1423 ZAYSIAT M53H HeE 20249 128 (pp. 1423~1452) http://dx.doi.org/10.17287/kmr.2024.53.6.1423

719 nHE J1X|7F AlQ] 2 HZHZE OIAIQ|E0| O|X|= sk
HeE S2A| ﬂH7H§J-}2+ DFRRHM TH gu FAoR
The Impact of Corporate Employment Brand Value on
the Intention to Join New and Experienced employees:
Focusing on the Mediating Role of Brand Identification

and the Moderating Effect of Workplace Flexibility*

HCF2(FARY - HRA (mAXA
Da-woon Choung(First Author) + Jae-seok Jeong(Corresponding Author)

el Qg A Zsichstn IHciEke SHZ WSt FHeIMXHAY A4 HR team at Samsung Seoul Hospital and adjunct professor
(Human Resource Management Practice) at Kyung Hee University’s Graduate School of International Studies(vijical @khu.ac.kr)

Zohstn =HcHstel 2MEEsint W Professor, Department of International Business, Graduate School of Pan-Pacific International Studies,
Kyung Hee University(profjeong@khu.ac.kr)

o] A A1 % AR YA 1A LEBAE S BH ek, Ao A5 A A19 7S] 937t
oz oA 9, 190 SRR FAAL GASEe oA EBE el 0% Sk A7 e et 43
AT A FHYS BA Ad o, $H9 LE 8270 7199l B2 5 o)t 4491 S 2l AA 02 AP
Q7 A%, REBASE YA o) YA FFL vIRom, A AA AR, AL AH A7 Al el
FeE o3 Ao GG, 2 /19 1EIA=A TA4e] 235 LA A Ha= Aol ok 1
2 4a 9, SRAFANE QAR 289 A8 Sk 2o vhehdet. 37k A9 e te 2AAst 3 4
DL R AL AE oy 4T A2 2L IS BASE ASE et ol212 Ak 54 A
& 27kl ek 71gle] A 9% BAEs A2 A2 WAL wg e e Ak

i
fi
12
[ESR.. -
y !
e
OFO

2RARAY, FARE A5

This study analyzed the employment brand value on the intention to join for new and experienced employees,
and sought to clarify the effect of the congruence between personal preferred values and corporate values
on the intention to join, and the effect of workplace flexibility on the intention to join for job seekers. The
subjects of the study were college seniors and job seekers as potential new employees, and employees
with less than 5 years of experience at 82 large corporations announced by the Fair Trade Commission as
potential experienced employees. The results of the study showed that the employment brand had a positive
effect on the intention to join, and that new employees were influenced by social values, and experienced
employees by personal values. In addition, when the corporate employment brand matched the preferred
values of job seekers, brand identity increased, strengthening the intention to join, and workplace flexibility
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also played an important role in the intention to join. In addition, new employees were found to value the
reputation value of the university location and desired industry, and experienced employees were found
to value marital status and career development value of preferred job. These findings suggest that with the
increasing prevalence of rolling recruitment, companies need to establish differentiated employer branding
and strategic approaches tailored to each target group.

Keyword: Employment brand, Brand identification, Intention to join, Workplace flexibility, Preference

values by job seekers
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7.2
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(Table 2) #=2| S4(4=)

T = H)&(%) T A= H& (%)

n & 100 50.0 1% 13 6.6

Az 71& 100 50.0 o Bk 24 12.0
of % vt 36 18.0 o S 132 66.0
A7AL 46 23.0 AAL o) 26 13.0

YAk 23 11.5 pA} 5 2.4

oo} 3974 44 22.1 oz 6% ~1d vk 34 17.0
2 5 IT 26 12.9 AF ~3d ot 101 50.6
7)€k 25 12.5 3L=1 54 mgt 65 32.4

A 200 100.0 A 200 100.0

(Table 3) EE2 S4(4IR)

T =S H&(%) T FIR H& (%)

iy 43hd 167 83.5 e e 93 46.6
o EEESE! 33 16.5 A7 A7 AR 34 17.0
Az 20 10.0 A, 334 13 6.6

& 24 12.0 & AEAG 7 3.6

8 Aul 2 41 20.6 a7 - oA 30 15.0
53 IT 41 20.6 s 2 1.0
e 36 18.0 AF 2 1.0

7€ 38 18.8 71et 19 9.2

A 200 100.0 A 200 100.0

A OL‘jr @ TJME i @:
=

5
Az 28, Q=" 2
(Likert,1932).

1432

=2
=

, BIE FUA, YAk

= (Likert)
DO=Ag o=
a8, @=
gataith

EUASIRIEE ]| ﬁxﬂ@ E—*JH 47, AH) A, 33%7}
A= AgAT(Berthon et al., 2005; Gardberg
& Fombrun, 2002: Schlager et al., 2011:
Schwepker Jr, 2001)E wfgro2 2 oo ghA
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7|9 IREBE J1x7} ARl U HE| QAte|of ojxls P

