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o #355 7F 92 W4 (interface) Tl el A Faw steAE 29U F e NE4 BEdvL €
ARE 7|FoR gAls M4 g4l el g4, FE QT

T2 A, FAH galor FRE T Q) o] T Henderson & Clark(1990)¢] A|<tet &4l 3
ddelae 7189 i FgFo|au ESAS ol ZdgA(e]st HC ZHdH9A) 7t /EgF ez v
HA A 27 g4 a8 514 )& 24 WEstiA sAd Fad FAY s AlFsA
Age B4 FA 23 T e er v 2 AFKo] ol WA A 719 #A
A7 sttt w2 e 7189 £R/E A H7tEe] ki HC ZHdY3E Lnr &4
WA FAA L ABRAQ BFE AR Hojt}. o7 FFsle] A EXsln Aol ]S AAF
A Ao A Fae gy AbE IS e dFE o|FAAA &Sith HC Zy I A%
Ao, Was), ZHdYgase] BAAAR HYAT  de 5 AFAE el FH A dLEHD
59 & S5 AlAFIARl 7]Eo] vt E Ao g4l o] ol Ajztel] 2A Be AFAE %“‘6]1
H(Rowley, Baregheh, & Sambrook, 2011). BEA o gdA FET} 30;11:}_1‘ T4 A
Henderson & Clarke °©] EFAAE B3 &% ok o] EFAA wet el A AEFES At
EAPIY Fdi gt e 2o 7jed o2 1y U 3= A 7 5 deA9 01]1‘7} ASHoR
NEAY 1A B2 AFe] o9 719 3t AR ol Sl vk itk AM 71E il EAlste g4l
U AT e & 4TS 1E F A=A E A of fredel #ek teFet ERAAE 2

T A
weliA ZH gl frEdE 2] g 24 Qs AEY 5E AU =g 1e
240l Aa3he Arslal gt o]9o = Abernathy & @4 AAIAMY dAES &
& Clark(1985), Tushman, Anderson, & OReilly =
(1997), Veryzer(1998), Chandy & Tellis(1998) £ 4

% 2ol A #He X Ao FEe U dAAe AFd FIR A&H3 ity e 3
ATFE°] AJAT, Henderson & Clarke] 74 A Q. A Fal, 54 g4 £33 Zyde
A Ao 43S = o AAHoz olgsy] ﬁ A7t WA 34 (internal validity) < ¢4
A aF7] wiel Aoz uf- FRSHA A& B4 (external validity) & A UeA9] o
Hau glor gAls FHlste 71l 7HL“4°§ T2 ASA o2 59 NS A ie A5e
B2 Efol 2 Ut dE 59, 719 H49Ad 2 dFAle] dAEkE MYdAE il WA E
4EE olF ThdE gilEel 4G FEE TR B WERAWEAA A7 58 S &
ATHe A wgo g o] @Al Fete &4l Aatuat ote At Zog sl o 4
o] o fo|x o] TS Al ojwg aEH T = ou|sl= dw BG4 (face validity)ol™, ¢
Z24 A 240l QA E ol o A HYEE w4 A tiEAe =S st
dA AFT LEZE A ofme JXE 24 ole 4 Ane dMd] uigt dwts} shed s
&7, agla 71ge] APst= A7) b A =2 ofn|gth(Weber, 1990: Neuendorf 2002).
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7199 A9 gRE 1"4 Balg "ol & Tkt
0431 7 AFEOIU g AgalS w7 ske] A4
Z ek A AR el AAF AH AR A

91 Mk g 249 NG S 7P A dhe Aolgka
o=t (Schumpeter, 1934). o] % 4 ©e

gAERRH A9 g % Aol d7Hled g
Qe wgel doluks ol ohet A2 E ool
golo] MEA T N2 AFAGY 3dsh 2
23 BYSE N8 45 A0Y PYE AR =
ZA| 20 B A 229 JAEHPER o] Fo
A Ao Aol A= It (Freeman, 1974:

Urabe, 1988). A& AFsle stAEo| o& &
o] olg5= A9l Frlol 35S B (Schilling,
2016), gAle] e mE AlF g4l (product

innovation) @} &% &4l(process innovation) &%
o] F&(Utterback & Abernathy, 1975), 84l
S0 Ao W 5714 4l (radical innovation)
7} 424 g4l (incremental innovation) 229}
T (Abernathy & Utterback, 1978), 714¢]
Ao g Mg 93t (competence-
enhancing) ¢} 9 %44 (competency-destroying)
29 ##(Tushman & Anderson, 1986), 7}
719 Wt e mE 324 841 (disruptive
innovation) % £44 ¥4l(sustaining innovation)
© 29| F(Christensen, 1998), 121 71<] H]
2y 2d3 R&D #-NA1] 83 4l (open
innovation)Z HA%E &

29 TR 5¢ 5 5 9]

2l (closed innovation)2-
(Chesbrough, 2006).
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(a2l 1) Henderson & Clark =23 (Mol=)

