey.com/~/media/mcki
nsey/industries/retail/our%20insights/stat
e%200f%20fashion/2025/the-state-of-fashi
on-2025-v2.pdf, retrieved November 2025.

Nancarrow, C., Nancarrow, P., and Page, J. (2002),
“An analysis of the concept of cool and its
marketing implications,” Journal of Consumer
Behaviour, 1(4), pp.311-322.

Ndofirepi, T. M., Chuchu, T., Maziriri, E.,
Nyagadza, B. (2022), “Examining the influence

and

of price—quality inference and consumer
attitudes on the inclination to buy non-
deceptive counterfeit goods,” European Journal
of Management Studies, 27(3), pp.317-339.
E. M. (2005), “Justification effects on
consumer choice of hedonic and utilitarian

Okada,

goods,” Journal of Marketing Research,
42(1), pp.43-53.

Orth, U. R., Hoffmann, S., and Nickel, K. (2019),
“Moral decoupling feels good and makes
buying counterfeits easy,” Journal of
Business Research, 98(1), pp.117-125.

Oyserman, D. (2009), “Identity-based motivation:
Implications for action-readiness, procedural-
readiness, and consumer behavior,” Journal of
Consumer Psychology, 19(3), pp. 250-260.

Park, C. W. and Moon, B. J. (2003), "The relationship

between product involvement and product

knowledge,” Psychology & Marketing, 20(11),

pp.977-997.

R. E. and Cacioppo, J. T. (1986), "The

elaboration likelihood model of persuasion,”

Petty,

Advances in Experimental Social Psychology,

AYSIATT Hp5A M35 20269 6¥



FTZMER OfE ZMtHE dSskevh: X2 20| Z|-2E o o AH[3E Hh30l| ASsts YAt 7Hx|el4ef Hgt

19(1), pp.123-205.

Pieters, R. (2010), "Looking more or less alike:
Determinants of perceived visual similarity
between copycat and leading brands,” Journal
of Business Research, 63(11), pp.1121-1128.

Qin, Y., Wen, N., and Dou, W. (2016), ‘Effects of
perceptual and conceptual similarities on
consumers’ evaluations of copycat brand
names,  Journal of Consumer Behaviour,
15(2), pp.117-125.

Reagan, F., Tejasukmana, K. A., and Toby, M.
(2025), “The fine line between inspiration
and imitation: delving into the inter-
section of fashion dupes, law and society,”
Anthology: Inside Intellectual Property
Rights, 3(1), pp.199-222.

Riivits-Arkonsuo, I., Kaljund, K., and Leppiman,
A. (2015), "Consumer journey from first
experience to brand evangelism’, Research
in Economics and Business: Central and
Eastern Europe, 6(1), pp. 5-28.

Runyan, R. C., Noh, M., and Mosier, J. (2013),
“What is cool? Operationalizing the construct
in an apparel context,” Journal of Fashion
Marketing and Management, 17(3), pp.322-
340.

Schmitt, B., Brakus, J. J., and Zarantonello, L.
(2015), "From experiential psychology to
consumer experience,” Journal of Consumer
Psychology, 25(1), pp.166-171.

Schnurr, B., Brunner-Sperdin, A., and Stokburger-
Sauer, N. E. (2017), "The effect of context
attractiveness on product attractiveness
and product quality,” Marketing Letters,
28(2), pp.241-253.

Sundar, S. S., Tamul, D. J., and Wu, M. (2014),
“Capturing ‘cool: Measures for assessing

AYSIATT Hp5A M35 20269 6¥

coolness of technological products,” Inter-
national Journal of Human-Computer Studies,
72(2), pp.169-180.

The Korea Times., “Dupe trend takes hold in Korea
as counterfeits evolve,” The Korea Times,
https://www koreatimes.co.kr/lifestyle/tre
nds/20250214/dupe-trend-takes-hold-in-k
orea—as—counterfeits-evolve, retrieved December
2025,

Kheraj, A., "How I Got Duped by Designer Dupes,”
The New York Times,
https://www.nytimes.com/2025/05/18/opi
nion/dupe-counterfeit-designer-bag.html,
retrieved December 2025.

Van der Westhuizen, L. M. (2018), "Brand loyalty:
exploring self-brand connection and brand
experience,” Journal of Product & Brand
Management, 27(2), pp.172-184.

Vlamis, K., “Gen Z and millennials are thirsty for
luxury bag dupes. Here are the brands
they're after most,” Business Insider,
https://www.businessinsider.com/gen-z-mi
llennials-luxury-bag-dupes-brands-social-
media-2025-5, retrieved November 2025.

Wakefield, K. L. and Inman, J. J. (2003), “Situational
price sensitivity: the role of consumption
occasion, social context and income,” Journal
of Retailing, 79(4), pp.199-212.

Warren, C. and Campbell, M. C. (2014), “What
makes things cool? How autonomy influences
perceived coolness,” Journal of Consumer
Research, 41(2), pp.543-563.

Warren, C., Batra, R., Loureiro, S. M. C., and
Bagozzi, R. P. (2019), "Brand coolness,”
Journal of Marketing, 83(5), pp.36-56.

Watchravesringkan, K. and Yurchisin, J. (2007),

“A structural analysis of value orientations,

1333



price perception and ongoing search
behaviour: a cross cultural study of American
and Korean consumers,” International Journal
of Consumer Studies, 31(3), pp.272-282.

Winterhalter, C. (2012). Taste and the rise of

branded cult items: secondary lines,
counterfeited and look-alike luxury, in
Fashion Capital: Style Economies, Sites
and Cultures, Brill.

Yang, Y., Li, S., and Ji, Q. (2025), “The Art

Infusion Effect of Intangible Cultural Heritage,”
International Journal of Arts Management,
28(1), pp.70-91.

Zaichkowsky, J. L. (1985), "Measuring the involvement

construct,” Journal of Consumer Research,
12(3), pp.341-352.

Zeithaml, V. A. (1988), “Consumer perceptions of

price, quality, and value: a means-end
model and synthesis of evidence,” Journal
of Marketing, 52(3), pp.2-22.

Zollo, L. (2024), "Ethical identity, social image

and sustainable fashion: still an impossible
deal? A sociopsychological framework of
ethical consumers’ attitude-behavior gaps,”
Journal of Consumer Marketing, 41(5),
pp.H64-582.

o AR ARG e AA Addietn A9ddt aAE Ad ZAE AA Folth. 9= University of Southampton® Southampton
Business Schoolell4] 78t XA} (MSc Marketing Analytics) ¢ ¥4} (PhD Digital and Data Driven Marketing) & 53}
At T8 AT Boke ZAHe &H] A, Al 78 nAlE el o] an|ab AlE] 2 oAb Tl #ek Aol

C AR 38 @A A 39U 29 T AT 242 AR Folt T Aok A 24, woidel 4y o
HelA wg, w22 ol

1334

AYSIATT Hp5A M35 20269 6¥



	듀프제품은 어떻게 Z세대를 설득하는가 : 지각된 쿨함이 자기-브랜드 연결 및 소비행동 반응에 작동하는 방식과 가치의식의 역할
	Ⅰ. 서론
	Ⅱ. 듀프제품에 관한 선행연구 고찰 및 가설설정
	Ⅲ. 가설검증
	Ⅳ. 분석 방법 및 결과
	Ⅴ. 결론 및 시사점
	참고문헌


