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Keller, 1993).
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e FAE FF T8 olfre olE0] &HA
Apotel AAH7] wo|th. AH|AEE Aopide
Fdsted glo] BAlE onjz|e} HAlE S =
T2 F&t Aol de Ue Foln Fols
Fratertrd Bek AAH - A A ol = =
F St Aol Ee B Hee} TuldE 52
olelsta dlSateH Fag AHA SN 3
yo|th(Malar et al., 2011). Park and Mittal
(1985)& Aoleln| A7} tatd 0 2 A E|o] glon
ZHA7} FadA Aztsle Aotoln|A] F3 L A
F9 M) - AR Aol nhet depivka Ak
Sirgy(1982)= Aoteln]A] 82 AAA Aofo
117] (actual self-image), ©1/34 Atoto]w] 7] (ideal
self-image), ©’d4-Al5]4] ztote]n| 2] (ideal-social
self-image), A4 Afolo]u]z] (social self-image)
2 ERAT anAbes Aotoln]A| g xokd B



l‘[l‘

1°ﬂ W}E‘r 2|

2)%E Awl Aojoln A sk A E1t o

=
3

[e]

=

Sirgy (198
244 =g A A4 (self congruity) ol 2k
ol AHAFE S AotolmlA| o AX|ete AlEFE
o Azsttn 49 Sirgy(1985) & &H|[AE
o] zto}d 4 (self-consistency) E71°lA AAA
z}o]_cg;‘q/go] o HEHEv— /ﬂp‘o]—_ﬂ x]-o]_zzﬂ-
(self-esteem) 7164 o] 34 Aot Ao] &&

val=E Asgvttan Ay, 1= MGB, VW
Rabbit &2t} Playgirl, Glamour FA& i’
oz x}o].o];‘q/ﬁ }jy,_y/].::‘—_ A Zsﬂ‘—tﬂ Al ;(1]%4 x}o].ol

T O M
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e v Ao YET Malar et al.(2011)

o SIBHA 2 AEE BAE o|v]A]F o] 43 A

o W& Fdskel o sfn] A A Apofon| ] g} o
A Aotolu] Al oA A4l ZspETI L A ZE =
HYEE HeEsE 4SS otk 152 AolglE
self-verification) &7]ellA BAE-AAA zjoto]
n1A] Y2d S FskaL, Alelabd (self-enhancement)
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BI= B9lo] /idoz s Bl A1F7F Bl Lo ggks mFga Aekitt. Chaudhuri and
T =Y &2 His Ao 7]Hte] "Ha 4 Holbrook(2002)& Bale AZZ AR Ag] 244
EEalii=3 A 7158 & AaA7IE sQlo® Hta,

BAE=s} Al FekE 7EH o et Hrts ) Al =

AFs) w ko] 2 (social exchange theory) = Hill=
AElet BAE o 7te] BAE Aisted $lof gatA doka ARk, 7HE, AMAES GMA
o|24 EUE AlFatt A mdto]l 2o 9stH A BT} ToyotaAHgAatel tis) o] =& Hal= Al
ANE T3l Aol AUl A=01E, BdE FE Hole Zgo| e, o= ToyotaZt o &
~2H) 2} AN BAEE nAFA L BHo| Y a4 w2 AAEE ATE Aolge B
S A, Auae dite A44, AAE &7E S 7103 wEA] =2 AT AHls
T3 Q7] HeElM e Aol Ad 3ol Ao 7Nt & HAlE JFE BAE ofHZ FA 5t
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(Doney and Canon, 1997). ©] o] 2o] H#= Al *FH(Customer-Based Brand Equity:
glo} Halt of 2 7ke] #Alo] AAVsLE HEE 719 CBBE) E%]g Aokt Keller(1993, 2013)& 1
ol