A G M2 AwA A (dominant design)
7b 4TS ouldtt AL A A4 9 724 A
2 BRE B Al AlEA WA, 7]
EFEY IHLAES NEE 4aE5E A8,
Sl FEE Alole] A2 WAL WA oM
TEAHQ Wets Fdle Ealelth HC ZH|Y9)
A AFe] AZHR] 8k9 AlzEloz A= 9l
1, MAYS ke B3e AA BAR o] FA 9

A el the @
H7te 1 JH(CGatignon, Tushman, Smith, &

Anderson, 2002: Ehrnberg, 1995).
sale] ZEAQ Aol AAS Ao
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1994). Abernathy & Clark(1985)2 71&
o AGA A ] AA AAl] wret FAS YRk 3
(regular innovation), YX| &4l(niche innovation),
TEH
&2l (architectural innovation) &2 T¥3}H L
w  Tushman, Anderson, & OReilly(1997)+=
Abernathy & Clark(1985)7} A|AlgE A2 2]
(71&, AEH) I 7l AlE (14, <
712 724 &/l (architecture innovation),
AZA AlE, Mu]2, 24 (incremental product,

service, process innovation), F2 A& 2 AH]

g2 Al (revolutionary innovation),

444

2~ Al (major product, service innovation),
F9 3% ¥Al(major process innovation) &
F3F9 T}, Veryzer(1998)+ AHEAF T oA A
AT 7lE FH8Y F A AAdoR, A%

(continuous innovation), 7]& % 444
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=24 292 d41(technologically discontinuous

innovation) T 71Ed] MER A=

A2HZE B AT E Vo R M g4l Al
=

3 84, A0 8, 304 JAS BRE AS

HX

%= JHChandy & Tellis, 1998). AAZFo T3 AL AANA BHT A A #
A7 AFE g4le £ &/l &3 diF2 Hoz TRt THAQ AL AHEHCR
of AFEL 719 #HH Ee 7] Adske A% o] QIAsk= AjZFolth, AAA L Al
BHA o] Fofgom A9 BE AFE0]l Hd = A 7]E(technology) 3 A% (market) o] =<
= AH SAY AT ES ARsta gtk B 4 doz wAE #HL 7199 714 (technical)
T7F 24E F1 e HC Zdgae] 4o 2 oA 8 (marketing) =3H%9 AMELo 2 9
AFAte] M AA o] Al ATE B3 A "th(Garcia & Calantone, 2002). M2 7]&
ow o] HC ZydAdas &8sta e +5 of T4 Y etk ®stel AR TR
ATFEY dFEAAE 71 #H T 7ol A7t F&FE A2 711G AFE MR oA 2= 7]
S TBAA A Dol MG AGA EE A £ A8a0] Ao BE AAES A
g A9 A Ee] AHEH I JTHE 1 #D). O%97] ¥ AFEY =& A4S 7gigig. o]
T3 5 G AR A7) o|FoHAY, o B A, JalAFo] aH A A e =
AE F9e A4 FEE g4 78S U4 ¥ 5] Adolatx], gAIARIA], FAIA], 417]eHA]
st SHAZF EAS. webA, HC ZE| ¢ 2o A] o tigt AZFol Gk A F7FHGoode,
AAIGE 4717 Aol F82 AHa #- A 45 Dahl, & Moreau, 2013). 3FA1 %, Calantone,
Hoz A7s] FozM 1 S W EE AL Chan, & Cui(2006)2 #|=2] o], A& grlA,
(E 1) HC =33 2 Maliody

i M/ A% 19/717%

e §9 o e pear | e

qAH . 25y - ToT 4,

Caputo et al. (2016) 22 . 244 8 3D Zay AdaT 14

Chou, Chuang, & e E-retailing, e o

Shao (2016) =& = M-retailing 24T 714

Magnusson, Lindstrom, & < q A Toyota Prius, A ol

Berggren (2003) =& - 7aEs 8l GTX 100 A 714

Gatignon et al. (2002) 724 g2 R&D 4k AFAT 714

Bozdogan et al. (1998) 24 g e g A AL 714

Afuah & Bahram XA - mEe - HEEA 3 AL y

(1995) e e e e
HBESHAT Ma9H M2% 20204 48 455



an|ake] F&A o] AV BEste] HAAE AT
e Atse] £ F1 v FAEY 1
2 AF galAe] AlFE o139 dFaiE oY
a2l NE2&S Frkelhe 232 (outcome) ZH -

A Adolgta siginh. &, AFY olHE AF
AZAA B AEF Bl 7hsd AEY Ve, 2
o 2 $EAH #HHo] o AF il
2R A A Al &4, 8 e A48, 3
& Wst 23EY. wabd, 7S AAEY Ve
A A =t AR AFE vlashs B
ZHzE WY Bd3 g5 Fd o A4
Brkete Aolth, o| Ay, B wE A4 o

