1649 Korean Management Review Vol.57 Issue.8, December 2022(pp.1649~1672)  http://dx.doi.org/10.17287/kmr.2022.51.6.1649

Exploratory Study on the Analysis of Domestic Firm
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This study applies Structural Topic Modeling to explore the text data from corporate reviews of the
recruitment platform describing employer brands and to investigate whether such data have meaningful
differences between the employees who recommend their firms and those who do not. Specifically, we
examine the text data on the satisfactory factors of companies as described by incumbent employees who
recommend and do not recommend their firms. Topic modeling derives 30 topics, among which 22 are
considered appropriate by using a critical review. These topics are labeled considering previous research
on employer brands, and the highest percentage are categorized as horizontal corporate culture’. Significant
differences are identified between current employees who recommend and do not recommend their firms.
Most of the extracted topics are similar to the variables that are previously used in literature. However,
new topics are also derived from our studies. Finally, the implications of study findings are discussed.
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o9} FUg W& ALt BEY £5 AH S
(Chang et al., 2020). ool ¥ AFH= %?—lﬂ
WS d8stuAl 4, searchK 34 A3 &
< 1070 &9 B AlE AR A3k (Table 1)
_ﬂ. 7‘511:} H o:]:r!-cq]}ﬂl: ;ﬂ;ﬂa]. E.:JZZ o] Hz‘ﬂ- =
o $2 307E ksl 2 o]fr= (Table 1)elA
He ZAH wgde] 27152 EY 571 3070 ¢
Htjoln o]% FIhEo] FHadth aElu A&
< B9 7} 3077 = Skttt 407471 =
ThA] Zoprith, mgh 2atke B 47F 4070

g oo 2
™
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(Table 1) EXZ = =7

x|

FH

EY & HheH v 4 d¢4 A&4 23
10 9.1737 -193.57 -6.04369 9.0043
20 9.8325 -293.30 -5.67173 18.8792
30 9.8752 -311.00 -5.65450 26.9667
40 9.9061 -331.86 -5.68486 72.4008
50 9.9183 -340.16 -5.65610 -52.9565
60 9.9295 -339.33 -5.64164 -17.7367
70 9.9363 -343.55 -5.63979 -10.2793
80 9.9408 -335.96 -5.62893 -6.9235
90 9.9440 -334.57 -5.63420 -4.7868
100 9.9460 -326.91 -5.61976 -3.7710
7P A3 3 W e FellA A ofn|d deygel S8 Ele] ffste] @S] tE EFSA
A5 BE7F 7kt uit solA7] mgd e 2aMl=E ARET F 30709 BEY 49 B
AREE PR aaiy. ol AR AEF 2 F AR BF + Aoz B
I o 24749 i APAFAME ndER T o] o] Feid 267H T VN EZ L bE B
= 2% 7 dig 23~2570 ARG e, & 35S HG o e Bt a9
A AT on g st o] & v st o Aol HFH o 249 BERL 22704,
Aol A 23 o 30707} A st ddaksitt 227§ E¥ ¢ o] 52 (Table 2)¢ 2t} & A7
ez 29 EY 3008 Wiete Ade a3 WA d7EAd V9 AR gdes 9
Atk N Bl W ARE EE 9 A 2E vlo[dit e A S 2485k 18H
24 Ag a5 3 A2 A el F Az dEE BAEE T dase ¥
47 sAos AP F ES o AHE A S FAWN = (Figure 2)8 &3 &<
A olF A, ol A& B yHS fa EFS v (Figure 2)9 XF& 2 EFo] E£AJdllA B
TAetE T WOl tREAE FEY. F2 HoE Yruie &S on|dit. W7 v&e] 0.06

o] & Highest Probability, FREX,

U7 ARR FEdte] 247 32381900k Highest 9 AIGAF S8, AAA A|285l7} thget o F
Probability= 5% EZA Ueld &5 7V & 28 718, A A0l Aot &, e EFE
& o152 duletd, FREXE M7t A% v o] AAAE] A5 dFste EFor Uyt
EHQl o5 EY It Ao]E 2 YEhlle dol T AA AFEAQ] HMAE £4(EY 7Y
S5 29t 291 Lifte 54 BEYd afd do] B ofd A5 nHHA 2 AR
5 Az fate] g dolef g EZSdAY o Yetert?' e ddet] AR =3d
HIEE A, Scores 5% B 1fd o] 2 AT Az A Fasl ) ok
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N

Tt o]

, H
Eslon HelFux elgol ok wy PAMe  HD ¥E BA (144, B2H2), BT
2 %2344 300 Ego] A4e 9% AnsE ¥, BAEAE 50w ARasel deharh
o Al BANACRY A%, g Az A e dgem A WA ATEA A4 F 9L

EY _ _ ;
R EY ol& JAAF xEA t
1D
473 A4 247] (healthy work atmosphere)
15 FHA 223t 0.0127415*** 0.000868 14.69
20 Aot 45T, dole 2 A5 -0.0107046*** 0.000657 -16.3
23 A 2E AAAHE 7]3) 0.0040641*** 0.000483 8.415
30 494 gt n7@A4 9471 0.0006613*** 0.000122 5.416
Z8%d (training and development)
7 AAA Al2E2) geket GREAE 7] 0.0082728*** 0.000904 9.151
18 e 25 713 0.0082837*** 0.000722 11.48
28 A7 713 0.0027068*** 0.000481 5.629
d-g 7% (WLB)
1 Net 9 H2 ks -0.0026571*** 0.000653 -4.07
4 Axtdes HE2 J5F7) AlF -0.0071696*** 0.000646 -11.1
16 35417 25 -0.0005171 0.000651 -0.795
21 FrAZHEA 0.0016699** 0.0006 2.782
29 AL At o g SHa e 0.0029578*** 0.000611 4.841
B 2@ B34 (compensation and benefits)
3 Arde A 0.0037282*** 0.000854 4.365
9 ARIEE A AFE e #Ha a2 das 0.0042162%** 0.000748 5.637
29l o oF 220 B AL ATk

12| L‘Hl E@ij{ ‘iﬁ;g;; *jﬁﬁ ﬁ;l;gm e 0.0033092" | 0.000617 | 5.36
13 71 AGAL EA]E g -0.0243967*** 0.00086 -28.37
14 25 #d EA(V1EAE BEHA) -0.003481*** 0.000907 -3.836
17 25 (9 8H], BX2IE F) -0.0059001*** 0.000762 -7.741
B (reputation value)

2 =224 19 7Idolge AA 0.00427*** 0.000671 6.363
11 SIAF U W7ol tigk AREA 0.0049073*** 0.000692 7.089
19 Z5e U4 ofn)z -0.0086382*** 0.000679 -12.73
&2 2 7199 AElA MY (ethics and corporate social responsibility)

27 ‘ AR} Ak e A 48} -0.0019825** ‘ 0.000728 -2.724

*1p(0.05, **: p(0.01, ***: p<0.001
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