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Recent rapid changes in the retail environment suggest the need for a new understanding of the relationship
between private brand(PB) and retailers, especially regarding the mechanism of consumer trust formation.
While previous studies have focused on the unidirectional impact of retailer trust on PB trust, the recent
rapid growth and quality improvement of PB suggest that this trust relationship may operate bidirectionally.
This indicates that PB can have value as independent brands rather than merely price alternatives. This
study explored the mutual transfer mechanism between retailer trust and PB trust, and the impact of mutual
trust building on consumer loyalty. Analysis of consumer responses through an online survey confirmed a
positive bidirectional transfer relationship between retailer trust and PB trust. Furthermore, PB trust
was found to fully mediate the relationship between retailer trust and PB loyalty. This study extends
trust transfer theory and provides important implications for developing integrated trust and loyalty
management strategies between retailers and PB.
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