I DETSEESRIES. 398
Al A2 A e

EEE WJ ﬂh*éo] e Aow A e A

Hils SYA oPiEet 2RXFAYe =R 20 SHCR

27 3 A9 QAL Al
Belaigid. dArelee) 24 3

o 94l
mno
1
(A4S & AW, 2016: 294,

=
7\ze) AT
2020; Ajzen,
1991 Van Hooft & De Jong, 2009)¢] I+
o B Qg A 24 £3E ¢7g o]-o:] 3

Bl FUAE L] 719 BAEl s &
Aol Z27ataal sk 7|9} HlEetn w4 3.3.4 SFAFA4
2| d dA|tolgta A osta E&otuat sk, Hall
= FYAE 435 9@l a7 (Del Rio Lanza ZRAFALE JQlo] Faet e 9T #
et al., 2002; Véazquez et al., 2002; #&H, dato] A, otlA], dupt 4& A 7ol AH
2019 oAl & o}, 200402 Mo R B A & F Y AER YT B AN 2T
Toll A 24 F3s 75t &ttt 23 o ARAS S5 Al sl #HH AFAA ALS
A2 Ve vEge] 4% hsAe] w2 Ae® g HY £3E Fusld g2 74 2 ALS ¢
A Sl At AL ey, et e 3 ST AP T (Jones T, 2008) oA Ae
Aol JAFSHA U= AFSA Al oy AgE 2 Perceived Workplace Flexibilityel] tigt =4
T At Fol Atk HALE uig o Al AMEE 25849 ARt
2 A gEAA S SHske T2 AHESIATHY
3.3.3 YA = dH 5, 2013). £F dAIZ Y= Ak YA
A When) 2 #Hdsto] 2452 FA|AS 8
A= AL 4 A o] 719l ol wE, Y A YA 25A12HWhen) 2+
8 wl= gz o s 7oA 25t #Este] A&AQ FAAES et Fol
(Table 4) viQlEe| =&M XMo| dl 25 £
H 9l e g &
2EUAE el feen 1 ATT A L0 AIAE B4 S A Ao
(e} - A9 DEFEA AFdol she B71Hd WY a9z ]UlXH A9 g
B el i:;iéc’ggjj ;32 | sl zple] el shs 7bx| ¢k v seitha g
AR = FAAE 32 B slef 719l dal =rle MEE 3
ER PRSPy ij;f;’el ii;;lgf ATk #Aste] A, oA, duht A Qo 5
A 35
HAESHAT M53H M6z 20244 129 1433
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3.3.5 BAHS v, AS 2M
AT 54 Ay 9 7EF 9] Yrterd

S X e n8HAE AAVIAE FHshe d Stk 4.1 MZ|E U ElgtE
g9 APA (74 5, 2021; De Gioannis,

2022) 14 Az tigr dgo] FARES] A= H P §PSS 25.0 ZEaAS AEEY T,
T A2t gEh olFd WA dRAS 9 2 FrE ete] AEuE

EAIY 487 25 A €3 (Cronbach’ Alpha)el A4 #< 213t}
A& F e FE 915 dsl BAske Aol 2 AT (Table 5)9 Z¢] 0.7t &4 AEus

A7 Qs 4 HPAL AHE F A%n BY 5} o] £EHo} $29 4250} Funhe
Sk Mol B QpdAe s g Age Ao wusgn.
FANGE g3l oF P 2950 4T v A9 AT 99 390l 2w us

3k s
Aol nX = JIE Hasteta, 2 M9 A o tal AMOS 26.0 T2I1:L ALE3) dold o
o o

A S FoluA i} 18X (Confirmatory Factory Analysis)< 3t}

(Table b) A2[zet 201H 2014

HE =4 o Estimate  S.E. CR(t) AVE CR Cronbach's @
8- AA 0.714 0.027 15.781

L&A 0.763 0.030 17.336
NgHAE 8- A 0.769 0.028 17.515 0.568 0.867 0.883
140 0.684 0.035 14.903
18- 0.83 0.026 19.588
nac EolA) H-FLA 1 0.732 0.037 15.264
*L;]oj b Hel-EUAl 3 0.751 0.040 15.752 0.532 0.773 0.773
He-FUAl 4 0.705 0.039 14.556
el Belx *@—%‘é*] 1 0.784 0.038 17.164
A3 *@—%‘é*] 2 0.827 0.039 18.403 0.601 0.818 0.816
AH-59Al 4 0.710 0.041 15.109
A% 1 0.832 0.032 19.114
A = Ak & 2 0.847 0.032 19.599 0.664 0.856 0.855
A= 3 0.764 0.034 17.031
SAFAA 1 0.756 0.037 16.853
A AR 2 0.762 0.036 17.024
A A <A A4 3 0.757 0.039 16.739 0.587 0.876 0.883
<A FAA 4 0.762 0.040 16.909
<A FAA 5 0.792 0.035 17.982