& oJn|9] Aol(Lee & O'Connor, 2003)7} &4l

sol, AAE 434 2] AA ke A2
W, 1 WA aHA BN ERY QA
Sl 94 gekrie BN B ATE A4 B

A AAFe B A S AT A} g

2BA7E G4l A nheb HW aAs
o] A4z zEQls v R AFY AEE
2t ﬂ‘ﬂ?ﬁii’ﬁ AEe WT

o2 AXA dHGoode
1W/l 71ed 54L& A4
2| ghx]o] A Aol AFt
?']‘1} HolA AF At
7HA 2 H7H e (Mugge
#H oA Talke, Salomo,
2009)= 714 A E @
Ax7F 7hs ety
5”\'41/‘] 7]

A
&4
o T2 vl
shete AR = AHE2
et al., 2013). ?5],
2GA AF "Ale

A == ofigh W
ol 7sHstE
& Dahl, 2013).
Wieringa, & Lutz,
Asp7] flek AlE 939 W)
0015} Fejze] Wt &8 *éol‘% 75]—‘1‘*

7%, ©l

KeN
=
=

o EF
E‘
A 7
1w
7]

ks
(
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A7} Ak A4
el 2R Aol ol
Ao gejz Bt A
U2 #AeAM 2R 2
SAAY 2uA) 71
A AHgshe Aow Filds H oA *Hi—-r«l
NS 71e8ast AlF AHgd gt 372 &
319 cH(Tajeddini, Trueman, & Larsen, 2006:
Alexander, Lynch, & Wang, 2008; Sorescu
& Spanjol, 2008: Hawkins Mothersbaugh, &
Best, 2010: Ladeira, Litbeck, & Aratjo, 2012).

o
.

oAl e, aHApE B2 S gle 3A - 7lE
Al SRR ofyg} A|lFo] AlFete o U2 7f
29 E] ofFe} g o] Foj2= Aolt}. Young

& Feigen(1975)&
o wed Sl Al
AFS] 7HA] ol
AEA o] — A 0199 "Grey benefit chain’
Eq oRsle AR ARvn 2AEA o
WA 7] MEFER ofg} 7]&o] 7hA Tk
= AE4 o9& Hrlete Aolth(Mugge & Dahl,
2013; Veryzer, 1998; Lee & O’Connor, 2003).
5, AAFo] 7EAFEY 7%
o|5o] He=AE sty PFette Aotk 4H|
A7t QA eke o] AFe ol ¢ 4| AR
H3l(Alexander et al., 2008), AtH2 o] (Rogers,
2003), 48|17} o] 5 (Sorescu & Spanjol, 2008),
A old & fele]l AR (Lowe & Alpert,
2015)& EgHstct. AH|A; oA o il A
Aol gk L& do] 1 o] e o]
HEd e E OE A4S et it
E } DVORAK 7]

o], 19304
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2N AEE HAE ) 7}
B4 71 B3 9

o|lZ7|7A AFE — 754 o] —

=

;<4 tﬂ M&xq o=z

[e]
1

ﬂl

E‘_

~MI° KU

T
2=
=

o E

T Hes
FOR2

A
o
o

qeHdo

HYSHATL ®493 ™23 20204 42



N4A0R 3RS URSAE BTHL Ao
F8594 BT EAY ol fri A 25
ol 44 BolY B WD Az Eol3
WES olly] R 184 SN A 5
9 ool Mg/ ol A, AulAe] B
gl S WA £ AFE vl g B
02 ¥ sl glov], 1 13 Aulxel 39
g wgo @ AFY f840l 3A A 37t

atH(Rogers, 2003: Zeithaml, 1988). &H|z}
HHdA AR AFe MERS] A3t 7jelo]
AFCZTEH A& 9u] Aho R oum 4H] o
o] Wl &S FrH(Olshavsky & Spreng,
1996: Sethi et al., 2001). wepr], & AFofA]
T & BN S SFete HUt 7lES
M=ZE 82 (Slappendel, 1996; Olshavsky &
Spreng, 1996 Moreau, Lehmann, & Markman,
2001: Sethi et al., 2001: Hoeffler, 2003:
Sorescu & Spanjol, 2008) % T84 842 4
St (Dewar & Dutton, 1986: Veryzer, 1998:
Mugge & Dahl, 2013).
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Agol 71& AFol vl Fol
z|
A @ (Lowe & Alpert, 2015). Kleinschmidt
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Mg FEshe 97 e E d3Fs nE
thH(Zhao Hoeffler, & Dahl, 2012; Hoeffler,
2003; Dahl & Hoeffler, 2004). d Yo7} &
A YAl Ao 71 d5A P A LHA
of AbgAF A8l vf$- 2 93 7|AH (Caputo,
Marzi, & Pellegrini, 2016), 5314 8413 A7
A YA aHte] AHHH R T2 JiFe v
Ades AT 2HEL IA =93 Adgs |
&t Robertson, 1971 Mugge & Dahl, 2013
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HI

