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In this study, we aim to explore the impact of the experiences of review providers, referred to as reviewers,
on the usefulness of reviews based on the theory of source credibility. Specifically, we examine three
dimensions of reviewer experience - product purchasing experience, review writing experience, and product
usage experience - to validate their influence on the usefulness of reviews. We collected 443,432 reviews
for 500 games from the online gaming platform, Steam, and analyzed the data using hierarchical regression
analysis. The results revealed that reviewer’s product purchasing experience and review writing experience
positively affect the usefulness of reviews. However, in the case of product usage experience, reviews received
high usefulness ratings when the experience was either low or high, whereas the usefulness rating decreased
when the product usage experience was moderate, showing a U-shaped relationship. This suggests that
by providing specific information about reviewer experiences from various aspects on the platform, users
can more easily identify useful reviews, leading to an increase in the platform’s value.

Keyword: review helpfulness, source credibility, online game platform, reviewer experience, experience goods
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w= SFYEo] 7Kgl wet 73‘54?119] ARG A
T @Al g FE L dAER A
A7 A7) At dE 50, 71E
ATl M= dEAQ Z@AQA HT 29 A AZEE

3l vl 2ol gt AACIAHE (Brame, 2016)4
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NEH o7 AAF M 4 e el Azre] gl fole AL Baet Al =, 2AE HR
AlZro] o} AL Yol A Holghd wekd o A Ed, s Al eﬂﬂol A7} 28 2ol
S 2L 7S =& o] gFet HEHIF w2H o] JtH(Figure 1) %

=
E THE okl U R FAEES Ui 32 59

M3 Rele AF e AR AR FEH ARE AFL ek e, 299 fie 3,

el UAE B2 7T, A MR ALS B4 5 o ahe

At 2SS PRl Bl FEF, FEHA @

& AMNES FET 5 93 AT IR we %

V. oI b T FESG AVYS FEFES HAT 5 9A
WG9 gel FEAE wdHA gen

2 A 2de i dolEg £ye] 9

4.1 Holef 4 3 2 uasict

j;oﬂ

[

11 i
v

g

e FHE AY 555 AFs] A8l 20204

2 Ate AdY e o] g 2 #Hel g o EAE RE ALY 55S SR8 F 9,64270
HRE THE F de T2 AlFdhe 2"olgt o A5 g2EE ARSI o] F, 2Rt sle
© AY ZHZAA 2uAE] A tal Brrek A 1,72570F A8, o] & HY AEH S Bt
2 HolHE Fy38tdth. 2" (https://store. o 50070¢] AlY B AEE HFHo= AT
steampowered.com)& 2004 Ao, o] & T AdH 500702 Aldell sl A E F
20239 78 712 AU 5A A& AR U 44434709 BlRE AR Bl B UE
300099, 7TRrAAN O] AdS Hujstn gl AA o] gle 915709 B HE A esta HF 443,43270

A AL A ZAF|H(Steam, 2023). 289 9 RS WIE A< APt

(Figure 1) A8 Z2E9| 2|7
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233 vdd Waed g 84 dig #AS

= AP TR R B2 78R T B deiM e A Ade] 7 e 58 F
I FE o)t R e 8 FRE Y AT et itk # dFedAe Ade BdE gt
T EEE WER] ghobr], §-85 TR ol 12 tdt Ay EjdAl 2 Al A oAF, Ade 7H 5 Al
ol 228 F3 42 rvotenE THHUTE o]& do] 72 A& 1fr B0 TEHS BRY &
Sttt o B &Y AR o] &sisith 59 Lo nA = G BA] Aot AL Hn
Agze giol7t 248 Ade 9 pgnumg, ),  HFE BQ6AT 24 AE I 2 A ol

glHol7F e 2l He] 491 prnumg ;. ZE)aL 2 (Table 3)3} 2t}
F 24 Aol glfoizt ald AYS S o3t Azt

3l patptimeq = o1&tk Al 719 SHWSF 2 4.3 7| E4 24 &1

T AT BT B2A gop], F5uU5st FUa

1€ Yot 232 23 giskes B2 ARG (Table HE 7 M55 7145ARY 472 1
T FANSFEE i 259 4ol9 rlengthe, ATt T5 W2 ARE gF 8499 H &
A 2ANLRRH AR ALAAY %A L 30701, IR £-849 FAgS 3,822 U