ol nAY HEA, AAH &FE & T2 9 Aol 5F BAEE AN dREoR st B
Fol FEsAY nAo] 7o SA4A A9 o A= E'}%k(brand resonance) @4= BA;=A
T glo] oJEallof sk Aok ol AYdAN  FES AF vHAE =Y HFH DA At
ol e o] HjH o ke Aol Bal  shHA, BAE ueRe BAE Yo g nA9
= ofza 22 Al 4 E,% Adsp] Brbsalzl oA 7ol BEAllE Ak (brand judgement)
o 23 Aol died ARBAES FASH  omA] A AFEd ) APk AHA w2l
= o] FA st AgjelwE s F¥8  HA= =A(brand feelings)® Aol o3 73
Aolehe FAAE] Ad (7FY, BAEsE % A "na FARY. 28 Bile dde] e fEo
FEAS AS AZE Aolge 249 By), & = HA= 4#A (brand credibility), BAE 45
A7 le Arde 44 B At & o Ay $4 T2 AASkITh ol s 22 HE
A FAeR Qe BAs vpARAII} Feele A 249 BAllsd digh HMA o2 UL 7
PAAQ 4745 29 4 ok wAow 1 BAleyt aAo] Zdie AlFES S Al
Chaudhuri and Holbrook(2001)& Ba#l= A &Aooz A3d Aolghe oS EYE d4dT
2 BT AR Ve Aee ASHCE A
T8 F de T8 Bt lve &MY & 2.3 Has ofE
Al a8a BAlerh d3e Vles P w0l
AttaL 7170 Mode nAe] Ao w F sl aH|atel HA =] Ao #HgE AFEo] Wob
o 25 BAE Aot HAle A, BAlE AR WA B7AQ]D AHA-EdE S ARE 5
AIE ol AHAY FEAR HAAMA w2 olFE Qe FANELRE BAlE ofFo] FES Wy gl



Thomson, Maclnnis, and Park(2005)+ 4H]
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Balsd dial] 2 He QAF, A Fliie
ZEeka Fojeiua Bl EHE‘?EQ Ara|
ol T84 aHA PEE AW, JSst=t
v"r% 43tk Fournier(1998) E
= ] g Aol A ABA7E B

Z(love), €4 (passion) ﬂ Ao}
self-connection) &2 o] Ff7l A}3] 717 A
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o5 Ao digt HAA of Z(affective
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. frobe ARl BHE vehlie A5
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g &l &= Xﬂ“‘xt"ﬂ ek of 2=
G AR fAE Ze tdAe
Uetbte g5 B 24 5 9l

tH(Bowlby, 1979, 1980).
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BN 7E A elA 2
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.37 . gheo}
HVM £ Billcoe]
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=of gl ZHA s FAF
A&ztolgtal AootA, HAls of 2
Aol i A8, A Foigs Abg, il
7K Aoz FAAT T stk Fwed(2011)
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3.1 97 2§

(a8 D2 7HES ARE T8 FANEE 3
o] AH}AA S HFE AFR 63 ot} & AFolA
© ARA Aofoln]A] LA, o] FA Apoleoln]A|
A4, 28 HAE A7t BAE ofZo njx|
= 9T AFFI e 2HENE ASEHE
53l Asstuat gt

2 AT o] 24 Eu7} @ o Zo] & (Bowlby,
1979, 1980)& Abg-Atd, 53] dnt-o}7] 3te]
AMA oS OFa e, o o2 2 o
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Z7AA o)t} Batra, Ahuvia, and Bagozzi(ZOll)
= 54 Bdz=r} /\“VH ALl OHﬂﬁr ArE

J

A} Apo} 7t
A, AAA 7\}0} A (actual self-congruence)®t
o]4A AolUd x4 (ideal self-congruence)©] X
de ozt niX e A4 238 B3I (Malar
et al., 2011: 4= - A¥35, 2014). 28 I+
o SAMS BAllE HX 9] F 7] {9 AEA
7HX 9 3R A 71| 7FEE A 71 °