X?=273.295(p=.000), GFI

.928, AGFI=.903, IF1=.966, CFI=.966, RMSEA=.048, RMR=.025
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[e)

e s

s

T

A1 (AVE) &2 7 A #=(CR)

ALl ol| o|x|=

3l 22y

al

.000),

K1, AF A3 x*=273.295(p
GFI=.928, AGFI=.903, IFI=.966, CFI=.966

iy
o

A

S

(AVE> 5,CR>.7) % %3] &

RMSEA=.048% Jeh} dutdoz o}z o2

bt
)
T
o
]

3} (Table 53} 7o) 7H¢

st

A2 148

gul

7

3} v}

el #AZ b

i

°
pal

9l

7§1(0.773) 0.2 &
&3 Alg7E 0.7 ool n2

616"

A
HAREI =

o
i)

el

1435

A11
-.129

.042
107
.240%*

.005

A445%
102
.089
.288**
.158*
-.009

584"
.406**
122
128
221
.289™*
257
-.007

658"
562*
.145**
167"
.506**
400"
AT3*
181%
-.050

* p(0.05, ** p<0.01
*p(0.05, " p(0.01
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e
B e
lo,

ElgA 275 (Podsakoff et al., 2000)
ol7] Y&l FIHAE YAt AA, A5FF
FTE FAYR sl &

Dol gy
N
S
2
e e
e
or
ox o,

rE

o
= s
Ao FAA, B, A4S et 7435t

single factor test)e BA4 WHOoZ Al&3td
50'”}3“44 4’\§1r sttt 1 A ofolzl W

.

2 AT AdeE 7S AS[ ¢
PROCESS Macrog &3 FEXAE (Bootstrap
Samples) ¥219] AL S A8t % ?i"_rL
dAe] SHHFE &

4 ) 25 499 A8 A, a1 7}4 o JJr
PP, A 25 G 29 A
q

At gho] £1.96S 713202 QY JRE AAeY
o} B4 Ade ggy 2

(Table 8)9] 775 A3E AuEH 7149 1
gHAcE A APAEY YA E(£=12.0072)

1436

o F(+)e] YFs Ueplla, W5 A A 3s
el & R*= 0.4333% Hlwd =/ Yesith, =
St nEHAE B9 571A] 7EX7F dAre] e A (+)
o] ke F= 202 Yeyth 7199 n4EAE
AA =7} =55 A ALdAE A=
opxltta & & 9t}
7HA29] M7 RO S A3 7199 n&HAE
© A 295 Bd=
A(+)e] FE= Heplla,
ERiE R*= 31682 wlw2 =4 Yebyt
7Hd 39 A5 AR A AdAEY] 7l°4°ﬂ gt
valE BAAE JARIE(4=2.5075)9] & (+)9]
2%]: =4

1..

¥
=
rE
=¥
1o,
[
o,
it
Lol o>
ofty
o
T2

Qe nAE Ao Fga, RP= 280302
dl A 7] e

714 4e] A% AN 228 AN ENE $A)
2 #4918 23} (Table 1007} o] wjfsel 1
e T T 3= 0852, A E = 05408

2l (L0057, .1669]=% 0

o ¥oain ﬂﬂ gopz zﬁﬂ‘ﬂﬁ’iﬂ}
1% 23 R2wslEkol 0.0267¢]1
Fgte] 13.5614°]™, p(0.0003)4ke] <4< 0.05

Ho} 2] gl 2EAgI) e AR

ot whehAd 7l°*°ﬂ A Agete AT A2

i 7ol BAle FIA S e
UAFS 2o 7&?4 Jge nd Aoz g
=& (Table 12)04 9} o] 235 3H g3}
o A" wiyjES +4 A3 24 fed A
49 16%(3.400), 50%(4.000), 84%/(5.000)
TR &= 47 0176, .0984, (14112
Vel FEXES AlF| 7k 247 [ -0715, 1125,
(L0124, .1753), (.0320, .2388)°.2 16% T3t
oA 0& _-}-_?‘Tj]'o]-ﬂ 0101 ZAE g} gl A

o2 yehith £3 24d v azs 24 A
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glAtolzof ojxle g8 HUs £