824 (content analysis)& &4, &8, 715
o oA Agog Azt exdde ot

AEe}, ALEl gt 5 ALSlZE AT A dE] 45
ATH Krippendorff, 2018). 53], #AwYAlA
ofell M= A, deHld, &ael, A9 A=
5 53 o] 92Ed =uyA]
FEshet Abgshe

fd

oFo. tqz\

< Fa3 A sy

t}. Kassarjian(1977)¢ w2 8829
< o7 etk AR, AT A A

A= A A A kol sh, 24
gt U&= vt o2 W (category) B 7IE
(criteria)= e AQsfof sk, =4, d¥d
Aatel| wet Fouetg o2 8- W Fsleof ¢
o owpRge R FA ©ejdx ZxEAY Ak

o E (o)
ZE‘_—L ﬁ;é)E

WEe Bg % BAstel Ausac Hebd ug
A4S G AT A LH < A, A

< E‘r“‘ri}ow HOH
ZEES W Fsetn O] o tig #AE &
Zolth(Weber, 1990).

dukA o 2 1§58 L "gek(judging) o2 €A
© Al 9AIE AA o] FAA S Krippendorff, 2004:

Zhou, Yim, & Tse, 2005: Van Orden, van der
Rhee, & Schmidt, 2011). AA, @FE FE
ol BeR 12 4499 B9 A7 1§ 39 4|
9¢ U3 B4, S BUhES
S W7o g 2 B AP BAD

ST A, AP 2L B WAE el

fo

458

A AFA e At EEHER delstn 2
AN HE 420, B d7e 9o A9
& ulgo 2 03} 2ol A7E AAsT

3.1.1 24 U4 2 24 v A%

2 Ad79 ¥4 g2 Popular Mechanics7t
2011 69 15% A g AdE vt 101714
A& °o]t}k. Popular Mechanics® 1902 %€ 1]
e PG - B b R e e P R L s RS

AR E & 2tgel7] Wi ou|2AQ i
AEstaA} sttt a50] AAlE 101714 AES
cgde, dynid, HdE AFH
A A oln] Al A BF
oltt. 1017k FAIA#
9 vF3 A712 sk 19209 old 17%,
19201d-1940d 10%, 19404d-19609 23%,
19609-1980W 19%, 1980“]*2000“] 19%,
2000 o|% 12%= Al g AAEFER
Tl itk 1017KA g4l AFol #Hsto A&
i, AFE om|A|, AjF AHo] FolE 22 glof, A
Mg ojgl o] g

dF A Hdsty Z2AA39 JHY
(back-translation) & &3l Ajglstict, & A+
dre gl AlF s T4 T9=

L B =

= 1w

2 3dA
&
A=
=

M
O

AAstdnh. 24 @9e EATE Y7 thFet
A5k olg] E W9 7Pt 2 @l ], B, &
o, A& Fol Al EtH(Krippendorff, 2004).
AFAELS 101714 84l AlFE< Henderson
& Clark®] 4l 8 Zg 9= wa} Fiate
AR S AF 5, o] AFEC] oF Al 3o
EateA A o2 FASIT Ak vE S &
o ot AW S g ety TR Mo w3t oA



< 2&FozH AA 7]F(author's baseline) FSudes 2 3 77 & AUk H24
< AZ8H(Van Orden et al. 2011). 72 3 AE AFa] Hsl A Fxlek A2<0 '101
710l Ealel £3& ddsted 100% AEE oF  7HA Al AF Ol v Ay onA ¢ dFE WY
UA Belgle BEE 2o 24 7 Afd ¥ @ AF AES 712E { HoAE FEIT.
Ao ot go|A oA FE27F G4l F3 S FE8F Next

3.1.2 ojH] A} o3, Edit ES F2H 74 3 ]A
= 7Y & UEE St olde SH L2

o8] 22Ak= Henderson & Clarke 841 &3 At Aeld o 7t <
ZHAAZE T A3t 58 HPEEA 2016 S o] Wil 2] Ads =Y F Ao &
3 7k 308 gHA TEAY. e HAskE HekeA A Y
= HEeR oFoHh. FAEA AT A JMe T 2L dF S dlojele AHEA T B

o3l
0
0
ot
)
o T
)
=,
>

l

Y
e}
e
)
8
on
2
¥
s
o
_‘

0] Aystn AdE 1009 FAEFES 47 4 Vs, RS 7es 4 e, A+
2 G4 78 F SR FESES heith o 7} dHolE g dEeted o] oF/E HAs: A
HIZALS 93 AFEL AnEE(FHA g4), & AT