Ao <8l 2gRkn T

FUQ
= o

otk 24&

91 HYe °HX‘°ﬂ dgFE vA e g2 F289

A AFEA, & BAs9 75X (HE4) 1A
A dEgE & ﬂﬁé}z} rothe o

A7 B4 Bz g e o2 43t

7] Yl e 2H|AY] 752 &3 AAA B

&ty &35 A A FHA Ak s} ot

AEZAS A A AFshs Bz e B
ol 8 AH|A} k- F Uyt BAlE 41 (brand

el & 4 glth(Park et al., 2016: Chaudhuri
and Holbrook, 2001). &H|AHELS Apple HHE
of WA omAo] mjsd ¥ ofuet AEd 5ol
U2 ZAEA=E B Holu A4 e w7)7] o

E—oﬂ I 89 Eoﬂ 7hs} onjL.A 7};1 740]1:} B oq:,L
o oo 9 s)EdTEIe) UYL 22 4
4 &7 358 Ugsts ATEY AotollA] 2
AYB 715H &TFES WSk AT B
A= ARE Bl ne] o] HAL of 2o

3.2 oA

3.2.1 B = ojw]z]-Zjolo]n]z] AP Bl

off 2 7ke] #A o #3t 7HA
AHIAES 54 BHHEo] &R0 AHE B A
.



A Aosi. Bl JR-2HA; Aol dAE WA EHE A7 2T ANE(2014) = B
ol B et Aok Moo} o FdsH NE-HA A ztotoln| 2] PX)/d 3 HA=-o] 34 2}
HoH(Graeff, 1996: A94 ¢, 2004; 33 - ofo|m| =] Yx|AJo] HAME off 2ol FoJgt FE |
Amlgl, 2008). BA=e] AAA 7 E AHA-E X AS @hded, 288 /MY Hd=EE g
Ne WA TS 58] Fasith 1 olfie 4] o2 HAPATE Bl AsEA S duhe A
Ap Zpotolm|z f BA =S A ozt 25k itk BAE fHE HA AHEAEE EdE A
g & aHA-EARE dAgE w2 ) Hillso H BAMA froiztel7] Wi 74 BlE Hre
ek A g3 Abeke] g Adet 1 2HE 2HApL AAR fEste BEAEE gdoR 4
2 BAE FAEE FA43] "ol (Fournier, ot o] ° 44% 4 Qi
1998 Graeff, 1996: &35 - o] A& - AF, 2HAES 54 Bil=s O APBRA=Sol
2008 ©]+rAl - 2Hde}, 2002). AFG Tl o7t IAY & 54 HAll=rt A
Maler et al.(2011)& B ofzo] HA= 7|4 AEHP= ] vlg] AFAG o] FHGE 1 HAHE]
o} AR} Ao} 7he] A H Lo ol AX kAl A WA om| A7} ARlo] FFeke Aoyt ghel 2
QFslHA AA1A Afold A4 (actual self-congruence) 2B} 3} 2815 o] F7] wjid o o€ & gttt
3} oA ApolUd A A (ideal self-congruence)©] H E3] omjraAo] =& 7

AT Aol VAL A Est AFUAE, Aot A AF AT AR
234, 34 A9Y ge A AAE 22 & AF AFLA= AA oA A
£28 AFAN. 159 APAN S AAA S ollA(F, Aobd)st Akt ¥eheA
AN BAE oA §IF 9FS HA ¢ EE wEPNE e AFE BITHHoch and