(Table 8) 7H4AZ A1}

Al oih oot ZRARALS £ 7

7F A W Coefficient t se R?
gHs 16260 12.0072*** 0538
71 ng&BdE =
_t ou};}_ g 0637 1.1189 0569 4333
B i .0024 1448 0163
) gudE (AAH 7% 5072 10.5660*** 0480
7Hd1.1 2 &ERE (AAE7 = °©
_t e AR P EE 0677 11613 0583  .2346
B R 0055 3315 0167
s SBAC (A8 H )% 4042 8.7135*** 0464
b1 2 nEeBAE (A8 e
7 el D G 1568 2.6311° 0596 1767
B o) 8hA 3 10028 1597 0174
o 1 g A (HA7}) 5383 11.4678*** 0469
7M1 .3 ngRd= (g e
laowgq;" R G 0784 1.3761 0569  .2634
B A 10042 12590 0164
ngHNE (A Er}x 4087 8.3287** 0491
1.4 ngBas (AN -
liwﬂ? ) 93 1747 29119° 0600 1651
B ek 3 0041 12330 0175
guaC (TR rl) 3267 7.4415%** 0439
J4E1.5 B a s (Theky s 1 e
liu}g; (D EE 0230 3593 0641 1392
B R 0133 7540 0177
*p<(0.05, ** p<0.01, *** p(0.001
(Table 9) 7MdZAZ A1}
7} A W Coefficient t se R?
EEREES 6141 12.6454*** 0486
7Md2 mEHAE - BAT FAA| A 11299 2.5286* 0514  .3168
o &7 .0086 5853 0147
B =EA 1387 2.5075* 0553
gHg= 5408 8.5408*** 0633
714 E%EEOU\ — QLo = Al . :
He3 s — el L 0457 8013 0570 2803
s 0012 0720 0162
*p<0.05, ** p<0.01, *** p<0.001
(Table 10) FEAEM HiAlS o o=t 24 Zo}
71 Indirect Direct LLCI ULCI
744 28BAE - HAE BUX — ArbelE 10852 5408 0057 1669
AHSHH T w53 ®MeE 2024 12¢ 1437



et - A

(Table 11) =& &1t 43 21}

71 se t LLCI

ULCI

7Hd5 A A .0543 3.6826* .0932

.3067

R* W3lg = 0.0267, F = 13.5614 (p=.0003)

*p<0.05, ** p(0.01, *** p<0.001

(Table 12) FEAEZ WHoj| o5t =HE of7iEnt FAZot

7HM(A=R) ZAUG 13 A4 BootSE  BootLLCI  BootULCI
3.400 (16%)  .0176 0471 -.0715 1125
M6 (ngEANE —» BHAEZEYA — P
QAT (2P pane 2Ag AL 4.000 (50%)  .0984 0410 0124 1753
5.000 (84%)  .1411 .0520 .0320 .2388
Index : .0771 .0374 -.0066 .1443
(Table 13) Fct 128 519247} Ate|zof| ojxls Zn}
. A9 73
#xE3} Al t #xEs Al t
SRS 4899 8.1937*** 1996 2.8779*
A .0849 1.1397 1569 1.5739
Bl 0181 .8975 ,0068 2221
A1e] A 71 4601 8.0481*** 1173 1.8357
A .0266 3525 1808 1.7939
Bl .0002 0112 0018 .0582

* p{0.05, ** p<0.01, *** p{0.001

A7 077103 FE2ES] g F3te] [-.0066, st €43 A3 A1 F2e] 45 /M4 71 (B=
4

601) 7} Ak =

1(8=0.1996)%+ 3
Aoz Yeyit, = 4l

O -
(
—~

1443)2 02 £d3ta Qo] - mpigazl ¢ 0.4899) 9 2184 71 (B=0.

sReR Jmo}&’iv} utebA 7 62 717k H QAT A e G BF F(+)9 &S AL JAA
F7t2 2 AT FHo7|% g A Az e v g Heke] A5 41 7

W 2R S AAEG T ngEAE SRS AN (+)9 9 A e A

A 7R(AAA 71, AAS A 74A], g 7R 9 AP o Jee A JTEY 18

8% 71 (38 A A1), by ) 2 2R
o F AYAEY YR VAL ANE B ER F
Sto] 8918 A3k (Table 13)3 2o] 34 AQAE  A(N2747], AP B2