(Table 3) = &g

W Laacls
TERSF rvoteq) In(EHF 7F &2 88 52 F + 1)
pgnumg, | In(FF 5 A gl gF &858 ALY F + 1)
L prnumg, ) | In(@F & FAE gHol 7F A HRe] = + 1)
patptimeg 5 | In(EH & S 2ol 7F 2lf A4 AR il AldE Edlolg Azt +1)
rlengthg) 2 9] 229 Aol
SARE rdurationg) | 248 AY EALH 2 AL Abole 71zt
game o A« A7 7H 485 BAB] e AYER Hn| Wgs)
(Table 4) 7|= &4
TE W w9l it xFa &3k A%k H5A 5
TEAS rvote” s 3.065588 30.25703 0 3822 443,432
pgnum* 2401 233.8371 535.9881 0 25184 443,432
=R prnum” 2] 0] 20.23099 92.31002 1 5236 443,432
patptime® 25 38.76313 151.9285 0 14154.7 443,432
Fp rlength 24 324.8792 670.5725 1 8000 443,432
rduration 2 24.36248 356.5879 0 602 443,432

* rvote, pgnum, prnum, 2] patptimee A8} o] A #Hd
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(Table b)= WFE 9 H4HEN 2345 vE
doh AfeES 25 okl 237 e
prnumg, @ pgnumg, j(r = .5643, p{.01)<&

H w2 =& oko] A% HAZ EAT. rvoten et
rlengtho(r = .2647, p<.01), pgnumg, ;2
rlengthp(r = 0.1849, p<{.01), rvotent
rdurationg) (r = -.1642 p{.01) &< 4% #

& 19.5%(R*=.1946),

o =
2gg FNoz

F#ke] 152.062.2 39
8ol gojng Aow \%E}V]‘q- %3+ Breusch-

S et AE o 4 gt

AAEA) A 85 7}0 9%

standard error)?

Ade] A FT

2BAQ Y= vAE
p(.01) ol 7M1

ERI G

oA 3HAY JFE

O

%
to ol
ol

o}‘u
feiec)

AE Z3id o9 g Rol7t el A4 ARl AdE Sl
A7te] 5y wrel 3o WE AASY WE  ARAE AW L IAeR BARES vk 2R
7518 AZ9) A, A O] 8 gamey 9 FEF) $AAA 9B oA A0E ek
g BAE £, tdsdALA e dAE. #48% (B = -.1874, p ). Alds ZHolg ARt
23hE ()9 2T 1 4% 99RYs) AN 2A%o R LKA BE Felo] Ao wels
(Table by A2HEA Z1}

W rvote pgnum prnum patptime rlength rduration
rvote 1.0000
pgnum (1887*F 1.0000
prnum 1503 .5643** 1.0000
patptime -.0952"* -.0935** -.2064"" 1.0000
rlength 2647 .1849** 1411 .0493** 1.0000
rduration -.1642™* -.1475%* -.0605"" -.0304"* -.1011* 1.0000
*p .05, p (.01
YA M53A ®M3E 20244 6Y 531




HHE - OIAKE - Hztn|

= H il

& 88 F4AQ Jgks ATt 3@*—1‘3 deF ol X A sk 447 o]} AFAZE FHolE
o2 Wgte UAH 2 Z2 Yehda(B = .0265,  @llof ek Azt dldetn o] AYE Fid] 24|
p(.01) o]& 7Hd 3& AAgtt. UXW Tef o ojstal ¢ o] % A gl frol tek 8ol =Tt
2 o] Bgel 33.33A7E VIR Y = AL AbET

olefglo]l 55 2Nt A FHAQ IS 7 (Table 7)& 7Hd A5 A3 714 45 4
Atk o] o]F A FI= nA= AoE eyt & IR o|d A 1 e Aol
33.33A17k Al Edlo] Brdel Hrakel 38.76 W 842 Alg M4 (count variable)olH, ¥

(Table 6) &5 2|74 2

=YNSg Al A EEA} t-value
pgnum .0651"" 0011 56.94
proum .0210** .0014 15.05
patptime -.1874%* .0036 -52.29
patptime*patptime .0265** .0006 45.21
rlength .0003** 3.25e-06 80.78
rduration -.0003"* 5.06e-06 -50.11
game Ayt
= 0.1946 F = 152.06**
Number of Obs. = 443,432
Dependent Variable: rvote

*1p(.05, i p(.01

(Table 7) 20/& 2714 Zt

SHS A Eaa 73k
pgnum .2970** .0036 81.90
proum .0828"* .0040 20.73
patptime -.5718"" .0092 -62.02
patptime=patptime .0885"" .0015 57.81
rlength .0008"* 7.35e-06 108.16
rduration -.0005** .00001 -33.67
game et
Pseudo R® = 0.0466
LR chi2(506) =67091.77
Prob ) chi2 = 0.0000
Number of Obs. = 443,432
Dependent Variable: g4 7} ¥ 483 F3X F(rvoted Ine #3H7] o) #4-1)

*1p(.05, **:p(.01
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FEAH A o2& Bl Adedth dEAd  dvta FAsth(Mudambi & Schuff, 2010).
AEAAN ALE o, B7F, 28 AHEE 4 9= B8 Racherla & Friske (2012)& 2571l 7
Skl ZEEQ 28] g HolHE £4F A3, o] A@A Aol e 2o fr&gtel FA A<
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