W, ol dA Aot AL Folet GFS AR P9k Ha, 1986). B Av|atEe] 54 sjABH= Y 7
o a8 a AFHAL, AolEett, FA Aod  JHEHE f&sts Ao| ol et Wt st
e 2ARHE 2 o2 et AFdes,  AAG SERIE vt HAE ok A Azt
AotEFZE, FA ApA] o] ISR, AAF S| Wil AY uty 2eH A A gt AolE
Aotdxgo] BAE ofjzto] wxe Jgge Frp FRIA Rohs 2o JEhdth add& B8t
sk b oA Aofd x| Aol JgE e AT 1 B 2HAEo| sHFo] X wg AEAE

a2 AAA Zotd AT o] A Aot el &gt AY, 85 2L AHAE 2| fujr
BAE d 2 nAe g FalHd uet Aol Ao B AF FLde AEe AR
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A DAL vl @A ofnA] 28 He, AAH
we] olm|A] vt A 5o 4] B¥gor 745
ouj, oA Apotoln]A] UAGL Wt Fete
olidA olm|A|gte] LA , FTohe W ol
7 gke] A2 H & T 4 o= g5t
= ol thgh amlAfEo] 2
oletar Aot e, Chaudhuri
1br00k(2001 2002), Wu and Yen(2007)
Tl AHEE SHEYS wEeR AEF A
ohe A=, shdsittal Azts
= 59 N BEow s,
54 Hal=r Ale &95 5
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2™, Chaudhuri and Holbrook
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AXA - o|&4A Kjoto|olx] XM, EAHE M7t 2 OfZtofl ofxl= ACHA Zobof 26t 7 HMERYS XHELE A2
(F 1) wigo| ZAN Ho| U xS
s 227 39 g A7
co] HAEE U] dA) oA g & mdTh
(reall).
AAE | o] BAEE AAHQ e olnA S
Aotolnlx) | & Wdsta Yrhreal2).
ault R | QA8 | o] BAES Folah: AREL U
e | AePHEE (4%3) | AARY o|uAsh FAsTHreald).
ool | EEsE co] BAEE ST 4L 1 ofnlA g
2}0}0113]7\] 2}101}\1 0&15.‘4’(1"63.14). Sirgy et
SER I Rt Col BAEE Wt F7ake ol 2A olmAg | al.(1997)
(823 woehe dA gt (hopel)
T | sl ogA | o] BAES Folshe AREL W} 7o
AP AE | FojolulA | o4 oluxE 2 ugdsa rk(hope2).
A4 | - o] HAES Foldhe AREL Ut
(4%%) | F7se o4 oluAs fAEITHhope3
co] BAES ofuAe v} sk
oln|z] 9} A&t} (hoped).
+o] BA=E A= Peh(trust]). Caudhurt,
BAE Ag | BA=G] fig LElAEe] 2| o] BAEES oA drk(trust2). ane moo
(4zd) | 2@ wed Bag Ax co] HAEE stk A2 (irustd), (VZVOOL 3082)’
o] Mt Rz 5 u and Yen
| =23 sttt A4ett(trustd). (2007)
o] BI=E ARS 7]&o] Fokl .
(;ttachl) Hast 1l A Chaudhuri
. | B4 BAz Ale] &35 ) o
vas oy | T8 SEPANS AT |G hges ge aue wedatach). | 09 Holbrook
o 22AAF Holge Be, N I (2001, 2002),
(5&3F) BaEd g A ) co] HAEE YA A& Frhattach3). 9%
T e +o] Bl=e] tja] 44S =7tk attachd). = (9005)
+o] BAEs} glom o] 4ath(attachb). °
24 44 Edlo] BALAY FRES AY AAT WA, 9P AFE A% GFI, NFI, CFI
ogy 23ugd U3 FAAIS FASAT. 2 7} 247 0.945, 0.962, 0.9782A ARFFE
Mol FEAAR Aojolulx] A4 reald, BAl 098 FHde] FL AJE FFL HAFon]
= o2 attachb) & AAsty, 2&¥E 49k g RMSEAE 0.05524] 0.05 °]ate] AngFele=
o dalA e AL FISATH(E 2) okt # vIAAT Fseltin AT e Ao
Az). ol ARE vigo 2YRY ARw 2 ZHYRFPL $5U ARES Holk Ao Uy
Fehgs BRI E AB] Aokl g
EEECERRET teoz, AFERAE Ykl A3 g A
ZAYSIAT ®47H ®M1= 20184 22 13