$71(F44 &4), LEDA (& g4l), &y HAAE By A, AT 544 el FE
Ham(F24 g4l), dojugolof (214 g4l), o Adsta SHEA] 208 B 288 F %
ZHH(FHA &), dAd HDTV(REY g4l), & AR FAFeZHN AdA oz ot s o}
25 A&71(FAH g4), CDEHolol (w34 & vk B Aol Fojg AdA 349 Aakde]
A, CBEH (F24 ga)elgledl, olE2 101 £ 7149 95 F4ste g A g
7 G4 AFE 7heE A9 FE2(10%00 aes) Ao vk #F olg7 =& Fkeltt, Al
Ao g AAEAY FHE SHS e R A7 @2 BRI A, A7 A7 543 4R
A} 71 (author's baseline)Z dxate=A] E4¢ A Al ZEY &4l 7F24 g4l 3314 gl
Az, 2nfEE £357], Fojsgtolo], ZHE, o] o AwWsta A ARE hfistelh g, g4l
A"Y HDTVE 90%, LED A+, &Y ¢, 258 o §3& FEst=d A5 A4t SHats A
A&7)E 80%, CD Zdolo], CBHE T0%=2 o] $83, g i Hri=77} ohyel dF

ez ] %}\é

UERL 70~90%9] 484 Sle S5 BTt &olgte As Axslen, 29E 74
Pz

3.1.3Fd % 2 24} Af

il

2 AN 20169 109, A€ 2 2 24 o E

ST

o AYEe AT FRAL Yo 0
&
4

PO ANSIRY. 2AH o 101714 9

>

A
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M
&

3.2

L

M

A2} 715 (author's baseline) 2 AFAEZ Y
El gofd AlEe] g4 Mo, 3d EE(panel's
mode) = AFEE ATA A7 e] Hke 29 gk
S v o2 AA AdAEd o8 sz ERE
F(EA 19)2 €Y. agla #ekap 7k
2] (inter-judge agreement)v WAt 13 ot
24278 gAlo] f3 S YA FEaHed o

o oE o

(panel mode)E H| w3k

o, At A
7 2R A §8L A7} 7|FH AR ek
A H ek
A7A 7% 2 9 REERE EFE 1017H4
A AFE dAZ M5 A FPoR 79
i 3). A4 gae F A 2% 144 &7
25y Hae A3xa Fvro] 207,

99, 3
quel 22702 Mg BReAG
& A7A Hun e He

4r

A
(Yes)', th2A FE3192™ ol 2 (No) gt & dom, F4 gailo tigt ERe A4 Ftol
718kth. 29 AlEe| (F 2)3 Zo] AlFHRE o 570, sid Heto] 537Gt thet, g Fwhof A
FA 7% 3499 BEATL AEF 3L Ad =l B f30) Sa @erha Bue 2
= A7ttt Krippendorff (2004)¢] Algke] wh 7j ] AFE AFad R vlo]Ao|th, AF2HL T
g} A2} 7]#(author's baseline)® 3d = o] AAA grlor nEe T2, F714 g4l
(% 2) 29 AE ¢
Product | Author’s | Judge | Judge | Judge | Judge | Panel’s i || ot || onlse || ol I.nter—
Name | baseline #1 #2 # #34 mode laz et B Judge
Agree? | Agree? | Agree? | Agree? | Agreement
A 1 1 1 2 1 Yes No No 1
B 1 2 2 2 2 Yes Yes Yes 3
C 3 2 2 3 2 Yes No No 1
D 2 2 3 2 2 No Yes No 1
E 3 4 3 3 3 No No Yes 1
F 4 4 4 4 4 Yes Yes Yes 3
G 4 4 3 2 - No No No 0
F1AAA g 20 2EY Yal, 30 724 g4l 40 14 g4l
(E 3) A7X} 7|12 4 g 29| &Ml 7Y £2 Znf
Zeba sl Al 252184 TFEEEAl A4 et A
A2 71 1 20 23 57 - 101
g ne 1 22 23 53 2 101
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|o
bl

. mlo]aE AHAA

7 = A4
TF2A Yo gY, REY, T}%J@ oz 9
of FEFoRM FAHE shte] A FIoR R
7k #A &gt

AT 7l v R s Adat

£ (percentage of agreement)< 5743}
SJR=p: ﬁi}?ﬂ 2%E 66%= UEbETh Wi
A # = (interjudge reliability) &

N
~N
Y
S o &
HU

L
lo
o,
1t
i

ot 1%

oo rlo

3lo] Percentage of agreement, Scott's pi,
Cohen's kappa, Krippendorffs Alpha, Ir 2
2 A4L AF53H(Wang, 2011). & A4
£ Z§ 7}9H(Cohen’s kappa)2l S BAFgH
A2 % B wA4 Ir(index for reliability) %
PRL(Proportional Reduction in Loss)& %3l
2FE 54819 H Perreault & Leigh, 1989;
Rust & Cooil, 1994; Van Orden et al., 2011).