FEHOR AR A7} YR GFE vx

& =
Ees et v A A Aes 2x o del 97 el 29 A4

1438 AYsh



7l MBS k7t A U FH YAlelTol olxlE ¥ HES SUA opfES 2RARAYS IF B FHO=

S 7% 74 (B=0.215)7 feIabl Uitk AWa AEA 4R (8=0.270) £0% ek s
A et A4 Al Al el BAE AEE 2 IT/le 4% duee ) A4 and 4%
A2 713 (B=0.368)9 AAA 1A (B=0.224)7F  # 7HA(B=0.462), A181A 714 (B=0.244) %

frelaAl g o= Jesta, Uwlx A8d 714, AAA 714, o
A AL F A A0 g9 4EE dAE B ARE QAR FoInl 9E TAA ¢

o M3 2EAE 29 $9% oz ueg
3

WA (=0.392),  EOHE A A9 FE e A 8 4
AAA 7H1(B=0.204), A8F AR (8=0.280) T YA =S A E DA BARY Az
€0 ek, o BU/MN 2 4ES AT A9AL/lE ARE s 2y W 4%
she Al A9 A9 B35 FAA AR (B=0.541),  BF HI(B=0.427), A=A A (B=0.352) %

(Table 14) 7t 7td HZ 21

o NE&A71A 9 A v}

N ®z58 AF t g8 AF t
ZAAA 7H] 291 3.088** 224 2.104*
A3 71 .236 0.857 .084 -0.008
ALS1A 713 -.093 -.331 113 1.096
o 7HA -.151 -1.304 .087 -0.722

B3 71 215 2.301* .368 3.450**
A4 .034 .378 .188 1.674
s -.008 -.095 .049 479
R?=.217, F=4.701 R?=.342, F=4.823

*p(0.05, " p{0.01, *** p<0.001

(Table 16) &A1) Fcte] | AT Aol ofxl= DEEME 20174 Zut

22 Az/EE /A H] 2 IT/A 77
* #z3 A5 t #z3 A5 t wz3 AF t

AAA 714 0.294 2.177* 0.514 5.130™** 0.069 0.561
7384 714 0.032 0.193 0.270 2.695%* 0.016 0.145
A3 A 713 0.280 2.167* -0.012 -0.083 0.249 2.219%
g 71 -0.131 -0.679 0.070 0.482 -0.030 -0.246

B 71 0.392 2.890** 0.032 0.203 0.489 4.357%*
A -.058 -.532 -.015 -.155 -.034 -.219
e F -.081 -.819 .003 .032 .133 1.103
R?=.599, F=19.910 R?= 493, F=35.972 R?= 489, F=23.891

*p(0.05, " p<0.01, *** p<0.001

ZAYSIAT 532 HeE 20241 122 1439
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(Table 16) Z={%|o| 3|Y €T Ate|zol| Djxl= 1IEHE Q0IFM 2ot

o 739A /71 /A /A 1T/

* E23 A ¢ E23 A% t w23 AF t
AAA 714 0.229 1.763 0.056 0.283 0.369 3.263"
FEERE 0.352 2.602* 0.310 2.433* 0.290 2.566"
A2)F 71 ~0.246 -1.703 0.158 0.536 0.176 1.169
I -0.070 -0.433 -0.085 ~0.332 ~0.151 -1.021
33 713 0.427 3.536"* 0.078 0.285 -0.064 -0.412

] -.097 -770 262 1.726 011 091
ehA 2 060 486 1020 124 045 418

R*=.323, F=10.196

R?=.264, F=8.269

R*=.361, F=15.442

*p(0.05 " p{0.01, *** p<0.001

(Table 17) & 23 Hcte] ZE 0177+ LAt ol| Dfxl= DEEME 20174 Zo}

" nE 71E
T E23 A% t w23} A% t
7AAA 7] 0.287 2.585* 0.222 2.287*
AEA 74 0.046 0.293 0.398 4.090***
A8 A 71 -0.036 -0.238 -0.071 -0.532
o 71A -0.067 -0.416 -0.174 -1.321
B 71 0.234 2.070* 0.157 1.149
] 120 1.076 042 440
R 023 232 1040 437

R*=.189, F=10.400

R*=.281, F=17.986

*p €0.05, ** p<0.01, *** p<0.001

ehka, 91/oHIR/ AN AR E Yt

il hal
e FE= Aoz YEhgth npRetez [T/dTF¢
Nk ARE Fiete 494 el 35 4A4

Al wstar, 71&9] Zele 284 7k (8=0.398)
S} 7gAIA 711 (B=0.222) ©o2 frolehl Uebkith
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