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ESG washing refers to the practice of companies misrepresenting their environmental, social, and
governance (ESG) activities to create a false impression for consumers, without implementing such
practices. As ESG has gained significant importance, the issue of ESG washing has become more
pronounced and can negatively impact consumer trust. This study examines the effects of ESG washing
on consumer evaluations of companies, with a focus on the moderating role of corporate reputation, using
a 3 (ESG washing type: green washing, social washing, governance washing) x 2 (corporate reputation:
high, low) experimental design. The results indicate that all types of ESG washing negatively affect consumer
evaluations. Notably, the impact of ESG washing does not differ by type. Furthermore, corporate reputation
moderates the negative effects of ESG washing, with companies of higher reputation being more negatively
affected. This study contributes by categorizing ESG washing into three types and analyzing their impact on
corporate evaluations, providing new theoretical insights and directions for marketing and consumer research.

Keyword: ESG washing (green washing, social washing, governance washing), Corporate reputation,
Corporate evaluation
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