4, Perreault & Leigh(1989)¢] #ltet 1]
= HaAS Ir 42 g4 43S 5“0}7%1 et
i ZﬂE/] M (Fo), aest A A&+ ), 7%
F(k)E Yujgct. & ?i:rLOﬂ/ﬂ Oq:er} 7]%4
JHE%E‘W} Y gAl Yo A3 AFe &

A 10170 2 9574 ]Ui 4742 A £ (A
A, REe, 724, §714)F oke] F4d Uy
ko] AAbsl ®Bokeh 1 Az [r=0.9622 Vel
ow Perreault & Leigh(1989)7} AAlgt Ir>
0.89] HarlEs d3jste wEdNe A=de
S H kT

g, 10

Ea

rr

Ir={[(Fo/ N~ (1/k)] [k/ (k—1)]}°® , for Fo/N=1/k
=0 , for Fo/ N < 1/k

3 Rust & Cooil(1994)7} AA & PRLES

W} A3 7ke] Hit X =(proportion of inter-

HESHAHAT HM49A 2% 20204 4

judge agreement)E HIEOZ ZA3it} o)A
A2 L) (inter-judge agreement) & F B9
AAEe FHo] FLIA A H mw(
comparison) < —’Fﬁﬁﬂb ZoltH(Rust & Cooil
1994). %, st AFS BEA 1 & BEA 2,
Bz 1 & ddA 3, A 1 & A
34, #EA4 2 & JJru}x} 3, .0 33 & A
2b 349 dlFets F 561¥(33+32+31+...+
3+2+1)9 HlmE osﬁ e BF9 k1]
2 23 FJoa A3 719 g dAEE B9
(agreement)/A A (total) 0.2 AARFOZH =

gttt PRLS #dA 25 A
o] F(K)E 3= 4
(Rust & Cooil, 1994).

pairwise

p=K {1+ [(KA—1)(K—1)]"%}, if A > 1/K
=1/K JifA<1/K

()

(@)

—

o+

j

e
=

o
e
ik

Nunnally's Rul
S3to] A AoA 0.70 o],
A 0.90 °o]dS gt 7oz AT B

A9 PRL &4 A7t gA AAIR 7]5dd T
3 o2 A7 wjEo AL Sr
webd, A Ir 3 PRL 34 A5S 58 2 o

T A A <tek Henderson & Clark(1990)9] =
dd =27 A3 s gl 18 R/ 7IEYS
AFH oz Tt

r_\
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2
oy
|
2
ox
ol
o,
fo ro & = N

L, 10
2

O o o N g
R )
N
N
N o o
4
iy
ol
ol
X
&
N
N,
- i
posy
o,
O
100w oF
(R oS P ] o

= 1l ro
o
BN
2
)

Ells 4
1A(32%/34%, 94%) = A=At ArFRS
fa) 20174 3¢ 9L FE 3¢ 2197HA
A 3 A7E A9 RS e

2AME AAegg. A SEAe 1297019181,
d7hs 839 (64%), A= 469 (36%)°] olst
Stk & ATl Bl galde] AREe 9

@)

—4

o]t} (Goode et al., 2013; Davis, 1989;
Rogers, 1995). o|& ul®&oz NzZ&L AF
(1) Ao 58] gr-vl - §dsi
(2) 23] ol ol erh-uj¢ FeJ Aot} (3) A
& Al o]A] eirh-uj¢- iAot} (4) Ae Al
2E 7lEe AHSHA getul AR V1ES
gt o A7) FFoE ZA At (Goode et
al., 2013). 2832 84S "AF 000 AH&-3}
T AL YolAlL." (1) A8 ZHolA] Frh-vj -
FHAott, (2) Ao E&H o)A grh-vl¢ B4

462

olt}, (3) A fr&stAl grk-vl ¢ f&aitt, (4)
A & FA Za-mg =& T 9o 40
Bgoz ZA39(Davis, 1989; Kawakami
& Parry, 2013). T3, A& Hyl AxE (1)
Ae agA T () 28] 74 YAE A
EE At AR FdREo] Y AlFE shtel
gl fgor PR A BdE AR g
Bofl $7E & d=F A S

4.2 24 Zo}f

Hu9l 53 ek 202} ek B
Aol7k Aol U AFEAS SRt E
SHAGAA 152, DALHDTV, dEn, A
AAE htel P4 fY0T FRED FAYE 5
Ao, oA vzt 4Bl TR
& el 49 e9e AJD 9AE 9
Anz g Ageldt. Bl wel, ered
BeA 28 A A4 FA9 F3) 0 A
2 Zg%E e BY 0RE M9 R

o
7}_\]*‘ ITT=E

=]
~ U

1014, "A€

33359 tH Cohen, 1988: VanVoorhis, & Morgan,
2007). 21278 #4o] AHE-E+= Chronbach’s agt
o] (.80 o.2 Yeht 4lzido] vt B 9l
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(3.673) co= et

oJu g Aol 2 B9
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| A =&st 8

E3

=

=

0.952% Ag%s} guseld. g

(Nunnally, 1967).
KMO$} Bartlett's test

o %3 W} §

A
1w
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2 e ¥

ge

KMO 7]#%e] 0.5°]
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e}
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o s
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0.000)2.2 Jeh}