(E 2) =olX Q0IFM Zn}
W4 3} E EF3}4 244 | Cronbach's a CR AVE
reall .854
AAA AojollA
o1 real2 872 .873 1990 971
A X4
reald .543
ideall 173
o] A Afofo]m|A ideal? .831
8 01_};] A eea 918 896 685
=2 ] © 1dea13 855
ideald 789
trustl V187
trust2 174
Ha= g .829 799 505
trust3 .850
trust4 Navi
attachl .804
ttach?2 .863
s o3 e 930 905 707
attach3 851
attach4 71
X?=181.859, df=78, X?/df=2.332, p=.000, GFI=.945, NFI=.962, CFI=978, RMSEA=.055

Straub, and Boudreau, 2000). &4, 7 ¥4
ek Bl et A8uts dub gho] (.75t
of gtt}(Hair, Anderson, and Babin, 2010). Al
A, ZF gl digt FEFEAFE(AVE) #el 0.5
g 3ldlor @th(Fornell and Larcker, 1981).
(& 2)0A B0l FF3} FRAF fho] 25 0.7
oo r Yeyty, B3I =S AEnts gt g
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o 2
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£ Ao e 7MEASS 98t AMOS 18.02
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GFI=0.945()0.9) NFI=0.962()0.9), CFI=
0.978()0.9), RMSEA=0.055(<0.05) 2% &}
U A7RYY AE 7ES AR F3A7]2 9
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AHH - ol &2 Kfofolo|x| LR[Y, HAM= MR E

o=

(E 3) 77Kl

OfEfoll |zl HThA

Enfof oot AT HMERYS ZREUE SHeE

Al A A olo o] AFA olo
A ﬁgjx}]; oA | el ﬁo;}VE 17174 e Al BdE oz
AR A Apotolw]A] AR 971*
o]3# Aofeln|x] Ux|/g 614 .685*
Hal= g .338 380 .505*
2 ofz 512 651 455 707
%) 02e] AsE AVES AR & 9
T AR #Te £ gt} 2 A7 AREA A oA Aojoln|| g HAE ofn|R|7} dAEFE
© (2" 2) Al B gigh of 25 st A st A g9l
T4, AAA Aofoln]A] AAdg EA AAF Sttt T3t Bl AlSlE A A4gesE 2

5 Balsd gk of 2 S7HE Flojgke UM 1) Eo tig ool 4 Aolge M 3)& t#
< t#ke] 3.346(p<0.001) o2 Yeht A2 = Atk °] 4.903(p<0.001) 2.2 e} A A = A,
olf gt 454 HAAFE AHApL HAlE A & W 4), O B)ellA A AlFFE el wE
& oA 7} &H|A} R4l o] AAA o]n|A] o} F-gty] ZHEHE B3] Y5t X2 Alo] AES AAS
T AR AAgFE HiE g K} A ek FAA R AFFI ol whE AAA Afololn|
AEgths A AR M 2)& oA Afob A Y ]"34 oA zfotoln|z] Ux|/go] HAE of
o] YA S FA A4TFE HAE ofFo] F7F AR Aol S AFSIATH(E 4) F=E).
& Zlolgta AAJeFA e, t3ko] 9.048(p (0.001) AR, A 1}0}"]“]74 X BHE of 27t
o7 Yeht AAEJL. o] AFHE F3 AHA= 9 AFAWAE HoFE ARATE AFRICR

r}/"/’-— _-H\\\\\

(A= xotojnjx) |
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— 433348

7 TS . ,/""' T ~

(g ey g )
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- ~

r/ = \~ CMIMN=188.859, df=78, p=.00

' Al ) GFI.945, NFI=.962, CF1=.978, RMSEA=.055

N S (*p<.05, **p<.01, **p<.001)
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AAeta, AAF AojelnA] x|z} BHAE of 2
o] ARAT o] FLsithe AFRY & At
X3ke] Walgs Avjngkon] 1 A3l X 2o gk
°] 5.904(AX?=5.904 ) X*>.05(1)=3.84)o.%
A T BT Afol 7} frogh AR T

