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            초록
          
        

        
          This study investigates the level of Korean researchers' awareness of careless responding (CR) in surveys, the causes of CR, as well as the potential remedies available with regards to survey design. We first reviewed 827 survey studies published in seven major journals in the field of business administration and analyzed the level of recognition of Korean researchers regarding CR. We also investigated the causes of CR through a literature review that particularly focused on the motives and burdens of respondents. We then conducted in-depth interviews with academic and practical experts to investigate the perceptions and practices regarding CR. Finally, based on the literature review and the in-depth interviews, we drew up measures to prevent CR. We suggest that there need to be academic standards that prompt researchers to report specific CR prevention or detection methods used for their research in a more detailed manner. This study, as a cornerstone, contributes to further discussions and the development of preventive measures of CR in the Korean scholarly community, particularly in the field of business administration.
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