SHA Uebgt). webd 4
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9|

=A7E sl
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2] JRAA7L 5

2,782.579(p-value
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(6.483)°] ZE8] g
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quge Azg 2 F549 2 89 P2
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A
il
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(4.540)

B

jfraxe}

=

9]

<7
o
X
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8

]

Ueht 3204 8403 wEe 8ilo] 24 gz

]
=

(4.882),

Fe % A

Al 5]
-—,0

of w2t LEA7} <l

[¢]

[e}
T

&
&

7]
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7

T s
Cronbach's
Alpha
871
1952

TR

1]

9

0.861
0.883
0.899
0.604
0.281
0.247
0.258
0.293

A UeErste

o]

o]
0.000)

T

w3 veRiA) gl A7t 9

0.239
0.194
0.266
0.373
0.896
0.888
0.913
0.878

28, Sig.

©

[e)
T

28247}

& Games-

ow

A (one-way
[¢]

I} A2R(F=133.45, p(

53.487, p{0.000) %
2782.579(df

1

}

o
LY

7

e
2342

MEZ 1
M2E 2
MzE 3
M2E 4

b

pud

3 4
3|
3|

o2

qe2
A =

&

Aol 7} vEpge.
#ol darde A% 43

1

k9
o

(¢]

]

i
ol (pairwise) 7} JEA 44

Howell A}

KMO=0.849 Bartlett's test chi-square
AGSAT #4937 2% 20204 42
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d>»blcya
d>blc, a

RESE:

(***)
53.487
(***)

133.455

/igz%

7’

4.882
4591

5.449
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8 54L& Chou, Chuang & Shao (2016)¢] A
FollA duE Ak At R 2¢ WA
ojvf AZEG 0] Hayolert lrth. mle]ARA
ZE] LIAATF AES XPAA =S 7, 18
1 A5 812 Hojrke Aol 7]1E 7]&d Ul
gk 7j o] o3l 7|3t AA o] Folxltta Awat3l
o oA, HxA gl Xﬂig 71E AFY 724
AgtdA e Wkl g P A7 ZsteE
2 5% 7159 3ol x4 54
2Ed 94 AEFE V& Xﬂ%oﬂ/\iﬂ A4
.

hed AgaE Egapit 24

o,

o _llm
lo,
o MO

X,

ofdE A YAEstE AFe] E¥o
Henderson & Clark(1990) 4] od%
Ale] EA Yo, & AFoA &e3t
A AE 7hed dAE siet, YUxE HDTV,
tAg HY e g 3iezt oldl sjgdtt. 25 7
gl A 5 925 ol P LavF bR At
oA omz] AME Fll tAE FEE TAE o
nAl B Ao Aeto] Wslelgict. EgH o
Ad HDTVE #A9] obd 21 A2 oA tA]
g AsE B3l uspde WES AT F e d
gH o], tAE Bt Q ¥ 3i= HT L Hlo|Z
7F opd stE H2= 7)wke] fAE A4 Ao

.:L
o
AN

ol
}-EI
il
Y.
o

FE 715e AFLE, YALad o3 ZEd
Halolt},

F A §4L 712 AEe 2 94 7ol A
3 & Az 7ler Wskd Zlojt. dE 91,
HZ ol e HEEolehs 1eA 2% o8
sto] #WE TE0] 71 ZeoldS AHEE W A}
F 2ol =HEE dasiid. HEEL 4
I k5o steka, miEels, dEleAE, &5t

HESHAHAT HM49A 2% 20204 4

of¢

Hﬂo =& WujAlolty, 283 LED
A7 AFE B3l E]
ék—t— A2l & WA 249 F22 ©f
D} 1229 AelE o]&sto] 4HHY
ol 3} 1940dd) T, Fuig 2
[] r)r/\] Al J_JJF uMl/] ﬂ.\;] o=

I FAY] AA Fehlde B4
99 THoR AHH A
wot © Al Fo R TSIt

Fz24 g AEL 293 F
g3 Aol Eve 542 72 Aok A ¥
A 542 71E AFel Hlel 23 B F
37 Aot} o & S0l Fulg AU
7] olddle QeI (AYAE) AAE

@ & N off
<, 1O
%M’LQSESN
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w°, ol
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e

|
A
ul
S
=,
o
N
(e
o
Hx
Y
s
9
i
of
(e
o
froiE
= £

ofl Mob 3o
o

AldE o] (Game Boy)9] 732 dEol|A
300,0007] ko] =7 Z2ja, w=o]A
£ gl 40,000707F = Ak, o], Fol& A
A7) APPSR DAL AlFolH 7 A E e
HIT O Al EFHF R H7pisitt o|fe = 4y
Az} 2ol FobE £7] 93 MAE 5 AR