B4, o144 Aololn#] YT} e of 21t
o ABAAE T R0z MAHs] X27ke W3}
S AEgton] I Az X* Abo] Fhol 29.516
(AX*=29.516 )» X*.05(1)=3.84) & Uepde
24 T 2g7ke] Apol7l felg Aoz gyt
o] 2A AAA Aololw]x] UG} o] A zfolo]
n|2] Aol HAlE o 2o v|X|e JFS AFF
Fol| met z@ATHE AMdo] YA

, B 2l HAE of
} Y3} AgRgPor AHsle] X
Ansglon | o Az X2 Apo] ghol 8
8.631 ) X2.05(1)=3.84)2 F =E3zte] o]z}
folgt A o2 Yehyttt,
ol’de AolHdT AnE wHoR AEFRYY =
a7}t of9A e eA S AFEGTH(T™ 3),
(a8 4) #=x). FAFRE, HAAH Aololn]z] U
Aol BAE of 2o A= FFe A AF
(0.160) Bt} A82 A|£(0.418)04 © =4 ¢
Bgonz (71 4)= AUt T o)A
Aotoln| =] dxgo] HAHE of 2o mX= Y=
84 AE(0.099) Bt A=A AF(0.614) A

(Z 4) HZE 7ol mE AoldS

Model X a CFl_| RMSEA | aX’ b
FREE 246482 | 156 983 037
( @xﬁiﬁ{iﬁtidﬁﬁj’iﬁ@ 252.387 | 157 982 038 5.904 015
o ey | 275999 | 157 o978 | 043 | 29516 | 000
(ngggtidi\ggﬂ) 255114 | 157 982 037 | 8631 | .003

CMIN=125.081, df=78,
p=.00, GFI=.924, NFI=.962,
CFI=985, RMSEA=.054
(*p<.05, **p<.01, **p<.001)

CMIN=121.401, df=78,
p=.00, GFI=.929, NFI=.946,
CFI=.980, RMSEA=.052
(*p<.05, **p<.01, **p<.001)
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Effects of Brand Image-Consumer Self Congruity and
Brand Trust on Brand Attachment:
Moderating Role of Product Types®

Kwang Ho Ahn** - Ji Yeon Park*** - Dong Ju Yoon****

Abstract

Marketers should build the unique brand image that target consumers have the strong
attachment to. Brand Attachment is defined as the degree of cognitive and emotional bonding
that a satisfied consumer has for a particular brand. In recent years, brand attachment has
been studied as a key construct in explaining the process of developing and retaining the
relationship between consumer and brand.

This study focuses on brand attachment as a key factor for maintaining and strengthening
the brand loyalty of consumers in the high-involvement product brands, such as fashion clothing
and PC/notebook. The purpose of this study is to analyze the relative impacts of actual-self
congruity and ideal- self congruity on brand attachment. Also, we include the brand trust as
another independent variable that may influence the brand attachment. Furthermore, this study
examines the moderating role of product types on not only the relations of actual/ideal-self
congruity and brand attachment, but also the relation of brand trust and brand attachment.

The empirical results suggest that actual self congruity and brand trust have the positive
relationship with brand attachment, and in particular ideal self congruity has the strongest
impact on brand attachment. Also we found the moderating effects of product types. In the

utilitarian product actual self congruity and brand trust have the strong impact on the brand
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attachment, while in the hedonic product ideal self congruity has the strongest impact on the

brand attachment.

Key words: brand image, actual self congruity, ideal self congruity, brand trust, brand

attachment
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