12071, A8 ASFE, vlHAlolAd, &

c R e
MW = o to
>

> o M

ot
(Leatherman) 3} Z

& AE =30 g
X, 4% W, WA EgtelH o2 FAE A9
2 & ZH(Swiss Army Knife)o] o]l sj=3it},

238(PC)S RUH, B4, 718Eg nf¢~ &
o AlFEC] AT EA A4€ FHE N A

01
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Fog EQgT. 71E "23ge s e HlE Agz] 714, gelg, Aesd 2o A4
AFES Bol SR BHFOEN EF0| 54 Apo|A] Fo o] ajggirt,

saom, 1 FAde 724 Wt vl 7t A A Bz AAdE
o E Aot oA e, 7]1EY AFES 8 o] 8wl AEA AEFoE §A
74 des s O5S 724 2 g
o=ZH M2 AF 4 AES AT Aolgn yAY &7t & S84 ¥od, A4

g % 9t A, 51 BEHAL w0

FOA G4 AFE A M %8 5L wEG oA
Ak A, FAE gol Rder A8 49 247 59 e dadEes ande A
R AFolY. o|E 5o, ZAHE Poe e Bw ohe} ABYAE BT T 3 A2
AZA AFHA A4R ol AAFE AF %

AEFAGl EAHA] e A M2E Y=
B &0tk ZeAEL S9a7] A, QWERTY 2213} 719e] 0% AFHT 4 gl Aesde
S

Bl 19417] $akellA] 20417] FukA] &3 A2 AF NE 2 ek A 2l
7IAA BA71e] FEE 2o e Aol BF o Chou, et al., 2016)= FHIEH o] Zel|A CD,
A719) 225 F5H B 2AE Fol ol & CDAIA MP39F 2 3714 il AF A=
Az Aol ZHett W ZAEE AFEH AZE AulFE URARQIS SHAA J)E AE AFS AE 3
defols FE 2245 F9 WE PR SAZ] WAt Agstgon, & AT s AE
ojFolith. &, 71E 9 WA AF el e o] g4 gilow EREdES it
02 8 252 de Aotk o] FAKH,
pPCo HeA & ote AFQ AHFH vhes 5.2 &4l Fgof w2 AN
Bdl Z23 fxaa, USB =ehelwrt vt e
TVY §3o= BF2 Fkapr] 918 vt e 7HE T WA dFe 49 frEel wet AHat 9
#dFH (VCR), AMsp7|7F i E o|F 54 #4 A da4de ateolrt deAE At a4
A7 FAFE o AR E E2 F AEE F AT S AREolde ¢ A S A By &
SH717} ek AL 233 dERdor BEAsgled AEEH,
A, AR wES FAHCE o FoAY F24 Ao {3 whe} ARApE A A (MR
ol 71AskE Bl E&Aol FRHUTE SAE 7E B £84)9 Aol E T 2ol WY
A3 gtk dE o], ALE S8 28T =7 A, FAA gale o2 g4l §32 v wsld
AT} 2y E FA4v]e AR v AR apdstd A A4S W dglen, d7A g
A Aol FE AT ol HiEA|, AlE Al AdFoR ot Aoz HQH anAtE
S A3 e Agstd As diddel #3394 A A4 AFel He B o AlEn
Zo] vled JAE 3 Y A2E fAsted 2 #4F e E gt Aolth Mugge & Dahl
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Exploring the Consumer Journey for New Product Success:
Innovation Typology and Innovativeness

Miri Kim* - Kilsun Kim™**
Abstract

The purpose of this study is to examine the reliability of the Henderson & Clark framework,
which distinguishes innovation types from a firm’s technology perspective, and to understand
there is a difference in innovativeness according to the innovation types from a consumer
perspective. The first investigation was used a selection of 101 innovative products that
changed the world, which was published on June 15, 2011, by Popular Mechanics magazine,
which was launched in 1902 and has a broad readership worldwide on technology and products.
After that, We used a content analysis method to empirically classify the four types of innovations,
incremental, modular, structural, and radical, presented by the Henderson & Clark framework.
It was conducted from 34 judges who were general consumers, and the reliability of the analysis
was satisfied with Ir and PRL criteria. By examining the characteristics of products categorized
by each innovation type, we present a concept scheme of innovation from the consumer perspective.
The second investigation was measured innovativeness, which was recognized by the consumer
in two dimensions: newness and usefulness, and analyzed one-way ANOVA to determine whether
the difference in innovativeness according to the types of innovation was statistically significant.
It results that consumers strongly recognized innovativeness in the order of radical innovation,
modular innovation, structural innovation, and incremental innovation. Therefore, this study
showed that Henderson & Clark’s innovation type framework is a meaningful classification system
from the consumer’s point of view and also helps to promote both academic and practical
understanding of innovation by suggesting and explaining a methodology for understanding the

characteristics and differences of each type of innovation from the perspective of the consumer.

Key words: Innovation types, Innovativeness, Newness, Usefulness, Consumer perspective
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